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G Talk
The game of musical chairs, a familiar tune for fashion house directorships, has entered 
the realm of fashion publications. This month, two new editors-in-chief for different 
editions have been appointed under different circumstances. The first and a much 
lauded appointment being that of Edward Enninful as the new head of British Vogue 
after Alexandra Schulman announced in January that she was leaving the magazine. 
Alexandra’s decision was met with gratitude and tributes while her incoming successor 
is seen as a new vanguard for the industry. In a position that is almost exclusively 
dominated by women, Edward represents a different perspective and the beckoning of 
a new vision. Starting his career as a stylist, Edward is leaving his position as fashion and 
creative director at W Magazine, where he has been since 2011. To top it off, being born 
in Ghana and having arrived at this position in a publication such as Vogue, it is truly a 
celebratory time of diversity and inclusiveness in fashion. 

The other new editor-in-chief appointed this month is Manuel Arnaut as the new head 
at Vogue Arabia, a move that started tongues wagging. First, the circumstances in which 
the highly respected Deena Aljuhani Abdulaziz was removed from her position are still 
unclear, after having only overseen three print issues. And second, in a region where 
women are increasingly seen as an empowering community, putting a man in charge 
seems to be step backward. Even in the cut-throat world of glossy magazine publishing, 
it was an astonishingly quick exit for a woman widely known in fashion circles and feted 
for putting US supermodel Gigi Hadid in a jewel-encrusted veil on the inaugural cover. 

“I refused to compromise when I felt the publisher’s approach conflicted with the values 
which underpin our readers and the role of the editor-in-chief in meeting those values in 
a truly authentic way,” said Deena in a statement she released to The Business of Fashion. 

As keen supporters of women empowerment, especially in the Arab world, we sure are 
keeping our eyes peeled for what happens next.

EDITOR’S PICK
EDWARD ENNINFUL WAS 
BORN IN GHANA, BROUGHT 
TO LONDON AS A CHILD 
AND WAS SCOUTED AS A 
MALE MODEL AGED 16 
BEFORE BECOMING THE 
YOUNGEST EDITOR IN THE 
INDUSTRY WHEN HE WAS 
NAMED FASHION DIRECTOR 
OF I-D MAGAZINE IN 1991 
AGED JUST 18. HEWAS 
NAMED FASHION CREATOR 
OF THE YEAR BY THE 
BRITISH FASHION COUNCIL 
IN 2014 AND LAST YEAR HE 
RECEIVED AN HONOUR 
FROM QUEEN ELIZABETH II.
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DESIGN WITH A PURPOSE

MASSIMO GIORGETTI EXITS CREATIVE 
DIRECTOR ROLE AT EMILIO PUCCI

adidas by Stella McCartney launches the Parley Ultra Boost X, 
a shoe designed to enhance every run and make a difference 
to the planet. Underlining the brand’s commitment to eco-

innovation, the Parley Ultra Boost X was created as part 
of adidas’ partnership with Parley for the Oceans, which 
sees marine plastic waste transformed into performance 

yarn. Inspired by the boundless energy of the oceans, 
open waters, the shoe design combines Stella McCartney’s 
sustainable approach to fashion with adidas, innovative use 

of technology. Innovative and eco-friendly, the shoe features 
high-performance Parley Ocean Plastic yarn knitted into the 
Primeknit upper. Crafted to reflect the female foot’s natural 
form, the shoe provides the perfect, sock-like fit, delivering 

more stability than ever before. Designed with an innovative 
lacing system that supports quick-fire movements, the sleek, 

effortlessly stylish white palette echoes the modern design 
cues for which Stella McCartney is known. 

Emilio Pucci designer Massimo Giorgetti will 
relinquish his post as creative director of the Italian 
fashion label by the end of this month. The decision 

to part ways was a mutual one, which coincided 
with the end of Giorgetti’s contract with the brand. 
The designer is keen to focus more on his own line, 

MSGM, going forward. In a statement, Giorgetti 
confirmed his departure and said, “Today, my 

brand needs more and more of my attention and 
all of my energy. I would like to thank Laudomia 
Pucci, the LVMH Group, [chief executive officer] 

Mauro Grimaldi and all the Emilio Pucci’s team, for 
supporting me in this beautiful adventure.” Giorgetti 
joined Emilio Pucci in April 2015, succeeding Peter 

Dundas, and showed his first collection in September 
that year during Milan Fashion Week.



DOLCE AND GABBANA THE ABAYA COLLECTION

UNIQLO TEAMS WITH ANDRÉ SARAIVA

Dolce and Gabbana debuted an array of abayas and hijabs in its 
signature colourful prints. The collection comprises satin weave 
charmeuse and sheer georgette pieces, and ample lace detailing, 

as that is the brandís signature. Besides plenty of black-and-black, 
there are a couple of prints on offer, including rose, lemon, and 

daisy motifs, as well as a dramatic black and white baroque-
patterned number. The collection demonstrates the dramatic 

femininity that the brand has built its name on.

Uniqlo has partnered with graffiti artist André Saraiva for the 
UT collection. For the 10th anniversary of its UT range, the 

iconic Japanese clothing brand has lifted the lid on an exclusive 
collaboration with the artist, photographer and designer André 

Saraiva, a graffiti artist who found fame worldwide with his 
Monsieur A logo. The collection celebrates street art and pop 

culture with motifs, graphics and colours inspired by Saraiva. It 
comprises 12 women’s T-shirts and six girls’ T-shirts, available 
in different cuts (maxi T-shirt, cropped T-shirt, fitted T-shirt) 

and colours (white/pink, blue/white, gray/pink, gray/blue, pastel 
blue, black, etc.), featuring the iconic Monsieur A logo and slogans 
celebrating Paris and New York. The UT André collection launches 

April 7 in Uniqlo stores and online.
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RADAR  AN EDIT
OF THINGS 
THAT ARE 

HOT NOW

SANTONI X MARCO ZANINI

PARROT LADIES HANDBAG

The storied leather shoe house has teamed up with designer 
Marco Zanini for a collaboration that has us counting down 
the days to the next season. Santoni Edited by Marco Zanini 
is a concise selection of classic garments including tailored 

outerwear and sportswear, knitwear, small accessories, shoes 
and bags. It is a series of staples, for men and women, proposed 

by Marco as subdued, fashion-free luxury. “I approached 
this project instinctively. We are witnessing a distracting 

multiplication of products, which triggers in me the opposite 
reaction. Tradition involves knowledge, but also calls for 

slowness and attention. Today, this is the real counter-trend,” 
he explains. Key items include the double-breasted double-face 

coat to the quilted coat, the zipped-up blouson, the sculpted 
blazer, and the cardigan. Materials are unsurprisingly luxurious 

including, alpaca, Japanese wools and cottons, camel hair, 
checked wool, beaver, and crocodile while the colour palette 

mixes classic tones of blue, black, burgundy, camel, brown and 
ink with offbeat touches of pink, oily yellow and turquoise.

A precious object perfect for an evening occasion, 
the Parrot bag is hand-made with embellishments 

including  diamonds, lacquer, gold fabric and rubies. 
Crafted by Lotus Arts de Vivre, only up to three of 
these bags are made every year with each having 

its own individual characteristics. The Scarab wing 
version features a frame of gilded sterling silver set 
with brocade, pearls, and diamonds with silk lining, 

while the lacquer version by Japanese artist Kita 
Hama  is decorated with white rose-cut diamonds 
and ruby eyes. Lotus Arts de Vivre was founded 31 

years ago by Rolf von Bueren and his wife Helen von 
Bueren in Bangkok and has since become an iconic 

brand revered for its bold Asian and animal-themed 
statement jewellery and fashion accessories. The 

Middle East flagship boutique can be found at City 
Walk Dubai.



