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G Talk
In the blink of an eye, we have wrapped up nearly two fashion seasons this year and, as we all 
begin our annual retreat to reenergise and rediscover ourselves, endings and beginnings are 
taking place in the fashion landscape too. This month, we mourn the end of an iconic fashion 
store that has become very much a part of every contemporary fashionista’s sphere – Colette in 
Paris. After 20 years, the multi-brand store will bid farewell in December this year. The mother-
daughter founders, Colette Roussaux and Sarah Andelman, have been the curators of all things 
fashion for the store and an iconic point of reference for the Parisian scene in the last two 
decades. "Colette Roussaux has reached an age when it's time for her to take her time, and 
Colette cannot exist without Colette," they explain. 

There must be something in the water of Paris that keeps the pulse of fashion beating strongly. 
This September, French designer Joseph Altuzarra will begin presenting his shows in Paris after 
launching his label in New York about a decade ago. "I was born and raised in Paris, and the 
city holds a very deep personal significance for me. This has been a dream of mine since the 
very beginning, and now the time feels right,” said the designer. The move was preceded by two 
equally bright stars, Rodarte and Proenza Schouler, both labels who also moved from the Big 
Apple to Paris. 

With endings and new beginnings in Paris, somewhere further down south in Milan, a brand is 
coming full circle of the tragedy two decades ago that took the life of its founder. As critics and 
fans review the trajectory of the brand on the 20th anniversary of the death of Gianni Versace, 
the consensus is that the house has finally recovered its red carpet DNA embodying the original 
essence of the late designer who loved daring and strong designs. Donatella is firmly bringing 
the stylistic codes of the house into the contemporary space with collections that are not only 
appropriate for catwalk showmanship but also relevant to the brand’s real clients.

Happy Reading!

EDITOR’S PICK

THE LATEST AW17 HAUTE COUTURE SHOW 
IN PARIS HAS GOT US SWOONING OVER THE 
GORGEOUS FINALE BRIDAL DRESSES. JUST 
IN TIME FOR THE NEW BRIDAL SEASON 
KICKING OFF IN SEPTEMBER, HERE ARE 
SOME CHIC IDEAS FOR YOU AUTUMN 
BRIDES.
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ADIDAS ORIGINALS BY ALEXANDER WANG II

Alexander Wang dropped the second instalment of his collaboration with sportswear 
giant Adidas, but there was no overnight queuing around the block for fashion fans.

Season two of "Adidas Originals by Alexander Wang" was unveiled in New York on July 
29 (worldwide on August 5), and, as a new promotional video revealed, it also offers a 
glimpse of what we can expect from the new unisex collection, namely rave-inspired 
jackets and ski masks infused with a racy cyclist vibe. The inverted version of Adidas’s 

famous trefoil logo also makes a reappearance.

TRIO OF MALE STARS

Lewis Hamilton, James Marsden and Patrick 
Janelle are ringing in the new season with 

starring roles in the Hugo Boss Fall/Winter 2017 
campaign. The campaign, titled "Own Your 

Journey", sees the trio act as the protagonists in 
three individual short films, in which they talk 

about the values and philosophies behind their 
success. The concept launched on July 26 with 

Marsden’s episode. Boss has opted for a 
staggered release strategy, with Janelle’s episode 
being released on August 16. Hamilton’s film will 

complete the series on September 6.



STAR-STUDDED MANGO CAMPAIGN

The Spanish brand’s Autumn/Winter 2017 campaign 
features an array of famous faces.

Mango has tapped German model Anna Ewers and Danish 
beauty Freja Beha to star alongside American supermodel 

Amber Valletta in its latest campaign. Captured by superstar 
photographer Mario Sorrenti, the sultry shoot was styled by 

Aleksandra Woroniecka.
The womenswear collection plays on the masculine/

feminine dichotomy, with oversized blazers and military-
inspired pieces sitting alongside ethereal dresses and 

ladylike silhouettes. Brushed velvet, florals and checks 
feature heavily in an autumnal palette of mustard, brick red 
and olive green. The menswear campaign stars French actor 
and model Olivier Martinez alongside model Jegor Venned. 
Volume is a major theme for the men’s collection, with key 
pieces including extra-long overcoats and oversized parkas 

and knitwear. Classic pieces such as a double-breasted 
blazer and a shearling-lined aviator-style jacket also make 

an appearance.

VICTORIA BECKHAM ESTÈE LAUDER
MAKE-UP COLLECTION

Estee Lauder has revealed the campaign for its upcoming beauty collaboration 
with Victoria Beckham. Shot by fashion photographer, Lachlan Bailey, the 

campaign features an up-close portrait of fashion designer Beckham modeling a 
smoky blue eye and nude lip. An accompanying product shot reveals an 

eyeshadow duo in sultry sapphire and orange hues, a skin perfecting powder 
compact, a mascara, an illuminating creme and a matte taupe lipstick in the 

shade "Victoria." Presented in slick black and gold monogrammed packaging, the 
new limited-edition Victoria Beckham Estee Lauder Make-up Collection will be 
available from September 2017 at victoriabeckham.com, esteelauder.com and 

select retailers globally.
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HOT NOW

SALVATORE FERRAGAMO
X SARA BATTAGLIA

The collaborators are back for another edition 
this season with a collection that combines 

quirkiness with complex craftsmanship. With 
geometric patterning against curvaceous bag 

forms, the capsule of six models in various styles 
sees Sara Battaglia playfully juxtapose two classic 

Salvatore Ferragamo motifs: the zigzag and the 
House’s signature "Gancio" emblem. Sara reworks 

the geometric zigzag icon with her touches of 
construction and colour, as a vertical patchwork 

that forms the entire body of the shopping bag and 
as intricate stitching details on totes and flapbags. 

The bucket bag extends the Gancio into an oversize 
metal handle, crowning the signature black-and-
gold aesthetic pairing of the bag’s nappa leather 

and studded zigzag body. An accompanying range 
of fur charms has been designed to attach to any 

bag; echoing the zigzag motif, the charms – one in 
black-and-white, and two in colour.  “I consider 

this collection to be the confirmation of our shared 
values, our similar creative mindset, and our 

collective commitment to quality craftsmanship 
and the notion of Made in Italy,” says Sara.

Staying true to the designer’s commitment to sustainability 
and responsibility, the striking new campaign in collaboration 
with artist Urs Fischer and photographer Harley Weir explores 
the issue of waste and overconsumption.  Shot amidst the 
man-made landscapes formed from the accumulation of 
discarded items on the eastern coast of Scotland, the images 
shot by Weir with illustrations by Fischer features the sense 
of awareness of Stella McCartney’s ethos. The backdrops 
of a decaying car, a vast landfill and a household refuse 
collection centre question what we are leaving behind for 

future generations. “The idea we had with this campaign is 
to portray who we want to be and how we carry ourselves; 
our attitude and collective path.  Our man-made constructed 
environments are disconnected and unaware of other life and 
the planet, which is why there is waste,” Stella comments. 
Showcasing this season’s signature textures and shapes in 
tailoring, knitwear and embroidery paired with the latest 
velvet Falabella Box, Stella Popper bag, Sneak-Elyse and 
runway sneaker, models provide a striking contrast and bring 
positivity to the message.

STELLA MCCARTNEY X URS FISCHER
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As we await the annual collaborative collection to hit stores in November, 
we get a sneak peek into the design inspiration and key pieces from the 

much loved British brand, Erdem. Full of narratives, memories and 
stories, ERDEM x H&M is a deeply personal collection that looks back 

to the designer’s youth, and to the codes that have defined his work over 
the past decade. It’s about the romantic dresses he saw in English films, 
his father’s coat that his mother draped over her shoulders, or the cool 

style of 1990s TV and music videos. To create the capsule, he imagined 
the dream English countryside getaway, mixing gowns with tailoring, 
functionality with drama, as different generations and backgrounds 

interpret the wardrobe with each individual's own style. Each piece is 
designed exclusively for H&M and will be available in around 220 stores 

worldwide, as well as on hm.com, from November 2.

ERDEM X H&M

Drawing from the success of the 
personalisation service for its men's 

collection, Santoni has now made 
available the same service for women all 
with the ease of a click of a mouse. The 

protagonist is the icon of the Maison, 
the classic leather model with a double 

buckle, which has over time become the 
emblem of Santoni style. Entering the 
“MYSANTONICOLOURS” section of 

the brand’s website, you enter a playful 
world of customisation where you can 

explore different options to personalise 
your own footwear. Whether it’s one or 
unexpected two-colour combinations, 

the shoes will be hand-painted by 
Santoni’s craftsmen.  The palette consists 
of 12 shades with more than 300 possible 
combinations. An additional element of 
personalization is the possibility to sign 

the internal sole with your own hot-
stamped initials. In three simple steps, 

the order can be put through and you will 
get them at your doorstep in four weeks.

