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G Talk
As with all new beginnings, this being a somewhat politically confusing 2017 so far, we usually 
look back at the past to compare and contrast. As we skimmed through photographs from 
about a decade ago, we had good laughs about the way we used to wear our hair and how we 
obsessively embraced booty shorts with platform heels for a night out in town (what were we 
thinking?!). In all those photographs though, was there ever one thing that had remained the 
same until this very day? Could it be a favourite lip colour, a brow shape, or just a ring (the 
wedding kind doesn’t count) that you have loved and have never allowed time to take away?

The essence of fashion that excites us is that it is a constant change that keeps us on our 
toes, and gets us evolving each day. But what’s little talked about is the importance of having 
a signature style element – that represents who you are – that never changes. Think Anna 
Wintour with her ever-lasting bob, Karl Lagerfeld with his ponytail and sunglasses, and 
Victoria Beckham with her painfully stylish bodycon silhouettes. Every time celebrities grace 
gossip sites when they don a new hairstyle or a new fashion trend, we do a double take just 
to find similarity in their new appearances. Those with the signature styles, ala Wintour et al, 
without doubt we can spot them from miles away.

It goes beyond just easy recognition but denotes an air of power and confidence. Being 
able to identify and stick with something for the long-term shows that you are able to really 
decide on what you want in life. Yes, the dress may change, the colours may vary. You might 
even be the most eccentric dresser out there, just like Daphne Guinness. But even the style 
icon heiress has established her signature white hair – a look that has remained a constant 
throughout her outlandish style evolution.

For us, we are a medley of signature eyeliner shapes, keepsake jewellery and dress silhouettes 
that have stayed with us throughout the years. If you haven’t found yours, make 2017 the 
year that you seek out the one thing that will help you pick yourself out in photographs 
decades from now. Trust us, it even makes the whole process of designing your avatar much 
easier (Who knows what the future might bring?).

EDITOR’S PICK
MARIA GRAZIA CHIURI’S FIRST 
HAUTE COUTURE SHOW FOR 
DIOR WAS A GRAND BALL 
AFFAIR AS THE LABYRINTH 
BUILT IN THE GARDENS OF THE 
MUSÉE RODIN WAS 
TRANSFORMED INTO A FANTASY 
CARNIVAL. UNICORNS, A 
CARNIVAL MACHINE THAT 
PREDICTS THE FUTURE, 
CHARACTERS FROM A GIANT 
TAROT SET, AN ARTIFICIAL 
MOON, SET THE TONE FOR A 
FAIRYTALE OCCASION. THE 
DESIGNER PLAYED WITH  TAROT 
AND TALISMANIC SYMBOLS 
THROUGHOUT THE COLLECTION 
FOR A MAGICAL TOUCH.
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MORE CHANGE AT FASHION HOUSES

British designer Clare Waight Keller will quit Chloe after six years, the 
French fashion house said in January. The creator, who turned Pringle 

of Scotland from a rather staid knitwear maker into a fashion brand, has 
also helped push up sales at Chloe, best known for its floaty, romantic, 

1970’s-influenced clothes. Chloe said that since Waight Keller’s arrival, 
the label has “enjoyed remarkable momentum and global development.

Her lightness of touch as a designer and understanding of the DNA of 
the maison have given rise to many iconic Chloe collections over the 

years,” it added in a statement.
Waight Keller did not say where she would be moving on to, only 

insisting that working for Chloe had been “one of the most rewarding 
experiences of my career.”

She will present her final collection for the brand during the Paris 
autumn/winter shows on March 2. Her departure is the latest in a 

merry-go-round of changes at top Paris fashion houses over the last two 
years. Speculation is already rife that she will be replaced by French 

designer Natacha Ramsay-Levi, who is now at Louis Vuitton.



H&M has released a brand new film to kick 
off its next Garment Collecting campaign.

Directed by Crystal Moselle, the film is titled 
‘Bring It’, and encourages people to donate 
old, ruined or unworn clothes to the retail 

chain in the name of sustainable fashion. It 
follows the journey that unwanted garments 
go on, after being collected in H&M stores.
H&M first launched its worldwide Garment 

Collecting initiative in 2013, and has 
collected over 40,000 tonnes of clothing 

from customers all over the world. The 
brand has set itself the target of collecting 

25,000 tonnes per year by 2020.

H&M LAUNCHES ‘BRING IT’

CHANGE IS THE NEW CONSTANT

British Vogue Editor Alexandra 
Shulman is stepping down from her 
position at the fashion publication.

Shulman will leave the magazine 
this June, after 25 years at its helm, 

reports vogue.co.uk.
“It was difficult to decide to leave but 
25 years is a very long time and I am 
tremendously excited that I will now 
look forward into a different future,” 

Shulman said. “But I know that 
nothing will be quite like the years I 

have spent at Vogue.”
Shulman first joined the UK fashion 

bible in 1988, before being made 
editor in 1992. She previously worked 

at Tatler and GQ. A successor to the 
role has yet to be announced.

British Vogue Editor-in-Chief, Alexandra Shulman, poses with her award after being named winner of the 
Special Recognition award celebrating 100 years of British Vogue, alongside award presenter, photographer 
Mario Testino, during the British Fashion Awards 2016. Daniel LEAL-OLIVAS / AFP
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Fashion label Elie Saab revealed its Spring/
Summer 2017 haute couture collection in the 
French capital’s Pavillon Cambon Capucines, on 
January 25. The show’s theme was ‘The Birth Of 
Light’, designed as a veritable ode to the women 
and princesses of the Orient, dressed in fluid, 
sheer, floaty gowns.
The Lebanese designer opened a new chapter 
in his haute couture version of the Thousand 
and One Nights, showing a series of dresses 
each more majestic than the next. This season, 
elegance and femininity were conveyed through 
materials, rather than volumes, with fluid and 
transparent fabrics in shades of pastel pink and 
blue, cobalt blue, nude and gold.
To the rhythm of the music, a series of jewel-
encrusted dresses, embroidered with gemstones, 
crystals, sequins and other opulent details, 
graced the runway, showcasing the skills and 
expertise of the label and its atelier. As well as 
jewels, feathers sometimes covered dress sleeves 
or collars, accentuating the softer side of the 
collection’s silhouettes.
Femininity and sensuality were firmly on the 
agenda at Elie Saab. Only a handful of dresses 
had revealing necklines, but skirts had deep slits, 
showing flashes of upper thigh. 
As for accessories, the catwalk shone with 
jewellery, accompanying the various shimmering 
embellishments on the label’s clothing creations. 
Gold rings and earrings reflected the elegance of 
the collection’s silhouettes. Bracelets were worn 
on hands, arms and wrists, while belts sat like 
items of jewellery around models’ waistlines. 
While the majority of models took to the 
runway with wide headbands in their hair, and 
sometimes with round glasses, some models 
wore delicate tiaras, a nod to their status as 
princesses of the East.

THE ELIE SAAB FASHION LIGHT



WHAT DOES THE FASHION WORLD HAVE IN 
STORE FOR MEN NEXT WINTER?

Ready-to-wear designers and labels have 
revealed the major trends heading to 

menswear for the Fall/Winter 2017-2018 
season. From bright colours and busy patterns, 

to logos and baggy, oversized pieces, here’s a 
look at 10 key trends spotted on the catwalks 

of London, Milan and Paris at the last round of 
men’s fashion weeks.

Bright, vibrant colours
From colourful geometric patterns and vibrantly bright tones to 
fluorescent shades with a very 90’s vibe, designers have ditched 
winter’s usual palette of dark, monotone shades for host of bright 
colours, with lively and joyful collections for Winter 2017-2018.

Oversized styles
Labels in London, Paris and Milan all agreed that loose-cut XXL 
styles will be big news next winter. The supersize trend was rolled 
out to pretty much all staples of the menswear wardrobe, from pants 
to jackets, sweaters and coats.

Patterns and prints
Whether graphic, geometric, floral, abstract or socially conscious, 
patterns were everywhere at the Fall/Winter 2017-2018 menswear 
shows. Designers mixed and matched motifs or showed head-to-toe 
looks, bringing an explosion of colour to the catwalk.

In the hood
In keeping with the sportswear trend, baggy sweaters and jackets 
were very present on the runway. This season’s offerings often 
featured hoods – whether classic, chic or eccentric in design – like 
Dolce & Gabbana’s animal hoods.