GET THE LOOK

NET-A-PORTER joined forces with photographer, The 
Urban Spotter, to capture the street style of the brand’s 
ambassadors and fashion influencers across New York 

during the AW17 Fashion Week. 

Printed leather 
pouch, Gucci,
QR2,260

Fringed mohair 
and wool-blend 
scarf, Loewe, 
QR800 

Knotted striped 
satin and leather 
sandals, No. 21, 
QR2,005
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SS17’S
ON TREND

ALL THE SHADES OF PINK 

Designers have been channeling joy this spring, bringing splashes 
of colour but pink, in all its forms, stands out from the vibrant 
shades of yellow, orange, green and blue, as the season’s star 
shade. From powder pink and pastel hues to hot pink, fuchsia 
and mauve, the shade appears as colour blocks, prints, and both 
glossy and matte finishes.  Marc Jacobs and Blumarine go all out 
with tone-on-tone and patchworks of pink, while light dresses 
and skirts were spotted in shades of powder pink for a bohemian 
and romantic style at Oday Shakar and Ermanno Scervino. 
Diesel, Fendi, and Chloé have different renditions of short 
baby-doll dresses, Bottega Veneta and Balmain channel the 
colour in sophistication, and Michael Kors and Chanel hit the 
high notes with hot electric pink for sportswear style. 
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PRINT MANIA

Whether artsy, wild, spring-like, streetwear, seventies, 
geometric or abstract, prints are headlining the coolest 
spring outfits. Retro throwback prints take the form of large 
flowers with big and bright blooms and diamond and check 
prints at Dries Van Noten and Prada. Stripes, both pinstripes 
and wide bands, can be spotted at Paule Ka and Lanvin.  But 
the biggest print trend are wearable messages appearing as 
printed letters, numbers, logos, large motifs, quotes and 
slogans seen at Stella McCartney, Dolce & Gabbana and 
Gucci. The current craze for streetwear drives the trend 
that’s fun, practical and light-hearted, and very much in line 
with the spirit of the season.
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OUT OF PROPORTION

Tops are cropped, pants are baggy and sleeves are bigger than ever. 
Get your abs ready for spring, ladies, because cropped tops are back. 
Nicholas K crafted them into miniature 1990s-style halter tops while 
Alexander Wang took the scissors even to sweatshirts. They were 
flirty and retro-looking at Michael Kors, and plastered with cartoon 
prints at Jeremy Scott. Prada styled them over buttoned-up shirts and 
turtlenecks for a quirky take. The tops might be shrinking, but the 
pants are expanding, with the wide-legged silhouette firmly back in 
fashion. Chanel, Chloe and Sonia Rykiel proposed pants in a loose, 
relaxed style in breathable fabrics. Monse cropped wide trousers, 
Stella McCartney made them high waisted and Missoni adorned them 
with multicoloured stripes for a festive vacation vibe.

Sleeves are all about the length, volume and transparency. They were 
puffy and Disney-esque at Gucci, full-on, 80s revival at Marc Jacobs 
and even worked into flower bud shapes at Dolce & Gabbana. Jil 
Sander, Proenza Schouler and Jacquemus opted for a more 
conceptual look, crafting almost perfectly semi-circular silhouettes, 
while Vera Wang kept them long and skinny, extending over the wrists 
and hanging down the sides of the torso.
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HOT OFF THE RUNWAY 

The vanguard of “See Now, Buy Now”, Burberry, unveiled its second 
straight-to-consumer collection during the February edition of 
London Fashion Week, where brands conventionally showcased 
their autumn collections. Named the February Collection, it is 
inspired by the work  and personal style of artist Henry Moore and 
explores sculpture and silhouette, material and process, 
strengthening proportions and hard-wearing fabrics. New mid-calf 
boots were introduced with an angular cut-out heel for women, and 
leather brogues with an asymmetric closure for men, both playing 
on Moore’s abstract sculpture. A collection of 78 limited-edition 
couture capes was presented as part  of the show’s finale. Inspired 
by the scale and form of Moore’s elemental sculptures, each unisex 
design was made using unique constructions and referencing 
elements from the Burberry archive. All menswear and 
womenswear looks shown were made available to buy via Burberry’s 
physical, digital and partner retail networks immediately following 
the show, as part of the brand’s second straight-to-consumer 
collection.



Black and white. Night and day. Heart and mind. We thrive on the tensions 
that dualities pose, caught in the middle of a delicious pull in two opposing 
directions. We lie when we say we don’t love it. After all, isn’t that why 
opposites are said to attract? In this month’s editorial fashion spread, we 
bring together divergent entities and let them tumble, tessellate and collide 
in a spectacular riot of colour, atmosphere and style. Man and woman, glitzy 
hotel lobbies and humble souqs, SUV and sedan ... there are volumes of 
poetry in these dualities and we attempt to capture this magic within our 
frames.

Cars: Mercedes-Benz E400 4Matic Sedan (White) and
          Mercedes-Benz GLC SUV (Black)
Photographer: Anish Grid/Sky Media
Photographer’s Assistants: Vysagh and Ratish
Stylist: Joana Fernandes and Mohamed Midani
Models: Jawad Benlainine, Nuha Al Samarre
Makeup: Yandra Dias
Wardrobe: Philipp Plein, Ermanno Scervino, Jacob Cohen
Location: Al Sharq Village

Poems
in duality...
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The female model wears a black jacket with cropped 
drawstring trousers and pumps from Philipp Plein. The 
iconic black jacket boasts glamour and has been 
updated with a modern twist, thanks to the contrasting 
crystals. The male model wears a grey slim fit cut polo 
shirt and limited edition grey mid-rise slim fit cut jeans 
from Jacob Cohen and a Philipp Plein leather jacket.



Honed in the wind tunnel 
and tuned on the track, 
the Mercedes-BenZ GLC 
SUV’s long wheelbase, big 
wheels and wide track add 
up to more space, stability 
and sportiness.
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The female model wears a 
long-sleeve shirt with cord 
details, high-waisted linen 
trousers and cord sandals. 
Elegant and stylish, the 
embroidered fabric of the 
blouse is embellished by cord 
epaulets to provide some 
military allure while the 
bustier effect of the 
high-waisted fit makes these 
pure linen trousers unique.

The Mercedes-
Benz E400 Sedan’s 
touchpad controller lets 
you control by tapping, 
twisting  or even 
handwriting. 
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While the E-Class passionately 
grips the pavement, it holds 
its favourite driver with equal 
affection. The enduring support  
of its ergonomically contoured 
and crafted seats can be further 
enhanced with active side bolsters.



The short floral dress is boho-chic and contrasts 
well with the elegant, high-necked overcoat with a 
slightly flared hem and epaulets. But the overall 
image is softened with the tonal floral decorations 
on the collar, chest and cuffs which also feature 
on the large flap pockets on the front.

The GLC can literally look ahead, and 
360 degrees around, to spot hazards 
in your path. A team  of standard and  
optional systems can alert the driver, 
assist in braking, and even respond 
autonomously to help avoid collisions 
with  other vehicles and pedestrians.
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The long dress exudes timeless elegance with its 
fitted waist that enhances its femininity. The 
model finishes off the effortlessly casual and 
elegant look with a Raffia hat and cord sandals. 
The male model wears a regular short cut beige 
blazer, white linen shirt and blue slim fit cut chinos 
from Jacob Cohen.

