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G Talk
This fall, we are feeling a little nostalgic for home. Those of us who have been on an expat career 
path for as long as we can remember may feel it a little more and those who have just embarked 
on this journey might still be enthralled with new cultures, but the calling of the comforts of 
home is always there. 

The definition of home has always been up in the air, especially now in the New-Age order 
where identities are no longer really defined by geographical origins. Perhaps the most accurate 
definition of home now, is the most emotionally and physically secure place that you feel at any 
moment in time. For some, it could be your studio apartment overlooking Doha’s coast, while for 
others it’s that vacation rental in the middle of the trail hike in Vancouver. 

Wherever it may be, how do you imprint part of you into the space that you call home? Without 
a doubt, a person’s living space speaks volumes about their habits and preferences. It is easy 
of course, to plan a grand scale of your dream home when there is certainty that it would be a 
permanent home but, as the new nomadic tribe, how do you make every changing living space 
your own? 

With the blurring lines of design, we have come to realise that a little bit of fashion and ID goes 
hand in hand to define us. With the gorgeous hand-painted lamp that comes with you to every 
new country, coupled with the knit sweater that drapes the back of a lounge chair, this scene 
that greets you every day when you open your doors could be your stake on your space. 

This issue, as we power into the new fall season, we put the spotlight on rising stars Samya 
Abou-Rahma and Sarah Salman Abdullah Abdulghani, who are setting the tone for the next rise 
of fashion in our city. From the comfort of the fall collections and our interviews with singer 
Fadi Harb and fashion designer Dina Zaki, we hope that you find inspiration in setting out your 
own identity in your own space, be it a peacock rug or an oversized fur coat.

Happy Reading!

EDITOR’S PICK

CHOPARD CRAFTED THE STATUETTES FOR 
THE INAUGURAL GREEN CARPET FASHION 
AWARDS ITALIA WHICH WERE PRESENTED 
DURING MILAN FASHION WEEK BY CAMERA 
NAZIONALE DELLA MODA AND ECO-AGE AT 
TEATRO ALLA SCALA. THE TROPHIES, 
DESIGNED BY CREATIVE DIRECTOR 
CAROLINE SCHEUFELE, ARE MADE OF 
ETHICAL FAIRMINED-CERTIFIED GOLD AND 
CRAFTED IN THE WORKSHOPS OF THE 
MAISON.
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BUZZ
THE CHAINSMOKERS FOR 
TOMMY HILFIGER MEN’S

OCTOBER - NOVEMBER 2017

Tommy Hilfiger, which is owned by PVH Corp., announces Alex Pall and Andrew 
(Drew) Taggart — globally known as the Grammy Award-winning American pop 

music/producer duo, The Chainsmokers — will appear as the global brand 
ambassadors for Tommy Hilfiger menswear, including Hilfiger Edition, Tommy 

Hilfiger Tailored and Tommy Hilfiger sportswear, beginning in Fall 2017. The 
partnership builds on Tommy Hilfiger’s heritage of combining fashion and music, 
bringing the brand’s unique perspective on pop culture to life. To celebrate the 

launch of their ambassadorship, 4,000 exclusively-designed green Tommy Hilfiger 
menswear bomber jackets, inspired by The Chainsmokers, will launch in Fall 2017 

across markets in Europe and the US.
“The Chainsmokers are at the centre of modern pop culture and their music 

resonates with a global audience,” said Tommy Hilfiger. “I admire the way they have 
carved out a new niche that fuses indie, pop, dance, and hip-hop. Alex and Drew are 
truly the perfect definition of today’s Tommy Guy — their talent, optimism, unique 

sound and effortless cool have made them stand out in the music world. We’re 
extremely excited to work with them in the fashion space.”

BEAUTY FOR ALL

The award-winning Barbadian singer Rihanna 
has launched her much-anticipated inaugural 

beauty collection, Fenty Beauty, which was 
launched on September 7 globally online. 

Found at almost any Sephora location in over 
150 countries, Fenty Beauty is made by 

Kendo Brands, Sephora’s indie label. With 
foundation in 40 shades and skin sticks in 30 
shades, there are seven different categories 
of products and each come in variations to 

work for all skin colours and undertones from 
all countries. Rihanna prides her new 

collection on being for every person, no 
matter who you are.



PUMA SUEDE NATURAL 
WARMTH FT BIG SEAN

ASTON MARTIN CAPSULE COLLECTION

The newest rendition of the legendary PUMA Suede is giving 
fall-comfy vibes. This September sees a re-mastered iteration with 

the PUMA Suede Natural Warmth pack, featuring Big Sean.
The PUMA Suede Natural Warmth pack features a sleek 

water-resistant suede upper and a gum rubber outsole, making 
you fall-ready for the streets. The pack is comprised of two shoes 

featuring a monochromatic upper of either Black or Birch with 
tone on tone laces. Another style to add to the PUMA Suede Hall 

of Fame, it features a contemporary update for sneaker heads 
all-over like Grammy Award-winning artist and Detroit Don, Big 

Sean, pictured in this latest Suede.

Hackett’s long-standing partnership with Aston Martin, one of Britain’s 
most renowned automobile companies, showcases their third luxury 
capsule collection, Aston Martin by Hackett for Autumn Winter ‘17. 

The collection takes inspiration from renowned quality and 
performance of both luxury brands offering the customer an elevated 

sports performance collection. Comprised of a 19-piece collection, 
the Aston Martin by Hackett range is made up of outerwear, blazers, 
shirts, trousers and accessories. In classically masculine shades of 

navy, brown and grey, the colour palate is contemporary and elegantly 
holds a place in every gentleman’s wardrobe. Core to the collection 

are leather jackets becoming the must-have item of the range.
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RADAR  AN EDIT
OF THINGS 
THAT ARE 

HOT NOW

HIDDEN GEMS

Want to be one of those travellers who return from their jaunts with exotic stories 
and experiences that will give your friends a major case of wanderlust envy? Try 

the new Hidden Gems guide from The Leading Hotels of the World that brings the 
best of insider recommendations from local tastemakers and experiences curated 
by the group's properties. Get ready for less-known destinations that are off-the-

beaten path for adventures that will make your travels truly special. The locations 
highlighted in the guide include Mezzatorre Resort & Spa in Ischia, Katikies in 

Greece, Hotel Louis C. Jacob in River Elbe in Germany and Adare Manor in Ireland. 
The guide is now available on www.lhw.com

POWER BRACELET

Akillis introduces a new power bracelet model 
to its wildly successful Bang Bang collection 
that takes its name from the signature bullet 

aesthetics. The new power bracelet in titanium 
is set with three-carat black diamonds and is 
designed to be unisex. The black monotone 

materials, titanium, diamond and alligator skin 
is anchored by 9mm calibre bullets to exude an 

ultra-modern vibe that is reminiscent of rock 
and roll influences. Fashioned as a cool biker 
leather wrap, the bracelet is also available in 

ostrich and lizard skin. 



RITZY COLLECTION

SNEAKERS WITH CHARACTER

MANSUR GAVRIEL'S DEBUT RTW COLLECTION

Messika Paris launches its new Ritzy collection named after a 
neologism of 1920s Paris to mean elegance and luxury when 

The Ritz on Place Vendôme was a meeting place for artists. To 
pay tribute to this legendary place, Valérie Messika has created 
a tie necklace set with 89 emerald-cut diamonds ñ the perfect 

metaphor for the Vendôme Column. The two central diamonds 
are enhanced by a delicate breathing space of brilliant-cut 
diamonds that reflect the octagonal shape of this famous 

landmark. A fan of transformable jewellery, Valérie offers a 
necklace that can be worn three ways: as a choker, as a long or 
short tie or as a single earring thanks to the lower part, which 
transforms into a drop earring. This can also be worn with the 

earring that accompanies the set.

Lucas Ossendrijver, menswear creative director for Lanvin, proposes 
accessories with sporty-looking sneakers for a modern comfortable 

wardrobe this season. An emblematic element of the male wardrobe, 
the sneaker has been reworked this season with boldness that pushes 

the usual design sphere. In knitted mesh or neoprene, flexible and 
supple, these new sneakers alternate between the comfort of a sock 
and the ergonomics of a sports shoe thanks to their exclusive rubber 
sole. Contrasting laces in tangy colours strengthen their character. 

They are also available as a higher model in technical mesh, as slip-
ons with a "Fantastic Utopia" print, in the ankle-high version with 

or without laces, with a black-and-red chequerboard print or with a 
two-tone mesh effect. 