Back to basics
Escaping the various prints, embroideries and other 
embellishments, certain labels -- like Lanvin and Salvatore 
Ferragamo -- chose to reinterpret menswear classics with new 
shapes and updated tailoring, keeping it simple and classy for the 
ultimate in menswear chic.

Rainbow fur
After emerging last winter in womenswear, the trend for coloured 
fur returns next season and branches out into men’s wardrobes, as 
seen at Fendi and Marni. As well as ready-to-wear pieces, fur will 
also come to beanies, ushankas, gloves and shoes.

Logos, slogans and messages
Brands including Dior, Louis Vuitton and Balenciaga, among others, 
played around with logos for their Winter 2017-2018 menswear 
shows. Others, like Vivienne Westwood, brought socially conscious 
messages to menswear wardrobes.

Chunky knits
With big, baggy gear and fur already keeping men snug this winter, 
chunky knitwear adds another layer of warmth. Sweaters are worn 
loose and very long, like at Sibling or Boris Bidjan Saberi.

Checks and tartan
A host of designers revisited tartan for Fall/Winter 2017-2018, in 
classic, typically British style at Paul Smith, for example, or in more 
colourful versions at Issey Miyake.

Waist pack comeback?
The waist pack could finally make its big comeback next winter. 
This 90’s throwback has been making timid appearances on the 
catwalk for a few seasons already, as though testing the water for a 
major return. This season, designers seemed particularly keen to put 
the accessory in the spotlight, notably at Louis Vuitton and Hermès. C
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RADAR  AN EDIT
OF THINGS 
THAT ARE 

HOT NOW

PETITE MALLE FOR IPHONE

When we first saw these iPhone covers on the runway last 
autumn, it was love at first sight and we could not wait to 
get our hands on them. The fun covers are an extension 

of Louis Vuitton’s Petite Malle that was launched in 2014 
and are definitely the most well-crafted companion 

for your phone this season. Rekindling its innovative 
spirit while capitalising on its trunk-making, the house’s 

creative director Nicolas Ghesquière modelled the 
iPhone case after the wildly successfully cult Petite Malle 

clutch. The dimensions and aesthetics match the Louis 
Vuitton travel trunk’s design while the metallic pieces 

remind of the lock and brackets of Vuitton’s trunks, and 
are fully functional for adjusting the volume.
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MOUAWAD’S  HAND IN HAND  INITIATIVE

THE YEAR OF THE ROOSTER

THE SOFT SOFIA

The precious engravings executed by hand by the greatest Italian 
master craftsmen in decorating the new Luminor 1950 Sealand 3 

Days Automatic Acciaio  44mm make this special edition dedicated 
by Panerai to the Year of the Rooster unique. The new timepiece is the 

ninth creation in the series launched by Officine Panerai in 2009 in 
honour of the fascinating tradition of the Chinese Zodiac. Following 
the watches dedicated to the Ox, the Tiger, the Rabbit, the Dragon, 
the Snake, the Horse, the Goat and the Monkey, the new Luminor 

1950 Sealand welcomes the Year of the Rooster, which began on 28 
January 2017. Each of the 99 watches produced for this special edition 
has been adorned by hand using the ancient technique of ‘sparsello’ - 
named after the special tool used to decorate the cover. First grooves 

are made in the steel before they are inlaid with gold threads in 
multiple parallel layers, these are then beaten until they completely 

fill the grooves which together form the outlines of the Rooster. 

Salvatore Ferragamo’s latest reinterpretation of its 
signature bag, the Sofia, exudes an entirely new 

attitude and is made in saddle soft leather that gives 
suppleness and softness to the bag’s shape. The 

leather is treated with an ultra-natural washing and 
tanning technique that has been used for the past 50 
years. The brand’s logo is intricately knit-stitched to 
the bag’s profile by hand, and the Gancio is featured 
as both a fastening and a decorative motif. The bag 

will first be available in four classic colours of tobacco, 
navy blue, anthracite black and nude, while crocodile 

versions will be released by the end of the season.

Mouawad launches the initiative in collaboration 
with Qatar Charity to support underprivileged 
children in Qatar through the sale of specially-

made bracelets. Part of the proceeds of each 
bracelet are donated to Qatar Charity, with the 

sole focus of advancing children s education and 
upbringing.  Mouawad is committed to making 
a lasting contribution to the communities where 
it operates. The bracelets designed for the  Hand 
in Hand  initiative are made with the intention of 
taking action on behalf of children in need, while 
highlighting the spirit of goodwill. “We are more 

than honoured to offer assistance and comfort 
to those who need it,” says Pascal Mouawad. 
Featuring a simple yet contemporary design, 

the bracelets are crafted with 18-karat rose gold 
and leather, and are available for sale at the 
Mouawad boutique in Lagoona Mall, Doha.
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CELEBRATING
ECCENTRICITY

Printed letters, numbers, logos, large motifs, 
quotes and slogans feature as wearable 

messages this season. It’s a trend that’s fun, 
practical and light-hearted, and very much in 
line with the spirit of the season. Brands like 
Gucci took tit to another level incorporating 

the trend into their lineup of bags too.
 Gucci announced  the launch of its Spring/

Summer 2017 advertising campaign, shot by 
Glen Luchford, which travels to Gucci’s 
homeland where a collective of artists, 

intellectuals, creatives and outsider characters 
collide in the streets of Rome, celebrating the 
eccentric, the surreal and the bizarre. Inspired 
by generations of intellectuals and artists who 

considered Rome to be their home town, (some 
by birth, others through cultural adoption), the 
campaign is a true homage to personalities like 

Cy Twombly, Mario Schifano and Laura Betti. 
The result is a series of compelling 
compositions that champion the 

unconventional individuals found in the 
historic city.

A new style was introduced in the GG Marmont 
line – an oversized shoulder bag  available in 

different prints and materials. The bag features 
a chain shoulder strap with leather details and 
a leather handle on the top of the bag, giving it 

a brief loop. Its distinctive GG detail, in 
antiqued gold, is one of the house’s strongest 

and most recognisable symbols.



1

This humble yet hardy fabric that has gone 
through the years in all versions possibly 

imagined, is back again. What did we tell you 
about throwing out that pair of overalls from 
your high school camping days? This season, 

the denim comes reincarnated as all forms 
of garment, even a bikini. Ace the look by 

experimenting with anything denim as long as 
it’s not the conventional pair of jeans. We would 
even go as far to recommend an-all denim look, 
finished with a pair of sturdy denim sneakers.

BY DEBRINA ALIYAH

DENIM
IS BACK

SPLURGE
1 	 Ruffle jacket, QR2,760, 

J.W.Anderson. 
2 	 Button down shirt, 

QR1,440, Frame Denim. 
3 	 Embroidery high waist skirt, 

QR864, Needle & Thread. 
4 	 Bow sneakers, QR1,584, 

Joshua Sanders. 
5 	 Off-the-shoulder midi 

dress, QR3,144, Tibi.

TRENDS / 19

SAVE
VS

SPLURGE

SAVE
1 	 Bikini top, QR72.
2 	 Military shirt, QR120.
3 	 Shirt dress, QR160.
4 	 Overalls, QR200.
5 	 Work shirt, QR200.
 All items available from 

H&M stores across Qatar.

4

5

3

2

3

1

2

5

4
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Get on the style wagon now with these 8 
must-have trends this pre-spring season.

BY DEBRINA ALIYAH
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TROPICAL VIBES 

1 		Floral Jacquard midi skirt, Valentino.  2 		Oversized floral-print matelassé bomber jacket, Marni. 
3 		Embroidered cotton-jersey sweatshirt, Christopher Kane.  4 		Silk Georgette mini dress, Gucci. 

5 		One-shoulder printed silk crêpe de Chine dress, Matthew Williamson. 6 		Hooded printed shell jacket, Marc Jacobs. 

1

2

3 4

5

6



THE BOHEMIAN

1 		Ruffled off-the-shoulder dress, Lisa Marie Fernandez.  2 		Off-the-shoulder mini dress, Miguelina. 
3 		Lace-up tassel top, Figue. 4 		Ruffle mock Neck Shirt, Isabel Marant Étoile.

5 		Cropped wide-leg pants, Isabel Marant Étoile.

TRENDS / 23

1

2

3

4

5
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TARTAN AND TWEED

1 		Ruffled checked poplin gilet, Mother of Pearl.  2 		Yellow gingham sleeveless dress, MSGM.
3 		Checkered shirt, Sonia Rykiel.  4 		Checkerboard midi dress, Luisa Beccaria.  5 		Fringed plaid wool and cotton-blend coat, Chloé.

