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G Talk
One of the privileges of living in the Middle East is the opportunity to experience 
the holy month of Ramadan along with our Muslim friends. Though we might not be 
observing religious rites, the general change of pace and mood allows for a period of 
self-reflection that many of us tend to neglect in these fast-moving times. 

Finding time for yourself and accessing where you are at any point of your life is an 
essential step to inner well-being that helps set the tone for your next big challenge 
or to achieve the next goal. At GLAM HQ, we know the lives of strong modern women 
are constantly evolving, from a new job, to being a mom, to arriving in a brand new 
continent to live in a new culture, these are all adventures that need to be taken head on 
with a clear mind and strong resolute. So for this unique time of the year, let us all find 
take five and find our center before we start a new chapter. 

To celebrate strength and new beginnings, we meet the founder of Mayshad who 
dedicates her new collection of handbags to the international woman who transcends 
borders, and for this holiday season, whisk your family away for a tranquil retreat in the 
quaint Sicilian outpost, Verdura, while add a dash of Mini Me fun with your kids with 
matching styles to celebrate the festivities. And for a little inspiration to spruce up your 
home for the new season, we take a page from real estate mogul Robbie Antonio who 
brings together art and design in his works. 

Happy Reading!

EDITOR’S PICK
THE AUTUMN/ WINTER 2017 COLLECTION FROM 
DUNHILL IS UPDATED FOR TODAY WITH 
CONTEMPORARY REVISIONS OF CLASSIC PIECES. 
OVERCOATS ARE RELAXED AND TAILORED TO BE 
WORN IN A CASUAL CONTEXT.  DOWN-FILLED 
OUTERWEAR AND MULTI-FUNCTIONAL PARKAS 
ARE TEAMED WITH SUEDE TENNIS SHOES, 
ENGINEERED FOR CONTEMPORARY LIFE. WINTER 
BEGINS WITH EVENING WEAR IN DARK 
CHOCOLATE VELVETS AND WOOL CASHMERE 
OVERCOATS WITH SWAKARA TOP COLLARS. INK 
AND DARK DENIMS ARE INTRODUCED WORN WITH 
SILK BRIOCHE RIB KNITS, KNITTED MERINO 
BLOUSONS WITH FUR-TRIMMED COLLARS AND 
HAND-MADE ENGLISH CHELSEA BOOTS. 
SELF-ASSURED AND CONFIDENT, CLOTHES 
COMPLEMENT CHARACTER, UNDERSTATED AND 
ELEVATED, NEVER SHOUTING ALWAYS RELEVANT. 
IT’S TIME FOR A QUIET REVOLUTION.
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MEN OF CANNES

Jake Gyllenhaal wears a pair of Salvatore 
Ferragamo black tramezza lace-up shoes 
during the press conference of his film ‘Okja’ 
held on May 19 at the 70th Cannes Film 
Festival.

JR wore a Gucci midnight blue satin notch lapel 
two button Marseille tuxedo with a white dress 
shirt with floral embroidery and red silk flower pin 
to the Faces, Places (Visages, Villages) screening.

German visual artists  
Sandro Kopp attends the 
Okja premiere with his 
wife, actress Tilda 
Swinton during the 70th 
Cannes Film Festival at, 
Palais des Festivals. 
Sandro wears a 
one-button grosgrain 
shawl lapel tuxedo in 
mohair wool, white shirt 
and bowtie, all 
by Ermenegildo Zegna.



GUCCI CAPSULE AT MR PORTER 

AN ODE TO SPRING

An exclusive 43-piece capsule collection by Gucci, under the creative 
direction of Alessandro Michele, debuted on luxury online shopping 
destination MR PORTER. Inspired by urbanism and self-expression, 

anchored in classic tailoring silhouettes and eccentric sportswear, the 
collection is across ready-to-wear, shoes and accessories and infuses 
the House’s rich textures and fabrications in a vivid colour palette of 

zesty oranges and yellows, azure blues and bordeaux reds.

Van Cleef & Arpels revisits its Frivole collection with 
nine original creations that enhance the Maison’s range 
in a bloom of graphic flowers. The creations – in which 
heart-shaped petals are arranged three-dimensionally 

around one or three diamonds – are characterized by their 
interplays of reflections and geometric lines. Ranging 

from single flowers to shimmering bouquets, the different 
models featuring diamonds set in white or yellow gold 

light up the skin with their precious brilliance.

FENDI MY WAY REINVENTED

The new Fendi My Way Topazes Special 
Edition blends precious materials and bold 

colours in sophisticated special editions 
of the renowned Fendi My Way collection, 
featuring a combination of arc cut topazes, 

diamonds and mother-of-pearl in four 
colour variations. Accompanied by a Green 
Verde or Blue Dorothy Glamy, the tone-on-
tone removable Arctic fox collar crafted in 

the Fendi ateliers in Italy.
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CHOPARD X RIHANNA

Iconic jeweller Chopard takes on a new vision in a special 
collaboration with pop star Rihanna for two special 

collections under the "Rihanna Loves Chopard" moniker. 
The two lines, co-designed by the Rihanna and Chopard’s 

creative director Caroline Scheufele, will be launched 
this summer. “I have always been in love with Chopard’s 

exquisite jewelry, so to actually design collections with 
them is something I still can’t believe,” says Rihanna, 

who has long been wearing Chopard on her red-carpet 
appearances. The haute jewellery line is inspired by 

Rihanna’s island roots – the lush gardens of Barbados 
and the electricity of Carnival– and will debut during the 

Cannes Film Festival’s 70th anniversary celebrations. The 
second jewellery line is defined by minimalist geometry 

and sharp, clean lines.  “Rihanna and I collaborated closely 
on the collections so you can feel her unstoppable energy, 

strong creativity, and inherent sense of design in every 
piece,” says Caroline Scheufele.



RAINBOW WEEK SWIMSUITS 

One swimsuit a day for all of summer? Yes 
please! Following the success of Alberta 
Ferretti’s Rainbow Week knitwear capsule 
collection, the designer has decided to 
extend the concept into swimwear just in 
time for our mid-year holidays. The seven 
one-piece suits, each dedicated to a day of 
the week from Monday to Sunday, come 

in the colours of the rainbow in the same 
shades and combinations of the Rainbow 
Week knits collection. Packing for a beach 
getaway just got a whole lot easier, and 
they are versatile enough to be worn as tops 
under airy linen pants or flouncy skirts. 
The cute swimsuits will be available online 
starting in May on www.albertaferretti.com

The team at Moda Operandi predict that in a departure 
from seasons past, Pre-Fall has newly become more in 
line with the buy now, wear now philosophy, offering a 

fresh crop of summery pieces just when one’s likely grown 
tired of those purchased for spring. Trends still remain, 

and there are still coats (those in the know buy their 
statement outerwear early before the good ones are gone).

PRE FALL CHEAT SHEET
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Creative director Stuart Vevers goes on an exploration of iconic Americana for the SS17 
collection of Coach and reinvents the American luxury brand classics into a 

contemporary collection. Eclectic touches of counter-culture influences with faded 
florals are reconfigured with the toughness of biker leather, gangs and pumped-up 

rockabilly moccasins. The inspiration continues into new interpretations for Coach’s 
classic Dinky bag. First introduced in 1973, the Dinky bag, dubbed the Little Bag That 

Could, is an archive favourite thanks to its minimalist and versatile crossbody-to-clutch 
design. This season, the bag is given the spirit of American freedom with versions in 

suede-backed fringe, star and heart rivets, studs and textures.