The E-Class vehicles are 
famed for that “sensual 
purity of design”, taking  
on a new shape that’s 
roomier inside, sleeker  
outside and stronger all  
over. The new E delivers 
sculpted elegance with 
a sporty stance, proving  
once and for all that  
there is poetic beauty in 
the coming together  of  
opposites. 
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Image consultant and style advisor, Elisabete 
Reis spent a fun evening with Glam to talk about 
Hyatt Plaza – her favourite neighbourhood 
shopping mall. She and her little ones, Sophia, 
Diogo and Duerte, spoke about the stores that 
they visit regularly to play, shop, relax and dine, 
and how Hyatt Plaza makes leisure shopping a 
reality in this bustling city. With three kids in tow, 
she makes sure that quality, price, comfort and 
quantity, are all her top priorities. 

 SHOP & PLAY
AT HYATT PLAZA

Highland Kids

Elisabete loves this store for its unique variety of high-end brands 
of clothes and accessories like hand bags, hair bands, shoes and 
pastel coloured dresses which are great for gifting purposes as well. 
She’s a huge fan of Lessy for her daughter. A blend of comfort and 
style is the essence of Highland Kids.
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LC Waikiki

WH Smith

Jungle ZoneOshkosh B’Gosh

As summer sets in, this newly opened store boasts a stylish yet 
affordable collection for all ages, especially for kids who love filling 
up their closet with t-shirts, dresses, shorts and tops. She loved the 
surprises and enjoyed shopping for her kids here.

Elisabete loves the fresh learning concepts of this store. It’s one of 
her favourite shops in the mall as she can get all her back-to-
school products like educational toys, latest books and fun 
stationery. 

Elisabete believes this is a great spot for birthday parties and fun 
activities for all ages to enjoy. The climbing walls are a fun activity 
for teenagers and younger kids alike. With the great assistance team 
in place at this fun zone, she can also walk around the mall for all 
her quick errands, and, a quiet cup of coffee. 

Elisabete loves shopping at this store and trusts its vibrant 
collection of cool and trendy clothes for kids, especially boys. 
Being fashionable has a new meaning for athletic and active kids 
with the variety and colours that parents can choose from at 
Oshkosh B’Gosh. 
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From clean cuts, youth-inspired and abstract 
representations to sporty with a difference, ethnic 

designs and organic silhouettes, 
senior fashion design students from Virginia 

Commonwealth University in Qatar give Glam an 
exclusive first look of their designs for this years’ 

fashion show “Appliqué”.

NEXT-
GENERATION 
GLAMSTERS

KEEPING IT CLEAN

A rising star who focuses on clean cuts and pleats, Aisha Al Darwish brings pastel 
colours of sky blue and pink to life for her senior year collection. “My designs are 
minimalistic and I love to accessorize so I’ve used pearls to enhance the collection.” 
She has been studying fashion for 14 years. Her aim is to collaborate with local and 
international designers in the near future and then open her own line in the coming 
years. Kendall Jenner is her inspiration and idol. She decides her designs based on 
age. “I don’t focus on one style but differentiate between the various styles present 
based on the age of the women. When I work on my designs, I focus more on clean 
cuts than how it looks in its full appearance as I believe having it clean completes 
50% of my work.” She sourced her material from online portals in the UK and 
decided on silk which must be worn during the spring/summer season.

INSPIRED BY THE YOUNG
AND FASHIONABLE

A girly collection using various fabrics and floral 
embroidery is what Ghaalya Al Naama’s senior 
year final collection is all about. “My first step 
was to go fabric shopping and I finally chose 
from the options of organza, satin, tweed and 
floral to start the design process.” Speaking 
about who her inspiration is, she says “I’ve 
always grown up watching and admiring Chanel’s 
designs and runway shows which is why I call the 
woman wearing my collection ‘My Chanel Girl’ 
and my idol is Kendall Jenner.” Playing with 
different fabrics has always been her passion. 
“When I feel the fabrics I see myself with them. 
The collection is a spring/summer collection that 
can be worn on holiday. 

MAKEUP ARTISTS: VEE EGGERSTEDT & AMNA AL MISNED
HAIR: SAMYA ABOURAHMA
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COMFORT AND
STYLE COMBINED

Inspired by the upcoming 2022 FIFA World 
Cup in Qatar, Sarah Al-Abdul Ghani’s 
collection combines the main elements of 
sportswear and evening wear involving 
texture, layers, silhouettes, colours and its all 
about making dreams come true. “I’ve tried 
something new this time. The main elements 
of sportswear are hoodies, baggy pants and 
basically everything oversized for comfort. 
Evening wear is all about the sparkle and 
embroidery.” Combining these two elements 
on pants, skirts and dresses is what she’s 
focused on. “I’m really passionate about fabric 
and colours and I feel like myself around these 
things. I create designs according to the 
fabrics that I can also wear through my daily 
life activities.”

IMPERFECTLY PERFECT 

Inspired by her own collection of abstract 
paintings, the designs from senior Radheya 
Visperas are free spirited and give an insight 
into the creative individual. “I’ve been painting 
since childhood and was initially going to be 
an artist. But then I found a way in VCUQ to 
enhance that passion into creating wearable 
art. Embracing my imperfections was a 
difficult thing for me to do and I believe in the 
mantra – ‘wear your heart out’, which means 
express yourself with what you wear.” A 
colourful collection with simple fabrics like 
stretch cotton, she created something casual 
and easy to wear. Her first step involved 
painting on fabric and envisioning herself 
wearing these outfits. “You don’t have a better 
muse than yourself and I see women like 
myself who are hyper and fresh wear these 
bold-colored outfits. Her role model is 
Alexander McQueen. “Every time I see his 
clothes, I feel out of this world and the one 
thing that I love about his collection is that he 
doesn’t create to please people around him. I 
intend to walk on that path and explore what 
else I can do.”



30

ALL ABOUT COLOURS

With a successful abaya brand to her 
credit, designer Amna Al Misned always 
wanted to join VCUQ and major in 
Fashion Design. Her final collection puts a 
spotlight on colours. Inspired by shades of 
reds and pale pinks, her pieces revolve 
around warmer tones. The collection 
represents the modern contemporary 
woman, in a way which is also very laid 
back and sophisticated and includes 
ready-to-wear dresses, a couple of pants 
and a suit. The fabrics used are velvet, 
heavy-quilted fabric and crepe. 
Combining these elements, the pieces can 
be worn on any day, from morning to 
night, you can dress it up, dress it down 
and it suits a variety of women, not 
specific to any demographic. Colours 
have always captivated her and Amna’s 
designs are simple and exude 
timelessness. “Fashion for me is a way of 
life; whether you wear sweats or a fancy 
dress, everything represents you and your 
style. The woman who wears my pieces 
should be able to style them in her own 
way. A dream collection I would love to 
design would be a haute-couture 
collection,” says Amna. 

GOING NATURAL!

