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Karen Nicolet is a fashion and lifestyle blogger. She began 
her professional career in advertising and moved to film 
marketing, working on projects such as the Ajyal Youth 
Film Festival and Qumra. With a love for photography, 

fashion and writing, she started her blog ‘Clumsy Chic’ in 
2012 as a creative outlet to keep her inspired. Since then, 
the blog has continuously evolved to bring inspirational 

stories in fashion, travel, food, design, and DIY to her 
readers. She has collaborated with brands like Fendi, Dior 

Beauty, Printemps and Turkish Airlines.

Haneen Hindi is a fashion and beauty writer. Her love for 
fashion began during her time studying journalism at 

Northwestern University in Qatar, and flourished at an 
internship at Cosmopolitan magazine in Manhattan, New 

York. She is passionate about discovering every inch of the 
local fashion scene, especially modest, hijab-friendly trends.

Anand is a communications consultant 
with FleishmanHillard in Dubai.  He is an 
avid movie buff and music enthusiast.

With over eight years of spa experience, Esmerelda brings a 
wealth of knowledge from international roles to Doha as the 

manager of Spa by Clarins at Kempinski Marsa Malaz. Her 
talent boasts an understanding of over 30 different leading 
cosmetic and beauty brands, as well as skills in offering the 

latest and innovative spa treatments and equipment.





G Talk
Fashion has always been about a moment in time or history that has influenced 
people and the designer behind each brand. Fashion itself is a reflection of 
social, economic and cultural changes. In each era, it expresses modernity, and 
fashion trends symbolise the spirit of the times we are in. 

Defining trends nowadays is not an easy task, but experts like fashion editors, 
merchandisers and buyers analyse trends and try to establish an order in the 
chaotic world of fashion. Fast fashion brands make use of these trends to 
produce and sell more clothes. By utilising information and communication 
technologies, and through their efficient, flexible production and distribution 
systems, fast fashion brands are able to respond to changing trends quicker 
than ever before. 

Does this swift turnover benefit the brand or the consumer? Does the 
consumer really need a new wardrobe three times a week, at a price that is 
lucrative, and for a product that is produced in a third-world country at one-
third of its selling price, exploiting the manpower (or the child labourers) there?

Are we being blindsided by the pleasure of owning cheap, new fashion every 
other week? In this chaotic fast fashion infiltration, there is an obvious need 
for identity and innovation, to shift the focus to where it should be – on quality 
and individuality. This need is being reflected through increased focus on niche 
brands and on new designers. Glam spoke to a new age designer, Kristine Spirk, 
who recently visited VCUQ – do read her story based on her strong convictions 
of sustainable fashion. This Milan-based designer goes beyond the limits of 
fashion, breathing new life into dresses where the starting point in creation 
is not the fabric, but an existing garment taking a contemporary spin while 
preserving the heritage. 

Wishing all our glam readers a healthy and peaceful Ramadan.

EDITOR’S PICK
THE PASSAGE OF TIME

IN HIS MEN'S COLLECTION EARLIER THIS YEAR, 
THOM BROWNE, TOUCHED ON THE RELATION OF 
TIME ON CLOTHES WITH EACH OUTFIT PRESENTED 
IN THREE WAYS: BRAND NEW, LIGHTLY WORN, AND 
WORN OUT. HE HAS ALSO SUBTLY SHOWN US THAT 
TIME IS INDEED FASHION'S ENEMY. HE CHOSE TO 
MAKE THIS A PRIME COMPONENT OF HIS 
COLLECTION BY INCORPORATING THE EFFECT OF 
TIME'S PASSAGE. THIS INTERESTING COLLECTION 
MAKES US REFLECT ON TIME AND ITS EFFECT ON 
OUR BASIC NEEDS.



SAVE
1 	 Floral espadrilles, QR109.
2 	 Graphic printed bikini, QR129 (top), QR95 (bottom). 
3 	 Nylon beach bag, QR219.
4 	 Fringe lace top, QR279. 
 All items available from Superdry, Lagoona Mall.

SPLURGE
1 	 Zig-zag knit bandeau tie-side bikini,

 QR1,602, Missoni Mare, The Gate Mall.
2 	 Gipsy espadrilles, QR2,059,
 Giuseppe Zanotti, Porto Arabia.
3 	 Upsala top, QR495, Weill, Lagoona Mall. 
4 	 Woven rope tote, QR10,045, Balenciaga, Porto Arabia.

One of the perks of living in Doha 
is the easy access to sun and sea for 

most part of the year and there’s really 
no excuse not  to explore the natural 

wonders just a stone’s throw away 
from the city. And with summer almost 
in full swing, swimwear collections are 
beginning to hit your favourite stores, 

so you have your wardrobe covered for 
those beach adventures. This season, 

it’s all about bright colours, so take 
the plunge with 80’s-inspired rainbow 
renditions of bikinis and psychedelic 
prints to match. Even just the small 
fringe details on a top are enough to 
remind one of laid-back hippie days. 
And when life’s a beach, make sure 

you have a sturdy sand-friendly tote to 
carry all your essentials!

BY DEBRINA ALIYAH
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Chanel will be going to Venice this 
autumn with a new Culture Chanel 
exhibition titled 'The Woman Who 
Reads'. The exhibition will explore 
Gabrielle Chanel’s creative world from 
the perspective of her relationship to 
books and reading.
It will offer a glimpse of life at her 
Parisian apartment at 31 Rue Cambon, 
where the bookshelves hosted everything 
from Greek authors to modern poets, and 
literature that inspired the construction of 
her own fashion designs.
It will look at the role books played in the 
pioneering designer’s life, from the years 
of solitude in the orphanage of Aubazine 
until her final years, underlined in 

particular by the works of classicists and 
iconic authors like Homer, Plato, Virgil, 
Sophocles, Lucretius, Dante, Montaigne 
and Cervantes, among others.
The event will also shine a light on the 
writers she knew and admired, such 
as Pierre Reverdy, Max Jacob and Jean 
Cocteau, whose diversity, according to 
the house, “allowed her to find in her own 
vocabulary -- that of fashion, a modernity 
that defied its own temporality.”
Launched in 2007, the Culture Chanel 
project approaches the story of the fashion 
house and its founder through themed 
exhibitions. The previous six installations 
have taken place in Moscow, Shanghai, 
Beijing, Canton, Paris and Seoul.

CHANEL AND WOMEN WHO READ

SERGIO ROSSI’S
DESIGN DIRECTOR LEAVES

Luxury Italian footwear brand Sergio 
Rossi has announced the departure of 

Angelo Ruggeri, who served as its design 
director since 2013. Ruggeri developed 

the brand’s shoe collections and also 
helmed Sergio Rossi’s men’s division.
His latest shoe collection in February 

took inspiration from the 20s, with 
ankle-strap d’Orsay pumps and soft 

velvet platform sandals with sequins, 
notes WWD. The brand has 80 stores 
in Europe, the Middle East, Asia, the  
US, Southeast Asia and Japan. Goods  
are produced in San Mauro Pascoli, 
Italy, known as one of the country’s 

leather goods hubs.
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H&M has announced that its next designer collaboration will be
with KENZO, the vibrant Parisian house that captures the energy of 
global culture to create its unique, youthful spirit. Creative directors 
Carol Lim and Humberto Leon will bring the spirit of KENZO 
to H&M, creating collections for women and men as well as 
accessories. KENZO x H&M will be available in over 250 selected 
H&M stores worldwide, as well as online, from November 3, 2016.
Since joining the house in 2011, Carol Lim and Humberto Leon 
have set their own fashion agenda with collections full of bold 
colours and vivid prints, revealed through high-impact shows, artist 
collaborations and creative digital campaigns. Global influences 
and traditions are remixed and fused with the energy of the street, 
resulting in collections that are both inspirational and accessible to 
their fans around the world. At KENZO, fashion expresses freedom, 
joy and individuality for all.
“We can’t wait to share with everyone the world of KENZO x H&M, 
with all of its creativity, fun and love of fashion,” says Ann-Sofie 
Johansson, Creative Advisor at H&M.

H & M COLLABORATES WITH KENZO

THE NEW FACE OF SWAROVSKI

MICHAEL CINCO TO PRESENT A/W ‘16 
COUTURE COLLECTION AT

PARIS HAUTE COUTURE WEEK

The US model Karlie Kloss replaces the brand’s 
former face and spokesperson, Miranda Kerr, 
Swarovski’s Creative Director Nathalie Colin 

commented on the news saying, “Karlie is someone 
young women look up to -- her use of social media 
makes her accessible to a broad audience. Karlie 
has an innate understanding of the digital world; 

we can’t wait to leverage her creativity to share 
inspiring stories about our jewellery and capture 

those emotional moments in life.”

Renowned Filipino and Dubai-based couturier, Michael 
Cinco, has announced that he will present at Paris 

Haute Couture Week later this year. Cinco will present 
his Autumn / Winter 2016 Couture Collection in 

partnership with the Asian Couture Federation and as 
part of a special collaboration with COUTURíSSIMO, 

the latest initiative from the Asian Couture Federation, 
which aims to provide consumers with access to 
affordable couture-inspired pieces designed by 

leading couturiers. Michael Cinco will design a special 
collection for COUTURíSSIMO which will be presented 

on the runway immediately following his Autumn/
Winter 2016 Couture Collection on July 3, 2016.
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As channels and media 
consumption models evolve, 

so does the role of the 
communications consultant. 

Gone are the days of a 
PR rep churning out press 
release after press release 
in a quest to produce the 
thickest coverage books.

CARVING 
NICHES, 
SEVERAL 
NICHES

The media landscape has undergone a 
sea change and a self-correction of sorts. 
Regardless of size, it is all in the niche 
now, the niche that you have to often 
wedge your way into by speaking to the 
right mix of people in the right tone and 
‘volume’.  The age of tactless media 
tsunamis may no longer hold ground.

Yes, it is a lot like tightrope walking, but 
brands nowadays have to fight tooth and 
nail to get cozy with the influencers and 
story-tellers of our times. The pressure 
to elevate oneself from increasing levels 
of noise often dictates a brand’s standing 

against competitors, making it even more 
difficult for the influencer to make your 
message his or her very own. Money 
may or may not buy us happiness. But it 
certainly helps. It might just help at a time 
when there is gaping gap in the industry 
that needs to be fulfilled by innovation. 

Often perceived to be a rather dark area 
of the PR business, paid media, is one that 
often is considered the 'credibility buster' 
of the industry but just might be the next 
best thing. Commonly placed under the 
sponsorship umbrella, in this paid milieu, 
smaller players in the same sector get 

edged out and the value of hard-earned 
media becomes sacrosanct. The bottom 
line is that if you don’t adapt you are left 
out in the cold. So, what is sponsorship, 
what is an advertorial and what is paid 
media?

Just before you mistake my musings for 
an apocalyptic prophecy for the media 
industry, I must draw your attention 
to a brand from our very region that is 
completely refreshing and redefining the 
lens through which we creative minds 
ought to look through, in order to stay 
current and relevant. They are ‘simply 

BY ANAND GEORGE ZACHARIAH
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reimagining it, as their stylish brand 
ambassador Nicole Kidman puts it.

