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from the desk

This summer has been sleepy and hot for  
Doha-ites. With Qatar Today coming out with a joint 
issue for the summer instead of  the separate July and 
August editions, our office premises too witnessed a 
significant lull in its activities.

But the world witnessed historic upheavals. Starting with the Brexit in June, followed 
by the terror strikes in Nice, Saudi Arabia, Turkey and Munich, the world seems to have 
lost its humanity. On one side, as the citizens of the world shared news instantly across 
the Internet space, sympathising and debating about the perils of terrorism in Europe, 
on the other side, countries across the world showed how less tolerant the populace is 
becoming. The Dallas shooting that killed five police officers was a reaction to the rising 
number of black civilians killed by the US police. The more we bring the world together 
through collaborations and migration, the more there is segregation and intolerance. 

Is migration the motive for rising terrorism, as the majority in Britain and many 
countries within the EU rationalises? Talking about the connection between migration 
and the rise in terrorism, Thomas de Maiziére, the German Minister of Interior, feels 
that no hit teams from abroad have made a terrorist attack in Europe or America; there 
has instead been more home-grown terrorism. “They went to our schools, they did 
sports together with our kids, they went to our mosques, and they were radicalised in our 
neighbourhoods. This, of course, is a matter of concern. How can this happen?” What is 
the role of the Internet, what is the role of the Internet providers, and how can it be that 
the ways of radicalisation remained undetected? 

In Qatar Today’s double issue we discuss Brexit, and we talk to the Chef de Mission of 
Qatar’s Olympic contingent who reveals some interesting behind-the-scenes information 
that the public is generally not privy to.

We once again put the focus on leaders and leadership skills; skills that steer the people 
towards a nation that underpins its success on education and peace.  For a country that 
has a larger expatriate population than nationals, governance and security are of the 
utmost importance.

SINDHU NAIR
Managing Editor

THOMAS DE MAIZIÉRE
Minister of Interior
Germany
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EID GETS UNDERWAY

HH THE EMIR SHEIKH TAMIM BIN HAMAD AL THANI AND 
HH THE FATHER EMIR SHEIKH HAMAD BIN KHALIFA AL 
THANI RECEIVE VISITORS AND WELL-WISHERS ON THE 
OCCASION OF EID AL FITR.

Pictures courtesy: Qatar News Agency

Q
atar Airways made a net profit of QR1.6 billion ($439 million) 
during its fiscal year ending March 31, 2016, more than four 
times higher than its 2014-15 profit of QR374 million ($103 
million). This has largely been due to falling oil prices, Qatar 

Airways said. Prior to this, the airliner announced the finalizing 
of plans with Alisarda to take an ownership stake in Italy’s second 
largest airline, Meridiana. In a statement, Qatar Airways said it will 
buy 49% of the carrier’s shares by early October. CEO Akbar Al Baker 
said, “This agreement sets the path to progress our work towards a 
strong resolution that benefits both the staff and passengers who 
travel with Meridiana.” 

QATAR AIRWAYS 
ANNOUNCES PROFITS, 
NEW PLANS

The national carrier made its annual financial 
performance public for the first time, after 
promising to do so for many years.

The space “will provide a stunning setting to bridge sport, education, 
culture and diversity in a true celebration of Olympism”, Qatar Olympic 
Committee has said. The QOC, its partners and stakeholders will come 
together to create a journey of Qatar’s history, traditions and development 
into a global sports hub through innovative and interactive exhibitions, 
an outdoor Souq and a full entertainment and activity programme. In 
order to give visitors the best possible experience, the QOC has signed 
MOUs with several Qatari organisations. These include: Education Above 
All, who will organise a Garangao night for children from local Brazilian 
favelas; the ICSS, who will organise a special event for their Save the Dream 
charity; and Qatar Foundation, Al Shaqab, Qatar Museums, Katara, Doha 
Film Institute, Aspire, Aspetar, We Are Doha, the Supreme Committee for 
Delivery and Legacy and the ADLQ, who will all contribute films, photos and 
content to help showcase the very best of Qatar.

Qatari hospitality 
at the Olympics
During the Rio 2016 Olympic Games, “Bayt 
Qatar” will bring the soul of Qatar to the heart 
of Rio at the iconic heritage site and former 
museum, Casa Daros.
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T
he discovery was made as part of the 
ongoing Qatar Exoplanet Survey 
(QES) that is funded by the Qatar 
National Research Fund. The team 

identified the new exoplanets using 
tens of thousands of images collected 
by the dedicated QES telescopes in New 
Mexico (USA), Tenerife (Spain) and 
Urumqi (China). Following an agreement 
with the International Astronomical 
Union (IAU), the three new planets are 
officially named Qatar-3b, Qatar-4b 
and Qatar-5b. Exoplanets are planets 
orbiting around other stars, outside of 
the Earth’s solar system. The three newly 
discovered exoplanets belong to a category 
astronomers call “hot Jupiters”, planets 
that are in size similar to that of Jupiter 

(the largest planet in our solar system), 
which are located very close to their 
host star and, due to this proximity, have 
temperatures that range between 1,200 
and 3,000 degrees Celsius. Hot Jupiters 
typically take about one to 10 Earth days 
for a full orbit around their host star as “a 
year” on the hot Jupiters lasts only 1-10 
Earth days. The three new exoplanets have 
sizes between 1 and 1.5 times that of Jupiter 
(12 to 17 times larger than the Earth) and 
temperatures between 1,400 and 1,700 
Celsius, completing full orbits around their 
stars in times ranging between 1.8 and 
2.9 Earth days. The distances to the new 
planets were calculated to be in the order of 
1,400 to 1,800 light years away, where a light 
year is equal to 10 trillion kilometers.

QEERI DISCOVERS THREE NEW PLANETS
Scientists at the Qatar 
Environment and Energy 
Research Institute (QEERI) 
announced the discovery of 
three new extrasolar planets 
(exoplanets), found using 
optical Earth-based telescopes.

T
he ranking also indicated that Qatar 
was the most peaceful country in the 
GCC, well ahead of its neighbours 
Kuwait (rank - 51), the UAE (rank - 

61), Oman (rank - 74), Saudi Arabia (rank 
- 129) and Bahrain (rank - 132), which have 
all taken a hit due to the war in Yemen, 
terror attacks and government crackdowns.

But the report notes that maintaining 

peace and security in Qatar has cost the 
country some $18 billion, primarily in 
weapons imports. This report comes 
only a few days after news that Qatar 
has signed a contract for the purchase of 
“Super Mushshak” training aircraft from 
Pakistan which will provide the support 
needed to train pilot candidates at the  
Military College.

PEACE COMES AT A PRICE
The Institute for Economics and Peace ranked Qatar 34th out of 
163 independent states and territories in terms of the success 
it has had in maintaining peace.

Gobal Peace Index Indicators
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The first phase of a QR1.5 billion complex of used car showrooms, 
vehicle rental facilities and repair workshops in Qatar will be 
overseen by the INSHA Contracting and Trading Co., QNA reports.
Madinat Al Muwatar, when completed, will house 60 car showrooms, 176 residential apartments for 
employees and 10 commercial shops and workshops. INSHA won the QR1 billion tender from Barwa Real 
Estate and will deliver the first phase in 12 months, according to media reports. The project infrastructure 
will also include three electrical substations, internal roads, potable water, firefighting services, irrigation, 
sewage, storm water removal and CCTV networks, and all related services, in addition to a WOQOD  
petrol station.

MOTOR CITY PLANS ANNOUNCED

O
oredoo Qatar is one partner in a 
consortium of 16 companies behind 
the construction of the 25,000km 
Asia-Africa-Europe-1 (AAE-1) cable. 

The AAE-1 will connect major internet hubs 
in 18 countries across three continents, 
including in Qatar, Hong Kong, Pakistan, 
India, Malaysia, Thailand, France, Egypt, 
Saudi Arabia and the UAE. The 25,000 
km-long submarine cable is the third 
longest and one of the highest-capacity 
cable systems currently under deployment 
anywhere in the world. Upon completion 

later this year, the new cable will enable 
high capacity towards major Internet hubs 
and low latency access to Europe and Asia, 
delivering significant benefits for customers 
in Qatar. The cable will also facilitate higher 
speed services, supporting the planned 
launch of 5G services in Qatar. The AAE-1 
cable deploys the latest 100Gbps technology, 
with a design capacity of more than 40 
terabits, and is structured to channel traffic 
along the lowest latency routes. It will use 
diversified points of presence to increase 
flexibility for carriers and their customers.

SUBMARINE TELECOM 
CABLE ARRIVES

One of the world’s longest underwater Internet cables landed 
at Qatar’s Simaisma Beach, paving the way for faster online 
streaming, voice calls and other services. 

Qatar’s Modern Recycling Factory 
(MRF), based in Mesaieed Industrial 
City, is now operational.
The $41.3 million (QR150 million) facility was financed 
and endorsed more than two years ago by Al Khalij 
Commercial Bank in support of Qatar’s green technology 
business sector. At 20,000 square metres, MRF is one of 
the largest greenfield recycling projects in the country 
and will recycle used tyres and rubber materials to make 
new products.

A GREEN SOLUTION

Al Mana Group, which already host the 
franchise rights for British fashion chain 
BHS in Qatar, will buy 70 out of 74 of its 
international branches. The sale of its 
international and online operations is 
the first disposal of BHS’s assets, which 
has been under administration since 
April this year. In a statement Al Mana 
said that it intends to “enhance the 
retail offer, expand into new territories 
and develop the online presence of the 
brand”. “The group’s vast expertise, 
global reach and experience in retail 
will benefit this new acquisition into a 
steady and profitable operation,” it said. 
Financial details of the deal have not 
been disclosed.

BRITISH RETAIL PIE FOR AL MANA
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Q
atar Petroleum embarked on a 
plan to sell Al Shaheen in February 
as it seeks to divest from non-
core businesses on account of 

its grappling with low oil and natural 
gas prices. Al Shaheen has three joint 
ventures in oilfield services, two with GE 
Oil & Gas and one with the Middle East 
unit of Weatherford. Qatar Navigation 

said a binding agreement for the 
transaction had not been finalised but 
the deal was expected to be in the range 
of QR400-650 million ($110-180 million) 
and would be funded from existing cash 
reserves. Subject to due diligence and a 
final agreement, the transaction could 
close in the fourth quarter of this year, the 
company added.

QATAR WILL NOT DEFAULT
“Qatar has continued to supply oil and gas to its customers amid 

geopolitical concerns and economic uncertainties.”
HE ABDULLAH BIN HAMAD AL ATTIYAH

Former Deputy Premier and Minister of Energy and Industry

MILAHA TO BUY AL 
SHAHEEN HOLDING
Qatar Navigation (Milaha) has reached a preliminary 
agreement to buy Qatar Petroleum’s stake in oilfield services 
firm Al Shaheen Holding, Milaha said in a bourse filing.

Q
atar Petroleum will keep the remaining 70% in 
the new joint venture for the Al-Shaheen Field, 
which currently produces around 300,000 barrels 
per day. Total plans to invest more than $2 billion 

in developing the Al-Shaheen oil field over five years, 
primarily to integrate technology, the company’s CEO, 
Patrick Pouyanne, announced at a press conference in 
Doha. “Our first objective is to maintain 300,000 barrels a 
day. Currently that’s not a given as there’s a natural decline 
[in production] as it’s a complex field,” he said. “If we have 
opportunities to increase production we will; there are 
parts of the field which have not been developed.” Total 
will be in charge of operating the oilfield starting July 
14, 2017, and a new company named North Oil Co. will be 
created to manage the joint venture, Saad Al Kaabi, CEO of 
Qatar Petroleum said.

RasGas has reached a deal to supply France’s EDF with 
up to 2 million tonnes of LNG annually and will begin 
delivering the fuel to a terminal in Dunkirk, France, 

starting next year. Financial terms were not disclosed. 
RasGas already has three existing long-term LNG 

agreements with EDF subsidiaries in Italy and Belgium.

QP ABSORBS TASWEEQ
Qatar Petroleum announced the integration of Tasweeq 

into its operations in order to deliver integrated products 
and services across the entire oil and gas value chain. 

The integration will involve transitioning Tasweeq’s 
employees, assets and customer relationships into the 
QP organisation before the end of the year, QP said in a 
statement. The move came after the cabinet’s approval 
to consolidate several state-backed agencies and slim 

down government operations. The draft law signed 
by the cabinet would “delegate Qatar Petroleum as a 

representative to market and sell government-regulated 
products on its behalf.”

AL SHAHEEN PASSES 
INTO NEW HANDS
Maersk Oil’s contract to operate Qatar’s 
largest offshore oilfield wasn’t renewed, 
with French energy giant Total winning a 
30% stake in a new 25-year deal.

RASGAS TO SUPPLY EDF
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“We are pleased that our Qatari shareholders are banking 
on the success of Deutsche Bank as shown through their 

long-term holdings.” 
PAUL ACHLEITNER

Chairman, Deutsche Bank supervisory board

QATAR NATIONAL BANK (QNB) RAISED 
QR10 BILLION ($2.75 BILLION) OF 

TIER 1 CAPITAL THROUGH A PRIVATE 
PLACEMENT OF PERPETUAL NOTES, 

THE LARGEST SUCH ISSUE EVER 
CONDUCTED IN THE MIDDLE EAST AND 

AFRICA REGION, THE BANK SAID.

L
iquidity in the Qatari banking 
system has tightened and money 
market rates have risen because 
of reduced inflows of gas and oil 

money, the ministry said, adding that 
the central bank might take several 
steps to reduce pressure on liquidity. 
It could cut official interest rates, 
continue to suspend domestic Treasury 
bond issuance while resuming its 
suspension of Treasury bill issues, or 
adopt unconventional measures used by 
central banks in other countries such as 
direct purchases of commercial bonds 
and extraordinary loans to, or equity 
injections in, individual banks, said the 

ministry without specifying which steps 
were likely to be chosen. 

In early 2014, the central bank 
announced a new loan-to-deposit 
requirement for banks of 100% by the 
end of 2017. The deposit side of the ratio 
includes only customer deposits and 
not long-term wholesale funds, which 
have recently been the primary source 
of funding for banks.  The banks are still 
negotiating with regulators to change the 
loan-to-deposit formula to include long-
term wholesale funds, and the deadline 
for compliance may be postponed until 
the end of 2018 because of the liquidity 
issues at Qatari banks, the ministry said.

QNB ISSUES 
TIER 1 CAPITAL

The Ministry of Development Planning and Statistics released a long-
term report on the Qatari economy which highlighted challenges and 
opportunities for the banking industry.

BANKING FORECAST

A $166 million international loan 
to Commercial Bank of Qatar 
is the newest addition to the 
expanding portfolio of foreign 
debt in Qatari banks, primarily 
used to fuel lending for World 
Cup 2022 projects. The bank 
has said that its three-year 
loan, which had been increased 
from an original target of $100 
million, is the first loan provided 
primarily by Japanese institutions 
to a bank based in the GCC. 
The seven lenders in the deal 
included Mizuho Bank as sole 
co-ordinator and bookrunner, as 
well as Gunma Bank, Shizuoka 
Bank and Fuyo General Lease. 
Agricultural Bank of China, State 
Bank of India and Bank of Taiwan 
also participated.

CBQ raises 
money from 
Asia

“W
e want to scale it (the present branch format) up further to a subsidiary. Once 
we have a subsidiary, then we will put up our performance in Tier I and Tier 
II cities and that is our medium and long-term goals,” Doha Bank Group Chief 
Executive Officer Dr R Seetharaman told media after the Qatari Businessmen 

Association’s (QBA) meeting with Indian Prime Minister Narendra Modi. 

DOHA BANK PLANS 
INDIA EXPANSION
Doha Bank, which already has three branches in India, is 
planning to establish a wholly-owned subsidiary in the 
country through which it wants to scale up its operations.

QATAR’S SHARE IN DEUTSCHE BANK INCREASES

The German lender said Paramount Services Holdings and Supreme 
Universal Holdings, investment vehicles of HE Sheikh Hamad bin Jassim 

bin Jaber Al Thani, now each hold just under 5% of shares in Deutsche, up 
from just over 3% in most recent data, which makes Qatar Deutsche Bank’s 

biggest shareholder.
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“Property insurance in 
Qatar is expected to remain 

the largest in the non-life 
insurance sector over the 

next couple of years and is 
likely to value QR6.4 billion 

($1.8 billion) by 2019.”
New report from Timetric

A draft law is being prepared, which 
proposes imprisonment for up 
to three years and fines of up to 
QR500,000 for obtaining real estate 

documents in an illegal way, an Arabic 
daily reported. Anyone found guilty of 
forging a real estate ownership document 
could be punished with a fine of QR10,000. 
Additionally, the draft law will also 
specify the real estate ownership limit for 
Qataris as well as terms and conditions 
for registration. Current developments 
and rapid expansion of buildings and 
diversity of their usage and ownership have 
necessitated amendment to some articles 
of the law, but the major provisions would 
remain unchanged, experts have said. 
The existing law states in general that real 

estate ownership is limited to Qataris, with 
some exceptions mentioned in other laws 
which allow foreigners to own properties 
and land in some areas like Lusail and The 
Pearl-Qatar. The “right to benefit” has been 
granted in some other areas and all these 
types of ownership are not part of the old 
law, he explained. Meanwhile, the law has 
stipulated establishment of a real estate 
registration committee at the Ministry 
of Justice through a ministerial decision 
which will specify its mandate, duties 
and responsibilities. The committee will 
consider applications of registration of real 
estate properties located within the border 
of the towns and villages that are still not 
registered and look into complaints related 
to real estate evaluation and fees.

NEW REAL ESTATE 
LAW IN THE WORKS
A new law regulating real estate registration and ownership 
in Qatar is in the making, intended to replace the existing 
52-year-old law.

A GROWING MARKET

L&T WINS STADIUM CONTRACT

Larsen & Toubro Ltd has secured a contract 
to build the QR490 million ($135 million) 
40,000-seat Al Rayyan Stadium for the 2022 
World Cup.

B
lackRock has agreed to sell a 43-storey 
office building in Singapore to Qatar 
Investment Authority for QR9.2 
billion, in what was the largest-ever 

single-tower real estate deal in the Asia-
Pacific region. Asia Square Tower 1, located 
along Marina View at Marina Bay, has more 
than 1.25 million square feet of net lettable 
area and has Citigroup as its anchor 
tenant, BlackRock and Qatar Investment 
Authority said in a joint statement. The 
sale comes as vacancy rates in Singapore’s 
office property sector are nearing their 

highest level in almost a decade, with the 
supply of commercial space set to increase 
amid slowing economic growth.

In other news, serviced-apartment 
operator Ascott Limited and QIA fund 
have teamed up to acquire a new $71 
million Quest apartment hotel, to be 
built at Melbourne’s Docklands.The 221-
room Docklands acquisition is the first 
in Australia and fourth globally by Ascott 
and QIA as part of a $600 million joint 
serviced-apartment fund they established 
a year ago.

