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G Talk
We had the good fortune of meeting the legendary Franca Sozzani in 2014 for a short but 
intense chat when she popped by our part of the world to fly the flag of the Vogue Fashion 
Dubai Experience (VFDE). Everything that VFDE represented was a big part of the late editor’s 
passionate pursuits in pushing new talents into the limelight and opening doors for them to 
take their careers to the next level. For years since her appointment as head of Vogue Italia, 
she has tirelessly championed this cause by not only dedicating editorial pages to fashion 
designers but also to photographers, stylists and writers who form the creative process.

Her petite frame belies a strong persona and voice, something that truly stood out in the new 
documentary Franca: Chaos and Creation, a touching tributary biography directed by her son 
Francesco Carrozzini. The premiere timing of the movie is eerily uncanny. Shortly after its 
debut at the recent edition of the glitzy Venice Film Festival, Franca finally succumbed to her 
long-time battle with cancer - one of many stars that faded out as 2016 closed on us.

“Sometimes I wonder, how do we know that this designer is the one?” Franca had popped the 
question when we met her. Though her sharp eyes had unearthed numerous young superstar 
designers including Stella Jean and Qatar’s own Wadha Al-Hajri, she had always worked 
to seek the answer to what would make the next generation of designers successful in the 
changing fashion landscape. Through her many initiatives from Who’s Next to VFDE, it is truly 
a blessing to know that though the legend is no longer here, her legacy will live on in these 
platforms.

This season in Milan - the home of Franca for years, the beginning of the fashion evolution 
is taking place as Uomo Moda kicks off. Hot on the heels of the London Collections Men, 
designers are combining womenswear and menswear presentation while young new labels 
are given the spotlight for the first time in years in the traditionally staunch old-name fashion 
city. Giorgio Armani will be hosting a show dedicated to emerging designers Moto Guo from 
Malaysia, Consistence from China and Yoshio Kubo from Japan. This wind of change, though 
still a light breeze, is finally in the right direction that Franca had long envisioned.

EDITOR’S PICK
JUST RIGHT OFF 
THE RED CARPET 
OF THE 74TH 
ANNUAL GOLDEN 
GLOBE AWARDS, 
WE SPOTTED 
FLORAL 
INCARNATIONS 
EVERYWHERE, BE 
IT AS APPLIQUES 
OR FULL-ON 
LACE DETAILS. TO 
KICK OFF AWARD 
SEASON, HERE’S 
OUR FAVOURITES 
FROM THE 
STAR-STUDDED 
SHOWING.



SAVE
1 	 Camouflage overshirt with patches, 

QR100, Lefties.
2 	 Bomber jacket, QR70, Lefties.
3 	 Heart sweater, QR64, Calliope. 
4 	 Decorative backpack, QR216, Mango. 
5 	 Wonderwoman jeans, QR249, Zara.
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4
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SAVE
VS

SPLURGE

It was all the rage in the late 80’s and early 90’s to 
sew patches onto your outfits to state your support 
for a cause–especially if you were part of the punk 

movement. Bold and colourful logos, brazen words 
and institutional crests decorated garments in 

carefully picked spots. This season, as patches make 
their reappearance on denim jackets and jeans, the 

message is not so much, if at all, about political 
nuances, but all about self-expression and style 

codes. Playful and cheeky images, including cute 
unicorns and popular hashtags, lead the way in this 
modern interpretation. And the new rule? More is 
more. DIY as many patches as you can on one key 

piece! Style it with a completely neutral outfit to let 
the patches do the talking.

BY DEBRINA ALIYAH

MATCH
THE PATCH

2

SPLURGE
1 	 Jeans, QR17,980, Dolce & Gabbana.
2 	 Classic shirt, QR1,600, Dsquared2.
3 	 Denim jacket, QR3,080, Alice + Olivia. 
4 	 Backpack, QR11,148, MCM. 
5 	 Sweatshirt, QR1,120, Victoria by 

Victoria Beckham.

3
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Makeup artist Bobbi Brown is stepping down 
from her eponymous cosmetics brand.

After 25 years at the helm of Bobbi Brown 
Cosmetics, which was acquired by The Estée 

Lauder Companies in 1995, Brown is preparing to 
turn the page.

“The brand’s 25 year anniversary was a 
wonderful milestone that made me realise it was 
time to start a new chapter and move on to new 

ventures,” Brown said in a statement.
Estée Lauder publicly thanked the makeup star 
for her tenure at the company, with William P. 

Lauder, Executive Chairman at The Estée Lauder 
Companies, saying: “More than two decades ago, 
we met an extremely creative makeup artist with 

a revolutionary idea that changed the way women 
feel about beauty. That idea grew into a highly 

successful, global beauty brand. Bobbi will always 
be part of our Estée Lauder Companies family 

and we wish her the very best in the future.”
The brand, which was founded in 1991 in the 
form of a range of lipsticks, is known for its 

natural approach to beauty, summed up by its 
mantra, ‘be who you are’. Brown set up the 

company after working as a professional makeup 
artist in New York, alongside photographers such 

as Patrick Demarchelier and with supermodels 
like Naomi Campbell. Today Bobbi Brown 

Cosmetics products are sold in over 70 countries 
worldwide, in department stores and 75 

freestanding boutiques. In 2014, Brown launched 
‘Bobbi Brown Eyewear’, a line of sunglasses and 

reading glasses.

BOBBI BROWN LEAVES BRAND

KATE HUDSON HAS BIG PLANS FOR HER 
FASHION FITNESS BRAND FABLETICS

The active wear label is opening 12 
new boutiques across the US over the 
coming year, bringing its total number 
of stores to 30.
The first new store to open will be 
in Frisco, Texas, in March, followed 
by Indianapolis, Indiana. Lexington, 
Kentucky and Boulder, Colorado will 
also see new boutiques in the spring, 
as will Portland, Oregon. Stores will 
open in Scottsdale, Arizona, and San 
Diego, California, from July. The 
majority of the stores will open their 
doors before the fall season, and 
average just over 2,200 square feet.
Hollywood star Hudson founded the 
athletics brand in 2013, with the aim 
of offering high-quality activewear 
for women at an accessible price. It 

now sells sportswear and leisurewear 
collections ranging from leggings, 
sports bras and tops, to dresses, 
loungewear and swimwear. The 
first stores opened in 2015, and the 
business has since grown rapidly 
to include more than one million 
members across eight countries, who 
are able to benefit from discounts of 
up to 50% on each order.
“Ultimately, the store was designed to 
enhance our overall brand experience, 
inviting customers in to touch, feel 
and see the high quality fabrications, 
latest innovations and newest designs, 
while making it as easy as possible for 
them to shop the way they like,” says 
Dustin Netral, Senior Vice President 
of Operations for Fabletics.



BOOHOO.COM SETS ITS SIGHTS ON NASTY GAL

ARE YOU ON THE LIST?

The UK fashion retailer Boohoo.com has its eye on acquiring
Los Angeles brand Nasty Gal.

The fast-fashion giant is proposing a bid of $20 million for its rival 
US label, which filed for bankruptcy in November. Nasty Gal Inc has 
announced it is seeking permission from the US Bankruptcy Court to 

launch an auction process for the sale of its business, and is set to ask for 
approval for Boohoo to act as the ‘stalking horse bidder’. The auction 
is expected to take place in February. A potential purchase would be a 

further boost for the rapidly-growing Manchester-based Boohoo, which 
added the fashion site Pretty Little Thing to its portfolio earlier this 

year, as well as teaming up with model Jordyn Woods on a size-inclusive 
capsule collection released last autumn.

Founded in 2006, the company has carved out a niche for itself as the 
ultimate fast-fashion fix for an affordable price, releasing up to 100 new 

pieces every day, and a new collection each week. It covers menswear, 
womenswear and children’s fashion and accessories.

Nasty Gal was also founded in 2006 by entrepreneur Sophia Amoruso. It 
began life as a vintage clothing store on eBay before expanding to become 

one of the industry’s biggest online successes, selling a combination of 
curated and in-house ready-to-wear collections and accessories.

Fashion label Schiaparelli completed its remarkable 
resurrection when it was inducted into the elite ranks of 

Parisian haute couture houses.
The historic brand founded by the Elsa Schiaparelli, the 

great rival of Coco Chanel in the 1930s, closed its doors in 
1954, the year that Chanel returned to the business after 
her wartime hiatus. It only returned to the podiums three 
years ago after the name was bought and revived by the 

the boss of the Italian brand Tod’s, Diego Della Valle. The 
French Couture Federation said it was also adding the 

41-year-old French designer Julien Fournié to its highly-
prized register. The designation is protected by French 

law and attributed exclusively by the Ministry of Industry 
to selected houses whose clothes are tailored to each 

client. With its handmade pieces solely within the price 
range of the world’s richest women, haute couture exists 
only in Paris and is regarded as the pinnacle of fashion.
Only 15 fashion houses have the right to call themselves 

haute couture. The others are Chanel, Christian 
Dior, Givenchy, Jean Paul Gaultier, Maison Margiela, 

Giambattista Valli, Franck Sorbier, Adeline André, 
Alexandre Vauthier, Alexis Mabille, Maurizio Galante, 

Stéphane Rolland and Yiqing Yin.
Another 20 are regarded as guest members of the club.
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2016 was a turbulent and exciting year for the fashion industry. As well as 
the increasing numbers of brands shunning the traditional fashion week 

timetable for unisex catwalk shows or see-now-buy-now collections, there 
was a considerable amount of reshuffling amongst the top ranks. Here is a 

recap of the hottest promotions of the past 12 months.