It seems all so logical for a brand 
like Etihad to embrace fashion as it 
has. Already synonymous with luxury, 
with first-class suites in the swankiest 
airplanes and an Oscar-winner for a brand 
ambassador, Etihad Airways recently 
announced its partnership with WME | 
IMG, and in doing so has become a major 
long-term partner to the fashion industry 
by supporting 17 fashion week events 
globally. Under the agreement, Etihad 
will become the official airline of fashion 

week events in New York, London, Milan, 
Berlin, Sydney and Mumbai. This also 
extends to the pool of seven airlines in 
which it holds minority equity stakes.

The sponsorship obviously provides 
Etihad with the leverage to develop 
relationships with designers, fashion 
media, supermodels and high-brow 
brands themselves by becoming both 
the du jour and de facto modes of 
international travel. Due to fashion’s 
welcomingly porous borders, it is likely 
that there will be some spill over into 
Hollywood and the music universe.  The 

social media followership from this 
universe itself is the stuff of dreams, with 
many celebrities and designers celebrated 
as demi-gods. 

This followership is true of Etihad’s 
existing sponsorship portfolio that already 
covers premium sporting events spanning 
Formula One, cricket, golf, tennis and 
football (and now even gourmet food). As 
the sponsor of Manchester City, Etihad 
sponsors more than 100 sports and 
cultural events around the world, some of 
which enjoy a cult following. 

Not the first to burst into the lifestyle 
scene and certainly not its first foray 
in lifestyle, Etihad is probably the first 
to make a commitment to an industry 
outside of its core business at such a 
level. A New York Times analysis calls 
out Abu Dhabi as a hub between East and 
West, which is true given its geographic 
location, now also acting as a lifeline of 
global events. It compares the move to the 
other sovereign wealth fund investments 
in luxury from the region.

Etihad will soon be in the consciousness 
of not just frequent fliers but a 
diversifying mix of people who would at 
least aspire to fly with the airline. Well if 
consistent financial success is a measure 
of this, then Etihad is certainly winning 
at the innovation game.  In April this year, 
Etihad Airways, the national airline of 
the United Arab Emirates, announced its 
strongest annual financial results to date, 
with a net profit of $103 million on total 
revenues of $9.02 billion, also marked 
the airline’s fifth consecutive year of net 
profitability. 

Anand George Zachariah is a
content manager and strategist at 
FleishmanHillard UAE.
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HOT NOW

THE NEW SUPERHERO IN TOWN

Marc Jacobs joins in the superhero frenzy with the Gotham 
City bag collection, inspired by New York City. Spotted 
on the arms of many a celebrity, the bag is a play on the 

similarity that many comic fans draw between New York city 
and DC Comic’s fictional Gotham City. Each shape features 

textured cow leather, and is characterised by the custom 
webbing guitar strap detail, adding a playful sporty appeal. 

The exterior webbing guitar straps are adjustable and attach 
to each side with the signature dog leash clasp, to keep your 
hands free for the perfect mix of fashion and functionality.
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WOMEN IN DIOR

TOI & MOI

Our favourite jeweller, Valérie Messika, 
is back with six new interpretations 
of an all-time classic, the Twin 
Collection. The new Toi & Moi plays 
on the unexpected combination of two 
diamond shapes, the pear cut and the 
emerald cut which merge architectural 
masculinity of the former and the soft 
curves of the latter.  The addition is 
extended to the designer’s fine jewellery 
collection with three unique pieces, an 
oval cut version, a contrasting stone 
version and a ring, which allows the 
white pear cut diamond to appear to 
float delicately on the finger.

The Christian Dior Museum, located
in the couturier’s childhood home 
of Granville, Normandy, is hosting 
a new exhibition, 'Women in Dior – 
Sublime Elegance of a Portrait' which is 
accompanied by the new book, Women 
in Dior – Portraits of Elegance, published 
by Rizzoli. Both the exhibition and book 
pay homage to some of the illustrious 
women who have worn the house’s 
creations. The exhibition, orchestrated 
by fashion historian and curator Florence 
Müller, takes visitors on a journey through 
a collection of dresses, photographs, 
paintings, drawings and letters that conjure 

up these women’s style and personality. 
Müller’s choice and presentation of 
designs illustrate the key events of lives 
lived in Dior and features Princess Grace 
of Monaco, the Duchess of Windsor, 
Diana, Princess of Wales, Countess de 
Ribes, Leonor Fini, Olivia de Havilland, 
Jackie Kennedy, Patricia López-Willshaw, 
Francine Weisweiller, Marilyn Monroe, 
Charlize Theron, Elizabeth Taylor, 
Edmonde Charles-Roux, Zizi Jeanmaire, 
Mitzah Bricard, Suzanne Luling, Carmen 
Colle, Marlene Dietrich, Jennifer 
Lawrence, Natalie Portman, Marion 
Cotillard, Emilia Clarke and Rihanna.
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The blogger behind one of the region’s most-loved style 
platforms, The Fierce Diaries, Nadya Hasan, launches 
her new eponymous shoe label. A vision, two years in 
the making, was first conceived from her love for shoes 
and constant search for the perfect pair to complete 
her wardrobe. Her first foray into shoe design reflects 
silhouettes from the roaring 1920s –an era that made 
an interesting mark in the history of women’s shoes. It 
was a time when long dresses were abandoned for raised 
hemlines, and shoes that were once tucked under floor-
length gowns could finally be shown off. The designer’s 

natural flare for classic elegance and luxury are 
translated into a debut collection of sling-back high court 
shoes with a bow detail, lace-up and pointed ballerina 
flats, and pointed ribbon-lace brogues. They strike a 
perfect balance between impeccable craftsmanship and 
quirky aesthetics and are handcrafted in Venice using 
pony hair, calfskin and river snake leathers in white, 
pale blush pink, and black. The Spring/Summer 2016 
Collection is now available at Galeries Lafayette in 
Dubai Mall, The Luxury Arcade in World Trade Center 
Abu Dhabi, and online at www.nadyahasan.com

NADYA HASAN’S DEBUT SHOE LABEL
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The Italian house channels its founder’s long-standing 
love of nature and travel with the launch of a wild bird-
inspired jewellery collection for women, in collaboration 
with jewellery designer, Daniela Villegas. Juxtaposing the 
magical world of nature with complex craftsmanship and 
exquisite materials, the collection depicts the themes of 
freedom and exploration through the prism of wild birds. 
The heart of the collection sees Daniela Villegas playfully 
channelling the highly coloured birds and wildlife that 
feature on iconic silk scarves and the Ars shoe, designed 
by Salvatore in the late 1950s.  “In the natural trajectory 
of progression, nature always provides a soothing and 
joyful dose to cope with the wear and tear that comes 
with evolution. Having the opportunity to work on this 
collection, with a brand like Ferragamo, has been a 
dream come true for me,” says Daniela. Reinterpreted 
for the modern cosmopolitan woman, a rich narrative 
of parakeets, parrots and birds of paradise flying from 
their cages is brought to life by the handcrafted skills of 
master Italian goldsmiths using vibrant combinations 
of sterling silver and purest gemstones such as green 
Topaz and purple Amethyst. A limited edition in gold and 
diamonds is available in selected stores.

VILEBREQUIN X MASSIMO VITALI

A natural, easy, Italian living collaboration seems the 
perfect fit between photographer Massimo Vitali, 
who has dedicated his career to the art of seaside 
photography, and the beachwear brand Vilebrequin. 
Massimo, fascinated by the rise of tanning clans on 
the Mediterranean coastline, came up with a two-part 
photo project for Vilebrequin paying tribute to different 
vacation styles on the Riviera. A mere 60km from St-
Tropez, the spots chosen by Massimo each reflect the 
spirit of a never-ending summer in their own unique 
manner: the protected shores of Porquerolles Island and 
the rocky poolside of the legendary Provençal Hotel in 
the Giens peninsula. The photograph will feature on the 
brands’s signature Moorea swimsuit and on a beach tote.

SALVATORE FERRAGAMO X DANIELA VILLEGAS



GLAM’s fashion editor Debrina Aliyah 
scopes out her favourite city.

Gucci’s Greek Chic
Alessandro Michele led the way with a woman who is 
feisty, kooky and independent. 

Mullets are Back
Not the short-at-the-front, long-at-the-back hairstyle 
favoured by 1980s footballers–rather skirts and dress 
cut asymmetrically to give eveningwear a lighter, edgier 
feel. 

Lanky Legs 
The asymmetric trend, the younger mini-friendly  
turn of many lines and Dolce & Gabbana’s retro 
beachwear all point to 2016’s must-have accessory– a 
good pair of pins. How do we know? Giorgio Armani 
told us so.

Gowns are Gone
Haute couture mega-gowns are enjoying a moment on 
the celebrity red carpet courtesy of Rihanna and Co. But 
weighty, full-length eveningwear was a rare breed in 
Milan. The end of ready-to-wear glamour?

Light is Right
Etro’s ballet-themed collection made the point most 
blatantly but light-as-a-feather fabrics were everywhere, 
from billowing dress trains to the bows adorning flat 

WHAT
ARE THE

MILANESE 
WEARING

THIS
SEASON?

Bottega Veneta

Dolce & Gabbana

Bottega Veneta
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sandals. It is a good time to be in the sheer fabric 
business.

Bomber Command
2016’s on-the-move woman needs a jacket that can 
be thrown on quickly– hence the bomber versions at 
Marco de Vincenzo, Etro, Cavalli and Versace, whose 
military-inspired tailoring was hailed as a welcome 
move away from the brand’s overt sexiness.

Big Glasses
Gucci featured jewel-encrusted glasses so big the 
models were all rubbing their tiny noses backstage. At 
Emilio Pucci the oversized eyewear resembled scuba 
masks. Dolce and Gabbana gave the look a 1950's 
twist.

All Clogged Up
Cheetah-print clogs anyone? Bottega Veneta is your 
place. In line with the ‘dressing for ourselves’ mood, 
flats predominated, from strappy sandals to peep-toe 
booties, sometimes adorned by fur and feathers.

The Great Outdoors
Max Mara headed for the ocean, numerous collections 
had a beachwear feel and Bottega Veneta’s Tomas 
Maier declared: “I want to be in the open air.” 2016 is 
going to be a year for getting out and about. Summer 
drinks at Un Posto A Milano, anyone?

Elisabetta Franchi

Santoni

Emporio Armani
Moschino

Giorgio Armani

Gucci

Giamba
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THE
REVIVAL

OF
 DENIM

BY DEBRINA ALIYAH
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W
hen Rihanna announced 
a new denim footwear 
collection with designer 
Manolo Blahnik earlier this 
month, we knew the ever- 

classic fabric would make a comeback 
this season. Expect it to be everywhere– 
apart from on your jeans– as designers 
are digging the part-90's revival, part-
cowgirl, and entirely irreverent look.

RiRi’s collection is setting the tone, with 
six different styles of boot, sandal and 
pump, heavily adorned with sequins and 
embroidery inspired by the superstar’s 
tattoos. The centrepiece of the Denim 
Desserts range is undoubtedly the '9 to 5' 
boot, a show-stopping thigh-high denim 
shoe that tapers into a jewel-encrusted 
garter belt for a bold and provocative look. 

Marc Jacobs’s summery new 'Katie 
Platform Pump' is covered entirely in 
denim and features sequined heart and 
star motifs for an extra injection of girl- 
band attitude. Pierre Hardy’s 'Charlotte 
Sun' denim platforms meanwhile, use 
different washes of colour to channel the 
work of French architect and designer 
Charlotte Perriand for a modern, block-
heeled take on the trend, and Saint 
Laurent has opted for a flat, clog-like 
silhouette, with denim straps dotted with 
metallic studs.