A symbiosis between sustainable natural 
luxury and traditional handcraft, Samyah 
Abou Rahma’s nine-piece collection is inspired 
by nature. In a world where technology has 
become a way of life, this designer wanted to 
give back to the environment through her 
designs. Everything about this collection is 
natural, home-made and organic. She has 
used a chording technique, which is basically 
sandwiching a rope in between two pieces of 
fabric. The colour palette has earthy tones of 
greens and browns with poppy orange as an 
accent colour. The pieces include bralets and 
corset tops. When it comes to fabrication, 
Samyah has used organza to create a sheer 
effect; when a leaf dries it becomes 
transparent and the veins become distinct. 
She wanted her pieces to be as close to nature 
as possible. The collection targets bold/girly 
kinds of women. Samyah says, “This collection 
is for someone who wants to make a 
statement but in a subtle way. I made one 
piece and then the rest of the collection just 
fell into place. I personally like to use 
geometry in all my designs, I design through 
patterns.”
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WHEN TRADITION
MEETS FASHION

A fusion of lifestyles, traditions and 
customs, Maria Lucia Munoz’s collection 
explores the beauty of Peruvian folk art 
and preinca art. The silhouettes are made 
really loose and over-sized with 
embroidery and hand work. Natural and 
earthy colours are used with red as the 
accent colour. The collection is fabricated 
in old linens, cotton and chiffons. “My 
collection is for women and men. I wanted 
to represent Peruvian culture but designed 
it for someone young and dynamic. With 
this collection I wanted to give tradition a 
modern change. The collection includes a 
few dresses, pants and coats. I do around 
20 or 30 different mock-ups to come to 
something I like. Connecting to the roots 
but in an eclectic and youthful way is what 
I wanted to achieve in this collection,” she 
says.

POWER OF DESIGN

Gorgeous, luxurious clothes mixed 
in with shades of black, white and 
grey with electric pops of green, 
Maryam Al Thani’s collection is 
inspired by powerful women. For 
texture she has used sequins. 
Maryam always wanted to 
represent a powerful women and 
to make her stand out from the 
crowd. This collection speaks 
effortless glamour which is also 
bold. “I have always strived to be 
different with my work. I play with 
more than one fabric, colours and 
texture to create something 
unique yet simple,” says Maryam.



Our curated box for all
your beauty solutions.

B E A U T Y

SPARKLE OF SPRING
That scintillating effervescence of 
early spring is the essence of the 
Miu Miu L’Eau Bleue experience. 
Following up Miu Miuís signature 
matelassé bottle, this fragrance 
revisits the iconic blue but in a 
glittering transparent glass 
topped off with an evocative 
yellow pastel disk reminiscent of 
the radiant Miu Miu girl. 

01

03

02 LET’S GET ROLLING 
Representing the built-up tension 
experienced in every creative art 
form, just before it is presented to its 
audience, the two new fragrances 
from TFK; Rolling and Action has a 
heavy scent of spice, rose and wood 
embracing an oriental scent that 
spirals to a refined essence of Oud 
base notes. 

SET AND GLOW
The perfect complement for the eyes, cheeks, 
and face, the Mineral Illuminating Powder in 
Candlelight by Laura Mercier for Marc Jacobs 
instantly brightens skin with a natural, healthy 
radiance. It’s light-reflecting minerals blend to 
create a soft-focus effect that subtly perfects 
and flatters your look. Candlelight is a rose gold 
colour best suited for pink skin tones with 
neutral or cool undertones. 

SOFT-FOCUS EFFECT
Instantly blurring flaws as you 
smooth out your skin, Urban 
Decayís Optical Illusion 
Complexion Primer reduces 
fine lines and makes pores 
seem to vanish for a gorgeous, 
porcelain-like texture. This 
velvety soft, lightweight 
primer has a slight pink tint to 
illuminate skin pre-makeup 
and dries down to a 
translucent, matte finish. 

TWO SIDES OF THE HEART
Create endless eye looks with a magnetic 
heart-shaped palette featuring 12 all-new 
eyeshadows in a bold range of matte, metallic 
and glitter finishes- six shades in one-half of 
the heart from Kat Von D Beauty and six 
shades in one-half of the heart from Too 
Faced.
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05



SWEET PEACH PAPA 
DON’T PEACH
Blush’s sweet peachy-bronze 
hue imparts fresh, 
youthful-looking radiance to 
cheeks for a touch of 
summertime warmth. 
Infused with the essence of 
peach, this blush smells like 
peaches, and its rich, 
pigmented shade leaves a 
gilded, pink-pearl, 
brightening finish.
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B O O T Y
SUMMER RADIANCE
L’ Occitane en provence’s Terre de 
Lumiere radiating balm is 
moisturising and reminiscent of 
the luminous iridescences of the 
Golden Hour. The skin softens and 
the unique and addictive notes of 
the perfume are the very 
embodiment of its formula.

BLACK BEAUTY
A must-have in your makeup 
bag, the Cinescope mascara 
from Sephora comes with a 
patented high-technology brush 
made up of petal-shaped nodes 
with exclusive hooks that 
separate lashes one by one in a 
few easy swipes, creating a 
panoramic effect. Enriched with 
calendula extract, every coat of 
this ultra-black mascara soothes 
your lashes while you curl it up 
for incredibly amplified and 
defined lashes. 

LOCK-IT IN!
Contour, correct and conceal with Kat’s 
new, one-coat cover-all multitasking 
Lock-it concealer. Its inspired 
paintbrush provides 24-hour, 
crease-proof wear. With the built-in 
artistry applicator, you can brighten 
under eyes, cover blemishes, correct 
discoloration, neutralize redness, 
contour, and highlight. With a 
collection of 20 shades, long-wear, 
full- coverage concealing and 
contouring is now possible for all skin 
types.
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Whether you are in a rush or at ease, creating the perfect smokey 
eye is very simple and quick. All you need is a couple of products 
and to look amazing every day. 

STEPS TO 
THE PERFECT 
SMOKEY EYE!



2   Next, for the eyes, to even it out, I 
have used Pro Longwear Paint Pot in 
Painterly from MAC all over the 
eyelid. Then topped it off with Dust, 
and Burn Out on the crease. On the 
outer corner, a mixture of Factory 
and Darkside. And Strange as 
highlight on the brow bone. All of 
the eye colours are from Naked 3 by 
Urban Decay. Don’t forget to blend it 
all well so you won’t see the harsh 
line between the colours. To make 
the eyes stand out more, I have also 
used a pair of eyelashes from my 
favourite brand “Lash o Lash “ in 
Dramatic.

3   On the cheek, I’ve used Stilla 
Convertible Colour Dual Lip and 
Cheek Cream in Fuschia 19.

4   For the lips, I have applied L’Oréal 
Paris 402 Forgive My Sin mixed 
together with Juicy Tubes Lip Gloss 
Ultra Shiny Lipgloss in Framboise 14. 
But then I blotted with tissue as I 
wanted to get a bitten lips look.

5   Lastly, for the finishing touch I’ve 
sprayed Urban Decay All Nighter 
Setting Spray to hold the make-up so 
that it can last all day.

1   I’ve prepped the skin with the 
primer. This time I have used the 
Prep + Prime Fix + from MAC. Then 
on to the foundation using MAC 
Studio Fix Fluid SPF 15 in NC 15. I 
applied it with the sponge by Beauty 
Blender to give a smooth finish. 