MOVERS AND SHAKERS

Lanvin
The year was off to a dramatic start with 
the announcement in March that Paris 
designer Bouchra Jarrar had been named 
the new artistic director of Lanvin. Jarrar 
replaced Alber Elbaz, who had left the 
luxury fashion label under a cloud of 
controversy the previous October. Her 
debut collection, for Spring/Summer 2017, 
was widely applauded.

Calvin Klein
US powerhouse Calvin Klein 
snapped up ex-Dior designer Raf 
Simons as its new chief creative 
officer. The Belgian designer will 
oversee all aspects of the brand’s 
output, including its ready-to-
wear, underwear, jeans and home 
furnishings. His first collection for 
the house is expected to debut for 
Fall/Winter 2017.

Yves Saint Laurent
YSL revealed in April that ex-Versus 
Versace creative director Anthony 
Vaccarello would be filling the position 
vacated by Hedi Slimane. Vaccarello made 
his debut for the legendary French house 
during the Spring/Summer 2017 shows, 
with a glamorous, sexy collection that 
stayed true to the brand’s roots.

Dior
Dior named Maria Grazia Chiuri as its 
new creative director in July, several 
months after Raf Simons had stepped 
down from the role in October 2015. 
The ex-Valentino designer, who worked 
alongside Pierpaolo Piccioli at the Italian 
brand, is the first woman to hold the 
position at the prestigious French house 
-- a fact that was highlighted in her debut 
Spring/Summer 2017 collection, which 
included t-shirts emblazoned with the 
slogan, “We should all be feminists”. 
Her move to Dior also made Piccioli the 
sole creative director of Valentino.

Oscar de la Renta 
There was still room for one more 

big promotion before the end of 
2016, and September brought the 
news that Monse founders Laura 
Kim and Fernando Garcia would 
be taking up the reins at Oscar de 
la Renta as co-creative directors, 
following the departure of Peter 
Copping. The duo, who worked 
at the house for 12 and six years 

respectively, will reveal their debut 
collection for Fall/Winter 2017.
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RADAR  AN EDIT
OF THINGS 
THAT ARE 

HOT NOW

ZADIG & VOLTAIRE X LADY FOZAZA

The Parisian rock and roll brand joins 
hands with one of Arab world’s leading 

designers, Alanoud Badr aka Lady 
Fozaza, for a special SS17 campaign. 

“She is sophisticated. It is an explosive 
mix!” says the brand’s artistic director 
Cécilia Bönström. The collaboration 

kicked off in a garden party at the paved 
courtyard of Zadig & Voltaire’s private 
mansion in the 16th arrondissement in 
Paris. Bucolic decor, carpeting, swings 
and catwalks exuded the vibe of both 

the brand and Lady Fozaza in the pairing 
of edgy and authentic that mirrors 

the collection. “It’s a little bit of rock 
and roll and boho chic. It’s everything 
you want in one label. The pieces pack 

easily and are a dream to mix and match 
with! I can think of at least 500 looks!” 

Alanoud says. The SS17 collection is 
a story about the desire for freedom 
and a love of music. Femininity and 

masculinity merge together in oversized 
volumes, blacks and stripy sequins, and 

a clear inspiration is drawn from musical 
icons such as Iggy Pop, Mick Jagger and 

Jimi Hendrix.
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FIVE CENTURIES OF FASHION AT CHATSWORTH

IDYLLIC TWIST MY LADY DIOR

Enter the world of art, history, fashion, jewellery, 
design and textiles in the rich setting of Chatsworth 

House this spring in a Gucci-sponsored exhibition that 
tells the story of the Devonshire Collection. Curated by 
Hamish Bowles, Five Centuries of Fashion is organised 
by theme, including Coronation Dress, The Devonshire 
House Ball, Bess of Hardwick and the Tudor influence, 
The Georgiana Effect and Entertaining at Chatsworth. 

Highlights include a Givenchy bolero worn on the 
Duchess of Devonshire’s wedding day, uniforms, 
coronation robes and fancy-dress costumes, and 

historic and contemporary couture from Christian Dior, 
Gucci, Helmut Lang, Vivienne Westwood, Alexander 

McQueen and Vetements. “This exhibition proves how 
much historical objects are an incredible source of 

inspiration for creating the present,” says Alessandro 
Michele, creative director at Gucci. “Thus far the house 

has been speaking, now House Style gives a voice 
to the wardrobes of its inhabitants and guests.” The 

exhibition will run from March 25 to October 22.

Louis Vuitton’s iconic monogram 
flowers have progressively 

evolved from one collection 
to the next to suit changing 

contemporary influences. From 
floating interpretations to 

gorgeous settings in a circle with 
diamonds, the flowers are always 
recognisable and yet different. In 
the new Idyllic Twist version, the 
flowers are adjoined to a simple 
open bracelet–a bangle in three 
tones of gold – pink, white and 

yellow. The bracelet opens up in a 
golden blossom on one end while 

the opposing side shines with a 
closed set diamond. The piece 

is also designed to be highly 
flexible as it twists, elongates and 

coils, but also boasts a memory 
shape to systematically regain 
its original form, making it the 
perfect accessory for everyday 

wear. The versatile nature of the 
bracelet allows it to be stacked in 

pairs or more for an arm party.

Add a touch of luxury to the badges trend that’s 
leading the craze this season, opt for your own 

personalised version of My Lady Dior bag. Instead 
of the conventional fabric patches, the Dior 

version features clips designed specifically to be 
interchangeable in a size that sits perfectly on the 

detachable strap for the mini version of the bag. The 
lucky badges in coloured enamels come in designs 

inspired by Christian Dior’s lucky charms–including 
stars, hearts, roses, adorable bees, and alphabet 

initials. The mini version of the Lady Dior is a new 
addition to the house’s repertoire of bags starting 

this Resort 2017 season.
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WILD
FOR

PRINTS

Fortune favours the bold, and fashion is no different. It is an 
all-out game this season when talking about prints. Moschino 
got wild with full-length animal printed pieces imbued with a 
1970’s vibe, Emilio Pucci channelled the tropical with vibrant 
palm tree prints, and Roberto Cavalli unveiled a whirlwind of 
kaleidoscopic patterns and colours. Even the usually restrained 
Chanel threw caution to the wind at its Cuban resort show, 
unveiling patchwork-printed jumpsuits and glitzy shift dresses 
on the catwalk. Alternative aesthetics came in the form of floral 
and feminine motifs from the likes of Carven, whose prairie-
style skirts were livened up with colourful embroidery, and 
Rochas, whose dainty take on the tropical herbarium saw fluid 
fabrics dappled with printed orchids, hibiscus, jasmine and 
wild geraniums. Dior’s Anglomania took the form of pretty, 

understated tea dresses featuring tiny blooms, and even Gucci, 
whose loud Britannia-loving collection went heavy on Union 
Jacks and tartans, made space for girlish, flowery maxi skirts.

If you veer towards starker, minimalist fashion choices, 
then there are a range of options available from the upcoming 
resort collections. Inspired by an iconic image of Diana Ross 
taken in the 1970’s a swimming pool in Palm Springs and the 
Gio Tribe from north-eastern Liberia, Edun has produced a 
striking stripe pattern in a modern colour palette of neutral 
ecrus, rose pinks and soft pale blues, shot through with vibrant 
yellows and reds. If you prefer your patterns in black-and-white 
then Michael Kors has your back — his collection features 
contemporary houndstooth, tinsel-style stripes and precise 
polka dots, all played out in a monochromatic palette.

Abstract, animalistic or floral, it’s all about the prints to 
brighten the pre-spring gloom.

BY DEBRINA ALIYAH

RESORT 2017
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OF PEACE AND LOVE AT MOSCHINO
Jeremy Scott, taking a pioneering move this season, combined the Resort 2017 womenswear 

and the SS17 menswear collection into one runway show that took place in the backyard of the 
designer’s home in Los Angeles. The grounds were transformed into ‘an exotic garden wonderland’, 

setting the scene for a vibrant and colourful show. With a bold, psychedelic theme,1960’s style 
florals and punchy tie-dyes reign supreme with colourful crotchet work. The ‘summer of love’ 
references pop through in flared pants, frock coats, bustier tops, cropped half-sleeve bombers, 

smoking jackets, maxi dresses and pant suits for the girls. But the larger-than-life silhouettes are 
only a setting stage for the true stars of the collection–the minute details of hand-applied Shisha-
inspired mirror adornments, holographic floral appliqués, fine-gauge fringed knits and trompe-

l’oeil mythical prints all over the catwalk. Flashes of black lace, crochet and embellished leathers 
created a ‘pop gothic’ vibe which reminds why L.A. was the perfect venue to unveil the collection. 
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EMILIO PUCCI GOES FOR EFFORTLESS CHIC
A fresh holiday vibe is in the air at Emilio Pucci, breezing into the season with a light, uplifting 

collection. A cocktail of summery influences comes to life through bright, lively colours ranging from 
orange, bright blue and dark purple, to sky blue, yellow, green, black and white, with motifs including 

bamboo and graphic prints, a subliminal whirlpool motif and a print inspired by the pool at The Raleigh 
in Miami. While the brand’s signature motif patterns remain at the heart of the collection, effortless 

sophistication defines the subtle, flowing movement of the pieces. Creative director Massimo Giorgetti 
brings asymmetrical lines to sleeves and skirts that vary in lengths and cuts to accentuate the concept 

of movement. This buoyancy is also expressed through giant frills, which flutter and flow over different 
pieces. Key highlight pieces include pleated coats, sequined t-shirts, shirts, parkas and dresses, as well 
as the pyjama combo that has been a stalwart for the brand recently, echoing the nonchalant DNA of 