If you prefer to carry your denim, then 
there is good news, because jean purses 
have never been hotter. French fashion 
label Roger Vivier has teamed up with 
celebrity stylist Camille Seydoux on 
a new capsule accessories collection 
made entirely from the material.
Named 'Prismick' in honour of the
house’s 2012 line of the same name, the 
range comprises platform sandals, ankle 
boots, a shoulder bag, a bucket bag, a 
backpack and a sneaker. Stella McCartney 
has also introduced her new 'Falabella' 
quilted denim bucket
bag featuring a diamond cut ruthenium 
chain trim, while 'See' By Chloe’s Spring 
2016 collection includes the patchwork 
denim 'Vicki' bucket bag, featuring 
leather tassels for a complete checklist
of the season’s hottest trends.
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SUMMER-
READY 

SUNNIES 
BY DEBRINA ALIYAH
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High-Octane Glamour
Jimmy Choo is celebrating its 20th anniversary with two new 
limited edition styles that honour the high-glitz glamour at 
the heart of the brand’s identity. Christened 'Vivy’, the styles 
feature round nude coloured or gloss black acetate frames, 
decorated with removable jewellery made from Swarovski 
crystals and finished with a gold or silver-plated leaf motif.

Geek Chic
Chunky acetate frames are big news this season, with Tom 
Ford also making the material the focus of his latest eyewear 
collection. The designer has tapped into the current geek 
chic aesthetic brought back into vogue by the likes of Gucci 
with a series of thick, geometric frames like the 'Greta’ 
model, in retro-inspired colours such as  transparent pink 
and  honey/brown.

Futuristic Retro
Fendi is also channelling a retro vibe with its new  Eye Shine’ 
collection, which blends a 1970's colour scheme featuring 

golden yellows and turquoise blues with futuristic shapes and 
structures. Its 'frame within a frame’ concept gives round 
glasses a modern cat-eye silhouette, while the magnetic 
mirror effect on the entire frame keeps things fresh.

Essence of the 50s
Moncler has gone even further back in time for inspiration 
for its Spring/Summer 2016 collection, debuting a 
1950's-style range of butterfly shaped lenses in pastel 
colours. With an emphasis on taupes, corals and mint greens, 
the styles channel a laid-back, feminine vibe.

Luxe Mask
Chanel is opting for an ultra-modern look with an urban 
collection of sunglasses that blend technology with style, 
with models resembling a flat, mirrored eye mask engraved 
with laser padding. The 'Plein Soleil 2016’ line revisits the 
house’s signature bicolour motif, using colours subtly based 
on acetate that gradually slip from black to blue on a solar cat 
eye and from black to white on an oval optic.

Chanel

Moncler

Fendi

Celine



FEMININE 
STRENGTH
“D

ramatic, feminine, and 
edgy," were the guiding 
words of Lebanese 
designer Hussein Bazaza 
as he developed the 

capsule collection that went on to win 
the inaugural Fashion Prize, an annual 
competition aimed at unearthing young 
fashion talent in the overlooked Middle 
East region. The winning collection is 
rich in patterns, shapes and textures 
and is a continuation of the designer’s 
SS16 Mithra collection which was based 
on an imaginary Persian princess and 
her experience as the only survivor of 
a nuclear blast. “The capsule features 
a young spirit and a classic base — I’m 
referring to the silhouettes, which include 
a black dress and a short, flared skirt. But 
all the work is highlighted with the mix of 
materials. I really wanted to do my best to 
mix the colours and fabrics because this is 
my strength. It’s what gives the collection 
a modern feel and where my creativity is 
underlined.”

Hussein started off in 2012 with a debut 
collection that mapped out his signature 
style when he was selected by the Starch 
Foundation to launch his eponymous line 
of ready-to-wear. The designer is known 
for drawing inspirations, where every 
cut reflects a different story, a personal 

emotion that creates a one-of-a-kind 
experience–fashion with a soul. The brand 
is based on a merge of classic and modern 
fashion, and a contrast of feminine and 
edgy at the same time. The ready-to-wear 
line is mix of wearable pieces with couture 
details. Lace collage, geometric cuts and 
shapes, storytelling prints, highly intricate 
details and well-fitted garments that 
flatter the female body are the signature 
styles. The elements are produced through 
the brand’s carefully selected Lebanese 
craftsmen who are highly experienced, 
skilled and passionate about their work. 
“We are lucky to benefit from our local 
craftsmen , who have perfected their 
skills after dedicating their entire lives 
to creating one-of-a-kind masterpieces,” 
the designer says. The brand appeals to 
the modern day, complex, independent 
woman, the one who clearly represents 
the “ombre et lumiere”, the best of two 
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worlds. “She is a hopeless romantic but 
only behind closed doors with herself; to 
others she is dramatic, edgy and realistic,” 
he explains. 

The Fashion Prize was launched by 
Style.com/Arabia in partnership with 
the Design Dubai & Fashion Council and  
featured 200 designers from 15 countries 
across the Arab region. Shortly after, 
Hussein also participated in 'Who is on 
Next Dubai?' by Vogue Italia, a talent- 
scouting initiative mainly focused on 
emerging designers from the Middle East, 
Asia and Africa and the newest addition 
to the Vogue Fashion Dubai Experience. 
Selected by a panel of globally-renowned 
fashion experts, Hussein Bazaza won 
an opportunity to showcase his FW’16 
Haute Couture collection during Altaroma 
Fashion Week in Rome. “Amazing! We 
worked so hard to make things happen 
from our side and I believe that there were 
so many great, hardworking designers, 
that I couldn’t believe I won.’ The 
collection is now available exclusively on 
Farfetch through two boutique partners: 
Curve and Al’Ostoura.



SUMMER ACCESSORIES

WHAT’S TRENDING?

GLAMPING

Glamping goes beyond just 
for festivals as the trend gets 

adapted for our everyday 
wardrobe. Native American 

influences are key, with 
feather trims and beading 

setting the tone. Brown suede 
drives materials, with a mix of 
tiered and placement fringing 

adding a bohemian edge to 
shoulder bags throughout.

Christian Louboutin
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BOXY AND 
STRUCTURED

Boxy and structured 
silhouettes drive bags for 

spring, adding a contemporary 
feel to classic styles. Chunky 

hardware paired with 
different materials also

makes them versatile for 
day-to-night pairing!

Aspinal of London

Loewe

Salvatore Ferragamo

Miu Miu

Weill

Mulberry

Stella McCartney

Roger Vivier

Christian Louboutin



NEW ROMANTICISM

New Romanticism brings us 'barely there' 
shades of nude and blush with unexpected 
soft embellishments of floral and adorable 

charms. Bags and shoes encapsulate the 
trend perfectly with cosmetic tones also 

coming through in quirky jewellery.
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Delpozo

Stella McCartney

Stella McCartney
Coach
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Alexander McQueen

Stazia Loren

Santoni

Delpozo

N21

Christian Louboutin



HEAD
ACCESSORIES

Hats of all kinds, especially
wide-brimmed and rancher shapes 
make for a good addition especially 
on hot summer days. And to match, 
a rugged backpack, be it hand-held 
or loosely slung over the shoulder 

gets you ready for vacation.
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Balenciaga

DSquared2

Zadig & Voltaire Zadig & Voltaire

Mulberry
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THE STANDOUTS

They might defy the
season’s leading trends but

for pack-leading style setters, 
these accessories will take your 

wardrobe to the next level.

Alexander McQueen Aquazurra Christian Louboutin

Bottega Veneta Sara Battaglia for Salvatore FerragamoDSquared2

Loewe Stazia Loren
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FOR RAMADAN 2016

THE ULTIMATE GUIDE TO

Gifts and Goodies

ALL DRESSED UP 

This year H&M has introduced an exclusive 
collection for Ramadan. Long and flowing gowns, 

kaftans and elegant dresses are the perfect 
choice for Iftars, Suhoors, family gatherings and 
other special occasions. The collection comes in 
a variety of colourful and soft fabrics, prints, and 

loose silhouettes to suit all tastes.

BY SHELLEY KNIPE

HEAVEN SCENT

Ajmal, with its long history in the art of perfumery in the 
Middle East, is synonymous with high-quality beauty products 
and fragrances for both the body and home. Following the 
launch of its Signature Series, Ajmal introduces Oudesire, its 
first unisex and most luxurious scent yet. The fragrance 
combines the sultry blend of Oudh and musk with floral top 
notes of orange blossom, rose, jasmine and bergamot, with a 
spicy and fruity core of ginger, raspberry and cassis. 
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TREASURE TROVE

The Miu Miu Treasures Capsule Collection is a reinterpretation of the Club Bag series 
first launched in 2015. Now hand-finished with crystals in sapphire, emerald and 
ruby colours, the softly structured body of the bag is crafted in equally rare and 

precious materials, such as python, crocodile and mink. A second chain, embellished 
with crystals in a myriad of hues, is suspended from the classic Palladian chain 

shoulder strap, and falls across the front of the bag, mimicking a piece of jewellery. 
Miu Miu has also developed a shoe collection exclusively for the Middle East. 

Inspired by the bejewelled details of its AW16 collection, platforms, wedges and flats 
are presented in luxurious satin material, in the beautiful colour palette matching 

the special Ramadan bag capsule collection. Crystals decorate the uppers and ankle 
straps. The Treasures Collection is available at Miu Miu stores across the region.

SPARKLE THIS SEASON

The renowned luxury diamond house 
Mouawad has entered into the spirit of 
the season with its Ramadan Collection. 
Notable pieces include the iconic hamsa 
hand that glistens in diamonds or 
sapphires; the beautiful Islamic script in 
diamonds, mother-of-pearl and coloured 
gemstones; a selection of precious prayer 
beads; as well as the evil eye  talisman or 
charm rendered in diamonds. Mouawad's 
range of Ramadan-inspired jewellery 
makes wonderful gifts for Eid.

LOOK GREAT, FEEL GREAT

The holy month focuses not only on 
the spirit, but also on how we care 

for our bodies, and there is no 
better way to treat yourself or your 

loved ones, than with the Elemis 
Spa at Home range. The Frangipani 

Monoi Salt Glow is a gentle polishing 
scrub that exfoliates dead skin cells 
and helps to brighten the skin. Made 

with an exotic coconut oil and 
mineral base that melts on contact, 
it purifies, cleanses and softens the 
skin. The intense infusion of exotic 
Tahitian Monoi oil and frangipani 
flowers conditions the skin and 

leaves it delicately fragranced. The 
Japanese Camellia Body Oil Blend, 

made from the finest grade 
aromatherapy oil, is perfect for 

nails, hair and combination skin. The 
light oil is quickly absorbed and is 
rich in plant collagen, which keeps 
the skin moisturised and supple.



THE ART OF MEZZA

The W Doha brings back  'The Sultan 's' Tent  for Iftar and Suhoor 
festivities, featuring the Michelin-starred chef, Greg Malouf, 
who is a recognised authority on Middle Eastern gastronomy. 
Expect contemporary Middle Eastern mezza serving dishes,  
Freekah with wild mushrooms and slow cooked Baharat lamb, 
hazelnut falafel with marinated Greek feta cheese and jou jou 
bread, chicken in saj with sumac onions and Hand of Fatima ice 
cream with pomegranate sorbet and caramel wafers. Buffet 
tables dedicated to Indian, Italian, Japanese and Asian cuisines 
will also be on offer, all complemented by a generous 
assortment of desserts and beverages. 