Model: Sana Boussama
Photographer: Rob Altamirano
Location: InterContinental Doha The CityMake up: Vee Eggerstedt Hair: Blanca Montenegro
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DESIGNER AND STYLIST: MAHNOOR MEHDI
PHOTOGRAPHER: IVANA GIRARD

PHOTOGRAPHER ASSISTANT: NADEESHA RATHNAYAKE
MAKEUP ARTISTS: MARS ROSALLOSA AND TONI ROSE DIONISIO

HAIR: MARS ROSALLOSA AND ZHA-ZHA
MODELS: SHERIFA WAEL EL-ETREBI AND BOLUWATIFE FABIYI ABIDOGUN

SHOES: MANZIL ONLINE

REDEFINING 
COMFORT 

WITH ELAN
Cool chic, natural and nonchalant,

designer Mahnoor Mehdi’s Ikhtiyar speaks comfort.
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I
khtiyar means choice. Choice in 
how you dress yourself. Choice in 
how you carry the clothes. This 
collection was created with one 
goal in mind–comfort. Inspired by 
the recent attention given to events 
related to restriction on women’s 
clothing, it’s time for women to 

reclaim their bodies. Whether the wearer is 
feeling demure or bold or both, the detail 
of zips allows the option to customize the 
garments. With a variety of separate pieces 
ranging from wide leg pants forming into 
ones with a slit to sleeves becoming off 
the shoulder, the wearer has the ability to 
mix and match the clothes to their own 
style too. The clothes are also free size and 
range from sizes 16-6 approximately, as 
they are open to all women. The fabrics 
are lightweight and flow in Qatar summer 
colours with some prints and textures that 
display a feminine and elegant visual.

Ikhtiyar S/S17 by Mahnoor Mehdi will be 
available in Salam Stores from 14th April.
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INDIA-INSPIRED!
The Spring/Summer 2017 collection from 
Banana Republic has a feel of Mumbai as a 
portion of the collection production was in 

India. Inspired by the traditional tilework 
seen in Mumbai and other parts of India, 

the collection is richly coloured with strong 
patterns and textures that made a 

statement at New York Fashion Week. The 
colour palette was presented in shades of 

bright blues, peach and coral, rich deep red 
rusts and scarlet and even crisp whites and 

true dark black. Woodgrain patterns and 
micro stripes were a great addition to the 

overall look of the collection.

BEYOND JUST BEAUTY 
 W Hotel in Qatar held an intimate gathering to unveil the 

exclusive Swiss iDDNA range, which will be available for the 
first time in Doha at their in-house Bliss Spa. Designed and 

developed in Switzerland, iDDNA skin care is a scientific age 
management system that works to suit the client’s body 
and skin types. It also comprises a unique non-invasive, 

regenerative skin care regimen based on a client’s biological 
age. Formulated from effective ingredients, the dosage and 

frequency are adjusted according to the client’s genes so 
that it works at a cellular level, respecting the skin’s 

hormonal identity.  Some of the areas tackled are collagen 
breakdown, free radical damage, photo damage, skin 

regeneration and skin sensitivity, while also moisturising 
and improving the skin’s  firmness, elasticity and density. It 

is now available at Bliss Spa Doha

FASHION ALERT!
NET-A-PORTER has launched a selection of sunglasses by Gucci. The four 

eclectic styles are available exclusively to NET-A-PORTER for one month ahead 
of all other retailers. Crafted in Italy, each retro frame is inspired by the ‘70s and 

finished with the label’s signature “GG” emblem. 
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I AM GAP

Gap kicks off spring with a collection which 
encourages individual style and ethos 

spanning generations.  This season, the 
campaign celebrates possibility and 

equality with “I am Gap”. The women’s 
collection takes shape with Gap’s 1969 

denim in styles at various lengths from full 
to ankle, and contrasting wide leg pants to 
showcase a pop of fashion for the season. 
The men’s spring denim collection focuses 
on slim and skinny fits. Pair your favourite 

denim with an iconic blue shirt for 
effortless style or a new essential tee for a 
laid-back look.  Mix and match an array of 
sweaters, khakis, casual shirts, and blazers 

to create your own unique style and 
fashion identity.

PRETTY IN PINK
Bershka’s SS 17 collection revisits the palette of summer colours with 
pink as the hero. Pink will be present on all garments and fabrics such 

as suede skirts, biker-style jackets with metal details, faux leather 
dresses, sweatshirts and accessories. All trends will reflect this colour 

in different shades and forms, from pastel nuances to hot pink.
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SAVING POWER
In celebration of Earth Hour 2017, the Qatar Marriott 
Worldwide Business Council, represented by The W 
Doha Hotel & Residences, The St. Regis Doha, The 

Westin Doha Hotel & Spa, Sheraton Grand Doha 
Resort & Convention Hotel, Sharq Village & Spa, A 
Ritz-Carlton Hotel, Doha Marriott Hotel, The Ritz-
Carlton and the Marriott Marquis City Center Doha 

Hotel, came together to show their commitment to the 
environment and build eco-consciousness by going 

dark for an hour on March 25th.

STANDOUT YEAR
The St. Regis Doha celebrated its fifth anniversary 

in Doha during March, marking a new milestone 
for the hotel after a standout year winning 13 

industry awards in 2016. 

SMELL THE BEANS!
Costa Coffee shared the secrets and techniques to making 
distinctive coffee at a masterclass held for Qatari media, 

social media influencers and coffee lovers hosted by the coffee 
giant’s Middle East Barista Champion, Arjem Prado, at Medina 

Centrale, The Pearl-Qatar. The masterclass comes as Costa 
Coffee introduces the first in a series of limited edition roasts 

under the name Old Paradise Street, available in small batches 
for a limited time. Prado, a Qatar-based barista, won Costa 

Coffee’s “Barista of the Year 2016 Championship in the Middle 
East” which established him as one of the most skilled coffee 
connoisseurs in the region, and among the top Costa Coffee 

baristas globally.
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BRINGING STYLE BACK
Held under the patronage of Her Excellency Sheikha Al 

Mayassa bint Hamad bin Khalifa Al Thani, the highly 
anticipated Heya Arabian Fashion Exhibition will be 
returning for its 11th edition at the DECC from April 

28-May 2, with an eclectic mix of global brands offering 
a variety of designs, from couture modest fashion 

collections to evening gowns and everyday accessories. 
The conference was attended by senior delegates from 

organisers Qatar Tourism Authority, Qatari fashion 
talent, as well as exhibitors, designers, and industry 

leaders and influencers. Expanding on the show’s 
success, the Heya Spring/Summer 2017 edition will also 
bring visitors elegant and luxurious pieces to browse and 
buy, including kiosks of coveted leather goods, kimonos 

from one of Japan’s oldest textile manufacturers, 
Tsukamoto Group, and the latest abaya collection 

‘Jeywn,’ by popular Japanese designer Eriko.

SHINE ON
Make Up Store artists 
demonstrated fresh new 
techniques at The Mall 
branch with a grand event 
featuring international 
bloggers, designers and 
socialites among guests. 

STYLED GALA
Escada celebrated the opening of its new store in Mall of 
Qatar with an exclusive grand opening event. The 220 
sqm store is located in the luxury wing of the mall and is 
designed in the concept called ‘The Lounge’. 
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FLAGSHIP STORE
LC Waikiki opened their newly designed 
flagship store with a fashion show showcasing 
their latest collection and other exciting 
activities at the Hyatt Plaza in March.

CELEBRATING EXCELLENCE
W Doha Hotel & Residences called in its eighth 
birthday in March celebrating the steady string of 
accomplishments and accolades it has garnered 
since its inception.
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It is not an excuse to wear ill-fitting clothes 
but the art of embracing out-of-proportion 

silhouettes to flatter your body shape. Once 
reserved for the circle of the ultra chic, these 

silhouettes mark the signature of avant-garde 
and ahead-of-their-time designers like Margiela 

and Commes des Garcon. It takes a lot of 
sartorial confidence to pull these pieces off 

and might not be the cup of tea for everyone, 
but once you get the look right, it is an instant 

boost into fashion wonderland. We recommend 
picking one separate and pairing it with another 
conventionally fitting piece, or as a dress worn 

just with minimal accessories. 