Pucci. Fringes continue to dominate on the accessories, mainly on straw hats and handbags.
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URBAN ROMANCE FOR VERSACE 
Donatella Versace goes on an imaginary coast-to-coast road trip in the USA, travelling from cities 

to plains and flower-filled prairies. The result is a collection heavy on urban pieces, lifted with hints 
of vibrant, electric colour, and with softer pieces finished with floral motifs. Coloured polo shirts 

with pleated panels stretch into sporty, urban dresses while flared pants are cut just above the ankle 
and worn with platform shoes. The collection is splashed with electric, even fluorescent colours, 
echoing the bright lights of New York. A reinterpretation of the Medusa head logo is finished in 
vibrant shades on a knitted sweater, and coloured stripes and spots embellish jackets and polo-

shirt dresses. Leather appears as a series of jackets mixing leather, calfskin and patent leather with 
colourful patches and as inspirations head still further west, sunsets are a theme, with short dresses 

with polo-shirt necklines in sunny shades of yellow and orange. The collection is a celebration of 
freedom for women, a cause close to the designer’s heart.
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NO TO ‘BREXIT’ AT GUCCI
A little ‘catwalk-in-cheek’ moment for Gucci as the house headed to London’s Westminster 

Abbey to present this collection. Creative director Alessandro Michele went all-out ‘rule 
Britannia’ on the collection, which ticked all the nationalistic style boxes, sweeping from 

dreamy printed floral silks to tartan kilts and Union Jack bomber jackets. “I love the English 
aesthetic; in a way I feel it is close to my own–a beautiful chaos, it is a powerful mix of the 

past and the present,” says the Italian designer. 
The collection draws inspiration from the country’s punk era, its Gothic Victorian heritage, its 

penchant for clompy Nineties boots and elegant garden party dresses. “When I think about 
London I think about gardens, beautiful gardens filled with flowers,” he says. Little British 

quirks appear as details with cat motifs on ribbed sweatshirts, knee-high lace socks, rainbow- 
striped stacked sneakers, tartan-checked suits and Thatcher-esque headscarves.
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YIGAL AZROUEL EXPOUNDS UNIVERSALLY SLEEK 
The designer’s worldly, well-travelled and admired muse is effortless, sophisticated and 

luxuriously simple in a wardrobe of multidimensional fabrics and delicate finishes for 
the season. North African influence is woven subtly throughout in kaftans, ivy prints 

and floral motifs, pom pom guipure and engineered mosaic embroidery for a fresh 
perspective. Patchwork guipure, fil coupé, embroidered eyelet lace and sensuous cut-
outs are injected with a dose of Yigal’s signature modernity through relaxed suiting, 

zouave wrap pants, architectural layering, grommet lacing. “The woman I was inspired 
by for this collection evokes a certain confidence and appreciates unique but timeless 

fashion that suits her lifestyle. The collection flows easily but the construction and 
details are complex, to give a special touch and elegant depth,” he says.
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AU NATURAL AT JIL SANDER 
The German designer unveils a collection full of lightness, with fluid structures and 

weightless materials enhancing the natural silhouette and celebrating body shapes. Classic 
fabrics such as cashmere, silk metal, leather, canvas and Japanese cottons come together 

to create sensual volumes to highlight the body in an effortless and modern aesthetic. 
To achieve the neutral palette to complement the philosophy, new variations of silk and 

cotton fabrics were created. There is a strong emphasis on sheerness, focusing on the skin 
to underline a sense of freedom with contrasts in volumes and proportions for a little sense 
of drama. Soft-shouldered cashmere coats and geometric shapes for oversized men’s shirts 
convert into womenswear for a relaxed but polished look. Accessories are vibrant-hued and 
metallic, including sports luxe bags, pointed architectural shoes, and flats and ankle boots 

crafted from python skin, pony skin and calf leather.
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TRIBUTE TO EMBROIDERY AT LANVIN 
For her first pre-collection, Bouchra Jarrar remains faithful to Jeanne Lanvin’s modern couture 

spirit, taking a cue from the archives in a lesson of uncluttered style and simple, timeless shapes. 
Displaying a balance of masculine and feminine, crêpe de Chine blouses play with contrasting 

bright hues, tailored pleated trousers are worn under shifted volume sleeveless coats, while light 
and graphic draped chiffon dresses come in floral interpretations. The concept continues with 
structured jackets and military-style blazers, puffer coats in khaki cotton, and cropped jackets 

lined in ivory goatskin. Using tweeds developed specifically for the collection, Bouchra presents 
Saharan jackets with fitted shoulders, and bustier tops with spaghetti straps. For evenings, 

long crêpe or chiffon skirts are worn with tie-neck silk blouses under tuxedo jackets, while the 
highlight piece is a sheer shirt embroidered with orchids by the haute couture workshop Lesage, 

and a powder pink satin dress with straps veiled in black tulle.
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SPOTLIGHT ON NORA AL SHAIKH
For her debut Resort 2016-17 collection, Saudi designer Nora Al Shaikh looked to Africa for inspiration through 
a cosmopolitan lens. “Having recently moved to the port city of Jeddah, I was intrigued by its proximity to the 
African continent and its presence in this city, which has been shaped by waves of pilgrims and traders,” says 

Nora, who created a series of easy floor-length gowns for both day and evening.  
“It’s a reflection of how we dress here in Saudi, but also a way of dressing that has become increasingly global. 

Particularly in Ramadan you will see women exploring alternatives to the traditional caftan, which can look 
thoroughly modern,” explains the designer, whose collection includes earthy beiges and soft ivory, to bold 

purples and vivid prints. Although she incorporates Masai-inspired beadwork into some of the pieces as a graphic 
element, Al Shaikh wanted to convey a sense of modernity in the clothes. 

Exploring 21st century Africa chic, she began by looking at the work of famed Malian photographers Malick 
Sidibé and Seydou Keïta. “There was something incredibly modern and style-conscious about their images of 

youth in 1960’s and 70’s Bamako, that speaks to the way I see the world today,” says the designer, who also took 
inspiration from Janet Jackson’s 1997 video, ‘Got ‘Til It’s Gone’.  

“So much of the imagery in that video was inspired by Sidibé and Keïta’s work, from its compositions to the rich 
prints and textures,” observes Al Shaikh, who wanted to capture the video’s timeless sensibility in her new resort 
collection, which she dubbed ‘Mzuqa’. “I met a Kenyan girl in Dubai, and she mentioned Mzuqa, which is slang 

for all that is young, modern and stylish–a word that perfectly describes this collection.”
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The start of a new year is always a good time to 
shake things up a little bit and try something new and 
unexpected. We scouted some of the trends that are 

set to take 2017 by storm and how you can easily 
incorporate them into your new year!

THE
2017
POP

CULTURE
GUIDE 

BY DEBRINA ALIYAH
Tonga for adventure. Located 
between Fiji and New Zealand, the 
island of Tonga is difficult to reach 
but cheap to explore. Adventure 
seekers looking to escape civilization 
can look forward to jumping off 
shipwrecks, swimming in an 
underground lake and discovering 
pristine beaches and coral atolls. 

An unlikely star, the jackfruit.
The meat-free community is 
increasingly using young 
unripened jackfruit as a 
stand-in for shredded beef 
because of its texture. Use it 
in vegan versions of nachos, 
Korean bulgogi, and 
barbeque ribs. 
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A convenient serving, the ‘bowlfood’. A modern 
update of your grandma’s one-dish meal where 
everything comes together in one bowl, except 
now it has to be colourful for Instagram appeal. 
Pick your choice of protein, carbs and fat in a 
myriad of colours and arrange them in a 
visually attractive bowl. For breakfast, try the 
smoothie version with fruits and nuts!

WHAT
TO

EAT?

WHERE
TO
GO?

St. Petersburg, Russia for winter lovers. 
The city’s architecture is stunning to 
begin with, but add a layer of soft 
powdery snow to the peaks of the 
ornate Cathedral of the Resurrection 
of Christ, the Winter Palace and the 
Hermitage, and the city transforms 
into a living fairy tale, frozen in time.

Bansko, Bulgari for 
sport aficionados. 
Skiers on tight budgets 
will want to consider 
the slopes of Bansko, 
Bulgaria, one of the 
best bargain winter 
sports destinations in 
Europe.
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WHAT
TO

WEAR?

Tulle at Rochas

Nylon at
Stella McCartney

Lamé and metallics
at Saint Laurent

Leather and vinyl
at Kenzo

Tulle is not just for tutus. Channel romantic and 
mysterious vibes with tulle in light colours, like at 
Chloé, and crafted into a voluminous miniskirt 
worn over loose fitting pants at Jacquemus. At 
Christian Dior and Saint Laurent, tulle was in 
dark shades and maxi lengths for the edgy touch.