RAMADAN REFLECTIONS

Mario Uboldi Jewellery Art has created distinctive 
Uboldi charms with symbolic meanings to celebrate the 
reflective occasion of Ramadan. Designed by Andre C. 
Meyerhans, the Swiss-Italian architect, artist and 
jewellery designer, the charms are created in 18K gold 
and with fine, natural diamonds. Six of the thirteen 
Ramadan charms are written in different styles of Arabic 
calligraphy. Four designs revolve around the fascinating 
new moon, which indicates the beginning and the end 
of the holy month. The Uboldi charms are available at 
Tanagra, Marhaba and Damas Jewellery in Qatar.

PUT YOUR BEST FOOT FORWARD

Prada presents an exclusive collection of footwear especially 
selected for Middle East clients. Mules and platform sandals are 

available in printed patent Saffiano leather, crocodile skin and ayers 
snakeskin with Art Deco style embroidery, accented by coloured 

crystals. The collection also features a preview of the Autumn/Winter 
2016 collection of patent leather and kid lamé mules featuring a 

classic, grosgrain bow. Find it in Prada stores across the region.
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CLASSY COMPILATION

Revisiting a painting technique developed during the Renaissance by the great 
masters and applying it to the treatment of leather, Montblanc innovates with 

the new Meisterstück collection. Masterfully painted leather goods with a 
contemporary and sophisticated appeal take inspiration from 'Sfumato' , an 

ingenious painting technique pioneered by Leonardo Da Vinci and his followers. 
Meaning 'evaporated like smoke', the fine shading and delicate graduation 

between colours produces imperceptible transitions between the hues. 

THE WRITE STUFF

Celebrating its 110th anniversary, Montblanc revisits its early pioneering spirit 
with the Heritage Collection Rouge & Noir Special Edition. The collection has a 
vintage look and feel, and the design brings a contemporary twist to the early 
model with a slimmer and longer silhouette. The new shape and size make for 

an enhanced, softer and more luxurious writing experience.  The cap and barrel 
are crafted from precious black resin and lacquer, while the traditional off-white 

snowcap, which crowns the instrument, is embedded in coral red resin. A 
bi-colour nib in Au585 gold is decorated with the intricate serpent engraving. 

Complementing the writing instruments is a collection of fine stationery pieces.

OVER THE MOON

Also from Montblanc is the Boheme 
Moongarden Collection, featuring 
elegant timepieces, jewellery and 

writing instruments inspired by the 
romance and mystery of the moon. 
An 18K red gold bezel is set with 78 
fine Wesselton diamonds and the 
watch features interchangeable 

leather straps, each decorated with 
the colourful seasonal patterns 

related to the moon's 
ever-changing phases. Completing 

the collection is the Montblanc 
Boheme Doué Moongarden writing 
instrument, available as a fountain 
pen, rollerball and ballpoint pen.

IT'S ALL IN THE DETAILS

For men who adore a well-tailored thobe or 
a smart suit with immaculate shirt and tie, 
the Sartorial Collection presents cufflinks, 

money clips, tie bars and bracelets.
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Dior’s new bag is timeless right down to its name, Diorever, and trust 
the storied couture house to put the best of its craftsmanship into 
creating this new addition to its family. GLAM opens up the doors 
of Dior’s ateliers to give you a sneak peek at the leatherworks that 

taking place in the countryside of Florence, Italy.

THE MAKING OF:

DIOREVER
BY DEBRINA ALIYAH
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It takes more than nine 
months to develop and 
requires more than a full day 
to make. From its structured 
curves to its reversible 
flap, metallic clasp, and 
its sometimes contrasting 
colours and materials, the 
bag is crafted by hand.

Everything begins with the choice 
of rigorously selected leathers. 
The craftsman’s eyes and hands 
are his most precious tools; he 
scrutinises, examines, touches 
and measures every centimetre 
of material to ensure that the skin 
shows no imperfections.

The leather must be 
perfect in order for 
it to be hand cut with 
a razor-sharp blade, 
following the cardboard 
patterns for the bag’s 
47 leather components.
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Using a round-headed 
hammer, the craftsman 
taps the skin with an 
iron punch that has 
been custom made 
according to the exact 
measurements of the 
crest-shaped clasp.

The bag’s interior 
is as important as 
its exterior, and so 
various reinforcements 
are placed where the 
bag undergoes the 
most strain, to ensure 
it keeps its shape and 
to prevent the leather 
from weakening as the 
years go by.

Then, using a circular 
perforator, the craftsman 
makes holes for the six 
visible magnets that adorn 
the bag’s front, back and 
flap. This choice makes it 
possible to create colour 
contrasts, because each 
magnet is individually 
encased in leather before 
being stitched between the 
bag’s inner and outer layers.
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Whether precious, classic or innovative, 
each skin has its own specific wooden 
form, because no two skins behave in 
exactly the same way, and each moulds 
the form’s curves accordingly. For this 
reason, the craftsman works the leather in 
the manner of a couturier sculpting a fold, 
pleat or drape in fabric on a mannequin.

Then comes the assembly of the three inside pockets. These are first glued 
and then stitched by machine, followed by the handles, their base a visible 
feature on the front of the bag. These aesthetic choices serve to highlight 
the main elements of construction that contribute to the beauty of the 
whole. Like a couture signature, the name “Christian Dior” is embossed 
using a silver ribbon. At this point in the process, the emblematic Diorever 
clasp, a stylised crest decorated with laser-engraved micro-cannage, its 
frame covered in leather under the flap, is affixed to the front of the bag.

Next, using a small wooden stick with a pointed end, 
the craftsman colours all the cut edges with a special 
leather-friendly paint that dries to a semi-shine finish. 
This tool ensures perfect precision, because following 
the lines is essential. The large rear pocket is then 
positioned along with the remaining metal components, 
such as press studs, feet, buckles and strap fastenings.

The inner and outer parts of the bag are 
now sewn to the sides by machine for 
greater precision. Lastly, the craftsman 
sews six saddle stitches on the bag by 
hand. Everything is meticulously checked 
before the bag is wrapped to protect it.
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Andrew Bolton, the curator in charge of the Costume Institute 
at the MET Museum, organised the exhibition to acknowledge 
the parallel rise of hand-made and machine-made couture 
and ready-to-wear garments in today’s  era. There is so much 
value placed on hand-made and hand-sewn garments found 
in couture fashion houses these days, which give a 'human 
touch', as opposed to what can be found in fast- fashion 
brands.

Manus x Machina sheds light on how man and machine 
can work as one and bring about a new innovation in the 
future of fashion.  Many couture designers are embracing 
technology as part of their métier such as 3D printing, laser 

cutting, incorporating LED lights and introducing cognitive 
technology, such as Zac Posen’s dress, seen on the supermodel 
Karolina Kurkova. While some designers are attracted to 
new technology, other designers interpreted the theme in a 
different way by creating more complex details that would be 
immensely difficult to do by hand. In both ways, it is a means 
of pushing the boundaries in fashion design while challenging 
the imagination of designers and innovators to open new 
pathways in our technology-driven world.

We have streamlined the list of the best-dressed celebrities 
at the MET to highlight the mélange of creative designs that 
influence the future trends in fashion.

FASHION IN AN AGE OF TECHNOLOGY

MET GALA 2016

MANUSx
MACHINA

BY RADHEYA VISPERAS

THE 2016 MET GALA WAS A KALEIDOSCOPIC 
WHIRL OF FASHION INNOVATION THAT SPARKED 

NEW IDEAS IN FASHION DESIGNERS AND 
CELEBRITIES ALIKE. THIS YEAR’S THEME WAS A 

TRIBUTE TO THE OPENING OF THE EXHIBIT, MANUS 
X MACHINA: FASHION IN AN AGE OF TECHNOLOGY.
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COSMIC GYPSY 
DAKOTA JOHNSON IN GUCCI 

A combination of hand-made and 
machine-made details were incorporated 
in this dress such as laser cutouts of 
lacework stars that had been carefully 
stitched into a draped georgette skirt and 
train giving a seamless and light structure. 
The colourful kaleidoscope of lace cutout 
stars gave this dress a cosmic, funky and 
dream-like appeal. Dakota's sharp-cut 
bangs and straight-cut hair was kept simple 
to bring the focus on the dress-making. 
Dakota looked like a gypsy goddess in this 
outfit. Coachella vibes anyone?

GOTHIC CHIC
KRISTEN STEWART IN CHANEL

Chanel ambassador Kristen Stewart wore a 
black embroidered silk dress, Look 78, from the 

Fall-Winter 2016/17ready-to-wear collection 
and Chanel leather boots. Her rebel/gothic style 
and carefree personality translated well with her 

ensemble.  She looked elegantly daring in a dress 
with a high-waist cutout with leather lacing that 

resembled a large belt and a high centre front slit that 
showed off her legs. She also paired this outfit with 
futuristic make-up using Chanel silver eye shadow, 

along with minimalistic jewellery. The dress itself 
was a jewel on its own, showing off sophisticated 

beadwork and embroidery that resembled a dark 
starry night or a pixelated black screen.

BLOOMING CELESTIAL 
BLAKE LIVELY IN BURBERRY

Pregnant and blooming in a pastel and blush 
pink pleated, technical silk, organza and 
chiffon gown, Blake Lively looked statuesque 
as she concealed her baby bump underneath 
a soft corset bodice with a gathered chiffon 
detail. Her dress featured complex handwork 
on hand-dyed and sewn-in laser-cut acrylic 
petals that accentuated her detachable 
cape.  She paired the dress with pink Lorraine 
Schwartz drop earrings and a bold red lip, with 
matching red ankle-strap heels. She looked 
like a dazzling princess on the red carpet.



REACTIVE FLORALS
KAROLINA KURKOVA IN MARCHESA X IBM

Supermodel Karolina Kurkova wore a cognitive dress that lit up depending on fans’ reactions to the 
dress on social media. IBM emerged with a super computer, called Watson– a  'question answering 
machine' that could be a step forward in our 21st century artificial intelligence craze. Even more, 
the dress was pre-designed by the supercomputer as it was programmed to narrow down a colour 
palette and silhouette based on past images that Marchesa had sent. The LED dress lit up in real 
time, and Watson changed the colour of the dress as it received positive and negative comments. 
This dress symbolises the theme of ‘man and machine’ as it features delicate floral appliqués, 
hand-embroidery and hand-stitching, along with computerised LED lighting. The supermodel was 
definitely super techno-chic that night! Could this be a new trend in fashion? We hope so.
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SPACE-AGE GLADIATOR 
TAYLOR SWIFT IN LOUIS VUITTON

Pop princess, Taylor Swift, attended the Met 
Gala as a celebrity co-chair wearing a tech-
inspired metallic snake-skin print dress with a 
semi-attached crop top and a pencil skirt with 
tiered flare details. Her outfit revealed some 
skin in all the right places, showing off her 
lean waist and bold shoulders. She paired this 
with leather strappy heels for a chic gladiator 
look. For a futuristic touch, she wore avant-
garde jewellery by Eva Fehren. She also took 
the night off from her signature red lip and 
replaced it with fierce dark wine lipstick that 
revealed another side of Taylor, but her blonde 
side-swept pixie cut is to die for anyway!