1

2

3
4

5
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RUFFLE AND FLOUNCE

1 		Faux pearl embellished jersey peplum skirt, Givenchy.  2 		Ruffled floral-print cotton-jersey sweatshirt, Philosophy di Lorenzo Serafini.
3 		Tulle and ruffled taffeta top, Carmen March. 4 		Off-the-shoulder cotton-poplin top, J.W.Anderson.  5 		Ruffled skirt, Alexis.

1

3

4 52
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TRACK SIDE

1 		Striped wool-blend crepe track pants, Gucci.  2 		Cropped leather biker jacket, Givenchy. 
3 		Striped wool and silk-blend wide-leg pants, Fendi.   4 		Poplin-trimmed striped wool and cotton-blend sweater, Victoria, Victoria Beckham.

5 		Cotton-blend jersey track pants, Vetements.

1
2

3

4

5
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POLKA DOTS

1 		Wide -eg polka-dot pants, Oscar de la Renta.  2 		Ruffled polka-dot stretch-silk charmeuse skirt, Dolce & Gabbana.
3 		Keira polka-dot washed-silk shirt, Equipment. 4 		Polka-dot mule, Charlotte Olympia.

  5 		Polka-dot silk shirt, Saint Laurent.  6 		The Fling flocked mid-rise straight-leg jeans, Current/Elliott.  

1

2

3
4 5

6



THE NO-REGRETS JACKET 

1 		Leather fringe cape, Elie Saab.  2 		 Peaked lapels striped blazer, Delpozo. 
3 		Raccoon fur-trimmed bomber jacket, Mr & Mrs Italy.  4 		Oversized jacket, Puma.

5 		Faux fur bomber jacket, MSGM.  6 		Bag Bugs fox fur gilet, Fendi.

1

2

3
4

5

6

28 



TRENDS / 29

STRIPES

1 		Checked stretch-crêpe wide-leg pants, Mary Katrantzou. 2 		Striped wool and cashmere-blend cardigan, Haider Ackermann. 
3 		Twisted one-shoulder striped jacquard top, A.W.A.K.E.  4 		Cotton piqué-trimmed striped silk-twill blouse, Monse.

5 		Beaded mesh mini dress, Balmain.

1

3

2
4

5



THE ART OF 
A BAG

A skip away from Corso Buenos Aires - one of 
Milan’s busiest streets of regular high-street names 
- sits an unexpected space designated as a bistro, 

but it is really more a treasure trove of eclectic 
art. Walls play host to huge paintings of romantic 

periods and contemporary pop styles while dining 
tables blend seamlessly among sculptures, objects 

and curiosities of different themes. 

BY DEBRINA ALIYAH 
PHOTOGRAPHY CREDIT TO MICHELE MANCANO PHOTOGRAPHY

PORTRAIT PHOTOGRAPHY BY BRIGITTE VINCKEN
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bistro, named The Small - a name not representative of its size, 
opened its doors a few years ago as the creative expression 
of designer Giancarlo Petriglia. The space has grown into 
a meeting and exhibition space for the city s creative types 
when the inside crowd drops in for short aperitivo jaunts and 
entertaining dinners. “Design is a 360 perspective on life, from 
my creative work, to my art collection, and even cooking!” the 
designer says. The bistro is the perfect setting to house his art 
collection that is guided by a flamboyantly eclectic direction, 
while the kitchen allows for a therapeutic time to enjoy cooking. 

Shortly after the opening of the bistro, the designer launched 
his own eponymous luxury handbag line which shot to style 
stratosphere quickly after winning Vogue Italia’s talent scout 
competition Who’s Next in 2012. The editorial publicity and 
networking support helped Giancarlo hit the ground running in 
growing the brand’s commercial success. 

But it is easy to see why the bags resonate with the modern 
day woman. At first look, the pieces exude all the august 
elements of the ‘Made In Italy’ mantle; the luxurious material, 
the signature griffins logo, the vividness of colours. The bags 
are all made in Palermo. But the magic really only unfolds 
when the bag is in hand, unveiling the genius behind the 
construction. Totes that can change shapes through a simple 
clasp, carry-alls that are reversible for a change of mood 
through different prints, and structured pieces that cleverly turn 
into a backpack. “It is a merging of two worlds, the excellence 
of the Italian style with the versatility of the modern woman,” 
Giancarlo explains. The luxurious aesthetics belie the true 
luxury that contemporary women seek – functionality and style. 

The brand’s DNA is represented by two parallel griffins, 
mythological guardians of the gold and of the most precious 
things on earth – where the brand philosophy is derived from. 
“The griffins traverse both the sky and the ground and it is like 
a meeting point of strengths,” the designer explains. While the 
solid emblems anchor each bag, the prints and motifs are the 

THE
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eccentric interpretations of how the designer sees the world. 
For Spring Summer 2017, the details are of Antonio Lopez’s 
illustrations of 80’s pop atmospheres and animals of different 
realms coming to life through multi-coloured embroideries. 
On more expressive pieces, swan feathers are represented 
by cut-outs extensions, a zebra is in the midst of a safari 
of colourful leather fringes and a dynamic photosensitive 
snakeskin changes shades in different lights. The new season 
also sees the introduction of new models that mirror the 
brand’s DNA; the Grifo that changes in proportion through an 
extendable handle that doubles as a deco jewel, the Gemini 
that is reversible with contrast leather and a hidden handle, the 
Alexandra that is spacious for the woman on-the-go and the 
P-bag for hands-free days with its Venetian chain strap. 

“I design for the women who are expressive in their ideas 
and want something out of the ordinary. For women who 
are not looking for conventional brands, and who value both 
aesthetic and functionality,” Giancarlo explains. “But tell 
me, ultimately that is who every woman is, no?” he quips. His 
design technicality has allowed for a new way to enjoy a luxury 
handbag – rather than a precious piece for special occasions, 
his bags become everyday wear that can transform from day-
to-night to suit different needs. At the same time, the artistic 
expressions allow for the tongue-in-cheek moments to come 
through, like how the Peggy bag reveals a pair of flirty eyes 
only when it is opened. 

The brand’s success in Italy is boosting his expansion into 
international markets, specifically in Asia and the Middle East. 
Giancarlo’s aesthetics resonate well with the Arab woman - one 
of precious materials and dramatic colours. “It is a competitive 
business and I have already seen copies to my design even 
though my brand is still relatively young,” he explains, “I just 
have to keep on innovating to keep ahead of the game.”

The brand is available in Qatar in Per Lei Couture boutiques.

“I design for the women who 
are expressive in their ideas 

and want something out of the 
ordinary. For women who are 
not looking for conventional 
brands, and who value both 
aesthetic and functionality,” 

Giancarlo explains.
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BY KEERTANA KODURU

THE
MODERN

MUSE
A teacher, a visionary and a dreamer – 

Özlem Süer knows fashion and believes 
great designs can create good vibes.
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Described by international fashion authorities as avant-
garde, neo-romantic, experimental, conceptual, and 
inter-disciplinary, the Özlem Süer designer brand 
appears on Turkish and worldwide fashion platforms 
each season with collections that have different 

inspiration stories that result in multi-perceptual audience 
stories. “For me, fashion is a way of living, way of seeing things. 
We design according to the perception of what we see. When 
fashion products meet with inner beauty, a style is born. Fashion 
is something difficult to explain because it’s the bigger picture,” 
says renowned Turkish designer, Özlem Süer, when asked what 
fashion means to her. 

Coming from a city that rarely sleeps, Istanbul, she’s inspired by 
everything around her. “Besides the city where I live, I also find 
my inspiration from the places that I travelled, from the books 
that I read, from the movies, from the nature, from the new ways 
of living and new tastes. Especially wherever I travel, I always 
find a second-hand store and jazz club for a quick visit.”

When fashion is treated as a passion, it becomes an instrument 
that bridges the gaps between people and designers inculcating 

various thought processes and flow of creativity. “Fashion means 
an aesthetic way to perceive life and interpret your feelings about 
life for the people,” says Özlem. 

Going into teaching was another decision that she took early 
on in life by imparting values to students and creating design 
standards for herself. She was always interested in fine arts and 
fashion since childhood and completed her master’s degree 
at Mimar Sinan University. While completing her doctoral 
dissertation, she founded her firm and had her first fashion 
show at Tophane-i Amire in Istanbul. Since then, Süer has 
presented over 25 fashion shows in Turkey and abroad, including 
Dusseldorf, Tokyo, Milano, London, Paris and Berlin. She is 
a consultant of artistic direction for different societies and a 
designer for her own brand at the Özlem Süer House Deluxe. Her 
collections have been launched in 60 boutiques across the world.