The long-awaited debut RTW collection of Mansur Gavriel is 
now available on Net-A-Porter as part of the brandís See-Now, 

Buy Now concept following its show at the recent New York 
Fashion Week. The 17-piece collection consists of wardrobe 

essentials such as chunky, cableknit sweaters, simplistic long-
sleeved and short-sleeved wool sweaters, structured wide-leg 

trousers, and elegant coats made for layering. Designers Rachel 
Mansur and Floriana Gavriel present the label’s first ready-to-

wear collection for Fall '17, which promotes minimalist shapes, a 
lovely mix of colours and striking fabrics. Styled by Kate Young, 

the collection is an extension of the brand’s clean minimal 
designs in shoes and bags. Oversized silhouettes and classic 

neutrals in a very New York kind of interpretation, we can't wait 
to get our hands on the pieces! 
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Every time autumn comes around, 
there's really just that one thing that 
we all love to give into – drinking a 
cup of hot cocoa while snuggled in 
some really comfortable knits. The 
enveloping silhouette is flattering 

and gives an instant classy touch that 
is suitable for almost any occasion 

depending on how you decide to 
style it. We love knit-dresses for 
their versatility to take you from 

work to after-hours while sweaters in 
different cuts make for good mix-

and-match separates. With a pair of 
boots, the look is feminine while a 

pair of sneakers will take you to the 
edgy hip side. A great sweater will 
last you over the years especially 

if you give it the proper TLC in 
between seasons!

SAVE
1 	 Turtleneck body dress, QR240
2 	 Embroidered knit, QR280
3 	 Suede block heel boot, QR160
4 	 Brooch detail sweater, QR240
5 	 Side-lined trousers, QR160

 All items available from H&M stores across Qatar.

SAVE
VS

SPLURGE

SPLURGE
1 	 Turtleneck jumper dress, QR2,580, Stella McCartney
2 	 Tapestry sneakers, QR2,400, Alexander McQueen
3 	 Silk trousers, QR4,000, Alexander McQueen
4 	 Striped sweater, QR8,700, Brunello Cucinelli
5 	 Ace cashmere pullover, QR1,850, Rag&Bone

PLUSH KNITS

1 2

1

4

5

5

4

3

2
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GLAM talks to Elizabeth Leventhal, 
General Merchandising Manager of 
Ready-to-Wear at Moda Operandi, about 
the latest fashion trends.

TALKING
TRENDS

E
lizabeth Leventhal began 
her extensive career in 
fashion and retail at Saks 
Fifth Avenue in New 
York City, where she held 
multiple positions as 
Merchandising Assistant 
of Designer Shoes and 

Handbags, Assistant Buyer of Cosmetics, 
and Associate Buyer of Designer 
E-Commerce from 2006 to 2011. She then 
joined Gucci Group as an E-Commerce 
Buying Manager and further developed 
her knowledge and expertise in online 
retail. Today, Elizabeth successfully serves 
as the General Merchandising Manager 
of Ready-to-Wear at Moda Operandi, the 
online home to all things luxury.

What trends are we seeing right now?
The Fall 2017 runway season gave us a 
lot to talk about. Americana vibes, robe 
dressing, glitter boots (looking at you 
Oscar de la Renta and Saint Laurent) 
and lots of female empowerment. 
Velvet is back again and I couldn’t be 
happier. Buttoned-up or modest dressing 
is definitely here to stay, and not just 
because of the cooler temperatures we can 
soon expect.  If there was one colour that 
was everywhere, it was red. 
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Are they staying or will we see them go soon?
I think the above all have staying power. 
Nothing feels too trendy, so expect to 
see iterations of these for a while. My 
favourite is the continuation of robe 
dressing that we’re seeing. A shirt over 
great skinny denim, which we loved 
from Attico and Rebecca de Ravenel 
earlier this year.

What’s the biggest stayer of the season? 
Cocktail dressing (shoes included!), 
designers gave us reason to get dressed 
up again, no matter the occasion.

Is it true the trends of today are trends we 
witnessed back in the '60s-'80s?
Everything good (and sometimes not so 
good) makes it back around in fashion, 
obviously reinterpreted, but a reflection 
of the past has been a staple in today’s 
fashion. 

What kinds of moments are we having right 
now?
The '50s and '60s; we saw mid-length 
skirts from everyone from Carolina 
Herrera, Victoria Beckham and my 
personal favourite, LOEWE. Also for 
Fall, we can expect florals that you could 
have seen in '60s decor, washed out 
tones and bigger prints.

What colours should or shouldn’t be worn 
right now?
Should: Mustard, Burgundy, and Olive.
Shouldn’t: Can’t say there are any. 

Less or more?
Always less.

What are we doing wrong now? 
Others may disagree with me, but I’m 
ready for a break from all the off-the-
shoulder tops.

What can we look forward to in the coming 
season? 
Outerwear! It was a strong season 
and I always think coats are a great 
investment item. I always love Fall for 
layering.
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T
he capsule features 
women’s sportswear, 
footwear and accessories 
premiered during the 
recent London Fashion 
Week and was made 
available immediately for 
shoppers.  

The Fall 2017 TOMMYXGIGI collection 
blends a rebellious attitude with a 
feminine twist. Reminiscing on the '90s 
and iconic rock-and-roll style, the look 
plays with oversized proportions and 
athletic influences. Statement fabrics take 
the stage with luxe velvets, highshine 
leathers, denim and flannel. Logos are 
embellished with metallic studs and 
the exclusive Tommy Hilfiger tartan is 
overlaid with a signature blue star print. 
Think of it as the best of the '90s with a 
glamorous rock touch; edgy, relaxed, and 
effortlessly cool.

GLAM sits down with the two 
powerhouses for an exclusive look at their 
work together and how music is centre 
stage in the creation of the collection. 

Q: What kind of music inspires you while 
designing?
GIGI: Oddly enough, designing the rock-
and-roll collection had me in a very serene 
place. Creating takes all the stress away 
for me, so I often listen to what calms me, 
from Jack Johnson to meditation music.

POWER
OF THREE
Tommy Hilfiger and Gigi Hadid are back with the third edition 
of their creative collaboration, launching this season in true 
rock-and-roll fashion.
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TOMMY: I’ve always found the Rolling 
Stones inspiring, so I play them a lot, as 
well as Lenny Kravitz and Sheryl Crow. 
It was also great to hear what Gigi listens 
to; together we have a very eclectic music 
playlist!

Q: Is there a song that you listen to that always 
puts you in a good mood?
GIGI: My boyfriend just introduced me to 
J Hus’ “Like Your Style,” which has been 
playing on set a lot recently.

TOMMY: “Start Me Up” by the Rolling 
Stones.

Q: What is your favourite music-related 
memory?
GIGI: Any music festival memory is pretty 
epic but my favourites are probably my 
first few years of going to Coachella in 
high school, only because I feel like I got 
to experience it more genuinely back 
then than I do now. Enjoying music in any 
environment like that is so liberating.

TOMMY: Most of my favourite memories 
are tied to music, from our sponsorship of 
the Rolling Stones’ “No Security” tour in 
1999, to our collaborations with celebrities 
like Aaliyah, Mark Ronson and Britney 
Spears, before they were household 
names.
Q: Which musicians inspire you?

GIGI: So many! I respect a true songwriter 
and lyricist and have always found deep 
connections to songs that have stuck with 
me my whole life. So many musicians also 
inspire me creatively. The way they get to 
build a world for their music around their 
creative vision is something I’m always in 
awe of.

TOMMY: Over the years, I’ve had the 
opportunity to work with some really 
inspiring talent. I love artists like 
Madonna and Lady Gaga who are risk-
takers and share my belief in the power of 
fashion to transform and influence.
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WHERE TIMEKEEPING MEETS STYLE

MOMENTO FENDI
BUGS CUSHION

Featuring the iconic white or yellow 
eyes set with two diamonds, the new 
two-tone version features a rose gold 
bezel with a stainless-steel bracelet. 

The black dial version is paired with a 
black calfskin leather strap. Every 

minute when the two hands align, the 
FENDI signature appears. 

FENDI ISHINE
A 50-piece limited edition watch 

that features handcrafted 
mother-of-pearl marquetry, 

diamonds and sapphires. The 
precious stones are highlighted 

by turning the crown at
3 o’clock adorned with a 

hand-faceted 0.42 carat diamond 
set in six 18-karat gold prongs. 

The timepiece is coupled with a 
strap in black alligator leather.
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PALAZZO EMPIRE
The semi-bangle version comes in 
the form of an elegant semi-rigid 

bracelet that is available in tones of 
yellow gold, rose gold or silver with a 
mirror-finish surface. The signature 

characteristics of Palazzo Empire 
remain; the bold head of 3D Medusa, 

dial with guilloché sunray pattern, 
and iconic Greek key in enamel on 

the round top ring. 

