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Ermenegildo Zegna presents Adam & Eve by Peter 
Marino for Barrique, the third life of wood. 

Presenting a strong sense of duality, the cabinet 
plays with the original oak barrel staves and is 

realised by a series of contrasts. Check out a video 
interview of Peter Marino, where he explains his 

relationship with the Community, with Zegna and 
the inspiration behind Adam & Eve. 

COMING UP

EVENTS OF THE MONTH

Prada presents PradaVision, a short term, site specific 
installation at the Prada Broadway Epicenter in New 
York City. The installation includes 50 video monitors 
installed on the iconic zebra wood ëbleachersí in the 
center of the space, a special visual intervention on 
the North wall, and a display of several runway looks 
from the Prada FW16 womenís and menís collections 

recently shown in Milan. The monitors display dynamic 
video content drawn from fashion shows, backstage 

footage, and other collection-related content 
representing multiple visions including Willy 

Vanderperre, AMO, and 2x4. The existing Epicenter 
wallpaper features original images derived from the 

drawings exclusively created by Christophe Chemin for 
the Prada FW16 collections. The installation will be 

open daily from 10am - 7pm from May 8, 2016

With a vision to create a globally hybrid muse, 
UAE-based designer Zaid Faroukiís one-of-a-kind 

creations are handmade and abide by couture 
techniques, embroidery, and finishings turning the 
wearer into a walking piece of art. Donít miss our 
next issue, where we will be featuring stories on 
designers who are breaking boundaries between 

cultures and creating a global language in Fashion. 
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Karen Nicolet
Karen Nicolet is a fashion and lifestyle blogger and the 
marketing manager at the Doha Film Institute. She began her 
professional career in advertising and moved to film marketing, 
working on projects such as the Ajyal Youth Film Festival and 
Qumra. With a love for photography, fashion and writing, she 
started her blog ‘Clumsy Chic’ in 2012 as a creative outlet to 
keep her inspired. Since then, the blog has continuously 
evolved to bring inspirational stories in fashion, travel, food, 
design, and DIY to her readers. She has collaborated with 
brands like Fendi, Dior Beauty, Printemps and Turkish Airlines.

Haneen Hindi
Haneen Hindi is a fashion and beauty writer. 

Her love for fashion began during her time 
studying journalism at Northwestern 

University in Qatar, and flourished at an 
internship at Cosmopolitan magazine in 

Manhattan, New York. She is passionate about 
discovering every inch of the local fashion 

scene, especially modest, hijab-friendly trends.

Esmerelda van der 
Westhuizen
With over eight years of spa experience, Esmerelda brings a 
wealth of knowledge from international roles to Doha as the 
manager of Spa by Clarins at Kempinski Marsa Malaz. Her 
talent boasts an understanding of over 30 different leading 
cosmetic and beauty brands, as well as skills in offering the 
latest and innovative spa treatments and equipment.

Anand George
Anand is a communications consultant 

with FleishmanHillard in Dubai.  He is an 
avid movie buff and music enthusiast.

I was at the Arab Fashion Council 
Week in Dubai and applaud the 
exemplary work done by local artists 
to portray their  designs.It was indeed 
a revelation of the best in town under 
the glory of colors and fabrics.

PATRICE COLESON

Summer is definitely here and I hope 
there will be sweet deals on 
acceptable spring/summer 
collections. Palazzos in bright colors 
are definitely here to stay. 

NADIA SCHIFFER

LETTERS





G Talk
“Women are not that simple,” the profound statement with so many layers of 
truth to it, comes from a rising star we have been privileged to meet this month. 
This year’s winner of the GLAM New Talent award, Mahnoor Ansari, crafted her 
graduating collection to this powerful quote, celebrating the diversity of women 
and the many roles they fulfill in society. It is, in our a opinion a perfect way to 
encapsulate the sentiment of fashion in the contemporary age. As we wake up 
every morning and get ready to face the world, every garment that we choose 
embodies who we are, our culture, what we set out to do for the day, and what we 
want to project to the people around us. 

As we go through the day, as a mother, a career woman, a wife, a loving daughter 
or a kind spirit in the community, there is no doubt that we change many facades 
to adapt to different situations. The complexity escapes not even the powerful and 
famous, as recently witnessed in the Internet’s reaction to Beyonce’s new album, 
Lemonade, where she allegedly shares a painful experience in dealing with troubles 
in her life and marriage. Though many detractors brush her ordeal off lightly just 
because of her fame and fortune, as supporters of women power, we acknowledge 
and sympathise that no woman should ever have to go through negative emotions 
alone. We also celebrate Beyoncé for her excellent debut into fashion, with the 
launch of Ivy Park, a dedicated athleisure line that came out in March to wild 
commercial success worldwide. 

But of course, empowerment is not about just gloom. Wedding season beckons 
again, and celebrating an important milestone in your life needs the right dress. 
Romanticism and fairytales are all the rage this year, so be sure to add a touch of 
the royal element to your big day. The French Riviera is always an eclectic choice 
for a honeymoon, while the Dubai Collections set the moodboard for a travel 
wardrobe filled with the best of this region’s designers.

EDITOR’S PICK
BEYONCE’S NEW LABEL IVY PARK IS 
STYLISTICALLY STRONG WITH 
ELEMENTS OF AMERICAN COLLEGE 
TRACK AND FIELD WEAR. SIMPLE, 
SLEEK AND MODERN, THE 
COLLECTION IS REASONABLY 
PRICED AND SETS THE TONE FOR 
PROMOTING HEALTH, FITNESS, 
STRENGTH AND WELL-BEING. IT IS 
ABOUT MAKING WOMEN FEEL 
GREAT ABOUT THEIR BODIES FROM 
THE INSIDE OUT, THE SINGER SAYS.
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Elie Saab has unveiled a debut ready-to-wear bridal collection, 
‘Elie Saab Bridal’. The Lebanese fashion designer, who is 
famous for his red carpet-worthy haute couture and ready-
to-wear creations, has revealed a line-up of 25 daring and 
feminine gowns and trouser suits for brides-to-be. The 
contemporary collection features both fitted and grand dresses 
adorned with guipure, dotted tulle and silk chiffon. There are 
Grecian pleats, layered skirts, and dramatic collars. Panels 
of lace offer coverage for semi-exposed shoulders, legs and 
waistlines, with embroideries and draperies echoing the label’s 
penchant for intricate craftsmanship. Modern and minimalist 

brides are also catered for -- the designer has reinterpreted 
the jumpsuit, through floral motif embroidery and graphic 
cuts with a layered, split skirt. There are also shorter dresses 
with tutu-style skirts for a more whimsical vibe. Matching 
veils, Swarovski crystal headbands, ballet slippers and clutches 
accompany the pieces. The line’s playful digital campaign is 
both romantic and lighthearted, focusing on the word “oui”, 
meaning “yes” in French. The Elie Saab Bridal collection 
will roll out in October, although certain styles are available 
immediately in stores in Paris, Beirut, Dubai, Hong Kong and 
at Harrods in London. 

ELIE SAAB BRIDAL IS UNVEILED
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EACH NEW SEASON BRINGS A FRESH LINEUP OF FASHION 
COLLABORATIONS. SPRING/SUMMER 2016 IS NO EXCEPTION, WITH A 

HOST OF EXCLUSIVE COLLABORATIONS BETWEEN STARS -- LIKE RIHANNA 
AND KENDALL JENNER -- AND BIG-NAME BRANDS AND LABELS. HERE’S 
A LOOK AT SOME OF THE HOTTEST READY-TO-WEAR AND ACCESSORIES 

COLLABORATIONS IN STORE FOR THE SPRING/SUMMER SEASON.

UNIQLO & LIBERTY LONDON

The Japanese brand has a long history of collaborations of all 
kinds. For spring 2016, Uniqlo has teamed up with Liberty 
London, famous for its iconic patterned fabrics. As part of 
celebrations marking Liberty’s 140th anniversary, some of 
the English brand’s finest floral prints have been brought 
to around 20 Uniqlo designs, including t-shirts, tank tops, 

shirts, dresses, pants, shorts, culottes, and a lightweight 
down jacket, with items for women, men, children and 

babies. The range is out now in stores and online.

KENDALL & KYLIE JENNER FOR NEIMAN MARCUS

The two Jenner siblings have already racked up their 
fair share of fashion and beauty collections, riding 

high on their ever-growing fame. But this unmissable 
collaboration is a serious must-shop, with a capsule 

collection of chic, high-end pieces designed for Neiman 
Marcus as part of the label’s “#OnlyatNM” programme. 

The collection, which includes a leather jacket and shorts, 
plus a long dress in a poppy red shade, is available in the 

luxury label’s stores or online at neimanmarcus.com.

SONIA RYKIEL & ROBERT CLERGERIE

Sonia Rykiel has rebooted one of Robert Clergerie’s most iconic 
designs for the fashion house’s pre-autumn/winter 2016-2017 

collection. The closed-toe wedge sandals with ankle strap 
that helped seal the brand’s success in the 1980s have been 

revamped for 2016 in bejewelled, striped and sequined designs. 
They’ll be heading to both brands’ stores from June.

RIHANNA FOR MANOLO BLAHNIK

The singer has a long-running love story with fashion, 
with regular one-off or ongoing brand collaborations. 