MY SANTONI COLOURS



A PARISIAN 
JOURNEY

Louis Vuitton’s SS17 collection is a story of its origins, right in the heart 
of Place Vendôme. Exploring the sartorial particularities and creative 

sensibilities of the different Right Bank and Left Bank perspectives, creative 
director Nicholas Ghesquière aimsat bringing to life the fashionable 

atmosphere of Paris as the capital where fashions converge. GLAM brings 
an exclusive look into the delicate craftsmanship and behind-the-scenes of 

the making of the collection. 

READY TO WEAR
1. Dress bottom made of hand- 

embroidered tulle

2. Hand-finishing on a plumetis 
tulle dress

3. Detail of hand-embroidered tulle 
dress.

4. Plumetis tulle dress. Belt 
fastened up by jewel button. 

1 2

4

3

12
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LEATHER GOODS
1. Shaping of the Night Light Twist bag’s flap .

2. Flap hand-stitching on the back of the Chain-It bag in smooth 
calf leather. 

3. View of the Chain-It bag in monogram and smooth calf leather 
in the process of fabrication. 

4. Work on one of the sides of the Tressage Tote bag in monogram 
and leather. 1

2

43



ACCESSORIES
1. Bracelet from the Parure Sangle collection in braided copper. 

Placement of the LV Circle signature before being fastened by welding. 

2. Necklace from the Parure Sangle is shaped manually on a bust. The 
braided brass wires are loosened and the knot is shaped before the 
fraying ends of the necklace. 

3.  Polishing of the ring from the Parure Coquillage collection in gold brass 
and satin finish. 

4. Cuff and ring from the Parure Coquillage collection in gold brass and 
satin finish. 

1

2

43

14
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SHOES
1. Python skin in gold and black leather is used for the Pokerface 

boots. 

2. Fabrication of the Gamble Diva shoes. The heel of the boot is 
manually covered in leather. 

3. The fabrication of the Rodeo Queen boot in leather and 
monogram. 

4. The heels for the Rodeo Queen boots and Gamble Divas shoes in 
preparation.1

2

43



Pieces that take you from your 
mid-year sojourn at exotic 
destinations back to your well-
loved places of comfort as you 
refresh your soul for the first 
falls of autumn leaves. 
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COACH
Creative director Stuart Vevers continues with the brand’s exploration of 

American optimism combining the cool attitude of the West Coast with the 
individualism of New York City. Nostalgic retro graphics – space programme, 

spaceships and planets – are paired with shearling, leather and varsity detailing. 
There is a delicate play between toughness and gentle femininity in the form of 
playful, innocent charm of patch-worked prairie dresses, delicate floral buttons, 
trompe l’oeil bows and shoes in bold proportions with magpie-like details. The 

season’s new bag, The Bandit, is a glove-tanned leather hobo. “New York City, the 
spiritual home of Coach, is a cultural melting pot that embraces individuality and 
celebrates togetherness. It welcomes outsiders, like me, in a way that’s honest and 

uncontrived. Those values are more important today than ever as well as being 
relevant to our goal of making Coach the authentic, modern luxury alternative,” 

says the designer. 



ALEXANDER MCQUEEN
Abstract sculptors, Celtic heritage and the mythical landscape of Cornwall, in 
particular the work of artists such as Barbara Hepworth – the piercing of her 

rounded, organic forms and the contrasts in texture and colour between matt and 
shine, dark shades and light – are referenced. The silhouette is soft and narrow 
throughout while the structure and surface embellishment of clothing is easy. 
Signature knitted dresses in a neutral palette are elaborated with curves and 
panels of sheer silk, and worn with saddle leather corsets studded with gold 
eyelets. Leather perfectos and short, draped leather skirts and dresses are 

embroidered with meadow flowers of English roses, forget-me-nots, wild iris and 
bluebells while draped marble velvet jacquard and lily-pad velvet brocade and 

white dove cotton dresses have wide, gathered necklines and a voluminous 
sleeve. The collection culminates in a sequence of lace and embroidered evening 
dresses, embroidered with more meadow flowers, berries, hares, griffins, doves 

and a final column dress finished with silver sequins, beads and stones in the form 
of a single eagle and the Tree of Life.



MAX MARA
A special collaborative initiative between Chinese artist Liu Wei and Max Mara, 

the collection is a narrative on urbanisation and city landscapes. Max Mara’s 
creative director Ian Griffiths finds a parallel in Liu’s work with the brand’s DNA of 

street smart, chic and luxurious urban kit for the urban woman in the concrete 
jungle. Liu realises his vision of Monopolis in an imaginary and hyperreal 

interpretation where all the world’s great conurbations merge into the ultimate 
city. Bringing together Max Mara’s signature tri-colour of camel, white and black 
with Liu Wei’s crystalline colour spectrum, the collection is an urban dress code 

with an emphasis on easy pieces that brings on an instant star quality. 



 RAG & BONE
The collection delves into novelty Americana, juxtaposing themes of retro 

vacation dressing with soft British tailoring. Gingham and boardwalk-style palm 
tree prints are iterated in easy, luxe cotton fabrications that evoke 1970s 
summertime nostalgia. Twisting and tying plays with traditional feminine 

silhouettes in cold-shoulder shirting, jumpsuits and outerwear. Wide leg denim 
and cupro cotton pant styles appear opposite laser-cut lace dresses and blouses. 
Vintage Japanese-inspired indigo runs amid a colour palette based in ivory, dusty 

blue and military dark olive contrasted against a spattering of feminine peach. 
Flatform lace-up and sandal espadrilles play heavily into the collection’s footwear 
offering, including embroidered and cool neutral colourways. Handbags in bright 

marigold and walnut leather feature across hip, shopper and crossbody styles.



MOSCHINO
A narrative that runs through its menswear fall collection, the collection is a 

curated clash between dystopia and hope by creative director Jeremy Scott. The 
baseline uniform is military where olive cotton drill and parachute silk are issued 

as jumpsuits, elongated bombers, field jacket skirts, and camouflaged combat 
separates. The clash is embodied in tulle-pumped evening gowns and tailcoats 

strafed with scenes of conflict from Italian frescoes depicting the eternal 
struggles to Transformer laser-lit panoramas of epic battles in space. The 

ambiguities continue in classic black leather biker pieces cut in with panels of 
gold on back floral jacquard and berets strafed with metal hardware that 

resemble disassembled Swiss Army knives. 



GIORGIO ARMANI 
In a review of the house’s most iconic and evocative pieces, the collection pieces 

fragments from the past with an interplay of inserts and new proportions that 
celebrates the eclecticism and individuality of women. Subtly rewriting the 

Armani narrative, the pieces introduce unexpected touches of vivid colour and 
intense, tactile textures for a glamorous effect without being nostalgic. Strong-
shouldered jackets are deconstructed, trousers with masculine flair present a 

fluid volume and lines that narrow at the ankles with zips and press studs while 
knitwear is featured on coats. Fragmented patterns feature prints and patchwork 
on a mix of technical and traditional materials including the natural-looking yet 
sophisticated mohair. Orange stands out as a vibrant note on a palette of shades 

of grey, beige, black and neutrals with flashes of blue, green and red.
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TRAVEL CHIC

SAVE
1 	 Shirtdress, QR160
2 	 Stripe bikini top, QR72
3 	 Stripe bikini bottom, QR52
4 	 Activewear top, QR60
5 	 Tunic dress, QR480
6 	 One-piece swimsuit, QR100

 All items available from H&M boutiques 
across Qatar.

SAVE
VS

SPLURGE

SPLURGE
1 	 Seersucker bikini, QR548
2 	 Wrap top, QR525 
3 	 Corduroy maillot, QR572 
4 	 Sheer flounce dress, QR1,321
5 	 Shirtdress, QR907

 All items available from Lisa Marie Fernandez 
capsule collection on TheOutnet.com

Plane tickets are booked and vacation 
days have been marked – now all 
you need is to sort out your very 

chic wardrobe for that long-awaited 
getaway! Packing is never an easy 

task and often we always end up with 
too many unnecessary outfits and 
not enough of the necessary ones. 
If you have obsessively researched 

and planned your trip, why not apply 
the same tenacity in planning your 

wardrobe? It may sound painstaking, 
but just one day of organising your 

travel wardrobe will not only ensure 
you are chic and comfortable for any 
occasion but also keep your luggage 

weight in check! Three top tips from us 
this summer: keep the heels at home 

and go with stylish sandals for comfort, 
pack shirtdresses that are versatile for 
day and night, and go with beachwear 

that can double up as activewear. 

BY DEBRINA ALIYAH

1

1

2

3

2

3

4

4

5

5

6
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Previewing the Ramadan 2017 collection, Moroccan designer 
Selma Benomar has come a long way from her first collection 
back in 2006 and  showcases her inspiration from the rarest 

of flowers for this holy month.