MICHAEL KORS ACCESS
A collection of touchscreen smartwatches 

that offer customizable features for the 
busy and socially connected new 

generation. Features include multiple watch 
faces, changeable with a swipe whether it’s 
a digital chronograph designed for the gym 

or glittering, animated pavé for night, 
endless combinations of display colours 

and sub dials, a touchscreen display 
smartwatch powered by Android Wear 2.0, 

interchangeable leather, silicone and 
stainless steel straps and magnetic 

charging. 

FERRAGAMO
1898 SPORT

The diver edition of this timepiece has 
been interpreted in a sporty and 

masculine mood as a chronograph watch. 
In steel or IP bronze, a trending colour for 
modern watches, the XL case includes a 

tachymeter scale on the top ring. The 
multilevel dial in blue, forest green or 

black, presents the hours and minutes dial 
at 12 o’clock, while another, at 6 o’clock, 

displays the seconds. The timepiece’s 
ergonomic characteristics are emphasized 

by chronograph buttons set into the 
integrated crown protection.
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A
SEASON OF 
CONTRASTS

This season, trends are truly heading for more and more 
comfort. Fashion is retaining its sense of fun, colour and 

glamour with determination and self-assuredness. It’s all about 
celebrating the individuality of style through the multitude of 

trends waiting to be worn.

AUTUMN - W
IN

TER

2017/
18



EMILIO PUCCI

Reviving the original spirit of the brand, the collection paints a fast, glaring and 
dazzling picture. The signature glamour and bling is present with the 

quintessential ease of the Pucci woman. Asymmetrical silhouettes come to life 
on the evergreen jersey material in the form of caftans and capes. The 

movements and swings of the pieces sharply compliment the feminine form 
made possible by cloth cut as little as possible to arrive at the final design. 

Details include fluttering fringes on hats, dresses and trousers, sequins, 
psychedelic textures, melting patterns on velvet, shaggy furs and a trail of 

paisley. Heavily adorned strappy sandals are worn with bright neon stockings to 
complete the ultimate glam revival. For the sport-inclined, a bejewelled sandal 

makes an appearance. Solid and graphic hues come from the Pucci code of 
colours in chocolate, green apple, orange, and blush pink. There’s the obvious 
reference to travelling, as with the inherent DNA of Pucci, in suitcases, trolleys 

and a giant hatbox for the tropical escape in the midst of the winter cold. 



EMPORIO ARMANI

Graphic allure for dynamic women who are not afraid to experiment with 
something different in their personal styles. The collection is marked by a 
restless metropolitan spirit that is constructed from opposites but comes 

together in a harmony of crescendo, diversity, and contrast. The clash here 
expresses individuality, personality and gender roles, represented by the brand’s 
favourite black and white colour interplay. Prince of Wales check, chevron and 

polka dot patterns are enlarged on PVC backgrounds in an intentionally 
artificial manner, then applied to suits and generously sized coats. The outfits 
are made larger than life by plastrons that echo the look of the formal black 

tie. Recurrent throughout are tight trousers worn either under elongated 
dresses or structured tops. Floral prints, pictorial scenes and sequin 

embroideries are expressed using graphic techniques, which display quick 
instinctive strokes. Flashes of red and fuchsia give breaks to the otherwise 

black undertone. Bags are small and worn across the body while shoes are flat 
with geometric-cut boots.



GIORGIO ARMANI

Signs, chromatic expressions, and materials are represented as the 
different facets that shine on a precious stone — the symbolic focus of 
the collection. The individual fluid silhouettes, marked by shapes and 

graphic interpretations, are designed to be reconciling fragment pieces 
that juxtapose and yet are in harmony when worn together. This gives 

rise to the new idea that variety is a form of contemporary consistency 
that happens when different garments are styled together. The shine of 

quilted satin blends with the softness of mohair, rich velvet smooths over 
the pictorial jacquards. Colour is used as an expressive gesture with bright 

nuances and vibrant textures. Ruby red, amethyst purple and emerald 
green define the image and, as always, emerge from the signature black. 
Getting dressed becomes a poetic, personal gesture, in which items of 
clothing and accessories are instinctively mixed. The designer calls this 
the new adaptation of the Armani style; free, aware, subtly irreverent.



MAX MARA

Drawing from its inherent Nordic influences, the collection’s discreet look is 
executed in colours from the brand’s pantheon — camel, cognac, casha, grey, 

and emphatic red. There’s a Bergmanesque swagger in a new full-skirted 
silhouette, pleats flaring from the waist, slouchy glamour in a double-face 

camel hair sweatshirt, and insouciant elegance in the knits. Rich cables and ribs 
are the focus to this season’s mood while the coat is the main anchor, each one 
a symmetry of material, form, finish and fitness for purpose. The newest of all 
are signature classics realised in intriguing hybrids; camel hair artfully tailored 

with shearling and bonded knit — cardigan coats that articulate a chic, youthful 
spirit. Accessories include a modernist interpretation on cat's eye sunshades, a 
deconstructed bag with a shearling liner that spills over to the outside, and a 

pointy toed pump.



STELLA MCCARTNEY

This season sees the designer exploring the classics in a more precise yet 
effortless way, evoking British equestrian tailoring. Checked dresses are 

moulded around the body and paired with chopped metal toe cap shoes and 
pumped-up sneakers.  A print motif by the 18th century English painter 

George Stubbs, of "Horse frightened by a Lion", in knit and silk crepe de chine, 
brings in scenes of legendary power and beauty playing both on Britain’s 

history and heritage. Minimal at first sight, each silhouette is rich in detail and 
materials; Japanese wool, cotton, alter-suede and velvet paired together to 

create subtle tonal layering. A modern incarnation of the pointed bra is hidden 
under knitwear darted at the bust or sewn into tops and dresses creating a 

permanent, structured overstitched cup.  All the fabrics used throughout are 
slotted against each other like the pieces of an intricate jigsaw, and come 

together to create Bricolage looks. Staying true to the brand’s ethical principles, 
skin-free leather appears in tonal midnight alter-leather and alter-suede.
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In April 2017, Virginia Commonwealth University in Qatar (VCUQatar) 
held its 18th Annual Fashion Show, “Appliqué”, hosted by Salam 

Stores at The Gate Mall. “Appliqué” showcased the work of VCUQatar 
fashion design sophomores, juniors and seniors, set to embark on their 

professional fashion careers. The aspiring fashion designers have 
researched, experimented with, and then presented an eclectic lineup of 
distinct and individual creative styles with a mix of day to evening looks.

In this month’s fashion editorial, we highlight VCUQatar graduates, Samya 
Abou-Rahma and Sarah Salman Abdullah Abdulghani, who walked away with 
the GLAM Award in the VCUQatar Appliqué Fashion Show 2017. Inspired by 

the outdoors, the young designers chose their best pieces from their latest 
collections, complementing yet opposing each other.

Inspired by the 2022 FIFA World Cup Qatar, Sarah Salman Abdullah 
Abdulghani’s "Dynamite" Sport Evening Women's Collection 2017 

incorporates luxury with sportswear. While the collection is luxurious with 
gold embroidery, woven fabrics, collars and a masterpiece evening dress, it 

highlights the main elements of casual wear featuring pockets, hoodies, puffy 
sleeves, baggy pants, elastic bands, and T-shirt necklines. The collection 

features sponge, wool and net fabrics in whites and blacks as well as blue and 
beige colours. 

Moved by nature, Samya Abou-Rahma’s "Intricate" Collection 2017 leans 
towards intricate details, shapes and silhouettes. Inspired by veins that carry 
the delicate leaves together, the collection experiments with design shapes 

including full circles, petal shapes, leaves, and free organic shapes and 
textures. The handcrafted-like collection features linen and velvet fabrics in 

greens, browns, and beige as well as orange as the accent colour.

INTO THE
WOODS
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The mannequin wears the 
statement piece from 

Samya’s Intricate 
collection. This 

sophisticated silhouette is 
of 100% linen with a hint 

of leaf detail in the 
shoulder. This circular-

shaped breathable piece 
has pockets on the side. 