THE LITTLE 
BAG THAT 

COULD
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Start them young on the style journey, as mini-
me dressing is becoming the cool thing again for 
mummies and their little ones. But forget about 
just matching tees or frumpy frocks, little girls 
are getting their own seasonal collections that 
are on point with runway trends. For the lucky 
mummies with daughters, here’s your chance 
to make dressing up a time to bond. Matching 
prints in different silhouettes are eye-catching 
while similar cuts and colours make a chic pair. 

And it’s not just for special occasions; casual 
matching denims are easy for everyday wear 

and there’s no better way for your little ones to 
start aspiring to mummy’s style quotient! 

BY DEBRINA ALIYAH

SEEING DOUBLE

SAVE
1 	 Printed blouse, QR129, Zara
2 	 Kids printed blouse, QR49, H&M
3 	 Denim overall, QR99, Pull & Bear
4 	 Kids overall, QR89, H&M
5 	 Lace dress, QR169, H&M
6 	 Kids dress, QR69, H&M

 All items available from Dolce & Gabbana.

SAVE
VS

SPLURGE

1

SPLURGE
1 	 Floral print tunic, QR3,900
2 	 Kids printed cotton dress, QR1,100 
3 	 Pineapple print pajama top, QR3,900 
4 	 Kids pineapple print dress, QR1,350
5 	 Pasta print kaftan, QR7,550 
6 	 Kids pasta-print dress, QR1,260

2

3

4

6

5

1

2

3

6

4

5
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Top–down 
fury Convertibles are not just for cruising; they are also for careening 

through ribbon-like roads, kicking up and becoming one with the 
dust and grime, eyes watering from the atmosphere screaming past 
you, and the flotsam and jetsam of less-travelled paths just a blur in 
the corner of your eyes... The Ferrari 488 Spider takes everything you 
knew about top-down driving and tosses it into the wind. Behind its 
wheels, you can chart your own high-speed destiny.

FASHION SHOOT / 17
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Ahmed wears a Serbian, made 
slim fit, cotton and linen 
casual jacket (J MACRO 
STRUCT), over Italian 
five-pocket cotton pants 
(GABARDIN) complemented 
with a casual Romanian-made, 
slim fit, polo shirt (SCOTTISH 
YARN "Filo Di Scozia").

Designed by Ferrari Style 
Center, the 488’s sculptural 
forms are radically new, 
accentuating the car’s 
sportiness yet retaining the 
classically clean, pure lines 
typical of Ferrari’s legendary 
styling.



The same Italian-made, 
five-pocket pants, this time 
in beige and with 2% elastic 

to help them stretch 
comfortably, are the 

perfect foil to the slim fit 
casual jacket in yet another 

shade.

The 488 Spider’s cockpit 
was designed to underscore 
Ferrari’s Formula 1-inspired 
philosophy of creating a 
seamless relationship between 
driver and car.

FASHION SHOOT / 19



The Italian jeans (DENIM MED. 
WASH) and slim fit, pure 
cotton sweater, made in China, 
(RESPECT CNECK ) scream 
casual elegance. 

The styling is honed around its 
aerodynamic requirements, 
reflecting the drop-top driving 
pleasure focus of its sportiness 
and performance.

20



A custom-fit, pure cotton classic white shirt, 
made in China, (CAM WASL2) brings out the 
best of the slim fit Italian suit (OVER CHECK 

SUPER 110), made from100% pure wool.

This 2-seater roadster is only 50 kg 
heavier than its coupe sibling whilst 
matching the 0-62 mph sprint at 3 
seconds. Beneath the engine cover 
throbs the 3902 cc turbo-charged V8 
that debuted on the 488 GTB.

FASHION SHOOT / 21
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CELEBRATION 
OF STRENGTH

“L
ife is made to fulfill 
your dreams and we 
are responsible to 
make them possible. 
The world is a great 
playground and it’s 
important for all 
women to be bold 

and determined and my SS2017 collection 
celebrates the modern woman who is not 
afraid to be who she wants to be,” said 
Nezha Alaoui, the brand’s creative director.

The designer spends time between 
New York, Morocco, L.A. , Dubai and her 
atelier in Paris and these diverse influences 
allow her to seek inspiration in cultural 
diversity, human interactions and artistic 
encounters. In what she calls her bubble, 
she navigates between textures, shapes 

and colours with a photographer’s view to 
sharpen her sense of aesthetics to apply to 
her designs.

Nezha is an active voice in the 
international women’s community as 
a motivator through her magazine, 
www.mayshadwomanmag.com 
,and empowerment club, www.
mayshadwomanclub.com. She strongly 
believes in encouraging and inspiring 
women to accept themselves as they are 
and embrace the different aspects of their 
lives with love and passion to achieve their 
goals and dreams.

Mayshad Paris has been awarded the 
Butterfly Mark powered by Positive Luxury 
in recognition of its socially responsible 
approach and excellence in craftsmanship, 
design and customer service.

A handbag brand that 
celebrates the spirit of 
women across the globe, 
Mayshad presents a 
limited exclusive collection 
this season that embodies 
its values in representing 
the international 
contemporary woman. 



THE TIMELESS BAG 
Available in two sizes, 
the Timeless Bag is a 

versatile utility bag for 
everyday wear.

THE STATEMENT 
PURSE

The “Be Who You Want 
to Be” Statement purse 
is a motivational piece 
for all strong women 

who have the courage 
to live freely. 

THE ENVELOPE CLUTCH
The Envelope Clutch 

features elegant Moroccan 
-inspired mosaic print in 

calfskin leather. 

THE WORKING BAG
Perfect to carry on 

working days with its 
deep rectangular shape 

that fits documents and a 
laptop. 

FASHION / 23
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A 
SICILIAN 

GEM

BY DEBRINA ALIYAH

As far as the eye can see, the olive and orange groves 
go on and on, interweaved with well-manicured patches 
of green. Little lanes twist and turn into private enclaves 

where chatters of an on-going golf game fill the otherwise 
peacefully quiet air. In this majestic 230 hectares of 

landscape where Verdura Resort dwells, there is a piece of 
serenity for even the most restless of spirits. 

There s something about the island of Sicily and its people that makes guests feel 
inexplicably comfortable right on arrival. It s a brand of hospitality that takes 
immense pride in their colourful and flavourful culture mixed with a fervor to 

impart it on anyone new. In a time where luxury resorts are beginning to merge 
into a repeated blur of the same offerings, Verdura s stand-out Sicilian character 

brings its charm in creating an experience that pleasantly veers between the 
warmth of a traditional Italian home and the fine comforts of modern amenities. 



TRAVEL / 25
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Design

Visually, a 19th century tile pattern 
native to the island leads the 
Sicilian design concept which is 
reinforced with the use of intense 
colours - violet, ochre, scarlet - that 
is reminiscent of the surrounding 
rugged landscape.  The raw and 
pared down exteriors host colourful 
interiors of mosaic walls, artefact-
inspired pots and ancient-themed 
plaster reliefs. At the right moment, 
you could even envision yourself a 
medieval Roman princess gazing 
into the Mediterranean Sea. The 
design, which is green-certified, 
is a deliberate homage to the land 
that seamlessly blends with the 
three world-class golf courses 
that form the heart of the resort. 
Renowned among the golfing 
community, the resort sets itself 
apart with a complete holistic 
offering that goes beyond just the 
championship courses. 