A
COLOURFUL 

CASCADE
BY KEERTANA KODURU
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F
or Selma Benomar, being 
creative or successful has 
nothing to do with age.  At 
37, she has accomplished 
more than what she 
dreamt of or started six 
years ago. Specializing 
in Moroccan kaftans is 

all that she loves doing. She arrived in 
Doha to preview the latest Ramadan 2017 
collection which consists of 23 luxurious 
designs that range from simple and casual 
to more evening wear and party gowns 
just in time for Eid. The distinguishing 
factor in this collection compared to the 
previous ones is the use of metallic fabrics. 
“I usually go for sober and plain fabrics, 
but for this collection I tried to follow the 
international trends,” says Selma. 

Carefully sourced from Milan and Paris, 
designer Selma mentions the importance 
of fabrics in completing a look. “Fabrics 
are the most important factor for me. I look 
at them like a painted panel and I draw 
beautiful visuals through them and turn 
them into a collection full of floral glory and 
enigma” says the designer. Selma Benomar, 
the brand known for luxury detailing, is 
also said to carefully source the intricate 
accessories and embellishments from 
France and Germany.

Although botanical trends have long 
been used, floral couture in kaftans is 
still far from its peak. As many trends 
as we see in fashion, Selma believes it 
is always about the woman wearing the 

kaftan, whether it be personalized colour 
scheme, cut or more. The brand's success 
lies in simplicity that brings elegance 
with the use of quality materials. Known 
for her unique color combination, 
Selma intricately plans every kaftan, 
putting up fabrics and pieces together 
on mannequins, with hours spent in 
combining colour palettes – so unique 
yet heart-warming, with pastels and 
shades of every wavelength. It is only 
later that a piece is sown to perfection, 
finished with delicate hand embroidery 
that tells a story of inspiration each time. 
The delicate belt that accompanies many 
kaftan pieces has become signature to the 
brand. 

Inspired by nature and rare flowers, 
each design is important in terms of 
colours and shapes of the embroidery. 
“My aim is to make traditional Moroccan 
outfits that everyone can wear. The only 
way to do that is by making it modern and 
following the international trends.”

She believes that it is all about how 
you introduce yourself with something 
you’re good at. The mother of two boys 
began on her explorative journey taking 
her hobby of fashion designing to the 
next level. “The time was just about 
right. I always had the interest in fashion 
designing but also wanted to complete 
my studies in business administration to 
get a better picture of what I was about to 
enter into.”

A woman who wears her designs is 



simple yet elegant, strong yet classy. “I tweak the traditional 
Moroccan kaftan to make it more practical as well as 
comfortable for women in this region to wear at all times. 
The original kaftans are heavy with long sleeves covering 
the entire body from top to bottom.”  Keeping the original 
concept intact, Selma constantly revises the materials and 
designs to match the thoughts for the woman of today. 
“When I moved from Paris to Dubai along with my family, 
I studied fashion designing. I was disappointed to see what 
was available in the market for kaftans. GCC women love 
wearing Moroccan kaftans and what was available was very 
old-fashioned. People deserve to see and wear something 
more modern and elegant.”

Where was your first collection displayed?
My first collection was displayed at a bridal exhibition at the 
Dubai trade show. I rented a very small stand with only six 
dresses. I didn’t have the budget to even decorate my stand. 
I was very surprised when I didn’t have anything left to sell 
by the end of the first day. It was a great sign. With a lot 
of experience, I have more knowledge of fabrics, supplies, 

accessories. I know the right places to get what I need. I get 
to work with a high quality of suppliers. I can see how far I’ve 
come from my first collection and I’m very proud of it.  I’ve 
come a long way from my first collection. 

How do you deal with criticism?
It’s just a matter of taste. Criticism doesn’t matter to me as 
much, that everyone has their own opinion and you cannot 
please everyone. There will be people who like and support 
you and others whose tastes are different. I’m secure with my 
collection and art. I try to have designs that are modern and 
a lot of women refrain from wearing revealing clothes. They 
find my clothes a great compromise between being traditional 
and conservative and modern with a trendy fit. It’s a good 
balance. 

What does fashion mean to you?  
I believe that if you wear what suits you, you will look much 
better rather than by wearing something that’s trending 
right now. Body type, skin tone and hair colour are some the 
factors that affect your sense of style. Of course we need to be 
following trends and be in sync with what’s happening around 
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 Criticism doesn’t matter to me as 
much, that everyone has their own 

opinion and you cannot please 
everyone. There will be people who 

like and support you and others 
whose tastes are different.
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the world, but it cannot be the only vision.

What does it mean to be a role model? 
It’s a lot of responsibility. You are not allowed to do anything 
wrong especially in terms of the traditional outfit. Yes, I do 
modern tweaks but I’m very careful not to destroy the basics 
of the Moroccan kaftan which is my first priority. I always 
try to keep that spirit in my designs while making it modern. 
I’m very happy about what I do as I get to inspire many young 
designers as well. 

What kind of support system do you believe in? 
My husband was and is a very big support. It was not easy 
for me being a wife and a mother. I’m very thankful for his 
support. The support of the customers and my clientele when 
I do a fashion show or a photo shoot is tremendous. As long as 
I see the positive responses from my customers telling me that 
my new collection is better than the last, it’s great motivation. 

How do you stay so positive?
It’s not easy but at the end of the day, I and my family have 
great health to be thankful for. We need to remember the 
basics and keep counting our blessings. 

Any advice to youngsters? 
Focus on your work. Of course there will be many designers 
to look at and be inspired by but don’t let it ruin your own 
creativity. Don’t copy as what you’re doing will always have 
been seen somewhere else. It’s good to break the rules and be 
creative.

I and my family have great health 
to be thankful for. We need to 
remember the basics and keep 

counting our blessings.
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A NEW 
LEXICON
FOR THE
MODERN 
WOMAN

Eighteen months into her tenure as Paule Ka’s 
creative director, designer Alithia Spuri-Zampetti 
reflects on her journey thus far and what it means 
to bring a new lexicon for the modern woman’s 
wardrobe. 
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Could you describe your vision for the brand?  How has this been 
translated in the first few seasons and how will it continue?
To create a high-level product that is emotional and desirable 
but at affordable prices.

For me, Paule Ka will be the reference in terms of “modern 
couture”. Each season, I recreate the famous trapeze dress 
with a different shape each time. Same thing for the “trois 
trous” dress. I have expanded Paule Ka’s repertoire with new 
shapes, textures and styles.

What about the heritage of Paule Ka most appeals to you? 
What made me want to be a part of it was that it is a classic 
Parisian fashion house with an in-house atelier and a great 
history of class and style.

The way women dress is evolving quickly, especially in recent 
years. What do you think is the most relevant thing for the modern 
fashionable woman today? And what do you think are some things 
that should never change? 
I think that the most important thing for women today is to 
dress practically but not give up on style. The active modern 
woman does not have to compromise between dressing well 
and leading a busy and successful life. More specifically, I 
think accessories are very important as they can dress up and 
give power to any outfit.

What are your thoughts on being one of the few female creative 
directors in the industry currently? 
I am proud and happy of course to be part of a group of strong 
talented women.
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Journey into Paule Ka’s Autumn Winter 2017 
collection. 
Alithia explores the notion of French style by strolling 
through history in search of the ornamental and the 
structural and drawing inspiration from the first 
impression that Paris leaves on any visitor – a marvel of 
opulent architecture, where past and present live under 
the golden glow of chandeliers and streetlights. 

The Paule Ka woman, empowered and cultured, active 
and elegant, emerges from the modernity woven into 
the very fabric of this collection, reconnecting Paris 
with its deeply elegant roots. Structure opens the way, 
with precisely draped coats cocooning the body as an 
embrace of lush, tactile fabrics. Immaculate white forms 
a strong base from which classic tweeds and patterned 
woollens progress to the quiet luxuriance of chiné double 
face. The richness of the custom-designed materials 
bestow a contemporary spin to a faux-classic silhouette: 
intrinsically Parisian but definitely looking forward.

Through the use of plissé, heritage motifs become 
graphic slices, and fan out to reveal insertions of unusual 
materials including sparkling Lurex knit. Delicate 
fringing lends movement to glittering jacquards, echoing 
the playful feathers that have been intermingled in the 
metallic thread of laces. 

To reflect the multifaceted identity of the Paule Ka 
woman, the accessories that accompany the collection 
have been cut from high-shine patent leather. Molten 
metal dances along python skins and leathers of gently 
pointed shoes with mirrored heels. The reflective element 
continues on flat pumps, dangling from earrings, held as 
bags or curling around the neck. 