LAVISH LATEX 
BEYONCÉ IN GIVENCHY

The flurry about her newly launched album ‘LEMONADE’ has not 
fizzled out and Queen Bey strikes again in a latex haute couture dress 
by Givenchy creative director Riccardo Tisci. Consistency is key as she 
stayed true to her Victorian/ Antebellum style with puffed mutton sleeves 
and an hourglass silhouette just like her costumes in ‘Formation’ World 
Tour. Her dress was custom-made for her in that it needed a customised 
mannequin to test the fit. Rumour has it that each pearl on her dress was 
worth roughly $8,000, it was latex extravaganza at its best.
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SIMPLE SOPHISTICATION
HAILEE STEINFELD IN HENNES & MAURTIZ / H&M

Rock Bottom singer, Hailee Steinfeld stunned everyone at 
the Met as she elegantly walked the red carpet in an emerald 
green satin gown with a high central split and a corseted 
bodice made of navette sequins overlaid with silk organza. The 
singer/actress collaborated with H&M in designing her dress 
to create the perfect classy and mature look for the nineteen 
year old. Her choice of designer brought an interesting mix in 
the 'couture versus fast fashion world' as it broke the current 
stereotypes of mass-produced garments. The dress was made 
from scratch, starting from designing to sketching to the final 
production and it took a solid two weeks to complete. Not too 
bad for a gorgeous jewel-like dress! Hailee accentuated this 
look with an oversized gold chain necklace, gold bangle and 
gold strappy platform heels that were a sight to behold.

ULTRAMODERN CINDERELLA 
CLAIRE DANES IN ZAC POSEN 

The epitome of the Met Gala’s Manus x Machina was Claire 
Danes in her Zac Posen glow-in-the-dark dress that resembled, 
as the Internet puts it, the '21st century Cinderella'. She looked 
jaw-dropping and breathtakingly gorgeous both in the limelight 
and inside the dark Gala reception. She wore a voluminous 
powder blue strapless gown that was simple yet it embodied the 
night’s futuristic technology theme. The dress was so complex 
that it had to have a special engineered understructure to carry 
all that volume! The fabric that lay on top was a lightweight glow 
in the dark fabric that Posen called 'gossamer'. Indeed, it looked 
like filament threads spun into a magical fabric that was perfect 
for the futuristic queen like Claire Danes. 



CREATING
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SUSTAINABLE
MEMORIES

Emotional, ethical, collaborative and innovative, Kristina 
Spirk's meta-design approach recreates a profound 

memory into meaningful silhouettes with stories to cherish.

BY AARTHI MOHAN
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She delves into her fashion journey and 
tries to find the thread that connected her 
to this sustainable approach. "I started 
my career in Croatia (Zagreb), where 
I was born and raised. My first work 
experience was for a fashion company 
in Croatia. After six,seven months of 
working, I realised that being an in-house 
designer did not interest me; I wanted to 
be independent and develop something 
that was mine. At 24, I founded my own 
company. As it grew bigger I became less 
of a designer and more a businesswoman, 
so, I quit and left for New York in pursuit 
of my dream of establishing myself as an 
international designer," she says.

Though Kristina is aware of the fast-
paced, faster consuming marketplace of 
fashion, the essence of the problem is not 
how many collections are being produced 
in a year. "The reason I have chosen not 
to produce many collections is because I 
do not want even one piece to go waste. 
Six collections per year can become a 
little crazy and one cannot keep track and 
create meaningful designs. Big collections 
do have nice pieces, but overall it just 
blends in with the other brands. There 
is nothing very exclusive. In order to be 
profitable you have to make compromises, 

K
ristina Spirk cut a distinctive 
figure as she sat among the 
judging panel at the Virginia 
Common Wealth University's 
final year presentation. 
Her quiet authority made 

students want to go up to her and speak to 
her. And what she says makes for a strong 
statement in fashion. The world doesn't 
need new things, we all have pieces in our 
closets that we treasure however old they 
get, like a wedding dress or a gift. The 
reason we keep them is the meaning and 
the emotional attachment we hold, says 
this Milan-based womenswear designer.
Exploring beyond the limits of fashion, 
she breathes new life into dresses by 
decontouring, a process of rethinking 
designs, where the starting point in 
creation is not the fabric but an existing 
garment and where the narrative, shape 
and form take a contemporary spin while 
preserving the heritage. The final product 
once created reflects physical presence 
and meaning, and becomes an extension 
of the personality. Kristina spoke to 
GLAM about how the fashion industry has 
changed and how design 
can be redirected into a constructive 
concept for alternative luxury. 

but I wasn' t ready at that time to make it". 
For Kristina the bigger evil is the 

mass- producing cheaper fashion forward 
fashion brands that we see. "I am against 
this concept from the beginning and I was 
also judged because of this. For me, the 
impact on the society which these brands 
are having is definitely not a positive one. 

 If you look at young girls aged 
between 10 and 15, it is all about new 
designs and collections and they become 
more overwhelmed about their physical 
appearance. In this society we start to 
struggle with our essence or identity. It 
is not always all about the clothes. The 
problem is that people do not realise the 
difference in the quality, the production 
and the story that lies behind it when it 
comes to high-end brands," she says.

Fashion has become about the instant 
and not about the experience behind 
any creation, and Kristina agrees about 
the changing scenario. "Fashion is not 
the same anymore as it used to be. 
Design is becoming more and more 
two-dimensional and we are forgetting 
the essence which lies in elements such 
as craftsmanship and the story behind 
the product. We live in a world which 
is defined by the concept of openness. 
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We believe in an open society where 
information has become part of our daily 
lives. From the moment you wake up till 
the time you go to sleep, you are bound 
by all sorts of images and information, 
and you tend to copy because you are 
influenced by something that you have 
seen somewhere," she says. Not avery 
social media person, Kristina is not 
convinced of the influence of social 
media. "I believe in human touch, in the 
essence of life which is physical and not 
virtual. After Kristina's experience as a 
freelancer and consultant in New York and 
Milan, she wanted to go back to start her 
own company, but this time it was more 
challenging and different, because this 
time she was sure that she did not want 
to give birth to another mass-producing 
machinery. I wanted to create something 
very meaningful both for the client and 
also the earth we live in. My idea was to 
give new life to existing shapes, which is 
something I was already doing when I was 
in Zagreb with a few clients. It is then that 
the idea of re-designing wedding dresses 
came. I want my clients to feel the physical 
presence of their loved ones or a cherished 
memory. It was something that had a huge 
emotional impact on me. I want to give 

new life to these garments. I want to give 
contours to people s memories and their 
emotions. This is the essence of my label 
Decontoured," she says.

Kristina had a brief, though 
comprehensive view of Qatar's fashion 
creation process being a part of the 
judging panel and though she did not do 
any research on the fashion industry, she 
spent a lot of time with the participants, 
where she could see them using elements 
underlying the society. "They are very 
influenced by the western clothing. They 
had also created certain silhouettes which 
reflected a western aesthetic. We had 
ethnic elements as well, but bottom line 
is that they were not as involved with the 
heritage aspect as much as with the luxury 
or fast-fashion," she says.

Kristina's favourite designers whose 
work has really made an impact on her are 
AzzedineAlaia, the house of Comme des 
Garcons and Gyo Yuni Kimchoe. "Even 
though the three have very different 
styles, the level of craftsmanship, the 
story behind the brand and the way they 
perceive design is amazing". 

Commenting on the recent 
phenomenon of chief designers moving 
away from being the face of brands 

like when Raf Simons left Dior; Alber 
Elbaz left Lanvin and now Slimane 
from Saint Laurent, she says that the 
industry has always worked as a team. 
"It is not one designer anymore. But the 
chief designer emphasizes his work and 
name which is seen most often in Haute 
couture collections. For designers now, 
it becomes impossible to follow this fast-
track garment development business. 
Designers mostly are not businessmen; 
they do not have that characteristic. 
There is a huge problem between the 
executives and the designers and this is 
having a huge impact on the industry, 
because on one side you have people 
wanting results very fast and on the other 
you have creative people who are into 
the process and are developing for the 
future," she reflects.

For Kristina, there is no definition 
for an ideally dressed woman. For 
me, a woman should feel comfortable 
in whatever she is wearing; you can 
see a smile on her face and sense the 
confidence. A perfect dress is the one that 
fits and suits you and makes you feel like 
a princess and this is the women she aims 
to create through sustainable fashion, 
reviving memories of precious moments.



KARL LAGERFELD TAKES US ON AN ADVENTURE TO THE EXOTIC 
ISLAND OF CUBA, A BREAK FROM THE BUSY METROPOLITAN FRENZY, 

AND INTO 'LA VIDA TRANQUILA' FOUND IN FLAMBOYANT HISTORICAL 
HOUSES, OUTDATED TECHNOLOGIES AND ENTHUSIASTIC RESIDENTS 

WHO ROAM AROUND A SOMEWHAT TIME-FROZEN CITY.  
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VOYAGE À HAVANE:

CHANEL DEBUTS
CRUISE 2016/17 IN CUBA

BY RADHEYA VISPERAS

1
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Amid the busy streets dividing Centro 
Habana and Old Havana is the historic 
El Paseo del Prado, also known as 
“meadow walk”, an iconic landmark 
among Cubans and tourists alike. With 
its plush green trees providing cool shade 
in the hot Caribbean weather, antique 
lampposts, and beautifully tiled ceramic 
floors, it served as the perfect spot for 
Chanel’s Cruise Show. It symbolises the 
past and the present, and merges them 
into one. Stepping into Cuba and blending 
with the culture felt like travelling back in 
time and experiencing an old-fashioned 
lifestyle. Flocks of Cubans eagerly 
watched atop the colourful buildings and 
looked down from their verandas while 
kaleidoscopic Almendrones and Coco 
Taxis paraded through the streets around 
El Prado, with stunningly dressed models, 
celebrities and actors enjoying the hustle 
and bustle of Cuba.

The entire 160 metre stretch of the 
promenade was filled with a star-studded 
front row with the likes of Tilda Swinton, 
Vanessa Paradis, Gisele Bündchen, 
Gaspard Ulliel, Alma Jodorowsky, 
Caroline de Maigret, Vin Diesel, Michelle 
Rodriguez and Cecilia Suarez. At sunset, 
the lamps were lit up, the show started 
with a flurry of chattering guests swiftly 
silenced by exotic voices of the Ibeyi (twin) 
sisters–Lisa-Kaindé Diaz and Naomi Diaz– 
singing traditional Yoruba folk songs. 

The show started with an immensely 
cultural vibe that highlighted a French- 
Cuban 'entente cordiale' in Chanel’s 2017 
cruise collection. The first looks were 
reminiscent of classic black and white 
colours of Chanel which were in 19th 
century fashion style, such as poet collars, 
wide neckties, wide leg pants, 'débutante' 
dresses, spencer jackets and two-toned 
spectator shoes. The monochromatic 

1 	 The show was opened by Stella Tennant, walking the 
runway to a piano tune orchestra.

2 	 Look 11, Model Bara Podzimkova in a dusty grey tulle 
dress with floral and leaves detail and metallic belt and 
sandals.

3 	 Molly Blair in Look 30, wearing a red striped wide-leg 
pants and classic Chanel tweed suit jacket, accessorised 
with a sequined beret.

4 	 Look 37 worn by Rianne van Rompaey in a unisex Viva 
Coco Cuba t-shirt and classic Chanel tweed suit and 
skirt in peach outlines and multicoloured threads.

2 3

4



colours and classical silhouettes 
evolved into saturated and colourful 
contemporary garments like t-shirts with 
'Viva Coco Cuba' prints, leggings, and 
maxi dresses. Many Cuban historical 
references were seen in Chanel’s 
collection. Think of Ché Guevara’s beret 
but encrusted with sparkly sequins and 
the interlocked 'C' emblem of Chanel.