The Spa

In comes the Verdura Spa, the vanguard 
flagship of the Rocco Forte Spas Concept 
launched early last year. The 4000 square 
meter complex is home to 11 treatment 
rooms, a gym, a fitness studio, an indoor 
lap pool, saunas and the signature outdoor 
Thalassotherapy pools. By itself, the 
spa warrants a few dedicated days to let 
yourself unwind and recharge through 
its dedicated treatments and wellness 
programs. Curated based on Sebastian 
Kneipp s five wellbeing pillars, water, 
plants, exercise, nutrition and balance,
the immersive experience is a combination 
of both administered treatments and 
reflective alone time. A complete 
range of bespoke treatments including 
facials, beauty rituals and massages is 
complemented by the Forte Organics 
product line that emphasises local plants 
and herbs. The Thalassotherapy pools is a 
self-discovery  journey of hot and cold baths 
to stimulate the senses and as the sun sets, 
little nooks and corners of the spa offers a 
relaxing balm to unwind and reflect.



To Eat

No Italian escapade is ever complete 
without the culinary touch. The 
resort s expansive space has 
afforded them the opportunity to 
peruse the land as an organic farm 
for herbs and vegetables including 
artichokes, eggplants, tomatoes, 
peppers, melons, red peppers 
and beans. The fresh produce are 
inevitably the stars in the kitchens 
of the resort s restaurants, alongside 
the Verdura Societa Agricola extra 
virgin olive oil which is produced 
from the rich groves on the property. 
In the summer, sit on the seafront 
terrace of Amare for freshly caught 
seafood cooked to your preference. 
Evenings call for a romantic setting 
at Zagara, the resort s signature 
restaurant, to indulge in the fine 
interpretations of seasonal produce 
by executive chef Paolo Platini. 
Dive into the intimacy of a Sicilian 
trattoria at Liola and sample 
heartwarming authentic dishes 
including caponata and arancini, 
and of course, a canolo with ricotta 
for a sweet finish. Italian cuisine is 
all about the touch of the hand, so 
gets hands on with private cooking 
classes with the chef and you will 
head home with the invaluable 
knowledge of creating your favourite 
dish! May we suggest the cassata?

To Do

With a 1.8km private coastline, 
there s ample of space for beach 
lounging and water activities during 
the sunny months, which in Sicily 
can sometimes be up to ten months 
a year. The temperate weather 
also means golfers can enjoy the 
facilities all year-long with its two 
18-hole course and one 9-hole 
par-3 course. There s also a driving 
range and a golf academy led by a 
PGA professional team for budding 
enthusiasts. The resort has also 
introduced bike-sharing so guests 
can explore the entire property on 
bicycle and enjoy the organic farms. 

Cultural Gemstone 

For the culturally-inclined, a must-
not miss sight while in the south 
of Sicily is the Valley of Temples, 
a stunningly well-preserved 
archaeological site of Greek 
temples from 600 BC that lays the 
foundation of Greek and Roman 
history. The remains are a UNESCO 
Heritage recognised site and is 
located in Agrigento, a 40-minute 
drive from the resort. Adventure 
seekers can also try skydiving and 
hiking in nearby mountain ranges.

Getting There

Verdura Resort is situated on the 
south west coast of Sicily between 
Agrigento and Sciacca. Fly into 
Palermo or Trapani airports which 
are both about 80 minutes drive to 
the resort. We recommend spring 
and summer months for an all-round 
experience while the cooler months 
are perfect for golfers and spa 
retreats. www.roccofortehotels.com

TRAVEL / 27
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I
n the past few years, there has 
been something different about 
fashion weeks. Some of those 
faces in the front row might not 
be as famous, might not belong 
to celebrities or the editors of 
highbrow fashion magazine like 
Vogue or Elle. The culprit? Social 

media.
The rise of the social media influencer 

has affected nearly all aspects of the 
traditional media and entertainment 
industries. Now a pop star might not get 
his start in Hollywood; instead it might 
come from just a YouTube video of him in 
a talent show garnering thousands of views 
and that is after all how Bieber fever first 
began. The effect on the fashion industry 
is undeniable, and can be felt even here 
in Qatar. This year's Doha Jewellery and 
Watches Exhibition featured two well-
known Middle Eastern social media 
influencers as ambassadors of the show. 
They took selfies with specific brands 
and products that were cross-posted to 
both the brandís and the influencerís 
channel, tagging the exhibition in the 
caption. This selfie, as innocuous as it may 
seem, is carefully calculated to increase 
the reputations of the exhibition, the 
influencer, and even the most beloved of 
brands. Data from influencer marketing 
platform Muse Find shows that 92% 
of consumers trust an influencer more 
than an advertisement or traditional 
celebrity endorsement. With percentages 
like that, it is no wonder that according 
to Bloomberg, $255 million is spent on 
influencer marketing every month by big 
name brands. Recently, however, brands 
have been eyeing a different sort of social 

media star one nicknamed ìthe micro-
influencer. 

The September 2016 Milan Fashion 
Week was, as always, a star-studded event, 
with familiar faces like actress Jessica 
Chastain and tennis superstar Serena 
Williams in the front row. For decades, 
brands have partnered with stars for 
sponsorship deals, and now most people, 
whether they like it or not, are unsurprised 
to see mega famous social media gurus 
like the Kardashian sisters tapped for 
sponsorship deals as well. What might 
be surprising learn is that many brands 
now prefer spending time and money 
courting lesser known faces also present 
at the Milan Fashion Week, such as Qatari 
blogger Husnaa Malik.

"It takes a lot of time to create good 
content," said Malik. Her cheekbones are 
high, perfectly contoured and highlighted, 
and she has thick, expertly arched brows 
and a Cupidís bow mouth. She favours 
a simple, elegant style with touches of 
whimsy: fun, patterned trousers here, 
stitched flower design on her abaya there. 
Here is someone other women would trust 
for fashion and beauty advice. 

Malik posts on Instagram about four to 
six times a week; 90.7 thousand people 
follow her handle eatsleepbefancy. On 
her YouTube channel a video of her giving 
abaya and sheyla styling tips has views 
in the tens of thousands range. With 
Snapchat, always a popular social media 
app for the Middle Eastern demographic, 
she receives an average of around 8,000 
views every time she posts. She is right in 
the sweet spot of micro-influencing.

So why might brands choose Husnaa 
Malik over Kim K? A survey done by 

BY LINDSEY KNEPSHIELD

There are big payoffs for staying small in the fashion world.

MACRO-GAINS IN 
MICRO-INFLUENCING



Markerly, a company that works to pair 
together brands with relevant influencers, 
looked at two million influencer accounts 
on Instagram. They found that as the 
follower count increases, the percentage 
of users who are actually engaging in 
that content decreases. I.e. the more 
people who follow you, the less likely 
those followers are to hit that little heart-
shaped like button. For maximum impact, 
Markerly found that brands should focus 
on ìmicro-influencers, those with between 
10,000 and 100,000 followers. 