The collection is a merging of the past and the modern, 
with the Parisian woman as the anchor looking out into 
the world.
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"Learning the Indian classical dance has inspired me to be who I am 
today," says Vinita Michael, a jewellery designer from Dubai known 

for her intricate craftsmanship and precious lifestyle products. 
Glam gets an insight into her life as an artist.

BY KEERTANA KODURU

REINTERPRETING 
NATURE’S BEAUTY
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B
ased in Dubai since 
2012, Vinita Michael's 
fascination with jewellery 
began at a very young age 
when she was training 
in Bharatnatyam, a 
classical dance form from 
India. The nine jewelle 

pieces worn by a Bharatnatyam dancer 
during her act make for a vital element 
of her costume. “But it wasn’t until my 
junior year at the National Institute of 
Fashion Technology that I started feeling 
very strongly about jewellery design. An 
interest in gemology was sparked a few 
years later while I was in the industry as a 
practicing jewellery designer.”

 Vinita says working with industry 
giants in India such as Amrapali Jewels 
of Jaipur, Anmol Jewellers and Ganjam , 
was invaluable to her creative inspiration 
and shaping her career direction: “At 
Amrapali, I learnt the importance 
of following your gut and intuition 
during design development. Ganjam 
strengthened my technical understanding 
and at Anmol, I learnt how to listen to the 
voice of the end consumer.” 

With a passion for experimenting with 
the limitless potential of the metallic 
surface, Vinita has come to specialize 
in both fine gold set with precious gems 
and sterling silver jewellery. Her striking 
pieces have adorned Bollywood celebrities 
such as Priyanka Chopra, Sonam Kapoor, 
Deepika Padukone and Jacqueline 
Fernandez, to name a few.      

Speaking about how her culture 
affected her craftsmanship, she says, “My 
designs marry Indian craftsmanship with 
international influences. I believe in a lot 
of ways this has been brought about by 
my clients, who hail from different parts 
of the world. It is important that we don’t 
lose our identity. Without the skill of the 
master craftsman, the design is as good as 
a beautiful dream that is yet to be realized. 
We work with many metal crafts from the 
Indian subcontinent such as fretwork, 
filigree, enameling, repousse, chasing and 
granulation. I am a very visual person. I 
love travelling and most of my designs 
are inspired by the different traditions 
and cultures of the world,” says Vinita in 
talking about her inspiration. 

With an emphasis on growth and 
renewal, her latest fall/winter flora 

Nature is forever inspiring, be it in the 
gentle blossoming of a bud which holds 
the promise of a radiant tomorrow or in 
the simplicity of a growing fern branch 
reminding us to stay a little wild and 
carefree.”

When speaking about the designers who 
have most inspired her work and career, 
Vinita has a deep regard for the design 
sensibilities of Sabyasachi Mukherjee 
(India), and internationally has developed 
a love and respect for the legacy of the 
House of Chanel, as well as Elie Saab. In 
contemporary fashion, Vinita admires 
Sophia Webster’s ability to amalgamate 
unique designs with commercial viability, 
and regionally says: “I find Hussein 
Bazaza and Nathalie Trad are very 

fantastica collection sees designs 
portraying flowers and ferns in fresh, 
colourful forms and motifs. The 
collection’s alluring jewelled blossoms 
balance "elaborate and elegant" with 
"refined and structural", inspired by the 
abstract and sculptural nature of flowers, 
reinterpreting floral forms as vibrant 
and delicate accessories. The collection 
echoes an elegant, feminine and clean 
aesthetic. The pieces are crafted in 925 
Sterling Silver and set with crystals from 
Swarovski. Nature-inspired hues of lush 
greens, deep greys and warm yellows set 
the colour palette and cement an elegant 
neoclassical style whilst being fiercely 
feminine. “In all things of nature, there is 
something of the marvelous. These words 
by Aristotle precisely echoed my thoughts 
when I was designing the Flora Fantastica. 
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inspiring in their creations and the way 
they are taking their brand to the next 
level.” 

Vinita’s works have received 
international praise and recognition. She 
was listed amongst the top 20 jewellery 
designers in the AUDITIONS gold jewelry 
design competition '08-'09 by the World 
Gold Council. Additionally, her designs 
were adjudged finalists in The Bridal 
Jewellery category 2013 and Futuristic 
Jewellery Category 2014 at the Dubai 
International Jewellery Week. She was 
recently cited as one of the top 50 GCC 
Women Leaders of 2016 at the Global 
Brands Excellence Awards.

Beyond developing collections for her 
own line, Vinita has also worked on special 
commissioned projects for international 
jewellery and high-fashion brands such 
as Tresemmé , Bluestone.com, Monsieur 
Fox, Al Mahmood Pearls, Amrapali Jewels, 
Anmol Jewelers, World Gold Council and 
Mikura Pearls, to name a few.

What is the thought process when it comes to 
deciding a theme for a collection?
I see my designs as a concoction of 
intuition and logic. There is a method 
in all the madness. The first step in the 
collection development process is trends 
forecast. I work very closely with the 
Swarovski team on this vital step where 
we study the trends and materials which 
will be relevant in the forthcoming 

season. Based on this study and my 
experiences from the past , which could 
include inspiring travels or an art practice, 
the chief inspiration is decided upon. This 
is followed by the word board and mood 
board development. After this comes 
the design ideation stage-where initial 
sketches/models are created. After further 
refinement of designs which take into 
account the stone setting techniques and 
weight and dimension of the jewellery 
piece, the first sample is created. For 
me, one of the most important aspects of 
jewellery is comfort. I believe that when a 
woman is comfortable, she is effortlessly 
charming. Therefore, after the sample is 
created, we have it tried on to ensure the 
weight is perfect, it sits right on the body 
etc. Once these factors are approved, the 
sample is finalized and the master piece of 
the design is created. 

How do you think the Internet is helping 
upcoming and established designers like 
yourself ?
The Internet has obviously opened 
so many doors to designers like us 
worldwide. Social media has allowed 
us to expand our reach many times over 
and interact with our audience on such 
a personal level. Also e-commerce is 
changing the fashion retail scene in a 
very big way. Our online shop – shop.
vinitamichael.com- is our direct sales 
channel and is the best way for clients 
worldwide to reach us directly. 

How has the journey been so far?
It has been an unbelievable rollercoaster 
ride so far. Every day is a new challenge 
and a new lesson learnt. I’ve met many 
amazing people who have inspired me on 
a personal and professional level. Can’t 
wait to explore what the future holds in 
store for the brand!

What does a designer learn from festivals 
around the world?
 Festivals are such an intrinsic part in any 
culture and a huge source of inspiration – 
be it in the associated forms and motifs, or 
the colour palette. 

How important is teaching in your line of 
business?
I endorse the importance of good design 
education and therefore conduct seminars 
and workshops in the region as and when 
time permits.

What is your message for upcoming artists?
Never undermine the importance of work 
experience! Always be open to learning 
and evolving and believe in hard work and 
perseverance.

Your life motto?
Live and let live.

I’ve met many 
amazing people who 

have inspired me 
on a personal and 

professional level. Can’t 
wait to explore what the 
future holds in store for 

the brand!
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Want an instant update to your wardrobe without deviating from your 
personal style? Let this season’s six key bags be the protagonists of your 
mid-year style guide.

SIX KEY BAGS
FOR PRE-FALL

Fur Bazaar Bag from 
Balenciaga. A luxe 

version of the house’s 
new iconic Bazaar bag, 

it lets you stay furry 
even in these warm 

monthsBandit Hobo from 
Coach. The latest 

addition to the brand’s 
repertoire, this bag is 
all about the quality 

leather and 
functionality for your 

travels

Origami Wristlet from 
Diane Von 

Furstenburg. When all 
you need to carry are 
just your keys and a 

credit card, go minimal 
with a wristlet for a 

hands-free day

Colour-way Clutch 
from Delpozo. For a 

night out in your trusty 
little black dress, 

spruce up the outfit 
with this cheerful 

piece

Structured Tote from 
Emilio Pucci. With its 
signature link chain, 
this tote keeps you 

cheerful through the 
short summer working 

days

Punk Penelope Clutch 
from Charlotte 

Olympia. To keep the 
ironic and rebellious 

streak alive, a little fun 
piece for your jeans 

and tees days
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From designing beds for dogs to making it big in the fashion 
world, Philipp Plein is all about making dreams come true. 
GLAM goes on a roadtrip with the man of many talents to 

revisit his personal journey. 

A LAVISH 
AFFAIR



H
e’s cool, modern and 
extravagant although 
many may interpret it 
as arrogance but that’s 
just the way he is. He 
believes in glamour 
and all that jazz! With 
a voracious passion to 

show the world who he is, Philipp Plein, 
whose net worth is more than 30$million, 
is a dreamer, a believer and one of the 
most sought-after artists in the fashion 
world. Speaking about his own beginnings, 
he says, “I was 20 years old and at law 
school when I started my interior design 
business in 1998. Design is one of my 
biggest passions and I was not so much 
into legal studies; in the beginning I was 
designing luxury beds for dogs, then I 
moved to fashion,” says the artist. 