As well as partnering with Puma, the singer has 
worked with luxury shoe designer Manolo Blahnik 
for a capsule footwear collection entitled “Denim 

Desserts.” This includes six models, with ankle boots, 
stilettos and thigh boots, all finished in denim and 
with embroidery and beading notably inspired by 

Rihanna’s tattoos. This very limited-edition collection 
goes on sale from May 5 in Manolo Blahnik stores in 

London, New York and Hong Kong.
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COS has returned to Salone del Mobile 
with a newly commissioned installation by 
Japanese architect Sou Fujimoto. 
Taking inspiration from the COS Spring 
Summer 2016 collection, ‘Forest of 
Light’ explores ideas of interaction 
and perspective; the darkened space is 
illuminated by towering cones of light 
that are designed to respond to visitors’ 
movements. Specially-composed sounds, 
subtle fog and mirrored walls create an 
immersive, infinite landscape where the 
conical spotlights become abstracted trees 
in a shifting forest of light.
       Built in the 1930s by Italian architect 
Mario Cereghini, the installation is 
located in Cinema Arti in Milan’s San 
Babila district. A former theatre, the now 
derelict venue has inspired the key aspects 
of Sou Fujimoto’s design and provides an 
expansive backdrop to the installation. 
        COS has been inspired by the 
work of Sou Fujimoto for many years. 
Often focusing on negative space and 
the concept of bringing the outside in, 
some of Fujimoto’s most well-known 
architectural projects, such as the 2013 
Serpentine Gallery Pavilion, blur the 
parameters of space, with edges dissolving 
into their surrounding environment. 
      Martin Andersson, Head of Menswear 
Design at COS said of the collaboration, 
“Sou Fujimoto has really grasped the COS 
aesthetic, creating an installation that is 
so special in its simplicity and surprising 
in its approach.” Karin Gustafsson, Head 
of Womenswear Design continued, “It 
has been great working with Sou Fujimoto 
on this project, we have never had such a 
beautifully simple installation focusing on 
light and the effect is incredible.” 
Sou Fujimoto said of the installation, “The 
COS pavilion is the purest realisation 
of the forest concept. This forest is not 
static, but light, and people interact with 
one another, this interaction connects 
fashion, space and forest as a form of 
architecture.” 
     The collaboration with Sou Fujimoto 
marked the fifth year of COS installations 
and builds on the brand’s previous art 
and design collaborations with renowned 
global art establishments such as the 
Serpentine Galleries, Frieze Art Fairs and 
the Donald Judd Foundation.

COS OF ART
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TUMI X WAVES FOR WATER

GIORGIO ARMANI’S
EXCLUSIVE FOR MIDDLE EAST

TUMI is coming together with Waves 
For Water--a non-profit organisation 
created to bring clean water to every 
single person in need--and its founder, 
Jon Rose. This collaboration is marked 
by the launch of TUMI’s new athleisure 
Tahoe Collection that features a clean, 
contemporary aesthetic and refined 
detailing. “Not only was the idea to 
partner organic, because Jon is a long 
time TUMI user and an influential 
thought leader, but also because we 
share similar values, and we’re able 
to aid this incredible organisation’s 
mission to provide universal access to 

clean drinking water across the globe,” 
says TUMI’s creative director Michael 
Petry. Jon’s work regularly takes him to 
remote and rugged locations, and he 
and his team must travel with luggage 
that is durable enough to withstand 
the trip, with water filters in tow. The 
five-piece active, outdoor, everyday-
lifestyle inspired Tahoe Collection is 
casual in composition yet illustrates 
TUMI’s meticulous attention to detail. 
Versatile and practical, all styles in the 
assortment are crafted from a durable 
coated fabric with leather trim, coated 
zippers and seam-sealing technology.

The iconic Borgonuovo Bag, in honour of 
Giorgio Armani’s relationship with the 
city of Milan, brings a sartorial savoir-

faire as well as the fashion house’s 
Italian craftsmanship to the world of 

leather goods. Made entirely by hand, 
by skilled Italian artisans, the bag has 

been created with the same attention to 
detail as a jacket. Like a tailored blazer, 

the front quadrant is built on canvas, 
which gives body to the leather, making 
it more rigid so that it takes on a perfect 
shape while maintaining its roundness. 
The contrasting lining is then inserted 

complete with a previously sewn on 
pocket with a snap button. With its clean 

yet feminine lines, adjustable handles 
with buckles and spirit of functional 

purity, the satchel lends itself to fresh 
interpretations each season through the 
use of different colours and materials.
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NATURE JEWELS

Lacoste, a historic partner of the tournament for more than 40 years, 
brings out a textile line every year in collaboration with Roland Garros. 
This new co-branded capsule pays tribute to René Lacoste, five times 

singles and doubles winner of the tournament, and celebrates the timeless 
elegance of the tennis champions of the 1920s. Imbued with a subtly retro 

spirit, this collection combines the iconic Lacoste petit piqué with jersey 
in navy, white, grey and turquoise for graphic, functional and comfortable 

looks. Inspired by the white lines of a tennis court, the graphics are 
powerful: Roland Garros, Lacoste and the tournament trophy, and the 
maxims “L’essentiel est que demeure le fair-play” or “Silence s’il vous 

plaît” are written in full on a pin-striped background.

Drawing inspiration from the myriad colours of spring, 
the Middle East’s own Pure Gold Jewellers has launched 

a collection of diamonds and coloured stone pendants 
in the shape of butterflies. The colourful pendants are 
a tribute to the fun that spring ushers in. The special 

edition features a butterfly pendant with wings accented 
by coloured stones in honey yellow,  green and brown, 

and water droplets representing the first hues of spring. 
With a sparkling diamond set in white gold on the wing, 

the pendant is priced at QR 1,799. “Our collection, 
inspired by nature in its full bloom during spring, 

reminds one of the fun and enjoyable moments spent 
with friends and family during this beautiful time,” 

says the brand’s managing director. The collection also 
features a spectacular butterfly pendant accentuated with 
diamonds set in yellow gold, and glittering pink coloured 
stones. The softer shade of pink signifies femininity, love 

and beauty. This exquisite butterfly-shaped pink stones 
and diamond pendant is priced at QR 2,099.

OUTFITS OF CHAMPIONS
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SAVE
1 	 Bomber jacket, QR275.
2 	 Slip on, QR135.
3 	 Jumpsuit, QR315.
4 	 Kaftan, QR225.
All items available from H&M, Villaggio Mall.

SPLURGE
1 	 Tahlor dress, QR995, Ted Baker, Villaggio Mall.
2 	 Zaldana dress, QR1,050, Ted Baker, Villaggio Mall.
3 	 Kent flatform, QR2750, Stuart Weitzman, Porto Arabia.  
4 	 Caroline asymmetric printed silk and crepe dress, 
 QR7808, Stella Mccartney, The Outnet.

The season’s favourite motif makes a 
return again. And as we dwell on how 
to make all the flowers work without 

looking like the sweet but fashionably-
challenged, aunt whose floral tops match 

her tapestries, here are some of our top 
tips. Look for bouquets in bold and bright 
colours or in abstract pastels. Try pairing 

florals with stripes in the same shades. 
Finish the look with shoes in neutrals 
and metallics. If you are up for some 

experimentation, pair two different floral 
prints together  and use base colours like 

black and white for the underlayers. If 
you’re not ready to go full head-to-toe 
in print, dip your toe into the trend by 

going for small and charming blooms on 
conventional silhouettes.

BY DEBRINA ALIYAH

SAVE
VS

SPLURGE

BLOSSOMS
OF SPRING

4

4

2

2

3

3

1

1

Andrew GN SS2016
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Across the major Spring Summer 2016 
shows, four trends kept popping up in the 
designer collections. Here’s a low-down on 
what pieces best encapsulate the trends.

THE
BIG
FOUR
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N A U T I C A L  B U T  N I C E
 

Emilio Pucci’s new designer Massimo Giorgetti 
proposed shells, corals and starfish that covered 
fishnet tops and pleated metallic separates. The 

models even wore diving goggles, lest the symbolism 
be lost on the waves. Max Mara chimed in with a 
collection of its signature chic coats bearing stars 
and sailor stripes, brass studs and neat bands of 
Breton blue. Rebecca Minkoff used eyelets and 
cord fastenings to close necklines, while Derek 

Lam dotted silver naval buttons along the pockets 
of his tailored trousers and Kate Spade New York 
succumbed to a maritime stripe. Sibling paired a 
floor-length fishnet dress with a pair of stilettos 

boasting a sharply striped ankle-strap, while Paul 
Smith mixed a coral mesh vest with a grey tailored 
suit for a laidback vibe and used white rope twisted 

into boating knots to cinch in waistlines. Thierry 
Mugler’s show opened with a series of sharp 

ensembles in navy and white with contrasting flat 
buttons riffing on a naval aesthetic, and Issey Miyake 
presented a series of wave-effect skirts and dresses.

Alexander McQueen

Max Mara

Issey Miyake

Aquazurra



Emilio Pucci

Paul Smith

Emilio Pucci

Alice + Olivia
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R U F F L E S  R U L E

From slouchy and loose to frilly and Victorian-
esque, they were everywhere. Peter Copping 
set the ball rolling in New York with an Oscar 

de la Renta collection that served as a lesson in 
timeless, stunning elegance, featuring passionate 

Hispanic silhouettes, lashings of lace and a 
plethora of ruffles. Proenza Schouler used the 
technique to add drama to the shoulders of its 
bold dresses, and even the champion of slick 

American city style, Michael Kors, worked it into 
his swishy skirts, creating a flatteringly feminine 
impression. Giles Deacon took things in a bold, 
conceptual Elizabethan direction that featured 

heavily ruched necklines. Erdem got all romantic, 
unveiling a collection of floral frocks that featured 

chiffon, ribbon and frothy hemlines aplenty. 
Meanwhile, puffball sleeves and ruffled collars 

caused a stir at J.W. Anderson. Roberto Cavalli’s 
models flounced down the runway in modern 

princess creations for red-carpet occasions, and 
Gucci softened the ‘geek chic’ approach with 

several cascading chiffon creations.

Proenza Schouler

Delpozo

Inge Christopher

Oscar De La Renta

Delpozo



Alexander McQueen

Roberto Cavalli

Michael Kors
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A F T E R - D A R K  F A S H I O N

Sonia Rykiel cultivated a debonair nightclub vibe 
at her show, with a collection of colourful jewel-
toned pieces made for dancing. Leather fringed 
mini dresses and bottle green fur jackets made a 

seductive match, while fringed skirts were paired 
with soft sweaters boasting glittery motifs for a softer 
nighttime look. There was also plenty of sparkle at the 

Saint Laurent show, where the models accessorised 
slinky slip dresses with tiaras for a grunged-up 
festival collection. Leather hotpants, sequined 

off-the-shoulder mini dresses and denim jackets all 
came together in a tried-and-tested Coachella-meets-
London ensemble. Elsewhere on the runway a poetic 
femininity underpinned the Veronique Branquinho 
collection, with forest prints of poisonous flora and 
fauna creating a dark, romantic atmosphere. Martin 

Grant carved slender silhouettes from a sophisticated 
palette of dark neutrals and navy blue, while Hermès 
included a healthy dose of sophisticated petrol blues, 
dark indigos and black hues into its collection, for an 

understated and sober elegance.

