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G Talk
From the most simple perspective, we want to start with the importance of 
having a wonderful closet to house your fabulous fashion wardrobe. Such 
a closet should be part of a well-designed home where you can enjoy the 
space to live, breathe and just be you. The good vibes channel an inner 
confidence that makes you look and carry yourself better in that latest SS17 
runway look. It’s all connected, you see, fashion and our surroundings. And 
what makes the aesthetics of our surroundings is the principle of design. 
Good design, just like an expertly cut swath of fabric, makes all the difference.

Our sister magazine GLAM Interior and Designs was thus launched many 
moons ago to encapsulate the works and creative process of people who just 
simply bring out the best of spaces with well-thought-out design concepts. 
But in the course of our journalistic endeavours, we realised how the spheres 
of fashion and design in the Middle East are so closely linked, whether as 
projects, people or the community. It made sense, in the end, for us to bring 
the two worlds together and introduce an integrated GLAM where fashion 
and design meet every month.

From this issue, the dual-world journey begins as we continue to bring you 
the best of fashion and design; with a focus on one of the most important 
events in Qatar, the Doha Jewellery and Watches Exhibition. The annual affair 
is a perfect example of how fashion and design merge, with the introduction 
of new Qatari jewellery talents every year.

March also marks the official start of the SS17 collection which is a little 
rebellious and edgy this time around, so get your leather and spiked heels 
ready! Our collection highlights and trend pages will keep you busy at your 
next shopping spree.

EDITOR’S PICK
DIOR’S SS17 COLLECTION, 
THE FIRST BY MARIA 
GRAZIA CHIURI, WILL BE 
TRAVELLING AROUND THE 
WORLD IN A SERIES OF 
POP-UP STORES. THE DIOR 
HERITAGE IS 
REINTERPRETED INTO 
THESE SPECIAL SPACES 
WITH MODERNITY 
THROUGH ASSOCIATIONS 
WITH ARTISTS TRACEY 
EMIN AND MARIPOL. THE 
POP-UP IN DUBAI WILL RUN 
FROM THE 1ST UNTIL THE 
25TH OF MARCH AND WILL 
BE LOCATED INSIDE LEVEL 
SHOES IN THE DUBAI MALL.
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H&M COLLABORATES WITH ZARA LARSSON

Swedish singer/songwriter Zara Larsson is the latest 
star to team up with H&M on a fashion collection. The 

19-year-old has joined forces on a capsule collection set 
to be released in store and online on May 18. According 
to H&M, the series will combine “edgy streetwear and 
glamorous stagewear,” as well as drawing on Larsson’s 

personal style. “I’ve always loved the brand, they’re fun 
and accessible to all kinds of girls which are key elements 
for me, plus the team is fun to work with,” said Larsson. 
Images teasing the collaboration see the singer posing 
in a pale candy pink hooded sweatshirt and a hot pink 

baseball cap, and an oversized denim jacket. H&M is also 
supporting the star’s music career, and will be promoting 

her upcoming album “So Good” on its in-store digital 
screens ahead of the record’s release on March 17. 
Shoppers will also be able to pre-save the album.



A LOVE LETTER TO PARIS

Courtesy: AFP Relaxnews

Designer Vera Wang has unveiled her Autumn/
Winter 2017 ready-to-wear collection with a 

video that pays homage to the city of Paris. The 
unorthodox decision to forego New York Fashion 

Week and debut the collection via film was 
influenced by the fact that Wang received the 

“Chevalier of the Légion d’Honneur” in Paris on 
February 28, in recognition of her lengthy fashion 

career. Titled “It Was Paris from the Start”, the 
film sees Wang narrate how she came to fall in 

love with the French capital, which she first lived 
in as a 19-year-old figure skater. Directed by 

Yvan Fabing, she relives her earliest memories of 
the city throughout the various stages of her life, 
as her latest pieces are modelled for the camera, 

to the strains of a soundtrack from Laurent 
d’Herbecourt. The collection itself is inspired 

by the city, featuring French military references 
and “plumassier” hand work that captures “the 
masculine and feminine dichotomy.” There are 
full-length gowns, semi-sheer skirts, oversized 
leather bomber jackets with shearling trim and 

embroidered mini dresses, all based on a colour 
palette of the designer’s signature sophisticated 

black and chic cream, with plenty of gold accents 
that echo the opulence of the Parisian apartment 

acting as the film’s set.