Leather and vinyl are the 
stars. From coats, dresses, 
tops, and long and short 
jackets, to skirts, trench coats 
and pants, every piece in the 
wardrobe is now wearable in 
leather. Keep it classic in 
black or dark shades.

Lamé and metallics for the 
glamorous. A futuristic, chic, 
rock ‘n’ roll and ultra-feminine 
ambiance prevailed on the 
catwalks with a multitude of 
lamé fabrics. These were 
spotted principally on dresses, 
but designers also showed 
lamé skirts, pants and jackets.

Nylon for the sportswear 
range. The perfect fabric to 
showcase versatility, utility 
and the transient concept 
between femininity and 
masculinity. Best on oversized 
capes, parkas, loose pants, 
jackets and jumpsuits.



Resistance training of all types. Body 
weight training uses mainly body 
weight as resistance, while strength 
training involves weightlifting to 
build and improve strength and 
endurance. Victoria’s Secret Angels 
are great proponents of these 
training regimes for their fab bodies!

Take Up a Creative Hobby 
According to recent studies, practising an artistic 
hobby on a daily basis could contribute to physical, 
mental, social and emotional well-being. There’s no 
need to set unattainable goals. Just a few moments 
spent learning a creative activity each day can be 
enough to boost your mood, help you switch off 
from stressful routines, boost self-confidence and 
train your brain. We recommend dancing, belting it 
out at the karaoke, knitting or colouring!
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HOW
TO

STAY
FIT?

HOW
TO

SPEND
TIME?

Stay mobile! It is all about flexibility 
and mobility rollers to complement 
your intense workout sessions. 
Mobility is often forgotten as part of 
an effective workout regime but it is 
very beneficial to heal muscles, 
relieve muscle tightness and spasms, 
and improve circulation.



24: Legacy 
Three years after Jack Bauer’s last 
outing, the show is set to introduce a 
new hero, Eric Carter, played by Corey 
Hawkins. Fearing retaliation after a 
tricky mission in Yemen, Eric Carter calls 
on the Washington DC anti-terrorist cell 
and its former director, who happens to 
be married to a senator who is in the 
midst of a presidential campaign.

Star Trek: Discovery 
It has been more than 10 years since a new Star 
Trek series has aired on TV. The saga is due to 
return in May with a new team headed by 
Malaysian actress Michelle Yeoh (Crouching Tiger, 
Hidden Dragon, Tomorrow Never Dies), Anthony 
Rapp (The Knick) and Doug Jones (The Strain).

Prison Break 
In 2009, fans of the Fox prison 
drama saw Michael Scofield, the 
hero played by Wentworth Miller 
since 2005, meet a sticky end. But 
thanks to the magic of television, 
the famous tattoo-clad prisoner will 
be returning to Fox this spring with a 
10-episode mini-series.

WHAT’S
THE

COLOUR?

WHAT
T0

WATCH?
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Pantone’s colour of the year is Greenery, 
described as a fresh “zesty 
yellow-green’ that is a shade of green 
foliage, grass and green apples, that 
evokes the first days of spring and the 
pursuit of personal passions and vitality. 
The shade is meant to bring hope amid 
a complex social and political landscape 
,so let’s up the zen factor with a little 
greenery in our beauty routines!

Twin Peaks
After 25 years off the radar, the 
town in Washington state, in the 
northwest of the USA, is returning to 
the small screen. Created by 
filmmaker David Lynch, the show 
will bring back plenty of mysteries 
with Kyle MacLachlan as the 
unforgettable FBI agent Dale Cooper.



Camille Hurel (@camhrl) is on a clear path 
to becoming the next IT girl. A brunette 
with captivating eyes, Camille tops the 
table for runway appearances at the last 
round of fashion weeks. After walking for 
Kenzo, Chanel, Sonia Rykiel, Givenchy, 
Nina Ricci, Elie Saab, Dior, Balmain, Fendi, 
Prada, Tommy Hilfiger, Jason Wu and 
more, she counts more than 50 shows to 
her name in just one season.

WHICH 
RISING

STARS TO 
INSTAGRAM 

STALK?

FASHION / 29

Ellen Rosa (@ellenghr) is a young Brazilian model 
who worked her first fashion week modelling SS17 
collections. With her lean silhouette and emerald 
eyes, she graced the runway for almost 30 
ready-to-wear labels during her first stint, including 
big-name brands like Miu Miu, Chanel, Valentino, 
Céline, Dior, Dolce & Gabbana, Altuzarra, DKNY, 
Marc Jacobs, Prada, Versace and Fendi.

Vittoria Ceretti (@vittoceretti) has already starred in shoots for many 
major labels, like Dolce & Gabbana and Emporio Armani, and has trod 
the catwalk for a multitude of brands. During the SS17 collection 
previews, Vittoria appeared in shows for Miu Miu, Louis Vuitton, 
Chanel, Givenchy, Valentino, Saint Laurent and Versace.
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The designer who drapes clothes intelligently to 
enhance the beauty of the silhouette, Tadashi Shoji.

BY SINDHU NAIR

all
for

Women
Designs



A model wears a design by Tadashi 
Shoji during the Mercedes-Benz 
Fashion Week Fall/Winter 2014.
AFP PHOTO/Timothy Clary
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to work with famed costume designer Bill 
Whitten. “Whitten has designed costumes 
for many Grammy winners. Michael 
Jackson’s beaded, spangled stage clothes 
are Whitten creations. So are Lionel 
Richie’s, Neil Diamond’s and even 
some of Elton John’s,” says Tadashi. 
Tadashi, who used to accompany Bill 
when he went on the fittings, was 
quite unaffected by their stardom. 
“I did not even know them and 
this helped, as Bill liked taking 
me because I used to keep my 
cool around them. I was more 
interested in the fittings than on 
the rock stars themselves. I was 
an assistant he trusted.” Three 
years later, he started on his 
own in 1982, when he was 35. 
“Initially I was with a partner but 
ten years later I took a decision 
to be on my own and then the 
business started flourishing,” he 
says.

The company has seen constant 
growth since its inception and the 
brand is carried in more than 1,000 
major department and specialty 
stores worldwide, including Neiman 
Marcus, Nordstrom, Saks Fifth Avenue, 
Bloomingdale’s, Macy’s and Lord & 
Taylor, as well as internationally in Vakko, 
Harvey Nichols Dubai, and Rustan’s.

I
nternational designer of the 
eponymous brand, Tadashi Shoji, 
does not have an entourage around 
him. He prefers to keep it low-
key, and with as little fanfare as 
possible. When he was in Doha 

at his newly opened store in Lagoona 
Mall, he arrived much earlier to greet the 
journalists and talked at length to each 
one of them. He is one of the few celebrity 
fashion designers who seem unimpressed  
by super thin figures, who took on the 
challenge of designing for the woman– 
as she is–enhancing her figure, making 
clothes that fit her, rather than making 
her fit into clothes. “Every woman, 
regardless of size and shape, deserves 
to feel confident, comfortable and 
gorgeous,” is the philosophy he goes by.

His entry into the field of fashion 
designing is a story in itself.  “I never 
thought I would be a designer. I was an 
artist and worked with three artists.” 
Tadashi worked with famous artists like 
Jiro Takamatsu before he realised that 
he was not meant for this profession. His 
only connection to the fashion world was 
his sister who was a fashion designer and 
he does remember flipping through the 
pages of fashion magazines and enjoying 
the work but little did he realise that 
this was to be his line of work after a few 
years.

“I soon realised that I cannot be a 
hungry artist for long and quit the fine 
arts field and then went to do numerous 
odd jobs to survive,” remembers Tadashi. 
The economic calamity in Japan in the 
mid-70s, finally led him to move to the 
US for more opportunities. It was here 
that he discovered fashion designing. 
On his creative quest, Tadashi moved 
to the United States in 1973 where he 
discovered fashion design and went on 

“I have always dressed 
ordinary regular sized women 
but made sure they feel 
special when draped in my 
designs and clothes” he says.



Actress Octavia Spencer wearing a Tadashi Shoji 
gown on the red carpet at the 84th Annual 
Academy Awards. 

Spencer arrives at the 18th Annual Screen Actors 
Guild Awards in 2012, wearing another Tadashi Shoji 
gown.
AFP PHOTO / JOE KLAMAR
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 In 2007, Tadashi launched the ‘Tadashi 
Shoji’ Runway Collection for Fall during 
New York Fashion Week to rave reviews. 
Five years later, he celebrated his 30th 
anniversary by launching a robust 
e-commerce business. Life seems to have 
come full circle for this designer, but that 
does not tempt him to lose the mission 
that he started with: “Making women 
more desirable, through their clothes that 
are affordable, and even comfortable to 
wear.” 

Tadashi Shoji’s clothes have been 
chosen by women of ample figures 
whereby the clothes help them feel 
confident as the clothes accentuate their 
strong figures while underplaying others. 
When asked if he designs specifically 
for red carpet events, and he says 
emphatically that this has never been the 
case. 

“I have always dressed ordinary regular 
sized women but made sure they feel 
special when draped in my designs and 
clothes” he says. “The plus-size clothes 
came into the picture in the last six or 
seven years ago. We started to make 
specifically for these sizes.”