A big part of that goes back to the idea 
of consumer trust in influencers, which is 
easier to establish when followers can have 
a dialogue with influencers and feel that 
their opinion is being heard. 

"On all my social media platforms I ask 
my followers about opinions on things 
I buy, what looks to shoot, what outfits 
they want to see, what doctor can I visit, 
what to eat. Everything! said Malik. 
Even when it comes to products, Malik 
asks her followers. She tried on a pair of 
studded black leather shoes, with straps 
and buckles that wound up her ankles. 
Her caption was simple: "Yay/Nay?" and 
surprisingly most of her followers chose 
the "Nay" option, showing they weren't 
afraid to be real with the blogger. A 
follower named @artsby.b drew a cute line 
drawing of Malik in an abaya with bright 
red lips. Malik immediately re-grammedî 
it with the caption "Amazing work" and 
tagged the artist. This version of the 
photo garnered ten times the number of 
likes thanks to Malik's larger following. 
In this Instagram exchange both users 
won: the artist increased her exposure 
to new viewers, and Malik both receives 
an adorable picture of herself and shows 
brands that she has a dedicated fan base. 

Another benefit of the micro-influencer 
is that their smaller follower base tends 
to be more homogenous, so brands have 
a better handle on who will see their 
products. Malik, though she has lived 
and travelled all over the world, is based 
in Qatar and her follower base reflects 
that. Qatar, with the Middle East's highest 
average wealth rate per adult ($161,700as 
of a mid-2016 report by the Credit Suisse), 
is an ideal spot for luxury brands. Before 
posting, Malik considers not just the 
quality and the looks of the product, but 
also what the brand represents and if 
she feels she genuinely fits the brand's 
archetype. That self-described pickiness 
means that her followers are more apt to 

trust her recommendations, and brands 
know that followers who believe and 
interact with influencers are more likely 
to buy the products themselves especially 
because, as previously established, many 
of Malik's followers have the cash to do it.

 Malik stumbled into social media 
influencing after chatting with a London 
friend who had a blog of her own. She 
began just posting pictures of her outfits 
on Instagram, and then gradually started 
expanding her content to different 
platforms and including product photos, 
food and recipes, and tutorials. It is a full-
time job and a makeup tutorial that takes 
viewers one minute to watch takes Malik 
five hours to create and produce, but Malik 
wouldn't have it any other way.

"My purpose was never to be famous. 
Obviously it's nice to have a good 
following but I never imagined myself in 
that position. I like taking things as they 
come and so far Alhamdulillah I have been 
blessed," said Malik. Though she loves 
the perks of free products and trips, she is 
most thankful for the lifelong relationships 
she's made via social media. That attitude 
is exactly why her followers, and therefore 
by extension, her brands, love her.

FASHION / 29
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B E A U T Y
Our curated box for all
your beauty solutions.

BETTER TOGETHER
Too Faced Cosmetics and Kat Von D 
Beauty celebrate friendship and 
beauty with a limited edition 
collection. The “Better Together” 
Collection is a celebration of Kat Von 
D’s signature bold, edgy beauty and 
Too Faced’s unabashedly pink, 
feminine, playful style. 

02

01

FOR EVERY SKIN
Aesop’s range of cleaners, 

hydrating serums, creams and 
toners have been carefully 

created to address the specific 
needs of each type of skin - dry, 

oily or combination - while 
accounting for their typical 

behaviours. 
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WATCHING PAINT DRY
Create full coverage lip looks with 
this lightweight, liquid-to-matte lip 
paint which dries down instantly 
with no transferring, and the 
comfortflex formula means it 
moves with your lips without drying 
out, cracking or feathering. With 
the easy applicator wand, you can 
line and shade lips with 
high-impact, opaque matte colour 
in 20 nude and bold shades 
powered by concentrated mineral 
pigments for all-day vibrancy and 
comfortable wear.

INSTANT WINNER
Discover the latest Made in Sephora 
Cinescope mascara for maximum 
volume and fanned-out lashes. Add 
drama to your eyes with Cinescope’s 
incredible formula that effortlessly 
delivers instant volume and multiplies 
lashes for a fan-like effect.  Enriched 
with calendula extract, every coat of 
this ultra-black mascara soothes your 
lashes while you curl it up for 
incredibly amplified and defined 
lashes.

OH MY, PASSION! 
Love is in the details with MAC 
Pearlmatte Face Powder, 
combining pearlized and satin 
shades to achieve an array of 
looks. Effortlessly blends with a 
rich and creamy texture. Use 
for highlighting and blush 
effects or as an eyeshadow 
with a velvet-smooth finish. Oh 
My, Passion is one of the nine 
available shades.

03
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PSYCHEDELIC SURREALISM 
Conceptualised and designed by New York-based urban artist Felipe 
Urteaga, Sickindividual is an exciting, unique, ready-to-wear range of 

t-shirts for men and women. Urteaga is renowned for depicting surrealism, 
symbolism and psychedelic features with a strong influence of today’s pop 

culture. Each piece of Sickindividual art is painstakingly created after 
thorough research to capture personalities, lifestyles and ideologies of 

some of the most prolific icons of our time; translating their legacies into 
one-of a-kind, colourful and intricate designs. Through its designs, the 

brand is consistently redefining the latest trends for men and women with 
their alternative and urban looks. Shoeciti, a part of business conglomerate 
Jawad Business Group, celebrated its association with artist Felipe Urteaga 

and launched the Sickindividual collection at Shoeciti.  Customers were 
given the opportunity to take their pick from an array of signed posters and 

t-shirts that are available for sale. Urteaga also enthralled visitors by 
designing special t-shirts at the Shoeciti store.  Commenting on the launch 

the designer said, “I am thankful to Jawad Business Group for their 
constant cooperation and assistance in making this dream a reality. We 
were so glad to bring our designs to Qatar and to witness the positive 

response we received. Through my designs, I work towards bringing the 
ideology, personality and lifestyle of legends out in an exceptional way on 
t-shirts. Legends from different walks of life like Albert Einstein, Cristiano 

Ronaldo, Mahatma Gandhi, David Bowie, Charlie Chaplin among others ,are 
my muses. My art is an expression of our generations understanding of the 

people behind the legends.”

MODA OPERANDI
LAUNCHES JOHANNA ORTIZ’S
DEBUT BRIDAL COLLECTION 
A collection of 12 glamourous and unique wedding 
gowns created by Johanna Ortiz will be available 
exclusive to Moda Operandi. The collection aims at 
enhancing one of the most intimate, festive and joyful 
celebrations of a woman's life through Johannas jovial 
and effortlessly elegant aesthetic. Each silhouette is 
expertly crafted to accentuate the shoulders and waist, 
never leaving aside that trademark sexy twist. Creating a 
way of expression for other women through fashion is 
what I enjoy most, and being able to do so for one of the 
most intimate, festive & joyful moments of a woman's 
life is such an exciting privilege", she says. "All of the love 
and detail that goes into designing and crafting a 
wedding gown is a very special creative process that I as 
a designer have always been moved to embrace, 
especially since many women started asking for custom 
Johanna Ortiz wedding dresses". Each dress has been 
created with primarily natural and fine fibres such as 
silk, silk faille or double georgettes all in ecru and 
off-white tones. 
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GIRLS CAN DREAM
The Sandro woman doesn't choose an authoritarian and unique style. She wants it to be 
free and composes it naturally with strength and instinct. For Fall/Winter 17, the Sandro 

collection is richer in possibilities and more contrasted than ever. Borrowed from a 
Victorian ancestor, Sandro reinvents the iconic pieces of a historic wardrobe. The jabot 

shirts come back to life to the rhythm of cashmere patterns. Cotton blouses are 
embellished with flowery lace. Numerous iridescent beads come to enrich the mesh. 