Giuseppe Zanotti

Thomas Wylde

Lanvin



Sonia Rykiel

Miu Miu

Giuseppe Zanotti

Marc Jacobs
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V I V A  L A  S P O R T S W E A R

Chloé mixed a long floaty skirt studded with small 
flowers and a two-colour tracksuit top, and wide 
black pants with sleeveless t-shirts. For a more 
feminine look, match trousers with sleeveless 

tops or a white transparent blouse. Over at Paco 
Rabanne, sportswear was thrown into the mix with 
lingerie, best illustrated by a slipdress with a form 

of suspenders attached -- the effect was of a 1950’s 
swimming costume. Designer Julien Dossena 
rolled out the biker look, with leather tops and 

mini-dresses, but he returned to Paco Rabanne’s 
emblematic metallic dresses in light and fluid styles. 
Designer duo Alexis Martial and Adrien Caillaudaud 

clearly had an underwater adventure in mind for 
their second collection for Carven -- diving suit 

inspired sleeveless tops and zipped jackets worn with 
high-waisted trousers. Trousers were already a large 

part of the duo’s first collection and clearly they 
have become a fixture in the Carven stable. 
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CarvenPaco Rabanne

Salvatore Ferragamo

Céline

Coach



Loewe

DKNY

Chloé

TRENDS / 33



34

This spring, the 
bridal dress code is 
more romantic and 
dreamlike than ever.

STYLISHLY
EVER AFTER
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OSCAR DE LA RENTA 

“It’s her prerogative to be the centre of attention,” 
says newly appointed Oscar de la Renta designer 
Peter Copping of the modern bride’s mentality. 
Copping stayed true to the house’s elegant and 
feminine codes for his first bridal show, while 

incorporating subtle twists—plunging backs and 
lace inserts — that ensure the spotlight stays 

where it should, on the bride. Or more 
specifically, on her dramatic entrance as she 

walks down the aisle. The designer notes that a 
dress should be as beautiful in the front as it is in 
the back to reflect the modern bride who will let 

her hair down at her wedding after-party.



LAZARO

Lazaro’s collection showed off the designer’s 
attention to detail, namely in a shimmery crochet 

lace column gown with strategically placed 
beadwork, layers of fluttery organza and 

crystal-encrusted corset bodices. Whether you’re 
looking for a sexy mermaid style with heavy 
embellishment or an airy ball gown, Lazaro 
proposes an eclectic moodboard for brides 

looking to make a romantic statement.

TRENDS / 37
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MARCHESA

Marchesa presents a hallmark of romance and 
drama in ethereal and dreamlike quality. 

Signature silhouettes capture the femininity of 
the brand’s delicate collection. Enchanting details 
created in extraordinary fabrics, cascading layers 

and elegantly draped sheer tulle, organza and 
lace. Blossoms appear in wistful expressions 

throughout the collection. Intricate threadwork 
displayed on tulle and faille, with 3D fabric petals 

translating into dégradé effects adorned with 
gleaming metallic floral beading and feather 

flowers create romantic art.
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MONIQUE LHUILLIER

Gorgeous, airy and romantic elements shape 
Monique Lhuillier’s collection which finds 
inspirations from the classic story Alice in 

Wonderland. “My collection is very sensual and 
elegant, really pushing the limits,” Lhuillier says. “I 

researched Alice in Wonderland references, 
specifically the fantasy of it and darker elements. 

There’s a lot of darkness, but also a lot of light. 
The gowns are extremely sensual, sultry and close 

to the body. I’m so excited to see them come to 
life. These gowns look at the naughty and nice 
side of a bride.” Her gowns definitely do both, 

taking us down a rabbit hole of beautiful crystal 
embroidery, cinnamon and honey hues, plunging 

necklines and “thousands” of yards of tulle.



40

CAROLINA HERRERA

Inspired by the beauty, sensuality and delicacy of 
the fragrant white jasmine flower, the Carolina 
Herrera collection evokes a sense of femininity 
and romance. Hand-stitched embroidery on silk 
faille brings the precious flower to life, giving the 

illusion of the cascading blossoms. Pin-tucked tulle 
and silk organza draping create slender silhouettes. 

Feather and organza floral appliqué on Chantilly 
and guipure lace explore modern techniques on 

signature shapes, reminiscent of Carolina Herrera’s 
favourite scent. The new collection gives a nod to 

heritage and exudes the refined essence 
synonymous with the house.



FROM CHOOSING A VENUE, SOLIDIFYING A 
GUEST LIST, TO FINDING THE PERFECT DRESS, 

AND GETTING THE FINEST CATERER, BRIDE 2016 
OFFERS A COMPLETE ARRAY OF BRIDAL OPTIONS 

TO HELP YOU CREATE YOUR DREAM WEDDING.

AN OCCASION 
TO REMEMBER

BY AARTHI MOHAN

A one-stop bridal destination 
with over 250 creative and 
popular wedding exhibitors 
under one roof, the 2016 
edition of BRIDE is more 
dynamic and large-scale 
than previous years. Visitors 

will have the opportunity to explore 
interesting displays from designers, flower 
artists, wedding and event co-ordinators, 
photographers, wedding venues, wedding 
cake specialists, invitation gurus, jewellery 
sellers and a whole lot more. Curating the 
event this year is Suzy Pallett who moved 

to the UAE to embark on a new role in the 
region as Exhibition Director at Informa 
Middle East. After directing events for 
the royal family in the UK for a live visitor 
audience of 60,000 and organising many 
similar huge shows, she is looking to make 
it massive in the UAE, starting with BRIDE 
2016. Suzy spoke to Glam about the 
highlights of this year’s show and how to 
make your wedding a day to remember. 

What is BRIDE 2016 all about?
BRIDE has been the biggest female 
lifestyle and bridal event in the region 

for 19 years! The 2016 edition will see 
more content, navigation and a better 
experience for customers who are at a 
hugely exciting time of their lives. We 
want a trip to BRIDE to be magical, as it 
is part of a journey that is an everlasting 
moment in a woman’s life. BRIDE will 
see the who’s who of fashion, beauty and 
weddings to ensure that visitors are left 
uplifted. Some of the features of this year 
include a main stage with celebrity hosts, 
a list of fashion demonstrations, pop-up 
couture from world-renowned designers, 
a pamper zone with free treatments and a 
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fashion café, which is really exciting.

What is it about the Middle East region 
that captured you and made you want to 
showcase the show and work with women 
from the region?
With BRIDE Dubai being my first event 
in the region I think that it is hard to 
comment on historical trends, but what 
I can see is that the Middle East is a 
glorious region that is rich in culture and 
yet so open to modernity. I think that the 
Middle East will lead the way in creativity, 
fashion and icons, as it is an influential 
region with consumers that are educated 
and is also an insightful region in creating 
individual trends as opposed to just 
following a pack.

How long does the show take to curate and 
what is the process behind it?
We start planning for the show a year 
before, so for the 2017 edition our work 
starts now. With the vast amount of 
exhibitors and sponsors we have to start 
the execution much earlier to ensure that 
the show goes according to the plan!

Why do you think the wedding dress has such 
an important role in fashion?
Besides wanting to look beautiful on her 
special day, a wedding dress plays an 
important role in fashion because it serves 
as a totemic garment, symbolic of a major 
event in one’s life. The wedding dress is 
the one item that every girl dreams of and 
is ultimately the most important dress she 
will own.

How do you decide on the designers who will 
present for the show?
We carefully choose our designers based 
on the needs and requirements of brides-
to-be, this year the exhibitors are very 

interesting and we have designers such as 
Essa, Furne Amato, Rita Kumar, Ayesha 
Depala and Abeer who will bring an 
element of luxury and design to the show.

What do you see for the future of wedding 
dresses? Is there an emerging identifiable 
trend for 2016?
Wedding style might not change all that 
drastically from season to season, there 
still are noteworthy trends happening 
in 2016. Some of which includes capes, 
feathers, and a few suits. 

What are some key points in bridalwear 
which will be focused in the show?
I would say that it is the global bride that 
will be catered for at BRIDE 2016, and by 
that I mean not just the world’s continents 
in terms of fashion designers but also a 
fusion of bridal wear that will bring global 
influences within classical styles with a 
mix of tradition and modernity. 

What will you give as advice to brides who 
find it difficult to choose the right dress?
It is always difficult to find your dream 
dress, my advice is to be patient and 
narrow down your options, and make sure 
you are choosing from the heart. It should 
be a dress that is all about your dreams. 
Do not try to fit your dress to the wedding, 
just fit the dress perfectly to suit your 
personality.

What do you think is the right approach to 
get a beautiful wedding dress design?
 I think there is not one specific approach 
to finding your dream dress, the beauty 
of wedding dresses are that they are 
individual. I would sum up it up as it 
should be a design that has taken you on a 
journey of accessing your aspirations.
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UNDER
THE RIVIERA 

SUN 
NEW THINGS TO TRY, FAMILIAR PLACES TO REVISIT. 

MONACO IS THE GIFT THAT KEEPS GIVING.

BY DEBRINA ALIYAH

Monte Carlo by Night
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Every summer, as Boulevard des 
Moulins gets really busy with 
throngs of visitors and fast 
cars, it is easy to comprehend 
why the small country-state 

remains a charming destination year 
after year. Balmy afternoons in April, just 
the right amount of sun in August, and 
crisp days in September, it is almost a 
prolonged summer escapade that makes 
you wonder why you should leave at all. 
That seem to have been the case for many 
a creative heads, sports personalities and 
some of the world’s best chefs including 
Alain Ducasse, who have chosen to make 
Monaco their permanent homes. While 
some of Monaco’s signature entertainment 
establishments will always remain a 
welcomed constant, the principality is 

constantly evolving to bring out the best 
in Riviera living. From the ‘organic- 
meets-wellness’ movement at the Monte-
Carlo Beach Hotel, to the ever-exciting 
exhibitions at the many museums, we 
pick some of the things to look out for this 
season. 