“My background in draping, pattern 
making, fitting and cutting, and also the 
connection in art always made me look out 
for the aesthetics of the body, and that was 

the reason for my success-with ample-
sized women who looked particularly 
alluring in a Tadashi Shoji evening gown,” 
explains Tadashi on his dresses gaining 
popularity on the red carpet.

“I used to do this from the beginning,” 
he says matter-of-factly, “it just got 
noticed when celebrities started wearing 
them.”

Octavia Spencer popularised the 
Tadashi Shoji effect, of making plus-sized 
women look equally alluring with drapes 
that accentuate their beauty.  

He tells us about his special relationship 
with Octavia and says that it was because 
of her trust in the brand and that she 
had always supported him. “When we 
design, some people take it for granted. 
She was really appreciative and I like her 
generosity. It’s real, real mutual.”

“For all of the shows, she wears my 
dresses,” he says with pride. 

But it is not only just celebrity admirers 
that Tadashi caters for, he is equally close 
to his enthusiasts in the Middle East as he 
feels that his designs are appreciated here.  
He also enjoys a fantastic relationship with 
his regional partner, Al Mana Fashion.

“The cuts, the drapes of my outfits, fall 
beautifully on a lady from the Middle East 
as they are tall and can carry off these 
dresses very well.”



Spend a weekend amid high fashion and ageless elegance in Mayfair.

Photo Credits: Dawn Gibson, Pawel Libera/London and 
Partners (VISITLONDON.COM), Burlington Arcade, Grosvenor 

House Suites by Jumeirah Living, Chanel, The Ritz.
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LUXE LONDON:
A STYLISTA’S GUIDE

Afternoon tea at The Ritz. Exploring exquisite Victorian 
boutiques, every bow-front window a lavish showcase of 
artfully arranged jewellery and accessories. You stroll along as 
a driver roars past in a lime green Lamborghini, catching your 
eye with sheer audacity, followed by a chauffeur in a stately, 
vintage Rolls, coasting at a more sedate pace. Admire the 
streetscape as you wander, not quite aimlessly, dipping in and 
out of some of the world’s best designer stores. 

It’s quite the perfect day, isn’t it? When Samuel Johnson 
famously quipped that, when a man is tired of London, he 
is tired of life, surely he must have been thinking about the 
city’s leafy, exclusive neighbourhood of Mayfair. Shoulder 
to shoulder with nearby Knightsbridge as one of London’s 
top luxury addresses, Mayfair is custom-made for a stylish 
weekend away, topping up your wardrobe with new season 
must-haves and finding a few quirky hidden gems.

BY DAWN GIBSON



Bordered by the world-famous stretches 
of Piccadilly, Oxford and Regent Streets, 
as well as the grandeur of Hyde Park, 
there are few locations to rival Mayfair for 
luxury retail therapy.

If you have already visited many of 
the landmark stores nearby – Harrods, 
Selfridges, Fortnum & Mason, Liberty of 
London – then it’s time for a self-guided 
walking tour to take in everything from 
the most prestigious international design 
houses to quirky little specialist boutiques.

Let’s begin in the heart of Mayfair at the 
stunningly gorgeous Burlington Arcade, 
a covered promenade of small exclusive 
shops that was one of the first shopping 
arcades in England, when it opened 
in 1819. Running behind Bond Street 
from Piccadilly to Burlington Gardens, 
every frontage is a visual ode to the art 
of window shopping. You can’t help but 
be captivated by beautiful stores such as 
Penhaligon’s–a London fragrance house 
established in 1870, a treasure trove for 
classy gift ideas–and the Vintage Watch 
Company, which has a collection of some 
of the rarest vintage Rolexes in the world. 
There’s high-end jewellery, fashion and 
accessories–including Chanel, La Perla 

and Manolo Blahnik. 
Once you emerge blinking into the 

sunlight, set off on Old Bond Street, from 
the corner of Piccadilly, to experience an 
open air gallery of luxury, the wares of 
international designer after international 
designer, interspersed with the very 
best of British, starting with the flagship 
London store of Alexander McQueen at 
Number 4. Saunter next door to Dolce 
& Gabbana, then cross the road to dip 
into Cartier and Valentino. Keep walking 
and you will find the likes of Gucci, Saint 
Laurent, Prada, Rolex, Tiffany & Co, 
Chanel (which has both a fine jewellery 
store and an apparel store on New Bond 
Street), Asprey, Bulgari, Louis Vuitton 
Maison, Hermès, Burberry, Miu Miu and 
Jimmy Choo.  The window displays are so 
artistically designed, it is worth the walk– 
even if you don’t buy as much as a scarf.

Another expedition that warrants the 
shoe leather is along Mount Street from 
Park Lane, where you will pass by Marc 
Jacobs, Christian Louboutin, Balenciaga 
and Céline, before reaching The 
Connaught, an iconic Edwardian hotel 
and the perfect spot for a well-earned 
coffee break.

WHERE TO SHOP
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Mayfair has London’s largest 
concentration of five star hotels, several 
of which are so famous that they need 
no introduction – the likes of The Ritz, 
Claridge’s, The Dorchester and The 
Connaught are as much a part of London 
heritage as Buckingham Palace. If you 
want to live it up in style, and possibly spot 
a celebrity or three, these are the places to 
stay.

However, there are many other lesser- 
known Mayfair hotels which whisper 
sophistication. Be prepared, of course, 
to pay a premium for  ‘location, location, 
location’.

During our luxury shopping weekend, 
we stayed at Grosvenor House Suites by 
Jumeirah Living, a gorgeously-appointed 
property on the corner of Park Lane and 
Mount Street overlooking Hyde Park – it 
simply could not have a better situation 
(www.jumeirah.com/en/hotels-resorts/
london/grosvenor-house-suites).

Coming under the umbrella of the 
Jumeirah Group, which also includes 
Dubai’s iconic Burj Al Arab, Grosvenor 
House Suites combines top-quality 
boutique accommodation with the flavour 
of a chic, upmarket townhouse. This is 
noticeable as soon as you walk into one 
of the roomy suites, which range from 
studios to five bedroom penthouses (rates 

start from £795, excluding VAT).  The one 
bedroom suite we booked was incredibly 
spacious and included a fully-equipped 
designer kitchen (there was even a 
Nespresso machine), a large dining table, 
a comfy lounge and a high-tech bathroom– 
complete with roomy tub and underfloor 
heating. After a few days, it felt so much 
like home that I found myself leaning out 
of one of the windows and pretending that 
it was (I am sure I am not the first).

Another drawcard is the bespoke 
services. The hotel has a close relationship 
with the head concierges at Harrods and 
Selfridges, helpful if you want to enjoy a 
personal shopping experience or source 
a hard-to-find item. For example, a super 
VIP guest recently requested a very 
specific python skin Chanel bag to surprise 
his fiancée with on New Year’s Eve, and 
the Grosvenor came up trumps with less 
than a day’s notice. Impressive.

Also, the hotel keeps a list of private 
personal shoppers, whose services can be 
recommended on request.

Other top picks include The Chesterfield 
Mayfair, an opulent Regency-style hotel 
with the air of a private gentlemen’s club 
(www.chesterfieldmayfair.com) and Hotel 
41, a delightful boutique property opposite 
Buckingham Palace with stunning black 
and white decor (www.41hotel.com).

WHERE TO STAY
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If you want some expert tips before 
flashing your bank card, consider taking 
a guided retail tour. London Shopping 
Tours (londonshoppingtours.co.uk) offer 
a range of experiences to suit different 
budgets, from a group tour centred 
on the Oxford Street area, including 
Mayfair, Piccadilly and Marylebone, to 
personalised tours that can go anywhere 
you like and may include exclusive access 
to sample and VIP sales.

Bespoke shopping tours and stylist 
sessions are also offered by The Fashion 
Service (www.thefashionservice.com), 

founded by Lucinda Cook after more 
than a decade of styling experience for 
magazines such as British and American 
Vogue.

However, regardless of whether you 
take a tour or simply amble along at your 
own pace, Mayfair is guaranteed to give 
you a heady dose of retail temptation. 
At the very least, you will pick up some 
extremely stylish souvenirs, as well as 
gifts for grateful friends, but don’t be too 
surprised if you end up going home with 
enough booty for a whole new look. Better 
warn your bank manager in advance.

AND MORE SHOPPING…
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CLUMSY CHIC STYLE NOTES
The award-wining blogger from Doha 

chronicles the latest happenings, trends, 
places and the most coveted items you 

need to know about this month.

KIMONO OVERCOAT

January weather in Doha is met 
with a crisp cool breeze that feels 
more like spring and the outerwear 
of choice is a streamlined 
overcoat. Studio Arabology’s 
kimono overcoat uses fluid fabric 
that beautifully drapes your body, 
making this piece a part of the 
modern woman wardrobe. 

POWER FACIAL 

The Four Seasons Hotel Doha 
recently debuted the French 
luxury skincare brand Biologique 
Recherche with its revolutionary 
facial treatment. A personalised 
treatment is created using a 
combination of highly concentrated 
products customised to your 
skin’s needs.  The facial is further 
enhanced with a state-of-the-art 
Face Remodelling machine that 
helps the products penetrate deeper 
into the skin for maximum results.