QIA looks east

Artist rendering of 
Quest Apartment Hotel, 
Melbourne; (right) 
Asia Square Tower 1, 
Singapore.
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As the inhabitants of the 
Middle East’s emerging 
tourist destination, we 
confront a new and exciting, 
if challenging, opportunity: to 

define what Qatar’s fast-growing tourism 
industry should look like and actively guide 
its development towards the future we 
want. The best, and – in my opinion, as a 
businessman – the only way of doing this 
is to seize the responsibility for creating 
and growing Qatar’s tourism companies, 
so that we, ourselves, provide the products 
and services we want to see as a sincere 
reflection of our own culture.

According to the United Nations World 
Tourism Organization (UNWTO), for 
over a decade Qatar has been the only 
country in the Middle East region that has 
maintained consistent growth in tourist 
arrivals. Indeed, growth in visitor arrivals 
to Qatar more than doubled between 
2008 and 2015, rising from 1.38 million 
to 2.93 million visitors. Projecting ahead, 
figures from Qatar Tourism Authority 
(QTA) suggest that tourist arrivals in 2030 

could reach seven million visitors per 
year. QTA also projects that tourism could 
contribute a total (i.e, direct, indirect and 
induced) impact of 5.2% of Qatar’s total 
GDP by 2030 – the equivalent of 9.7% of 
the non-hydrocarbon economy. This will 
contribute significantly to Qatar’s desired 
goal of a diversified economy, and tourism 
enjoys national support as such. 

There is no doubt that it is our nature 
and culture as Qataris to be hospitable 
to the end, and we will always extend a 
warm welcome to visitors; however, we 
find ourselves at an important juncture in 
time. With seven million people set to visit 
Doha annually, there is clearly enormous 
scope to develop a wide range of tourist 
offerings that attract tourists and entice 
them to come back for repeated visits.  
Undoubtedly, many of these offerings will 
be similar to what is already offered in 
other countries. Nevertheless, there will 
also be a demand for authentic and unique 
Qatari experiences.

It is not just a matter of building more 
hotel rooms: Qatar presently offers over 

DEVELOPING 
AN ECOSYSTEM FOR 
TOURISM

LOCAL BUSINESSMAN 
ASHRAF ABU ISSA 
SHARES HIS INSIGHT 
ON QATAR’S BRIGHT, 
YOUNG TOURISM SECTOR 
AND ITS NEED FOR 
STRATEGIC SUPPORT 
AND EXPERIENCE.
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20,000 hotel and hotel apartment rooms, 
and our supply is set to more than double 
in the coming years, with 56 hotels and 13 
hotel apartments under construction and 
planned to open within the next five years 
(in 2016 alone, an estimated 4,000 rooms 
are expected to open).  However, visitors 
require more facilities than just a bed for 
their stay.

Noting that tourism is more likely to 
be part of our lives, as residents, we must 
keep in mind important questions and 
considerations: What role do we, as Qataris, 
want to play in developing the tourism 
sector?  What are some of the ideas that 
we want to import from abroad, and which 
ideas do we want to develop here? How 
can we create truly authentic and unique 
experiences for residents and visitors? We 
must take advantage of this opportunity 
to shape and steer our burgeoning tourist 
industry in order to align it with our values 
and ideas, so that it continues to evolve 
as a unique and authentic aspect of our 
real identity. This is a matter not only of 
livelihood but also conscience.

It is my strong opinion that the most 
effective way of forging the tourism 
industry is by reflecting Qatar’s culture 
and heritage. In addition, it is important to 
encourage and assist Qatari businessmen, 
businesswomen and entrepreneurs to start 
new tourist agencies and invest in those 
that we feel are aligned with the future we 
want. 

Some might say that it is easier said than 
done. However, the great news is that all 
the support needed to start or scale up 
tourism companies is already available 
at the Qatar Business Incubation Center 
(QBIC), within its dedicated tourism 
incubator, QBIC Tourism. This specialised 
tourism incubator provides funding, office 
space, mentorship, training and a host of 
other services including networking and 
access to the ideas and influences which 
are the lifeblood of new business. 

Having founded a number of companies 
myself, and as a board member of INJAZ 
Qatar (a non-profit organisation aimed at 
inspiring youth to succeed in the global 
economy) I cannot stress too much how 
critical and valuable this kind of support 
is for a young business. Even a brief look 
at the emerging businesses in Qatar is 
extremely encouraging. Active startups in 
QBIC Tourism that are already working 
to define Qatar’s touristic identity for the 
decades ahead include new names such 
as Howlak, Tartebkum, Doha Center for 
Tourist Media Center and Embrace Doha.

These, and others, are a wonderful 
beginning, but there is so much more 
to do. For example, do you think that a 
sports-and-health-related company could 
contribute to the country? If so, you can 
immediately contact QBIC Tourism and 
arrange for a plan to establish one. Or 
perhaps you feel that tours, or courses, 
to help visitors understand our rich and 
unique culture are necessary. Contact 
QBIC to establish that tour, those courses. 
And how about entertainment options for 
kids? And our fantastic resources for water 
sports? The list of promising possibilities is 
long and varied.

The fact is that Qatar’s tourism sector 
is energetic, vital and – as yet – not 
mature. There are few tourism companies 
operating in Qatar, while the demand is 
growing – hence, a shortage in tourist 
agencies/businesses supply. This presents 
Qataris and residents with an enormous 
opportunity and, in my opinion, a duty. It is 
not only your chance to become a successful 
business owner, with all that implies for 
our nation’s economic development. It 
is also your opportunity to shape your 
country’s future at a deep level of identity.
Having done so, you are contributing to 
helping our fast-developing nation, Qatar, 
to convey our unique heritage in all our 
increasing dealings with visitors from all 
over the world 

“We must take advantage 
of this opportunity to shape 
and steer our burgeoning 
tourist industry in order to 
align it with our values and 
ideas, so that it continues 
to evolve as a unique and 
authentic aspect of our real 
identity. This is a matter not 
only of livelihood but also 
conscience.”
ASHRAF ABU ISSA
Chairman and CEO
Abu Issa Holding
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T H E  C O U P  T H AT  FA I L E D

Turkish solders stay at Taksim Square 
as people protest against the military 
coup in Istanbul on July 16. Turkish 
military forces opened fire on crowds 
gathered in Istanbul following a coup 
attempt, causing casualties, an AFP 
photographer said. The soldiers opened 
fire on grounds around the first bridge 
across the Bosphorus dividing Europe 
and Asia, said the photographer, who 
saw wounded people being taken to 
ambulances.

OZAN KOSE / AFP
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Since its inauguration in 2009, 
Qatar Science and Technology 
Park (QSTP) has secured a 
strong reputation for nurturing 
new, high-tech businesses, 

while also supporting research and 
development (R&D) for more established 
companies. The park has already attracted 
resident companies such as Shell, Total, GE, 
Siemens, SAP, Microsoft and Mitsubishi, 
among others.

QSTP is currently undergoing expansion, 
both in infrastructure and in the take-up and 
range of entrepreneurial programmes. By 
encouraging new private sector investment 
in higher value-added enterprises, QSTP’s 
initiatives dovetail with Qatar’s current 
economic diversification drive.

Enter Tech 4
Currently, the park has four buildings – 
Tech 1 and Tech 2 – as well as an Innovation 

Centre and a GE single-user building. 
Together the structures hold 34 tenants, 
representing an 83% occupancy rate. Since 
the start of 2015, four new companies have 
opened offices at the park, including Spain’s 
Iberdrola, as well as three new local start-
ups – Modus, Girnaas and Vetosis. The two 
tech buildings are designed for medium 
and large-sized companies, with spaces 
available in increments of 500 sq meters. 
The Innovation Centre, meanwhile, caters 
to smaller entities, providing a business 
incubator for start-ups.

Due to high occupancy rates and 
sustained demand, expansion is under way 
with a new building – Tech 4 – scheduled 
for completion in January 2017. “The new 
Tech 4 building will differ from Tech 1 and 
Tech 2 in that it is designed to hold heavy 
machinery and handle high vibrations,” 
Hamad Mohammed Al Kuwari, Managing 
Director at QSTP, told OBG. “It will 

START-UP
CULTURE
ON THE RISE

WITH AN EXPANDED 
SPACE AND A GROWING 
PORTFOLIO OF 
PROGRAMMES, QATAR 
SCIENCE AND TECHNOLOGY 
PARK IS AN ESTABLISHED 
FIXTURE IN QATAR’S 
BURGEONING START-UP 
CULTURE.
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BY OLIVER CORNOCK
Managing Editor, Middle East
Oxford Business Group

primarily cater to local and international 
energy and environmental clients.” The 
Tech 4 building will be 6,000 sq metres in 
size, divided into 12 spaces each designated 
for one company, with the ground floor 
made up of workshops and a top floor 
devoted to office space. 

Additional land has been designated for 
a Tech 3 building although no development 
plans are currently underway.

Incubating start-ups
The QTSP’s Accelerator Programme, 
which is designed to facilitate and support 
lean start-ups, saw a steep increase in 
applicants from 27 when the programme 
launched last year to 103 applicants during 
its most recent intake in February this 
year. The Accelerator Programme runs in 
three-month sessions, taking 15 successful 
applicants per cohort and offering a 
$100,000 grant to each team accepted. At 

the end of the three-month period, each 
team presents a five-minute pitch during 
“Demo Day”, after which teams may 
advance to the Incubation Programme, go 
straight to commercialisation or withdraw. 

Launched in the first quarter of this 
year, the Incubation Programme offers a 
minimum two-year incubation period for 
start-ups, along with several key benefits. 
For example, programme participants will 
be able to set up a limited liability company 
under QSTP for QR5,000 ($1,370) as well 
as have access to subsidised office space, 
financial services and an engagement 
programme designed to integrate new 
start-ups with existing tenants, according 
to Al Kuwari.

The programmes are flexible with private 
sector entities and individuals able to enter 
at any stage. “There isn’t just one track to 
follow – entry is based on evaluation of the 
status of the technology and its readiness,” 
Al Kuwari told OBG. 

Promoting synergy
In addition to the various programmes and 
incentives offered to start-ups, the park’s 
tax-free zone status is also favourable for 
established companies looking to benefit 
from lower costs, while maintaining high-
grade infrastructure for facilities. 

In order to leverage the diversity of 
tenants present at the site, QSTP is keen to 
encourage collaboration between the start-
ups and established companies at the park 
as well as with the broader community. 
One way in which this is facilitated is via 
“Business Connect”, a one-day, campus-
wide meeting of businesses, start-ups 
and QSTP management to exchange 
ideas and experiences. The park is also 
working closely with Qatar University to 
encourage students to take an interest in 
entrepreneurship and start-up culture.

With its current portfolio and strategy, 
the year ahead will likely see further 
growth at QSTP, particularly as Qatar looks 
to technology companies and start-ups to 
diversify the economy 

THE TECH 4 
BUILDING WILL BE 

6,000sq metres



22 > QATAR TODAY > JULY - AUGUST  2016

affairs > worldview



23 > QATAR TODAY > JULY - AUGUST  2016

P R AY  F O R  F R A N C E

Members of the public gather at a 
makeshift memorial on the Promenade 
des Anglais in Nice on July 17, in tribute 
to the victims of the Bastille Day 
attack that left 84 dead. The Islamic 
State group claimed responsibility for 
the truck attack on France’s national 
holiday, a news service affiliated with 
the jihadists said on July 16. Tunisian 
Mohamed Lahouaiej-Bouhlel, 31, 
smashed a 19-tonne truck into a packed 
crowd of people in the Riviera city while 
they were celebrating.

AFP PHOTO / Valery HACHE
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IN TRANSITION :
OIL TO RENEWABLES
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During Indian Prime 
Minister Narendra 
Modi’s visit to Qatar last 
month, as many as seven 
agreements were signed 
between the two nations. 
The deals inked included 

issues related to money laundering and 
terrorism financing. An MoU was signed 
between the Financial Intelligence Unit-
India (FIU-IND) and Qatar Financial 
Information Unit to share intelligence on 
illegal movement of money. 

In addition, Qatar was invited to invest in 
India’s exploration and production sector 
under the new “Hydrocarbon Exploration 
& Licensing” and “Discovered Small Fields” 
policies.

With the drop in oil prices in the Middle 
East, Qatar has in fact been focusing lately 
on developing its renewable sources of 
energy – solar, water and wind; it has also 
been moving towards non-hydrocarbons. 
What does that mean for India in the near 
and distant future?

“We are very keen to deepen our 
hydrocarbon ties with Qatar as we are 
gradually moving in the direction of a 
natural gas economy,” says Taneja. “When it 
comes to meeting natural gas requirements 
in the country, we have no alternative 
but to import more of it. Right now, LNG 
(Liquefied Natural Gas) seems to be the 
only option available in terms of exports 
and imports. We want to import more LNG 
from Qatar, and would also like Qatari 
natural gas companies to come and invest 
in India, e.g., gas pipeline construction, 

gas distribution in the country, etc. Same 
goes for oil, wherever the options and 
possibilities are available.”

Qatar is India’s largest supplier of LNG 
requirements. At the end of last year, 
Petronet LNG signed a renegotiated deal 
with RasGas, which means it will pay the 
Qatari enterprise $6 to $7 per million 
thermal units, instead of $13 million, which 
was earlier agreed upon. The deal saves 
Petronet $605 million a year. What kind of 
benefits can India continue to derive from 
Qatar as far as LNG dealings are concerned?

“India is not the only country which 
renegotiated the LNG agreement. China 

did the same, and maybe other countries 
followed suit. These business deals are 
not cast in iron. The LNG prices had 
dropped the world over, which had to be 
renegotiated. It was renegotiated because 
we committed to purchase more LNG  
from Qatar.”

Taneja is also of the view that a long-
term assessment needs to be made with 
regard to India’s energy requirements. 
According to him, the country’s demand 
for fossil fuels is going to grow drastically 
over the next 30-40 years.  He, however, 
goes on to say: “India is the headquarters 
of the International Solar Alliance. We plan 
to go for 175,000 megawatts of renewable 
energy over the next five to six years, 
which includes 100,000 megawatts of solar 
(energy) alone. India will become more 
and more dependent on renewable energy 
and nuclear power; but that will happen in 
the distant future, sometime around 2070. 
Until then, we need more natural gas so that 
we can reach a stage where we can totally 
depend on solar and nuclear power, and 
other green sources of energy.”

But can India actually play an active role 
in Qatar’s renewable energy programmes 
by getting companies and organisations 
back home to collaborate with the  
Gulf country?

“Absolutely! Our ambition is to be a 
renewable energy superpower,” says Taneja. 
“But, this is going to take time. It will take 
20-25 years, if not more. We are working 
in that direction; building partnerships 
and relationships with the US, Germany, 
Mexico, the African countries and also 

IN AN EXCLUSIVE INTERVIEW WITH 
QATAR TODAY, NARENDRA TANEJA, INDIA’S 
LEADING EXPERT ON ENERGY ISSUES, TALKS 
ABOUT INDO-QATAR TIES AND EXPLAINS 
WHY COUNTRIES CAN’T MOVE AWAY FROM 
FOSSIL FUELS “OVERNIGHT”.
BY UDAYAN NAG

India is the 
headquarters of the 
International Solar 

Alliance. We plan to go 
for 175,000 megawatts 

of renewable energy 
over the next five to six 
years, which includes 

100,000 megawatts of 
solar (energy) alone.”



26 > QATAR TODAY > JULY - AUGUST  2016

Qatar. We are happy to do so because we all 
know that in order to leave this world in a 
healthy shape for the coming generations, 
we have to cooperate and collaborate in the 
area of renewable energy.”

Taneja points out though that India and 
Qatar are in a slightly different situation 
in terms of resources. While Qatar has an 
energy surplus, India has an energy deficit. 
He says that Qatar will also need oil and 
gas for a long time to completely switch to 
renewable energy.

As far as Qatar’s solar energy prospects 
are concerned, Taneja feels that a lot can 
be achieved, especially in partnership with 
India. He also says that the oil-rich nation 
can become a superpower as well as a major 
exporter of solar energy. “We’ll be very 
happy to collaborate with Qatar in terms of 
renewable energy technology, education, 
regulations, and also R&D (research and 
development). One area where Qatar and 
India can work together is renewable 
energy research and development, because 
we are both blessed with solar radiation. 
Solar radiation in Qatar is probably among 
the best in the world. We’ve got a long way 
to go in solar research and development 
because a time will come, in 30-40 years 
from now, when we’ll be able to transfer 
electricity from one place to another 
without wires.” 

While this has been mentioned by 
the energy expert from India, China has 

already moved way ahead in the mind-
blowing concept of shared energy through 
a worldwide power grid worth $50 trillion, 
connecting new grids of renewable 
resources with existing solar units. 

Moving on to the topic of carbon dioxide 
emissions, there’s a lot of controversy 
about deciding emissions targets. Qatar is 
actually responsible for less than 0.25 of 
global carbon dioxide emissions, but heads 
the list in terms of per capita emittance. 
On the other hand, India is facing criticism 
because it’s using coal which is a cheap form 
of energy, and if one sees the population of 
India, it serves the purpose because there’s 
a large number of people still living below 
the poverty line. What’s a fair way of judging 
a country’s emissions – total population or 
total emissions?

“India and Qatar have both agreed to 
the climate agreement. The issue is more 
or less resolved,” says Taneja. “The whole 
world has come together in order to find 
a solution. But, what’s more important 
at the same time is that its done in a way 
which enables growth and mobilisation of 
sufficient energy for our people. We all need 
better living conditions for our people, 
but at the same time we can protect the 
environment together.”

Taneja adds: “The biggest polluters in the 
world are still the countries in the north. 
I am referring to the developed countries 
– China, Japan and others. Countries like 

energy > listening post

It’s  important to 
acknowledge the fact 

that the human energy 
consumption pattern 
has affected climate 

adversely.”

Saudi Arabia plans to produce 
54 gigawatts (GW) of electricity from 
renewable energy sources.

India’s oil demand rose to a 
record high of I7.I0 million metric 
tonnes (4.33 million barrels/day) 
in March this year.

Qatar government has to pay more than 
QR2000 million each year for domestic 
electricity consumption.

Qatar has the world’s third largest gas 
reserves at 33.6 trillion cubic metres.

RasGas and Qatargas have 
collectively produced 77 million 
metric tons of LNG per year since 
the end of 2010.
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India are densely populated and hampered 
by poverty. There are still many people in 
India who don’t have electricity; we still 
have 700 million people who don’t have 
access to natural gas. And it’s the duty of the 
Indian government to provide them with 
whatever energy is available, including 
coal. This is precisely what we’re trying to 
do.”

According to Taneja, the characteristics 
of nations are different, and so are their 
requirements. He feels that Qatar needs to 
build its economy so that it can maintain 
for its people the quality of life which they 
have got used to over the years. “Qatar 
needs to evolve, bring more ideas into the 
economy to ensure sustainable growth for 
a long period of time. And the same goes 
for India. I think it’s important that both 
countries develop a mutual understanding 
in an effort to mobilise sufficient energy for 
our people.” 

It has been a little over six months since 
the climate talks in Paris were hailed as 
historic by many around the world. But, if 
one considers the fact that 2014 was seen as 
the hottest year until 2015 beat it by a wide 
margin, and 2016 might beat that record by 
an even wider margin, how feasible is the 
target of keeping the global temperature 
increase to less than two degrees Celsius?