“I started presenting my collection in 
the most important design fairs around 
Europe, such as Maison & Objet in Paris. 
I still remember the day when, to display 
a closet, I created a vintage military jacket 
with a Swarovski skull that I was already 
making for a successful line of cushions. 
That day I received more requests for the 
jacket than for the closet. I was actually 
a bit surprised. However, that was the 
exact moment I decided to start designing 
fashion."

Speaking about the fashion industry, he 
says, “It hasn’t always been easy. I find 
it extremely difficult to build a brand 
nowadays because there is very little space 
for newcomers and you can only get in if 
you can create your own niche. It is hard to 
do so when everything is already there;the 
only thing you can do is interpret the 
styles of the past in your own unique way. 
Becoming successful in the overcrowded 
fashion industry is admittedly difficult. 
Most of the big brands are owned by the 
few big groups which are very strong, very 
rich and know how to dominate the market. 
This is a multibillion-euro industry and 
you have to be tough to try and take a piece 
of it.” Plein makes bags and accessories 
from exotic leathers and now his brand has 
more than 66 stores worldwide which sell 

luxury clothing, accessories, shoes, and 
furniture. 

Of his own brand, Philipp says, “My 
brand represents a lifestyle. You can buy 
a garment anywhere but when you buy my 
brand you are taking part in my dream, you 
become part of a specific community that 
is attracted to the Philipp Plein lifestyle 
that I created.”

Philipp Plein’s collection has been 
showcased on various platforms with all 
the works and the bling, like it’s a party 
from the future. Wild is the way and insane 
is the new sane for this artist who says, “I 
consider myself an expert at identifying 
and interpreting international trends in 
culture, lifestyle and amusement and I’m 
using this talent to develop spectacular 
and bold entertainment for my guests. I’m 
really having fun in creating something 

totally unique, my shows are an explosion 
of things, we are over the top, and we like 
to be like this. I like to create experiences 
that I myself would enjoy. The collection 
is important of course, but I also want the 
audience to enter my world as well.” GlAM 
asked the designer what goes on his mind 
minutes before a show and he said, “I’m 
extremely focused on every single detail of 
the show. My shows are huge productions 
and I’m behind every single aspect of 
them. For sure it is very stressful but the 
adrenaline you get from your own show is 
something unbelievable.” 

Philipp Plein believes that life is too short 
to be insignificant. “One of my favourite 
mottos is ‘born to be different’ which 
means always try to be unique and not 
follow what other people do. I don’t care 
about other people’s opinions of me. The 
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one important thing for me is gaining the 
approval and appreciation of my clients. I 
work for them, not for following the trends 
of the moment. The appreciation of my 
clients is what makes me happy.”

GlAM got to know the artist, designer 
and entertainer better: 

What makes you who you are today?
I’m a dreamer and a believer; I have fought 
a lot for making my dreams come true 
especially at the beginning of my career 
when nobody was supporting me. I think 
that being an outsider made me become the 
tough and self-confident man I am today.

What inspires you the most?
I’m always inspired by what I see in the 
streets, I look at fashionable kids that have 
a really cool way to put all their clothes 
together. New York and L.A. are the best 
cities if you are looking for inspiration.

What’s the story behind your success?
It wasn’t that simple. When I started 
working in fashion I did all of the trade 
shows worldwide – twenty-five a year – like 
a gypsy. I questioned many times whether 
fashion would have been a serious business 
for me. I kept on questioning until I did 
my first 150 millioneEuro turnover. The 
growth never stopped so of course I realized 
that I had a viable business and that there 
was potential for Philipp Plein in this very 
overcrowded market.
Who is your idol in the fashion world and why?
I don’t look up to anybody. I’m too focused on 
my three brands.

What is your thought process behind bringing 
out a collection for the season?
I’m full of energy and there are always new 
ideas coming to my mind, I’m travelling a 
lot and I’m always looking for cool stuff that 
can inspire my collection. Then I have a very 
talented team of young creatives that helps 
me transform  all these different ideas and 
inspirations into a collection.  

Moving out of your comfort zone is an important 
move in life. Do you agree?
You can make extraordinary things only if you 
take some risks; if you are too scared to risk 
it you can never be successful. Then for sure 
all risks should be calculated because if you 
are an independent brand, you don’t borrow 

money from banks and you work with your 
own cash flow, so you cannot afford to lose 
money. 

What made you take football players under your 
wing for the brand?
I think football players represent our target 
consumers and are perfect ambassadors of 
my brand and my style. It has been a very 
successful strategy and we will definitely keep 
working with celebs and athletes. I would 

like to develop collaborations with extreme 
sportsmen for my new brand Plein Sport.

What message do you have for upcoming 
designers?
Believe in your dreams and work hard to 
make them become reality.

What are your future plans?
I love fashion and it is my life but who knows 
what can happen in future?
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I’m full of energy and there are always new 
ideas coming to my mind, I’m travelling a lot 
and I’m always looking for cool stuff that can 
inspire my collection. 
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Get a subtle summer glow with these easy steps for 
how to do make-up that looks fresh, flawless, and 
perfectly natural. Embrace a natural-looking glow 

without shelving your cosmetics.

MAKE-UP AND HAIR: MARS ROSALLOSA 
PHOTOGRAPHER: ROB ALTAMIRANO
LOCATION: TRINITY TALENT QATAR

STEPS TO DO YOUR
NATURAL GLOW 

MAKE-UP



The foundation - I love Giorgio 
Armani foundation! It’s 
long-lasting, makes pores smaller, 
and smoothens and radiates the 
skin. For her skin type, I used 
lasting Silk UV Foundation SPF 20 
shade 4.5. Blend it with clean 
beauty blender!

BEAUTY / 41

Skincare - I used Argan oil make-up 
remover to gently clean the face, 
especially the eyes and neck. Let it dry for 
a few seconds then apply moisturizer 
cream. Set the face with MAC prime setting 
spray and let it dry for a few seconds.

01 02
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Base creams - I used BB cream 
from Givenchy and concealer 
from YSL for a more natural 
tone. And it’s hypoallergenic, 
giving you a glow before you 
put on your foundation base.

Powder contouring and setting 
- For the powder, I used NC25 to 
set the foundation with my 
powder brush and NC20 
underneath her eyes, topped 
with Ben Nye Banana powder 
for translucence and NW35 for 
powder contouring.

Cheek and glow - For the apple 
cheek, I used Too Faced - Melt 
into Spring shade. For the 
highlighter, I used Giorgio 
Armani highlighter.

Eyes - I used Anastasia Brow in Pomade shade with my 
angle brush and Pro Longwear Brow Set from MAC - Red 
Chestnut shade. For the eye shadow, I used Huda Beauty 
Palette. For the base, I used the Bae shade and for the 
crease, I used Sandalwood shade topped with Suede 
shade and Dubai shade blended in. To create a dramatic 
wing, I used Kiko Liquid Eyeliner. For the waterline, I used 
Givenchy Eyeliner - Magic Khol White shade, and Kiko 
mascara and mink lashes.

Lips - I used Chanel Nude 
Pencil to create perfectly 
even lips. For the lipstick, I 
used Christian Louboutin 
Silky Satin lipstick #700 
Tutulle with disposable 
lipstick brush. 

Finishing touches - Finish 
up with a MAC setting 
spray. Let it dry for a few 
seconds and spray Diego 
Dalla Palma make-up fixer. 
Let the make-up absorb 
and you’re ready to glam! 
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B E A U T Y
Our curated box for all 
your beauty solutions.

01

BROW SHOW
MAKE UP FOR EVER re-launches its Brow Show, 
which marks the introduction of two new eyebrow 
products: Brow Gel, the tinted brow groomer, and 
Brow Pencil, the precision brow sculptor. Brow Gel 
helps coat and even the brows, for a sleek, precise 
look that is naturally enhanced and under control. 
The asymmetrical Brow Gel brush offers precise 
application, with a slanted tip that perfectly combs 
through brow hairs and a flat end that distributes 
the gel. Brow Pencil evens out colour, fills in sparse 
areas and completely transforms brows’ shape and 
intensity.

HUMIDITY CONROL
Humidity can be a 
dealbreaker when it comes to 
good hair days, especially if 
you have curls. Luckily, 
Ouidad has just updated its 
Advanced Climate Control 
Heat & Humidity Gel with 
Anti-Frizz Nano Technology 
to better protect the hair 
cuticles from damage in 
humid summery climes.