The Dishes To Try
When in the Riviera, seafood and 
vegetables are the culinary stars. The 
micro-climate with more than three 
hundred days of sunshine a year ensures 
an abundance of fresh produce right in 
the hands of multiple Michelin-starred 
chefs who call Monaco home. At Le 
Blue Bay, the bashfully talented chef 
Marcel Ravin serves up the trio dish of 
Dublin Prawn in three ways; as a tartare 

cannoli, a dashi soup, and a South East 
Asian-influenced royal mousse. A native 
of Martinique, Marcel’s cooking is 
delightfully contemporary as he merges 
the vibrancy of the Carribbean with 
the Mediterranean. A must-not miss 
experience is at Elsa, the world’s first 
100% organic certified Michelin-starred 
establishment helmed by the chef with a 
heart close to Mother Nature, Paolo Sari. 
Paolo’s signature Bio Sama is a vegetable 
bouquet delight that changes daily to 
the tune of the fresh garden produce. A 
delicate Prawn Carpaccio is just the dish to 
set the rest of your day right. For the well-
seasoned palate, head on to Le Vistamar 
for an unexpected pairing of Red Mullet 
with Asiatique algae, or for those who 
are looking for a little meat, dive into the 

Monte-Carlo Beach Hotel

Bio Sama Chef Marcel RavinElsa Restaurant

Basket of vegetables for a clean lunch at L’Hirondelle
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Riviera traditional dish of Barbajuan
with Rabbit. 

Beauty Rituals to Get You Going
A little 3 minute R&R in a -110C chamber? 
Yeah, why not? It is, after all, the treatment 
that the top athletes in the world peruse 
for quick recovery and performance 
enhancement. Though the idea of 
spending even a short amount of time 
in an ultra-freezing temperature can be 
daunting, the cryotherapy treatment is 
definitely one to keep in your little black 
book of health remedies. First developed 
in physical medicine, cryotherapy is now 
offered to promote relaxation, reduce 
stress, improve sleep quality and jet lag 

symptoms, as well as to stimulate anti-
aging properties in your body. One of 
the few places in the world to offer this 
service, Thermes Marins Monte-Carlo 
has a complex with two cold chambers, 
the first one at -60C to prep your body 
before entering the 110C environment. 
Extreme cold treatments have long 
been a practice with Nordic and Eastern 
countries so here’s your chance to indulge 
in the secret of their strength and vitality. 
Thermes Marins also offers an extensive 
selection of customised beauty, wellness 
and technologically-designed treatments 
for both genders, so be sure to stop by for a 
clean-eating meal at the spa’s L’Hirondelle 
terrace after. 

Where To Stay 
Monaco’s history is steeped in the 
influences of French Belle Époque, 
and Hôtel Hermitage is the perfect 
embodiment of this era’s opulence. 
Anchored by historical architectural 
marvels by Gabriel Ferrier and Gustave  
Eiffel, every turn in the hotel is like 
walking through time. Rooms are daintily 
appointed to French influences while  
special apartments and penthouses offer 
a modern touch with terraces for a lazy 
afternoon sojourn.  At Monte-Carlo Beach 
hotel, it’s a convergence of nature with 
the sea, where no two rooms are the same 
after a makeover by interior designer 
India Madhavi. Charming mosaic tiles, 

Cryotherapy

Solarium at Thermes Marin

Hotel Hermitage Hotel Hermitage



rattan chairs and the occasional retro lamp 
give a mod funk vibe to the organic food 
movement property. But for the ultimate 
escapade with your loved ones, Villa La 
Vigie is the place to set yourself up during 
the easy living days of summer. Perched 
on the cape, the free-standing villa has 
probably the best view of the Riviera and 
was the home of Karl Lagerfeld for over 
ten years. A private driveway takes you 
into the residence with three floors, six 
bedrooms, four bathrooms and a jacuzzi 
overlooking the water. 

Culture Vulture 
The Monte-Carlo Opera, housed in the 
Salle Garnier, marks its season from 

November to April every year with an 
international roster of established and 
rising names in the performing circles. 
Salle Garnier itself is worth a visit to 
appreciate the heavily ornate Belle Époque 
interior and facade that was designed by 
Charles Garnier in 1861. Throughout the 
year, Salle Garnier plays host to concerts 
and events including the Monte-Carlo 
Jazz Festival. Learn a little more about the 
unique history of Monaco at The Nouveau 
National Museum of Monaco, housed in 
Villa Paloma and Villa Sauber. Modern 
works of art along with little gems from 
the past make for a great mid-morning 
break. The principality’s micro-climate 
also gives rise to the Exotic Garden, 

where lush gardens and plants come 
in gigantic proportions. Take a hike up 
the rocks for a scenic adventure of the 
cliff-side garden and visit the Museum 
of Prehistoric Anthropology for some 
prehistoric artefacts. Venture into the 
Old Town, for snapshots of the Royal 
Palace, small artisanal chocolate stores, 
and a little oceanic discovery at the 
Oceanographic Museum where you can 
get tactile with some baby sharks. For the 
shopping-inclined, the new Pavilions at 
the Boulingrins Garden right in front of the 
institution Hôtel de Paris have just about 
all the luxury names you need. Experience 
Monaco with SBM Monte-Carlo Resort at 
www.montecarlosbm.com

The new Monte-Carlo Pavilions

The Salle GarnierVilla La Vigie
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Star architect Dame Zaha Hadid, whose death in March left a 
deep void in the building fraternity, was known not only for her 
daring designs, her uncompromising structures and the tryst 
each of her buildings had with gravity, but also for her great, 
if adventurous sense of fashion. She is said to have created 
costumes by clipping together clothes to create architectural 
forms around herself, creating designs that clearly shone a light 
on her skills in the world of fashion. “Architecture is how the 
person places herself in the space. Fashion is about how you 
place the object on the person,”she said. 

But fashion to her was no great  effort; it was all about living 
life on her terms. “Daring is to not worry about the status quo, 
to not worry about conventions, and to just do what you think is 
right. For that you need enormous confidence.”

When it comes to fashion, she is said to have had an 
interest in strangely daring outfits. “They’re not daring in 
the sense that they’re transparent or too short or low, just 
unconventional. I used to kind of wrap myself with things. In 
those days it looked a little bit odd. Then I discovered Japanese 
designers like Issey Miyake and Yohji Yamamoto who did 
everything I wanted to do. They were asymmetrical and very 
beautiful, tailored, calm, black pieces. I’ve been wearing these 
things since the ‘80s. And I wear a lot of Prada.”

While we love every sculptural art she produced, be it in the 
form of clothes or structures, Glam puts the focus on some of 
Zaha Hadid’s famous collaborations in jewellery and fashion, 
that mimic her flowing designs and her love for the avant-
garde.
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LOVE FOR
THE

UNCONVENTIONAL
GLAM PAYS TRIBUTE TO THE MASTERMIND OF DESIGN AND 

ARCHITECTURE, DAME ZAHA HADID, WHOSE FASHION SENSE 
COULD NEVER BE CATEGORISED AS ‘SAFE’, JUST AS HER 

BUILDINGS WOULD NEVER SHADOW CONVENTIONAL GEOMETRY.

BY SINDHU NAIR
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GEORG JENSEN + ZAHA HADID

The most recent of her works was the result of a dinner 
date with David Chu, the Chairman and Chief Creative 
Director of Danish design brand Georg Jensen, a longtime 
fan of Hadid’s work, who was taken by the jewellery 
she was wearing. This initiated a conversation that led 
to a collaborative, multi-faceted unveiling at this year’s 
Baselworld Watch and Jewellery Show. The Georg Jensen 
+ Zaha Hadid collection features five rings and three 
cuffs or bangles in both sterling silver (the material of 
Jensen’s famed origins) and a refined black rhodium with 
black diamond details. All of the pieces make reference to 
Hadid’s architectural work–specifically the buildings that 
brought the architect and Chu to dinner: Beijing’s Galaxy 
Soho and Wangjing Soho towers. Graceful, sweeping 
curves define the buildings and the collection. The 
jewellery also inspired a temporary installation beside the 
Georg Jensen Baselworld booth–a lounge for exhibition 
goers to perch beneath.

The organic embrace of each piece employs a visual 
energy that’s both natural and futuristic. Not only are they 
miniature sculptures, they’re also an ideal amalgamation 
of both brands’ aesthetics.

“The idea for a building, an installation or a piece 
of jewellery can come up just as quickly, but there is 
obviously a big difference in these critical processes of 
how each is developed,” said Zaha.

As for the installation, it’s composed of CNC 
polystyrene, but uses metal framing as reinforcement. The 
work has been finished with a mineral coating, fiberglass 
and RAL 9006 paint. Uniform lines swoop around and 
overhead before converging. The collaborative jewellery 
collection and the Georg Jensen brand in its entirety 
appear to be shimmering fossils from the future. Im
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THE CHANEL PAVILION

The form of the 700 square metre Chanel 
Pavilion is a celebration of the iconic 
work of Chanel, unmistakeable for its 
smooth layering of exquisite details that 
together create an elegant, cohesive 
whole. The resulting functional and 
versatile architectural structure of the 
pavilion is a series of continuous arch-
shaped elements, with a courtyard in 
its central space. Artificial light behind 
the translucent ceiling washes the walls 
to emphasise the ‘arched’ structure, 
and assists in the creation of a new 
artificial landscape for art installations. 
A large skylight opening dramatically 
floods the entrance in daylight to blur 
the relationship between interior and 
exterior. In addition to the lighting and 
colour effects, the spatial rhythm created 
by the seams of each segment gives strong 
perspective views throughout the interior.

The central space is designed to host 
events as well as provide an area for 
reflection after visiting the exhibition. 
The courtyard serves as an intermediate 
space between the exhibition and public 
area of the pavilion. In light of the 
extensive shipping between cities, the 
steel structure has been designed to be 
built in under one week, which is essential 
for an ephemeral pavilion. With a direct 
visual connection to the courtyard, the 
terrace continues the dialogue between 
the pavilion’s exterior and interior. 
During an event, the two spaces can be 
linked to become one large event zone.Im
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THE CASPITA 
CRAFTSMANSHIP

Zaha Hadid Architects collaborated 
with Swiss goldsmiths Caspita on a 
collection that combines innovative 
design technologies and the highest 
level of craftsmanship. These multi-

faceted lattice pieces explore the 
intricate yet extremely strong cellular 
structures within nature. Each piece 

has been further shaped by ergonomic 
considerations in a dialogue that defines 

the formal language of the collection 
and expresses the exciting new 

possibilities and potential for working
to the finest detail in gold.