BY DEBRINA ALIYAH

UNPROPORTIONATELY 
PROPORTIONATE

SPLURGE
1  Cotton-twill top, QR2,925, Chloé.
2  Printed jersey dress, QR2,244, Stella 

McCartney. 
3  Satin boots, QR11,187, Vetements x 

Manolo Blahnik. 
4  Open-back crepe top, QR3,296, Rick 

Owens.
5  Knitted sweater, QR2,944, Sonia Rykiel. 

SAVE
1  Balloon dress, QR194
2  Wide-legged pants, QR194
3  Wide-hip shorts, QR194
4  Drop dress, QR384
5  High-collar pullover, QR194

 All items available from H&M 
stores across Qatar.

SAVE
VS

SPLURGE
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WARDROBE: LANIDOR
INTERIORS: ID DESIGN
MODEL: SVIATLANA MINALD
MAKE UP: MAKEUP STORE
PHOTOGRAPHY: ANISH GRID/SKY MEDIA
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WARDROBE: LUI JO
INTERIORS: ID DESIGN
MODEL: SVIATLANA MINALD
MAKE UP: MAKEUP STORE
PHOTOGRAPHY: ANISH GRID/SKY MEDIA
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WARDROBE: LANIDOR
INTERIORS: ID DESIGN

MODEL: SVIATLANA MINALD
MAKE UP: MAKEUP STORE

PHOTOGRAPHY: ANISH GRID/SKY MEDIA



Photos by Rob Altamirano
Hair and Make-up by Bianca Montenegro
Agency: Trinity Talent Qatar
Location: Intercontinental Doha The City

All about the model  
My name is Patrick Hyde and I’m half 
English- half Filipino. I’m 18 years old 
and have been in Qatar for three years.
I just finished high school and am 
looking to gain modelling experience 
and skills.
 
Why did you want to become a model? 
I did my first photo shoot 3 years ago 
and I found it to be a lot of fun. 
Furthermore, it’s a great way to boost 
your self-confidence. Now that I am 
finished with school, I’m working with 
Trinity Talent Qatar to put more time 
and effort into modelling.
 
Describe your personal style 
I like to keep my style simple. I favour 
dark colours and generally stick to 
basic clothing items and focus more on 
the fit. That being said, I like to create 
some contrast by maybe wearing 
ripped jeans instead of regular jeans; or 
shoes that stand out on a rather 
neutral-coloured outfit.
 
Who are your favourite models
and designers?
My favourite model is Nic Palladino, 
not only because he’s a great model 
but also because he is very passionate 
about fitness and body building. He 
also runs his own online coaching 
business. In terms of designers, right 
now Kanye West!
 
First modelling experience? 
I was very shy and not confident with 
my posing, but it was a learning 
experience and the photographer 
helped me a lot.
 
What is your advice for aspiring 
models?
Practice your posing, learn your angles 
and take every shoot or show as a 
learning experience. Your confidence 
will grow as you do more and more 
work as a model.

MODEL
OF
THE 
MONTH

PATRICK HYDE
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GID
      
  THING

TRANSCENDING      
       BOUNDARIES

IN DESIGN
A UNIQUE INSTALLATION CREATED 
BY ITALIAN ARTIST, FELICE LIMOSANI,
  THE NEW HOURGLASS 
DIFFUSER CELEBRATES BOTH SMELL 
AND TIME.
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Felice is famous for his unexpected 
and impactful installations which play 
with light and sound and explore a 
wide range of materials, resulting in 
modern creations yet always carrying 
a strong poetic dimension. 

He defines himself as a storyteller, to 
which extent his creative process echoes 
the creative spirit of Diptyque. Felice 
draws his inspiration from observing the 
world around him and occasionally, 
shifting the focus of familiar objects to 
create new perspectives and self-
reflection. He instinctively understood 
the creative and disruptive approach of 
Diptyque with the Hourglass, when 
creating a perfumed version of this 
universal object exploring the passage of 
time. “It’s always a big pleasure to 
collaborate with a brand of excellence. 
The project I realized for Diptyque is a 
dialogue with the sense of smell and 
time. Two shapeless worlds to which I 
tried to give an aesthetic by working with 
evocative symbols such as the circle, the 
mirror, the hourglass and sound. Six 
circles nestled with each other, the mirror 
with its reflections, the evanescence of 
the scents permeating the space and, 
most of all, six translucent discs which 
invite the guests to interact by touching 
them. A project which combines different 
languages like the design, the 
architecture of Palazzo Litta, the text 
written on the walls, the chromatism, by 
associating the fragrances with the 
passage of time and with the fantasy of 
people,” says Felice Limosani.
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U R B A N

H I D E A W A Y

ALONGSIDE SLEEK, MODERN AND 
MID-CENTURY-INSPIRED PIECES, WHICH MAKE 
THE ROOM FRIENDLIER LOOKING, THIS LIVING 

ROOM ARRANGEMENT BY MARINA HOMES 
INCORPORATES ELEMENTS THAT WORK 

BEAUTIFULLY TOGETHER BUT THAT DON’T 
REALLY HAVE THAT MUCH IN COMMON TO 
CREATE A COOL-BUT-COMFY SPIN ON A 

RUSTIC STYLE.

(ALL PRODUCTS ARE FROM MARINA HOMES)

2

4
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1  SUNRISE 4 SOFA – QR9,200  2  ALPAKA YAKU CUSHION COVER – QR700  3  TERNI COFFEE TABLE – QR6,500  
4  HANDWOVEN RODERRICK SILVER ( CARPET) - QR2,500 5  CHAMPAGNE CORK STOOL - QR1,000 

 6  WATSON TRUNK SMALL - QR2,750  7  PHOTO ON PLEXIGLASS - QR3,500  8  CERAMIC OWL - QR70 
 9  BOX NICKEL PLATED ALUMN SHEET- QR40 10  W CLOCK- QR260

10

1

3

5
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ANTOINE PREDOCK DESCRIBES 
ARCHITECTURE AS A POETIC 
ENCOUNTER WITH THE CLIENT, 
THE SITE, THE CULTURE AND, 
FINALLY, THE INNER SELF OF THE 
ARCHITECT WHO 
UNDERSTANDS ALL THE 
PREREQUISITES OF THE 
BUILDING, AND THEN REVEALS 
THEM IN A BUILDING OR WORK 
OF ART.

 IN HIS FIRST QATAR 
PROJECT, HE INDULGES IN A 
DESERT EXPERIENCE BEFORE HE 
EMBARKS ON THE PLANNING 
AND BUILDING OF THE 
NORTHWESTERN UNIVERSITY 
IN QATAR.

BY SINDHU NAIR

The Northwestern University in 
Qatar was housed until recently 
within one of the most impressive 
buildings in Education City, the 
Carnegie Mellon University in Qatar 
by world-renowned Legorreta+ 
Legorreta architects. The media school 
was hence associated within these 
premises and the students and the 
faculty had already made themselves; 
comfortable over time. That perhaps 
was the first challenge for the 
architect given the responsibility 
of this building, to create  premises 
that extracts you out of comfort 
zones. But for Antoine Predock, who 
had designed buildings around the 
world, from China, Taiwan, Japan to 
Chicago, Texas and in his hometown 
in Mexico, and won many accolades 
like the New Mexico Governor’s Award 
for Excellence in the Arts, the AIA 
Gold Medal and in 2007, a Lifetime 
Achievement Award from the Cooper-
Hewitt National Design Museum, 
this was not a challenge that was 
impossible to overcome. 