BLAZING HOT
Create a blazing black and red ombre nail 
look with INGLOT. With the mesmerizing 
quality of a blazing evening bonfire, this 
look is a powerful contrast to the bright 
spring and summer looks. Begin with a 
base coat of the INGLOT Ridge Filler, then 
apply a layer of the blazing red using 
INGLOT Nail Enamel 805. Create the black 
ombre effect with a sponge using INGLOT 
Breathable Nail Enamel 692, and seal it 
with INGLOT Dry & Shine. 

02

03
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B O O T Y
THE WATER CREAM 
Tatcha’s The Water Cream is one 
of the beauty emporium’s 
best-selling moisturizers ever. The 
jelly-like cream is designed to 
clarify the skin and tighten pores, 
while the lovely packaging scores 
bonus points.

04
LIGHT TINT

Forgo heavier foundation 
formulas in the summer, in 
favour of something more 

sheer and natural. Shiseido’s 
Sports BB cream, Shiseido 

Sports BB Broad Spectrum SPF, 
offers SPF 50 sun protection 
as well as a light tint for an 

even skin tone. The innovative 
formula is designed to stay put 
even when it’s hot and humid.

BIRTHDAY BEAUTY
Marking her 20th birthday, Kylie Jenner unveils her birthday 
beauty collection featuring two of the new ‘Ultra Glow’ 
highlighters, which come in gold and pink shades. Also 
included are four different make-up brushes, an "I Want It 
All" palette of highlighters and eye shadows. "A Birthday 
Book" pressed powder palette will also form part of the 
celebratory haul.

05
06



TALK
GLAM / SHOP

ATHLETIC TIMEPIECES
Richard Mille launches two new watches: the 
RM 67-02 Sprint Wayde Van Niekerk, named 
after the South African sprinter; and the RM 

67-02 High Jump Mutaz Barshim, named 
after the Qatari jumper – designed for their 
ambassadors who will be competing at the 

2017 IAAF World Championships in London. 
For over a decade, Richard Mille partners 

have amassed a stunning record of 
performances while wearing their watches, 

in no small part because these fit like a 
second skin. The RM67-02 is Richard Mille’s 
lightest automatic timepiece to date. Each 

athlete’s national colours feature on the 
movement and the dial. Both watches are 

based on the RM 67-01. The cases are crafted 
in Carbon TPT and Quartz TPT, composite 

materials that are exclusive to Richard Mille, 
making them exceptionally shock-resistant.
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ULTRABOOST
Adidas unveils its first-ever UltraBOOST Laceless running shoe. The 
UltraBOOST is now one of the most iconic running shoes around, thanks 
to its energy-returning BOOST sole which helps runners take their 
performance even further. UltraBOOST Laceless will be available for 
$200 starting September 1 in the US on adidas.com.

MASSIMO DUTTI PRESENTS ITS AW 17-18
Massimo Dutti presents its AW 17-18 collections in an exceptional fashion show and production in 
the Linares Palace, Madrid. A new Massimo Dutti fashion show opens the autumn/winter season 
and its attractive convening power leaves its mark on Madrid, the city chosen for the presentation 
of the most representative looks of the latest Limited Editions AW 17/18. Dramatic and impactful, 
this is a collection which has several hallmarks of haute couture but also the easy elegance that 
allows it to be worn every day.

EID PRESENT FROM CORUM
On the occasion of Eid Al Adha, get in touch with the new Admiral 
from CORUM. With 22 possible combinations in total, summer is sure 
to be a colourful, lively and funky affair.
These timepieces are as elaborate as they are varied, characterised by 
nautical flags and causing a stir this year with a sensational colour 
palette of dark blue, light blue, white and black. The dials and straps are 
also interchangeable for mixing and matching...
Men and women wanting to equip themselves for negotiating the 
warm and sunny summer season will be spoilt for choice.
Continuing its innovative range oriented around variety this season, 
the watch brand is offering the maritime collection in three different 
case widths: 32, 38 and 42 mm. In addition to the exciting diversity of 
colours, the Admirals have all the qualities required to capture people’s 
hearts in a dazzlingly colourful summer setting.
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LIFE WITH CACAO
Giving chocolate and dessert lovers in Qatar a sweet reason to make every special 
occasion even more memorable, AURA Hospitality & Food Services has launched 
Kuwaiti gourmet dessert café, Life with Cacao, in Doha. Located in Mall of Qatar, 
the Kuwaiti local fine dessert concept with an all-day café ambience comes to Qatar 
following five successful outlets in the country. Renowned for using the freshest 
quality ingredients, the all-day café makes an ideal spot for a hearty breakfast, 
gratifying lunch or healthy dinner with a menu that includes dishes ranging from 
turkey eggs benedict topped with classic hollandaise sauce, its signature hazelnut 
paste and ice cream popsicle fondue, to homemade ice cream and country salad 
amongst many other selections. 

FILIPINO GASTRONOMIC 
CREATIONS
AURA Hospitality & Food Services, a 
leading player in the hospitality sector in 
Qatar and the region, recently unveiled 
their Filipino menu at their "The Station 
Asia" outlet in Mall of Qatar.
In celebration of the occasion, Janela Joy 
Cuaton, "Mutya ng Pilipinas 2015 Tourism 
International" titleholder as well as "Miss 
Tourism Metropolitan International 2016 
- First Runner-up" visited the restaurant 
to launch the Filipino menu featuring a 
diverse array of authentic gastronomic 
creations from the Philippines.

HELLO CALIFORNIA
UGG, a division of Deckers Brands NYSE: DECK, announced that it opened 
its first store in Qatar at Doha Festival City with its Spring/Summer 2017 
collection. The mall location is nearly 178 sq. m. and operated by Apparel Group. 
This month the global lifestyle brand will unveil a reimagined version of its most 
iconic product, Classic Boots, as well as a collection of street-ready designs for 
the modern customer. 
Beginning in spring/summer 2017, UGG, founded in California, launches a 
global marketing campaign that is rooted in its heritage. Aptly titled “Real”, the 
new campaign features a collective of authentic Californians who live lives that 
express the diversity, spirit and core values of the brand.
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FEAST TO YOUR HEART’S CONTENT
Starting July 18, Zafran Indian Bistro in Mall of Qatar is 
serving a feast of kebab platters inspired by the flavours of 
the Northwest province. The Seafood, Lamb and Chicken 
Feast includes a selection of Hariyali Fish Tikka, Chatpada 
Calamari, Ajwaini Jhinga, Sikandari Raan and Murgh Angar 
Tikka for QR169. 
The Lamb and Chicken Feast includes Sikandri Raan, 
Passiloyam Ka Barrah. Murgh Angar Tikka, Bhatti Tangdi and 
Murgh Anari Seekh for QR159. 
The Chicken Feast is a medley of chicken kebabs including 
Bhatti Tangdi, Murgh Angar Tikka, Zafrani Malai Tikka, 
Murgh Anari Seekh and Achari Murgh Tikka for QR139. The 
Vegetarian Feast features the Tandoori Khumb, Broccoli 
and Aloo Ki Tikki, Saudhee Aloo, Punjabi Paneer Tikka and 
Tandoori Salad all for QR119. The feasts will be available 
until September 15.

LUXURY URBAN ESCAPE
Remede Spa at The St. Regis Doha has once again received 
the prestigious World Luxury Spa Award as Country Winner 
for the Best Luxury Urban Escape 2017 in Hanoi, Vietnam on 
July 22.
Remede Spa facilities include 18 treatment rooms, a hydro 
pool, steam room, pedicure and manicure room with cutting-
edge technology chairs as well as a relaxation room. The 
exclusive spa is a mystical sanctuary for the mind, body and 
soul offering a comprehensive menu of facials, massages 
and body treatments. Remede Spa’s signature treatments 
include the award-winning Himalayan Sound Therapy and 
the Harmony Massage. 

PER LEI COUTURE EXPANSION
Per Lei Couture boutique recently announced the expansion of 
its flagship shop at The Pearl, La Croisette 18. The concept of 
the new space offers a different feel, with the emphasis on the 
wallpaper, gold finishes and parquet flooring, inviting customers 
into a luxury walk-in closet. 
The custom-made gold railings were designed to perfectly fit 
the ambience and the lounge area is just wonderful for having a 
relaxing time off from the hectic daily rhythm while admiring the 
displayed collections. Per Lei Couture is opening two additional 
shops in Mall of Qatar and Doha Festival City, making Per Lei 
easier to approach from any side of Doha.



Model Agency: Trinity Talent Qatar
Grooming by Mars Rosallosa
Photos by Rob Altamirano

All about me
My name is Jorge Ollero Corvo and I'm 25 
years old from Spain. I came to Qatar to 
work as a personal trainer.

Why did you want to become a model?
I was doing a bit of modeling earlier in Spain, 
so I thought now would be the best time to 
boost my career in modeling.