The mannequin wears the 
“masterpiece” of Sarah’s 

Dynamite collection. This 
elegant sleeveless 

turtleneck dress is of 
white quilted fabric with a 

bejeweled collar of 
golden embroidery.
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The mannequin wears a 
piece that’s a simple 

combination of different 
textures that are found in 

nature such as sheer/
transparent organza, 

durable linen and velvet.
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The mannequin wears a 
simple sporty look of a 
hooded mesh T-shirt 

woven into a black and 
gold jacket with a plain 

black stretch skirt.
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This sophisticated look is 
inspired by the shapes of 
a leaf petal put together 

and outlined with a 
vibrant orange accent 

colour.
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The mannequin wears a 
sporty baby blue 

sleeveless top and pants 
of stretch fabric with 
golden embroidery.
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The mannequin wears a 
vest jacket, which is the 
signature piece of this 

look, matched with silky 
textured pants.
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The mannequin wears an 
elegant sleeveless stretch 
dress accompanied by a 

leveled vest of woven 
fabric.
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This piece the mannequin 
is wearing plays with soft 
earthy tones with a beige 

top and pants with a 
green jacket.
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The mannequin wears a 
sporty white quilted 

top-and-pant set with a 
touch of elegance with 
gold embroidery on the 

top.
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B
ased in Lebanon and 
Dubai, Fady Harb is a 
Lebanese singer born and 
raised in Beirut. He rose 
to fame after he joined 
Lebanese Broadcasting 
Channel’s (LBC) popular 
music competition show, 

“Studio El Fann”, in 2002. He walked 
away with a Silver Medal in the category of 
the Arab Folklore Song.

Fady launched his first single, “Homma 
Youmein”, in 2005 in Egyptian dialect 
written by the Egyptian poet, Ameer 
Taeema, and with tunes inspired from 
the Greek culture. Blending Egyptian and 
Greek styles, the catchy tune gained huge 
popularity.

  In 2010, Fady released his first album, 
“Mish Bass Bhibbik”, a collection of 11 
songs with a variety of rhythms and a 
mix of Egyptian and Lebanese tunes. He 
worked with top poets and composers in 
the Arab world, including Elie El Semaan, 
Nizzar Francis, Samir Sfeir and Kareem 

Abd el Wahhab. The album also included 
the hit song “Mariam Mariamty”.

At the beginning of 2017, on the occasion 
of Valentine’s Day, Fady released a new 
song “Bit2amni Belhobb” in collaboration 
with poet and music composer, Faris 
Eskander, and arranged by Omar Sabbagh. 
He started 2017 booked for many concerts, 
parties and weddings in Beirut, Dubai and 
other Arab and European destinations all 
through the summer season. In addition, 
Fady signed a contract of agreement with 
his new business manager, Karim Abi 
Yaghi.

Throughout his career, Fady developed 
a unique identity with his alluring and 
versatile voice and music, grabbing the 
attention of audiences in Lebanon, Egypt, 
and the Gulf region. With his variation of 
songs of love and life, Fady is currently 
in high demand for concerts, parties and 
festivals all over the Arab world.

What inspired you to pursue a career in music?
I have a belief that life with all its contents 

is connected to music in many different 
forms, and music reflects our emotions, 
what we feel and what we want to translate 
way beyond just talks or words. It’s made 
and created to express our feelings and 
motives in life. Therefore, to me, every 
single human being on earth is made from 
and for music, and for every culture music 
has its own identity which makes it more 
beautiful. So I think everything in this life 
drives us to the music industry, especially 
us artists.

What is your musical background?
Since I am an artist and I host many 
festivals in Lebanon and the region such as 
weddings, evening parties, birthdays and 
many more, it’s natural and a must for me 
to perform all kinds of musical styles that 
suit the essence of the event, country and 
culture. So I cover all kinds of rhythms that 
vary between Lebanese, Khaliji, Egyptian 
and North African, as well as Eastern 
and Western. This is a very important 
aspect especially in the era of speed and 

GLAM speaks to versatile Lebanese singer Fady Harb 
about his career path in music and the music industry in 

the Arab world.

FADY HARB

THE
VERSATILE

VOICE
BY OLA DIAB
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openness that the world provides us today 
online. Additionally, I hear all kinds of 
music and rhythms, and do enjoy getting 
influenced by them, which contributes 
to my style and building my musical and 
artistic character.

Musically, what are your biggest influences and 
who are your favourite musicians?
Apart from what style I perform, I am 
influenced by the violin and enjoy adding 
it to any piece of music I work on. As for 
the musicians or artists that stimulate me 
and my style, it varies between the music 
of Beethoven, Bach, Mozart, Debussy and 
others, and locally I love the music of the 
Rahabanis starting from Mansour and Asi 
Rahbani to Ziad.

As you are in high demand for both public 
and private events, what do you enjoy more: 
performing at concerts and festivals, or private 
parties and weddings?
Every activity has its own pleasure and 
satisfaction, and for every event it has its 
own atmosphere and results. Today, I am 
in demand to host weddings and special 

nights more than concerts as such, and I am 
proud to say that I deliver excellent results 
when it comes to my audience. Yet I love 
performing more at festivals and public 
events, as it makes me meet more people 
of all ages, cultures and music lovers 
who play a very important foundation 
and role in any artist's performance and 
connections.

How important is Arabic folklore to you in 
your music?
Of course it is very important when it 
comes to singing to use folkloric music 
that can vary in styles and beats based 
on cultures in all forms of performances. 
Usually on stage, I make sure always 
to perform the Lebanese folklore since 
I am Lebanese myself, with a touch of 
Arabic folkloric mixes from the region to 
add spice to my performances at events, 
concerts and festivals. The Arabic Music 
Library today is so rich and gives you such 
a variety to play with and the finest work 
in the world of singing and music. It also 
plays a vital role for me and my generation 
of artists as well as for the big stars.
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How important is image in the music industry?
In the world of technology and 
development, an artist today cannot use 
his voice alone without working on his 
style and appearance. The same also works 
the other way around — appearance with 
no voice is not doable. Each singer or artist 
today should have his own identity, and 
this individuality is formed by different 
factors which play on his voice and image. 
Currently we are in the world of pictures, 
video, and communication; and for sure it 
plays a big effect and role in determining 
the importance of the artist and raising 
his profile. Yet when it comes to videos 
and clips embedded with social media 
platforms and management, those are the 
key mediums that dictate the success or 
failure of any famous person.

How has the music industry changed since your 
big break in 2005?
Music tendencies, styles and importance 
always change from time to time. 
Therefore, be it during my absence or my 
presence, I’m always keen to follow the 
market, and what interests people the 
most to keep up with the fast changes, 
otherwise I will not have a place to play 
in parallel to my competitors. As for the 
world of singing, it has been affected 
and influenced by many factors such 
as war, politics, security and economic 
tensions that surround the region, all 
of which influences production, quality 
and quantity, in addition to concerts and 
festivals. Yet each artist has his own place, 
luck and position in his job and each one 
of us excels and penetrates areas related 

to what makes us different to keep the 
continuity going.

What are your thoughts on the current music 
industry and, how have you adapted to the 
changes in the music industry?
I never wondered or was surprised by 
the changes and waves dominating our 
industry as each era has its time and 
duration. There is always a decline and 
rise in the art and music business so you 
have the bad, good and excellent times. At 
the end of the day, I choose what suits me 
and what fits my image, voice, and style 
so I can maintain the level I’ve reached to. 
Since the time I started my career path, 
I’ve always worked on achieving results 
that work around my vision and style.   

You said you want to make music that stands 
the test of time. As we live in a time of trends, 

how do you plan to do that?
Every song I create and work on, I try as 
much as possible to make it new in style 
and content. I don’t usually follow the 
market trends much because I’d like 
to have something that represents my 
personality with an element of surprise 
that differentiates me from others.

What advice would you give to those who are 
interested in a music career?
I’m not really qualified to advise in this 
domain; but according to my humble 
experience, I admit that every artist has 
his own understanding and experience in 
general from which he learns and grows. 
No one can be like the other, and no artist 
can follow the advice of another artist that 
climbed the ladder before him and during 
his time. What suits me might not suit 
others!
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DINA 
ZAKI
GLAM interviews Dina Zaki, a rising 

fashion brand name in the region.
BY OLA DIAB
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B
ased in Dubai, Dina 
Zaki is a contemporary 
luxury fashion brand 
spearheaded by 
entrepreneur, designer 
and creative director, 
Dina Zaki. Known 
for her feminine 

silhouettes and flattering cuts, Dina’s 
collections are available in several key 
locations across the UAE, including Galleries 
Lafayette. 

Dina has recently opened her first atelier 
and boutique in the Dar Al Wasl Mall in Dubai, 
UAE. Bright, airy and trendy, Dina has created 
an oasis of calm which encourages ladies to 
immerse themselves in her world as they shop 
away.