“We need to constantly adhere to 
whatever has been agreed to in Paris, 
but also need to take a long-term view. If 
we start judging on a year-to-year basis, 
then we are probably jumping the gun. 
There exists  a very good understanding 
of how these things are measured since 
we have advanced technology at our 
disposal. Having said that, to claim that 
we understand nature inside out is a little 
far-fetched. I think what’s most important 
is that one acknowledges the fact that 
the human energy consumption pattern 
has affected climate adversely. I think it’s 
important to recognise that we, the citizens 
of the world, are responsible,” says Taneja, 
adding that countries like India play a 
negligible role, and the richer nations need 
to take more responsibility. He also goes 
on to say that recorded data are only 100-
150 years old, whereas the human race has 
existed on this planet for much longer.

“We still do not know why so many 
civilisations perished. Did they fall victim 
to climate change that happened as a 
natural Earth cycle?”

During this year’s Al Attiyah 
International Energy Awards at Doha’s 
Museum of Islamic Art, Taneja had said 
that extreme oil prices are bad for the global 
economy. Keeping that in mind, what can 

Qatar and the other GCC countries do to get 
out of this slump (of low oil prices) in which 
they find themselves?

“Whether it’s oil or any other commodity, 
the price should be such that you look at the 
cost of production, the economics on the 
ground, and basically go for it if there’s a 
profit. The era of windfall gains just because 
the world needs oil is gone. You might still 
see a few examples, but such windows have 
their limitations. If you put your forces 
together and push the price up artificially, 
which OPEC and some non-OPEC 
countries are trying to do, what would be 
the option for a country like India? They 
will invest even more in nuclear power 
or gas hydrates, so that it does not have to 
depend on oil exporting countries. I think 
the GCC countries have to realise that that 
era when they could just collect dollars by 
exporting oil and live  a life of flamboyance 
is over.”

Taneja also feels that India and the GCC 
should jointly invest more in renewables 
and nuckear energy in the future, and use 
oil and gas only as bridge energies.

Taneja makes the point that countries 
are moving in the direction of renewable 
and alternate means of energy to gain 
independence from fossil fuels. “Sweden 
wants to be completely free of fossil fuels 
by 2040, and the whole world would like to 
move in that direction. Everybody knows 
the cost of production in GCC countries; 
it’s no secret. Then why should the price 
be $100 per barrel. If oil prices are in the 
region of $40-60 per barrel, it’s a win-win 
situation for everybody. Going forward, the 
GCC countries will have to prepare their 
people, industries, and economy for an era 
when there will be no buyers for oil. And 
that time is fast approaching.”  

The biggest polluters 
in the world are still the 
countries in the north. 

I am referring to the 
developed countries 

– China, Japan and 
others.”
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The morning after the night 
before and the Richter scale 
impact of the UK referendum 
vote to leave the European 
Union is sending shock waves 

across the world, including to the United 
States in this critical election year.

There are many layers of autopsy to 
dissect on the Brexit vote, but on its 
most simple and pragmatic level, we 
now have to accept that what may have 
previously appeared impossible, for all 
the intellectual arguments that anyone 

with half a brain chose to assemble, is 
now possible – the right-wing populist 
build-a-wall candidate Donald Trump has 
a real chance of becoming the American 
president on November 4. 

Indeed, many right-wing nationalist 
candidates stand elevated after the June 
23 vote, and one big step closer to success 
across Europe – including the French 
National Front leader Marine Le Pen who 
is now expected to easily qualify to be one 
of the final two candidates to contest the 
Presidency of France next May. 

BREXIT TREMORS 
TO MAKE WAY 
ACROSS ATLANTIC 
INTO US ELECTION
CLINTON MUST STOP TRUMP 
FROM FRAMING THE US 
ELECTION AS SINGLE-ISSUE 
CLAIM-YOUR-COUNTRY-
BACK REFERENDUM-STYLE 
VOTE.

Presumptive Republican presidential 
nominee Donald Trump delivers a 
speech in Scotland after the Brexit 
decision is announced, hailing Britain’s 
vote to leave the EU as “fantastic”.
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Clinton’s campaign issued a wake-up 
call fundraising appeal in June addressing 
that message, writing, “No matter what the 
collective wisdom of our political punditry 
has to say between now and November, 
Donald Trump has a real chance of winning 
this election.”

The Democrats, led by President Obama 
and Hillary, were firmly in favour of the 
Remain in Europe side of the UK vote, 
whereas Trump had come down on the side 
of the Leave campaign, and thus claimed 
ownership of victory while standing on the 
first green of his $200 million golf course 
in Turnberry, Scotland, over the weekend 
after the win. Yet in his typically bravado 
style, he totally ignored the nuanced 
complicated reality that Scotland had 
indeed voted by an overwhelming majority 
to stay in the EU and will now seek to break 
away from the UK in order to achieve this. 

There lies the ultimate challenge to 
Hillary Clinton and opportunity for 
Donald trump, which is to frame the US 
presidential election as a single issue-
style referendum on the elusive vacuous 
nationalistic concept of reclaiming your 
country – build a wall to stop immigrants 
and all will be well.

For Clinton, the Democrats and the 48% 
who voted for the UK to remain in the EU, 
the world is a much more complicated 
place than that, with multiple issues and 
interests, both local and international, 
that must coexist for consideration and 
debate. Trump is unperturbed about all 
those shades of grey and stands to gain 
immensely over the next few months as 
the world’s media, leaders and markets will 
be obsessed with the single narrative of the 
UK leaving Europe. 

Still, hard cold reality on the scale we saw 
on the global markets on June 24 will be 
very difficult for even the blinkered Trump 
campaign and its supporters to ignore, 
as Britain’s vote to leave the European 
Union drove the pound to the lowest level 
in more than 30 years and wiped about $3 
trillion from stock market values while 
sparking demand for haven assets from US 
Treasuries to gold.

MSCI’s global stock index plunged 4.8%  

in the biggest slide since August 2011. 
The Dow Jones Industrial Average sank 
more than 600 points, or 3.7%, to erase 
gains for the year, while European stocks 
slid 7% in their worst day since 2008. 
Volume in US trading topped 13 billion 
shares, the most this year. The yen briefly 
strengthened past 100 per dollar. Treasury 
yields had their biggest drop in more than 
four years and gold rallied above $1,300 an 
ounce. Volatility surged, with the CBOE’s 
measure of anxiety jumping 43%.

Clinton’s advisors will need to work 
overtime to highlight all the ways that a 
presidential election is not a referendum. 
The Brexit vote did not have a candidate. 
The decision about the presidency 
involves far more than disagreements over 
public policy. Character and leadership are 
going to be paramount in this choice for 
Americans in November.

While in the US, Trump draws strengths 
from many of the same frustrations 
that emerged in the Brexit campaign, 
there are many differences between a 
US presidential election and the UK 
referendum that will emerge in the 
coming months in the heat of battle, that 
will challenge the Republican candidate’s 
ability to sustain a one-trick-pony 
nationalism us vs. them message.  

For starters, the US has a significantly 
larger, younger and more racially and 
ethnically diverse population than Britain. 
About 15% of the British electorate are 
non-white compared with more than 25% 
in a US presidential election. Another 
major difference is that the US presidential 
election is actually 50 separate elections 
held concurrently across 50 states that 
have a diversity of relevant local issues, 
articulated by an array of candidates 
running for a multitude of offices on the 
same ballot sheet.  

That said, in this technology age of 
sound bite headlines and 30-second 
attention spans, Clinton is going to have 
to go back to the drawing board to find 
an Obamaesque ‘Yes We Can!’ message 
with a punch that can compete with the 
emotional sloganeering of Trump’s “Make 
America Great Again”. 

BY SEAN EVERS
Managing Partner
Gulf Intelligence
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QATAR TODAY  ENGAGES IN A CONVERSATION WITH THE 
CHEF DE MISSION OF QATAR’S OLYMPIC CONTINGENT TO 

REVEAL INTERESTING BEHIND-THE-SCENES INFORMATION 
THAT THE PUBLIC IS GENERALLY NOT PRIVY TO.

BY AYSWARYA MURTHY

GET SET TO 
GO TO RIO
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Over the course of several 
weeks, Qatar has slowly been 
getting into the Olympic 
spirit. With only a month 
to go for the mega sporting 

event in Brazil, the public  at home is getting 
acquainted with the athletes who will make 
up the largest Qatari contingent ever to 
be sent to the Olympics since the country 
began participating in 1984. We have met 
the gentle-looking and incongruously 
named Ashraf “The Hammer” Elseify who 
heads to Rio riding a wave of victories in 
recent tournaments; Noah Al Kulaifi, the 
bright-eyed 17-year-old whose two younger 
brothers are also training in competitive 
swimming; the triumphant national 
handball team that made Qatar proud in 
the National Handball Championships  last 
year, that is being captained by Abdulrazzaq 
Murad whose father also played handball; 
the inimitable Nasser Al Attiyah who has  
proved  that he is just as deadly with a 
skeet gun as he is behind the wheel; and of 
course Mutaz Barshim who came so close 
to breaking the world high jump record 

last year and is raring to have a go at it once 
again. 

While the national #YallaQatar 
campaign has been helping us get up-close 
and personal with the men and women who 
will be donning the national colours this 
August, what do we know about the people 
behind them? Who are the people that are 
supporting these young athletes as they 
carry the hopes and dreams of the whole 
nation? To figure this out we met with the 
Chef de Mission for the Qatari Olympic 
team this year – Mohammed Issa Al Fadala. 
A veteran of the sporting scene, Al Fadala 
is a former swimmer turned coach who has 
been guiding athletes for the past 23 years, 
both inside the pool and outside the country. 
From his days as an assistant coach in 1992 
in the Qatar Swimming Federation (the 
first Qatari national to hold the post), he 
went on to become its Director before being 
roped into the Qatar Olympic Committee 
(QOC). “During this period I headed the 
delegation several times as Qatar started 
to participate in international events, from 
camps and tournaments to conferences,” he 

OLYMPIC VETERAN

This is not Chef de Mission Mohammed Issa Al 
Fadala’s first Olympics. As part of the swimming 
federation, he has been to three others in Athens, 
Sydney and Beijing. 

says. As Qatar’s sporting footprint as well 
as ambitions grew larger, so did Al Fadala’s 
profile within the sporting community. As 
the Deputy Head of the Qatari delegation, 
he was part of a massive 650 member-
strong group that participated in the Asian 
Games in Guangzhou, China, in 2010. Soon 
he found himself promoted to the top of 
the Sports Affairs Department within the 
QOC, representing the organisation in 
many high-level conferences and events 
internationally. And two years ago, he was 
chosen to head the Qatari delegation to Rio 
2016. August will be the culmination of all 
the work he and his team have put in since 
2014 in preparing for the Olympics. 

Ramp up
Al Fadala’s responsibilities span the 
course of several months, before, during 
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and after the games. As soon as he was 
appointed to his position, the members of 
the administrative delegation were chosen. 
“Through this team, we coordinated with 
Brazil’s Olympic Committee and the local 
sports federations in selecting the athletes 
and getting them ‘Olympics ready’.” This 
involves the massive and continual effort 
to keep all the participating federations 
abreast of the various training camps 
organised globally, in addition to handling 
the logistics of shuttling athletes and their 
coaches to and from there events. “Then 
comes the process of getting accreditations 
from the International Olympic 
Committee, which have to be obtained 
for every single person participating in 
the event on behalf of Qatar – right from 
the president of QOC down to the support 
staff,” he says.

Closer to the Olympics, his duties ramp 
up exponentially. From commissioning the 
official uniforms and equipment to sorting 
out matters of accommodation, food and 
transportation between the Olympic 
Village and the venues, all the procedures 
and logistics fall under the purview of the 
Chef de Mission and his team. And with an 
equestrian team representing Qatar in the 
Olympics for the first time, Al Fadala has to 
prepare to transport an entirely different 
kind of athlete from the stables in Europe 
across to those in South America. “We have 
a whole plan in place from departure to 
flights to arrival of the horses in Rio that 
attends to everything in detail,” he smiles 
enigmatically. “Our aim is to ensure that 
every little thing is taken care of, so that 
the athletes can concentrate solely on 
preparing for the games and giving the best 
performance possible,” Al Fadala says. 

Qatar made history in London in 2012 
with not only the first Qatari female 
athletes in the Olympic contingent but 
also by choosing shooter Bahiya Al Ahmed 
to carry the Qatari flag during the opening 
ceremony. Whether something similarly 
spectacular is in store for this edition of 
the games remains to be seen as Al Fadala’s 
team finalises the name of the flag bearer.

D Days and after
Familiar with the old adage about no news 
being good news? It can’t be more apt 
for the job at hand. The biggest success a 
Chef de Mission can hope for is a smooth, 
uneventful Olympics (apart from the 
racking up of medals, of course) and this is 
what Al Fadala and his team will be working 
towards. During the Olympics, they control 

the registration process of the athletes in 
their respective events and follow up on 
the daily updates regarding competition 
schedules. Prior to the games, Al Fadala will 
attend the Delegation Registration Meeting 
with the other Chefs de Mission for a final 
inspection of the Olympic Village and 
training on how to use the sports entries 
system. “Before July 24, all aspects of the 
Qatari contingent’s stay at the Olympic 
Village are properly defined. We also 
understand in advance all the regulations 
and duties for the members of the Qatari 
delegation and make sure they are 
implemented to the T, so that everything 
goes smoothly,” says Al Fadala. This 
includes being well versed in and practicing 
all kinds of safety and emergency protocols 
that have been put in place at the Olympic 
Village and the various venues. 

“All planning that we have undertaken 
since the start of January 2014 and the 
range of Plan Bs we have for every situation, 
gives us the confidence that we’ll be up to 
handling any kind of technical or logistical 
challenges. Unforeseen situations will 
always arise, but anticipating and preparing 
for them is the best defence we have,” he 
says. Undoubtedly their biggest concern 
and fear is for the safety of the athletes. 
The worst possible thing that can happen 
is injuries on the field which can nullify 
years of dedicated practice. Perhaps this is 
why they are extra mindful of the fact and 
a medical team from Aspetar is always at 
hand. 

Before wrapping up at the games and 
heading home, Al Fadala’s team has several 
final matters to attend to. In addition to 
making sure that the delegation leaves the 
country safely, they have to take care of 
things like settling the Olympic loans, which 
essentially involve sorting out warranties 
and other financial undertakings the QOC 
is responsible for, that ensures that the 
equipment and property at the Olympics 
have been treated with care and have not 
been damaged by the visiting teams.

#YallaQatar
This is not Al Fadala’s first Olympics. As 
part of the swimming federation, he has 
been to three others in Athens, Sydney 
and Beijing. But what stands out for him 
about the current team is not only its size, 
but the sheer calibre of the athletes who 
are right now preparing for Rio. “Many of 
them are record holders and champions. We 
have the second-best handball team in the 
world. And we have the highest number of 

"Every member of the 
contingent has to project 
the best image possible 
of Qatar as a sporting 
entity, as a country and a 
civilisation."
MOHAMMED ISSA AL FADALA
Chef de Mission
Qatar’s Olympic Team to Rio 2016
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federations participating this year - seven, 
up from the four in London. So this is our 
chance to prove our capabilities in new 
sports like judo and equestrianism.”

Along with the 38 confirmed athletes, 
Al Fadala is also responsible for the rest of 
the sports delegation that includes coaches, 
medics, physios, etc., which brings the 
total tally of those under his supervision 
to almost 50. While winning may be the 
primary objective for these men and 
women, the unspoken yet equally critical 
role of being ambassadors of the country is 
not forgotten. “We have to project the best 
image possible of Qatar as a sporting entity, 
as a country and a civilization. We won’t call 
them instructions, but our recommendation 

to our delegation is to take the utmost care 
about their behaviour, performance, and 
what they say and do,” he says. In addition 
to respecting the Olympic values, he hopes 
that the team will be able to demonstrate 
a little bit of the famed Qatari hospitality, 
even while being guests in a foreign land. 
“That is what I hope our legacy will be.” 

This year’s Olympics has thrown 
everything possible at Al Fadala and his 
team – from political turmoil to the Zika 
scare and unignorable problems in Rio like 
a bankrupt state government and an uptake 
in violence. But the athletes need not worry 
about any of these. Right now, they have 
their blinders on with only the finish line  
in sight 

Aspire Academy alumnus Ashraf Elseify, who lost his father 
at a young age, has a close bond to Coach Alexey Malyukov 
and it is this relationship that forms the basis of the hammer 
thrower’s success.

1500m and 5000m runner 
Mohammed Al Garni was 
only 20 when he participated 
in his first Olympics in 
London. “Now I have the 
experience and I know what 
the Olympics are like,” he 
said, adding, “I’m heading 
to Rio 2016 with more 
concentration, enthusiasm, 
and excitement.”

Nada Arakji will be 
competing in the 
200m freestyle and 
100m butterfly at Rio 
2016. When she was 
growing up she played 
basketball, netball 
and learnt ballet but 
eventually ended by 
falling in love with 
swimming.

The Qatar handball team’s daily training regime often includes two 
sessions and consists of gym work, running, and practicing tactics 
in an attempt to prepare athletes holistically. All this will come to 
fruition at the team’s first match in Rio on August 7 against Croatia.

Sheikh Ali bin Khalid Al 
Thani, who is currently 
ranked 6th worldwide 

in the Longines 
Global Champions 

Tour, credits his early 
exposure to nature on 
his uncle’s farm as his 

reason for taking up 
equestrianism.

THE BEST FOOT FORWARD
SOME OF QATAR’S MOST PROMISING ATHLETES
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WHAT
“LEAVE”
MEANS
FOR THE
GCC
EVEN A WEEK BEFORE THE UK’S REFERENDUM ON ITS MEMBERSHIP OF THE EU, 
OPINION POLLS SUGGESTED THAT THE OUTCOME WOULD BE VERY CLOSE. AND THAT 
PROVED TO BE TRUE. HOWEVER, OPINIONS ON BREXIT AND ITS IMPACT VARY GREATLY 
– FROM ALMOST APOCALYPTIC SCENARIOS TO THOSE SUGGESTING THAT A BRITISH 
“LEAVE” WILL CAUSE RELATIVELY LITTLE DISRUPTION. NOW THAT THE RESULTS ARE 
IN, IT’S TIME TO EXAMINE THE LONG-LASTING CONSEQUENCES OF THE VOTE NOT JUST 
FOR EUROPE BUT BEYOND, INCLUDING GULF COUNTRIES.
BY SASA ZUZMAHOWSKI
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With the referendum 
having narrowly passed 
and the UK deciding 
to leave the European 
Union, Article 50 of the 

Lisbon Treaty is automatically triggered. 
This states that “any member state may 
decide to withdraw from the Union in 
accordance with its own constitutional 
requirements”. But in practice, a UK-EU 
divorce could take could take much longer 
and, meanwhile, Britain and the EU can 
agree even to delay the exit until a better 
deal or compromise has been reached. 