Arabology Berber Kimono

THE MOOD IS FESTIVE
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GET A FASHION EARFUL

Statement earrings are the easiest and most effortless way 
to make an outfit pop and it doesn’t require much thought 
as opposed to bags and shoes. Wear them with absolutely 
everything from jeans to a cocktail dress, and you are 
guaranteed to turn heads. Long tassel earrings are great 
with cocktail dresses and one single, shoulder-skimming 
piece gives an edgier take on any simple ensemble.

Proenza Schouler Spring 2017

JACKIE

Natalie Portman is getting rave reviews for her portrayal as the 
widowed Jacqueline Kennedy in Pablo Larrain’s first English 
debut. ‘Jackie’ is a raw biopic of the late American First Lady’s 
ordeal following her husband’s assassination. Portman’s 
riveting performance is garnering early Oscar speculations for 
the actress. ‘Jackie’ hits Novo Cinemas in February.

THE CHICEST LIPSTICKS

Linda Rodin, founder of the holy grail Rodin Face Oil from her 
chic skincare line Olio Lusso, has launched the five perfect 
shades of lipsticks. Infused with the brand’s signature blend 
of 11 oils, this is the most luxurious and best-smelling lipstick 
range. It delivers a creamy texture that melts onto your lips 
and creates a natural looking stain after a long day. The Lucite 
packaging makes this the chicest lipstick on the market.
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SOARING TO NEW CULINARY HEIGHTS 

Perched on the 61st floor of the Kempinski Residences & 
Suites, Zengo is the latest Asian-fusion concept created 
by Mexican celebrity chef Richard Sandoval. Zengo which 
translates to ‘give and take’, sums up the union of Asian and 
Latin cuisines and the dining experience of sharing plates. 
Inspired by his travels across Asia, Sandoval gives his own 
spin on classic wok dishes, curries and dumplings.

LUXURY WELLNESS BOUTIQUE 

Pharmakeia recently opened in Doha at The-Pearl 
Qatar Qanat Quartier area. The luxury boutique is 
redefining the beauty and wellness experience by 
providing unique treatments and quality products to 
shoppers. The boutique offers organic beauty, luxury 
beauty brands such as La Prairie, as well as wellness 
and pharmaceutical products.

THE NEW SHOPPING DESTINATION 

Mall of Qatar has quickly become the ultimate shopping 
destination in Qatar with its 500,000 sqm innovative shopping 

concept. It’s home to all the major luxury and high street 
brands in Qatar and also welcomes celebrated brands such as 

Pottery Barn, Lefties, Victoria’s Secret, and Loriblu.
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How can exercise and fitness empower women 
across the region?
In general, Arab women are not very 
into fitness and do not make it part of 
their lives but I can say now that it has 
been changing! The awareness of being 
healthy and fit has grown in the past years, 
and women nowadays are into working 
out and have a better understanding of 
training and different trends. Women have 
different interests; you can find some 
women are interested in yoga and Pilates 
and then you can find other women who 
are into intense workouts such as boot 
camp. 

Fitness has many forms and can 
empower and change lives. Exercise builds 
confidence, and makes women dedicated 
and committed, it makes them love 
themselves and overcome their challenges. 
Exercise brings women together and 

unites them. Women around the world 
have the same needs, dreams, ambitions 
and aspirations. One thing we’re blessed 
with in this part of the world is that even 
with our busy lives we have strong bonds–
we stand for each other, support each other 
and connect with each other on many 
different levels. And I can see that on a 
daily basis from the women I encounter 
every day in my life.

Saudi Arabia is seen as a kingdom with 
restrictions on women. How easy or difficult 
was it for you to become an entrepreneur?
It is not easy to be an entrepreneur 
whether you are in Saudi Arabia or 
elsewhere. It is the drive that I have within 
me that keeps me going through the 
difficulties. If you want to do something, 
don’t just sit and wait, you will need to 
start and be determined. There are a lot 

of great entrepreneurs in Saudi Arabia 
and I can say a good portion of them are 
women. We do have a few restrictions that 
would come in our way, but the will keeps 
us going.

When I first started TIMA Love Life 
in 2012, our vision was to be a brand 
that encourages fitness amongst Saudi 
women. I thought it would be a great idea 
to establish a Saudi sports brand made 
by a Saudi woman. I wanted people to 
be intrigued and to be inspired by my 
story. Our vision for TIMA today is to be 
the fitness apparel of choice for women 
everywhere, but specifically the Arab 
world - to inspire them to move and feel 
peacefully powerful.

The idea seemed simple in theory, but 
not everyone accepted a Saudi brand 
for active wear. Initially, they only 
wanted international brands, but today 

BREAKING STEREOTYPES 
IN SPORTSWEAR

Glam talks to Fatima Batook, one of most influential fitness trainers in 
Saudi Arabia and the owner of TIMA Love Life, who has the mission of 

making fitness a part of the lifestyle for women in the region.
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I can proudly say we have broken the 
stereotype, and we have even won the best 
sports brand of the year from Sport360 in 
March 2015.

TIMA is a reflection of your true power. 
True power is not to focus on what we will 
get in return, but to focus our energy on 
what we can give. Keep this energy pure 
and genuine and the universe will return 
that energy in a way we can’t imagine. 

What do you think are some new health and 
fitness trends in the Middle East? 
Health and fitness is becoming a trend 
in the Middle East. The awareness of a 
healthy lifestyle has increased rapidly 
in the past five years. You can see a lot 
of fitness studios opening, outlets and 
restaurants that focus on health and 
nutrition, fitness and health expos and 
races. 

Which are your topmost selling styles in the 
market?
Regarding sportswear fashion, printed 
and mesh leggings are very in trend and 
are gaining popularity at present, which 
we have tried to reflect in our collections 
at TIMA Love Life. Our top sellers 
include the pop art leggings and our mesh 
leggings, which have inspired us to do a 
mesh collection that we will be launching 
in the near future. 

How does your brand differ from others?
We use a unique blend of fabric, a 
calculated combination of Supplex, Lycra, 
and nylon. TIMA fabric is able to wick 
away sweat and moisture from the skin 
and disperse it throughout the outer layers 
without soaking the cloth. The fabric 
stretches up to 40% of its original size, 
so the fit conforms to your body-giving 
maximum coverage. The fabric blend also 
dries faster than cotton, requires little to 
no ironing, is easy to care for, so you can 
wash and wear! It is fully breathable and 
retains colour fabulously. Other than the 
unique fabric we use in our active wear; 
our mission to reach out to and inspire the 
women of the Arab world is what I feel 
makes us very unique.

What are some tips to stay healthy and love 
your life?
Lifestyle changes
Making lifestyle changes plays a major 

role in your fitness journey. Create a 
routine for yourself by eating right and 
having a consistent sleep schedule. Eat 
smaller portioned meals that are high in 
protein and fibre-rich, cut out juices and 
carbonated drinks, instead opt for water. 
This will help reduce your calories which 
will aid you on your way to achieving your 
ideal weight. 

As active wear is becoming more 
seasonal and in trend, it gives you a great 
excuse to spend more time wearing it and 
can be a great way to motivate yourself 
and keep your mind in ‘workout mode’. 
TIMA Love Life has introduced some 
sleek and fashionable options in our Blue 
Rain Collection that do not compromise 
on quality. 

Cardio 
There are numerous cardio-based 
exercises you can practise daily to get your 
heart pumping and fat burning. There 
are a number of low impact exercises 
available such as walking, cycling and 
jump rope to running and high intensity 
aerobic workouts.  TIMA Love Life’s 
ripped leggings have a flattering fit and 
strategic cuts that allow for maximum 
comfort and mobility.

Dance
Dancing is a fun and powerful way to 
burn calories, and there are a great many 
aerobic dance workouts you can try with 
a partner or a group that include zumba, 
piloxing, belly dancing, salsa and hip-
hop dancing. There are also numerous 
choreographed workouts that are easy on 
the body and a good excuse to dress up 
to work out. TIMA’s sports bras give you 

room to balance without putting added 
pressure on your core and the harem 
pants provide the room to move freely 
when dancing, giving more groove to your 
moves. 

Yoga
Yoga offers a relaxing and invigorating 
means to restore the mind and reduce 
stress, which uses stretching to help 
relieve muscle tension. TIMA’s Leggings 
provide the room to stretch when 
attempting new flexible poses. TIMA’s 
leggings have vivid patterns that would 
also make the perfect addition to your 
wardrobe, allowing you to transition 
from gym class to post-gym social meets. 
Whether you are a new, experienced or a 
master yogi, this outfit is perfect to help 
you find your inner poise.

Treat yourself
Everyone needs a rest day and rewarding 
yourself with a visit to the spa or a 
relaxing beach day can be a great source 
of motivation and can help reenergise 
you. There are a number of treatments 
and soothing massages that can help you 
increase blood circulation and detox, 
helping you switch off and enjoy yourself. 
TIMA Love Life has an empowering 
message that seeks to inspire a healthier 
lifestyle, enhance positive energy and 
create a balance of the mind, body and 
soul. 

How do you manage a workout and work/ 
life balance, and combat the challenges?
It makes me laugh a little when people 
ask me this question, because my life is 
not about balancing work and life. My 
‘life’ and ‘work’ are both connected to 
each other. I work on things that I am 
passionate about and do the things I love 
with passion; and when you have your 
work and your life together as one, I 
believe that this is when you find a work/
life balance.