Originally launched in Dubai where Dina 
draws her creative inspiration from, the 
dynamic brand started as a limited-edition 
collection and has developed exponentially 
over time. Dina’s collections are curated 
with the intention to empower the modern 
contemporary woman and enhance her best 
features without ever compromising on 
femininity. 

Offering collections which cater to an array 
of feminine styles, the designer’s aim is to 
ensure that clients look and feel their best 
when wearing Dina Zaki. Feminine and flirty, 
formal and sophisticated or comfortable and 
trendy, each collection is created to suit a 
variety of tastes and occasions. 

With Iraqi origins, Dina blends the East 
and West, paying tribute to her roots with her 
recently unveiled special collection of kaftans 
and Arabian-inspired ready to wear pieces, 
which are the epitome of modest yet stylish 
fashion. 
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What inspired you to become a fashion designer?
I don’t think I “became” a fashion designer 
in the conventional sense. To me, fashion 
has always been the medium for tuning into 
authentic self-expression. The decision to act 
on that in an economic manner was, I suppose, 
a natural consequence of someone who evolves in 
conjunction with visual expression. At the same 
time, what was more so my motivation rather 
than inspiration was to give women the same 
opportunity. If fashion allowed me to reach a level 
of harmony with myself, I wanted to be able to 
show other women the potential for that too. 

What inspires you in design?
The energy in me and around me, in a given 
time and space, is colouring my perception. To 
be specific, how I feel, the people around me, 
and the environment that I’m in, speak to me 
in different ways allowing me to curate pieces 

that reflect what’s really going on. I find 
that the Arab woman is transcending, and 

I want to make her clothes that represent 
what she’s all about, what she’s doing, and 
where she’s going. I want to be part of that 

journey — that’s what’s fulfilling for me in 
fashion. 

What’s your style when it comes to designing?
My approach to style is a sartorial contrast of 
sorts; vintage and traditional with audacious 
contemporaneity. Despite this, I aim at 
making my work retain a timeless, feminine 
and bold feel. More importantly, my 
collections are curated to be functional — I 
want women to be able to wear my clothes 
at any time of day and feel that they are 
owning it. 

Tell us about your latest collection. What’s the 
inspiration behind it?



The women in my life, for sure — 
relatives, friends and the average 
streetwalker. I can spot elegance, 
sophistication and chicness all around 
me, and it informs everything from 

what fabrics I select to how I layer a 
look. I can see each piece being worn by 

different women in a range of settings, yet 
evoking the same refined feel. From the tops 

adorned with embellishments, ribbons and 
ruffles worn by a college girl lounging at 

the park or an older woman at brunch, 
to the kaftans and abaya-inspired 
dresses worn by mommys on 

the run. Wherever they 
are, and whatever they’re 

doing — they’re making a 
statement. 

How do you infuse your Arabic 
heritage in your contemporary 
designs?

My Arab upbringing definitely 
inspires my work  — you’ll find 

overt Oriental influences in the 
form of kaftans and long, shapeless, willowy 
dresses and skirts. Most of my work is 
relatively unrevealing in nature, which 
reflects the Arab custom of modesty. 

How would you describe the women who wear 
your designs?
Women who care about how they choose to dress 
and how it makes them feel. I’m not targeting a specific 
woman with the pieces I design. Rather, the women 
who gravitate towards my clothes do so for a reason, it 
speaks to a part of them they want to present. 

What are some current trends you’re incorporating in your 
designs?
Cut-out tops, high-waisted trousers, and corsets! 
They’re fun to design and even more exciting to wear. 

Although most of my pieces aren’t revealing, they do accentuate 
features of a woman’s body in a way that’s subtle and understated. 
There’s a certain gracefulness to that, I think — to enhance a body 
without laying it bare. 

You’ve opened your first boutique. Tell us about it!
Yes, and I’m over-the-moon about it. It’s located in Dar Al Wasl 
Mall and debuts all my designs. The boutique exemplifies my ideal 
shopping experience — adorned with bouquets of flowers, couches 
to relax on, and spacious fitting rooms to change comfortably in. 
It makes me very proud to walk amongst the racks and racks of 
clothing I’ve worked very hard to make. 

Any plans to expand elsewhere in the region? What are 
your future plans?

We are currently based in Dubai and have a 
branch in the U.S., but we do have plans to 
expand our reach across the MENA region in 
the near future. 

Fashion isn’t a static medium; it is 
constantly changing in response to so many 
factors. Rather than keep up with the 
trends I want to explore a new range of 

approaches in developing my pieces. I’m 
a forward-looking person and finding 

ways to reinvent the use of fabric, 
colour and shape is an exciting 

endeavour for me. 

What advice would you give to aspiring 
fashion designers?

If you’re designing clothes and making 
the effort to make those clothes a reality, you 
already are a fashion designer. Having a large, 
renowned atelier and a massive social media 
following doesn’t make you have more value 
as a fashion designer. You decide how you 
measure your success. Ultimately, it’s the level 
of commitment, perseverance and passion 
(and dare I say luck!) that you have that will 
ultimately decide your outcomes. Don’t think 
too much, stay curious, and just start.
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HELLO BEACH MEN!
Amouage’s Beach Hut Man opens 
with a carefree fragrant mélange of 
Mint, Orange Blossom and Galbanum 
radiating light green and sweet floral 
notes nuanced with sensuous musk. 
As the story unfolds, the cool wood 
tones of Vetiver and luscious earthy 
notes of Moss hark back to the 
verdant forest, while Ivy quickens the 
pulse with a promise of adventure. 
The fragrance is enwrapped with the 
alluring trail of Patchouli, Myrrh and 
Dry Woods that lingers into the 
evanescent amber sky.

B E A U T Y
Our curated box for his and 
her beauty solutions.

WATERY OIL
Get instantly plump and radiant 
skin with the non-greasy 
oil-in-water Abeille Royale
Youth Watery Oil. Formulated 
using unique and exclusive bee 
ingredients and Myrrh oil, an oil 
used in traditional Indian 
medicine, it represents the first 
age-defying serum. It instantly 
leaves the skin plump, smooth 
and illuminated with lasting 
results over repeated 
applications. It suits all skin 
types and can be used from the 
age of 30 for optimal 
prevention.

TRAVEL SPRAY
Acqua di Parma’s Ingredient Collection encapsulates the spirit of 
adventure; the scent of six elegant fragrances to take with you, wherever 
you go. The exquisite holder in soft brown calf leather, featuring a plain 
and understated Acqua di Parma logo, is hand-sewn by skilled Italian 
craftsmen. The design is intentionally simple and compact. Inside the 
holder is a practical 30 ml travel bottle, with a handy opening 
mechanism that lets you spray the perfume with just one quick sweep 
of your hand.
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THE EXPERTS
Concealing shadows and other imperfections 
with the matte Compact-Expert Dual Powder 
is formulated for the T-zone. It’s versatile in 
sculpting the shape of the face, and adding 
golden warmth to the complexion, depending 
on skin tone. At the centre is an iridescent 
highlighter. Blend the two shades and 
discover how easy it is to create and brush on 
an all-over natural-looking glow! 
The Tool-Expert Retractable Kabuki Brush is 
the perfect companion brush to the powder, 
with ultra-light synthetic bristles — its dome 
shape sweeps on make-up in a single stroke. 
In a retractable case, it’s travel-friendly and 
hygienic.

ULTIMATE MOISTURE
Hydrate and restore your skin’s youthful 
plumpness and resiliency with Murad's 
two new products formulated to help 
change the way skin attracts and retains 
moisture to unlock its maximum hydration 
potential: Hydro-Dynamic Quenching 
Essence, a silky, weightless treatment that 
optimizes your skin’s moisture capacity; 
and an enhanced version of 
Hydro-Dynamic Ultimate Moisture, a 
luxurious, yet lightweight cream that 
provides 24-hour hydration. 

FULL LASH
Expand your lashes and beauty 
with Shiseido’s Full Lash 
Multi-Dimension Mascara, which 
has a brush with 300 rotation for 
fuller, denser lashes with the 
perfect curve. The new 
panoramic silhouette mascara 
cares for every single lash, 
bringing out their supreme length 
and curl, giving them 
multi-dimensional effect and 
unleashing their fullest potential.
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TALK
GLAM / SHOP

BACK TO SCHOOL
RESERVED Kids has launched is latest “Back to School” A/W 2017 collection. The new RESERVED Kids 

collection is a combination of the sports and hip-hop style with rogue charm — trends that have 
dominated the boys wear and girls wear brand lines in the upcoming season. Designers emphasize a 

comeback to sporty cuts, comfy denim and fashionable classic pieces all updated by the latest trends. 
The collection has an array of baseball jackets, flannel shirts, hoodies, joggers as well as T-shirts and 

sweatshirts with sport patterns. The brand is inspired by the American football league aesthetic, hence 
the sport’s flair and multitude of prints, logos, emblems and patches that characterize academic attire. 