Currency fall 
Nevertheless, it was predicted that if 
Britons decided to leave on June 24, 
it would cause immediate volatility in 
currency markets with particular effect on 
the UK currency. This has certainly come to 
pass. Additionally, there is a general belief 
presuming the noticeable fall of the British 
pound. Such devaluation could hit Gulf 
investors, who have collectively invested 
billions in London property, particularly 
hard. “By how much depends on how 
surprised the market is by this result and 
how it compares to the opinion polls. There 

is now increased uncertainty which will not 
be helpful to property prices that are already 
showing signs of having peaked,” said Dr 
Andrew Scott, Professor of Economics at 
London Business School. Raoul Ruparel, 
Co-Director at Open Europe, a think tank 
highly respected at the UK Prime Minister’s 
Office, predicted that Brexit would cause 
some short-term uncertainty, “causing a 
slowdown in investment from abroad, even 
from the Gulf states”, he told Qatar Today.  

Indeed, Arab investors from the Gulf have 
been and continue to be quite concerned 
about the consequences of the “Leave” 
scenario and fear that a possible property 
price slump may affect their assets. While 
it is not expected that long-term investors 
from GCC states will massively pull out, 
they certainly fear uncertainties deriving 
from the legal and regulatory framework 
following Brexit. So, according to Ruparel 
there might be a temporary disruption but 
he expects investors to move back into the 
UK at some point, particularly given the 
shortage of safe assets globally.

In the short term, Brexit is definitively 
negative for the UK economy as it will 
increase uncertainty and certainly push 
the British GDP into technical recession, 

Given that the impact 
of Brexit on GDP will be 
negative, there will be an 
adverse effect on trade 
and tourism for the GCC 
although the effect will be  
relatively modest given the 
diversified nature of GCC 
trade."
DR ANDREW SCOTT 
Professor of Economics
London Business School
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Christopher Dembik, Economist from Saxo 
Bank, told us. “If the panic is not quickly 
contained by the political authorities and 
the Bank of England, one can expect a huge 
collapse in the value of UK assets. One of 
the most tragic consequences could be the 
bursting of the housing bubble in London. 
This would have a direct negative impact on 
Gulf investments in this sector.  They have 
a profile of long-term investors and they are 
perfectly aware that the potential drop in 
UK asset values will be transitory and that 
a significant rebound will follow,” he told 
Qatar Today. 

Modest impact on the GCC
It is certain that UK stock market will 
be most affected, given the importance 
of European firms, European HQs and 
European trade for listed firms. According 
to Dr Scott, “this and sterling decline will 
affect investor returns. Given that the 
impact of Brexit on GDP will be negative 
(probably between 1 and 2% on GDP growth) 
there will be an adverse effect on trade and 
tourism for the GCC although the effect will 
be relatively modest given the diversified 
nature of GCC trade.” The British pound 
has been the weakest performer in 2016 
among major currencies and may have a 
significant impact on tourist flows to the 
Gulf region, as in the case of the weakened 
Russian ruble, which was reflected in the 

decreased number of Russian tourists in 
the region. But the bigger risk is what the 
knock-on effects are for the rest of the EU 
and whether these triggers more political 
tensions within. 

In addition, we will undoubtedly see a 
reallocation of British investments to other 
parts of the world, explained Dembik. “As 
British companies will not know which 
trade regulation will apply to the rest of the 
EU, they will either refrain from investing 
or they will seek to enter new markets or 
already promising markets. In this sense, 
the Gulf countries can be an interesting 
destination for British investment knowing 
that the trade and financial relations are 
already close and that they will inevitably 
intensify in the coming years, even if Brexit 
hadn’t occurred,” he continued. 

Rare opportunity for investors 
But uncertainty and the fall of sterling may 
actually prove quite beneficial for GCC 
investors, offering them the chance of a 
lifetime to purchase UK assets relatively 
cheaply.  Dembik states that these capital 
flows could be essentially constituted of 
speculative investments. With Brexit, 
lower UK asset values could stir the lust of 
many foreign investors. “By buying assets at 
heavily discounted prices, they can expect a 
substantial return on investment when the 
panic will be over and prices will be back at 

If the panic is not quickly 
contained by the political 
authorities and the Bank of 
England, one can expect a 
huge collapse in the value 
of UK assets."
CHRISTOPHER DEMBIK
Economist 
Saxo Bank

If sterling and London real 
estate show dramatic declines 
then this would be a major 
investment opportunity but 
that is precisely why it is 
unlikely."
RAOUL RUPAREL
Co-Director 
Open Europe

affairs > tag this
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their fair value. Such an investment strategy 
would make perfect sense in this context. 
It would be very smart and profitable,” he 
noted.

Ruparel presumes that with the 
combination of a sharp devaluation in the 
pound – estimates vary between 10% and 
20% following Brexit – and the potential 
fall in asset prices (ranging from equities 
to property) many of these assets may 
begin to look attractive. But this will 
depend on the exact long-term approach 
to the new UK-EU relationship and to UK 
domestic policy. As such there are plenty 
of unknowns but it could be that investors 
do still see the UK as attractive in the long 
run. But Dr Scott warns that in the wake 
of Brexit it is possible that many foreign 
investors will be confused.  According to 
him, “If sterling and London real estate 
show dramatic declines then this would be 
a major investment opportunity but that is 
precisely why it is unlikely. Sterling is likely 
to be most affected and will reflect the level 
of uncertainty about exactly what Brexit 
means.” 

 
FTA – easier said than done
Brexit supporters argue that leaving the 
EU will restore British laws and control of 
its own borders and free the UK from the 
plethora of Brussels-imposed rules while 
opening space for new trading relations 
in the form of free trade agreements 

with other partners. In this respect Boris 
Johnson, controversial Tory politician and 
former London mayor, said that leaving 
the EU would be like a prisoner escaping 
from jail. Professor Patrick Minford from 
Cardiff Business School and a group of 
economists for Brexit made a forecast for 
the UK economy for Brexit based on the 
assumption that the UK moves to global 
free trade. According to them, “moving 
away from the EU’s protectionist policies 
will boost long-term UK GDP by 4% and will 
also improve growth and competitiveness 
in the short term. They also criticised the 
“consensus” forecasts of bad results after 
Brexit, pointing out that they all assume 
Brexit will introduce UK protectionism, 
which is a bad and damaging assumption 
that does not represent the policy of the 
main Brexit politicians. Therefore, “the UK 
after Brexit will be committed to free trade 
with the rest of the world, eliminating trade 
barriers all round. This will be good for 
trade with the rest of the world, including 
of course Qatar,” Prof. Minford told our 
magazine.

But this may not be that simple and it 
could take a very long time before FTA with 
other countries would be negotiated, as 
other examples of free trade negotiations 
indicate (Canada and the EU still did not 
ratify FTA after seven years of negotiation, 
while the Greenland-EU FTA took three 
years to be ratified, not to mention 

the infamous Transatlantic Trade and 
Investment Partnership between the EU 
and US while facing growing opposition in 
Europe). 

In the aftermath of Brexit, it is very 
unlikely that the UK would initially seek to 
establish closer trade relations with the rest 
of the world, including GCC, says Dembik. 
Dr Scott adds that, for the first two years 
at least, the negotiations with the EU will 
be all time-consuming. Thereafter we can 
expect very lengthy and time-consuming 
negotiations with the US, China and Japan. 
Dembik notes that “the top priority for the 
UK would be to reach a new association 
agreement with the EU, which remains its 
main trading partner, particularly when it 
comes to financial services. According to the 
Lisbon Treaty, the deadline for reaching an 
agreement would be June 2018, two years 
after the outcome of the referendum. It is 
a very short period of time when we know 
that most bilateral trade agreements take 
much longer to be negotiated and ratified.”

The only circumstances where something 
rapid could happen, according to Dr Scott, 
is if those who supported Brexit wanted to 
deliver something swiftly in order to show 
that the exit was not totally bad news. Given 
that negotiations with large economies 
such as the EU, US, China and Japan would 
be very time-consuming, this might elevate 
the importance of UK-GCC trade but that 
isn’t the most plausible scenario 

UK after Brexit will be 
committed to free trade 
with the rest of the world, 
eliminating trade barriers 
all round. This will be good 
for trade with the rest of 
the world, including of 
course Qatar."
PATRICK MINFORD 
Professor
Cardiff Business School
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HONOURING
EXCELLENCE

THE SECOND EDITION OF THE QATAR TODAY BUSINESS EXCELLENCE 
AWARDS PULLED OUT ALL THE STOPS AS IT ONCE AGAIN 

CELEBRATED THE TOP-PERFORMING COMPANIES ON THE QATAR 
STOCK EXCHANGE LAST YEAR WHILE HONOURING SOME OF THE 

BEST AND THE BRIGHTEST OF QATAR’S PRIVATE SECTOR.
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QATAR TODAY
TOP 10

Gulf International Services
Consumer Services

Barwa Real Estate Co.
Consumer Services

Masraf Al Rayan
Financial Services

Medicare Group
Healthcare

Qatar Islamic Insurance
Financial  Services

Qatar Islamic Bank
Financial  Services

Qatar National Bank
Financial  Services

Islamic Holding Group
Financial  Services

Qatar Gas Transport Co. Ltd (Nakilat)
Industries

Qatar Electricity and Water Co.
Utilities

01

02

03

04

05

06

07

08

09

10

These were the top-
performing companies on 
the Qatar Stock Exchange in 
2015. The methodology used 
to arrive at this ranking is 
elaborated below.

high-profile, red-carpet event brought together stalwarts 
of the Qatari bourse and the business sector in the country 
to celebrate the resilience of Qatar’s economy and honour 
those companies who have thrived in this difficult economic 
climate. Gulf International Services clinched the award 
for the top-performing company listed on the Qatar Stock 
Exchange for its performance in 2015 and for providing 
unbeatable value to its shareholders. The awards were 
presented to the representatives of the winning companies 
by Jassim bin Yousuf Al Darwish, Managing Director of 
Oryx Publishing and Advertising, and the Chief Guest, 
Rashid Ali Al Mansoori, CEO of Qatar Stock Exchange, who 
also unveiled the special June issues of Qatar Today and 
Qatar Al Youm. 

According to Sindhu Nair, Managing Editor of Oryx 
Publishing and Advertising, “It has become more important 
than ever to celebrate the success of companies that have 
proved their mettle in the current economic climate. These 
top companies serve as an inspiration for Qatar’s business 
community. In the coming years, we expect more and more 
private enterprises to enter the Qatar Stock Exchange 
in order to have access to more liquidity and we hope 
to continue this important work. We are excited about 
QTBEA’s legacy.” She added, “This year Qatar Today has 
adjusted their ranking methodology in order to better align 
with the best practices adopted by similar international 
rankings. The ranking is based on performance and utilises 
key financial metrics and ratios using underlying data 
sourced from Capital IQ and the Qatar Stock Exchange.” 

The Qatar Today Top 10 ranking has been vetted and 
validated by Deloitte which has applauded the refocused 
methodology to emphasise current performance, while 
checking the integrity of the calculations. This has included 
reducing the appraisal period, reweighing financial metrics 
and revisiting the mix of metrics. According to Deloitte 
& Touche, Head of Financial Advisory Services, Robin 

THE
HE ABDULLAH BIN 
HAMAD AL ATTIYAH 
speaks at QTBEA after 
receiving his award
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EXCELLENCE

METHODOLOGY
The Qatar Today Business Excellence 
Awards were prepared keeping in mind 
an investor’s perspective by looking at 
the performance of the company in the 
last three years. This gives the investor 
an informed guidance on the company’s 
performance, smoothing out extraordinary 
one-time performances and assessing 
the listed companies during a period of 
extended recent history. 
The formula of calculations used to arrive 
at the Qatar Today Top 10 is through a 
weighted average of 20% each for Price 
Growth, Dividend Yield and Liquidity, 
while Net Margin and Return on Equity 
are weighted at 15% each, with Revenue 
Growth making up the last 10%. The 
ranking is based on weighted average of 
performance in the last three years – 2015 
(65%), 2014 (25%) and 2013 (10%).

All the calculations have been validated by Deloitte 
& Touche Qatar.

QT Top 10 winners accept their awards, clockwise from top left: NASSER RAEISSI, 
AGM - HR and Administration, Masraf Al Rayan; KHALID AL EMADI, CEO, Al Ahli 
Hospital (Medicare Group); RASHID HAMAD AL MARRI, Administrative Director, Nakilat; 
RASHID AL HAJRI, Public Relations and Shareholder Manager, Qatar Electricity & Water 
Company; ALI IBRAHIM AL ABDULGHANI, CEO, Qatar Islamic Insurance Company.
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SPECIAL AWARDS
These are awards given to companies and 
individuals who have excelled in the fields 
of business and made a mark on Qatar’s 
economic landscape in 2015.

Lifetime Achievement Award
HE Abdullah bin Hamad  
Al Attiyah

Businessman of the Year
Dr Mohammed Nasser  
Al Qahtani, Deputy CEO, Al 
Meera

Best CEO of the Year
Yousuf Mohammed Al Jaida, 
Qatar Financial Centre 

Vision Builder
Hamad International Airport, 
Best International Airport in the 
Middle East

Most Innovative Company
Gulf Bridge International 

Brand Builder of the Year
Jumbo Electronics

Dynamic Real Estate Company
Truth Real Estate 

Excellence in CSR and Social 
Values
KAHRAMAA for the Tarsheed 
Initiative 

Maserati-Qatar Today Young 
Achiever
Dana Haidan, Head of CSR, 
Vodafone Qatar

Butteriss, “Last year was one of change and challenge in 
Qatar and the GCC. Despite this Qatari companies showed 
resilience with continued investment in infrastructure 
and a vision to diversify away from hydrocarbons. We saw 
a new listing for the first time in the last six years. Some 
may argue it is a difficult time to go public which is why I 
applaud the bank and the exchange for bringing them to 
the market. There is a robust queue of public and private 
companies looking to join the QSE, supporting its leading 
position as a regional capital markets player.” 

Rashid bin Ali Al Mansoori expressed his pleasure to 
support the awards for the second edition. “The awards 
are a unique platform that recognises the entrepreneurial 
spirit of Qatari business leaders who have helped drive 
the economy forward. We look forward to setting new 
standards of business excellence within the country,”  
he said.

“The QSE supports all initiatives encouraging the listed 
companies to raise the level of their performance and 
transparency in order to help investors formulate educated 
investment decisions. The awards are an opportunity to 
reward excellence in business in Qatar through rewarding 
the best performers on the QSE and the prominent 
companies and individuals who have done the nation 
proud by excelling in the fields of business and economy 
and also by aligning their company goals to the National 
Vision 2030,” he added. “In other words, competiveness 
and adopting the best international practices is a necessity 
in modern capital markets, to include our markets, 
especially following our upgrade to emerging market status 
by various international indices such as MSCI, S&P Dow 
Jones, and FTSE.”

 He also said, “These awards encourage more local 
companies to take part in the development of the Qatari 
economy.  This event does not only award the companies 
on their achievements, but also sheds light on the evolution 
of the corporate culture in Qatar.”

QTBEA also gave out special awards that recognize 
achievements in the large private sector which operated 
outside the financial markets and also recognize attributes 
like innovation, leadership, corporate social responsibility, 

etc., which can’t be measured by market performance. 
HE Abdullah bin Hamad Al Attiyah was felicitated with 
the Lifetime Achievement Award for his contributions to 
shaping not only the country’s energy policies but also that 
of the State of Qatar itself during those years of exciting 
growth. Maserati was the main sponsor of this event and 
they presented the Maserati-Qatar Today Young Achievers 
Award to Dana Haidan, Head of CSR at Vodafone Qatar. 
Dr Mohammed Nasser Al Qahtani, Deputy CEO of Al 
Meera Consumer Goods Company, was presented with the 
Businessman of the Year award. Qatar Today also honoured 
other prominent companies and individuals who did 
the nation proud last year by excelling in their fields and 
aligning their corporate goals to the National Vision 2030. 

Chief Guest, RASHID BIN ALI AL MANSOORI, CEO of Qatar Stock 
Exchange addresses the audience at QTBEA
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HE ABDULLAH BIN HAMAD AL ATTIYAH 
IS THE FORMER MINISTER OF ENERGY 
AND INDUSTRY FOR THE STATE OF 
QATAR AND PRESIDENT OF OPEC. HE 
IS ALSO THE FORMER DEPUTY PRIME 
MINISTER AND HEAD OF EMIRI DIWAN 
AND THE FORMER CHAIRMAN OF THE 
GAS EXPORTING COUNTRIES FORUM 
AND CHAIRMAN OF COP18. 

Last year he founded the Abdullah Bin Hamad Al Attiyah 
Foundation for Energy and Sustainable Development, a think tank 
focused on research and insights into the big energy challenges of 
today. Over a stellar career spanning over 40 years, he has shaped 
Qatar’s role in the global energy landscape. Speaking at the event 
he said, “I am very happy to accept this award. The energy sector 
is very dynamic; we can’t predict what will happen next day. And I 
have spent my whole career in this business which is a cycle of good 
days and bad days for both the buyers and sellers. It’s a cycle that 
continually corrects itself. This is life.” 

ENERGY ICON

LEADING THE 
RETAIL CHAIN
DR MOHAMMED NASSER AL QAHTANI, DEPUTY CEO, AL 
MEERA, WON THE BUSINESSMAN OF THE YEAR AWARD 
AT THE QATAR TODAY BUSINESS EXCELLENCE AWARDS.

U
nder his leadership, Al Meera Consumer Goods 
Co. posted a record-breaking QR2.45 billion 
in sales in 2015, achieveddouble digit year-on-
year growth in profits; opened 10 new stores last 
year, with 14 more slated to open in 2016; and 

he spearheaded the revamp and renovation of Al Meera’s 
growing network of branches in Qatar. Qatar Today finds 
out more about this go-getter personality who still kept and 
maintained strict business hours even during the hot and 
relentless summer in the holy month of Ramadan.

Retail business is one of the most challenging sectors 
in the country. What are the advantages that Al Meera 
has that will make it move from strength to strength?
Catering to a market that embraces a multitude of cultures 

and traditions, Al Meera has spared no effort to live up to its 
motto of becoming everyone’s “Favourite Neighbourhood 
Retailer”, with a great shopping experience that provides 
true value for money and an active contribution to the real 
estate development of the country’s various regions.

Through the excellence of its people, its innovative 
approach, a carefully studied and executed growth plan, and 
an unwavering commitment to social and cultural values, 
Al Meera’s strategic decisions across all of its operations 
have contributed to a sales jump from QR 507.9 million in 
2006 to a record-breaking QR 2.45 billion in 2015.

Throughout the years, Al Meera has never stopped 
working towards growing, optimising and enhancing its 
operations, including investing in an advanced software 
system, logistics and resources that better manage the 

HE ABDULLAH BIN HAMAD AL ATTIYAH receives the Lifetime Achievement Award
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HAMAD INTERNATIONAL AIRPORT SERVED A 
TOTAL OF 30.9 MILLION PASSENGERS IN 2015 
ACHIEVING A 17% YEAR-ON YEAR INCREASE 
IN PASSENGER FIGURES. IN 2015 IT HANDLED 
A TOTAL OF 1.4 MILLION TONNES OF CARGO 
AS WELL 212,252 AIRCRAFT MOVEMENTS. IT 
RECENTLY BECAME THE OFFICIAL PLATINUM 
SPONSOR OF FC BAYERN MUNICH. HIA HAS 
INTEGRATED ADVANCED TECHNOLOGY LIKE 
IBEACON-ENABLED MOBILE APPLICATIONS 
TO BENEFIT CUSTOMERS AND RETAILERS AND 
IS CONSISTENTLY RANKED AMONG THE BEST 
AIRPORTS IN THE WORLD SINCE ITS OPENING.