PARIS FASHION WEEK KICKS OFF WITH 
NEW FACES AND FINAL SHOWS

Fashion Week kicks off in Paris with all eyes on the 
game of musical chairs underway at top labels. It’s 

a shorter week this year–eight days instead of nine–
and there will be just 82 shows of fall and winter 

collections. It will be the final show for Chloé’s Clare 
Waight Keller at the fashion week before the British 

designer heads to new adventures at the end of March.
Chloé’s owner, the Swiss luxury conglomerate 

Richemont, has yet to name a replacement.
Another seat is also waiting to be filled at Givenchy, 

which the Italian designer Riccardo Tisci left in 
January after a 12-year run. With no designer at the 

helm, Givenchy won’t be showing in Paris this week, 
nor will Carven as it waits for Swiss designer Serge 

Ruffieux to settle into his new role. But there are three 
new faces this time: the Shanghai-based Uma Wang 

and the French brands Jour/Nē and Atlein.



The shirt is the one garment that has sneaked 
into womenswear from the men’s realm and 

sealed its place as the most versatile staple in a 
wardrobe. The structured tailoring of collars and 
sleeves makes for a sharp appearance that gives 

off an air of importance without trying. But what 
has made it all so covetable as a womenswear 
piece is the variety of reincarnations that add 
extra chic to the humble shirt without losing 

its core silhouette. Think flouncy sleeves, 
elongated lengths as a shirtdress, tapered waists 
and feminine necklines. This season, stripes and 

exaggerated details give the shirt a whole new 
buzz. Wear it over cuffed pants at calf-length 

with a pair of flats for the professional day-look 
or over a mini-skirt for casual jaunts. To make 

a splash on Instagram, take a cue from Leandra 
Medine and turn your shirt front-to-back and 

button down from behind!

BY DEBRINA ALIYAH

14 \ TRENDS

1

1

DRESS UP 
THE SHIRT

SPLURGE
1 	 Square cotton poplin wrap shirt, QR973, 

Vivienne Westwood Anglomania 
2 	 Striped cotton poplin shirt, 

QR1,440, Tibi 
3 	 Oversized satin-panelled cotton poplin 

shirt, QR2,583, Haider Ackermann 
4 	 Ruffled striped cotton shirt, QR1,656, 

J.W. Anderson 
5 	 Tie-front striped cotton and silk-blend 

Oxford shirt, QR1,062, 3.1 Phillip Lim

SAVE
VS

SPLURGE

SAVE
1 	 Oversized cotton shirt, QR149
2 	 Ruched sleeve shirt, QR169
3 	 Shirtdress, QR179 
4 	 Ruffled sleeve shirt, QR179 
5 	 Gingham shirt, QR179

 All items are from H&M

4

4

5

3

3

2

2
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DSQUARED2 X DWYANE WADE

American basketball star Dwyane Wade shows 
off his off-court style prowess in a nine-piece 

collaboration with Dsquared2 that will debut this 
spring. The collection brings together Dwyane’s 

easy-going charm and the signature style, 
attitude and fit of Dsquared2. “Dean and Dan 
push boundaries and redefine fashion. I have 

incredible respect for what they do. Collaborating 
with two of the world’s most creative visionaries 
is a dream come true and we are creating a high 
fashion collection that embodies fit, style and 

bold elegance. Each design reflects my personal 
taste and lifestyle, but is also geared towards the 
everyday man with an elevated fashion sense,” 

says the sports star who also got married in a 
custom-designed tuxedo by Dsquared2.  The 

collection features both day and evening looks. 
Wool casual jogging pants encompass a luxury 

sportswear sensibility, and is paired with a poplin 
long-sleeved T-shirt with an oversized ‘3’ on 

the front - a reference to Dwyane Wade’s jersey 
number. A biker jacket is constructed in a classic 

Dsquared2 material mash-up of supple leather 
with a denim front closure detail. A technical nylon 

bomber is worn over a soft denim shirt, featuring 
a patch-washed number ‘3’ at the front and a black 
‘Wade’ print on the reverse. The white ‘Cool Guy’ 
narrow fit jean in three-dimensional wash reveals 

a geometric Dwyane Wade-designed printed 
symbol on the back of the pocket.