POETIC

ENCOUNTERS
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Not that Predock was not captivated 
by the buildings designed by signature-
architects within Education City, a 
place he calls “an architecture museum 
of sorts, with each building having an 
authority and a personality of its own.” 
He says, “I respect the other buildings 
but I wanted this building to have a deep 
integrity based on this location and in 
particular I wanted to answer the clients’ 
needs, in their entirety.”

But for Predock the design process is 
heavily hinged on the place where the 
building is located, “the building being 
a response to the surroundings in the 
deepest way and over time. It has to be 
respectful of the overall infrastructure, 
while understanding the different 
approaches to the building.”

Located in the south-east quadrant 

of Education City and set as a hinge 
between two campus axes, the 
Northwestern University quite literally 
translates and arbitrates the surrounding 
environment into an interwoven 
movement of interior and exterior space. 
Consisting of textured outer stone walls, 
the building tells a timeless story while 
inwardly transforming into a realm of 
digital magic. “In silhouette, the new 
College of Media and Communications 
becomes a rugged Qatari landscape in 
abstraction, while expressing a diagram 
of journalistic ideals,” says Predock, his 
voice crystal clear over thousands of 
miles of static. 

“The collaboration with HH 
Sheikha Mozah’s Education City and 
Northwestern University was a critical 
one because Northwestern (in the US) 

is viewed as one of the best journalism 
schools in the world. Journalism has 
also advanced and expanded so much 
in the 21st century and the building 
has to become the medium where all 
of these conflicting and sometimes 
complementing aspects of journalism 
come together and keep the tradition of 
reportage alive while striding forward 
technologically.”

To love a building, and to feel in sync 
with it, you have to understand the 
thought-process behind each of the 
elements, the materials used and the 
shape of the structure. Predock explains 
how the NU-Q building has taken on the 
form we see. “If you look at the building 
it has an embracing form, common with 
the dunes in the desert, the arching 
form follows the curves of the swords 
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of the Bedouins and the half-moon 
during the Ramadan season.” Predock 
continues, “The building has a beautiful 
calligraphic feel to it; even if you cannot 
read calligraphy, you are touched by the 
implied poetry and it is the same feel that 
resonates with the building.”

The building gestures in a calligraphic 
manner, creating a narrative 
interweaving the courtyards and open 
atria in addition to allowing a spatial 
progression out through the courtyard 
and to the gardens. Cursive flow takes 
one from the lobby to the common 
areas and beyond to the upper-level 
faculty, classrooms and media spaces. 
“The spatial progression in the building 
encourages dialogue, visual eaves 
dropping, and creates forums for debate, 
collaboration and mentorship,” he 
explains.

The project acts as a forum for 
technological innovation, education 
and cultural exchange. A matrix of open 
informal gathering spaces juxtaposes 
against soft arcing paths tracing through 
the building. Interactive journeys taking 
place inside the building telegraph an 
internal digital skin that will both shade 
and narrate through embedded digital 
media and projection.

The other “gigantic” challenge, 
according to Predock, is the location 
of the building in the desert, an aspect 
the architect loves to tackle and to 
emerge as the conqueror, having lived 

“The spatial 
progression in the 

building encourages 
dialogue, visual 

eavesdropping, and 
creates forums for 

debate, collaboration 
and mentorship.”
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in a similar environment in other desert 
surroundings.  “The forces of nature that 
act on a building in a desert are much 
more severe and I know how they assault 
the buildings. Wind and sand play havoc 
on the structure and all these factors 
have to be factored in the planning to 
bring the forces to act favourably on the 
building.” Predock takes us back to his 
initial journey through the desert where 
he chanced on a Pepsi bottle ravaged by 
sand on one side while the other side 
remained fairly recognisable. 

Predock spent a considerable amount 
of time understanding the desert climate, 
“the wind, the sandstorms, the changes 
in temperature – all these Arabic desert 
characteristics had to be experienced 
first-hand and I spent a lot of time in 
the desert to acclimatise myself to these 
surroundings,” he says. “And this intense 
climatic condition paved the way for 
a fortress-kind of exterior against the 
forces, one that contained a beautiful 
inner garden.”

Predock has designed numerous 
buildings in desert conditions and has 
travelled across each of these locales: 
the Gobi Desert that covers parts of 
northern and north-western China, and 
of southern Mongolia; the Kazakh desert 
near Kazakhstan; the deserts of South 
America and the ones in New Mexico 
which he describes as “high deserts 
theatre-cold yet arid, and very harsh”.

“Deserts around the world are 

all very different, each of them has 
characteristics of its own.” he says.  “And 
each of them has a very different impact 
on the building.”

Predock laments how many buildings 
in Doha portray a lack of sensitivity 
to the place they are built in and cites 
the examples of his favourite architect, 
Frank Lloyd Wright, one of the greatest 
American architects whose “organic 
architecture” seemed to have influenced 
Predock’s works. 

Every architectural commission is a 
huge research project for Predock and 
that’s the process that he loves to embark 
on and if it were not for the deadline, he 
would continue to engage deeply with the 

surroundings he was building for. “The 
process is critical,” he says, “but all in the 
context of the deadline.”

While Predock’s love for the exteriors 
and their relation with buildings is 
known, this understanding was as a result 
of an experience that he had early on in 
his architectural journey. He describes 
it in his own words in an essay he has 
penned: “It was when I was a student 
traveling in Spain on a motorbike in 
the 1960s that I first encountered the 
Alhambra. I had a limited understanding 
of Moorish architecture, since at that 
time architectural history courses to 
which I had been exposed barely touched 
on non-Western models. This moving, 
unforgettable encounter revealed a 
spatial realm that inalterably affected my 
path in architecture.”

Predock never views architecture as a 
business proposition, “while there can 
be around the edges wonderful business 
initiatives, or a great lifestyle”. Instead 
he is more concerned about the integrity 
of the work, a passion that is true to the 
inner vision which finally identifies itself 
in the poetry of the architecture. 

So, the mission of an architect is to have 
their inner content made visible, says 
Predock. “Let that be a guide. And be true 
to that inner content, because what you 
put out there as a work of architecture 
remains there for a lot of time, to interact 
with people, and it should be a message 
that lasts long, almost superseding the 
physical building, as a gift to mankind.”
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ANTOINE G. KHALIFE, VICE-
PRESIDENT, GROME MARKETING, 
LEVANT AND SAUDI ARABIA, 
TALKS ABOUT THE IMPORTANCE 
OF BATHROOMS IN THIS DAY 
AND AGE.

BY UDAYAN NAG

On the eve of ISH 2017, Grohe 
announced the Sense and Sense 
Guard, AquaSymphony, and Blue 
Home as its major products for the 
mega trade fair event held every year 
in Frankfurt, Germany. While Grohe 
Sense can warn homeowners of water 
leakage, flooding and unwanted levels 
of humidity, Grohe Sense Guard has 
the power to instantly shut off the 
water supply, thereby preventing 
damage to the house.

Another concept introduced by the 
company at the exhibition was 
AquaSymphony, a one-and-a-half-metre- 
wide luxury shower, which comes with an 
integrated steam bath and a special 
in-TRI-cate light. And finally, there was 
the Grohe Blue Home tap water turned 
into premium water on the spot–still, 
medium or sparkling.

The digital bathroom, which includes 
apps providing entertainment and mirror 
apps projecting news items, was also one 
of the topics of ISH 2017. So, what have 
Grohe’s initiatives been regarding these 
concepts?