The toned-down part of the collection in shades of khaki, navy and blue is contrasted by strong pop 
accents. Vibrant yellow, intense green and vivid red give these simple fashions power. They go great with 
lightweight puffer jackets, vests and trainers. Mickey Mouse is the celebrity of this collection present on 

tops and bottoms as well as accessories: scarfs, shoulder bags and on baseball caps with pompons — a real 
autumn collection sensation.

CALVIN KLEIN CITY
Precise. Sophisticated. Calvin Klein City. A timeless 
and iconic design for those that live a modern 
lifestyle. Calvin Klein City features circular brushed 
and stamped vertical lines in a cool grey dial with a 
polished pink gold PVD face. This impactful gent's 
timepiece is coupled with a classic black leather 
strap or a polished and brushed pink gold PVD 
bracelet for a silhouette of appealing sobriety that is 
also full of character. Each watch is finished with the 
Calvin Klein logo at 12 o’clock. A symbol of simplistic 
efficacy. Water-resistant to 3BAR.

OCTOBER - NOVEMBER 2017
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MUSIC WITHOUT LIMITS
Fifty One East, Qatar’s department 
store, and Sony Middle East and Africa 
have launched the all-new waterproof 
and dustproof wearable WS623 
Walkman, now with Bluetooth 
Wireless Technology. Built to endure 
extreme outdoor conditions or any 
sporting activity, the wearable Walkman 
is the ultimate sports companion that 
brings you music without limits. With 
improved wearing comfort, the WS623 
Walkman features an ergonomic, slim and light 
design that stays in place no matter the 
movement. Newly equipped with Bluetooth 
Wireless Technology, you now have the option 
of streaming music from your smartphone 
using the convenient Near-field 
Communication (NFC) one-touch pairing, or 
simply storing up to 16GB of audio within. 

SANTONI WOMAN FW 17/18
The FW 2017/18 collection includes all the styles that 
express sophisticated, authentic and unconventional 

aesthetics. The interplay between masculine and 
feminine elements remains at the core of Santoni’s 

collections.
Single-buckle shoes with fringe and metal detail 

featuring a chain effect represent the natural evolution 
of the classic monk shoes; an icon of Santoni’s 

universe. The same characteristics are also the style 
details that make of the hand-coloured and hand-

polished ankle boots the emblem of femininity as seen 
by Santoni. This season’s must-have boots are 
knee-high or over the knee and are offered in 

hand-painted monochrome leather, enriched by a 
buckled flap or in the sophisticated version featuring 

precious Rubelli fabric. The styles inspired by winter in 
the mountains include hiking boots, trompe-l’oeil 

sandals with built-in socks and the iconic single-buckle 
shoes in calfskin with a three-colour fox fur insert; a 

detail that also graces mini shoulder strap purses. 
Precious and top-quality materials: calfskin, soft suede, 
crocodile. The encounter of leather shades, purple and 

burgundy, powder pink, red, and bronze creates a 
luxurious and intense chromatic texture featuring 

warm autumn hues.

MESSIKA BY GIGI HADID
Gigi Hadid and Valérie Messika: an exclusive collaboration where 
the two have combined their respective passions for diamonds 
and fashion to give birth to a collection where couture meets 

fine jewellery. “I loved working with Gigi. Her sense of detail and 
her discerning eye for fashion completely won me over. Her 
unparalleled professionalism and her involvement with the 

Maison throughout the development process deeply inspired 
me. Gigi is the embodiment of the Messika woman. She is 

spontaneous, sunny and bright,” confided Valérie. The Messika 
collection by Gigi Hadid adds rock and even punk accents to 
Move. The designs are strong, the cuts clear and the shapes 

striking. “Move Addiction” consists of
12 pieces — earrings which pierce the lobes, endlessly 

transformable necklaces, as well as rings and bracelets, to be 
worn on their own or stacked together, reflecting the strength of 

the Maison’s signature design. Valérie wanted to give her muse 
the gift of a journey to the heart of the diamond. The designer 

has therefore enriched her capsule collection with a line of four 
exceptional pieces. “Move High Jewelry Addiction” comprises a 

choker, a long necklace, an ear cuff and a ring, perfectly 
symbolizing “haute couture” jewelry, the rebel chic style of 

fashion’s hottest model and the subtle elegance of the French 
jewellery maison.



BALLS UP
Qatar Basketball Federation’s (QBF) Secretary General, Ali Al Malki, and Hamad Bin 
Khalifa University’s (HBKU) Vice President of Student Affairs, Maryam Al Mannai, 
signed a Memorandum of Understanding (MoU) on September 17 at the HBKU Student 
Center in Education City (EC).
The signing ceremony is the first collaboration between the two parties, enabling both 
parties to collaborate more closely on student basketball development and activities. 
The MoU forms an agreement that will extend over the years to come and will provide a 
pathway for the development of basketball participation and competitions for university 
students in Qatar, through mutual efforts. The agreement also marks the inaugural 
Qatar Universities Basketball Cup (QUBC), which began on October 1, and was co-
organised by QBF and HBKU, a member of Qatar Foundation (QF). 
The milestone agreement will see QBF and HBKU supporting greater involvement from 
university students, sharing resources to promote and facilitate the sport by coaching, 
hosting and officiating at basketball activities.

SUSHI & BENTO
The Dubai-based fashion and lifestyle retail conglomerate, Apparel 
Group, announced the opening of its first Sumo Sushi & Bento branch 
in the recently opened Doha Festival City (DFC).
The family-friendly Sumo Sushi & Bento is an authentic Japanese 
restaurant that was established more than 15 years ago, serving the 
best sushi across the GCC. The food ranges from the popular bento 
boxes, noodle dishes and traditional sushi to the ever famous and 
custom-created Sushi Sandwiches, Poke Bowl and Salmon Lovers 
Bento.
Sumo Sushi & Bento’s menu has been refined over the years to cater 
to the tastes of the region and now includes some of the most creative 
and unique flavours in Japanese cuisine. All of the dishes are prepared 
fresh and in front of diners at Sumo Sushi & Bento’s fun sushi bar.

JWALA COMING SOON TO QATAR
Jwala, a contemporary Indian restaurant, 
is coming soon to Megapolis, Medina 
Centrale at The Pearl-Qatar. Jwala 
represents a culinary combination of 
classic and contemporary Indian street 
food. Its menu reflects the cultural 
diversity of the Subcontinents cuisine, 
influenced by a contemporary take on 
traditional Indian favourites. Jwala’s 
dining experience promises a tasteful 
journey through the world of Indian 
flavours and spices, all complemented 
with a blend of authenticity and 
innovation, complemented by vibrant 
street art and interior settings.
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WOMAN ON TOP
Minor Hotels, a hotel owner, 
operator and investor, currently 
with a portfolio of 154 hotels 
and resorts in 24 countries 
across Asia Pacific, the Middle 
East, Europe, South America, 
Africa and the Indian Ocean, has 
appointed Patsada Satthacharoen 
as the new Area Director of 
Marketing Communications, Qatar.

Patsada is considered a specialist in pre-
openings and rebranding projects. Prior to joining Minor 
Hotels group, she opened six hotels and rebranded 
ten for various international hotel chains. Patsada is 
now overseeing five hotels managed by Minor Hotels 
Group in Qatar including Banana Island Resort Doha by 
Anantara, Souq Waqif Boutique Hotels by Tivoli which 
is now undergoing the rebranding process and three pre-
opening projects which are Tivoli Al Najada Doha Hotel, 
Oaks Al Najada Doha and Souq Al Wakra Hotel Qatar by 
Tivoli scheduling to open in 2018.

Patsada brings with her a decade of practical 
experience in the hotel industry where she worked with 
various international five-star hotel chains in Australia & 
Thailand.
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AMERICAN BURGER CREATIONS
The highly anticipated opening of the first Five Guys 
branch in Qatar took place at Doha Festival City Mall 
on September 13. Located opposite Vox Cinemas on the 
first floor, the 247-square-metre burger joint marks the 
expansion of the Five Guys restaurant chain in the MENA 
region through the Cravia Q Limited Services Group. At 
the new branch, Five Guys will be bringing its American 
burger creations to a Qatari audience. 
Founded in 1986 in Washington D.C. by Jerry and Janie 
Murrell, Five Guys’ overwhelming popularity is credited to 
its focus on providing high-quality food and great service 
in a clean no-frills atmosphere. It is one of America’s 
fastest-growing restaurant chains and boasts 1,500 
locations across North America, the UK, Europe and the 
Middle East. Five Guys’ hand-formed grilled patties are 
sandwiched between fresh-baked buns with an array of 
premium toppings, while its fries are cooked in pure peanut 
oil. Customization is key with customers able to choose 
from a possible 250,000 ways to have their order served.