MARCH 2017GLAM / ON OUR

RADAR  A VIEW
OF THINGS 
THAT ARE 

HOT NOW

GIUSEPPE FOR JENNIFER LOPEZ

The Italian shoemaker Giuseppe Zanotti continues his superstar 
collaborations with the latest project featuring Jennifer Lopez. “I’ve always 
loved how Jennifer wears my shoes and admired her innate sense of style,” 

says Giuseppe Zanotti. “More than a muse, Jennifer was a great design 
partner and this collection really represents a strong, sensual, sophisticated 

woman – just like Jennifer.” Longtime admirers of each other’s work and 
style, the two talents began working last summer on the contemporary 
collection that melds the singer’s signature style with Zanotti’s iconic 

design codes. “I, like so many other women, love a great pair of shoes,” 
says Jennifer. “Whether I’m walking the red carpet, performing on stage 
or meeting my girls for lunch on a day off, shoes pull a look together and 
literally and figuratively lift me up. With Giuseppe, we created an ultra-

modern, feminine collection of killer heels, sexy flats and fashion-forward 
sneakers. And as you would expect, there’s just the right amount of sparkle.” 

Cast in a modern colour palette of cool greys, warm taupes, navy blue and 
pretty pastels and crafted in luxury materials, like suede, satin, printed 

leather and all-over crystal, the line-up features six distinct models.
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HENRY MOORE: INSPIRATION
AND PROCESS AT MAKERS HOUSE

SPRING ICONS BY THE WEEKND

A complete wardrobe of essential pieces from H&M, 
curated by one of the coolest popstars this decade, 

The Weeknd, mixes utility and streetwear silhouettes 
with tailored lines. “I love the mix of urban pieces like 
bombers and hoodies with tailored shirts and blazers. 
Every piece is both effortless and fresh, which is just 

how menswear should be,” says Abel Tesfaye, the man 
behind The Weeknd. There’s a sharp urban look to the 

collection where hoodies are crucial and worn over raw-
edged jersey T-shirts that sit loose on the body and are 
matched with tailored pants functionally updated with 
a drawstring waist. Outerwear is important, such as the 
motorbike jacket in pleather for a light modern feel, or 

the zip-up work shirt in faux suede. Meanwhile refreshed 
tailoring brings clarity and sharpness, like mandarin 

collar cotton shirts, a semi-constructed blazer that’s the 
perfect outer layer, or a lightweight double-breasted 

belted spring coat that’s the sharpest finishing touch.

Burberry and the Henry Moore Foundation come 
together for a unique exhibition at Makers House 

celebrating the Burberry February 2017 collection, 
as well as the work and creative process of the artist 

who inspired it. The exhibition provides visitors with a 
rare opportunity to explore Moore’s working methods 
and the evolution of his iconic sculptural ideas in an 

intimate setting in the heart of London. Burberry and 
the Moore foundation are proud to share strong links 
to the Yorkshire region, which is the home of both the 
Burberry trench coat and the artist himself.  As part of 
the exhibition, Makers House will extend its opening 

hours and feature over 40 of Moore’s works, Burberry’s 
February 2017 collection for men and women, as well 

as a programme of workshops, events and acoustic 
performances, that includes a pop-up of Burberry’s all-
day café Thomas’s serving a menu of British classics. “I 
have been fascinated by the great British sculptor Henry 

Moore for as long as I can remember – his work has 
always had a powerful influence on me. Looking at and 
thinking about his work set up a series of conversations 
as we began working on our latest collection. Moore’s 
work on display is a shining example of the creativity 

and enormous contribution he made to the development 
of contemporary art in the UK and way beyond, and I’m 
excited to be showing our February collection alongside 
the remarkable work of the artist that inspired it,” says 

Burberry’s Christopher Bailey.







The Doha Jewellery and Watches Exhibition solidified its status as one of the 
Middle East’s “must-see” exhibitions this year. Big name and boutique brands 
vied for the attention of journalists, window shoppers, and most of all, those 

treasured guests with both deep pockets and an eye for fine objects. If you were 
unable to attend or even if you just wish you could relive the lavish experience, 
never fear, because Glam has chosen the most popular jewellery and watches 

to create a drool-worthy buffet of high-end opulence.

ONCE UPON
AN EXHIBITION

HISTORY SET IN GOLD

Boucheron lent pieces from its museum 
in Paris dating from 1902-1954, which 
included these exquisite gold and 
diamond-detailed powder case and a 
matching lipstick holder. STARGAZING

This year’s Récital 20 Astérium® by Bovet 
entices wearers to contemplate the 
heavens. Stars and constellations visible 
from the Earth are laser-engraved on a 
dome of translucent blue quartz, which is 
then overlaid on a 24-hour dial viewed 
through an inclined crystal aperture.