The Skein collection includes finely 
crafted rings and bracelets in 18 carat 
gold, some inlaid with precious stones 

within the delicate latticework structure.

HADID FOR MELISSA

The collaboration between Zaha Hadid and Brazilian shoe 
brand, Melissa, was an opportunity for the design team to work 
directly with the fashion industry to explore the possibilities 
of a new media. One look at the Melissa shoe and you can 
instantly guess it is a product with a Hadid stamp, her character 
sweep takes over these design too. To express the studio’s 
charactersense of fluidity, the natural starting point was the 
organic contours of the body - this inspired the idea of the 
shoe in flux, coming to life when, worn rather than conceived 
as a static object in a window display. The shoes emerge from 
the ground and climb asymmetrically up the foot and leg in a 
sweeping, elegant motion. They adhere like a second skin, with 
a lightness of touch that blurs the boundary between body and 
object.

To develop the product and successfully translate the design 
into the production line, the studio used advanced digital 
modelling techniques. The ergonomic qualities of the shoes were 
refined through rapid prototyping and the fluidity of the design 
lent itself well to Melissa’s plastic injection mould technology. To 
make the experience for the user seamless and consistent, the 
packaging and branding of the shoes share the same fluidity and 
seamless expression as the design.
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THE DESERT REGION HAS HAD ITS FAIR SHARE OF RAINY 
WEATHER BEFORE FINALLY USHERING IN THE SUMMER 

SEASON. CELEBRATING THE SEASON, THE OUTNET BRINGS 
OUT AN EXCLUSIVE COLLECTION BY MATTHEW WILLIAMSON.

CELEBRATING
SUMMER
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T
he limited edition 
collection by the luxury 
British brand comprises 
14 ready-to-wear pieces 
and 12 swimwear styles. 
It will be available on 

May 25th May, marking the launch 
of THE OUTNET’S summer shop. 
Arizona Muse is the face of the 
exclusive collection and stars in 
the sundrenched campaign, shot 
on an intimate stretch of beach in 
Ibiza. A close friend of Matthew 
Williamson’s, Arizona is the 
perfect fit for this collection with 
her effortless feminine style and 
infectious energy. 

Favouring a bold use of colour 
and mixed prints, Matthew 
Williamson is renowned for his 
highly recognisable aesthetic, which 
has garnered him international 
acclaim and an impressive celebrity 
fan base. He is a master of using 
kaleidoscopic colours to imbue 
his collections with a refined yet 
spirited sense of glamour. This 
collection captures the essence of 
the brand and reflects the designer’s 
global and artistic influences.  He is 
immensely popular in the region for 
his luxurious gowns. Glam brings to 
you an exclusive interview with the 
designer.

Were you interested in fashion from an 
early age?
I always knew I wanted to be a 
designer. There was no other route I 
wanted to pursue. My mom was the 
biggest influence on me - she was a 
woman who knew how to dress and 
knew the power of style.

How did you start your own label?
After graduating from Central St 
Martins in June 1994 with a BA 
in Fashion Design and Printed 
Textiles, my first job was a freelance 
design project with Marni. Following 
this, I worked for Monsoon in the 
accessories division.

Through travels in India, I began 
to work on dresses in exotic silks. 

I sent one of my first dresses to 
Plum Sykes at British Vogue, on the 
suggestion of Joseph, my co-founder 
and now chair of the company. Plum 
invited me to Vogue House and the 
editors all gathered around her desk 
like bees to a honeypot. This was 
May 1996 and our first piece [of 
press] was in the January 1997 issue 
of Vogue UK. It really snowballed 
from there, culminating in my first 
catwalk show, ‘Electric Angels’, 
in September 1997, in which Kate 
Moss, Jade Jagger and Diane Kordas 
all walked.

Are you a fan of social media?
I was a total technophobe until 
recently, always preferring pen and 
paper to computers. Like so many 
others, I have, however, caught 
the Instagram bug and now find it 
actually quite a creative process.

How important is social media to your 
brand?
It’s a great way to connect directly 
with an audience and tell a personal 
story.

What else are you working on at the 
moment?
My brand is 20 years old this year 
and it’s great to see how it’s evolved 
over this time. It’s now a fashion and 
lifestyle brand with a 360 degrees 
approach to design. Fashion remains 
at the core but now we also offer 
wallpapers, furniture, sunglasses, 
activewear and stationery. It’s this 
aspect which I’m excited about and 
I must get thinking about how to 
celebrate this exciting new chapter!

Where do you see the Matthew 
Williamson brand in five or 10 years?
Our expansion into lifestyle marks 
the start of a whole new chapter for 
us. I see this as just the beginning.

Who is your muse when you’re 
designing?
When I imagine the spirit of a new 
collection I often focus on a woman 



FASHION / 55

who is full of self-confidence and 
loves to express her own sense of 
style and have fun with it. Both 
my best friend, Sienna Miller, and 
my mother Maureen embody this 
energy.

Where do you find inspiration?
I find inspiration in the unexpected 
when travelling. It’s not necessarily 
the typical sunset or white sand 
beach but unique finds in markets or 
colour combinations in architecture. 
I am always on the lookout.

Which other designers do you look to 
for inspiration?
Rather than fashion designers, 
I am inspired by the traditional 
techniques and hand-crafts of 
artisans I meet on my travels.

How would you describe your 
aesthetic?
A refined yet spirited sense of 
glamour, inspired by global and 
artistic influences. I want to make 
women look and feel beautiful - like 
their best possible selves. Whether 
that’s achieved with a bikini or a 
gown, that is always my ethos and 
aim. It makes me happy and drives 
me.

What’s your design philosophy?
The DNA of my brand has always 
been strong and consistent–rooted 
in a sense of feminine, undone 
glamour.

What was your inspiration for these 
exclusive pieces?
The collection is an ode to the spirit 
of holidays and travel - an ethos 
that’s at the heart of my brand. The 
starting point therefore had to be 
the memories and mementos from 
my recent trips. The prints feature 
motifs like the hibiscus flowers 
of Bali and the mirror work and 
mosaics of Morocco. Coincidentally, 
I have such fond memories of 
being in Marrakech with Arizona, 
the campaign model, for Poppy 

“The DNA of my brand has always been 
strong and consistent–rooted in a sense 

of feminine, undone glamour.”



56 \ FASHION 

Delevingne’s wedding.”

The collection is perfect for summer 
vacations. What are your favourite 
travel destinations?
The Kerala backwaters in southern 
India for its naturalistic aesthetic, 
as well as the seemingly idyllic, 
back-to-basics way of life. I also 
love Deia, a small coastal village 
in the north of Mallorca for similar 
reasons; it’s charming, simple and 
relatively underdeveloped.

What destinations are on your 
vacation bucket list?
I’d love to go to Vancouver. I also 
had a brilliant time in Portland, 
Oregon this year, so I’d love to 
return there one day!

What packing essentials does every girl 
need when on vacation?
Plenty of printed bikinis and cover-
ups to go from beach to bar - in 
essence, exactly what this exclusive 
capsule offers! A wide-brimmed hat 
always looks fabulous on the beach 
too.

What’s your favourite summer look for 
women?
Vivid colour and an unexpected 
juxtaposition of print - it’s a 
look that runs through all of my 
collections. I always find holidays 
let you step outside your usual style 
and be more adventurous.

The exclusive collection includes plenty 
of pieces that are perfect for going 
from the sea to the shore. Who is your 

ultimate sea-to-shore icon?
The photographs of Marisa 
Berenson by Henry Clarke in the 
1960s are iconic - I love the vivid 
colours against the deep tan. I also 
love to watch my girlfriends when 
we travel together - they always 
seem to exude relaxed, holiday 
glamour, whether in a bikini with 
salty beach hair or in a maxi dress 
for dinner.

Why do you think Arizona represents 
the Matthew Williamson girl?
She possesses such an effortless, 
feminine style... And she’s always 
first on the dance floor, alongside 
me!

Who is the Matthew Williamson girl? 
Over the years, I have realised that 
there is no definitive idea of the 
Matthew Williamson customer 
but rather a frame of mind that 
they share. She’s a feminine, 
sexy, free spirit who is not afraid 
to be adventurous with her style. 
My aesthetic has always been 
underpinned by the use of bold 
colour and prints, and those who 
wear it best do so with a sense of 
confidence and enjoyment.

If you could dress anyone in the 
world, who would it be and why? 
Rather than a specific person, 
it’s seeing my designs on my 
customers that most excites me. 
Whether she’s 18 or 70, I love 
to see how she wears it and the 
effect it has on her mood.
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The theme for this year’s show, ‘REACH’, sent students 
the clear message to excel and go beyond their individual 
expectations. And they certainly did – ‘REACH’ revealed young 
designers who are pushing the envelope to remain fresh and 
relevant in their approach to design and creativity. Though 
fashion has been accused of being fickle, the VCUQ students 
displayed their desire to appeal to an ever-evolving modern 
market. Urban wear in graphic prints with bold primary colours 
were followed by monochromatic tailored pieces with definitive 
cuts, while eveningwear in opulent fabrics with jewelled 
embellishments and intricate embroidery made way for 
creations with sharp and crisp silhouettes. Bedouin tent patterns 
and Arabic calligraphy made an appearance, while customary 
Islamic garments were given a modern twist. With a sharp 
focus on marrying the modern with the traditional, the students 
recognised the need to translate beautiful designs into garments 
that are constructed with wearability and functionality in mind.  

The visiting international designer was Rami Al Ali, who 
treated guests to 12 looks from his recent 2016/17 Autumn/
Winter collection - revealing the elegance and sophistication 

his brand is synonymous with. In keeping with tradition, four 
students from the VCU Richmond campus - MJ Koo, Jennifer 
Kim, Carlos Ramirez and Rafie Koshbin - were the guest 
student designers. 