Classic Almendrones, Cadillacs and 
Buicks were made into vibrant prints that 
were worn as summer coats, maxi dresses 
and pants. Male and female models 
wore native Panama hats throughout 
the show, while the models also sported 

the traditional and iconic Cuban cigars. 
Chanel, although a very high fashion 
brand whose clothes are currently unsold 
in Cuba, made it very accessible to the 
audience with its relaxed styling: mix and 
matched formal suits that were vraiment 
Français and t-shirts and pants that were 
very Cuban in style – was just the right 
combination for this show. With models 
full of energy, and audiences overflowing 
in excitement, Chanel’s cruise show 
closed as Karl walked with his godson 
Hudson Kroenig, and a conga line of 
dancing models and musicians later 
joined by the audience.
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5 	 Look 54 worn by Maartje Verhoef, a loose knit maxi dress with black and gold spectator 
shoes. Look 55 worn by Lauren de Graaf, a belted black lacework chiffon dress. 

6 	 Viva Coco Cuba t-shirt and printed pajama, look 63 worn by Julian de Gainza.
7 	 Gisele Bündchen, face of Les Beiges, wore a red knit top and matching skirt from the 

Spring-Summer 2016 Ready-to-Wear collection. 
8 	 The Ibeyi sisters, recently known for performing at Beyoncé’s  'Lemonade' album, 

opened the show with exotic Yoruba music. 
9 	 Tilda Swinton wore a white cotton blouse and a silk black skirt, look 26, from the 

Spring-Summer 2016 Haute Couture collection. 
 10 	 Vanessa Paradis, CHANEL Ambassador, wore a beige lace and bronze cotton dress, look 

52, from the 'Paris in Rome' collection. CHANEL shoes, accessories and bag.

5

7

10

6

8 9
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Exploring the aesthetic blend of art, 
architecture, traditions and cultural experiences, 

Oumaima Tamarzizt creates unique design 
pieces that are minimal yet powerful.

A
CROSS-

CULTURAL
IDENTITY

BY AARTHI MOHAN
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E
ach piece in Oumaima’s 
eponymous collection 
is manifested as an 
aesthetically bold 
adornment that carries a 
narrative, a story, or an 
inspiration. Immersed 
in the richness of her 

Tunisian heritage and contemporary 
influences from Paris, her sense of 
imagination, thirst for travel and  
freedom of design are seamlessly 
translated into original pieces which 
evoke a stylish ‘East-meets-West’ vibe.
Drawn in clean minimalistic lines 
and romantic, ethnic Berber motifs, 
Oumaima uses bright colours, gold-plated 
metals, universal symbols and Islamic 
Moucharaby architecture which coexist 
with geometric forms to evolve into her 
creations. Her collections are inspired by 
the Tunisian desert and its picturesque 
seaside. With her brand, Tamarzizt, 
this Parisian-based designer believes 
in creating jewellery that is eternal and 
which can be passed on for generations. 
Oumaima spoke to Glam about the 
colourful patchwork of cultural creations, 
which is what the brand stands for.

You combine materials that are very 
different from one another. Do you believe 
in playing with contrasts? How do you 
approach design?
In general, my approach begins with an 
image or a material and then I start to 
sketch and assemble pieces together. I 
like to play with fabrics by mixing hard 
metal and soft cotton. I prefer using 
gold and platinum but because it is 
expensive, I use gold or silver plated 
brass in my designs. Then, I go to the 
atelier with whom I have been working 
for over 30 years to create the castings, 
gold or silver plating. In the last part of 
the production, all the pieces come back 
to my atelier where we assemble and 
complete the manufacturing process.

Do you follow a defined path when you 
experiment or are you more instinctive?
In general, it’s more instinctive, and the 
results might come out very different 
from the original starting idea. I think 
it gives more interest to the piece and 
brings real creativity.

Could you talk about your latest collection? 
You use a lot of Berber motifs in your work, 
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any specific reason?
I am Tunisian and have lived in Paris for the 
last nine years. I get inspired by my heritage 
and culture. Each Tunisian region has its 
own type of design and it was important 
for me to use this rich background for 
my new collection as I wanted to mix the 
modernity of our world with the colours of 
my childhood. When I create, I think about 
my memories as a child and my traditions 
and all the diverse experiences that I have 
captured through my journeys.

Your work is not inspired by the traditional 
idea of handcrafted jewellery but rather is a 
cross-cultural blend. How did you reinvent the 
techniques of the past? 
Cultural diversity is something that really 
inspires me. I live in Paris, which is a 
fashion capital and my roots are Tunisian, 
this helps me mix and cross-create.

Do you have a favourite piece that you have 
designed so far?
The Fringe Collection is my favourite,  
it’s also our best seller. The collection is
full of energy, life and it has to be worn 
to be magnified. It is a piece that really 
stands out.

Do you keep up with any jewellery trends?  
What is trending right now?
I do not follow any trends very closely,  
but I try to be updated on what is new in  
the fashion industry right now. I think one 
has to always come up with new items and 
fresh ideas. That is the goal of creation.

What is the one investment piece every 
woman should own? And a piece of 
jewellery that will never go out of style?
Every woman should own a timeless 
piece. Hoop earrings are usually a 
good bet as they match diverse types 
of clothing. A metal cuff is never out of 
style, it can be simple or sophisticated 
and perfect for sunny days or beautiful 
nights. 

Any designer’s work you closely follow? 
What is the design motto you live by?
I follow a lot of haute jewellery 
designers, because only high jewellery 
can create the same fantasy as fashion 
jewellery. They can design crazy pieces 
without limiting themselves to budgets. 
I also like the collection of bags, shoes 
and fashion accessories from Charlotte 
Olympia; it is a colourfully created story.

Cultural diversity is something that really 
inspires me. I live in Paris, which is a fashion 
capital and my roots are Tunisian, this helps

me mix and cross-create.
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BLENDING TRADITION WITH A CONTEMPORARY 
EDGE, OMANI DESIGNER, AMAL AL RAISI, GETS 
CREATIVE WITH AN UNDERLYING CULTURAL 
DISCIPLINE IN BOTH STYLE AND SUBSTANCE 
WITH THE RAMADAN 2016 COLLECTION.

CONNECTING 
CULTURAL 
FORCES

BY AARTHI MOHAN
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S
et against a festive backdrop, statuesque women 
gliding down the ramp held the audience captive. 
Rooted in the ethnicity of Omani heritage, women 
adorned in traditional jewellery and chromatic kaftans 
carried a signature style that was eye-catching. Arabic 
instrumental music streaming in the background 

added to the aura making it hard to comprehend what it was that 
arrested your attention. The Ramadan 2016 collection ‘3 Sheilas’ 
by the design duo Amal Al Raisi and Reem Al Suwaid, created 
a cultural frenzy, taking the audience on a flight of design and 
colour fantasy. Raisi started designing traditional Omani dresses, 
abayas and jalabiyas under her label 'Dar Al Aseel' eight years ago. 
She started rebranding and recently debuted her ready-to-wear 
collection called ‘By Amal Al Raisi’ which has a touch of couture 
and is designed for the woman who is beautiful and powerful. 
Joining forces with Reem, a graphic designer whose mission is to 
merge the realm of graphic design with art and fashion, the new 
collection pays tribute to today’s 'power woman' who prioritises 
family but keeps pursuing her dreams. 
Amal Al Raisi has been at the forefront 
of Oman’s flourishing design community 
for her modest yet feminine designs. This 
collaboration nurtures regional heritage 
with international ambitions and works as 
a medium for freedom, empowerment and 
self-expression. The designer spoke to Glam 
about teaming-up, inspiration behind the 
collection and the flourishing fashion scene 
in Oman. 

Could you talk about the concept and story 
behind the Ramadan collection? What are the 
materials, colour palette and techniques used?
Dar Al Aseel’s Ramadan 2016 collection was 
inspired by the floral world in all its beauty, 
delicacy and strength. I have used natural fabrics like silk and hand 
dyed all of it to customise them specifically for the collection. I 
have also worked with intricate hand beading and embellishments 
that have become a signature in all my designs. The collection 
features three colours which are old rose, soft grey, and off white.

What made you start your own line? Is your personal style reflected in 
your designs as well?
Dar Al Aseel was created purely out of coincidence. While I was 
planning my wedding almost nine years ago, I struggled to find the 
perfect dress and one day, the idea to design it myself just clicked. 
The dress was very well received and I started getting requests 
from other brides to design for their big day, thus Dar Al Aseel was 
created. My personal style is definitely reflected in my designs but 
I believe I create pieces for every woman. 

What inspires your designs?
I draw my inspiration from all kinds of things, from nature, novels 

that I have read, to my personal life. Everything around me is 
inspiring. My design motto is to always be true to who you are – for 
me that represents my Omani heritage. 

Any designers' work you follow closely?
I don’t follow any particular designers' work consistently but I do 
love Elie Saab’s attention to detail and the femininity of Valentino. 

What are your impressions about Middle Eastern women, especially 
Omani women? How is the Middle East fashion industry emerging?
Middle Eastern women are incredibly strong and ambitious. Omani 
women in particular take pride in gender equality initiatives put 
in place by the government. We feel it’s our duty to show all that 
we can do for our beautiful country. The fashion industry in the 
Middle East is constantly evolving and growing. Oman will be the 
destination for the CNI Future Luxury conference in 2017. We’re 
all helping to put Oman and the rest of the Middle East on the 
fashion map!

Tell us about your collaboration with Reem Al 
Suwaid?
Reem is an incredibly talented and up-and-
coming Omani graphic designer who has 
been designing beautiful scarves for several 
years now. I reached out to her to collaborate 
in designing a scarf line for Dar Al Aseel. We 
are so excited to debut the collection soon!

What made you start a ready-to-wear 
collection? 
My RTW collection was created for the 
modern woman who is drawn to classic and 
feminine designs. It is my hope that ‘By 
Amal Al Raisi’ will help me in crossing the 
borders and enter the international markets.

What is the one piece of clothing which will never go out of style?
A classic black dress is an essential for any wardrobe. 

Do you follow any design trends in your collections?
I do keep myself in the loop of what’s happening in the fashion 
world whether it is the latest trends or breaking news, but then I 
take the elements that best suit my culture and reflect that in my 
designs.

What makes Amal Al Raisi a distinctive successful brand in today’s 
overly-crowded fashion world?
My collections Dar Al Aseel and By Amal Al Raisi are both 
distinctive. Each is an expression of my Omani heritage. With 
Oman being the hidden treasure that it is, only in recent years has 
the world started to take notice of what Omanis can do. My roots 
are my main source of inspiration but my goal is to take them and 
present a modern interpretation that appeals to all tastes.

"While I was planning 
my wedding almost 

nine years ago I 
struggled to find the 
perfect dress and one 
day, the idea to design 
it myself just clicked." 
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WHERE THE BIG BOYS COME OUT TO PLAY

HEROVILLAIN 2016

Kobe Bryant has once again teamed up with Hublot, 
creating a new limited edition timepiece called the ‘Classic 
Fusion Kobe Bryant Herovillain’. Inspired by the basketball 
star’s legendary career, the ceramic watch features a black 
snake applique in a nod to his nickname “Black Mamba.” 
The sapphire case-back features a printed “KOB16” logo, 

and each piece is engraved with its special edition number, 
ranging from one to 24, as only 24 models will be created. 