“It has been a surprising and delightful way to see life. However 
for my opinion, teaching is a sort of designing. Because it also 
means designing young minds. Especially after my international 
performances, we received great numbers of orders. That’s why 
we decided to build a company.”
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When her parents told her fairy tales and stories, she always 
imagined the character’s dresses in colours, materials and flow 
patterns. On her first recognition in the fashion world, she says, 
“I was very happy because the most important present in life 
is to be understood and be noticed.  We develop a feeling of 
pleasure, when people discover us and wear Özlem Süer pieces.”

She recently showcased a wedding collection at the Shangri-
La hotel in Doha and awed audiences with her latest designs 
and grandeur. “Our new bridal collection ‘Blanche de Pera’ 
is inspired by historical Pera’s streets and architecture with a 
modern and romantic touch. Prepared based on the line between 
the past and future of Pera which we have witnessed in all it’s 
spirit and glory, this collection has three main themes which 
stand out: Royal romantic, Hollywood tribe, Victorian purity. 
In Qatar we were invited by Figen Çağlar, sales and marketing 
director of Shangri-la Doha, to showcase this collection in 
the magical atmosphere of the hotel. We had received many 
positives comments, and they loved our interpretations,” says 
the designer.

Donating to social causes is one of her many attributes. 

“We donate often special sales to special charities. Especially 
education projects and charities are important for us. Last 
week we designed animal-printed berets for this winter and we 
donated the profit to one of the animal protection charities.”

What is the scope of fashion in the Middle East compared to the rest 
of the world?
In thispart of the world, the role of the woman for the fashion 
industry is really important. The women in this region have 
an exclusive taste that they bring special fabrics with various 
sewing techniques. In the Middle East we’re nearly in 38 
boutiques, so I can say that the women in this area will change 
the face of fashion.

Where is your favourite place to showcase your designs?
I really like the mixture of contemporary and historical 
atmospheres. Also we choose the most appropriate places for 
showcasing purposes according to our collection theme. In the 
past we had a showcase at the Maiden’s Tower and museums.

What makes your collection unique? 
Özlem Süer House is a historical building with four floors and 
on every floor we’ve hundreds of unique designs. Our beautiful 
collections, executed with special fabrics, have different sizes 
from 36 to 50. In addition to that, in Europe especially, in 
Italy, our wedding gowns meet lots of buyers and customers. 
In Europe, they examine our brand story as a case study. Our 
designs meet fashion followers in over 150 prestige concept 
boutiques all over the world. Also we welcome lots of customers 
from the Middle East in our historical Özlem Süer House at 
Nişantaşı. We give special services for prêt-à-porter, night 
gowns, haute couture and wedding gowns. 

What goes into the design process for a dress?
First we start with concept, muse and fabric. Without the right 
fabric, even the best sketches of the world are useless. We then 
choose the right accessories and materials with our team. Our 
focus is also on incorporating the changes attributed to the 
locality of the customer. ‘Glocalisation’ is one of our important 
strategies. 

How long does it take to bring out a collection?
We need at least 3 months to bring out a new collection.

What does designing a wedding gown mean to you?
It means turning dreams into reality and to be true witness of 
love and happiness.

What keeps you going?
We live in a beautiful world with beautiful people. The idea that 
one dress can change beautiful people’s lives keeps me going. 
Having friends from a fashion show, from Özlem Süer House, 
from our social media accounts, especially Instagram and 
extensive chats with them, motivates me very much.

What would you be if not for a designer?
I would be a botanist or a writer.

“I was very happy because the 
most important present in life 

is to be understood and be 
noticed.  We develop a feeling of 
pleasure, when people discover 

us and wear Özlem Süer pieces.”
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The Doha Jewellery and Watches Exhibition is making its fairy tale 
theme a reality for six young Qatari designers who will be showcasing 
their work alongside international brands at the exhibition. The Young 
Qatari Designers is a new initiative showcasing locals in order to grow 

and promote Qatar’s own burgeoning jewellery and watches scene. 
The chance to show off their designs to an international audience with 

their country’s full support, is both exciting and nerve-wrecking for these 
young artists, but Glam has faith that these incredible designers, four of 

whom are profiled here, will exceed every expectation.

FUTURE
FACES

OF
DESIGN

THANKS TO THE DOHA JEWELLERY AND WATCHES 
EXHIBITION, THESE YOUNG QATARI DESIGNERS 
ARE PRIMED TO MAKE A BIG SPLASH WITH THEIR 

INTERNATIONAL INTRODUCTION.

BY LINDSEY KNEPSHIELD
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I design because...
I have always loved working with 
unconventional materials – stuff that 
I can find in the garage – to transform 
into beautiful things. I said to myself, 
what’s better than making fine jewellery 
that can be passed through generations?

My designs are unique because...
They are contemporary, industrial and 
can be worn by both men and women.

My showstopper piece is...
My Pipe in Gold bracelet.

I was inspired by... 
The endless way a pipe can be 
connected to fit in different situations.

GHADA AL BUAINAIN
Ghada Albuainain Jewellery

My favourite thing about it is... 
You can be wearing the simply gold 
pipe and gold fittings at daytime, but 
by night you can change the simple 
gold fittings to a pearl chain and 
connect it to your pipe bracelet, ring, 
necklace, or earring.

A woman wearing my jewellery will 
feel...
Like a contemporary strong woman, 
the industrial vibe represented 
by the pieces and the gold as its 
material representing every woman’s 
strength beneath flourishing beauty. 

Check out more designs on Instagram
 @gajewellery

“This partnership
gave me a chance to
be part of DWJE side 
by side with the big 

and the most important 
brands in the jewellery 

industry.”
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I design because...
I found myself coming up with many ideas that I did not find 
in the market. Also everything I would see was either very 
expensive and high-end or not of good quality. I wanted to 
make something that is of very good quality but at the same 
time had a reasonable price.

My designs are unique because...
Everything is inspired by something in my life. I take a lot of 
inspiration from my culture and country. My designs are simple, 
yet at the same time statement pieces that can be easily worn.

My showstopper piece is... 
The horse ring from my latest collection. It’s a very attractive 
piece and will make any look a little more edgy just by adding it.

I was inspired by...
Fine details and the beauty around me, including nature. I 
love the horse; though it might be something that people are 
usually not fond of, however the Arabian horse that it forms is 
fascinating. 

My favourite thing about it is... 
The piece is so unique because of the intricate details. It can 
be worn with pretty much anything. You could be wearing very 
casual clothes and by simply putting it on, the look will go from 
casual to dressy.

A woman wearing my jewellery will feel...
Powerful and beautiful. I want women to feel like they are 
classy and elegant, yet also very modern and trendy. Personally, 
I feel put together and ready for an outing when I have a piece 
of jewellery on. I feel that my look is not complete without a 
statement piece.

Check out more designs on Instagram @noufjewellery

NOUF AL MEER
Nouf Jewellery

“I want women to feel like they 
are classy and elegant, yet also 

very modern and trendy.”
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I design because...
I’ve always had a passion of drawing 
throughout my life. My sketches were 
similar to jewellery designs, in a sense 
they’re symmetrical and precise. As 
I grew older, I became very fond of 
jewellery and would draw sketches of 
my mother’s jewellery all the time! 
It was about three years ago when I 
decided this passion would become 
something more important. As I 
continued designing, my brother and 
I came up with the idea of opening 
a jewellery shop. And this made me 
become the designer of Sarah’s and Co. 

My designs are unique because...
Modern luxury is about something 

special, one-of-a-kind, rare, coveted. 
My collection is classic, with hints of 
contemporary design elements, with a 
flair for exotic colours. 

My showstopper piece is...
A classic diamond & emerald necklace 
set made in 18kt white gold. We have 
used round, marquise and pear shape 
diamonds to create the links between 
the Zambian emeralds. It feels as if the 
necklace drapes on your neck, filling it 
with a scintillating beauty.

I was inspired by...
Nature and abstract art! I saw a regal 
old tree with fruits hanging from its 
branches, which captured my eye.

My favourite thing about it is...
The wonderful, everlasting effect it
has on the wearer and all those who 
notice it!

A woman wearing my jewellery will feel... 
Classic and glamorous along with 
the feeling of confidence. I imagine 
that most women expect their 
diamond rings to shine brighter 
than the others. I expect my pieces 
to be eye-catching on them, like the 
way I see the women’s astounding 
and gleaming jewellery appear in 
weddings I’ve attended.