MAKING 
CONNECTIONS

warehouse, installing machines for packaging grains 
and groceries that helped multiply production by five, 
establishing a solid network of local and overseas suppliers, 
as well as forming a number of strategic partnerships that 
serve Al Meera’s long-term goals.

To ensure continuous growth and success, Al Meera 
aligns its objectives with the Qatar National Vision 2030 
and invests in research and deevelopment that ensure we 
stay on the cutting edge of technology, while continuing to 
meet and exceed consumers’ expectations across Qatar as 
well as in the Sultanate of Oman. 

The stability of the company’s share price on the Qatar 
Exchange further confirms the strength of its operations 
and financial solvency as well as its great potential for 
future growth.

What are the next steps for Al Meera? Will it go be-
yond retail to other modes of entertainment as a mall 
might target?
At present, Al Meera operates a network of 45 branches 
(including four in Oman) that predominantly have been 
equipped with world-class technologies and solutions that 
reflect innovation and modernity, driven by an energetic 
workforce that caters to our customers’ every need.

With the support of our wise leadership and the relentless 
commitment of our staff, Al Meera is scaling to new heights 
and is steadily moving towards more achievements in the 
retail industry in Qatar.

Keeping pace with the future, Al Meera is working on 
following up on its plan to establish 14 new branches in 
various regions of the country, as well as exploring future 

opportunities in more than six additional locations, as part 
of our mission to contribute to the real estate development 
of every region in Qatar.

We have already started the works at five shopping 
centres last year in each of North Sailiya (Al Miarad), 
Leabaib 2, Al Wakra (West), Umm Salal Ali, and Bu Sidra, 

A representative accepts the Vision Builder of the Year award on behalf of 
Hamad International Airport.

DR MOHAMMED 
NASSER AL QAHTANI, 
Deputy CEO, Al Meera
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HONOURING
EXCELLENCE

overseas, to stay on top of our sourcing and import 
operations, and assure the quality and standards of goods 
we provide to our valued customers at Al Meera.

What is one of the biggest challenge for Al Meera? Is 
it human resources or managing of perishable goods?
Managing perishable goods is definitely not an easy task. 
With more than 40 different Al Meera stores to manage, 
dealing with fresh goods and items with sensitive shelf life 
is a huge challenge for any retail chain.

However, we have vowed to continuously improve 
our customer experience and have adhered, since our 
establishment, to world-class standards of service delivery 
and excellence. Which is why, as we continue to scale and 
expand our operations across Qatar, we have put in place 
a stringent set of product and service quality control and 
assurance benchmarks and processes.

Our relentless efforts came to fruition in the third 
quarter of 2015, when we successfully received the ISO 
9001:2008 certification for the activities of the commercial 
department from Bureau Veritas Certification Holding SAS 
- UK Branch. 

The certification is an internationally recognized 
quality management system that provides a framework for 
managing an organization’s quality process. Receiving this 
certification ensures that Al Meera meets customer and 
legal requirements, continuously increases performance, 
improves customer satisfaction and enhances financial 
performance.

Moreover, we have an advanced system in place –
supported by a software system, logistics and resources – 
that streamlines our delivery operations as well as manages 
the backup stock in our warehouses for replenishment 
purposes. 

 
As a leader, what attracts you to the retail industry?
I’ve always strived to make a difference in every endeavour 
I embark on. It was a challenge for me after I left the oil and 
gas sector, and I welcomed a new challenge in the retail 
industry. What has been an exciting part of the journey is 
meeting a challenge and turning it into a strength rather 
than an obstacle. 

When I joined Al Meera, there were several challenges 
that needed to be addressed. Thanks to a sound, carefully 
planned strategy and a consistent implementation of its 
phases, we successfully grew the company, improved our 
standards of service and operation, and became the biggest 
retail chain in the country.

Who is your mentor and what have been the lessons 
that you have retained from him?
The Emir His Highness Sheikh Tamim bin Hamad Al 
Thani and the Father Emir His Highness Sheikh Hamad 
bin Khalifa Al Thani. Their gift, not only to me but to the 
people of Qatar, is the formulation and the implementation 
of the Qatar National Vision (QNV) 2030, which aims at 
transforming Qatar into a knowledge-based society with a 
fully developed economy. 

The most important values that Their Highnesses have 
inspired in me, to practice in everything that we do, is 
working with solid faith and total honesty. Such values and 

A representative accepts the Businessman of the Year award on behalf of 
DR MOHAMMED NASSER AL QAHTANI

which are expected to be delivered within the next  
few months. 

In addition, the Company had recently awarded 
contracts to Al Khayarin Group Contracting and Trading 
and Al Muftah Contracting Company, to build six new 
stores in the coming period with a total contract value of 
QR238,730,146. 

Al Meera also signed a Memorandum of Understanding 
(MOU) for the operation and management of two shopping 
centers, in Jabal Thuaileb and North Residential Villas 
district in Lusail City.

Furthermore, Al Meera’s expansion plans include 
the opening of new branches to serve students at Qatar 
Foundation, where contracts were recently signed for the 
operation of two spaces at student housings (around 80 
square meters each), and a space at the Students Center in 
Education City (approximately 150 square meters).

Last but not least, we negotiated with the Doha Institute 
for Graduate Studies, to operate a supermarket which is 
150 square meters to serve the Institute’s students.

Regarding going beyond retail at Al Meera, we always 
execute our future plans based on comprehensive studies 
of the market, while matching the company’s vision and 
core values. We will only venture into areas that enable us 
to continue providing the best experience to our customers 
and the maximum gains for our shareholders.

How is sourcing handled at Al Meera? Is there a sup-
port system for local producers? 
Al Meera has hundreds of local suppliers that it sources 
most of the goods from, as well as our own Private Label 
products that are locally and internationally produced, 
enabling us to offer our customers the best quality items at 
affordable prices. 

We also have many overseas suppliers that we import the 
best items for consumers from. Our overseas suppliers are 
located in dozens of countries including Turkey, Thailand, 
Vietnam, the United States and the United Kingdom, 
among others.

I personally visit our suppliers in Qatar as well as 
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vision have empowered us at Al Meera to adopt the highest 
ethical and work standards, while aligning our strategy to 
the QNV 2030, and ultimately reap numerous rewards 
along the way.

According to one of the trends on retail in 2016, more 
retailers will look to the Internet of Things to enhance 
the shopping experience. Will Al Meera take lessons 
from this report and try and implement it? Will an 
online shopping experience be added to the store ex-
perience?
Since inception, Al Meera has been striving to make a 
difference in consumers’ lives and provide them with a 
great shopping experience and true value for money. As 
part of our commitment to our customers’ satisfaction and 
exceeding consumers’ expectations, Al Meera is constantly 
monitoring the retail landscape and its developments and 
innovations. 

More importantly, our Research and Development 
activities and our industry experts carefully study ideas, 
systems and implementations that can potentially 
enhance our operations as well as improve our customers’ 
experience, whether we’re talking about online shopping, 
the Internet of Things, or other types of cutting-edge 
technologies.

Rest assured, Al Meera spares no effort to innovatively 
develop its offerings, infrastructure and business operations 
to make sure that we constantly achieve customer delight, 
while achieving our long-term goals and realizing our vision 
as a leading retail chain in Qatar and beyond.

Which is why we are excited to announce that we have 

a new advancement that we plan to launch, that will 
transform our customers’ shopping experience at Al Meera. 
We are currently working behind the scenes to ensure its 
successful implementation in the future, and once we and 
the market are ready for it we will announce its launch to 
our audience.

Your one word of advice to all the new generation of 
Qataris.
Al Meera has been an active social partner in the Qatari 
community and remains committed to being close to 
Qatar’s nationals and residents in helping them realize 
their visions and aspirations. 

As the DCEO of a company that puts people and the 
community first, I would like to encourage the younger 
generation to be ambitious and aspire to a better future for 
themselves, their families and communities.

However, it is equally important to have a good plan for 
how they can realize those aspirations and they must take 
steps every day to bring themselves closer to achieving their 
dreams, whether we’re talking about maintaining their 
physical health and wellness, gaining academic credentials, 
pursuing their career goals or improving any other area of 
their lives.

Today’s younger generation will be tomorrow’s leaders 
and shapers of the country’s future and they have to realize 
that they have a responsibility as well as privileges. By 
developing and improving themselves and their skills, they 
are effectively planting the seeds for a knowledge-based 
economy and directly contributing to the realization of the 
country’s National Vision.

SUSTAINABLE 
DEVELOPMENT
KAHRAMAA WAS RECOGNISED FOR EXCELLENCE IN CORPORATE 
SOCIAL VALUES. NOW FOUR YEARS OLD, THIS WELL-RESEARCHED 
AND ADMIRABLY-EXECUTED CAMPAIGN HAS HAD A MAJOR PUSH 
LAST YEAR. KAHRAMAA’S TARSHEED SUCCEEDED IN REDUCING 
THE PER CAPITA CONSUMPTION OF ELECTRICITY AND WATER 
CONSUMPTION IN 2015 BY 14% AND 17% RESPECTIVELY. THE 
NATIONAL PROGRAMME FOR CONSERVATION AND ENERGY 
EFFICIENCY HAS MADE AN EFFECTIVE SAVING OF ABOUT QR800 
MILLION UNTIL 2015, REDUCING CARBON DIOXIDE EMISSIONS. IT 
CONTINUALLY ENCOURAGES CORPORATIONS AND INDIVIDUALS 
THROUGH AN ANNUAL AWARDS EVENT. TARSHEED IS ON TRACK TO 
REDUCE PER-CAPITA ELECTRICITY AND WATER CONSUMPTION IN 
QATAR BY 20% AND 35% RESPECTIVELY BY 2017.
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W
ith construction projects stalled and 
also on the rise, the real estate players in 
Qatar are faced with a rather paradoxical 
situation which could either backfire or 
be seen as an opportunity to come up with 

something special.
In the business for the last 12 years, Truth Real Estate is 

slowly but surely making headway and grabbing attention 
in the process. In an exclusive interview with Construction 
Today, the company’s Managing Director Abdul Samad 
shares some of the ‘truths’ which have enabled the company 
to gain prominence over the years.

“I was born and brought up in Qatar and started the 
company when I was 17,” says Samad, adding that when he 

went to register Truth, he was asked to start it on a sole-
proprietorship basis. 

“Since I was only 17, I had to wait for another year in 
order to change my company to WLL. It’s almost 12 years 
now. I started with the car trading business and gradually 
moved to car rental services before moving on to real estate. 
By the grace of God, now we own three companies. We are 
mainly into real estate and renting and trading of cars. Our 
future plan is to spread our wings all over the GCC,” says 
Samar further. 

Truth provides expertise in several other real estate 
fields like selling and development of land inside as well as 
outside of Qatar. It also offers companies and individuals 
a ‘desert environment’ which offers a safe, cultural 
experience to newcomers in the country. So, in what other 
ways does Truth plan to be different from other real estate 
companies in Qatar? 

“As we all know, in order to be the ultimate we need to 
work hard, and in order to achieve excellence we have to 
go through the grind, which can be painstaking at times. 
Our success is reflected in our slogan ‘truth is our success’, 
which makes us unique, trustworthy, loyal and honest,” 
says Samad.

Truth owns properties in The Pearl-Qatar and Zig 
Zag Towers; it has also leased out: Sultan Tower, Umm 
Ghuwalina Tower, Msheireb Tower, Al-Nasr Tower and Al 
Rawdah compound. In all, the company is associated with 
over 350 properties. But what is unique about the kind of 
properties that Truth offers prospective clients?

“Well, we own all types of properties. We cater to clients 
who are looking for properties at a lower price range as 
well as to the ones who are exploring high-end luxurious 
options. We provide a comfort zone, better amenities 
and resources to customers within a moderate range. We 
provide better homes to our prospective clients who are 
within their budgets,” says Samad. 

And how is Truth going about its business for the 2022 
FIFA World Cup in Qatar? “I think it’s still too early to dwell 
upon that, but in case of investments in the future markets, 
we are up to date adapting to any regulatory changes or 
economic trends; staying up to date with regulations, 
terminology and trends are imperative,” says Samad.

HONOURING
EXCELLENCE

ABDUL SAMAD, Managing Director of Truth Real Estate, accepts 
the award for Dynamic Real Estate Company

TRUTHFUL 
WAY FORWARD
STARTED IN 2003, TRUTH REAL ESTATE IS 
STEADILY CARVING A NICHE FOR ITSELF 
IN THE QATAR REAL ESTATE MARKET.
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THE LEARNING 
CURVE
EVEN AT THE TOP OF THE ORGANISATIONAL PYRAMID, 
THERE IS PLENTY OF ON-THE-JOB LEARNING TO BE DONE, 
SAYS QATAR FINANCIAL CENTRE’S CEO, YOUSUF AL JAIDA. 

I
t’s been only a year since he took over as CEO but what 
a year it has been for both Yousuf Al Jaida and the 
Qatar Financial Centre. “There were a few things we 
wanted to accomplish immediately, one of which was 
the Qatarisation of the executive management team. It 

was important for the next phase of development in QFC 
and Qatar. So within six months we hired or promoted 
several Qatari nationals with the right background and 
qualifications.” Notably legal, commercial and financial 
chiefs.

Over the past few months, QFC has turned some of its 
international focus inwards, striving for greater integration 
with the local economy. “Previously a lot of our advertising 
and marketing was focused internationally. We have 
now brought some of that home, got on board new Qatari 
ambassadors to highlight our motto - Great success comes 
from great support,” says Al Jaida. This new campaign was 
necessary to get local companies to see QFC as a “two-way 
platform”.  While it facilitates international companies 
who wanted to do business inside the country, it can also act 
as a springboard for Qatari companies looking to conduct 
business abroad, who could set up subsidiaries within the 
QFC under English Common Law; an appeal that many 
companies, especially government entities like QIA and 
QNB, are discovering, according to Al Jaida.

Under the new CEO, QFC has also proposed a new and 
expanded law (that is currently under consideration by 
the Council of Ministers) that will increase the amount of 
permitted activities within the QFC. “As a financial centre, 
our core business has been banks, insurance and asset 
management companies, etc. Now we want to diversify to 
non-regulated companies and look at other sectors like 
sports, engineering and  health consultancy that will benefit 
the economy.” This has proved to be a sound move, more so 
because of the current economic climate. 

We will undoubtedly look back at Al Jaida’s stint at 
the top job as the start of a new era for QFC. “Definitely 
there has been a change in our strategy. My first six-eight 
months were spent on restructuring the organisation and 
preparing for this new direction. QFC will soon announce 
a well-defined vision and mission that illustrates our core 
business objectives and five-year roadmap,” he says. One of 
these strategic goals is for QFC companies to make a mark 
on Qatar Stock Exchange’s market capitalisation. Now that 
QFC-affiliated Qatar First Bank has got the ball rolling, Al 
Jaida is optimistic about massively expanding the listing of 
QFC firms on both the QSE and the long-awaited ventures 
market. 

Al Jaida has grown within QFC to reach his current 

position and he says that’s always an advantage. “Knowing 
the organisation and how it functions from the bottom 
up is essential. Also employees already know you and you 
them; these relationships are important when it comes 
to leadership where the emphasis is on managing people, 
emotions and human instincts,” he says, elaborating on 
the “most important lesson” he has learnt over the year. 
“Managing people is a very delicate business. Whenever 
problems arise and people get upset, they look to the CEO. 
But I now know that you can’t please everyone; all you can 
do is try as much as possible to make everyone feel equal 
and ease out tensions. People management is an important 
ingredient complementing your technical and operations 
skills that every CEO needs to master, mostly on the job. 
You’ll find that you need certain skill sets which you have 
never had to use before. And you’ll discover that you either 
have a sense for it or you don’t.”

Apart from that is the stress and pressure that come with 
the legal, commercial and strategic responsibility of being 
the face of the organisation. And ironically, where more and 
more organizations now push for great work-life balance 
for their employees, the CEOs themselves can’t afford the 
luxury. “It’s a huge mandate, of course. All eyes are on you. 
You should be available around the clock and address issues 
continuously. Work haunts you at home, whether you like it 
or not.” Al Jaida confesses to not having thought too much 
about unwinding. “I don’t get to do it often,” he says. “But 
jogging does this for me beautifully. Or detaching myself 
for a bit with some TV or reading, not related to my work. 
And of course, family time. Even if you have to make time 
around their schedules...” 

Chief Executive Officer 
of Qatar Financial Centre 
YOUSUF AL JAIDA 
accepts the award for 
Best CEO
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WINNING 
COMBINATION
QATAR TODAY TALKS TO C V RAPPAI, CHIEF EXECUTIVE 
OFFICER, JUMBO ELECTRONICS ABOUT THE 
COMPANY’S THREE-DECADE OLD ALLIANCE WITH LG.

‘W
herever you are, there is a Jumbo near 
you’ - the tagline seems to be doing its 
job. By celebrating its 30th anniversary 
with LG this year, yet another chapter 
has been added to Jumbo Electronics’ 

odyssey in Qatar. Having started with one showroom in 
1980, Jumbo’s tie-up with LG came six years thereafter, and 
the company has witnessed an upward curve ever since.

“We gradually expanded our footprint with a branding 
strategy created for retail, along the lines of a family shop. 

That itself gave the customers the confidence as to how 
much Jumbo was related to them,” explains Rappai on how 
the company managed to strike the right chord with its 
clients. 

“Furthermore, this partnership has given us the strength 
to set up a 5,000 sq m fully fledged after-sales service facility 
for delivery, installations and repairs. Our experience has 
shown that LG’s business has increased due to this as the 
customers’ total requirements are met at one place.”

The company was started 36 years ago, following which 

INNOVATION 
ON THE GO
GULF BRIDGE INTERNATIONAL (GBI) IS A 
GLOBAL SERVICE PROVIDER THAT OWNS 
AND OPERATES A MULTILAYER CARRIER 
NEUTRAL NETWORK CONNECTING THE 
WORLD TO THE MIDDLE EAST. THE GBI 
NETWORK CONNECTS THE MIDDLE EAST 
TO SINGAPORE TOWARDS THE EAST 
AND EGYPT ON THE WEST, USING TWO 
ALTERNATIVE TERRESTRIAL ROUTES 
TO PROTECT TRAFFIC, CROSSING 
THE MEDITERRANEAN TO ITALY INTO 
MAJOR EUROPEAN CITIES. ENSURING DIVERSITY BY 
ESTABLISHING ITS NORTH ROUTE, THIS NEW LINK FROM 
THE GULF TO EUROPE VIA IRAQ AND TURKEY ADDED AN 
ULTRA-LOW LATENCY LINK FROM THE GCC STRAIGHT 
TO THE HEART OF EUROPE. GBI IS A CARRIERS’ CARRIER 
FOR TELECOM OPERATORS, ISPs AND GOVERNMENTS 
THROUGHOUT THE MIDDLE EAST, EUROPE AND ASIA 
OFFERING A BROAD PORTFOLIO OF WHOLESALE 
AND ENTERPRISE SERVICES. GBI IS A CATALYST FOR 
GROWTH.