The Glam New Talent Award, which encourages and promotes 
local talent, went to Mahnoor Ansari, for her collection entitled 
‘Tanuvo’.  The award gives recognition to a student who has 
delivered designs and pieces with outstanding aesthetics, from 
both a creative and design perspective. Mahnoor was also 
the recipient of the Salam Fashion Award, which provides the 
winner with a commercial opportunity at Salam Stores in Doha. 
Saadia Khabab won the W Doha Award, which will offer her 
marketing opportunities for her collection. As part of its cultural 
exchange, the collections of Mahnoor Ansari, Saadia Khabab, 
Farzana Abedin and Khulood Al Busaidi will be shown at the 
VCU U.S. campus on May 8. 

GLAM spoke to the highly talented 11 senior students, who 
took the spotlight at this year’s show, to discover more about 
their collections.

Virginia Commonwealth University in Qatar recently 
celebrated its 17th annual fashion show–a collective 
presentation of the 2016 Fashion Design students. 

MAKING THE 
GRADE…

BY SHELLEY KNIPE
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M A H N O O R  A N S A R I

The Multidimensional Woman
The winner of the Glam New Talent and 
Salam Fashion awards, Mahnoor Ansari 
presented an eveningwear collection 
whose narrative gives prominence to the 
diversity of women and celebrates the 
many roles they fulfil in society. ‘Tanuvo’, 
an Urdu word meaning multidimensional, 
was the expression she used to encapsulate 
its theme. “My collection shows that there 
are different layers to a woman, not just 
that she’s put as these separate categories, 
where she is either a working woman, a 
mother, or whether she’s traditional or 
modern. Women are not that simple,” says 
Mahnoor. In keeping with the theme of 
diversity, Mahnoor blended the elegance 
of the traditional with a flair for the 
modern – and communicated this through 
a range of fabrics: knits, neoprene, silk, 
georgette, charmeuse and crepe – many 
of which are commonly used in her native 
Pakistan, where Mahnoor sourced her 

fabrics from. Playing on transformation 
and the idea of layers, ‘Tanuvo’ sees 
cloaks and capes that can be altered into 
overskirts or trains on dresses, as well 
as a pants and hoodie set, that converts 
into a crop top and oversized pleated 
skirt. The collection features fine and 
intricate prints, depicting florals, pastoral 
scenes, and images of Mughal princesses. 
Burgundy, teal, different shades of green, 
hints of gold thread and embroidered 
details made for a plush collection that 
was a feast for the eye. “I am interested in 
what empowers women and how fashion 
can help women express whatever they 
strive to be,” she says. When asked what 
the future holds, Mahnoor says, “I want 
to explore all types of things in fashion – 
from the textile industry to performance 
fashion, to garment construction - on an 
international scale. There’s a long way to 
go and I couldn’t be more excited.”
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S A A D I A  K H A B A B

Beauty Is In The Details
“Much of my inspiration comes from 
texture itself and experimenting with 
fabrics,” says Saadia Khabab, whose 
smart-casual and eveningwear collection 
is based on the tactile. “A clean silhouette 
and neat cuts are important to me, 
with a focus, still, on detail. I favour 
unexpected details and trims that 
provide distinctiveness,” she says. The 
simple and clean silhouette is paired 
with Saadia’s admiration for high-tech 
fashion, and features shift dresses and 
narrow-legged trousers that portray fabric 
manipulation in leather, patent leather, 

pleather and neoprene, while an all-in-
one patent leather jumpsuit underlines 
the visual appeal and compels the sense 
of touch. Saadia chose to work with 
leathers to emphasise their wearability 
and practicality. Laser-cutting brings 
forth the three-dimensional details in this 
striking collection of white, grey, black 
and maroon. Designing for a woman with 
a powerful and edgy personality, Saadia 
says, “Strong independent women with 
style and a strong sense of individuality 
inspire me. I design for women who dare 
to be different.”
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K H U L O O D  A L  B U S A I D I

Ivory
Born and raised in Oman, Khulood Al 
Busaidi spent the last four years in Doha 
as a student at VCUQ. “From Asia to 
Africa, from Europe to America, ivory 
has a constant brand name: power and 
beauty,” says Khulood. Focusing on the 
colour, appeal, elegance, strength and 
applications of ivory, Khulood partnered 
her ivory inspiration directly with that of 
her Omani traditions. She focused on the 
khanjar, a traditional dagger that is worn 
as an accessory by men during ceremonial 
events, and used the unique ‘j-shape’ 
of the khanjar to inform the flowing 
silhouette of the collection. Soft and 

swaying floor-length ivory-toned overcoats 
with huge billowing sleeves move gently to 
reveal narrow- and wide-legged trousers, 
while embroidered embellishments 
were a further acknowledgment of her 
Omani roots. Collars and pockets feature 
the hand-embroidered accents in pastel 
shades, with threads lined up in rows, 
adding a soft and subtle touch to the 
classic ivory and off-white tones. “I tried 
mixing the embroidery with the fabric I 
used, which you don’t usually see,” she 
says. Khulood worked with mixed and 
blended wools, jersey, crepe and silk, in 
keeping with the collection’s classic look.

THE
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F A R Z A N A  A B E D I N

One Woman Army
“I am influenced by expressionist art, 
and expressionism is one of the most 
important elements in my design,” says 
Farzana Abedin, who identifies herself 
as a contemporary fashion designer. One 
Woman Army reveals a metaphorical 
narrative of how hope and faith can 
rise above destruction and desolation. 
Communicating the urban influence 
through a colour palette that mixes 
camouflage with earthy tones, such 
as khakis and browns, the casualwear 
collection is comprised of six menswear 
garments and one womenswear piece 
(hence the title). Zips and buttons add 

detail, along with accent colours of 
red and oxblood. Mesh, leathers, and 
suede appear in the construction of the 
men’s pieces as pants, hoodies, coats, 
bomber jackets and jumpsuits, and they 
include touches of Arabic calligraphy. 
The showstopper womenswear piece, 
called ‘The Little Hope’, is a floor-length 
leather coat-dress, with tiny laser-
cut butterflies on the back, which are 
designed to move with the garment. 
“In my design, ‘The Little Hope’, I 
demonstrate how little hope can exist 
and persist in a world of domination,” 
Farzana says.
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D A N I A  A L  Q W A S M I

Dahab
‘Dahab’, meaning special or precious, was 
the word Dania focused on to inform the 
design aesthetic for this bridal collection. 
“This collection is very personal,” says 
Dania. “Being a young bride, I seek to 
wear something that has the bridal look 
of virtue, transparency and romance, yet 
also portrays a young and contemporary 
lady.” Dania began her creative process 
by researching trends in the local market 
and designed her collection based on 
the bridal options she felt were missing 
from it. Turning her back on the idea of 
a conventional bridal look, Dania chose 
to bring her aesthetic to life in elegant 

trousers, skirts and dresses constructed 
in satin and crepe silk. With a sleek and 
flowing silhouette, Dahab emphasises 
comfort, which Dania feels is a vital 
element that makes for a confident 
bride. Subtle details add an air of 
elegance in embroidery and understated 
embellishments. “I wanted something 
different, that could illustrate a bride’s 
character without sticking to the common 
classic look. I believe that everyone gets a 
chance to express themselves in a way that 
they like, and I feel it is a shame that a lady 
is reluctant to do so because as it is ‘safer’ 
to go for a classic look,” she says.

THE
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S A M I A  Z A R  M O H A M M A D

The Unequal
Inspired by architecture, and particularly 
the work of the late Zaha Hadid, Samia 
Zar Mohammad used her interest in 
bold, sharp lines, asymmetry and classic 
curves to inform her design aesthetic. 
Born and raised in Qatar, Samia was 
stimulated by the contours of the many 
modern buildings that continue to rise 
across Doha’s ever-changing skyline.

Presenting a range of ready-to-
wear womenswear, The Unequal is 
a collection featuring jackets, pants, 
tops, skirts, and dresses that emphasise 
strong and bold cuts. Detailed 

pleats add a further interest to the 
construction of her pieces. White and 
black formed the dominant foundation 
of her colour palette, and royal blue 
provided bold accents to the garments. 
The creations were in silk crepe, with 
the fabric being used in its reverse, 
which gave each piece a classic matte 
look. Samia says she designs for the 
woman who is confident and bold, and 
who has a self-assured attitude toward 
fashion. “I believe it is essential for 
a woman to look fashionable in her 
everyday outfits,” she says.
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S A R A H  W A N A S

Sea Storm Aftermath
Egyptian-born Sarah Wanas 
communicated an environmental 
statement through her collection, and used 
the seahorse as the main character behind 
it. “My collection is an inspiration of the 
marine scenery after a sea storm, where 
seahorses stay still and their habitats are 
scattered,” says Sarah. She is moved by 
the animal’s curvaceous body shape, its 
colour and its ability to remain still and 
appear serene, even in the aftermath 
of a storm. This collection featured a 
flowing silhouette, which came through in 
graceful capes and floor-length dresses. 
“I want the body to control the fabric, not 
vice-versa,” says Sarah, whose garments 

are made from soft and sheer tulles, silk 
crepe and other fabrics that she felt would 
drape well on a woman’s body shape. I 
wanted to create flowing movements,” 
she says. But beyond the construction, 
intricate hand-embroidered details 
underlined the narrative of the collection. 
Sarah embroidered her interpretation 
of the coral reefs in which seahorses 
are found – on delicate French tulle – a 
particularly striking feature in a sheer, 
flowing, black overdress that that can be 
paired with other items in the eveningwear 
collection. Sea Storm Aftermath presents a 
monochromatic mood, to create a modern 
look that women can accentuate.