Check out more designs on Instagram
@sarahsandco

SARAH AL HAMMADI
Sarah’s & Co.

“I imagine that most women 
expect their diamond rings to 

shine brighter than the others.”
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I design because...
I’ve been passionate about jewellery since I was young, loving art and crafts. 
Everything that sparkled drew my attention to this glamorous world. I cannot 
pinpoint one thing that has led me to choose to be a jewellery designer. I believe 
I was chosen to be one; it’s in my DNA. All that I know is that working on a 
piece of jewellery from design to a finish makes me feel whole; it gives me inner 
peace and serenity. Those reasons are enough for me to be a jewellery designer.

My designs are unique because... 
As a person, I consider myself as a global citizen yet grounded to my roots; I’m 
rooted to my Qatari/Arabic/Muslim identity and open to the world which is 
reflected in my design inspirations. I work mainly on infusing different cultures 
and I’m intrigued by the beautiful nature that surrounds me with all its organic 
shapes.

My showstopper collection is…
A fine jewellery collection inspired by the Cherry Blossom from Japan; it’s 
an extension of the International award-winning necklace “Sakura,” with 
handmade pieces made from blackened gold adorned with tourmaline,
pearls and diamonds.

I was inspired by…
We created a bespoke piece for one of our special clients, a necklace inspired 
by the Japanese cherry blossom. The necklace masterpiece won awards so we 
wanted to create a fine jewellery collection that gave our customers a chance to 
own a part of the Sakura necklace.

My favourite thing about it is…
This collection was very difficult to achieve and we had a lot of challenges. It 
required R&D to reach to our vision; this part is exciting for us, as we all learn 
to improve what can be offered to our clientele. The craftsmanship used to find 
a way to create movement in the gold bangle without changing the metal to an 
alloy.

A woman wearing my jewellery will feel... 
Grounded and confident in her style; she is a creature like no other; she turns 
heads when she walks into a room. She radiates her favorite era and can be both 
artsy and slightly reserved. She also appreciates the beauty in all things around 
her. She slips on Hairaat pieces to complement style and accentuate that she is 
truly a lady like no other. 

Check out more designs on Instagram @hairaat

NADA AL SULAITI
Hairaat Fine Jewellery

“Hairaat Fine Jewellery 
was Doha’s best kept 

secret as we used to work 
with selected private 

clienteles for the past six 
years in creating what 
their heart desire of 

bespoke made to measure 
pieces. DWJE is the right 
platform to showcase part 
of our private collections 

to the public and 
introduce our new Fine 
Jewellery collections.”





IT’S
THE SEASON OF

LOVE
It’s that time of year again… love is in the air. What better 

way to show you care than with personalised gifts?
GLAM reveals the perfect gift guide for your loved ones. 

The Colour of Love 
Signature styles in vivid 

red and reimagined 
animal prints with a 

‘dripping hearts’ design, 
celebrate the season of 
love with ready-to-wear 

from Coach.

Mi Amore
Bringing back classic femininity with 
the powerful soul of women in 2017, 
designs from the Amore collection by 
Kristina Fidelskaya feature luxurious 
blouses and tops. The colour palette 
ranges from olive, peach, off-white, 
gold and bronze, uniting all warm 

tones to truly embrace the spirit of 
the warmer months.

Spreading Love 
With Valentines’ Day right around 
the corner, Virgin Megastore has 

the perfect solution for you with an 
array of unique and stylish gifts.

With love from Belquis
Share your love with 

Aida- the ultimate ‘busy 
girl’ accessory. Muted in 
pastel hues and ideal as 
a daily carryall, this tote 

bag personifies both 
utility and class.



Real Luxury for Women
This season, celebrate the seduction of metissage 

through opulent and dazzling creations from 
Santoni’s Spring/Summer 2017 collection. The 
collection is inspired by the colours, materials, 

inlaid works and intricate weaving of Marrakech. 
Dense embroideries are encrusted
on suede sandals or flat slippers. 

Versace Revive
Versace celebrates the 

festive day with a special 
edition in the symbolic red 

colour. Coordinated with the 
lizard-effect scarlet leather 

strap, this timepiece has two 
rubies and a double Versace 

logo on the réhaut and a 
crystal cabochon set on the 

winder. 

Sparkling Gems
Delicate, edgy, offbeat, with 

one-of-a-kind necklaces, 
rings, and bracelets, 
Aubade Jewellery is 

practical, yet stylish for 
everyday use, and perfect 

for a loved one. 

A New Love Story
Created by Anne Flipo and 
Domitille Bertier, this original 
fragrance from Chloé reveals a new 
facet of the line’s signature scent 
– the orange blossom. Blended with 
sunny notes and vanilla, the orange 
blossom is sweeter and more 
romantic than ever. Its sensuality is 
sublimated by a sandalwood chord. 
Velvety and slightly milky, it gives 
depth to this elegant fragrance.

Pink Cashmere
The new fragrance from Bath and 
Body Works is soft, pretty and a 
dreamy blend of jasmine petals, 

white amber and cedarwood 
musk. Wrapped in perfect 

packaging, this is a perfect gift to 
make loved ones feel special.
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THE
SHOW 
GOES
ON

Glam shadows VCUQ 
graduate and the Glam Talent 

of the Year 2016, Mahnoor 
Ansari, and finds that she has 

been busy harnessing her 
creativity, with her new Salam 
collection to be released on 

April 2017.

Photographer: Nicole Patrice
Model: Nicole Abraham

Make up, Hair & Styling: Mahnoor Ansari
Location: London, England
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M
ahnoor Ansari won the hearts of many at the 
VCUQ final show last year with her creative 
colour bursts in rich velvet, silk, floral and pearl 
embroidery to celebrate the multidimensional 
aspect of a woman. Mahnoor also won the Salam 

Designer of the Year which entitled her to showcase her 
collections at the store supporting a graduate’s transition from 
student designer to a career in design.  A great platform to being 
recognised and to reinstate that the talent burst was not just a 
first time creative luck.

Mahnoor has continued working after her graduation. “I 
worked with street style fashion brand, Suber, on a unisex 
clothing line based in Qatar. Now I am working with a startup 
company called Stitch that works with independent fashion 
projects, and encourages immaculate design and to think 
outside the norm.”

The Salam collection
Mahnoor told us about her Salam collection which will be 
released in April 2017. “It is about versatility and ownership of 
one’s own body. It’s reclaiming your body and having the simple 
right of wearing clothes however you want to, depending on 
your mood and comfort. My main inspiration was triggered by 
the burkini ban in France. Women should have the basic right to 
cover their skin or reveal it without having that basic freedom 
being taken away,” she says.  “It is also not right to judge a 
woman by the clothes or the lack of clothes she wears.”

And to explore this issue of exposure and freedom of 
choice, Mahnoor travelled far and wide “taking in the issues 
surrounding people of colour, women, and Muslims, which has 
given me a strong sense of what’s really missing in my field.”

 Mahnoor says there is a lack of purpose, and that fashion is 
being served without a story, or a sense of perseverance. 

“Fashion needs to have a story and a message to convey. I 
aspire to release work that relates to traditional fashion values, 
setting meaningful trends and influencing radical ideas, as 
historical fashion moments have done in the past.”

To supplement her full collection in April, Mahnoor has 
previewed a few looks that reveal the theme.

“The fabrics I used are charmeuse, sheer materials like 
chiffon and embroidered mesh, with some jersey crêpe pieces. 
Elegant, conservative, feminine, classy and minimalism were 
the themes for this mini-collection. My concept was to create 
clothes that show a different side of conservative fashion, that it 
doesn’t always have to be conventional, traditional or sombre. 
Anyone can wear these pieces, despite their background. My 
clothes are also multicultural in a sense,” she says.



AL ANEEQ
WHERE THE BIG BOYS COME OUT TO PLAY

CLASSICS REBORN
 “H&M Studio is about contradictions. It’s the balance 

between tailored tradition and sporty modernity, colours 
and textures, and between masculinity and a new 

sensitivity,” says Andreas Lowenstam, Head of Menswear 
at H&M. Menswear classics are reborn with H&M’s elevated 
sportswear pieces which bring clean lines and the power 
of saturated colour. Fluidity is essential, with a looseness 
and lightness of movement contrasted with the almost 

second skin sheer knits worn with new silhouette 
sweatpants.