What's your personal style? 
I like basic black-coloured T-shirts and shorts 
or formal pants of any colour or design.

Who are your favourite models and 
designers?
My favourite model is Daniel. He is not very 
popular. He can be found on social media as 
@Danielfox.

Do you have any advice for young men who 
aspire to become models?
My advice would be to just try your best if 
you want to be the best and you never know 
what place fits you best. Also, trust in the 
people who support you.

Tell us about your first modeling experience.
My first modeling experience was outdoors 
with fancy old cars where we had a 
background from a movie. There were 
around 12 guys.

Where do you see yourself in the future? 
What are your ambitions?
I would like to see myself promoting brands 
and travelling everywhere to do the best 
photo shoots. I don't have big ambitions. I'm 
just trying to live my life the way I want, 
relaxed with enough time to enjoy life.

MODEL
OF
THE 
MONTH

JORGE OLLERO CORVO
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Mondrian Doha, managed by sbe, a leading lifestyle 
hospitality company, has announced that it is now 
accepting reservations for the soon to open property in 
Qatar.

The lavish 270-room hotel has been designed in collaboration 
with world-renowned Dutch designer Marcel Wanders, along 
with South West Architecture – the architectural company 
of record for Mondrian Doha, responsible for the design of 
the building. Structurally, the building of Mondrian Doha is 
shaped like a falcon, with many references to the national bird 
of Qatar also found inside; from paintings and portraits to 
falcon headpieces and ornaments. Guests can choose from five 
distinctive room categories including a penthouse suite, studio 
suites, one and two-bedroom suites and a range of standard 
guestrooms – all of which share the universal design details of 
Swarovski crystal chandeliers and bespoke furniture in hues 
to mirror the desert. The hotel will be taking bookings from 
October 1, 2017, with room rates starting at QR875 ($240) per 
night. For more information, visit www.mondriandoha.com

MONDRIAN DOHA
   NOW ACCEPTING
         
 RESERVATIONS

The National Museum of Qatar has 
welcomed hundreds of "Culture Pass" 
members from across the country to get a 
glimpse of the building before final fit-out 
begins later this year.

More than 1,400 people have signed up 
to explore the distinctive building with a 
total of 50 tours scheduled to take place 
through August 21. The tours are open only 
to Culture Pass members who sign up online. 
The National Museum is an architectural 
masterpiece designed by world-renowned 
French architect Jean Nouvel, and is due to 
open in December 2018. Its interlocking discs 
are inspired by the desert rose and evoke the 
life of the Qatari people between the desert 
and the sea. The upcoming museum will 
combine historic objects and contemporary 
influences, showcasing the country’s recent 
history and telling the entire story of Qatar 
from its traditional and historical past to it’s 
development into a thriving modern state.

CULTURE PASS
TOURS OF      
  NATIONAL 
MUSEUM



GLAM INTERIORS + DESIGN                         51

Armani Hotel Dubai has been awarded its first 
Green Globe certification as a part of its vision 
to operate sustainably.

As part of its focus on enhancing energy and 
water efficiency, all incandescent lights in Armani 
Hotel Dubai have been replaced with power-saving 
LEDs and motion detectors have been installed in 
back office areas. In addition, water-saving devices 
and water aerators have been fitted resulting in a 
significant decrease in water consumption. The 
hotel is one of the key hospitality partners for the 
project that further promotes the noble "Year of 
Giving" initiative marked by the nation in 2017.

A new trailer offers an advance look at Zaha 
Hadid Architects, “Behaviour Morphe,” a 
light projection show created for Karlsruhe, 
Germany’s Schlosslightspiele.

The architectural practice has teamed with 
digital artists and computer science researchers, 
as well as musician Max Cooper, for the mapping 
projection, which will appear in Karlsruhe on the 

facade of the city’s Baroque palace. The project is 
being presented at the Schlosslichtspiele festival, 
which presents a series of multimedia light 
projections on the 18-century Karlsruhe Palace to 
create a 3,000-square-metre screen. Zaha Hadid 
Architects join a programme of several other teams 
whose work will be projected during the event, 
which runs from August 3 through September 10.

ZAHA HADID ARCHITECTS 

SHOW PROJECT
TEASE LIGHT 

IKEA, ZARA HOME 
AND HABITAT

WIN PETA VEGAN   
 HOMEWARE
   AWARDS

ARMANI HOTEL DUBAI
 AWARDED FIRST 
GREEN GLOBE

The UK branch of the animal rights organization, PETA, has 
honoured a selection of furniture items and interior design 
accessories with its Vegan Homeware Awards. 

The prizes celebrate the best innovations, techniques and designs 
for a cruelty-free home. Creating a stylish home interior without 
leather, fur or other animal products is perfectly possible.

This year sees some giants of the furniture world on the winner’s 
list, such as IKEA with its faux-sheepskin rug, Habitat with its 
Egyptian cotton bedding, and Zara with its wool-free curtains.
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KRATOS CONSOLE
BY   VICK VANLIAN  
 
 REMINDS US TO KEEP 
MOVING  FORWARD 
WHILE CHASING OUR DREAMS.

IN DESIGN
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With every new project, renowned interior and 
furniture designer Vick Vanlian shows a keen 
appreciation for the extraordinary. He attributes 
this to  a story in his head where one picture framed 
in the imagination can lead to many unforeseen 
frontiers.

Vanlian’s unique design philosophy involves the 
inspired combination of different styles and eras 
within a space or piece. He believes that the past 
presents a feeling of nostalgia and familiarity; a sense 
of the present gives us comfort and security, and 
finally the crucial element of something unseen and 
unexpected, something out of the ordinary that gives 
us an impression of the future.

This piece, Kratos Console, presents Vanlian’s 
passion for the human body and its complexity in 
creation. “I want to showcase and immortalize life 
in my own vision through my creations; freezing a 
moment in time, making us realize that we should live 
the moment, letting go of our past and not worrying 
about the future,” he said.

The console is inspired by the classic Greek 
mythology and sculptures. Kratos was the god of 
power, strength and movement. According to Vanlian, 
the console reminds us to keep moving forward while 
chasing our dreams, knowing that we create our own 
destiny. The piece is made of resin cast legs with a top 
part made with painted steel and lacquered wood.

Vanlian founded one of Beirut’s most distinguished 
interior design firms, Vick Vanlian, gaining recognition 
in the European and international scene with out-of-
the-ordinary and eclectic design widely influenced by 
pop culture.

Vanlian’s work frequently embraces and presents 
his vision of pop culture today, giving him a distinctly 
modern edge that sets him well apart from his 
contemporaries.
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M I D - C E N T U R Y 

M O D E R N I S M

BRING THE OUTDOORS INSIDE WITH THIS 
MIDCENTURY MODERN LIVING ROOM 

ARRANGEMENT, INCORPORATING DESIGN 
STYLES PREVALENT IN THE '40S - '60S. THIS 

DIMLY LIT LIVING ROOM DISPLAY 
INCORPORATES MODERNISM WITH 

SCANDINAVIAN-THEMED STRUCTURES OF 
NATURAL BEAUTY WITH NEUTRAL COLOURS, 

WOOD AND NATURE OR ANIMAL-THEMED 
FURNITURE ITEMS.

(ALL PRODUCTS ARE FROM THE ONE, MALL OF QATAR)

1
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1  SAKE SOFA QR9975  2  SHEEP LOUNGE CHAIR QR4195  3  YELLOW DIONE ARMCHAIR QR2835  
4  MOON FLOOR LAMP QR945 5  KARTIK PENDANT LAMP QR1045 EACH 

 6  EAST COFFEE TABLE QR3465  7  WILLOW TREE QR2095  8  CHINCHI  THROW QR419 
 9  NAUTICA SHELL DECO QR419  10  HADLEY DOG DECO QR265  11   LUXOR DECO QR2415

12  FRAMED PHOTO/POSTER QR525 EACH

2

9

10

5

7
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A R T S Y  A N D 
C R A F T Y

Embrace natural beauty and 
craftsmanship by establishing 

the Arts and Crafts code at 
your home with these unique 

eye-catching home 
accessories.

H A N G I N G  S I G N

Bring this sign of modernism 
form Midas to the walls of your 

home. QR50

T I M E  FO R  F I L M ?

Old meets new with this clock 
from Midas that resembles an 

old-fashioned movie camera as 
well QR387.

G E O M E T RY

This hexagon-shaped vase from 
Midas tops up a modern-styled 
living room arrangement, with a 

pop. QR170

S P R I N K L I N G  D U C K

Whether you have a garden or 
not, this colourful duck-shaped 
water sprinkler from Artifacts 

of Arabia will add colour to your 
backyard. QR295

S TO R E  &  S I T

This vintage modern stool 
storage from KARE can be used 

to sit on, store things in, and 
even as decoration. QR520

P I L LOW  TA L K

Add colour and style to your sofa 
with these Arab-inspired pop 

art throw cushions from Antique 
Corner. QR100 per cushion

G L A S S  &  WO O D

This monumental vase from 
Antique Corner is set to add 
a wow factor to your home. 