ABDULLA AL RWAILI, 
Executive Vice-Chairman 
and Managing Director of 
GBI, accepts the award 
for Most Innovative 
Company.
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it started selling non-exclusive brands of electronic 
appliances. So, what made Jumbo zero in on LG as a brand 
to promote? 

“Two years after our launch, we became the exclusive 
distributors for one of the most prominent Italian brands, 
Indesit. Three years later we became the sole distributors 
for LG products in Qatar. It was known as Gold Star at that 
time and we were confident of being in a long partnership 
with it. We were also confident of LG’s R&D and after-sales 
service support,” says Rappai, adding that it was a wise 
decision to choose a brand partner which goes all out for its 
customers.

He also says that Jumbo sees itself as a ‘total solutions 
provider’, and that the company aims at being a 
comprehensive after-sales service provider sometime this 
year. “Within 24 hours of making the call, the customer 
should be 100% satisfied with our service.”

On the new ways in which Jumbo plans to further 
promote LG, Rappai says: “We will continue with LG as 
our flagship brand. We are in the process of opening new 
LG shops in some of the upcoming malls; expanding the 
network where LG products are sold so that it’s widely 
available. We are also exploring other mediums of brand 
promotion like online channels, associations through co-
branding, etc.” 

The story in the last 30 years has been about LG growing 
as a brand in Qatar with the help of Jumbo. What are the 
factors that have enabled the relationship to blossom over 
the years?

“We are proud that with our partnership LG has been 
able to take giant strides in the growth of the brand - from 
a new entity as Gold Star to the No. 1 brand in Qatar,” says 
Rappai, adding that over a period of time many strategic 
moves in line with consumer demands have proved to be 
crucial. 

“In the early years there weren’t any malls or major 
shopping complexes; there were only small electronic 
shops. During that time there were limited brands and 
products in electronics and home appliances categories.” 

According to Rappai, there has been an abrupt change in 
the retailing concept in the last 15 years with the entrance 
of hypermarkets, which has made the survival of traditional 
dealers even more difficult. He says that the price factor 
also affects the customer’s loyalty and his confidence in the 
market. 

“As the electronics industry demands skilled manpower 
in sales, getting the right candidates becomes difficult. 

High rentals in commercial areas add to the retailer’s 
expense, and margins are shrinking with high competition.”  

Rappai points out that LG’s brand awareness stands at 
85% globally and 95% of Qatar’s households have an LG 
product. 

“Our B2B division provides customer satisfaction to 
institutional, corporate, hospitality, educational, as well 
as government departments. It is not only about supplying 
products; technical requirements for HVAC, CCTV & 
security systems, firefighting systems, etc., also come into 
the scheme of things.”

Rappai adds that the company’s strategy is based on how 
to cater to the different aspects of clients’ requirements. 
“Our retail chain serves the needs of customers, and our 
dealer network meets the demands of another segment of 
customers.”

As far as Jumbo’s expansion plans are concerned, 
Rappai says: “LG is a multinational company, which has 
its presence in various countries around the world. So, 
we at Jumbo will continue to make LG the No. 1 brand for 
electronic appliances in Qatar.”

C V RAPPAI, Chief Executive Officer of Jumbo Electronics, 
accepts the Brand Builder of the Year award
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V
odafone has its own innovative techniques 
in the field of community service. In the past 
year, the company has been making efforts 
to reduce its carbon footprint in the state of 
Qatar. “We have been focusing last year on our 

sustainability performance. So we launched our Hybrid 
Power Systems at our sites as part of the company’s energy 
efficiency measures and new Networks technologies that 
will help reduce our carbon footprint in the country. The 
hybrid power systems, which combine diesel generators 
with batteries for greater fuel efficiency, use smart controls 
to cut diesel use by up to 64% at sites that depend on diesel 
generators for primary or backup power in areas with 
limited access to reliable grid electricity. To date we have 
45 hybrid sites and we will continue to grow as in this area,” 
says Haidan.

Speaking about new projects that are coming up with 
the evolution of Vodafone’s CSR strategy, she says “Our 
biggest focus this year is our Digital Parenting programme 
AmanTECH. We continue to see its increasing presence 
every year as we would like to be a trusted source for 
parents on information about their child’s online safety. 
The positive response is incredible. We have seen great 
turnout at all of the AmanTECH events and we are finding 

SUSTAINABILITY 
FOR THE ECONOMY
AS A MODERN QATARI WOMAN, DANA HAIDAN DEVOTES HER 
SPARE TIME TO COMMUNITY SERVICE. AS A PROFESSIONAL, 
SHE HEADS THE CORPORATE SOCIAL RESPONSIBILITY TEAM AT 
VODAFONE QATAR.

DANA HAIDAN accepts the Maserati-Qatar Today Young Achiever Award

that parents are hungry for information about how to keep 
their children safe online.” Digital parenting on social 
media and generally the internet is spreading wide because 
of its growing cause for concern on what children are 
watching these days.  

Moving towards the Qatar National Vision 2030, the 
growth of CSR as a separate function within organizations 
has been seen tremendously at the corporate level. 
Sustainability and future thinking play a very important 
role in making this vision a reality. “Research shows that 
if we continue our current behaviour in terms of water 
and energy consumption, we are risking making the entire 
GCC area too hot to be inhabited by human life by 2070. 
Therefore an immediate change is needed, and thinking 
about sustainability now is more important and urgent 
than ever. This is the biggest area of growth needed in Qatar 
which is taking strategic and immediate actions to save the 
sheer existence of our nation over the next 50 years.”

Often, the interdependence between the marketing and 
CSR roles could put an organization in a fix. But corelating 
their function is where the hard work begins as one cannot 
work without the other. “The two functions work very 
closely on community initiatives that have the customers at 
heart as marketing understands what the customer needs 
very well and how to communicate with them while CSR 
owns the know-how around translating those needs into 
strategic programmes. However, there are areas under CSR 
that are driven solely by the function due to their internal 
governance nature, such as our continuous sustainability 
performance review.” 

Involvement of employees is extremely important at 
every level as they are the backbone of a company’s success 
in CSR strategies.  “We run a very active and engaging 
employee volunteering programme throughout the year 
where we offer countless opportunities for volunteering 
with many civil society entities in Qatar. We also have an 
employee volunteering policy which allows employees to 
take up two days not counted from their annual leave to 
volunteer with charities.”

Signing off she says, “It is an incredible honour and I am 
truly thankful for this award.”
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Clockwise from top left: JASSIM BIN YOUSUF AL 
DARWISH welcomes the Chief Guest RASHID BIN 
ALI AL MANSOORI; Deloitte’s ROBIN BUTTERISS 
speaks at the event; winners, dignitaries and 
guests at the event; the QTBEA trophy; event 
partner Amigoz conducts a raffle draw.
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business > bottomline

T
he skills gap is a universal 
problem that impacts nearly 
every industry, job and employer. 
Such an imbalance can be 
crippling to economic progress; it 
puts strain on governments, and 

leaves millions unemployed. According 
to the Bayt.com 2016 Middle East Skills 
Gap Survey, May 2016, employers across 
the Middle East region are experiencing 
difficulty filling open positions as they 
struggle to find candidates with the 
required skill sets, especially for senior 
positions. Soft skills are regarded as most 
lacking in prospective employees, while 
technical skills are often seen as posing 
the least challenge. According to the Bayt.
com 2016 Middle East Skills Gap Survey, 
soft skills, such as creative thinking (63%) 
and critical thinking (63%), are seen as 
the most difficult skills to find at a senior 
level.

What does research tell us about the 
skills gap crisis?
The Bayt.com 2016 Middle East Skills Gap 
Survey investigates the skills gap crisis in 
the Middle East. It provides a thorough 
investigation of the skills gap crisis, both 
from an employer’s point of view and job 
seeker’s point of view, and ends with a list of 
solutions to tackle this problem in the best 
way possible. The report describes what 
employers mean when they say jobseekers 
are “unemployable”. 

When comparing the feedback of 
employers to the perception of jobseekers, 
the skills gap is seen even more clearly. 
Contrary to employer feedback, jobseekers 
generally regard themselves as having a 
high degree of competency across most 
skills, with those seeking senior positions 
being more confident regarding their skills 
and rating themselves higher on all skills, 
including soft skills. Despite this general 

positive view of their own skill level, half 
of the jobseekers surveyed say it is still 
difficult for them to secure a job.

Understanding the causes of the skills 
gap crisis 
Generally speaking, the skills gap is a bi-
product of multiple trends that can be 
summarised into two main categories: 
economic conditions leading firms to 
institute rigorous cost management 
strategies, and modern-day skill 
requirements outpacing formal education. 
By understanding these issues, companies, 
education providers and governments can 
learn to combat the skills gap and develop 
strategies to protect them from future skill 
deficits. 

Economic conditions 
The first driver of the widening skills 
gap are the financial decisions that 

FOR YEARS, EMPLOYERS IN THE MIDDLE EAST HAVE REPORTED A 
SIZABLE GAP BETWEEN THE TALENT THEY NEED TO KEEP THEIR 

COMPANIES GROWING AND THE TALENT THEY CAN ACTUALLY FIND. 

BRIDGING 
THE SKILLS GAP
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companies make in response to 
globalisation, increased competition, 
global economic events, and investor 
growth expectations. These factors have 
intensified in recent decades, forcing 
corporations to operate with thinner 
profit margins and make long-term skills 
development concessions in order to 
meet short-term financial goals. While 
this practice is necessary for corporate 
survival, intense cost management 
has led to a drop in skills development 
programmes, like apprenticeship 
programmes and training and 
development budgets.

Skill requirements outpacing the 
formal education system
A second contributing factor is the 
changes to the skills required in the 
modern workforce. Employers now 
require skills such as critical thinking, 
leadership and the use of technology. The 
workplace has become more automated 
requiring employees to possess 
advanced analytical and mathematical 
skills. High-technology jobs are growing 
at a very rapid rate. The issue is that 
current education systems have not 
kept pace with the demand for these 
skills. We see many students pursuing 
education outside of science, technology 
and engineering, and are therefore being 
ill-equipped to take on jobs that rely on 
critical thinking, teamwork and problem 
solving.

Bridging the gap: What can companies 
do?
Current research and best practice point 
to two remedy areas: 1) a company must 
gain a comprehensive understanding of 
its own skills supply and demand through 
rigorous workforce planning, and 2) a 
company must strategically refine its 
talent attraction and assessment practices 
as a result of such understanding. 

Understand skills supply and demand
Companies must begin by understanding 
their own local skills gap through well-
defined workforce planning. This starts 
with a clear understanding of the talent 
requirements to meet organisational 
growth goals. Human resources’ role is to 
then implement a data-driven workforce 
planning process that predicts the 
company’s short and long-term hiring 
needs. Understanding supply and demand 

allows companies to strategically allocate 
resources to bridge skills gaps in the most 
critical areas.

Revise talent attraction and 
assessment practices
Once a company understands its skills 
supply and demand, it can work on closing 
the skills gap with sound staffing practices. 
This is accomplished by revamping talent 
attraction, talent assessment and talent 
development systems.

Talent attraction
When battling for talent, a company 
needs to be proactive about talent 
attraction and position itself as the best 
place to work in its industry, country or 
region. Attraction takes place at the firm 
level through job postings, premium 
company profiles, and information 
sessions at the macro-industry level. 

Talent assessment
With limited talent supply, firms 
need to widen the selection pool by 
looking beyond traditional indicators 
of candidate success. Such a practice 
omits the CV and focuses on statistically 
valid and reliable candidate predictors 
of future performance. For example, 
companies can hire individuals based 
on general competencies and expertise 
displayed on leading professional 
platforms, such as Bayt.com Specialties, 
or by looking at biographical data and 
aptitude-testing, rather than years of 
experience, education or certifications. 
This type of approach allows companies 
to access traditionally untapped talent 
pools.

Talent development
The final piece of the skills gap puzzle is 
to create and revise training programmes 
that fill the gaps identified in the 
workforce planning process. According 
to 42% of respondents in the Bayt.com 
2016 Middle East Skills Gap Survey, the 
best solution to tackle the skills gap crisis 
is by having companies provide enough 
training opportunities to employees.
Programmes should include both in-
house development for re-skilling and 
externally focused apprenticeship 
programmes. If the training is done 
appropriately then companies should 
have a healthy supply of employees to 
achieve their goals 

Visit www.bayt.com today and download 
the white paper to know more about the 
skills gap crisis in the Middle East.
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Notwithstanding the change 
of guard at FIFA, for many 
apparent reasons and the 
negative press that emanated 
from certain quarters, 

including Amnesty International, Qatar, 
aiming at being the sporting capital of the 
Middle East region, has now established a 
Sports Business Cluster which will not only 
see more opportunities for the country’s 
private sector (whose role in the national 
economy has been increasing) but also 
potentially open another window of export 

earnings. Although the preparations were 
going on at a snail’s pace due to various 
obvious reasons, the first official visit of the 
new FIFA chief Gianni Infantino to Qatar 
in April brought in some certainty, which 
changed the trajectory in the country’s 
sports sector that has a multiplier effect to 
make the economic wheels roll faster.

“When it comes to the question of 
whether the World Cup will take place here 
in 2022 or not, of course the World Cup will 
take place in Qatar in 2022,” Gianni said 
categorically after his deliberations with 

The sporting angle

By Ilak Gan

“THE MORE DIFFICULT THE VICTORY, THE GREATER THE HAPPINESS IN WINNING.”

Setting aside the oil woes-induced slowdown, Qatar seems to have 
accepted the words of soccer legend Pelé in letter and spirit as it has 
now found the right momentum to upgrade its sports infrastructure, 
ahead of the 2022 FIFA World Cup, which is going to be held in 
Doha for the first time in this part of the world.
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the Qatari authorities, including HH the 
Emir Sheikh Tamim bin Hamad Al Thani 
and HE the Prime Minister and Interior 
Minister Sheikh Abdulla bin Nasser bin 
Khalifa Al Thani.

Qatar’s Supreme Committee for Delivery 
and Legacy (SC), the local organising 
committee that will be working closely with 
FIFA in hosting the World Cup, did get a 
shot in the arm when Jürgen Müller, FIFA’s 
Head of Planning and Infrastructure, 
said “Qatar’s infrastructure and stadium 
preparation is well on track” at the recently 
concluded 2016 World Stadium Congress, 
which witnessed Al Rayyan Stadium bagging 
the Stadium Design of the Year Award. 
Othman Zarzour, the SC’s Competition 
Venues Deputy Executive Director, said it is 
currently working on eight stadiums for the 
tournament, and has launched the designs 
of five stadia. “We are planning to launch 
the designs of the remaining three within 
this year,” according to him. Apart from 
Khalifa International Stadium, the other 
proposed stadia are Al Wakrah, Al Khor 
City, Al Rayyan, QF Stadium and Lusail 
Stadium, besides two at Ras Abou Aboud 
area near Hamad International Airport 
and Al Thumama. It was earlier announced 
there would be 12 stadia for the mega event 
but later on it was revised after assessing 
the costs and potential.

Qatar has already apportioned QR24 
billion for sports in this year’s budget 
as Finance Minister HE Ali Shareef Al 
Emadi said that “the main goal” during the 

preparation of the budget was to “ensure 
the completion and implementation of 
major projects in key sectors, along with 
those related to the FIFA World Cup 
2022”. Recently, the Ministry of Economy 
and Commerce (MEC), in association 
with Qatar Olympic Committee and SC, 
held a roadshow wherein it disclosed that 
Qatar, whose sports sector strategy is one 
of 14 sector strategies integrated into the 
National Development Strategy for 2011-16, 
would require investments of QR72 billion 
during 2016-23; highlighting that the 
country has attached utmost priority to the 
sector that is labelled as the greatest leveler. 

Outlining the plethora of opportunities 
for the private sector, the Minister of 
Economy and Commerce, HE Sheikh 
Ahmed bin Jassim bin Mohamed Al Thani 
said “we will facilitate access for the private 
sector through the Qatar Sports Business 
Cluster.” SC Secretary General Hassan Al 
Thawadi is of the view that the 2022 FIFA 
World Cup will contribute to the economic 
development of Qatar, bringing with it 
excellent investment opportunities, and 
further enhance the country’s position 
as a sports hub and tourism destination. 
Regarding the Sports Business Cluster, 
Sheikh Ahmed predicted Qatar’s rapid 
development into a sports hub based on the 
experiences of other major cities around 
the world, as he said “Barcelona is well 
known as being a sports hub, with a large 
sports market including around 600-700 
companies who helped in exporting these 

services outside of Barcelona.” 
With only six years to go for the 

spectacular show, which alone is estimated 
to cost several billions of dollars, Qatar 
knows well that the success of the event is 
a multidisciplinary effort and needs close 
coordination. The Ministry of Commerce, 
after due consultations with other key 
stakeholders, has already identified 83 
commercial investment opportunities 
directly from the sovereign sector to the 
private sector, despite the weaknesses in 
the hydrocarbon sector. The investment 
opportunities have been classified broadly 
into management and promotion of 
sporting events; sports development; 
establishment and construction of 
sports facilities; merchandise and sports 
equipment; sports marketing; sports 
tourism; and operation and maintenance 
of sports facilities. Taking a cue from these 
investment prospects, Qatar Chamber will 
now coordinate with the various concerned 
ministries to ensure private sector 
participation to its fullest extent. QC vice 
chairman Mohamed bin Towar Al Kuwari 
said, “Business opportunities are not only 
confined to infrastructure projects but are 
also in sports tourism and other related 
sectors.” Larsen & Toubro’s construction 
division, along with its local joint venture 
partner Al Balagh Trading and Contracting, 
recently won a contract worth $360 million 
to build 40,000-seater Al Rayyan Stadium, 
which is just the beginning of private sector 
participation.

 Apart from Khalifa 
International Stadium, the 
other proposed stadia are 
Al Wakrah, Al Khor City, Al 

Rayyan, QF Stadium and 
Lusail Stadium, besides 

two at Ras Abou Aboud area 
near Hamad International 

Airport and Al Thumama.
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The proposed investment prospects, 
especially in sports management, appear to 
be rosy considering that sports management 
in the wider Middle East and North Africa 
is in its infancy. The management of events, 
stadium construction, sports tourism, 
promotion, marketing and PR campaigns – 
these are the main disciplines which need 
to be developed. “Without revealing figures 
I can say that spending on sport has not 
been impacted by the economic climate. 
This alone is an indicator of how serious 
and determined Qatar is to position itself 
as a leader within the regional sporting and 
events market,” Mushtaq Al Waeli, advisor 
to Al Thawadi, was quoted as saying in a 
recent news report.

Indicating that the sports infrastructure 
build-up in Qatar is not a one-off 
phenomenon, it rather comes against the 
backdrop of plans to host many global 
sporting events over the next seven 
years, including the 2018 Gymnastics 
World Championships, the 2019 World 
Championships in Athletics and the 2022 
FIFA World Cup, in addition to more 
than 30 local, regional and international 
sporting events, hosted in Qatar each year. 
“With the emergence of the role of the 
sports sector as a key driver of development 
in Qatar, the MEC is keen to capture and 
make the best use of available investment 
opportunities in the sports sector,” the 
ministry spokesman said. 