01
02
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A REINVENTED CLASSIC

Inspired by the sparkling drops of 
a waterfall, the Happy Diamonds 

watch collection by Chopard 
celebrates the original iconic 

1970s creation of moving 
diamonds. Available in both 

round and the traditional 
rectangular shape, diamonds of 
many sizes sparkle on the dial 
and whirl in front of a textured 
mother-of-pearl background.

HEAR ME ROAR

A unique creation laden with symbols emblematic 
of the history of Chanel jewellery, the Collier 
Constellation du Lion comprises a magnificent “vivid 
yellow” diamond, re-cut in order to achieve the 
highly symbolic weight of 32 carats. The diamond 
lion constellation appears in filigree beneath the 
sculpture and holds the quartz lion in place.

SHOCK AND AWE

Petite Palm forms part of David 
Morris’s feminine English garden 
narrative, featuring the palm leaf  

symbols created with a brilliant-cut 
central diamond surround with 

micro-set diamonds, the delicate 
asymmetric designs adding the 

signature David Morris twist.

04

03

06
INSOLENT BEAUTY

Chaumet pre-launched their new Insolence 
collection exclusively for the DJWE, telling the 
free-spirited story of a diamond ribbon and a 
rose gold rope chain whimsically intertwining 

and unwinding. The theme is shown beautifully 
in these white and rose gold earrings that are 

suffused with brilliant-cut diamonds.

05
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FANTASTICAL JUNGLE

Best known for his bold 
statement jewellery and 
rendering of animals and flowers 
in hammered gold and precious 
stones David Webb’s Double 
headed Parrot bracelet features 
pear-shaped cabochon turquoise, 
brilliant-cut yellow and colourless 
diamonds, circular-cut sapphires, 
textured 18K gold, and platinum.

A PIECE OF HISTORY

Aurelia by Lalaounis is inspired by 
the jewellery of the 3rd-7th 
centuries AD which were famous 
for detailed and elaborate opus 
interrasile work, a metalworking 
technique imitating lattice work. 
Delicate with a romantic feel, the 
collection is made in brushed 18K 
gold and sprinkled with diamonds 
to create an ethereal effect.

A TASSELED TALISMAN 

Featuring white gold, round 
diamonds, cultured pearls, an 
array of sapphires and even 
more Colombian emeralds, 
Van Cleef & Arpels’ Talisman 
Papillons necklace is actually 
three pieces in one, as both 
the pearl tassel and the 
medallion can be removed 
from the necklace, with the 
latter two pieces forming a 
clip. The highlight of the 
piece is most certainly the 
centre cushion-cut emerald 
of 16.52 carats.

07

09

08

THE EYE OF THE BEHOLDER

Qatar’s own WITR Jewelry specializes in 
creating the most unique custom jewellery 

on the market, such as this rose gold 
bracelet whose rough veneer is actually 
carved to match the wearer’s eye print.

10
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THE CREST OF PURITY

The “Macri Giglio” collection of 
the Macri line by Bucellati is 
entirely based on the repetition of 
a stylized lily. The lily is maybe one 
of the most ancient flowers used 
for decorative purposes and it 
appears in the tradition of many 
civilizations. Buccellati’s love for 
this symbol is reproduced in the 
silky surfaces crafted in openwork 
technique and set with diamonds, 
creating an effect of fulls and 
empties which confers a particular 
lightness to cuff bracelets, 
earrings, pendants and rings.

FUSCHIA FANTASY

Large, beautifully scented, 
fuschia-coloured blooms of 
the Peony are encapsulated 
in Garrard’s majestic Peony 
Suite. Fine draping lines of 
diamonds in the necklace 
lead to the intricate 
diamond petals, which open 
out to reveal a magnificent 
cushion-cut Rubelite in the 
centre. Beautiful earrings 
elegantly complement the 
necklace with pear-shape 
Rubelite drops.

11

12

A WAVE OF EMOTION

Inspired by the beauty of mythical goddesses who have been 
immortalised in the stars, Valerie Messika mixes diamonds of 

different shapes, multiplying and playing on the contrast between 
micro-pave and large stones. Asymmetry takes centre stage in the 

Calypso collection and it combines 293 pear-cut diamonds in 
graceful compositions which create new celestial constellations. It 

consists of four parts: Calypso, Cassiopee, Persee and Solena. 

SEEING SPARKS 

With 29 white diamond baguettes set 
in a marquis cluster, this 18K rose gold 
ring embodies the dazzling spirit of 
Suzanne Kalan’s Fireworks Collection.