NEW MERCEDES-BENZ S-CLASS: 
TECHNOLOGICAL TRAILBRAZER
Nasser Bin Khaled (NBK) Automobiles, the authorized 
distributors of Mercedes-Benz in Qatar, recently launched 
the new Mercedes-Benz S-Class at NBK Automobiles 
showroom.
The new flagship model has been comprehensively 
modernised and is confirming its role as a technological 
trailblazer with new engines and enhanced driving 
assistance systems. The top-of-the-range model 
of Mercedes-Benz takes another big step towards 
autonomous driving and elevates Intelligent Drive to the 
next level. It sets new standards throughout the interior 
from the wood-leather steering wheel to the crystal-look 
tail lamps. The new S-Class offers a new level of comfort 
for the driver and passengers. Thanks to the world-
first energizing comfort control feature, the driver and 
passengers can now link various comfort systems such as 
climate control and massage functions. The new feature 
also allows customers to configure specific wellness set-
ups to suit their mood and enhance physical comfort and 
performance on the road.

FRENCH, SPANISH AND SICILIAN NIGHTS
City Centre Rotana Doha, Rotana’s newest five-star property in 
Qatar, announced the launch of a series of theme nights addressed to 
international food lovers in town at its all-day dining restaurant, Olive Oil. 
Every Saturday, Olive Oil will offer its guests and customers live cooking 
stations and present a wide collection of the famous Sicilian foods such as 
pasta which plays a major role in the Sicilian and South Italian kitchen. In 
addition, customers can taste a wide variety of cheese imported from the 
Mediterranean island that’s made from cow's and sheep's milk. The dinner 
menu also includes desserts such as ice cream and cannoli pastries with 
ricotta cheese.
On Tuesdays, the chefs will offer a wide selection of Mediterranean 
platters with the best of French cuisine and world-famous French pastries.
Moreover, guests on Thursday’s can enjoy “La Noche Espanola” where the 
specialty outlet chef Adriana Toledo, hailing directly from Valencia, serves 
authentic Spanish cuisine from traditional paella valenciana and croquetas 
to tortilla de patatas, gazpachos as well as a selection of appetizers that will 
take visitors on an Andalusian trip that infuses their senses.



Model agency: Trinity Talent Qatar
Grooming by Mars Rosallosa
Photos by Rob Altamirano

All about me
My name is Omar Medhat Elshiwi. I am 
21 years old and 184 cm tall. I’m from 
Egypt and I’m currently a university 
student in Qatar.
 
Why did you want to become a model?
I enjoyed being in front of the camera 
and I wanted to be a part of the 
modeling world as I get to meet a lot of 
creative and new people.

Tell us about your first modeling 
experience.
On my first photo shoot, I had no idea 
of how to pose, but I got the hang of it 
after the designers and photographer 
guided me on my poses and expressions. 
It has been a learning experience for me 
as different moods, themes and poses 
were used from the photographer’s 
perspective.
 
What’s your personal style?
I usually wear smart casual during the 
day. My favourite attire would be a 
T-shirt and jeans with sneakers. I like 
being comfortable. But whenever I go 
out in the evening, since I spend plenty 
of time in university, I wear a suit or 
classy outfits.
 
Who are your favourite models and 
designers?
My taste always changes with time. My 
all-time favourites are in fact actors and 
not models, Ryan Reynolds and Chris 
Evans, who are very creative with style.
  
What is your advice for aspiring 
models?
Believe in yourself, always be confident 
and never compare yourself to others. 
Being respectful and determined is the 
significant part of the progress.

MODEL
OF
THE 
MONTH

OMAR MEDHAT ELSHIWI
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IKEA, the Swedish home furnishing retailer, has officially 
launched its highly anticipated 2018 Catalogue, packed 
with home furnishing products, ideas and offers inspiring 
people to "make room for life" at home. The IKEA 
Catalogue, which is produced in 35 languages, is now 
available in Doha, Qatar. 

The contents of the 2018 edition reflect a change in the way 
people use their living spaces in the wake of urbanisation and 
new technology. Through its extensive consumer research, 
IKEA has now identified the living room as the heart of 
everyday life at home across the world, where it has become 
a place for connecting with family and friends, celebrating 
special occasions and a room that is more personalised than 
ever before. 

IKEA has paid particular attention to the sofa, launching 
seven more styles or "families" to its existing wide range. It has 
also launched six new sofa "families" with a focus on smart 
storage solutions.  The VIMLE family represents clever design 
in abundance, as sections can be added to it, changing its shape 
and size, therefore allowing for many different possibilities 
appealing to a variety of customer needs.

MAKE ROOM 

FOR LIFE

To mark 100 days of the Qatar blockade, Qatar 
Museums (QM) launched the "100 days of 
blockade" art initiative at the Doha Fire Station 
on September 12, unveiling five emotive graffiti 
artworks produced by five Qatar-based graffiti 
artists. 

The powerful artworks, which are showcased on 
the facade of the Fire Station building, reflect each 
artist's personal take on the blockade. The medium 
of choice was graffiti, evoking its origins as a form 
of activism and self-expression, which is easily 
accessible by the broader community. 

The artists involved in this initiative are Mubarak 
Al Malik, Ali Al Kuwari, Dimitrje Bugarski, 
Thamer Mesfer and Assil Diab. Each artist 
produced an artwork which highlighted an aspect 
of the blockade, resulting in a series of outdoor 
installations that tell the story of the blockade to 
audiences in the most creative manner.

DOHA FIRE STATION  
   LAUNCHES 
"100 DAYS OF  
  BLOCKADE"

MIDDLE EAST’S
LARGEST DESIGN 
  EVENT SET FOR 
  NOVEMBER
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Dubai Design Week will return from 
November 13 to 18 at locations across 
the city. Staged in partnership with 
Dubai Design District (d3), the six-day 
event aims at attracting more than 
50,000 visitors including architects, 
designers, thought leaders, influencers 
and public audiences from the region 
and around the world.

This year’s programme of  more than 
200 events, up by 35% from last year, 

includes an extensive talks and workshop 
programme that will open with Sir 
David Adjaye, one of the world’s most 
influential architects, in conversation 
with Emirati commentator Sultan Sooud 
Al Qassemi; and installations from both 
regional and international designers that 
will celebrate the creative diversity of 
Dubai and the largest public programme 
to date with family-day activities, product 
launches, live performances, awards and 

a unique design market.
The highlight of this year’s programme 

will be the Global Grad Show. The 
“Oscars” of graduate design and 
technology will bring together 200 works 
from 92 of the world’s elite universities, 
up by 50% from last year, alongside those 
from developing countries that will shine 
a spotlight on how the next generation 
will shape the future through design, 
science and innovation.

Two distinct and remarkable exhibitions 
are coming to Qatar this autumn as major 
highlights of the Qatar Germany 2017 Year 
of Culture. 

Driven by German Design, developed 
in close partnership with the Volkswagen Group, will open at Al Riwaq Gallery 
in October 2017 and trace the evolution of German design over more than six 
decades. Deutsche Bank, which has built up one of the world’s most important 
corporate collections of contemporary art, will simultaneously present German 
Encounters - Contemporary Masterworks from the Deutsche Bank Collection at 
the Fire Station’s Garage Gallery. Both exhibitions are supported by the German 
Federal Foreign Office.

The exhibitions are key moments in the Qatar Germany 2017 Year of Culture — a 
mutual exchange of arts, culture, science and sport between Qatar and Germany 
organised by Qatar Museums (QM) in partnership with the Goethe-Institut Gulf 
Region, the German Embassy Doha and the Embassy of Qatar in Germany. 

Mathaf: Arab Museum of Modern Art 
in Doha has officially re-opened its 
doors for the Fall season following 
a major update of its permanent 
collection galleries. Titled "Mathaf 
Collection, Summary, Part 2", the 
new interpretation of the museum’s 
extensive collection brings together 
landmark artists and pivotal works that 
redefine modern and contemporary art 
practices and historical narratives.

Presented by Qatar Museums under the 
leadership of its Chairperson, HE Sheikha 
Al Mayassa bint Hamad bin Khalifa Al 
Thani, the rehanging highlights new pieces 
that explore major themes of aesthetics 
and politics of change and progress in 
a pan-regional context, including the 
development and influence of the oil 
industry, the birth of new urban centres 
and cities, and aspirations of progress in a 
global, hyperdigitalised and networked era. 