What’s the story behind Studio55?
Studio55 is a product of my passion of 
fitness and well-being. Studio55, based 
in Khobar, is a new concept of women’s 
health club in Saudi Arabia where we focus 
on small group training with two studios 
under one roof. We have a spinning studio 
and another functional training studio.

“I work on things 
that I am 

passionate about 
and do the things 

I love with 
passion.”
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THE NO MAKEUP 
NATURAL GLOW
I think the best way to start the New Year is with a fresh and updated look. 

The ‘no-makeup’ phenomenon has been trending since last year with 
celebrities wearing little to no makeup on big occasions. Celebrities,like 

Adele, Gwyneth Paltrow, Kylie Jenner, Gigi Hadid, Beyoncé and Laverne 
Cox have posted #nomakeup selfies on social media which made 

statements about the tyranny of contemporary beauty ideals. Here are few 
tips and tricks to look natural and not too ‘done’.

BY IMELDA JURASOVA
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2 	 To achieve that natural yet 
professionally retouched 
looked, I used NAKED skin by 
Urban Decay. This formula is 
weightless and blurs 
imperfections for a flawless 
finish. I then set the 
foundation with Laura 
Mercier’s Translucent Loose 
Setting Powder. What I like 
about this powder is that it 
allows for smooth application 
and works on all skin tones.

Imelda Jurasova,
Creative Director of Artist’s 
Makeup Studio

Model: Jean Marie

1 	 I start the look by prepping the skin 
using the Master Prime primer, 
Blur+Smooth 100 by Maybelline. I took 
a pea size and gently massaged onto the 
model’s face. By massaging the product 
onto the skin you are stimulating the 
facial muscles, which helps bring 
oxygen and more blood flow, increasing 
collagen production for a healthy and 
natural glow to your complexion.

3 	 For the soft and retouched eyes 
effect I have used Clarins Ombre 
Matte Cream-to-Powder as the eye 
base. This base allows you to swipe, 
glide and blend any eyeshadow 
colour onto the eye. I have used the 
lightest colour from the Carli Bybel 
Pallette to highlight the brow bone 
and the inner corner of the eye. I 
then used a medium colour on the 
eyelids and swiped in the darker 
shade just above the lid on the 
outer corner of the eye. To keep it 
minimal I slightly lined the bottom 
of the eye with RULE eyeshadow 
from MAC cosmetics.

To complete the 
eye makeup, I used 
Lash O Lash Lashes 
in Classic and a 
clear DUO lash glue 
to glue on the 
lashes, so when the 
glue dries clear, 
you will not have to 
worry about any 
line on the lid.

4 	 For defined 
brows, I used CORE 
eyeshadow from 
MAC to outline and 
fill in the sparse 
areas. I then 
finished the brows 
by combing them 
with the Show Off 
brow gel from MAC.

5 	 I contoured the 
model’s face by 
using a darker 
shade of powder 
around her face, 
under her cheek 
bones and on the 
sides of her nose. 
To give that natural 
blush I used a 
peachy colour from 
MAC in Cantaloupe. 

6 	 The lipstick 
shade was achieved 
by combining YASH 
and TWIG lipstick 
form MAC. Both 
colours are 
beautiful, soft and 
natural, and 
complemented her 
full look.



THE DUO EFFECT 
Fitted with a mirror for applying on the 

go, the highly-pigmented ‘Brumes’ 
eyeshadow by Sarah Moon for NARS 

features a metallic charcoal and a 
glittery blue-slate shade which glide on 

smoothly and blend effortlessly.

02

Our curated box 
for all your beauty 

solutions. 

BEAUTY
BOOTY
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EXTREME HYDRATION
The Egg Cream Mask from Too Cool 
for School brings out inner radiance 
by providing deep hydration to dull 
and rough skin.

SCULPTED FEATURES
 A mix of moisture magnets 
and brighteners, Shiseido’s 
Sculpting Lift Cream is 
multi-functional and firms 
facial contours, improves 
laughter lines and reduces 
dark spots.

KISSES FOR EVERY OCCASION
For longevity and intense colour in one swipe, Too 
Faced brings you four best-selling liquid lipsticks. 

These deluxe-sized minis include cult-classic Melted 
Liquified Long Wear Lipstick in Chihuahua and Fig, 

Melted Chocolate Liquified Lipstick in Honey and the 
new favourite Melted Liquified Longwear Matte 

Lipstick in Lady Balls.

01

03

04



INDULGE YOUR LIPS
Marc Jacobs  limited-edition five-piece 
Le Marc Lip Crème collection is steeped 
with hydrating ingredients, to give your 
lips the ultimate long-lasting colour 
and moisture. Shades of nudes, reds, 
and a plum come in a hot pink Marc 
Jacobs case with a silky black tassel.

05
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07
SMOOTH AS HONEY

Used night or day for those with 
dry, oily or dull skin to replenish 

moisture, the Royal Honey Hydro 
Cream from SkinFood regenerates 

skin and smooths wrinkles, 
transforming it into a 

honey-glazed complexion.

NOURISHED AND REVITALISED
A do-it-all treatment for dry and dehydrated 

skin, the Ceramidin Oil Balm by Dr. Jart + 
melts into the skin for instant moisture and 
creates a cera-barrier shield to protect and 

seal in hydration.

A-LOT-A-LASH!
With the combination 
of a uniquely moulded 
brush and an 
easy-glide texture, the 
Extra Lash Sculpting 
Mascara from Laura 
Mercier ‘s new spring 
collection gives you 
higlighted lashes with 
instant shape.

06

08 THE NEW GLOW
Available in two shades, gold and rose 

gold, the Pro-Light Fusion, a 
new-generation luminizer from Make-Up 

Forever, accentuates the complexion 
with a natural glow by sculpting and 

contouring the face with light.

09
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SCALING EPIC HEIGHTS
This season, Aigner takes us into the raw mountainside, where nature and wilderness meet modern 

architecture and civilisation. Inspired by Creative Director and Head of Design, Christian Beck, the Fall/Winter 
collection plays with influences of 90’s grunge combined with a luxury twist. A mix of graphics and natural 

surfaces characterise casual, loose silhouettes with fur and in-theme details such as metal rock heels. Shapes 
are at the centre with hourglass silhouettes for jackets and dresses, sleek tube dresses and oversize hoodies 
for a very structured yet laid-back look. The colour range mirrors the wild side of nature and the ruggedness 

of the mountains: icy tones, such as feather grey and storm grey meet natural shades of angora beige, 
cinnamon, rosewood and taupe. Green tones such as forest green and moss green further enhance the 
enchanting atmosphere of Epic Heights. This season, Aigner’s signature bag, Cybill is available in black, 

burgundy, marine and taupe, and new versions in feather grey, forest green and rosewood to perfectly match 
the collection’s spirit. A special version has been prepared for the fashion show: a large buckle shape with 

closing strap and zig-zag ribbon in two sizes including a fluffy blanket. 

DUAL POWER
A superior body cleanser and body 
balm, the Geranium Leaf Duet by 

Aesop delivers a powerful clean and 
all-over hydration to parched skin. You 
can effectively remove dirt, grime and 

odour, and then follow with a 
luxurious slathering of moisture 
without the greasy texture. Both 

formulations are enriched with the 
powerful purifying properties of the 
geranium leaf. Dispense Geranium 

Leaf Body Cleanser directly into your 
hands or sea sponge. Lather and 

massage over soaked skin, then rinse 
thoroughly. Follow with Geranium Leaf 

Body Balm - massage a desired 
amount from neck to toe, 

concentrating on dry areas such as 
elbows and feet.
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THE SPIRIT OF SAMBA
From the lively spirit of Carnival to the seductive 

sounds of samba, the warm and colourful 
atmosphere of Brazil inspires Christian Louboutin s 
Spring/Summer 2017 collection. A few key themes 
include a colourful adventure in spirited styles that 
mix hand-painted animal prints applied to jungle-

ready exotics. Jewellery applied on sandals this 
season tells the tale of free-spirited women dancing 

well into the wee hours of hot Rio nights. An 
artisanal element with a distinctly ethnic twist, 

multi-coloured Gypsandal Flat, Gypsandal 100 and 
Gypsandal 70 add shimmy to your Samba with 

dangling rings adorning ankle straps. With a bold 
collection of women’s and men’s shoes, day and 
evening handbags and small leather goods, the 

collection kicks in the spirit of Brazil.
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THE DIVINE COLLECTION
The power woman of the 80 s is the inspiration for the 

Spring/ Summer 2017 collection by Italian designer Elisabetta 
Franchi. The collection imagines a strong woman wrapped in 
rich and sumptuous clothing following the mood of ‘dress to 

impress’. Mermaid skirts, body-hugging tops and micros 
enhance the silhouette and the cut of the body. Strictly high 

waist, the trousers with exaggerated flared bottoms reveal 
the legs through slits which are ultra-feminine. The maxi 

lengths are also offered on oversized cardigans and jackets, 
embellished with details and rolled bright sequins. The 

animal print, a must-have of the Maison, is revisited and 
revived. Fringes liven up clothes and accessories.



Modelling Agency- Trinity Talent Qatar
Hair and Makeup by Jemiya Alawadhi
Photo by Rob Altamirano

All about the model
My name is Tara Harkink and I am from The 
Netherlands. I am 24 years old and moved 
to Qatar when I was 12, with my family.