N O O R  A L - M A N N A I

Detach. Attach.
This collection has multi-functionalism 
as its narrative. Think reversible jackets, 
detachable pockets that transform into 
purses, and dresses and skirts with 
zippers that alter their length. “I have 
always been fascinated by technology 
and its impact on the fashion industry. 
During my studies in fashion design, I 
enjoyed experimenting with textiles and 
using the fabrication lab to create my 
own unique looks,” says Noor, whose 
garments were constructed in jersey, 
organza, neoprene and mesh. ‘Detach.
Attach.’ features 8 womenswear and 2 
menswear pieces, and includes wedding 
day outfits for a bride and groom. Noor 

says her favourite in the collection is the 
nude-toned bridal piece, which initially 
appears as a conservative garment but 
can be converted into a shorter dress. 
She also brought forth a new take on 
the bridegroom’s classic tuxedo jacket, 
this time constructed entirely in mesh. 
“I want people to be able to build their 
garments based on their needs, and to be 
able to mix traditional and contemporary 
elements.  For example, a person can 
customise a black coat. They can build 
a notch collar, and adjust the sleeve and 
coat length. They can go classic, or they 
can be bold and make a statement with 
their choices,” she says.
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A I S H A  A L - M A L K I

The Promise of Spring
Aisha’s namesake collection 
sees pink, light blue, green, and 
creams being blended with a 
summery floral print to make for 
a truly Spring/Summer collection 
that arouses energy and 
joyfulness. “I have always been 
interested in the role of different 
colours in expressing moods and 
emotions of people,” says Aisha. 
In keeping with evoking an air of 
lightness, chiffons and silks were 
the featured fabrics, and they 
also lent an air of elegance and 

fluidity to the garments. Pleated 
pants, crop tops, a pink jumpsuit 
featuring draping, and a kimono-
inspired dress hit the runway, 
along with a green bubble skirt 
– a nod to the fashionably fun 
80s. With a passion for working 
with different textures and 
materials, and leaning toward 
the classic by using colours that 
denote calmness and serenity, 
Aisha says Christian Dior is her 
inspiration for his aesthetic of 
simple elegance.

THE
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L O L W A  A L - H U D A I F I

Classic and Contemporary
Featuring clean cuts and simple 
designs, Lolwa Al-Hudaifi 
aimed to produce a collection 
that is contemporary and sharp, 
yet classic, and that which will 
maintain relevance and longevity. 
The garments use the silhouette 
of the iconic Japanese kimono as 
an inspirational motif. “I designed 
something I would wear, something 
easy to put on,” says Lolwa. With crisp 
cuts and uncomplicated construction, 
this smart collection marries elegance 
with comfort. Wide-legged trousers 

in sheer fabric are paired with flowing 
jackets and coats that accentuate 
movement, while the colour palette of 
black and white presents a classic, yet 
trendy collection. “I combine a high 
level of relevance, but ensure that 
this does not compromise the quality 
of what I produce,” says Lolwa. “I 
do not overdo my designs. For me, 
the best design is the one in which 
I bring out a single idea in the best 
manner possible. In summary, I keep 
my designs simple, classic, and yet 
trendy,” she says.
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K I A R A  H O D G E

Death of the Mermaid
A fan of anime, cartoons and 
fantasy, Kiara Hodge used the 
mythical mermaid as the focus 
of her collection. “The mermaid 
encompasses the mysterious, 
inquisitiveness, and uniqueness of 
the ocean,” she says. “Death of the 
Mermaid portrays how the mermaid 
is affected by pollutants, sewage and 
toxins that are unleashed into the 
ocean.” Kiara explored the notion 
of fantasy versus reality in cropped 
tops, narrow-legged trousers and 
mermaid-shaped dresses that 

appeared in knits and silks with mesh 
details, and the garments came alive 
through the collection’s emotive 
colour palette. Bright and aquatic 
blues, purples and greens, which 
signify life, progress to salmon and 
black, symbolising contamination 
and death. Kiara achieved an 
intriguing appearance by hand-
painting the colours onto the fabrics 
and using acrylic inks. “My hope is 
that this collection will illustrate the 
effects people have on the earth and 
our oceans’ environment,” she says.
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The city’s latest fashion initiative, Dubai 
Design & Fashion Council, kicks off its 
series of events to reaffirm its mission 
in developing regional talent. 

Six runway shows, two fashion presentations 
and six innovative pop-up boutiques were held 
as part of the inaugural Dubai Collections 
hosted at the landmark The Annex at Burj 
Khalifa. Endorsed by Dubai Design & Fashion 
Council, the designers showcased were invited 
to participate by a special committee of fashion 
industry professionals and leading influencers.

Visitors were able to experience the designers’ 
collections as well as gain insights on how best 
to raise the profile of the regional designers 
in the global fashion arena through two lively 
talks by industry experts. Held over two days,  
there were also pop-up boutiques by accessory 
designers Bil Arabi, L’Afshar, Nathalie Trad, NS 
by Noof, Rula Galayini and Shamsa Alabbar.

The Dubai Collections’ fashion gallery also 
provided a glimpse into the rise of the region’s 
fashion industry, charting the designer’s  
fashion journeys and provided a greater depth 
of understanding of the story and history 
behind each brand.

THE
DUBAI
COLLECTIONS

RUNWAY / 75



76

ENDEMAGE

Omani brand Endemage turned 
to its roots for inspiration for 

this collection, taking 
references from the country’s 
mountains and natural springs 

by incorporating stronger 
colours and more intricate 

embroidery into their 
now-iconic, flowing silhouettes.

ARWA AL BANAWI

Arwa Al Banawi’s collection, entitled
Al Bidaya  (The beginning) saw the 
designer reflecting on her heritage, 

channelling Saudi Arabia’s rich culture and 
great achievements with a modern take 
on a traditional  bisht  (cloak) in golden 
brown, richly embroidered blazers and 

scarves adorned with Arabic calligraphy, 
as well as more contemporary pieces.

01

02



HOUSE OF NOMAD

The House of Nomad design duo 
looked further afield, taking inspiration 

for their AW16 designs from last 
season’s trip to Paris. The chic, 

effortless and enigmatic Parisian way 
of life is reflected in the label’s pared 

down, more minimalist silhouettes and 
autumnal palette of the new 

collection.

TALLER MARMO

Taller Marmo’s muse is Queen 
Cleopatra. The designs mix the 

mundane with the extraordinary, being 
both fierce and fabulous. The AW16 

collection’s silhouettes are mainly 
loose tunics, kaftans and ponchos, in 

dark hues, mixed with metallic threads, 
fringes and tufts, giving the clothes a 

three-dimensional quality.

03

04
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DIMA AYAD

Dima Ayad’s AW16 collection
is a continued evolution of her 
love for shapes, structures and 

unexpected cutaways. 
Form-fitting dresses made from 

French lace with carefully placed 
sequins, combine to form 

designs that accentuate the 
female form in vivacious colours.

MADIYAH AL SHARQI 

For her AW16 collection Madiyah 
Al Sharqi focuses on her 

appreciation for beautiful fabrics, 
sophisticated needlework, and a 
delicate design aesthetic. This is 

juxtaposed with hints of a military 
influence, achieved by the use of 
shearling, leather and lambskin in 

contemporary cuts and silhouettes.

05
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BOUGUESSA 

For the fashion presentation, Bouguessa sought inspiration from the 
Dubai skyline, and the mystical hues and lights of its skyscrapers. 
Faiza Bouguessa introduced a deeper, more intense colour palette 

and experimented with textures to create designs that are both 
classic and modern.

MOCHI

Mochi Ayah Tabari turned to Africa for inspiration, a part of the world with special 
significance for the designer as it was location of her wedding. Her AW16 

ready-to-wear collection is the perfect representation of day-to-night style, featuring 
hand ebroidered African glass beadwork - an intriguing and important symbol of 

tradition in African culture - modernised by placing meaningful symbols on an array 
of hand-printed cotton fabrics.

07

08
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AL ANEEQ
WHERE THE BIG BOYS COME OUT TO PLAY

DIGEL’S SPRING/SUMMER COLLECTION

Choosing grey as the colour of the decade, Digel has come out with 
their new collection with trendsetters such as Pure Nation, Nature 

Traveller and Suits. Travel comfort, sporty details and summery fabrics 
are the components of a heightened sense of well-being. A rich range 

of blues, combined with nuances of sand, brown and terracotta, 
creates a vitality of colour intensity. Comfort comes naturally with a 

puristical, cool clarity and sober modernity.
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BALENCIAGA DEBUTS MENSWEAR RUNWAY SHOW

Balenciaga will be staging its first runway show for menswear this summer. 
Under the directions of their new artistic director Demna Gvasalia, the show 
will sport men in their spring 2017 collection. Gvasalia joined the brand last 

fall, replacing Alexander Wang. The 34-year-old is also the founder of 
Vetements, known for its gender fluid lines and androgynous esthetic.

PAL ZILERI REFURBISHED

To celebrate the opening of its newly refurbished store in the Mall of the 
Emirates, Pal Zileri hosted a high-profile event that blended fashion and 
art at the Cuadro Fine Art Gallery, in the Dubai International Financial 

Center. Paolo Roviera, Pal Zileri Ceo, stated: “Pal Zileri has a loyal following 
in the Middle East and has firmly established itself as a covetable luxury 
brand that is synonymous with unique style and quality craftsmanship.  



GLAM / BEAUTY

OUR CURATED BOX FOR ALL YOUR BEAUTY SOLUTIONS. 

BOOTY
MAY 2016

SHAKE IT OFF!

With its new ‘shake it’ application 
which is paired with essential 

lipcare oils, the juicy shaker from 
Lancôme combines adjustable 

intensity and vibrant sheer colour 
with satin shine. Its super soft and 

non-sticky texture makes it an 
addictive accessory.

PAINT IT ROUGE

Keep it bold and spicy with eight 
deep colour shades from Bourjois 
Paris. The Rouge Edition Souffle 

de Velvet with a semi-sheer matte 
finish is as comfortable to wear as 
a lip balm with a light, silky texture 
and a delicate blueberry scent. It 
lasts for up to ten hours without 

drying, perfect for a tinted lip 
effect. So skip the nudes and head 

straight for the brights.

MOISTURISING
MAGIC

Infused with Tsubaki
oil, an ultra-hydrating 
ingredient, the Eight 
Hour Cream All-Over 

Miracle Oil from 
Elizabeth Arden leaves 
skin hydrated, smooth 

and luminous and is 
clinically proven to 
moisturise for up to
12 hours. Without a 

greasy after feel, it can 
also be used as a 

massage oil to improve 
the suppleness of the 

skin.