“We are more focused on coming up 
with technological advancements in 
areas which make sense. Currently we 
are not into developing mirror apps,” says 
Antoine G. Khalife, Vice-President, 
Grome Marketing, Levant and Saudi 
Arabia.

SYMPHONY OF LIGHT,

SOUND AND 
COLOURS
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“In 2015 we launched an F digital 
deluxe Grohe spa system, where you are 
creating a personalised spa at home, 
which includes not only a top-of-the-line 
water experience, but also LED lighting, 
steam and music. Based on the concept of 
creating your own spa at home like a 
home theatre, more and more things are 
moving back into the house. So, the home 
spa was based on the concept of making it 
possible to start the operations from the 
phone. So we said let’s introduce an app 
on iPhone or Android where you can 
control the steam and light.”

Khalife adds that there is no point in 
having fancy gadgetry just for the sake of 
it. He feels that the best device is one 
which does not require a manual. “You 
can fall into this trap very easily. The 
technologies are there. It’s not as if you 
are reinventing something to compete 
with Bluetooth. This is where I think 
companies need to be very careful 
because we have seen gadgets creating a 
lot of buzz during a trade fair and you 
never hear about them again because the 
end user finds them useless.”

“The technology used in Grohe’s smart 
control shower system is state of the art. 
Put any person in front of the product and 
they will immediately know how to use it. 
And they will immediately feel that this is 
something that will make their lives 

easier and more comfortable.”

People do different things to start off 
their day on the right foot–meditation, 
yoga, etc. Grohe had also stressed the 
time that people spend in bathrooms and 
how important that private time is. So, 
how do the company’s research and 
development (R&D) programmes track 
the latest requirements of the market?

“It’s obvious that there has been a 
change in the mindset of people as far as 
the role of bathrooms is concerned. In the 
past people used to look at the bathroom 
in a completely different way to how they 
are looking at it presently. It used to be 
the smallest room in the house where you 
rushed in and rushed out,” says Khalife. 

“People have now started realising that 
bathrooms can play a major therapeutic 
role. It’s not just for your basic needs. As 
life gets more stressful, many feel that 
time in the bathroom is the only private 
time that they have to themselves. We’ve 
even seen this in the architecture where 
the average bathroom sizes are getting 
bigger. And we at Grohe have mastered 
these innovations, made in the last four to 
five years, which have resulted in the 
bathroom becoming a personalised 
therapeutic room.” 

Khalife further says that it’s all about 
“adhering to the four pillars”– quality, 

technology, design and sustainability. He 
mentions that sustainability is given 
special importance because, while 
enjoying a shower, if one can also save 
water and give something back to the 
environment then so be it.

Another innovative feature that Grohe 
has come up with is different faucets for 
hot and cold water. “The Grohe Red 
mixer comes with a boiler, specifically to 
offer instant hot water at 100°C. The 
Grohe Blue Home comes with a water 
chiller and a high-density filter which 
also has the capability to produce 
sparkling water. A combination of Grohe 
Blue and Grohe Red is available in many 
European countries. So you have access 
to chilled, hot as well as sparkling water 
in your kitchen sink.”

Ten new colour finishes in its Essence 

“The technology used 
in Grohe’s smart control 
shower system is state of 
the art. Put any person in 
front of the product and 

they will immediately 
know how to use it.”
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range was another of Grohe’s highlights 
at ISH 2017. “There’s a growing demand 
for colours, whether it’s residential or 
hospitality. We did our research on the 
nine colours most in demand other than 
chrome,” says Khalife. 

“Based on the various responses that 
we got, we utilised the same shade but 
put an additional colour element to create 
a bit of individualism. If you look at the 
colours, they cater to the various design 
requirements. So, if you are looking for 
something rustic or antique, you go with 

the warm sunset or cool sunrise, which 
are available in various shades of gold. 
You can get it in shiny or brushed finish. 
If you are going for something more 
modern and minimalistic and you don’t 
want to opt for pure black, you have got 
hard graphite which fits very well into the 
overall black ambience.”

Khalife adds that in the Essence range, 
within the same design range, putting a 
different colour on the same product 
gives a different design element. “If you 
opt for cool sunrise it gives you a 

bohemian and classic feel. On the same 
faucet, if you put hard graphite, you get a 
modern, avant-garde theme. This is 
where we play with the colours to 
somehow cover the design spectrum as 
well. The design element will be further 
amplified with the use of colours.” 

And finally, as far as the company’s 
upcoming plans for Qatar and the rest of 
the Middle East are concerned, Khalife 
says that Grohe as a brand is recognised 
and respected in the region, and that 
Qatar is one of the most important 
markets for them.

“We have been operating in Qatar since 
the 1960s. Many of the generations there 
have grown up knowing about Grohe’s 
high-quality product range for 
bathrooms. Qatar is also one of the 
regions where the selection of our 
products is very high. Whether it’s 
projects or private retail service, you’ll 
find that the product mix is very wide. 
Most of our luxury products are well 
appreciated, and we also have a regional 
office in Doha. So, Qatar for us is one of 
the most important markets in the Middle 
East.”

“Based on the various 
responses that we got, we 

utilised the same shade 
but put an additional 

colour element to create a 
bit of individualism. If you 

look at the colours, they 
cater to the various design 

requirements. So, if you 
are looking for something 

rustic or antique, you go 
with the warm sunset 
or cool sunrise, which 

are available in various 
shades of gold.”

GID
      
  FOCUS
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Versace Home introduces three new 
lines at the Salone del Mobile 2017, Le 
Jardin de Versace, featuring: exclusive 

print for bedding and textiles; the 
sleek VM11 range; and the iconic new 

Shadov.
Le Jardin de Versace is the print for 

Versace Home inspired by the romance 
of nature in sumptuous vivid colour, 
centred by a bold butterfly motif and 
surrounded by golden baroque swirls 

and flowers. VM11 is defined by its 
neutral shades of black and white, with 
bold shapes and contrasts in material, 
with the signature Medusa silhouette 
often cast in moonstone – like in the 

VM11 dining table, interchanging marble 
inlays with matt black and white veneer 
on the top. The Shadov chair takes the 

silhouette of the famous Versace Medusa 
and places it in the heart of the home. 

The Medusa’s outline is moulded to form 
the seat of this modern, versatile and 

elegant chair that will become a new icon 
of Versace Home.

THE One officially opened its doors to the 
latest store in the new Mall of Qatar. The store 
features all three of THE One’s brands.

It offers shoppers the unique convenience of 
exploring the entire furniture and accessory ranges 
of THE One, FUSION by THE One, and THE One 
Junior via three separate shop-in-shops. While THE 
One brings customers affordable luxury in home 
fashion with unique seasonal collections at mid-
range prices, FUSION by THE One is more high-
end, specializing in bigger, bolder home fashion 
products more suitable for villas, whereas THE One 
Junior is big on kid-sized versions of adult furniture 
pieces at mid-range prices.

VERSACE  HOME  
        AT SALON DEL  
     MOBILE

Cityscape Qatar 2017, the leading 
real estate and investment exhibition 
in the State of Qatar, wrapped up 
its 6th edition, under the patronage 
of His Excellency, Sheikh Abdullah 
Bin Nasser Bin Khalifa Al Thani, 
Prime Minister and Minister of the 
Interior for the State of Qatar with 
major deals, remarkable investment 
projects unveiled and a 10% increase 
in the number of visitors on the first 
two Days of the Exhibition.

CITYSCAPE
  QATAR 2017

THE ONE 
 OPENS IN
  

  

  MALL OF QATAR