Flowery embroidery is wrapped around the sleeves. The luminous velvet breaks alongside 
the shimmering brocades. The Prince of Wales checks seem softer against the delicate 

China crepe with the palette of autumnal hues composed with the colours mauve, 
burgundy, pine green and deep blue. Embroidered hoodies, trousers with velvet sport 

bands and not so well-behaved bomber jackets are made with finesse. The older brother's 
oversized aviator jackets are tinged with red. The elegance of the silk reveals patterns of 

iconic sailor tattoos. 

RAMADAN COLLECTION
FROM NET 'A PORTER'

NET-A-PORTER shares its latest summer 
campaign which is targeted at the Middle 

East region, to coincide with Ramadan. The 
new campaign features model, Blanca 
Padilla styled in a chic and modest way 

specifically for the Middle East customer. 
Brands that are featured include: 

Aquazzurra; Chloé; Ganni; Marques’ 
Almeida; Prada; and The Row.
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STYLE BUBBLE

We all need a little fashion inspiration every now and then, and as summer kicks 
in, the only thing we can talk about is updating our wardrobes. Chiara is the brains 

and beauty behind the blog “Bonjour Chiara”, based in Doha. She explores a mix of 
personal style, fashion, travel and interiors. She spoke to Glam on her top picks and 
why she likes shopping at Hyatt Plaza, a family-friendly shopping destination which 

offers a diverse range for style and fashion.

NINE WEST
Casual, quirky and comfortable, 

when Chiara shops at Nine 
West,she is sure to find 

something fashionable. Recently 
she bought two moccasins in 
metallic from NineWest. She 

always keeps herself updated on 
the store as they have very good 
offers during the festive seasons. 

Nine West is also a great choice 
for shoes and accessories. 

PARI GALLERY
A one-stop shop for all, Pari Gallery, at the Hyatt 

Plaza is one of the biggest showrooms n Qatar. 
Chiara feels that it is hassle-free to shop around the 

store as all her favourite cosmetic brands such as 
Lancome, Burberry, Make Up For Ever to name a few, 

are all in one spot. Also the saleswomen are very 
helpful and assist customers to try on products, 

make suggestions etc. Another reason to love Pari 
Gallery is the fact that it’s a great place to find gifts 

for your loved ones. Brands like Mont Blanc, 
Shennoy and Escada make gifting easier.



INGLOT
Known for its freedom system, with which customers can 

choose their own individual palettes, shades of lipsticks, 
eyeshadows and blush based on their needs and wants, 

Inglot is the perfect spot for makeup artists who are 
completing their make-up collection and rookies who are 

investing in their first make-up palettes. Being a 
fashionista,†Chiara finds Inglot value for money and loves 
their highlighter. She says that their pigmentation powder 

gives a lot of light and shine especially for the summer; 
and which is definitely on her must-buy list.

CHARLES
AND KEITH
A place where one can 
always find a cute pair of 
pumps or some heeled 
sandals to complete a look, 
Charles and Keith offers 
desirable accessories for 
every occasion. Chiara 
loves to buy shoes from 
here and according to her 
their recent collection is 
very nice; she feels like she 
owns designer shoes.

QATAR OPTICS
Qatar Optics is home to several of luxury 
eyewear brands such as Dior, Miu Miu, Dolce 
and Gabbana, Fendi and Jimmy Choo to name 
a few. They also have exclusive brands like 
Sama Eyewear. Chiara absolutely loves her 
own pair from this brand. She also owns three 
pairs of the  inhouse brand which are value for 
money and stylish as well.
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HELLO STARBUCKS!
The world’s leading coffee retail chain 
has launched Qatar’s first core Clover 
store with Reserve coffers at the Doha 
Festival City. The store presence offers 
connoisseurs an immersive coffee 
experience and an opportunity to enjoy 
the range of specially selected, rare and 
exquisite reserve coffees. Each coffee is 
one of a kind, sourced from small-coffee 
growing regions in Latin America, Africa 
and Asia-Pacific .  The store is also home 
to the unique Clover® brewing system 
which will be used for the first time in 
Qatar. In addition, the store will also offer 
other  premium brewing methods (Siphon, 
Chemex, Pour-Over and Coffee Press) 
where the theatre of coffee brewing takes 
centre stage. Each brewing method brings 
out different notes and flavours of the 
coffee, offering customers a unique and 
exquisite taste of the same coffee when 
offered through the different brewing 
techniques.

LUXURY COMES TO TOWN
David Morris opened its first boutique store at The Pearl-Qatar. 
Nestled in the heart of Porto Arabia, the intimate yet luxurious 
space exudes sophistication with a contemporary design beautifully 
styled in a colour palette of cool silvers and greys juxtaposed with 
warming hues of gold and bronze. With bespoke furnishings of dark 
wood and metal accents, the setting perfectly reflects the glamour 
that defines David Morris’ fine jewellery. Jeremy Morris says: “We 
are proud to continue the growth of our brand in such a key region 
with partners Ali Bin Ali. Having opened our first store in Paris 
earlier this year, and with an appetite to further drive expansion in 
key markets, we are continuously assessing our portfolio to best 
serve the needs of our clients as well as those who may not be so 
familiar with us yet.”
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FRAGRANCES GALORE
Mall of Qatar also opened its doors to 
L’Occitane with a grand opening event 
held earlier this month. 

WELCOME VICTORIA
Victoria’s Secret (VS), the most glamorous lingerie brand in 
the world, opened its second full assortment store in Doha 
at Doha Festival City. The full lines of popular fragrances 
such as Victoria’s Secret Bombshell, Heavenly and Victoria’s 
Secret Angel are all available along with Victoria’s Secret Mist 
Collection, body care and PINK beauty products. The store 
also features Victoria’s Secret PINK— a collegiate-inspired 
collection of playful and colourful lingerie and loungewear 
targeting university-aged women. The front of the store is 
dark and dramatic with a gallery of timeless black and white 
supermodel imagery while the rear of the store transforms 
into a bright, playful area with shocking pink accents 
dominated by huge video screens playing iconic footage from 
the Victoria’s Secret Fashion Show.  The store also offers an 
intimate and glamorous fitting experience with seating areas 
featuring custom furniture, flocked pink and velvet finishes 
and signature fragrance testers, some even located inside the 
fitting rooms.

 YOUNG FASHION OPENS UP
Majid Al Futtaim, the leading shopping mall, communities, retail and 

leisure pioneer across the Middle East, Africa and Asia, announced 
that Abercrombie & Fitch opened its first Abercrombie & Fitch and 
Hollister locations in Qatar at Mall of Qatar and Doha Festival City. 