SURE KNOCKOUT!

Uplift your lashes instantly. 
The Knockout mascara and 
eye collection from Estée 
Lauder comes with a 
fibre-rich formula and 
custom-designed brush. 
With elastomer and other 
conditioners, it offers 
maximum lash impact 
while making it humidity 
resistant. Now in deeper 
and more dramatic shades, 
it’s a limited edition.
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A PERFECT MATCH

This foundation ‘s Smart 
Tone Technology 

mimics the skin’s texture 
and tone for a match 

that blends and covers 
easily. Rimmel’s Match 

Perfection has light 
diffusing properties 

which gives invisible 
coverage and instantly 

blurs blemishes with 24 
hours of moisture, SPF 

20 and vitamin E for 
picture-perfect skin.

LET THE EYES
DO THE TALKING

Compact and easy-to-use, 
the eyeshadows from 

Bourjois’s Little Round Pot 
range can be applied dry 
for a fine, light make-up 

effect or damp for a more 
intense result. All you 

need is a foam applicator 
or a brush and it is easy to 

smudge. Create a subtle 
everyday look or a sultry 

smoky eye with eight nude 
shades, which are 
available in matte, 
shimmer and pearl 

textures.

SUMMER ESSENTIAL

Summer time has come and there 
is no need to cover your hair with 
a scarf to protect it from the harsh 
sun. The Sun Beauty hairspray 
from Lancaster coats your strands 
with a non-oily, silky film which 
manages hair however hot it gets. 
Simply spray onto wet or dry hair 
before and during sun exposure. 
Treat it like a sunscreen for the 
hair and enjoy your summer.

WHIFF OF THE 
MEDITTERANEAN

This fragrance from Aqua 
di Parma transports you to 
the fascinating region of 
Calabria. The freshness of 
citron and petit grain, 
combined with aromatic 
basil, captures the essence 
of the Mediterranean. At 
the heart of the fragrance, 
black pepper and lavender 
create a sparkling and 
spicy experience that 
blends perfectly with the 
elegant, intense base notes 
of Cistus Labdanum, 
Vetiver and Virginia 
Cedarwood.

FEELS REFRESHING 

A low-foaming, gentle, olive oil- 
based cleanser that is mild enough 
for all skin types, particularly those 

prone to dryness and sensitivity. 
Pour a small amount of Aesop face 

cleanser onto clean, wet hands 
and gently massage over face and 
neck. Enhanced with extracts of 

hydrating Aloe–Leaf and 
anti-oxidant green tea, this gel 
removes grime and excess oil 

without drying–making skin feel 
cleansed and refreshed.
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BUZZ
MAY 2016

NEW CAMPAIGN FOR MAKE UP FOR EVER

Popstar Charli XCX has been named the face of Make Up For Ever’s new 
beauty campaign. Putting a new spin on the ‘Aqua Eye Pencil’, the 

digitally-focused ‘Aqua XL Eye Pencil’ is a highly pigmented waterproof 
liner that comes in 20 striking colours, including vibrant neons, and in 

five different finishes. It can be smudged onto your eyelids and is 
designed to stay intact throughout the day, which could make it a 

handy beauty accessory. The product will launch in May at Make Up For 
Ever and Sephora locations and online at sephora.com.

Mac is teaming up with the toy franchise on a beauty line in 
honour of the upcoming ‘Trolls’ movie. The collection includes 
lipsticks, eyeshadows, glitters and more. Highlights will be bold 
lipsticks in ‘Can’t be Tamed’ sheer lime yellow, ‘Dance Off Pants 

Off’ hot pink and ‘Midnight Troll’ rich blue, in creamy, frosted 
and matte finishes respectively. The varied hues include 

‘Paradisco’ pinky-coral, ‘Suns Out, Buns Out’ mustard yellow 
and ‘Atlantic Blue’ cobalt blue. The collection will also include 
pigment colours, beauty powders and even a 187SH Duo Fibre 

Face Brush. It is set to launch internationally in August at 
select MAC locations.

British actress Lily James will be the new face for My 
Burberry fragrances. Best known for her roles in ‘Cinderella’ 

and ‘Downton Abbey,’she has been chosen to front a 
fragrance that’s said to be inspired by a London garden at 
dusk. The campaign for My Burberry Black will be shot by 

Mario Testino and will debut in August.

THE TROLL COLLECTION

NEW FACE FOR MY BURBERRY FRAGRANCES
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RiRi is all set to launch her own, complete make-
up collection. The singer will work with the 
Kendo incubator division of LVMH Moët 
Hennesy Louis Vuitton to launch her own range 
which is to to be named Fenty Beauty by 
Rihanna. The collection will be sold in LVMH’s 
Sephora chain as well as other international 
retailers, and is expected to launch in 
Autumn2017.

VOGUE PARIS LAUNCHES MODELING COMPETITION

KRISTEN STEWART FOR CHANEL

FENTY BEAUTY BY RIHANNA

Vogue Paris has joined forces with Dior’s beauty division and IMG 
Models to launch an inaugural modelling contest. The call for 

entries will be published in the May and June-July editions of the 
magazine. Contenders should be aged between 16 and 25, taller 

than five-feet-six-inches and must be French residents. 
Candidates will be selected by a jury headed by Vogue Paris 
Editor-In-Chief Emmanuelle Alt, following a casting session, 

which is scheduled for September 10. The winning model will 
appear in a series of images published by Vogue Paris, a project 
for Dior Beauty and will be offered the opportunity to sign with 

IMG Models.
Actress Kristen Stewart stars in the new campaign, Chanel’s 

Collection Eyes. This make-up campaign celebrates the various 
facets of the contemporary Chanel woman, which Stewart 

undeniably represents. She ‘s not only walked in and attended 
various runway shows over the past couple of years, but has also 
starred as Coco Chanel herself in Lagerfeld’s Once and Forever  

and is the face of Chanel eyewear.
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TALK
GLAM / SHOP

CALLING IT TRENDY!
Experiment with your personal 

style with these smart new 
collections from Call it Spring!



87

USHER IN SPRING!
The Spring/Summer 2016 lookbook from 

Bershka sees minimalist casual silhouettes 
with a touch of the 90 s. Key pieces include 
bombers, sleeveless tailored tops, simple 

woolen fabrics, basics, off shoulders, 
culottes and other oversize silhouettes. 

Poplin, denim and plush are the main textiles 
present in the collection. Stripes and printed 
tees make for the trendiest look this season.
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SAFARI CHIC
Inspired by the jungle safari of Africa, the new 

collection from Make Up Store includes a 
bronzing powder, marble microshadow, 

eyedusts, lipsticks and three limited edition 
brushes in leopard print. Two new palettes have 

also been introduced in the Safari collection.

VERY MIU MIU
Stylish, youthful and unconventional, Miu Miu’s 
first fragrance captures the spirit of the Lily of 

the Valley with Akigalawood in a contemporary 
way. Classic with a modern edge, the packaging 
is inspired by the iconic Miu Miu Matelasse bag. 
In an opaque blue glass, a gold logo is embossed 
in white matte collar while the translucent red 

top gives a playful and graphic touch.

WONDER TREATMENT 
Indola’s Innova care and styling range 

combines natural ingredients with innovative 
technology. The new  Soft Science  technology 

is based on the Vitality Injection Process 
which injects organic ingredients into the 

structure of the hair. Each product includes 
ingredients like bee wax, Aloe vera extracts, 
Macadamia oil, Apricot kernel oil, modified 

milk protein and many more natural elements. 
Make your hair feel smooth, shiny, strong and 

protected with this range of products.

PRE-COLLECTION FROM LIU JO
Designed for the contemporary woman, the pre-collection 
from Liu Jo is glamorous, intriguing and at the same time 

extremely versatile and suited to different contexts and uses. 
Floral inspiration is the theme in focus and the polka dots make 
the almost see-through chiffon cheerful, to achieve an unusual 

and appealing effect. Referencing back to the 70 s, elements 
like coloured faux leather, ribbed or textured jersey 

embellished with studs, pins and metal details can also be 
seen.
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PAINTING
THE TOWN 
WITH BEYU
An exclusive session with BeYu’s 
international make-up artist Tom 
Strohmetz was held at Al Asmakh 
Mall’s Lifestyle store. The artist 
created make-up looks inspired 
by the sights and colours of stylish 
cities all over the world and made 
for an evening filled with beauty 
and elegance.

IWED 
COMES TO 
TOWN
The 9th International Wedding Exhibition 
and Fashion Show Doha (IWED 2016) was 
launched at a press conference earlier 
this month and presiding over the event 
were CEO of Qatar Expo, Hadi A. Ali and 
officials of major sponsors such as Katara 
Hall & Regency Halls – Host Sponsor, 
Damas Jewellery – Diamond Sponsor, 
Eventik – Catwalk Sponsor, Melia Doha 
– Official Hotel Partner, Frames Salon – 
Exclusive Beauty Partner.

DÖNER 
KEBABS – 

GOURMET 
STYLE

Expanding its current portfolio, the Al 
Siddiqi Hospitality welcomes foodies 

in Qatar to stimulate their taste 
buds at German DÖner Kebab, the 

newly opened restaurant at Medina 
Centrale, The Pearl-Qatar. Offering 

a gourmet food experience free from 
additives and preservatives, the brand 

is set to open more outlets in the 
region to meet increasing demand.



CICCHETTI OPENS IN TOWN 
Al Jaber Hospitality & Catering Group recently opened the Italian restaurant 
San Carlo Cicchetti in Al Shoumoukh Towers, beside La Cigale Hotel in the 
presence of the Italian Ambassador.

FASHION 
GALORE
Lagoona Mall hosted the second 

edition of the Lagoona Mall 
Fashion Week from the April 2-8, 

by showcasing presentations from 
leading brands including Liu Jo, 

Max & Co, Elisabetta Franchi, Karen 
Millen, Versace, Adolfo Dominguez, 

Tadashi Shoji, Furla, Patrizia Pepe 
and Simona Barbieri Twin-Set. The 

glamorous event came to a close 
with a preview of collections from 
Gerard Darel and Fifty One East.
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