QR500
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F LY I N G  C A B R I O

Own a classic red Cabrio with 
this Cabrio-inspired coat rack 

from KARE. QR180

RU S T Y  B E D S I D E

Make the most of your bedroom 
with this rusty mid-century 
modern bedside table that 

comes as a pair from Artifacts of 
Arabia. QR1450

S I T ,  C A M E L !

Enjoy a smoother sit on a humpless 
camel chair from Artifacts of Arabia 
that adds an eccentric folklore style 

to your home. QR395

I N  T H E  WO O D S

Bring the outdoors indoors with 
this well-inspired vase from 

Antique Corner. QR750

F E N C E  U P !

This wooden fence-designed 
hanger from Artifacts of Arabia 

is perfect near the backyard. 
QR750

BO O K E N D

Buttress your row of books 
with this contemporary set of 
bookends from KARE. QR410

O X I D I Z E D  T I M E

This unconventional vintage 
clock from KARE will add a 
vintage modern feel to your 

home. QR315

L I G H T  U P !

This small grater-shaped Lantern 
Lamella from KARE is a great 

lighting addition to the kitchen. 
QR85

S I T T I N G  T Y R E

If you’re going for a 
more retro modern look 
for your home, this stool 
from Midas is a perfect 

addition. QR755

R O C K I N G  C A M E L

This rocking camel that comes 
as a pair from Artifacts of Arabia 

is a fun addition to your shelf. 
QR195
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TRADITIONAL
     

     
     
       DÉCOR 

INSPIRED BY
   ANCIENT   QATAR

LOCATED IN DOHA BAY, AN 
AREA KNOWN AS “SHARQ” OR 
THE ORIENT, SHARQ VILLAGE 
& SPA, A RITZ-CARLTON 
HOTEL IS INSPIRED BY 
TRADITIONAL QATARI 
CULTURE AND 
ARCHITECTURE, DESIGNED TO 
REFLECT THE CLOSE-KNIT 
COMMUNITIES OF FISHERMEN, 
PEARL DIVERS AND 
MERCHANTS THAT SHAPED 
QATAR’S VIBRANT HISTORY.

Five years in the making, Sharq Village 
& Spa is a recreated version of an 
ancient Qatari village that opened 
its doors in 2007 for conferences, 
seminars, honeymooners and 
holidaymakers alike to experience 
traditional high-class Qatari 
hospitality.

The 17,521 sq. ft Sharq Village & Spa 
offers 174 luxurious rooms and suites.  
It’s a meticulous recreation of a Sheikh’s 
palace and traditional souq, built around 
an ancient Qatari fishing village. The 
main reception building represents the 
palace, while the 14 separate Arabic villas 
containing the guest rooms are symbolic 
of the homes of rich traders. 

With guests looking for a genuine 
Arabic experience, planting a few date 
palms and lining up a number of Ali Baba 
pots wasn’t ideal for Sharq Village & Spa, 
who called on top interior designers and 
experts including Qatar-based architects 
Ibrahim Al-Jaidah and Rula Habamala 
to create an environment that is not only 
traditional but also timeless. 

Head interior designer, Pascale Julian 
of the Qatar National Hotels Company 
(QNH), which together with the Arab 
Engineering Bureau and DiLeonardo 
International, conceptualized and 
designed the exclusive property, making 
one of the key considerations in the 
design to create a heritage site but, at the 
same time, introduce some contrasts that 
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would create a Qatari experience like no 
other. 

All of the architectural details were 
inspired by Qatari heritage. The pattern 
on the corniche, for example, is identical 
to that used on old local buildings as 
can be seen from displays in the local 
museum. The timber ceilings are of 
the same authentic Mangaroor design 
as traditionally used in local buildings, 
featuring natural Danshal beams and 
palm-frond matting. 

Designed by P49 Deesign, the 
Six Senses Spa complex is more 
representative of the fishermen’s homes, 
where the sand earthy-coloured exterior 
textures are reinforced by the simple 
rough-cast wood and chunky metal 
interiors.

Using antique chandeliers, intricate 
gold leaf motifs, silk and plush velvet 
fabrics, traditional colours and patterns, 
the interior designers have created a 
blend of opulence and simplicity.

There are 21 chandeliers in the main 
building with the feature chandeliers 
in the ballroom inspired by the shape 
of traditional Qatari dhow boats, made 
of Swarovski crystal and designed by 
Kalmar from Austria, and each is 6.2 
metres in diameter. In the pre-function 
room are even larger 13-metre versions, 
with the wavy design representing the 
ever-present sea. 

The antique chandelier in the foyer 
was sourced from an old Qatari home 
and lovingly reassembled on-site using 
hundreds of hand-blown amber glass 
pieces. The intricate domes were also 
gilded on-site while the moulded ceiling 
and wall decorations in the lobby were 
inspired by old Qatari architectural and 
jewellery books.

Finding the right furniture was also a 
major task, according to Sharq Village 
& Spa. Several inspection trips were 
made to a number of countries to source 
the specially customised mahogany 
and veneer furniture for both the main 
buildings and the 14 separate villas that 
house the guest rooms.

Brass has been featured in a major way 
throughout from the high ceiling in the 
main lobby and grand staircase handrail 
to the inlaid bed headboards in the guest 
rooms and traditional ornaments used as 
feature items throughout. Copper makes 

a presence in the form of hammered 
washbasins in the luxurious guest 
bathrooms, while bronze has been used 
to create the tie-backs on the bedposts.

The same contrasts that apply in the 
main building and the spa have been 
continued in the guest rooms where local 
elements such as the stone cornice and 
floor, dragged-paint finishes and natural 
wood ceilings have been offset by the 
touches of luxury provided by the opulent 
furnishings and fittings. Decorative, yet 
functional objects in the guest rooms 
include brass ashtrays, fruit bowls in 
hammered gilded metal, hand blown 
glass vases, and handmade inlaid wood 
jewellery boxes.

Local patterns and traditional colours 
such as amber, bronze, deep red and 
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purple with touches of gold, have 
been used in the linens, crockery and 
staff uniforms throughout the various 
restaurants, but with an emphasis on 
environmental factors where appropriate. 

Sharq Village & Spa is equipped with 
modern facilities and amenities to 
meet the requirements of international 
leisure and business travellers. It’s also 
home to over 12,150 sq. ft (1,130 sq. 
m) of conferencing space split among 
two ballrooms, a boardroom and one 
grand reception foyer.  All facilities are 
furnished with the most sophisticated 
technology to suit all business and 
conferencing needs and can receive up to 
a total of 950 reception guests.

The courtyard beits reflect the legacy 
of Qatar’s old trade routes -– Qatari 
chests, lanterns, and furniture surround 
a handmade wooden four-poster bed 
in a room with ornate arches, glowing 
recesses and wooden ceilings. 

The entire resort envelopes cooling 
pools, fountains, lush gardens and 
intimate courtyards; wandering through 
the streets and courtyard homes, at the 
hotel’s restaurants guests will encounter 
a symphony of flavours and aromas of 
times past.

Rooms are lavishly decorated with 
authentic copper, inlaid brass, and hand-
woven carpets, providing a restful and 
private Qatari-style sanctuary, whilst 
still offering the most modern luxury 
amenities, such as deep soaking tubs, 
separate walk-in rainforest showers, 
private balconies, and state-of-the-art 
technology including wall-mounted flat-
screen LCD televisions and both hi-speed 
wireless and cabled data connections. 

The hotel exterior resembles that of 
an elegantly marbled sheikh’s palace, 
and the interior is no less regal with 
crystal-draped chandeliers hanging 
from the towering arched ceilings. The 
lobby houses an indoor souq where one 
can purchase everything from luxury 
designer wear to traditional Arabic 
ornaments.

Many of the special interior touches 
that add to the authenticity of the Sharq 
Village & Spa environment are by local 
craftspeople working in the same way as 
their ancestors of up to 6,000 years ago.
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Nestled in the heart of the historic 
Souq Waqif, Najd Boutique Hotel is 
one of the nine Souq Waqif Boutique 
Hotels. 

The newest pearl in the Souq Waqif 
collection, Najd Boutique Hotel 
entrances with traditional Arabian design 
complemented with contemporary 
amenities to create a unique escape of 
lavish authenticity and modernism. 
Historic Qatari architecture comes alive 
at Najd Boutique Hotel providing a warm 
and hospitable environment for travelers 
with grand open spaces bathed in natural 
sunlight and majestic arches adorned 
with intricate latticework.

QATARI
  ARCHITECTURE 

COMES     ALIVE