“We are very excited to be expanding both the Majid Al Futtaim 
Fashion brand portfolio in Qatar and our Abercrombie & Fitch and 

Hollister portfolio into one of the most promising markets in the 
region,” said Rajiv Suri, Chief Executive Officer of Majid Al Futtaim 

Fashion. “The brands are very popular with Middle East shoppers 
and we look forward to building on the success through regional 

expansion.” Abercrombie & Fitch has recently launched a new brand 
positon, one with an updated attitude that reflects the character, 

charisma and confidence of today’s 20+ consumer.
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RAMADAN COLLECTION 
Dune London has created a capsule collection 

across its Middle East Stores, re-interpreting the 
embellished trend with unique and stunning details. 
The collection comes in jewel tones including pink, 
red, navy and shimmering lurex that add a perfect 

touch of glamour for Eid. The collection will be 
available at Dune London stores in the UAE, Saudi 

Arabia, Qatar, Kuwait and Bahrain.
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Models: Olivia Kenward, Jose Garcia, Samantha Carbonell, Maxim Arciaxy, 
Sofia Carbonell, Geoffrey Cannaby, Ethan Estrella and Mayar Nizam. 
Outfit: Ethan in an ensemble from JB, Geoffrey is wearing POM and 
Maxim and Jose and Samantha are wearing Adams Kids. Olivia and Sofia 
in a ZG dress and Mayar in a POM dress. 
Make-up: Mars Rosallosa

THE COOL CLUB
CELEBRATE STYLE AND COMFORT WITH THE SPRING/SUMMER 
2017 COLLECTION FOR KIDS FROM ZGENERATION, ADAMS 
KIDS AND POM.



Models: Jose Garcia, Maxim Arciaxy, Geoffrey Cannaby 
and Ethan Estrella
Outfit:  Ethan in an ensemble from JB, Geoffrey is wearing 
POM and Maxim and Jose are wearing Adams Kids
Make-up: Mars Rosallosa
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Models: Sofia Carbonell 
Outfit: Sofia in a dress from ZG. 
Make-up: Mars Rosallosa
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Models: Olivia Kenward and Mayar Nizam
Outfit: Olivia in a ZG dress and Mayar in a POM dress.
Make-up: Mars Rosallosa

Models: Maxim Arciaxy and Samantha Carbonell
Outfits: Maxim in a blue-white shirt and Samantha in a multicoloured 
dress from Adams Kids
Make-up: Mars Rosallosa

FASHION / 43



44

Models: Olivia Kenward, Jose Garcia, Ethan Estrella and Mayar Nizam 
Outfit: Olivia in JB dress and ZG accessories, Mayar in a red dress 
form Adams Kids and Ethan and Jose in a bottom and top from POM 
and accessories from JB
Make-up: Mars Rosallosa
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Models: Jose Garcia and  Ethan Estrella
Outfit:  Ethan and Jose in a bottom and top 
from POM and accessories from JB
Make-up: Mars Rosallosa
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Models:  Geoffrey Cannaby and Maxim Arciaxy
Outfit: Maxim in a blue-white shirt from Adams Kids 
and LVK Bottom and Geoffrey in a ZG bottom and top.  
Make-up: Mars Rosallosa
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Models: Olivia Kenward and Mayar Nizam
Outfit: Olivia in JB dress and ZG accessories, 
and Mayar in a red dress form Adams Kids
Make-up: Mars Rosallosa



Hair and Make-up by Jeniya Alawadhi
Modeling Agency:Trinity Talent Qatar
Photo by Rob Altamirano

All about me
My name is Thomas and I am 28 years old 
from France. I moved to Qatar four and a half 
years ago to work as a kiteboarding instructor.

Why did you want to become a model?
When I moved to Dubai, I got offered the 
chance to do some modeling. I was always 
keen to try new things so I immediately 
jumped in! It was a whole new world for me 
and was very exciting too!

What's your personal style?
I like to feel comfortable in my clothes so I 
dress mostly casual. You will rarely see me 
suited up. And with my job as a kiteboarding 
instructor, I spend a lot of time on the beach 
and in the water so board shorts and t-shirts 
are a must!

Who are your favourite models and 
designers?
I don’t really have favourite models or 
designers but I always look for inspiration. At 
the moment, I follow Mariano Di Vaio. I also 
try to look for small and upcoming designers 
like ODX in London.

Do you have any advice for others who aspire 
to become models?
You need to be confident about who you are 
and what you can achieve. You will probably 
start with small jobs or even face rejections 
but you need to start somewhere. Always 
keep a positive attitude!

Tell us about your first modeling experience.
The first job I got as a model was a fashion 
show in a fancy mall in Dubai. I remember 
being nervous before the first show but it all 
went well and I still have great memories from 
the event. There was great chemistry between 
the models so we had a lot of fun during the 
three day show. Walking down the runway 
gives you a real thrill and I love it!

Where do you see yourself in the future? 
What are your ambitions?
I want to combine life as a kiteboarding 
instructor with my modeling. Hopefully it will 
help me travel and take me to new places!

MODEL
OF
THE 
MONTH

THOMAS PUJO
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Premium home furnishings brand opens flagship store at Mall 
of Qatar. 

The Golden Age of Arab and International Art and Cinema was 
the main source of inspiration for the official opening ceremony 
of Marina Home. A series of activations like producing Marina 
Home’s candle carving and calligraphy was featured in the event. 
Renowned for its quality the showroom stretches up to 2,500 
square metres with its iconic concept of warehouses and draws in 
its guests by its new realm of design, indulgence, and individuality. 
Marina Home has showrooms across eight markets including 
UAE, Saudi Arabia, Bahrain, Egypt, India, Pakistan and Oman. 
Commenting on the new opening, Marina Home's Co-Founder, 
Khurshid Vakil, stated"The Arab world is historically known for 
being a global hub of art and culture and Marina Home is the 
product of that rich heritage, having been established in Dubai in 
1997. We are extremely proud to launch our flagship store in Qatar, 
a market that is continuously evolving and whose consumers are 
known to proudly support brands that stem from the region." The 
opening ceremony was accompanied by Mohamed bin Ahmed bin 
Tawar Al Kuwari, Vice-Chairman of Qatar Chamber, members of 
the retail industry, developers, interior designers and the media.

QATAR WELCOMES
    MARINA HOME

Chile-based architecture firm Elemental, led 
by Alejandro Aravena, (2016 Pritzker Prize 
laureate) won the Art Mill International Design 
Competition.

The Chilean company pulled ahead from a pool 
of 26 teams and eight finalists ahead of established 
names like Renzo Piano, Atelier Bow-Wow, and 
Junya Ishigami. A gallery of all eight shortlisted 
designs (including runner-up Adam Khan 
Architects) will be published by the competition’s 
organizer Malcolm Reading Consultants.  
Elemental will develop the concept design, which 
was inspired by the rhythmic monumental grain 
silos that have been used to produce bread for the 
State of Qatar since the 1980s. The integral part of 
the project would be re-using and adapting to these 
structures because the industrial process of milling 
left a monumental layout of space in the existing 
buildings. Elemental suggested an elaboration 
of the pre-existing silos with a looser grouping of 
new ones that would circulate air through the site, 
extending on three sides into Doha Bay. Adjacent 
to the MIA Park, and to Doha’s famous Corniche, 
the site offers a panoramic view of the skyline of 
the financial district. The project consists of an 
exhibition space, conservation and museum storage 
and an area of 83,500 sqm for events.