Why did you want to become a model?
I started modelling with Trinity since the 
age of 16 and enjoyed being in front of the 
camera. I stopped for a couple of years as I 
was studying abroad, but since I came back 
to Qatar I realised that I wanted to be part 
of the modelling world as I get to meet a 
lot of new and creative people.

Describe your personal style?
I usually dress very casual during the day. 
My favourite attire would be a t-shirt and 
jeans with sneakers. I like being 
comfortable, so most of my tops and 
sweaters are oversized. But when I go out 
in the evening, I like to dress up–wearing 
jumpsuits or dresses with jewellery and 
heels. 

Who are your favourite models and 
designers?
Nowadays, I am obsessed with Bella Hadid. 
I believe she has unique style and the looks 
and body to be a supermodel. My favourite 
fashion brand is Balmain. Olivier Rousteing 
is also very creative. 

Tell us about your first modelling 
experience.
My first photoshoot was when I was 17 
years old. I had no idea how to pose or 
what to do, but I got the hang of it after a 
while as the photographer and designers 
guided me on my poses and facial 
expressions. All photoshoots are a learning 
experience for me as different 
photographers want different moods, 
styles, poses and themes. 

Do you have any advice for girls who 
aspire to become a model?
Be yourself and stay unique. Confidence is 
the key to becoming a successful model. 
As Marilyn Monroe said, “I want to do the 
best I can in that moment when the 
camera starts, until it stops”. Every girl 
should think the same.

MODEL
OF
THE 
MONTH

TARA HARKINK
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When Vibrations Hit 
The Right Note

Winning the most innovative body massage in the Middle East Pool & Spa 
Awards 2016, the Himalayan Sound Therapy session offered at St. Regis 

Remède Spa is an absolute treat. GLAM reviewed the treatment.
BY KEERTANA KODURU
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G
one are the days when people visited retreat getaways 
and wellness centres to keep away stress and anxiety. 
Spa treatments don’t have to be all about using 
essential oils, different types of sands and bath salts 
to soothe your senses. The new therapy in town 

comes in the form of sound and vibration to calm your nerves. 
Taking healing to the next level, the Himalayan Sound 

Therapy at Remède Spa by St. Regis focuses on the health and 
wellness aspects of life, using the senses of sound, touch and 
sight to heal, especially those suffering from insomnia, chronic 
stress or anxiety. It’s not just about going to a spa for a one-hour 
massage, but feeling complete in that time - that differentiates 
this treatment from others. It’s a practice traditionally used to 
facilitate meditation, which gives you an idea of what to expect 
from this therapy. 

The session starts with a five-minute steam bath to shed off 
dead skin and open your pores followed by a change of clothes 
into a white kurta-pyjama set(loose top and pants) for the 
therapy. This treatment also proves that music can be created 
anywhere with the right acoustics. The therapist begins by 
making you stand in the largest of the seven singing bowls 
and strikes it gently. Bells are rung around various corners of 
the room to open you to the power of sound. Starting from 
the feet and moving upwards, during the treatment, singing 
bowls are placed on and around the body, providing a full body 
cellular massage as energy fields are balanced and enhanced 
through the resonating sound and vibrations. The size of the 
bowls depends on the body part that it is being used for and the 
number of bowls depends on the treatment requested. With 
every strike of the bowl, a vibration is felt on the targeted part of 
the body and spreads an intense sense of positive healing vibe 
putting your body into deep relaxation. 

It is absolutely normally to drift off into a sleep-inducing 

tranquil space during the treatment, says the well-trained 
therapist with a soothing voice. By the end of the treatment, you 
are devoid of the stress and are left feeling empty and calm, in 
a good way. Using the relaxation room at the spa to reenergise 
yourself with a Moroccan mint tea and fruits is another blissful 
part of the treatment. Also advised are the steam bath and 
a 15-minute chill session at the jacuzzi to cleanse off. Using 
sound and vibration therapy to relax one’s body has never been 
experienced before in this part of the world because therapy 
seems like a ‘scary’ word, but trust Glam to know what’s best 
for those stressed-out work weeks and try the Himalayan Sound 
Therapy session at Remède Spa. 

QR 480 per person | 30 minutes | 3 bowls
QR 780 per person | 60 minutes | 5 bowls
QR 980 per person | 90 minutes | 7 bowls
For more information or reservations: call (+974) 4446 0300 
e-mail: remedespa.doha@stregis.com
www.remedespadoha.com
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Salam International Investment 
Ltd. (SIIL) opened a unique archival 
photography exhibition titled “Moments” 
in memory of Sheikh Khalifa Bin Hamad 
Al Thani, paying tribute to the nation’s 
grandfather emir and recognising his 
contribution to Qatar’s progress at 
the The Gate Mall’s Maysaloun Hall. 
The inauguration took place in the 
presence of Mr Issa AbdulSalam Abu 
Issa, Chairman and CEO of Salam 
International, other distinguished guests, 
invitees and members of the media. The 
collection offers a fascinating glimpse 
into the country’s historic journey, with 
a prime focus on the Grandfather  Emir, 
making it a must-see event for Qatar’s 
nationals, expatriates, students and 
photography enthusiasts. Addressing 

those gathered at the ceremonial 
opening, Mr Issa AbdulSalam Abu Issa 
said, “SIIL is a local conglomerate, 
born and bred on this nation’s soil. 
So every year, the commemoration 
of Qatar’s National Day is something 
we participate in with a deep sense of 
pride and joy. This year, we wanted to 
elevate the meaning of our celebrations 
and pay tribute to the memory of His 
Highness, Sheikh Khalifa bin Hamad 
Al Thani. We wanted to honour him 
for laying the groundwork for the path 
that Qatar has taken in its journey 
from past to present. Our photography 
archives contain many images of the 
grandfather emir at occasions of national 
significance, captured by the hand 
of Salam International’s founder, my 

father Mr AbdulSalam Mohammed Abu 
Issa himself. We believe these images 
and the moments they have chronicled 
deserve to be seen and celebrated.” 
Credited with the distinction of bringing 
the first-ever camera to Qatar and 
pioneering its photography industry, 
the late Mr.  AbdulSalam Mohammed 
Abu Issa, covered His Highness 
Sheikh Khalifa at personal, political 
and ceremonial occasions. From 
presenting extraordinary moments in 
Qatar’s history, featuring the country’s 
interactions with Arab leaders, the way 
of life of its people and chronicling 
the growth of spaces and places, the 
‘Moments’ exhibition is poised to add a 
rich dimension of reminiscence to the 
National Day celebrations.

MOMENTS BY SALAM
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UNIQUE LUXURY
Pharmakeia, a luxury wellness boutique is now open at The Pearl-Qatar. Renowned 

international luxury brands as well as niche, unique organic and natural products are 
sold at the store with an equal emphasis on wellness, healthcare, and pharmaceutical 

offerings. Designed to delight and impress, the wellness and beauty sanctuary will 
allow its visitors to experience VIP treatment at any stage of their shopping journey. 

The team of international experts at Pharmakeia will ensure that clients receive a 
personalised approach and an exclusive opportunity to be pampered at every stage 

of their shopping journey,” says Rashad Al Moosa, CEO and Founder of Pharmakeia. 
Pharmakeia sells a variety of premium skin, hair and child care products, as well as 

perfumes, men’s products, hygiene and pharma offerings.
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Pull&Bear, the Spanish high street 
brand, renowned for its trendy yet 
affordable collections, has opened 
the doors of its revamped store 
in the iconic Villaggio Mall. The 
event was celebrated in a fun and 
vibrant way with the attendance of 
key local bloggers, members of the 
media and fashionistas, who got the 
opportunity to discover Pull&Bear’s 
latest collections - comprising 
exciting and casual pieces for young 
and dynamic men and women.

Mall of Qatar, a brand new shopping concept with 500,000 sq. m of 
innovative shopping, top-notch recreation and remarkable leisure 

options, has officially opened its doors to the public. The Media were 
among the first to be welcomed by management, who held a special 
breakfast for them at Al Rayyan Hotel, before embarking on a tour 
of the premises and its anchor tenants - including beauty, fashion, 
department stores, homeware, and restaurants. At Mall of Qatar, 
MOQ Live, a free entertainment program, will take visitors on an 

incredible adventure on the world’s first 360-degree in-mall revolving 
stage. The stage is located at MOQ`s dazzling Oasis, a 5,000 sq. 

m lush, green, landscaped entertainment arena featuring dancing 
interactive fountains and waterfalls and hosting all-year long shows. 

Speaking about the first official day at Mall of Qatar, Ahmed Al Mulla, 
CEO, said: “After working towards a goal for many years, seeing 

it come to life is one of the most incredible experiences – and I am 
grateful to the entire team responsible for this momentous occasion. 

Mall of Qatar marks a new era of shopping in Qatar- merging shopping 
and entertainment at our regional super mall.“We are pleased to 

announce that the Mall is 99% leased and 92% are currently in the 
fit-out phase. We are opening over 220 stores on our first day, which 

is 60% of the gross leasable area. Mall culture plays a large role in 
Middle Eastern, and especially GCC society. We are pushing the 

boundaries and elevating the mall experience with our brand new, and 
innovative offering. Today, we are setting super regional standards for 

shopping malls, and bringing the concept ofretailtainment to life.”

NEW DESTINATION

THE 
TREND
IS BACK
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