“The Classic Fusion Kobe Bryant Herovillain symbolises my 
life as a Herovillain during my 20-year basketball career, as 
I strive to channel my fears and doubts into strength and 
determination,” said Bryant at the watch’s launch party.

TATEOSSIAN LAUNCHES ICONS

After two years of extensive research, the maestro launched a 
new generation of Tateossian Icons representing the growing 
demand for something unique and different. Welcome the frog, 
the monkey, the lucky cat and the owl this season by adding the 
Mechanimal collection to your wardrobe. Impressing watch 
lovers is the Skeleton collection evolving once more by adding 
a very innovative new tonneau shape and colourful enamelling 
work. The Gear collection is available in a new triangular shape 

in 3 different plating and colour combinations and is introduced 
as the most structural and exclusive gear design to date.
A new definition of the friendship bracelet from the Flexible 
Friendship collection arrives at Tateossian to dress up your wrist 
during the warm season. Each elastic bracelet is available in 12 
colours and features a Tateossian friendship charm - shark jaw, 
paper clip, bolt and evil eye - designed in 3 different plating s– 
rose gold, gunmetal and Rhodium plated.
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VANS AND & OTHER STORIES
UNVEIL SUMMER COLLECTION

The collection features both a slip-on and an
old skool sneaker model in raw, canvas-like linen, 
alongside a premium leather slip-on featuring 
an art print created by Pauline Abascal, pattern 
designer at & Other Stories' Paris workshop.

CLASSICS ART OF PORCELAIN

The Swiss watchmaker Frederique 
Constant is adding a new exceptional 
timepiece called the 'Classics Art of 
Porcelain' watch which has a 
handmade white porcelain dial and is 
being produced in a 188-piece limited 
edition priced at €1,995. Each dial is 
crafted by artisans in Hungary’s Zsolnay 
porcelain works, using a technique that 
helps the material keep its colour for 
several decades. The remarkable dial is 
housed in a 40mm three-part case 
made from polished stainless steel and 
is finished with black Roman numerals, 
matched with a black crocodile-effect 
calfskin strap. This watch uses the 
FC-302 caliber self-winding movement 
with hours and minutes functions.

HACKETT BRINGS BACK BLACK 

Black becomes the stalwart of Hackett’s luxurious Italian Saffiano 
leather accessories. The full classic collection includes a wallet, 
passport holder, document holder, iPad case, iPhone case, card 

holder, business card holder and key holder. Small leather goods 
are also available in a striking orange colour option.
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NATURAL-LOOKING HAIR

Worn casually in loose waves for a soft, imperfect look, the approach 
was epitomised by Carolina Herrera, where the models wore their 
locks loose and heavy. Diane von Furstenberg roughed up the finish 
and pinned the hair back on one side for a more tousled look, while 
Chloé and John Galliano opted for a light and wispy effect that 
emanated nonchalance. Emporio Armani and Trussardi carried the 
torch in Milan, opting for a centre part for a grown-up vibe.

FRESH-FACED
GIRLS LEAD

THE WAY

SUMMER’S BEAUTY GUIDE

Emporio Armani

Givenchy

Dolce & Gabbana

Hermès

BY DEBRINA ALIYAH
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BANGS

The fringe had something of a youthful 
and quirky make-over, worn super short 
and uneven. Christopher Kane kept the 
hair cropped high up on the forehead, in 
what was more of a micro fringe, while 
Marques’ Almeida also championed the 
style, favouring a choppy line for a fun, 
self-styled aesthetic. Lanvin opted for a 
boyish style that saw the hair twisted 
back off the face, capped off by a jagged 
fringe that swept the forehead.

BRAIDS

At Louis Vuitton, miniature plaits were weaved 
into the hair, giving models a doll-like look, 
and at Manish Arora, hair extensions were 
pinned into the hair accessories to create 
fairy-tale braids that hung down over the 
face. Valentino courted controversy by 
sending models out on to the runway sporting 
cornrows, and Céline pulled hair back into a 
slick ponytail, before braiding it down the 
back. At Hervé Léger, thick braids were swept 
from the parting to the nape of the neck, for 
a feminine and fashion-forward look.

John Richmond

Prada

Louis Vuitton

Marques Almeida

Salvatore Ferragamo

MSGM
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THE SWEET ROMANTIC

Spring always calls for sweetness and 
light and this was the mantra adopted at 
Christian Dior, where the beauty look 
was fresh and angelic. The models wore 
a dewy-finish foundation with a dab of 
blusher blooming high on the 
cheekbone, complemented by a smudge 
of pink-hued eyeshadow and an opaque, 
light pink lip. Eyebrows were left to do 
their own thing and lashes were 
uncoated for a virtuous aesthetic. The 
trend was also taken up by Alexander 
McQueen, where blusher was once again 
one of the key ingredients, matched 
with a soft coral lip colour. Louis Vuitton 
debuted spiky theatrical eyelashes 
painted onto the skin above and below 
the eyes, which resulted in a more 
dramatic, doll-like twist on the trend.

HAIR ACCESSORIES

Again, Christopher Kane was one of 
the designers to push this, using cable 
ties as hair elastics to keep the 
models’ ponytails in check. The result 
was fun and irreverent but also gave 
an interesting dynamic to the hair, 
incorporating it neatly into the rest of 
the look without making too bold a 
statement. Mary Katrantzou went for 
a softer approach, using simple strips 
of black ribbon, which duplicated as 
chokers, to introduce a folkloric 
element into the beauty look that was 
pretty, without being too 'try-hard'.

Christopher Kane

Trussardi

Betsey Johnson

Lacoste

Christian Dior
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THE FUTURISTIC EYE

Maison Margiela led the way with its 
funky, abstract forms painted onto 
the face in vibrant colours, 
stretching up to the temple. Chanel 
opted for a pale blue, washed across 
the entire eye area and Giambattista 
Valli used glittery transfers for a 
disco-ready sparkle. Dries van 
Noten made the look more 
wearable, highlighting the eyelids 
with a strip of shiny, metallic liner.

DARE TO BARE

Nearly-bare faces were seen at Stella McCartney and Isabel Marant, who 
spoke of aiming for an ‘anti-selfie’ vibe. Of course, ‘natural’ is a subjective 
term, so the make-up artists prepped the models’ faces with moisturisers 
and used concealer to neaten things up. Chloé opted for a slightly more 
‘done’ look but with a focus on natural, beige tones and a hint of 
smudged liner when it came to the eyes and a slightly more opaque lip.

Fringes give youthful vibes

Stella McCartney

Jason Wu Chanel
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EYEBROWS ARE THE NEW LIPS

A sweep of vivid colour just under or on top of the brow 
was the thing on the catwalks this fall, from Missoni and 
Max Mara to Fendi and Betsey Johnson. If a green eyebrow 
stripe isn’t going to work for you in real life then follow Marc 
Jacobs’ example and nod to the look by opting for a vibrant 
eyeshadow smudged a little higher than usual on the socket.

RED IS DEAD

A classic scarlet pout is no longer 
the way to project a modern vibe, 
where instead, hot fuchsia sizzled 
on the runway, or at Emilio de la 
Morena, where a brilliant plum 
violet stole the show. Die-hard 
traditionalists needn’t panic, as less 
ostentatious shades that fell loosely 
into the ruby category were seen at 
Burberry, where some of the models 
sported a rich oxblood shade that 
warmed up the complexion, and at 
Daks, where an autumnal russet set 
a softly grown-up tone. Think red, 
but different.

Max Mara

Missoni

Giorgio Armani

BalmainEmilio de la Morena

Daks

Iceberg

Straight natural 
hair sets the tone
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AMY KITCHINGMAN,
BRITISH TV PERSONALITY 
AND VICTORIA’S SECRET 

MEDIA INFLUENCER REVEALS 
FOUR OF THE WORST 
WEIGHT LOSS MYTHS

FIGHT 
FOR 

HEALTH

BY DEBRINA ALIYAH
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H
ave you been working 
out hard for more than 6 
months now but have yet to 
see any result so far? Have 
you been skipping dessert 
since Christmas but still 

looking at that sagging stomach? Have 
you been aiming and rushing to lose 
weight for summer but feel like you can’t 
see the light at the end of the tunnel?

Amy Kitchingman, official presenter 
for Physique TV’s On The Go, former 
Miss Great Britain and the new media 
influencer for the humongous brand 
Victoria’s Secret sports collection 
enumerates 4 of the most common 
weight loss myths that can deceive you. 

 
Myth #1: The green light is on for all 
green tea.
Fact: Green tea is definitely one of 
nature’s best gifts to mankind as it fights 
toxins, improves mental alertness and 
helps aid weight loss, but this doesn’t 
mean that all green tea products that are 
on the market are good for you. 

 I’ve seen green tea candy with 50 
calories per candy, green tea chocolate 
with more than 100 calories, green tea 
chips with more than 200 calories per 
pack and the worst of them all - the green 
tea shake that has more than 500 calories 
per cup– as much as a burger with fries! 

Green tea is amazing but only in its 
purest form. The next time you see ‘green 
tea’ products, read the back of the label. 
If there's anything in there that you can't 
pronounce, (and this rule goes for pretty 
much everything) and doesn’t sound 
like it comes straight from the green tea 
plant, then put it down.

 
Myth #2: Diet foods will make
you thin.
Fact: Although diet food may contain 
less calories, you have to think about all 
the nasties (E numbers and chemicals 
we can't even pronounce) that have to 
go inside them to make them taste like 
the original version. Personally, I keep 
away from diet food and prefer to eat 
plenty of the right food, organic foods, in 
their natural state. Not only is this going 
to help me maintain my diet long term 
instead of binging on diet foods, that 
really aren’t going to satisfy my body's 
nutritional needs. But natural foods are 
going to help my hair, teeth and skin look 
great too, as well as my waistline.

 
Myth #3: Less food, less mistake.
Fact: This is probably the worst myth that 
anyone can believe and sadly there are 
still many people who believe it. Starving 
or skipping meals is the greatest mistake 
that you can do to your body. Our body is 

like a machine and it needs regular fuel 
to be able to work. Instead of creating 
a habit that may lead to disorders such 
as anorexia, try to develop a healthy 
eating routine in small portions such as 
three light meals and two snacks a day 
composed of fruits and nuts. If you’re 
combining your diet with a work-out you 
also need to be able to fuel that work-out 
effectively. So feed your body! 

 
Myth #4: Fitness is a sprint, not a 
marathon.
Fact: When people say they are starting 
a diet, I always ask their near-term 
goals, which are usually to lose weight. 
And then the long-term goals which are 
usually to keep off the weight they have 
lost. But to enable this to happen, you 
need to adapt to a healthy lifestyle, not 
just a quick fix of the latest trending diet. 
These fads are never going to leave you 
with the long-term results you want.

Adapting to an overall healthy lifestyle 
will help you achieve what it is you 
want, and help you maintain it. I lost 
a substantial amount of weight over 4 
months but those changes that I made 
back then to enable me to lose the weight 
in the first place I still practise now.

Achieving your fitness goals is not a 
race, it's about how you can make them 
benefit you the longest.
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OUR CURATED BOX FOR ALL YOUR BEAUTY SOLUTIONS. 

BOOTY
JUNE 2016

EXOTIC FUSION

Go bold this summer with intense combinations of zingy orange and 
pool turquoise waterproof eye pencils and Colour Boost lipsticks 
from the Paris Ethnic Chic Collection by Bourjois Paris. Partner it 
with patterned turbans and chunky necklaces for a boho-chic look.