PUSHING 
RETRO

Mr Porter has launched 
one of Britain’s foremost style 

exports, Stella McCartney, as she 
debut’s her first menswear 
collection. Exploring the 

boundary-pushing subcultures that 
define British style, the collection 

is an eclectic mix of forward-
looking casualwear, 

bohemian sweaters and 
retro denim.

BEING FIT
Former athletes Messrs 
Lee Forster and Charlie 

Turner make managing dietary 
nutrition easy and accessible to 

anyone, with an exclusive range of 
premium health products from 

Neat Nutrition. The range is  
available on mr porter for 

fitness fanatics and 
newcomers alike.
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CLOSE ENOUGH
To facilitate the perfect shave, Moroccan 

Neroli Shaving Serum’s maximum slip 
texture assists in achieving a razor-close 
shave, while its skin-calming properties 
spare skin the aggravation commonly 
caused by shaving. Moroccan Neroli 

Post-Shave Lotion’s inclusion of Neroli 
Blossom, Sandalwood and Bisabolol 
pacifies, softens and hydrates skin.

SMART FINISH
Massimo Dutti’s men’s line for 

SS 2017 blurs the line between 
a smart and casual style. A suit 

combined with sneakers is a must. 
The brand offers timeless, 
versatile, modern and cool 

proposals to dress men during 
spring and summer.
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THINK PINK
A spectrum of masculine pinks is the 
seasonal colour highlight in the new 

Hackett London SS17 menswear 
collection. Lightweight washed linen 

shirts with traditional and Oxford collars, 
fitted polo shirts and smart tailored shorts 

are a must for those sunny jaunts away.

WALK IN STYLE
Santoni’s briefcase is an icon of
the men’s wardrobe that combines 
functionality and elegance – key 
elements of the creations of the 
brand. Santoni chooses a minimalist 
design, painted and hand-aged 
calfskin and a metal clasp 
encapsulating essentiality and 
functionality. The wide colour palette 
displays classic black, as well as the 
more eccentric tones of teal, natural 
leather and the classic shades of 
midnight blue and dark brown.
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MENSWEAR
AW17 PREVIEW

Fresh off Milan Fashion Week menswear, we give you a 
sneak preview of what’s coming next fall. 

Salvatore 
Ferragamo
The Gist: Masculine 
dressing codes interpreted 
by new design director 
Guillaume Meilland. 
Key Looks: Two principal 
silhouettes – one elongated 
and tailored, the other more 
voluminous and relaxed. 
Outerwear icons such as 
naval pea coats and flight 
jackets are reconstructed 
in unexpected fabric 
pairings and a soft palette is 
juxtaposed with tiny flashes 
of explosive colour. 
Details: Cashmere, English 
gabardine, trompe l’oeil, 
heavy wool and optical 
illusion shades. 

Ermenegildo 
Zegna
The Gist: Merging of Zegna’s 
artisanal heritage with elements 
of the resolutely contemporary 
by new artistic director 
Alessandro Sartori. 
Key Looks: The silhouette 
is soft and active, defined 
by the strong line of the 
shoulders and a natural flow. 
Inside-out constructions 
bring functionality to the fore; 
drawstrings mould the shape of 
formal coats and field jackets. 
The proportions of blousons and 
parkas have a defining lightness. 
Details: Casentino felt is 
made with ultralight cashmere, 
while new textiles include the 
exclusive Trofeo-Cashmere 
denim, felted cashmere jersey 
and tubular padded jacquards. 
A special wax tanning process 
gives baby calf a papery, 
waterproof feel and a surprising 
weightlessness. Geometric 
jacquard - hand drawn and 
intricate - add a spin to classic 
suiting patterns.
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Pal Zileri
The Gist: All about the coats in a blend of sartorial tradition and innovation. 
Key Looks: Strong standalone pieces that are easily mixed and matched in 
terms of colours, patterns and textures. Silhouettes are softly tailored, always 
sleek and sophisticated. The formal disposition of single or double-breasted 
suits is tempered by lightweight wool and silk turtle-neck, striped silk and 
cotton shirts. The sportswear - parkas, field jackets, blouson jackets and 
seamless therm-soldered puffers – carries a slight refined touch for a versatility. 
Details: Fabrics include chalk stripes, houndstooth, glen plaids, bouclé, Prince 
of Wales, velvet and damier effects, often in macro weaves and jacquards. A 
cold weather favourite, shearling, adds a lush touch either as a hood or crafted 
into cropped jackets and coats.

Versace 
The Gist: A sense of 
brotherhood highlighting 
the power of unity when the 
strength of individuals comes 
together. 
Key Looks: Outerwear includes 
long knitted coats that wrap 
the body and sharply tailored 
versions that are held by belts 
to dramatise the silhouette. 
Shearling coats are contrasted 
with plaid shirts. The Versace 
suit is refreshed and lightened 
with the new strong silhouette 
is skimming the body with a 
soft constructed shoulder. 
Details: Prints throughout 
are like mark-making, as if the 
hand-painted pattern of an 
ancient tribe.   Photographic 
prints of classical sculptures 
are collaged with images of 
hardware, symbolising the 
idealistic beauty of male power 
through the ages. Positive words 
of hope are embroidered on the 
chests of shirts and nylon zip-
ups, with hidden messages of 
affirmation sewn inside coats to 
embolden the wearer. 



56 56 



AL ANEEQ / 57

R
enzo Rosso, known for his brave demeanour and 
carefree attitude, was in town recently for the 
big showdown between AC Milan and Juventus, 
promoting the new sportswear collection for 
the AC Milan team. But before he spoke about 
the collection, he spoke about his journey and 
aspirations.  “Not many people were interested 
in denim when I started,” says Rosso, a blonde-

haired hippy looking man in his early 60s, who first used his 
mother’s sewing machine to create jeans at the age of 15. His net 
worth is estimated at 3.2 billion USD, but as humble as he comes 
across to journalists, he also takes pride in the venture that people 
thought was crazy in the 70s.  

A designer who lives on excitement, speed and style – Renzo 
Rosso, the founder of Diesel says, “My inspiration comes from 
everything around me. I have very good eyes, I go all around the 
world looking for an idea and it could be from anyone I see today, 
maybe you have special lace on your shoes or a guy in a disco, or 
someone on the street that caught my eye. When I find something 
interesting, I take a picture and give it to my designers to work 

on. I’ve personally never designed anything in my life, but I give 
an idea to create something. I am very open to receiving ideas 
anytime, anywhere,” says the creative genius.  

His journey, from being a farmer’s son in a small town in Italy, 
to a top-notch design head, unlike a fairy tale, had the twists and 
turns that make it a story worth knowing and is admired by fashion 
elites and critics likewise. He made the jeans at night and started 
selling them at the age of 20 to college friends for 100 USD only to 
make enough money to join the world of clothing and design. After 
studying textiles and working with Adriano Goldschmied’s Genius 
Group from 1978, he bought out Diesel and the rest is history. 

“I never expected to become who I am today and always focused 
on what I love doing. It is becoming more and more difficult to 
survive in the industry now; you have to motivate yourself everyday 
to gain results and success here. You have to put all your energy 
to change the course of design for a better product and better 
communication strategies to connect with people,” he says. 

“Years ago, it was easy to come up with a collection and do a 
fashion show – which was great for six months – but now, after a 
week of showcasing your collections, no one remembers it. Every 

THE
REBELLIOUS 

CHARM
The founder of Diesel, Renzo Rosso, describes his 

brand to Glam as brave, enthusiastic and energetic.

BY KEERTANA KODURU
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week is a challenge and you have to post 
something new on the social network 
to show your consumer that you have a 
right to be there,” says the genius.  