The ministry had prepared action plans 
for 30 investment opportunities, with 

a requirement of QR22 billion to QR30 
billion, that were presented at the Sport 
Business Opportunities Forum, which was 
held in collaboration with the Ministry of 
Culture and Sports, the SC, Qatar Olympic 
Committee and Aspire Zone Foundation. 
“We’re confident that over the next six 
years everyone will see this (2022) World 
Cup will be a driver to really push on 
progress which will have a direct impact 
on the future of this country. World Cup 
tournaments in general have always been 
a celebration of cultures and I believe this 
World Cup will be no different,” Nasser Al 
Khater, Assistant Secretary General for 
Tournament Affairs for the SC, had told 
a recent high-level event at the United 
Nations in New York early this year in the 
presence of UN Secretary General Ban  
Ki-moon.

Qatar, which earned a place in the global 
sports arena by its meticulous staging of the 
2005 Asian Games, is now looking forward 
to script another history in the Arab and 
Islamic world through the high-profile 
World Cup, which is set to be a benchmark 
in terms of sustainable and fair conditions 
for all workers in Qatar. “Qatar will be ready 
and will meet all FIFA’s requirements in 
terms of stadiums and infrastructure well in 
advance of the tournament...We recognize 
the challenges ahead of us, the issues we 
face along the way, but our commitment 
is steadfast on achieving our  objectives to 
leave a lasting social legacy,” according to  
Al Thawadi 

HASSAN AL THAWADI, Head of Qatar’s 
Supreme Committee for Delivery 
and Legacy, listens as FIFA President 
GIANNI INFANTINO speaks during a press 
conference in Doha.

KARIM JAAFAR / AFP
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By Kareem Imam

BEST
        IN CLASS

In an interview with Qatar Today, Charly Dagher, General Manager of Alfardan Sports 
Motors Company, talks about Maserati’s successful year.
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C
harly Dagher, who has stood by the  
Qatar Today Business Excellence 
Awards (QTBEA) for the second 
consecutive year, declared this 
edition to have been exceptionally 

successful. “In general terms, QTBEA has 
improved on the event compared to the first 
edition, which is usually the case with new 
events. We were particularly happy with 
the upgrades made in the organization, 
staging and media coverage of the event. It 
was also a great impetus to have the likes 
of HE Abdullah bin Hamad Al Attiya in the 
audience, both for the function and the 
magazine alike,” he said. 

About the development of the awards 
and the significant impact it has on the 
Qatari market, Dagher said, “I have heard 
that there are attempts to imitate this 
function by competing companies, which 
means that the experiment was successful.” 
He indicated that the number and diversity 
of the awards was greater compared to 
last year’s edition. He commended the 
huge turnout that reflected the respect 
the magazine garners due to its role in 
highlighting the efforts exerted by the 
honoured companies in the financial 
market and business circles in Qatar. “This 
will motivate the companies to work harder 
to contribute to achieving the objectives of 
Qatar National Vision 2030, in line with the 
directives of HH the Emir,” he said. 

Dagher added, “As it has been and will 
continue to be the norm, we were able 
to hand over the Maserati-Qatar Today 
Young Achiever Award to Dana Haidan, 

affairs > auto news

" In the world of luxury 
cars, customers are 
always yearning to see 
what is new, experience 
advanced technologies, 
and have the best and 
most stylish. Thus this 
market can never reach 
the point of saturation."

Head of Corporate Responsibility and 
Sustainability at Vodafone Qatar. We are 
very happy about this and are proud of her 
work. She deserves the award.” On why she 
was chosen, he said: “In our own corporate 
social responsibility endeavours, we have 
interacted closely with organisations 
like Qatar Cancer Society and know the 
importance of such projects. When we saw 
the exceptional performance of Vodafone 
Qatar’s corporate social responsibility 
arm, we decided to honour the person who 
exerted this effort.” About the other ways 
of supporting the youth, he explained that 
his company is implementing a project that 
will support university students. “We will 
start from the grass roots hoping to offer 
awards to youth when they succeed in their 
future professions.” More details of the 
initiative will be revealed in due course, he 
said. 

Regarding the performance of Al Fardan 
Sports Motors Company during the first 
half of the year, Dagher said: “Considering 
the current economic situation in the 
region, the performance of the company 
can be rated as very good with noticeable 
prospects for future improvement in the 
market of new vehicles such as the sold-out 
Maserati Levante 2016. In the first half of 
the current year all the new cars were sold 
in advance and we will see more growth by 
the end of the year.”

He confirmed that every company has 
two main objectives: a short-term one 
to achieve growth, and a long-term one 
concerning customer service which usually 
constitutes the element of distinction 
between the companies. “Products come 
and go and are always replaced by other 
products, while service remains the 
sustainable criteria of quality and the driver 
of our performance improvement. You may 
have noticed that we won the Middle East 
and Africa best customer service awards 
in the past four years, which confirms our 
objective of extending the best customers 
service not only in Qatar but also in the 
region,” he said. 

He noted that what distinguishes 
Al Fardan Sports Motors from other 
companies is that its employees are 
carefully chosen, and have had very 
advanced training. Ferrari technicians 
won many accolades as best technicians in 
the world. One of them was chosen as one 
of the five best technicians in the world. 
The company is also distinguished by its 
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favourable working environment which 
provides employees with a comfortable 
ambience while performing their duties 
which include communicating and dealing 
with customers in a highly professional 
way. He says that the secret behind the 
distinction of the company is not based 
on providing unusual services or products 
that are not available in the market. “On 
the contrary, we provide what is available 
in the market, but more carefully and more 
professionally.”

Dagher described the Qatari customers 
as having highly refined taste and a clear 
idea of what they want to buy. Recently, 
they proved to have good aptitude in 
weighing their options before settling on 
their choice. “So much so that we noticed 
that a large percentage of them know the 
products we are selling really well, even 
before they come to our showroom. This is 
what distinguishes the Qatari customers, he 
said, adding that, “with regard to taste they 
want the best in terms of colour and interior 
upholstery, be it leather, wood or carbon 
fiber. They insist that the car must be loaded 
with high-quality specifications to the 
extent that we noticed a huge demand from 
other Gulf States for used cars from Qatar 
because they have more distinguishing 
features, better quality and are not worn 
out by usage. The Qatari customer cares a 
lot for his car; some even park them in air-
conditioned spaces.” Cars in Qatar, he says, 
are “pampered” by their owners.

Answering a question about the major 

challenges encountered in the Qatari 
market and how to overcome them, he 
said: “Most of these challenges can be dealt 
with by looking at them through the lens of 
strength and positivity that you have built 
in the company. In my opinion, most of 
these difficulties are usually derived from 
economic reasons. They are not limited 
to Qatar, but are shared by the whole 
region. You have to consider the costs and 
how to restructure them cleverly without 
compromising your own quality. We are 
working on upgrading the level of quality 
while reducing costs at the same time. That 
is why the most important factor in this 
process is to choose your teams at work 
carefully.”

Dagher confirmed that the Qatari market 
has not reached the point of saturation 
yet. In the Gulf region generally there is a 
tangible effect on the automotive market 
due to oil prices. However, in Qatar, those 
who deal in luxury cars have not been 
affected by the economic situation resulting 
from the recession of oil prices. The most 
affected segment of automotive market 
customers are those who wish to pay less 
than QR700,000 for a car, who tend to think 
twice before they spend such an amount. 
But this thinking doesn’t permeate the 
luxury car market. He adds: “In the world of 
luxury cars, customers are always yearning 
to see what is new, experience advanced 
technologies, and have the best and most 
stylish. Thus this market can never reach 
the point of saturation.” 
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A pleasant 
surprise

Qatar Today test-drove SsangYong’s Tivoli over the weekend and we ended up liking 
it way more than we expected. This youthful machine truly packs a punch both in the 

city and out on the highway. We were pretty content with the experience.
By Ayswarya Murthy
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E
nroute to pick up the car from the 
Al Naael Company showroom, 
we confess we had pretty modest 
expectations. Brand awareness 
around SsangYong is somewhere 

down there in the cellar and, after our 
weekend with this brilliant little crossover, 
we have come to realise what a shame 
that is. SsangYong’s Tivoli proved to be a 
surprising find in Doha’s mini SUV segment 
and is sure to defy prejudices. 

What first excited us when we googled 
Tivoli was how much it looked like 
a discount Range Rover Sport. That 
observation would end up setting the tone 
for the weekend – SsangYong packs a lot of 
the features you’d expect in mid-to-high-
end vehicles into a compact and affordable 
model. The car has a very young-at-heart 
feel, characterised by sleek, sharp cuts and 
an almost beast-like grille. The two-tone 
bumper exudes a sense of power and the 
Tivoli comes with an impressive attention 
to detail. Korean cars traditionally have 
been divisive when it comes to the appeal 
of their exteriors, but Tivoli is a definite 
winner in this department.  Tivoli comes 
in a choice of eight exterior colours along 
with five two-tone body and roof colour 
combinations for that extra “oomph”.

When you actually come face-to-face 
with the car, it looks smaller than pictures 
would lead you to believe, but when you 
climb in, it’s like walking into one of 
those enchanted tents in Harry Potter. 
The interior is probably one of the most 

optimised we have seen in a car of this 
range. With generous legroom in the front 
and the back, comfortably spacious seats 
and a better-than-average width, the Tivoli 
can easily be categorised as a spacious, 
family car. 

The two-tone interiors and quilt stitch 
design exude exclusivity. The seats are 
plush and comfortable, with the driver’s 
seat capable of six-way adjustments. While 
there is no lumbar adjustment, we didn’t 
miss it because we barely experienced any 
driver’s fatigue even after hours of being 
on the road. It is just as perfect for a long, 
relaxed journey as it is for when you are 
stuck in traffic. Depending on the option 
you choose, ventilated driver’s seats and 
heated front seats are available. 

The space inside the car is efficiently 
utilised, to say the least. There are eight 
different little nooks and crannies and 
compartments around the vehicle to store 
all your knick knacks – bottles, cans, papers, 
electronics, sunglasses, ashtrays. There is a 
neat little cup-holder/armrest for those 
in the back, which folds back into the seat 
when not in use. These miscellaneous 
storage spaces are more important than 
you’d think and not enough is being said in 
the world about them. 

The panel up front is intuitive and easy 
to use. In high-end models the seven-
inch display comes in touch option which 
can also be used for your (rather, your 
passengers’) audiovisual needs via an 
HDMI cable. If the evolution of mobile 
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phones has taught us anything, it is that 
when it comes to electronics, less is more. 
Fewer knobs, fewer dials, fewer buttons, 
fewer things to fiddle with. And we love this 
about Tivoli – the console has only the bare 
minimum of keys and that proved more 
than enough for our needs. Another really 
cool feature is that you can change the 
backlit across your dash and console and 
you can choose from six different colours to 
match your mood. 

The 423-litre cargo bay can easily fit all 
your shopping bags, camping equipment 
or even luggage. The second-row seats 
fold completely flat or 40% or 60%, for a 
greater carrying capacity. While the rear 
passengers might initially be mad at not 

having dedicated air-conditioning vents 
or speakers, the car is small and powerful 
and hence both cool air and sound get  
distributed fast. 

Which brings us to its engine capacity 
– 1.6L. It’s easy to forget this when you 
think about how much space the car takes 
up on the road, in addition to being of 
commendable height. Considering the 
surprisingly small engine, you already have 
realistic expectations of the pick-up and 
acceleration, but on hitting the pedal to the 
metal, we felt a decent rush of power that 
took us by surprise. The drive is smooth 
and effortless and the handling is definitely 
noteworthy. Performance is particularly 
enhanced at higher speeds. The car goes 
from 0-100 km/h in about 10-11 seconds – 

which is not particularly impressive, but 
when you think about what a magnificent 
job that little engine does in all other 
aspects, you just want to pat it on its back 
regardless and coo “well done”. 

However, this does come at a price. The 
engine is overworked so fuel efficiency is 
not the best and you’ll find that the fuel in 
your engine, which can hold about 50 litres, 
doesn’t last very long. However this isn’t 
that much of a concern in Qatar and the 
QR1.3/L petrol price that we enjoy. We were 
surprised when we read that the full option 
with the All-Wheel Drive doesn’t come 
with a bigger engine. So the AWD might 
not be the best bang for your buck, which 
is clearly the USP of Tivoli. And honestly, 
the 2WD has decent off-road capability 
anyways thanks to the ground clearance. 
The driving modes do what the label says – 
while the ride comfort doesn’t change with 
the modes, the responsiveness does. For 
a more controlled driving option, you can 
always choose the manual model which has 
six gears that are helpfully indicated on the 
dash display.

Also worth mentioning are the parking 
sensors that are not just placed at the rear 
of the car, which is almost always the case 
in a lower-priced vehicle, but at the front 
and sides as well, replicating a 360-degree 
view. The full option also comes with a rear 
camera. While we found the sensors a little 
too sensitive, going into full panic mode  
when you are manoeuvring in tight spaces, 
it’s definitely better than not having them at 
all and new/careful drivers will appreciate 
this. Additionally, the car is equipped with 
airbags at the front and knee areas in the 
driver’s seat, besides frontal airbags in the 
passenger seat and side airbags in the front 
row. The auto locking feature is a great 
comfort when you constantly forget to lock 
up.

Verdict
The stylish Tivoli promises a comfortable 
ride, great value for money and an on-
road price of around QR62,000 (extended 
Ramadan offer) for the basic option; 
it’s definitely the best best for families 
on a budget or someone who doesn’t 
want to invest too much in a car without 
compromising too much. With the Tivoli’s 
trendy exteriors, spacious interiors, safety 
features, reasonably strong build and better 
than average performance, SsangYong has 
given Qatar’s compact SUV market some 
serious competition 

test drive > auto news



YOUR 
PERSONAL 

GENIE

DUBBED THE “WISH FULFILLMENT 
EMPIRE”, QUINTESSENTIALLY LIFESTYLE 
LEVERAGES THE STRENGTH OF ITS 
GLOBAL NETWORK TO MAKE WISHES 
COME TRUE FOR ITS HIGH NET WORTH 
CLIENTS – NO MATTER HOW IMPOSSIBLE 
THEY MAY SEEM.
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T
he wealthy elite have always 
lived on a different plane of 
existence. One could argue, in this 
exclusive biosphere, services like 
Quintessentially Lifestyle have 

always existed, at least in spirit. At the turn 
of the millennium, economies of scale, 
consolidation and instant communication 
channels have given this privilege a new 
format. Today, all things from everyday 
convenience to fantastical requests are 
merely a phone call away. And for the right 
price, of course.

Since its inception in London in 2000 as a 
small concierge company, Quintessentially 
Lifestyle  has been servicing 500,000 
requests a year for its high-net-worth 
members around the world through its 
network of 60 global offices and a team of 
1,500 staff who speak over 35 languages. 
Two years ago, the service stepped into the 
Qatari market, initially to service a large 
blue-chip corporate client, according to 
Quintessentially Lifestyle Qatar, Head of 
Sales and Marketing, Myriam Bellid. Dubai, 
the playground of the rich and famous, was 
always an important hub for the company, 
and expanding into Qatar was a natural 
next step. “Once here, we started evaluating 
the market, observing trends and the 
competition. We realized there was a gap 
in the market and decided to capitalise on 
it. A year later, in 2015, we started servicing 
individual members as well, initially with 
two packages – dedicated and elite. This 
year, we also launched an entry level 
package to allow more people to try our 
services and then upgrade to a package that 

suits their needs,” she says. “In this part of 
the world, it’s a service that is appreciated. 
People here like to be pampered.” 

The little black book
The team based in Doha is available 24/7 to 
deal with the requests of its local clientele, 
no matter where they are in the world at the 
moment. “Our most popular requests are 
reservations for restaurants that usually 
have long waiting lists, tickets to sold-out 
events, etc. We are increasingly seeing 
more requests for day-to-day services like 
airport pickup, delivering flowers, finding 
a nanny, cleaning/moving services and 
the like. And there are specific requests 
like putting together difficult travel 
experiences and personalised itineraries, 
finding private properties for rent and sale, 
providing access to limited edition luxury 
items...,” she goes on. 

The individual membership packages 
fall into three tiers. The entry level service 
is on demand and purely reactive. The 
Dedicated package is more personalised 
and proactive with a dedicated Lifestyle 
Manager assigned to each member. The 
Elite package is by-invitation-only and 
offers the best level of service and priority 
access to exclusive events and items, in 
addition to anytime, anywhere handling 
of requests – from the day-to-day to the 
near impossible – which come in through 
several channels, including a newly re-
launched mobile application. “Normally, 
the memberships are personal. But of 
course a member can place requests that 
include their family. We also have couple 

 Requested an out-of-stock item of Gucci. Thanks 
to their contacts, QL managed to have the said 
item reproduced by Gucci and delivered after 
two weeks.

 QL sourced Beyonce VIP tickets for a member 
who made a request four hours before the 
concert.

 One of their members wanted to surprise her 
husband for his 40th birthday by bringing down 
his five best friends who lived all around the 
world. QL arranged to bring them all together 
and flew them to his country on very short 
notice.

 A member requested two Maltese puppies for his 
daughter and they were not available in town. QL 
managed to place an order and get them on a 
private jet come all the way from South Africa in 
15 days’ time despite strict import restrictions.

 QL arranged for an Elite Member to stay at the 
Ice Hotel in northern Sweden, followed by a 
helicopter trip to Kebnekaise (Sweden’s highest 
mountain) to have lunch at the summit. 

 A member requested QL’s help in bringing his 
camel from Dubai to Qatar to participate in a 
camel beauty contest. QL arranged to bring over 
the camel to Doha with a couple of days’ notice. 

 One of their members called them asking if they 
had access to space travel for leisure purposes 
to entertain and impress his high-net-worth 
clients. QL gave him access to a Near-space 
Odyssey trip aboard a zero-emission vehicle that 
relies on a large ‘sail’ filled with static helium gas 
capable of lifting its capsule 22 miles into the 
earth’s atmosphere.

 A member contacted QL to request a live 
elephant for his child’s birthday party.

ANYTHING THE 
HEART DESIRES
Through the course of their job, the people 
at Quintessentially Lifestyle have fulfilled 
several unusual and eclectic requests. Here 
is a selection of some interesting ones.
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THE ‘GUY’ YOU KNOW
The service QL offers is more than a concierge 
service.  “That’s why,” says Bellid, “we use 
the term Lifestyle Management because we 
go beyond a concierge service by managing 
the daily lives of our Members and we refer 
to those who are assigned to handle our 
Members’ requests as Lifestyle Managers. These 
professionals usually come with a background 
in hospitality and customer service. They are 
bilingual. And since most of our members are 
Qatari, we also look for those who understand 
the local culture. They also have to be familiar 
with the luxury market and trends and always 
up to date with fashion, travel, etc.”

memberships to allow the Member’s 
spouse to place requests as well.” 