SAFARI CHIC

Inspired by the wilderness, Yves Saint Laurent Beauté 
Savage Escape make-up collection features natural, 

tanned and radiant complexions. Dramatic or natural, 
the eyeshadow palettes range from earth and sunset 
colours to metallic bronze and blue Clyde shades. To 
maintain tanned skin, YSL also offers three shades of 

cream-powder in Sunstone, Fire Opal and Jasper.

SMOOTH SOLUTION

Enhanced with aloe vera and 
panthenol to soften and 
soothe, with extracts of 
petitgrain, grapefruit and 
lemon to cool, the Reviving 
Body Gel from Aesop is ideal 
for hot or humid climates or 
throughout summer. The gel 
delivers boosted 
nourishment in addition to 
skin-balancing benefits. In 
cooler months, it can be 
blended with Breathless 
Treatment Oil for an 
intensive hydration boost.



ENERGY BOOSTER

Just apply two to three pumps into the palm 
of your hand, lather with water and the 
result is soft, supple and energising skin. A 
potent bio-energy complex of encapsulated 
zinc and copper combined with a trio of 
acids and amber, the facial cleanser and the 
Biotec skincare range from Elemis energises 
skin to maintain its natural vitality.

KOHL MAGIC!

The 'Ultra Black' look 
from Bourjois is intense 
with a thick liner as the 
tip gives eyes the right 
definition it requires. 
With a lasting effect of 
24 hours, it is the 
perfect accessory for 
that night out.
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MELTING MOMENTS

A soft melt-in texture for instant 
soothing with repairing benefits, the 

cream mask from Eisenberg is 
regenerating and calming and ensures 

anti-ageing. It contains the 
Trio-Molecular formula, Boswellia 

Serrata extract and the anti-oxidizing, 
anti-inflammatory properties of the 

raspberry leaf stem cell extract. 
Avocado and sweet almond natural 
oils combined with shea butter add 
perfect comfort and hydration to 

sensitive skin.

DAZZLE WITH VICE

With over 100 lipsticks, more than 20 
shades and 15 ultra-long lip pencils, Urban 
Decay's revamped Vice lipstick line consists 
of six formulas, namely Mega Matte, 
Comfort Matte, Cream, Metallized, Sheer 
and Sheer Shimmer. With a variety of bright 
hues, rich dark tones and sultry neutrals 
this collection will be a beauty lover's new 
muse. 

SPA TOUCH

For both face and body, the Italian Resort 
Collection by Aqua di Parma is pampering 
sumptuous and invigorating. Its innovative 
formula consists of an age-defying star 
ingredient, the Mediterranean re-activating 
complex. Extracted from Sicilian maritime pine, 
known for its ability to regenerate and repair 
damage, this range gives skin energy, with 
improved smoothness, firmness and radiance.
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GET
IN

THE
FESTIVE
SPIRIT!

BOLD KOHL EYES, GLITTERY 
EYESHADOWS AND LOTS 

OF CONTOUR, THE SEASON 
OF RAMADAN IS HERE AND 

WE BRING YOU STEP BY 
STEP MAKE-UP TIPS FROM 

SEPHORA TO HELP YOU 
ACHIEVE A FLAWLESS LOOK, 

PERFECT FOR EVENING 
IFTAR CELEBRATIONS. 

STEP 1

Prep and prime the skin with an
appropriate moisturiser, then apply

the Sephora Smoothing Primer.

STEP 3

Unify your complexion with Sephora
10 Hour Wear Foundation. Apply using

the Sephora Pro Brush #47.

STEP 2

Correct dark circles by applying the
Sephora High Coverage Concealer with

the Sephora Pro Brush #57.

STEP 4

Contour your face using the Sephora Pro 
Brush #77 with Sephora MicroSmooth 

Sculpting Powder. Apply the darker shade
with the flat side of the brush. Illuminate the 

face with the highlighter shade, using the 
short end of the brush.



STEP 9

Finalise the look by applying the Sephora 
Rouge Infusion 19 on the lips for a glamorous 

look.

BEAUTY TIP

Add a touch of shimmer eyeshadow
to illuminate your eyelid, using Sephora

Girls Night Out #216.

BEAUTY / 71

STEP 5

Prime the eyelids with Sephora Colour Guard 
Eye Primer, using Sephora Pro Brush #28.

STEP 7

Apply light beige over the eyelids and
a hazelnut on the upper lid up to the

crease, using the Sephora Colourful 5 palette 
and the Sephora Pro Brush #15.

STEP 6

Accentuate the eye and the upper lash line 
using Sephora Waterproof Kohl 01 before 

applying a generous coating of the Sephora 
Outrageous Gold Mascara.

STEP 8

Layer the medium/dark shade of the Sephora 
Colourful 5 palette on the outer corner of the 

eye using the Sephora Pro Brush #18.
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TALK
GLAM / SHOP

FREE SPIRITED
Romantic ,with a bohemian vibe very 

much Coachella style, get inspired with 
plenty of feminine designs in bright 

hues and eye-catching patterns with 
the new cool collection from Lanidor. 

GO BOHO CHIC!
Featuring lightweight, loose fitting  garments, with lots of crochet and 
lace staples, well-fitted cuts and even transparent (mesh) fabrics, Casa 

Batalha's boho-chic style for Summer 2016 is sweet and harmonised. Use 
lots of accessories and stones to create a more playful and bold look.
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SUMMER LOVING!
Exuding elegance with timeless style, the Spring-Summer 
2016 from Quis Quis by Stefano Cavalleri includes dream 

dresses and clothes suitable for leisure such as t-shirts, 
jersey dresses, sweaters and a dedicated line for beach 

apparel. Fabrics and materials embellished with flowers, 
pearls and gems are the traditional elements that have 
been revisited in the 2016 collection. The colour palette 
ranges from light greens to bright yellows, pale pink and 
the oceanic emerald and blue. White and gold have been 

used for elegant pieces for special occasions.
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CONTEMPORARY AND FEMININE
From everyday essentials like jeans to stand-out 
styles, beachwear, bags and timepieces, Liu Jo 

offers uniquely embellished looks which can be a 
stand alone or mixed with others, making for a 

collection of trendy ready-to-wear.



Photographer Robert Altamirano
Stylist Radheya Visperas & MuniraMaricar

Make-Up Artist Yandra Dias
Special Thanks Crystal Tannoury &
Jean-marie GiGi van Loggerenberg

All about the model
My name is Annabel Sapphire Forde and

I am from Liverpool. I am 14 years old and
I am a student here. I came to Qatar with my 

family, as my dad was part of the Qatar 
National Convention Centre (QNCC) launch 

back in 2011. 

Why did you want to become a model? 
Modelling was not really a plan, it just 

happened. I have always been interested in 
fashion and photography. They seem like a 

good fit.  

What is your personal style? 
My style is very casual and simple. If I am not 

modelling, I do not usually wear any 
make-up and I prefer accessorising with just 
a pair of earrings and a watch. I mostly wear 

black, whites and denim, nothing too 
extravagant.

Who are your favourite models and 
designers?

My favourite models are Candice Swanepoel, 
Sara Sampaio, Taylor Hill and pretty much all 

of the Victoria Secret Angels, along with 
Kendall Jenner and the Hadid sisters. As for 

designers, I love Dior, Chanel, Victoria's 
Secret and Christian Siriano. 

Do you have any advice for girls who want 
to become models? 

My advice to aspiring models is to start 
training as soon as you can. Be confident. It 

is a full-time job that takes a lot of hard 
work. 

How was your first modelling experience?
My first modelling job was actually on 

Halloween. I was 13 and was asked to do the 
Trinity annual calendar shoot. It was at the 

Sealine Resort. It was a crazy experience but 
definitely one to remember. 

What are your future plans?
My dream is to be the first red Victoria’s 

Secret model. However, I will still be involved 
with the fashion industry; as a model or a 

professional fashion photographer.

MODEL
OF

THE 
MONTH
ANNABEL SAPPHIRE FORDE
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CHARMING 
CHARLIE!
Known for its rapidly growing accessories chain, 
Charming Charlie opened its doors this may at 
Ezdan Mall. The store offers a full range of products 
including fashion jewellery, handbags, apparel, small 
leather goods, scarves, watches, sunglasses, a special 
occasion collection and more. Each location showcases 
the brand’s newest retail concept with signature 
double doors in vibrant pink lacquer and a residential-
style interior that mixes feminine, mid-century accents 
with luxe materials and whimsical details. 

EVENINGS OF
GLAMOUR AND DIVERSITY
Embracing modernity, perfection and 
elegance, Doha recently celebrated 
the 2nd edition of the Mercedes 
Benz Fashion Week at the Shangri-La 
Hotel. The three day event showcased 
designs of over 20 designers 
participating from around the world, 
including some well known brands 
such as Meriem Belkhayat (Morocco), 
Saher Dia (Lebanon) Gazal Mishra 
(India), Noor Al Mannai (Qatar), Jana 
(Qatar), AlMotahajiba (Qatar), Frames. 

Fashion (Qatar) & Finale by Kristina 
Fidelskaya  (UAE). Day 2 showcased 
the designs of Lamaz (Saudi Arabia), 
Karen Millen, Milly, Pinko, Sckali 
(Qatar), Malia Bennet Henry (Qatar) 
and Samant Chauhan, while Day 3 was 
opened by Fahad Hussayn (Pakistan), 
Kara (UAE), Salma Musab (Kuwait), 
Yousef Akbar (Sydney), Mahnoor 
Ansari (Qatar) Invee (Turkey), Shaima 
Royal (Bahrain) and Sakba Mohamad 
Hamadah (Kuwait).
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SPREADING PEACE 
THOUGH FASHION

MOKARABIA OPENS
AT EZDAN TOWER

Known for its high-quality coffee 
blends, Mokarabia, a coffee connoisseur 
of the Palma Hospitality Group opened 
its second store at Ezdan Tower.

RAMADAN TREATS
FROM PIERRE HERMES

For the first time in Qatar since its opening, 
Pierre Hermé joins the traditional celebration 
of Ramadan with a duo of gourmet cakes ready 
to be served at sunset and dressed in their 
most elegant lunar attire – a special tribute by 
Pierre Hermé during the Holy Month.

MASERATI CELEBRATES 
CULTURE AND DIVERSITY
Maserati Qatar brought its entire team together to celebrate the World Day for Cultural 
Diversity, Dialogue and Development, where not only information was shared but also 
food that is unique to different lands, languages, customs and diverse cultural practices. 
The Maserati Qatar team exchanged traditional souvenirs to celebrate the occasion. 

Inviting the world to unite for peace, 
the ‘Reflect Your Light with Kutnu’ 
project organised under the patronage 
of Sare Davutoğlu conveys the marks 
of the Silk Road which symbolises the 
road of peaceful unity and interaction of 
different cultures without racial, religious 

or lingual discrimination. Kutnu is 
repositioned as the fabric of all time with 
an exclusive collection created by the 
Turkish fashion designer, Rabia Yalçın, 
who showcases a unique collection of 45 
looks to be seen as an intercultural bridge 
between the past and the future.



SHOW
STOPPERS
The Jean Paul Gaultier Haute Couture show took place at 
his headquarters on Rue Saint-Martin. The set was made 
to recreate the ambiance of clubbing nights in the wild 
Parisian 80s. At that time, Le Palace in Montmartre (Paris) 
was the centre of energy fusing punk attitude and 
craziness: a homage to all the creatures of the night.
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