ELEMENTAL WINS
  ART MILL
  INTERNATIONAL 
COMPETITION
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Barack Obama unveiled the vision for his presidential library in 
Chicago, a modern, $500 million project housed in the city that 
launched his career and that he hopes will be a training ground for 
future leaders.

The former president revealed drawings and a 3-D rendering of a 
three-structure complex with a public plaza and surrounding parkland 
near the shores of Lake Michigan.

The site is said to be approximately 225,000 square feet in size and 
consists of a library, museum, and forum as well as classrooms, meeting 
spaces, a community garden, and a recreational area. He wants to create 
an institution that can train the next generation of leadership so that 
they can take up the torch and lead the process of change in the future.

Though the construction could take four years, the programming 
will be as soon as this year- end. The library is funded by private 
institutions. He played up plans for barbecue grills, a spot for winter 
sledding and a lookout point that features sweeping views of the lake 
and skyline.

He also humorously emphasized the importance of an area for 
basketball, a sport for which his love is well known.

PRESIDENTIAL  LIBRARY 
DESIGNS   REVEALED

The eight edition of Architecture Day 
was celebrated by Qatar University’s 
Department of Architecture and Urban 
Planning.

The 8th Architecture Day was 
conducted by the Department of 
Architecture and Urban Planning. The 
welcome speech was given by Dr Khalifa 
Al Khalifa, Dean of the College of 
Engineering, QU, followed by Dr Fodil 
Fadli, Head of Department, DAUP-QU.
Dr Anna Grichting, event curator of the 
8th AD, and Mariam Al Darwish -AIAS - 
QU chapter president gave the students 
an insight about the Architecture Day 
programme. The architecture exhibition 
was inaugurated by the Dean and HOD. 

The exhibition carried many works 
of the students of the Department of 
Architecture and Urban Planning. The 
event was then followed by an award 
ceremony where students of the AIAS 
were rewarded for taking part in the 
competitions.

Dr Massimo Tadi,(Politecnico Di 
Milano, Italy), Prof. Attilio Petruccioli 
(Prof. of Architecture), and Arch. Maha 
Al Khalifa, Qatar Foundation, were a 
few among the speakers who were called 
upon and a round-table conference was 
held on the topic “Architectural practice 
and Education in the 21st century.” 
"About" magazine was also re-launched 
on this particular day.

QU   OBSERVES 
ARCHITECTURE  
 DAY

Bringing to Qatar, 
its mission of 
helping customers 
create homes that 
tell a unique story 
West Elm opened 
its first furniture 
store in Doha 
Festival City.

The new store 
offers its customers 
in Doha an extraordinary freedom of choice. From  
sectional sofas and love seats, to dining, bedroom, 
beddings, decorative accessories and home office 
products which span mid-century, industrial and 
contemporary design spectrums, West Elm renders 
furniture that fits every style and space. The 
brand's strong focus on sustainability and fair trade 
is brought to bear with the use of organic pesticide-
free fibres.

  WEST ELM 
FURNITURE OPENS 
IN DOHA   FESTIVAL  
 CITY
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We suppose art collectors come in 
all shapes and sizes. But anyone 
who looks less like one than Robbie 
Antonio, we are yet to see. The 
cognitive dissonance is almost too 
much when you realise this is the 
man who has been in recent years 
consistently ranked among the top 
10 art collectors in the world. With 
a private collection peppered with 
Jeff Coons, Francis Bacon, Willem 
de Kooning, Andy Warhol and the 
like, his pursuit of works by modern 
masters and contemporary artists has 

often been described as voracious. 
He has the air of a man who is about 
to sprint off mid-sentence, leaving 
behind just a blur. He scoffs lunch 
while perched on a bar stool as his 
gaze constantly darts around the 
room. Reportedly, Marina Abramovic 
called him a "volcanic tornado" and 
created a basement room for him 
in his $15 million Rem Koolhass-
designed Manila mansion with a 
view of a waterfall that would lock 
him in for 60 minutes and force 
contemplation. 

AS THIS LATEST 
VENTURE PICKS UP 
PACE, AVID ART 
COLLECTOR AND REAL 
ESTATE MOGUL ROBBIE 
ANTONIO TALKS ABOUT 
HOW HIS RANGE OF 
PREFABRICATED HOMES 
BRINGS TOGETHER HIS 
TWO GREATEST 
PASSIONS.

BY AYSWARYA MURTHY

ROBBIE ANTONIO
IS THE FOUNDER AND 
PRESIDENT OF NEW 
YORK-BASED ANTONIO 
DEVELOPMENT, AND 
MANAGING DIRECTOR 
OF PHILIPPINE-BASED 
CENTURY PROPERTIES.

PREFAB(ULOUS)

HOMES YOU CAN 
BRAG ABOUT
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It was part of his “Obsession” 
collection of works where he 
commissioned titans of contemporary 
art like David Salle, Damien Hirst, 
Julian Schnabel, Takashi Murakami, 
David LaChapelle, Marilyn Minter and 
more to create portraits of himself. 
Garner what you will from that. But it 
remains an interesting experiment that 
the art community embraced, almost a 
statement in itself. But that is so three-
years-ago. “If I come across an artist I 
like, I might engage them, but I am off 
to a new thing every year,” he says. He 
has, to put it prosaically, an interesting 
image and his latest venture is testament 
to that. 

Property development magnate by day 
and patron of the arts by night, Antonio 
brings these two worlds together with 
Revolution Precrafted, which offers a 
portfolio of limited edition prefabricated 
structures – both homes and pavilions 
– exclusively designed by the world's 
most acclaimed architects and designers, 
including the late Pritzker Prize winner 
Zaha Hadid, RIBA Gold Medal winner 
Paulo Mendes da Rocha, Marcel 
Wanders, Kengo Kuma, Jean Nouvel, 
Christian de Portzamparc, among others. 

Each pavilion and home is 
individually branded by its designer’s 
personal concept of spatial form 
and social function. The result is 
a diverse and global collection of 
architecturallyinnovative, pre-crafted 
properties which, on average, can be 
bought for about $300,000. The house is 
expected to be ready in at least 90 days, 
and installing it may take one to two 

“Each pavilion and 
home is individually 

branded by its 
designer’s personal 

concept of spatial form 
and social function.”

AFGH - VERTICAL PREFAB HOUSE
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weeks’ time. Furniture and appliances 
are an add-on. “Imagine you turn the 
house upside down. Everything that 
doesn't fall is included,” he laughs. But 
with an expanding network of creatives 
that includes fashion designers, artists 
and product designers, technically 
anything could be on the menu. 

Offering the works of over 30 blue-
chip architects and designers, Revolution 
Precrafted’s proposition is enticing – a 
chance to own a living space designed 
by those whose names you'd generally 
only associate with million-dollar 
megastructures. “It started when I was 
commissioning a pavilion for myself. 
And then I realised how cool it would be 
to give more people the opportunity to 
own these at lower price points. Make 
these world-class architects relatively 
accessible.” And so the company was 
born. “A pavilion is a want but a home is 
a need. Everyone needs a great home and 
I wanted to engage with the world's best 
architects,” he says. About four years ago, 
even before the company was created, 
Antonio set a personal goal to work with 
at least five Pritzker Prize winners; to 
date he has worked with 12. 