Speaking about the recent partnership 
with the Italian soccer world’s finest, 
AC Milan, he says, “It has been a lovely 
collaboration working with the team 
and for this venture I wanted to do 
something unusual and out of the blue.” 
Soccer teams around the world have 
a uniform that they have to wear off 
the field. It usually is a suit. At Diesel, 
thinking out of the box and keeping up with traditions and trends 
has always been a priority. “As Diesel is a brave brand, I asked for 
an opportunity to present something different. We changed the 
law of fashion with denims; everybody is going in that direction. 
I wanted to change their formal wear in an informal way. I 
presented my project. The first thing I wanted to do was take 
off the formal shirts and put the hoods with jackets, like Kanye 
West and Justin Beiber. I presented the wear to the team and told 

them many ways to wear the gear,” 
he says. “Not everyone has to look the 
same. It’s a unique thought and I’m very 
proud of it. Putting comfort as the top 
priority, this collection means that you 
can bring your own personality and style 
to the collection by adding accessories, 
undershirts, laces and shoes. We got to 
change their look. We are in the process 
to change the way the gear is worn. The 
next uniform will be presented in March 
– adding more shades and designs for 
athletes moving from the traditional 

black,” confirms Rosso. 
Any regrets down the line? “I don’t know because, I say that I 

make many mistakes in life. I took a brave step by starting Diesel 
because I wanted to change a lot of things. I have struggled during 
my tough times convincing the world that this was the right move. 
When I moved one step ahead, I had the great satisfaction of 
moving forward. Every single step was a suffering of some kind 
or the other. Every single right of passage gave me respect for 

“Every single right of 
passage gave me respect 
for the people, the brand, 
the team, and of course, 

my customers.”
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the people, the brand, the team, and of 
course, my customers.”

“I’m not a designer but an 
entrepreneur, and I can see where things 
are going. But what is really important to 
me is that we do something special, be 
it the clothes, a window display, an ad 
campaign. It’s really not that important 
to me to make big sales,” adds Rosso. “I 
have never worked one single day in my 
life for money and always worked for the 
things I like to do,” he says.

“I finally met somebody as crazy as I 
am,” says Rosso speaking about the appointment of his first artistic 
director Nicola Formichetti. “I started becoming an entrepreneur 
and was less involved in the design and wanted to substitute myself 
in the company by appointing him. Nicola shares my vision and I 
find it incredibly inspiring to work with him. With his help, I want 
to break more rules and bring the real Diesel to a new generation.”

Speaking about the collaboration with Diesel, captain of AC 
Milan, Riccardo Montolivo said the team was excited to be sporting 

casual wear instead of the uptight formal 
wear that teams are always seen in. “Italy 
is the centre of fashion. I like to wear 
non-formal clothes and mixing casual 
and sportswear has been great for us. I 
like paying attention to detail and feeling 
good about the choices given to us. We 
are now starting this collaboration and 
I think it will be a revolution as we are 
used to seeing soccer players in formal 
suits, and this is the first time, not only 
in Italy, but also around the world, 
to have a casual look. It is great and 

comfortable for us. I think we can do a lot of good things together 
with Diesel. We are happy to be associated as a club to the brand, 
and the company spirit that proves being brave is the best way to 
go. I know Renzo for quite a while now and it’s been great working 
with him,” says Montolivo

To upcoming designers, Rosso says “Be brave and go full speed 
into the creativity curve. The more creative you are, the easier it is 
to gain respect, thanks to the flourishing digital world out there.”

“I have never worked
one single day in my life 
for money and always 
worked for the things

I like to do.”



60

CLUMSY CHIC STYLE NOTES
The award-winning blogger chronicles 
the latest happenings, trends, places 

and the most coveted items you need to 
know about this month. Follow her as 

she shares her take on fashion, lifestyle 
and musings on motherhood. 

clumsychic.com
Instagram: @clumsyandchic

Facebook: ClumsyChic

50 SHADES OF PINK
Pink is the official colour 
of Spring 2017. From 
the runways of Paris, 
New York, and Milan, 
designers saw this season 
through rose-coloured 
glasses. Designers from 
Céline, Valentino, Jason 
Wu sent out a range of 
pinks on the runway, 
from blush tones to more 
shocking gradients. There 
were feminine dresses, 
oversized coats and 
even accessories – from 
shocking pink ankle boots 
to rose-tinted sunglasses.

PIERCE YOUR BAG
J.W.Anderson has proved the 
delectable Pierce bag to be 
the ‘It’ bag of 2017 and has 
garnered a cult following 
among every fashion insider. 
The shoulder bag is a classic 
that boasts clean lines and an 
elegant three-tier silhouette. 
Perhaps what stands out the 
most is its cut-out front and 
its signature gold circular 
barbell piercing closure, 
making this bag a classic 
statement piece.

FEBRUARY REVERIES



OSCARS GO GAGA OVER
‘LA LA LAND’ 
The much-anticipated Academy Awards 
airs on February 26 and this edition 
will be nothing short of glamorous 
with powerhouse women like Natalie 
Portman, Emma Stone, Viola Davis 
and Nicole Kidman all vying for an 
Oscar nod. Perhaps the most buzzed 
about film of the year is ‘La La Land’ 
swooping 14 nominations, (matching 
the record held by Titanic), including 
Best Picture and Lead Role for both 
Emma Stone and Ryan Gosling.
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BEST COFFEE IN DOHA
Located along the promenade 
at The Pearl-Qatar, Flat/White 
Specialty Coffee is embraced 
by both locals and expats as the 
best café in Doha. Although most 
famous for excellent flat white, 
it’s also their urban and cosy 
atmosphere and freshly-baked 
desserts that have gained them 
a loyal following. For those who 
want to venture outside the regular 
flat white, their Chemex is smooth 
and packed with a sweet aroma.

MARC JACOBS RE(MARC)ABLE FOUNDATION 
A foundation that gives instant full coverage with 

its super concentrated formula. It contains twice as 
much pigment as a full-coverage foundation yet it 

is super lightweight. Its oil-free base makes it blend 
easily and covers any imperfections, giving you a 

flawless finish in no time. This foundation is ideal for 
busy moms or boss ladies on the go. 
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CURRENTLY READING:
THE LOST ROSE 
Penned by a young Qatari author, 
Kummam Al Maadeed, the ‘The Lost 
Rose’ is a romance fantasy novel 
about Clara and Lucas as they try to 
keep their love alive against sorcery 
and battle to save the kingdom they 
have lost to darkness. The book 
contains more than 20 illustrations 
to capture the imagination of the 
readers. The Lost Rose is currently on 
the best-seller list at Virgin Megastore 
and is available on Amazon Kindle.

ENCHANTING JEWELS AND WATCHES
With this year’s theme ‘Once upon a time… luxury’, the 
Doha Jewellery and Watches Exhibition is set to transport 
visitors into a world of wonder through tales of art and 
elegance, legacy and exclusivity. Held between 20-25 
February, this edition shines the spotlight on local talent 
with a unique initiative called The Young Qatari Designers 
that allows emerging local jewellery designers to exhibit 
their work side by side with international brands. 

A FASHIONFUL MONTH 
This month is fashion’s busiest calendar 
with New York, London, Milan and Paris 
fashion weeks all in high gear. Perhaps 
the most excitable aspect of fashion 
month is street style, where we’ll see 
real-life interpretations of Spring 2017 
trends. Caroline Issa, Miroslava Duma 
and Camille Charrière will surely be 
dominating the street runway this month.



Hair And Makeup Jeniya Alawadhi
Modelling Agency Trinity Talent Qatar
Photos By Rob Altamirano

All about me
My name is Júlia Rocha Cavalheiro de 
Almeida. I am 14 years old and I moved to 
Qatar when I was 11 due to my dad’s job.

Why did you want to become a model?
I always liked to watch models while they 
were working and in fashion shows and 
also because I have always liked cameras, 
studios and makeup.

What is your personal style?
My personal style is very casual, nothing 
too sophisticated. I never wear high heels, 
only when I have modelling work.

Favourite models and designers:
My favourite model is Gisele Bündchen – 
not only because she is pretty, but also 
because she helps people with the 
money she gets from her work, and also 
because she is Brazilian. I love the designs 
of Dior and Chanel.

First modelling experience
My first modeling experience was when I 
had my first photo shoot for Trinity Talent 
Qatar.

My future plans
I plan to become a doctor, studying 
medicine, but will also do modelling from 
time to time.

Any advice for aspiring models?
Confidence is the key to a model. Even if 
things in the beginning are not going well, 
and everything seems to be going wrong, 
just keep going and be confident because 
everything will be alright in the end.

MODEL
OF
THE 
MONTH

JÚLIA ROCHA CAVALHEIRO
DE ALMEIDA
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THE
VALENTINE

LOOK
With Valentine’s Day just around the corner, you may be wondering what 
beauty look will have you covered for the day. Here’s a guide to help you 

express your playful, romantic side.