Curated by Mathaf Director Abdellah 
Karroum and Mathaf Curator Laura 
Barlow, the new display includes historical 
artists such as Etel Adnan (Lebanon), 
Farid Belkahia (Morocco), Saloua Raouda 
Choucair (Lebanon), Faraj Daham (Qatar), 
Inji Efflatoun (Egypt), Abdulhalim Radwi 
(Saudi Arabia), Hassan Sharif (Dubai) 
and Hussein Zendaroudi (Iran). A new 
generation of contemporary artists such 
as Manal AlDowayan (Saudi Arabia), Wael 
Shawky (Egypt) and Hayv Kahraman (Iraq-
USA) is also represented in the museum’s 
galleries.

MATHAF GIVES 
A NEW GLIMPSE 

INTO ITS PERMANENT 
COLLECTION

QATAR MUSEUMS 
    

BRINGS
THE BEST OF 
GERMAN DESIGN, 
ART AND CULTURE



58                         GLAM INTERIORS + DESIGN

THE
      
  THING

CHILDHOOD

      INSPIRATIONS

REUNITING WITH HIS CHILDHOOD, 
PLASTIC MASTER EERO AARNIO 
CREATES THE "PEACOCK" 
PLANTER.
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The plastic pioneer master Eero 
Aarnio creates "Peacock", his first 
piece for VONDOM, known for its 
avant-garde outdoor furniture such 
as pots, planters, lamps and rugs for 
modern indoor & outdoor commercial 
spaces. The unique element is from his 
Peacock Collection.

According to Aarnio, peacocks were 
part of his childhood, even though 
their country of origin is very far from 
Finland. Aarnio’s home was very close to 
the Helsinki zoo, which is located on an 
island where the peacocks, which were 
imported from India, were able to roam 
freely since they could not fly away due to 
their limited flying abilities.

The peacocks in the zoo both fascinated 
and scared Aarnio, because when they 
fanned their tails they were bigger than 
him. Such memories are the inspiration 
of the creation of this new ‘beak to beak’ 
planter with much symbolism for Aarnio, 
bringing about a reunion with this figure 
from his childhood. Weighing 17 kg with 
a capacity of 2.38 gallons, the planter is 
made of polyethylene resin by rotational 
moulding and is 100% recyclable. It’s 
suitable for indoor and outdoor use. 

According to VONDOM, it admires the 
iconic and timeless creations of this real 
master of the plastic spirit.
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D I N I N G

B Y  T H E  S E A
WARM, INVITING AND COZY, THIS LIGHT-

COLOURED DINING ROOM CHANNELS 
WARMTH INTO YOUR HOME, MAKING YOU FEEL 
YOU'RE IN THE SEA WHILE YOU'RE STILL IN THE 

COMFORT OF YOUR HOME. THIS 
ARRANGEMENT LARGELY FEATURES AMERICAN 

COUNTRY ELEMENTS SUCH AS SOFT AND 
NATURAL COLOURS, WOODEN AND 

HANDCRAFTED FURNITURE, AND STRIPED 
CURTAINS AND HANGING LAMPS. GO SIMPLE 

AND MILDLY DECORATIVE WITH THIS 
INVIGORATING DINING ROOM ARRANGEMENT!

(ALL PRODUCTS ARE FROM RIVIERA MAISONS, MALL OF QATAR)

GID
      
  DECONSTRUCT

4

5

6

7

8

9

10



GLAM INTERIORS + DESIGN                         61

1  CHATEAU CHASSINGY DINING TABLE QR10,00  2  OUTDOOR CAROLINA PORT DINING ARMCHAIR QR1,000 
 3   SUMMER ISLAND STRIPE HANGING LAMP QR700 

4  SUMMER STRIPE CURTAIN QR95 5   RUSTIC RATTAN HIGH TEA TROLLEY QR2,500
 6  BARRINGTON MIRROR QR900  7  COAT & SHOES QR3,075  8   MENTON MAGAZINE BASKET QR220

 9  RUSTIC RATTAN PLANTATION TRUNK S/3 QR1,885  10  NAUTICAL PICTURE FRAMES QR1,495 EACH

1

3

2
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GID
      
  MIX

A L L  A B O U T 
N A T U R E

This season's recurring themes 
are nature-inspired home 

accessories featuring natural 
colours, animals and fruits, 

and the use of wood and iron 
are recurrent themes. Here are 

some of our great finds!

H A N G I N G  F I S H

Instead of a standard fish bowl, 
opt for this fish wall décor from 
Home R Us for your living room.

C AG E D  I N  PA R I S

Bring a touch of French style to 
your home with this wooden wall 

painting from Homes R Us.

L E A F  I T !

You can never go wrong with a 
leaves-themed wall painting. This 

one is from Homes R Us.

BA L L I N G  L I G H TS

Not all basketballs are meant for 
the rings. This vintage basketball 
table lamp from Homes R Us will 
add a little oomph to your home.

T R I G O N O M E T RY  L I G H TS

Light it up with this two-tone 
basket candle holder from 

Maisons Du Monde.

G O L D E N  P I N E A P P L E

This modern gold metal lantern 
from Maisons Du Monde is 
perfect in a contemporary 
kitchen oron a dining table.
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M A K I N G  H E A RTS

Bring more love to your home 
with this ply iron heart accessory 

from Homes R Us.

I T  TA K E S  T H R E E

If you’re going for an industrial 
home design, this poly man 

climbing accessory from Homes 
R Us fits perfectly.

T RU N K S  U P !

This vintage baby elephant home 
accessory from Homes R Us is 
a great addition to an epoch-

designed living room. 

E T H N I C  TO U C H E S

Spice it up with a touch of this 
ethnicity fibre-woven plant 

basket from Maisons Du Monde. 

I N S I D E  G A R D E N

Bring a little nature into your 
home with this natural window 
box from Maisons Du Monde. 

OW L  C A L L S

Start planting with this cute 
chouette cement planter from 

Maisons Du Monde.

BO X E D  M E M O R I E S

Perfect for the living room, this 
photo album from Maisons Du 
Monde can also be used as a 

wooden "safe" box.

T E A  T I M E

This wooden tea caddy from 
Maisons Du Monde is for the 

tea lovers.
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GID
      
  SPACE

    THAI AND ARAB 

ARCHITECTURE
       TOGETHER

PARADISE ISLAND
       BRINGS

OFF THE SHORES OF THE 
 HEART OF QATAR’S 
VIBRANT CAPITAL   
LIES A BANANA-SHAPED 
ISLAND 
 WHICH IS NOW 
KNOWN AS ONE OF THE 
MOST LUXURIOUS ISLAND 
RESORTS IN 
 THE REGION.
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The Banana Island Resort Doha by Anantara opened 
on 1 January 2015, providing visitors an intimate 
getaway with modern opulent facilities and rooms, as 
well as activities and adventures on land or by sea. 

Surrounded by crystal-clear turquoise water, the 
resort, only 25 minutes from Doha, is a vibrant luxurious 
getaway destination and the first of its kind in Qatar, 
melding traditional Thai and Qatari hospitality with 
contemporary amenities amidst breathtaking landscapes 
and ocean settings. The resort consists of stand-alone, 
self-sufficient glamorous and lavish villas dotted along 
the island’s entire perimeter to provide visitors with a 
scenic view of the sea.

The renowned Anantara brand was born in Thailand 
and Banana Island Resort Doha by Anantara is its first 
property in Qatar. Intertwining the rich generosity of 
Thai and Qatari hospitality, Banana Island Resort Doha 
by Anantara offers touches of both worlds in its services 
as well as its design. Designed by Hotels and Resort 
Construction Private Limited, the 129,000 square-metre 
resort fuses sophisticated Arabian design and Anantara’s 
signature Thai-inspired amenities. Qatar-based 
international construction services company, Urbacon 
Trading & Contracting (UCC), is behind the design build 
of the luxury resort. 

The Arabian luxury resort features 141 rooms, suites, 
pool villas and overwater villas; an 800-metre private 
beach; and a 100-metre lagoon pool. Health and wellness 
facilities include a fitness centre, Anantara Spa as well 
as a holistic wellness lifestyle programme. Leisure and 
entertainment facilities include a bowling alley, nine-hole 
golf putting course, tennis court, diving centre, cinema 
theatre and water sports. Culinary temptations showcase 
nine dining options including sumptuous Middle-Eastern 
culture, refined Italian tastes and delectable world 
flavours overlooking Doha’s regal skyline.