Corporate clients are a whole 
different ball game, with packages 
bespoke and tailored to the company’s 
specific requirements. “Yes, sometimes 
corporations contract us in offering these 
services to their executive management. 
But primarily we are brought in to service 
their best and most valued customers. In 
Qatar, we work with companies in a wide 
range of different industries – banking, 
finance, automotive, telecomm, etc. In this 
manner, we assist our clients to meet their 
business objectives by enhancing their 
brand awareness and building customer 
loyalty, which at the end of day increases 
ROIs.”

Core strengths
Quintessentially Lifestyle has launched 
several sister companies to cut out the 
middle man and request quickly to directly 
serve the requests generated by the core 
organisation. Quintessentially Events will 
be launched in Qatar by the end of the year 
to handle private and corporate events, 
says Bellid, in addition to Quintessentially 
Travel which will provide luxury travel 
packages for their customers. Almost 20 
sister companies now flourish within this 
ecosystem, for example, Quintessentially 
Villas, with access to 700 private properties, 
apartments, villas and private islands all 
over the world; Quintessentially Aviation, 
to help charter private jets and choppers; 
Quintessentially Education, which helps 
members’ children gain access to schools 

STRATEGIC PRESENCE
Quintessentially Lifestyle is a service that primarily works by word of mouth. “Apart from this we have 
tied up with a lot of events where we provide on-site concierge services,” says Bellid. “For instance, 
we have been the Official Concierge Partner for the Qatar International Boat Show and VIP Services 
Partner for the Doha Jewelry and Watches Exhibition; basically the types of events that attract the 
same kind of audience that we cater to.”

and universities in the UK, Europe and 
North America; Quintessentially Art, 
which helps members put together art 
collections and advise on investing in art; 
Quintessentially Equestrian, to cater to 
the needs of a stable owner, etc. This sort 
of diversification is one of the strengths 
of Quintessentially Lifestyle. “It’s a 
challenging business with high operational 
costs,” says Bellid. “And remaining a leader 
requires innovation and use of technology 
to streamline operations and make them 
more efficient.” 

Famously, there are some things that 
money can’t buy. “We always strive to 
fulfill each and every request. We don’t 
overpromise; sure, anything is possible but 
some things might not be possible to fulfill 
due to legal constraints or regulations. 
When we can’t deliver on certain requests 
we always come up with a second or third 
option to make sure our members are 
satisfied. In that respect, I’d say our success 
rate is 100%,” she smiles 
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CARING FOR THE  
ENVIRONMENT

T
he report highlighted increased use of 
renewable power, more recycled mate-
rials in new models, and growing elec-
tric vehicle penetration.

Nissan’s success in reducing emissions, 
promoting zero-emission vehicles, and 
saving energy at its facilities has made it the 
highest-performing automotive company 
tracked by the Carbon Disclosure Project, 
which works with thousands of companies 
to tackle climate change. 

“We aim at delivering further 
environmental progress in addition to 
promoting all electric vehicles,” said Hitoshi 

Kawaguchi, Nissan Chief Sustainability 
Officer.

Earlier, the company had signed a 
historic MoU with the Greater Amman 
Municipality in Jordan as part of a 
landmark initiative to provide the Kingdom 
with its first 100 Nissan LEAF and Nissan 
e-NV200 electric vehicles.

The vehicles, to be supplied by Bustami 
& Saheb Trading Co., Nissan’s exclusive 
distributor in the Kingdom, will be operated 
by Amman’s Al Mumayaz Taxi Company in 
Jordan and will be the first electric vehicles 
of their kind to be used in the Middle East.

H
arley-Davidson recently announced 
the winner of the 2016 Battle of the 
Kings competition, with the Har-
ley-Davidson Athens dealership win-

ning the ‘Custom King’ title with their bike 
‘Nyx’, the ancient goddess of the night-in-
spired build. The bike competed as one of 12 
finalists across Europe, the Middle East and 
Africa (EMEA) and was chosen by a panel of 
custom experts. The competition witnessed 
211 dealers from across (EMEA) striving 
for the title of top custom bike builder for 

the 2016 winner-takes-all contest based 
on customizing the all-new Sportster®Iron 
883(tm). The winning bike was developed 
by Paschalis Tsalamagkas and Yannis Kou-
rougiaouris, who developed a café racer 
that took inspiration from the ancient 
greek goddess of the night – a shadowy fig-
ure of power and beauty. Viewed from the 
rear, the bike resembles a snake and from 
the front, a panther, both creatures of the 
night. The deep gloss black paint with hints 
of silver flake allude to a starry night sky.

RAW ANIMAL POWER
Harley-Davidson announces winner of 2016 
‘Battle of the Kings’ Competition.

Nissan Motor Co. set an 
example last month with 

the publication of its annual 
Sustainability Report, which 

showed that the global 
automaker’s carbon dioxide 

emissions have fallen by 
22.4% over the past decade.
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F
errari was honoured to receive a record number of awards at the International Engine 
of the Year award ceremony, held at the Engine Expo 2016 in Stuttgart. With 63 jurors 
from more than 30 countries, Ferrari took the most important of them all, the overall 
International Engine of the Year Award, with the biturbo V8 that powers the 488 GTB, 

488 Spider and, with a slightly different displacement, the California T. This engine also 
won the Performance Engine and New Engine categories, as well as the 3-litre to 4-litre 
displacement category. 

B
entley Motors has made deliveries of its exclusive Ben-
tayga SUV First Edition models to royal households 
and VIP customers across the region. The First Edi-
tions are restricted to just 608 cars globally, a number 

which marks the metric power output of the Bentayga 608 
PS (600 bhp / 447kW) and 900 Nm (663 lb. ft). The First 
Edition’s unique design includes Union Jack badging, il-
luminated treadplates and 22” black painted and polished 
wheels. Built in Crewe, an all-new twin-turbocharged 6.0-li-
tre W12 engine is at the heart of the new Bentayga. The 
mighty 12-cylinder unit combines efficiency and refinement 
with ultra-luxurious levels of power and torque. With a 0-60 
mph time of 4.0 seconds (0-100 km/h in 4.1 seconds) and a 
top speed of 187 mph (301 km/h), the Bentayga is the world’s 
most powerful and fastest SUV.

Ferrari’s turbocharged V8 is the overall winner of the 
International Engine of the Year.

FERRARI
ROARS ABOVE ALL

BENTLEY BENTAYGA
ARRIVES IN STYLE

First editions of the Bentley Bentayga  
arrive in the Middle East.
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N
ow in its third edition, the 
“Accelerator Programme” equips 
participating entrepreneurs 
with the necessary training and 

mentoring programmes to ensure the 
feasibility of their business ideas in 
addressing the priority fields highlighted 
in the Qatar National Research Strategy. 
The Demo Day, held at Qatar National 
Convention Centre, featured 19 
innovative projects relevant to a range 
of industries in Qatar, including health, 
construction, energy, wireless technology, 
agriculture, education, healthcare, and 
communications and was attended 
by leading investors and established 
entrepreneurs from Qatar and the 
wider region. Participating projects at 

the third Demo Day included: ‘ARVEX’, 
‘CESHAT’, ‘DietHub’, ‘DigiHeart’, ‘Dr 
Dial’, ‘EasyBroadcast’, ‘Faham LT’, ‘Feelix 
Palm Tactile Communicator’, ‘Noval 
Airway’, ‘Omega-Implant’, ‘Pictoris 
Data’, ‘Problemia’, ‘Q Nonocomposites’,  
‘Sanda’, ‘Ultra Diesel, ‘WakeCap’, and 
‘Wheelchair Power Bar’. One of the 
projects showcased at the event, the 
Qatar Smart Agriculture and Forestry, is 
a Machine-to-Machine (M2M) Internet 
of Things (IoT) system with a cloud 
platform designed to remotely manage 
greenhouse agricultural techniques. 
This system aims at monitoring and 
controlling the environment parameters 
of greenhouse effects, decreasing the 
necessity of human intervention.

NEW ERA FOR RETAIL
“There are early signs that mobile payment technology is 

beginning to transform retail transactions in the Middle East.”
VICTOR KIM

Director, Samsung Pay

NEW BEST FRIEND
These were some of the interesting 
results of an experiment conducted by the 
universities of Würzburg and Nottingham 
Trent, on behalf of Kaspersky Lab.

93%
of participants gave 
away the PIN to their 
smartphone when asked

37%
of participants rate their 
smartphone as more, 
or equally, important as 
their close friends

29%
of participants said their 
smartphone was equally 
important, or more 
important, to them than 
their parents

QSTP HOSTS 
THIRD DEMO DAY
Qatar Science & Technology Park recently hosted the 
third Demo Day for its ongoing “Accelerator Programme”.

Ten solar-powered charging stations for mobile 
phones will soon be set up in three public parks 
in northern Qatar: in Al Ruwais, Ain Sinan and 
Abu Dhalouf. Each station will have two light 
poles that will provide eight hours of charging. 
There will also be 34 shaded areas with solar 
lights at nearby beaches in Abu Dhalouf and Al 
Ruwais, an English daily reported.

CHARGE 
ON THE GO



69 > QATAR TODAY > JULY - AUGUST  2016

Q
atar Armed Forces’ Reconnaissance and Surveillance Centre (RSC) 
announced that it had signed a memorandum of understanding with Texas 
A&M University at Qatar to increase collaboration on research into the 
remote-controlled surveillance aircraft. The five-year agreement aims at 

providing scholarships and internships for engineering students at the Doha 
campus; increasing training and seminars for RSC’s workforce; strengthening 
knowledge-sharing links between Texas A&M and the Qatar Armed Forces and 
collaborating on research to support the RSC’s mission, according to state news 
agency QNA.

QATAR ARMY TO 
STUDY DRONES

There is perhaps nothing more frustrating 
for an early adopter than being unable to 
obtain the latest gadgets as soon as they 
are released in the US market.  Many tech 
products are first introduced to the US, 
leaving international consumers unfairly 
waiting months or even years for gadgets 
to hit their local shelves. But Big Apple 
Buddy is attempting to level the playing 
field. Clients tell the company what they 
would like to purchase via an online form 
on the Big Apple Buddy website. Big 
Apple Buddy then provides the client 
with a quote within 24 hours.  If the client 
accepts the quote, Big Apple Buddy takes 
it from there – personally sourcing the 
item for the best price, repackaging the 
items to reduce shipping costs, preparing 
all shipping and customs documentation, 
and safely shipping the product to the 
client in as little as 2-4 business days.

BE AN EARLY 
ADOPTER 
Big Apple Buddy is a new startup 
that brings the latest gadgets to 
early adopters around the world 
in just a few days.

The market totaled 26.1 
million units for the first 

three months of the year, 
a significant drop from the 
29.49 million units shipped 

in the previous quarter. 
The performance was even 

worse from a year-on-
year perspective, with 

shipments down 12.5% from 
the 29.78 million units seen 

in Q1 2015.

The market’s decline is 
being spearheaded by 

the one-time stalwarts of 
Turkey, the UAE, and Saudi 

Arabia, with shipments 
in these countries down 
13.2%, 12.7%, and 10.4%, 
respectively, in Q1 2016 

when compared with the 
previous quarter.

The rest of the GCC 
countries also saw 
declines, with the 

exception of Qatar; 
although even then, 

the growth was a very 
modest 1.3% in terms 
of operating systems.

Android’s share 
of the Middle East 

smartphone market 
continues to rise, 
reaching 86.4% in 

Q1 2016. Apple’s iOS 
shipments, meanwhile, 

were down 28.8% 
quarter on quarter for  

a 13% share. 

From a vendor 
perspective, Samsung, 

Apple, and Huawei 
continue to lead the 

way in the smartphone 
segment, with shares 
of 42.1%, 13.0%, and 
8.6%, respectively.

Shipments of mobile phones 
declined 11.7% quarter on quarter 

in the Middle East in Q1 2016, 
according to the latest figures 
released by International Data 

Corporation. 

MENA BUYS FEWER 
MOBILE PHONES
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S
et along Doha’s Gulf Bay, Sharq Village & Spa 
provides an alluring fusion of traditional Arabian 
architecture and contemporary experiences, 
including the Six Senses Spa, and a bucket-list 

must for parents seeking some respite. This summer, 
the hotel offers the Better Together package that 
blends immersive Ritz Kids activities with inspiring 
experiences for all ages. Stay three nights and pay for two 
and enjoy complimentary accommodation and dining 
for children under 12 years, as well as significant savings 
on spa treatments and select dining experiences. 

AL SHARQ 
OFFERS LUXURY

O
ne of Qatar’s leading systems 
integrators, Mannai Trading helps 
their customers by providing 
innovative and specialised 

solutions and services based on Oracle 
hardware that drive real business value. 
These efforts were awarded at the 
Qatar IT Business Awards, an initiative 
of the Qatar Ministry of Transport 
and Communications to showcase IT 
business-related achievements in the 
country. The award was announced in the 
presence of the Minister of Transport and 
Communications, HE Jassim Saif Ahmed 
Al Sulaiti and the Minister of Economy and 
Commerce, HE Sheikh Ahmed bin Jassim 
Al Thani. “We are extremely privileged to 
have Mannai recognised among the Qatari 
companies,” said Binu M R, Vice President 
of Mannai InfoTech. “We always strive to 
exceed our customers’ expectations and 
this award is a true testament to the hard 
work of our Sales and Delivery teams.”

MANNAI WINS QATAR IT 
BUSINESS 2016 AWARD
The Ministry of Transport and Communications has recognised 
Mannai Trading Co WLL as Service Provider of the Year (Hardware).
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T
he superior state-of-the-art workshop facility comprises a team of highly skilled 
and professional watchmakers and specialist staff who are backed by their training 
in Switzerland at world-class technical facilities of luxury watch brands. Ramesh 
Prabhakar, CEO of Rivoli Group, said, “Customer care and service support are key 

pillars of Rivoli Group. At Rivoli, we understand that the purchase of a timepiece is just 
the beginning of the relationship and we believe in building lasting relationships with our 
customers.”

C
heck in to the Four Seasons Hotel this July for the best offers in town 
including 20% off on the regular rate for the luxurious suites. At the 
newest spot in town, Elements, try the express lunch when in a hurry, 
or for a different dinner experience featuring new-style Oriental and 

Asian cuisine set menus: Fire Pit and Oriental Runway. 

FOR THE LOVE OF FOUR SEASONS

SUPERIOR CUSTOMER CARE

Rivoli Group enhanced its 
customer care centre in Qatar 
which will offer advanced 
technical and after-sales 
support across the group’s 
key markets.
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A
s part of its commitment to preserving Qatar’s heritage, 
QF upheld national traditions by bringing in the Garangao 
festival that provides a year-round calendar of cultural 
activities. During the fun-filled evening on the 14th night of 

Ramadan that celebrated youth and the richness of Qatari culture, 
families enjoyed a wide range of community activities including 
traditional Arabic games for children, arts and crafts and storytelling 
sessions, as well as the chance to try popular Qatari dishes. Adding 
to the excitement of the annual event, a number of complementary 
horse-related activities were provided by Al Shaqab, such as a 
mechanical bucking horse and pony rides, which brought Qatar’s 
equestrian heritage to a young audience, inspiring children to take 
an interest in equestrian sport.

More than 5,000 members of the local community 
took part in Qatar Foundation’s annual Garangao 
festivities at Al Shaqab.

GARANGAO FESTIVITIES

Msheireb Mosque, located in the heritage quarter of Msheireb 
Downtown Doha, is now open to the public for prayers.
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T
he music for ‘The Beginning’ was composed by Dana 
Al Fardan, founder of DNA Records, Qatar’s first 
home-grown record label that is based in both Doha 
and London, with the musical piece performed by the 

Qatar Philharmonic Orchestra in front of the iconic Lamp 
Bear at HIA as well as next to the airport’s runway. ‘The 
Beginning’ will be played around the airport, including its 
lounges and lifts, and the special video will also be shown 
on board as part of the in-flight entertainment on Qatar 
Airways flights. Commenting during the HIA Airport 
Stakeholders Appreciation Dinner at The St. Regis Doha, 
Al Fardan said: “I am beyond privileged and honoured for 
my song ‘The Beginning’ to be HIA’s theme music, and 
this is truly a dream come true. As an artist, it is always 
rewarding to have your work recognised and I am humbled 
that my song will now have HIA as its platform.”

S
heikh Mohammed reached the summit of Alaska’s Denali 
on 3rd June, where he proudly raised the Qatari flag. His 28-
day trip was hampered by extremely bad weather conditions 
that saw him exposed to storms and windspeeds of 80 km 

per hour. “I am extremely proud of having successfully hoisted 
the Qatari flag on the tallest peaks of each of the world’s seven 
continents. It is the culmination of a tiring schedule of thousands 
of hours of training and hard work. Like other adventurers taking 
on demanding challenges, I have encountered several risks and 
difficulties, but success in reaching these peaks has made all the 
effort worthwhile,” said Sheikh Mohammed.

Sheikh Mohammed bin Abdullah Al Thani, Reach Out to 
Asia’s Goodwill Ambassador, has successfully climbed 
the world’s top seven summits, becoming the first 
Qatari to achieve this incredible feat.

CONQUERING NEW 
HEIGHTS

SING ALONG
‘The Beginning’, a classical piece composed 
by Dana Al Fardan, was recently announced as 
the official theme song for Hamad International 
Airport.
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Autolab, Doha

Qatar Today follows the daily 
routines of professionals around the 

country from all walks of life.

A day in the life of...

The newly opened Autolab is a 
full-fledged vehicle service centre 
that is authorised and equipped 
to service all car brands in Qatar, 
without voiding the warranty terms 
of car owners, making it easy to 
provide certified repair services 
outside of specialised dealerships. 
We take a look inside this service 
centre with a difference.

On immediately entering Autolab, 
its USP stands out. There is a clean 

reception area, brightly branded 
with a welcoming atmosphere, 

and visitors are greeted by staff in 
uniform, all of which lend an air of 
professionalism to the centre. The 
staff here is not only trained in the 
mechanical aspects but customer 

service as well, which is a top 
priority. 

As we are guided across the facility, we see that 
Autolab is equipped with advanced diagnostic 
tools to provide a wide range of auto repairs, for 
all car brands – irrespective of whether they are 
from Europe or Japan. 

Applying knowledge and a 
wealth of experience, their 
highly trained mechanics will 
ensure your vehicle is inspected 
accurately and that proper 
recommendations are made. 
Here we see Ali, a specialised 
mechanic, attending to a vehicle 
with one of his colleagues. 
Unlike other garages, Autolab is 
fully air conditioned so that Ali 
can work comfortably. 

The staff explains one of the 
most regular services required, 
the vehicle inspection done 
before the purchase or sale of a 
vehicle or before the warranty 
on your new car expires. This 
provides you with peace of 
mind, ensuring that your car is in 
a reliable, safe and roadworthy 
condition. This primarily 
involves changing the engine 
oil to maintain smooth running 
of your car and replacement of 
parts like plugs, fuel filter and air 
filter in order to further improve 
vehicle performance. 

Inside the service station there is an inviting 
waiting area, where customers can wait until the 
service is complete. It is equipped with TVs to 
tackle the boredom of the wait and customers 
can enjoy tea or coffee. It was designed to be 
a family-oriented service centre, with all the 
necessary amenities.

The Autolab website 
allows for the convenience 
of booking a service 
online, thus reducing 
wait times. The staff and 
management have only 
one goal in mind – to 
“keep you moving”. 