MODEL : ANGELIQUE DE LANGE
HAIR AND MAKE-UP ARTIST : VEE EGGERSTEDT

PHOTOGRAPHER : ROB ALTAMIRANO
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HAIR AND MAKE-UP ARTIST : 
VEE EGGERSTEDT

THE SKIN
Since Angelique’s skin is normal to dry, I 
chose Giorgio Armani Silk Foundation No 
6.5  to give her a luminous look and I have 
used Smashbox Photo Finish Ready as the 
primer to help the make-up stay on for 
longer.  The next step was to conceal any 
spots and blemishes with Kat Von D Lock-
It concealer corrector in light 18 to create 
a flawless look. I didn’t use any powder 
to set the make-up, apart from under the 
eyes with Secret Brightening Powder No 
2 from Laura Mercier. The reason I didn’t 
use the powder make-up is  because I 
wanted the finished look to be natural, 
fresh and radiant.

THE EYES
I used metallic creme eye colour in 
Rose Gold from Laura Mercier as a base 
on Angelique’s eyelids and set it with 
Crystalline mineral eye powder, also from 

the same brand. I used all this together 
with Meet Matt(e) Nude in Matt Lombardi 
from The Balm cosmetics. I completed her 
eyes with a fabulous pair of lashes from 
Lash.O.Lash in Diva that added wonderful 
length and volume but still succeeded in 
keeping her look natural and fresh.

On her cheeks, I applied Aqua Cream 
Waterproof cream colour in 09 from 
Make Up For Ever. Then I contoured her 
face with the Contour Cream Kit from 
Anastasia Beverly Hills in Cinnamon 
and Banana. I also  used Strobe Cream 
Hydratant Lumineux from MAC for a 
glowing effect.

Any beautiful make up wouldn’t be 
complete without lip colour. So, I finished 
the look with a touch of Sweet Pink from 
NYX Matte in MLS 17. 

And there, you have your perfect 
Valentine’s look, fresh and radiant in soft 
hues to make you feel special and fresh. 



Our curated box 
for all your beauty 

solutions. 

BEAUTY
BOOTY
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GLIDING CONTOURS
This perfectly textured lip pencil from Laura Mercier is 
designed to outline, define and enhance the natural 
shape of the lip. It is firm enough to draw a precise thin 
line, yet soft enough to blend, and the creamy formula 
glides on smoothly and comfortably. It is now available 
in 12 shades, plus 1 clear pencil for anti-feathering.

PAINT YOUR NAILS 
WITH LOVE
New Flame from Sally 
Hansen’s Complete 
Salon Manicure is the 
must-have colour to 
wear for this 
Valentine’s  Day. This 
bright red shade will 
set your love on fire 
for vibrant flames. 
And not to forget, it 
boasts 7 benefits in 
one bottle plus the 
added keratin for 
nails as strong as love!

01 02

STAR POWER
Make Up Forever’s iconic Star Powder is back, not 
only with a new name, but with even more 
shimmering radiance: New Star Lit Powder. It 
works perfectly with light to provide an instant 
radiance boost or achieve a shimmery look of 
spectacular intensity. With eight shades spanning 
from subtly iridescent tones to the most deeply 
luminous colours, this powder uses the power of 
light to elegantly sculpt and illuminate the face.03

04
A CHOCOLATY AFFAIR!
Transport yourself to the ultimate chocolate shop 
experience with Too Faced’s iconic, antioxidant-rich 
cocoa powder formula, infused into 21 eye shadows, 
a deluxe-sized Melted Chocolate Liquified Long 
Wear Lipstick, and a Chocolate Soleil Bronzer. 
They’re fragranced with the decadent scent of 
chocolate and they’ll step up your make-up looks 
with deluxe sizes of the bestselling Better Than Love 
mascara , Shadow Insurance eye shadow primer, the 
Luminizer highlighter, and a dazzling blush.
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FEELING FRESH
The firming treatment 
mask from SkinFood 
forms moist water 
droplets on your skin 
like coconut milk, to 
create much smoother 
and firmer skin. 

05

06

07

08

VICE VINTAGE CAPSULE 
COLLECTION
Urban Decay brings back their classic 
lipstick shades with the limited-edition 
Vice Lipstick Vintage Capsule 
Collection. These nine shades will take 
you back to Urban Decay’s early days 
with a perfect combination of vintage 
Urban Decay and modern elegance. 
The proprietary Pigment Infusion 
System gives each shade of Vice 
Lipstick its super-creamy texture, rich 
colour payout, and superior dispersion. 
Its butter blend comforts, hydrates, 
and enhances, so that lips are left soft 
and conditioned, and never dry.

SHISEIDO S TIME FIGHTING SERUM
Restore your complexion’s ability to 

produce collagen, elastin, and hyaluronic 
acid for timeless skin. The Bio Corrective 

Complex serum from Shiseido is a 
youth-restoring powerhouse which 

delivers visible improvement from the 
very first application, imparting radiance 

and smoothness to aging skin.

ALL-IN-ONE BEAUTY 
A moisturiser, sunscreen, and treatment serum, 
Premium Beauty Balm SPF 45 is an all-in-one product 
that provides advanced brightening properties. 
Perfect under make-up, its natural-looking coverage 
minimises the appearance of imperfections and evens 
out the skintone. This lightweight formula features 
mineral sunscreens to provide broad spectrum sun 
protection from both UVA and UVB rays and skin is 
left looking smooth, perfect, and natural.
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TOMMY HILFIGER
FALL 2017 COLLECTION 
Tommy Hilfiger recently celebrated the best 
of the Fall 2017 global menswear portfolio at 
the 91st edition of Pitti Immagine Uomo 
January 10 to 13, 2017. The high impact setup 
in the Fortezza da Basso combined artistic 
installations and mannequin presentations 
with digital displays that celebrated the 
youthful spirit and modern innovation which 
is at the heart of the brand’s collection. The 
space included a curated selection of the 
Hilfiger Edition, Tommy Hilfiger Tailored and 
Tommy Hilfiger sportswear collections 
together in one space for the first time. 
Guests were invited to browse the designs 
through a variety of unique digital mediums, 
including touch screen retail shopping walls 
and visual merchandising fixtures, as well as 
the brand’s signature Digital Showroom. The 
Digital Showroom revolutionises the 
wholesale experience for retailers by offering 
a more engaging and highly customised 
buying approach, that significantly reduces 
global sample investments. The interactive 
system blends collection information, 
assortment sales tools and brand content in 
one seamless interface.

SOOTHING
SOLUTIONS FROM RITUALS

Enriched with ginseng, the symbol of 
immortality, and ginkgo biloba, which 
in Japan represents life and strength, 
Rituals Cosmetics has developed a 
range of luxurious hand products and 
treatments, which can combat the 
effects of winter and ageing. Ginkgo 
trees can live for over a thousand years 
so they know how to withstand a little 
hardship. These gingko-infused balms 
are a perfect match for harsh 
conditions that heal dryness, soothes 
irritation, and protects skin, leaving 
hands soft and feeling healthy.
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OYSHO’S
SPRING/SUMMER 2017

COLLECTION

Fresh designs with a comfy attitude 
defined by a simple yet clean concept, 
the new arrivals from Oysho’s Spring/ 

Summer Lookbook comes with pieces of 
homewear and pyjamas in lovely pastel 

palettes enriched with embroidery work, 
floral, stripes and polka dot prints for a 

relaxed mood of the season.



SHOP QATAR

Doha-based designer Yasmin Mansour had a pop-up shop 
participating in Shop Qatar and hosted an opening event with 

attendance from special guests, models, online celebrities and 
bloggers such as Samar Al Ahmed and Koodiz.

FITNESS FIRST

The launch of the world-class facility, OxFitness Lab, 
transforming Qatar’s health, wellbeing and fitness landscape at 
The Gate Mall unveiled the most striking and sophisticated array 
of fitness technologies, training equipment, diagnostic services, 
analytics, nutrition management, group plus individual fitness 
programmes and tailor-made training regimes seen to date, in 
Qatar’s market. VIP guests, members who were welcomed by 
owners, management, and staff enjoyed a tour of the facility 
equipped with LifeFitness cardio and strength equipment, multi-
functional Queenax bridges, which happen to be the largest 
in the Middle East and a fully immersive RealRyder studio, 
Electromyo Stimulation, Pilates Reformer machines, sauna, 
steam rooms, and hot and cold dipping pools. Commenting on 
the grand opening CEO of Salam International, Abu Issa said: 
“From an international athlete’s perspective, I wanted to design 
a space that welcomed a beginner and introduced him or her to a 
whole new world of fitness solutions, without compromising the 
availability of rigorous training regimes for professional sports 
people in the country. I am confident that OxFitness Lab will 
become the kind of energising space that gives our patrons the 
power to make their experience exactly what they want it to be.”
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