What do these top-tier architects, often 
creators of one-of-a-kind monoliths, feel 
about putting their work on the factory 
line? “For them this is kind of a social 
gesture, an effort to engage more people 
intellectually. There is only so much I can 
do to convince them. The majority have 
said yes.” Some of them say no, he adds. 
It's difficult to imagine someone saying 
no Antonio though. After all, he enlisted 
I.M. Pei to design the Centurion, his 
luxury condominium towers in New York, 
and convinced Koolhaas to build his 
private home, reportedly the architect’s 

GID
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RON ARAD - THE ARMADILLO TEA PAVILION

MARCEL WANDERS - EDEN HOUSE

SOU FUJIMOTO - SLIDING DOOR HOUSE
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first residential commission in 15 years.
Designed as a collectible, it’s not 

surprising that most of the company's 
business has been B2B, supplying 
developers from South East Asia to 
North America. In any case, the company 
has seen booming business. It's not 
surprising; prefab homes are all the 
rage now. Christopher Burch, former 
husband of designer Tory Burch, started 
Cocoon9 with home-builder Edwin 
Mahoney in 2010 to sell prefab homes, 
with prices ranging from $75,000 to 
$225,000. His company, which has a 
factory in New Jersey, produces three 
models. The design magazine Dwell 
also offers its own brand of prefab 
homes starting at $250 a square foot. 
Revolution Precrafted, which Antonio 
says was started with no more than $10 
million (Uli Sigg is reportedly one of the 
initial investors), did over $110 million 
in business since operations began and is 
now valued at $256 million, after a $15.4 
million-Series A funding. For Antonio, 
the business model has everything 
it needs to become Philippine's first 
unicorn – it is asset light, global and 
disruptive. 

The company has commissioned 
Christian de Portzamparc to create a 
Reproducible Museum, the first of which 
will be assembled in the Philippines. 
“I am soon planning to announce this 
collapsible, mobile museum. It will be a 
permanent museum dedicated to modern 
art and it also happens to be mine. There 
are not enough museums in South East 
Asia with big names behind them. No 
major architect has done museums here 
like in New York, Paris or Doha. And 
we really need that because it will draw 
people to the art inside, which is what we 
want to drive traffic and change culture.” 
He hasn't yet decided which artists he 
is going to populate the gallery spaces 
with or if it would feature pieces from 
his own formidable collection. Another 
notable social endeavour in the pipeline 
is using prefabricated homes for disaster 
rehabilitation, particularly relevant for 
the hurricane-prone Philippines.

“The company has commissioned Christian de 
Portzamparc to create a Reproducible Museum, the first of 

which will be assembled in the Philippines.”

PHILIP JOHNSON - MODULAR GLASS HOUSE

PHILIP JOHNSON - MODULAR GLASS HOUSE
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Durable exterior 
textures from 
Hempel
Want to explore traditional Arabian styles or 
recreate them with a modern European feel? 
Hempel provides the perfect solution with the 
exclusive Casa range.

Offering innovative and inspirational 
finishes, Casa is inspired by the 
appearance and aesthetics found in 
and around the Mediterranean. All the 
finishings capture age-old designs and 
textures and reflect the lifestyle of the 
region which is timeless in beauty and 
style. So whether you are inspired by 
a traditional Moroccan villa or draw 
inspiration from the styles of Malaga, 
Genoa, Byblos, Malta, Corsica, Alexandria 
or any other coastal Mediterranean cities, 
Casa will embellish the exterior surfaces 
with the most attractive effects and 
colours that you may dream of. 

Casa from Hempel provides durable 
yet innovative exterior finishes. It offers 
maximum protection from the elements 
with a thick textured acrylic coat. Casa 
can be applied in a number of innovative 
and unique ways and also comes with the 
option to overcoat it with the beautiful 
Casa External Wash and the advanced 
Contex pure acrylic topcoats. 

If you are looking for "a one-of-a-kind 
,highly protective exterior coating that 
stands out, Casa is your best choice. 

Casa systems are a combination of Casa 
textures; Casa Craft Tex or Casa Stone Tex 
top-coated with a premium-finish coat 
from Hempel. Topcoats give your exterior 
surfaces the final colour and effect. Top 
coats are also a way to further protect 
your exterior surfaces against the harsh 
weather conditions of the Middle East.
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Casa Craft Tex 
A plaster-like product based on 
waterborne acrylic co-polymer emulsion, 
Casa Craft Tex contains marble powder 
that results in a very refined and 
innovative look. It provides an opportunity 
to create a range of patterns by using 
different application tools and techniques. 
Casa Craft Tex is perfect for application 
on a wide range of exterior surfaces, from 
walls and ceilings to partitions and pillars.

Casa Stone Tex 
You can choose this to create a beautiful 
rustic look on exterior walls. Based on an 
acrylic co-polymer emulsion, it contains 
medium-sized aggregates which give 

a stylish textured finish to the coating. 
Varied finishes and textures can be 
created by applying Casa Stone Tex with 
various tools and techniques. This is also 
perfect for application on a wide range of 
exterior surfaces, from walls and ceilings 
to partitions and pillars. 

Casa External Wash - the ultimate 
choice for beauty
Casa External Wash from Hempel is a 
premium-quality pure acrylic-based, 
ready-to-use special effects glaze that 
gives your home or project the look 
and feel of traditional Mediterranean 
architecture. It is specially formulated 
to feature a long-open working time 

to ensure easy and simple application 
with consistent results. It is available in 
a selected range of colours, specifically 
designed to complement the range of 
Casa Stone Tex and Craft Tex durable 
exterior textures 

Contex topcoats - the ultimate choice 
for protection 
Overcoating Casa with Contex topcoats 
ensures ultimate performance and 
finish. One can choose from Matt, Silk or 
Semi-gloss for optimum durability and 
self-cleaning of your exterior surfaces in 
addition to the superior anti-carbonation 
properties of the Contex topcoats range 
of emulsions based on pure acrylic.
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MINIMALIST MODERN
Combining form and function and class 

with comfort in an effortless manner, this 
minimalistic arrangement from Bo Concept 

adds character and personality. 

Model: Patrick Hyde in a mocha silk shirt and 
black linen trousers

Hair and Make-up: Mars Rosallosa and Zeenia 
Mirza

Photographer: Rob Altamirano
Designer: Roland Debuque
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RANGING FROM MODERN ELEGANCE TO TRADITIONAL 
INFLUENCES, HERE ARE DIFFERENT INTERIOR DESIGN 

STYLES TO GET INSPIRED FROM 

GET THE LOOK
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FIND THE CALM
A delicate mix of texture subtly adds depth and 

interest in a neutral space. From the textural 
wallpaper to fabrics in natural and muted tones, 
this bedroom from Natuzzi would be the ideal 

spot to curl up with a good book. 

Model: Ahmed Samir in a hooded shirt and 
drawstring trousers in navy star-printed cotton

Hair and Make-up: Blanca Montenegro
Photographer: Rob Altamirano

Designer: Alain Hilvano Geli, Orchid Couture



MYSTICAL TOUCH
Filled with bright, magnetic colours, intricate 

geometric patterns, plush rugs, lantern-style lights 
and ottomans, this set-up from Artikkan is modern 
with an oriental touch and embraces the bold and 

the extravagant.
Model: Carina Annache in an albatross-sleeved 

ivory chiffon gown with medallion-style beadworks
Hair and Make-up: Monica Olivia Chua

Photographer: Rob Altamirano
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