14
13



BY DEBRINA ALIYAH

SPRING 
SUMMER

2017
It’s all about making a statement –

find your directional style this season.

Backstage at Dior photographed 
by Morgan O’Donovan

ALEXANDER
MCQUEEN

The Gist: The wild and magical coastal 
landscapes of the Shetland Islands that have 
inspired local artisans who have passed their 
skills, particularly the making of gossamer 
fine Shetland Lace worn by crofters’ 
daughters and royalty alike, down through 
generations of women for centuries.

Key Looks: Softly tiered, narrow 
Shetland-inspired lace dresses, voluminous 
dresses in light cotton, strong-shouldered 
jackets, kilts and kickback trousers slashed 
and panelled with lace. 

Details: Palette of wild flowers and the 
Shetland coastline – clover, sea pink, 
heather and lichen, ivory, and marine. 
Celtic- inspired precious metal chokers, 
stacked jewelled cuffs, hand jewellery and 
jewelled earrings in antique silver or gold 
adorned with crystals and metal ball 
decorations with folkloric floral engravings.
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GIORGIO ARMANI 

The Gist: Charmani (of Armani and Charm), 
a neologism capturing the essence of 
coherence in continuous evolution where 
the lightness of the body finds a new 
balance between discipline and freedom.

Key Looks: Sarong skirts, sequel shorts in 
soft jersey fabric and trousers, 
jacquard-knit jumpsuits, and jackets in 
fabrics with a techno texture. 

Details: Ethnic influences in prints and 
silhouettes, a palette of blue and purple 
with touches of white, grey and red. 
Micro-sequin and crystal embroideries on 
lightweight georgette and organza dresses. 
Flat slippers, strappy boots and high-heeled 
sandals round off the looks.

DIANE VON 
FURSTENBERG

The Gist: Jonathan Saunders pays 
homage to an optimistic summer 
with a collection that gives women 
what they want when they want it.  

Key Looks: Separates take centre 
stage - flared and stove-pipe pants, 
woven polo shirts and pencil skirts 
that skim the knee. Webbed lace 
dresses and gauzy airy knitwear. 

Details: Raw satin-backed linen, 
back panels on tops and dresses, 
textures of embellishments, 
screen-printed paillettes, 
hand-beading and jacquards. Crisp, 
floral-printed cotton poplin and 
gingham for dresses.
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KENZO

The Gist: To celebrate the euphoria of an 
assembly of cultures. A space filled with 
individuals whose style speaks volumes. 
Women who wear distinctiveness as an 
expression of freedom.

Key looks: Ponchos, parkas and military 
raincoats are reimagined as light, 
voluminous dresses and blouses, in 
technical taffetas with metal snaps or 
drawstrings. Shiny fabrics – nylons, sequins, 
lamés are juxtaposed against cotton drills, 
raw denims or military cottons. Trousers 
and skirts are high waisted and with 
volume. Shoulders are softly rounded.

Details: Broken camouflage exists 
alongside classic motifs. Soft pinks are 
played against bright reds or cherry.

PAULE KA 

The Gist: A summery dream, inspired by a 
trip to Japan, composed of fifty looks, set 
within the lush greenhouses of the Jardin 
des Plantes, where austere Japanese 
culture meets the need of fluidity. 

Key Looks: Strict lines juxtapose romantic 
shapes. Suiting is transformed as the 
white gabardine of a classic jacket is 
reinterpreted into long, draped dresses 
and soft, tailored separates, structured 
with obi-inspired belts.

Details: Warp and pleats, as inspired by 
the classical art of Japanese origami. 
Floral prints and jacquards, cut thread 
organza and lavish embroideries of 
handmade petals, multicolour tones in 
gradient linings of ancient kimonos.
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VERSACE

The Gist: A sportswear collection for an 
active summer, a dynamic Versace life lived 
with freedom for the woman on-the-go.  

Key Looks: Tanks, sweatshirts, shirts and 
skirts with lace edges, below-the-knee 
dresses with high slashes, pleats and 
wrapped panels, nylon sleeveless dresses 
and mid-calf skirts. 

Details: Signature crystal chain mail is 
embroidered to create a new mesh, 
platform sandals have functional straps, 
while high heel platforms hold the foot 
with scuba. The new Stardvst bag takes 
inspiration from the guitar strap, either 
used as a strap or as a fastening detail, 
the leather soft for a rock ’n’ roll attitude.

MARC JACOBS 

The Gist: A contrast to the previous dark 
collection, this is bright and is an 
interpretation of ‘twisted street wear, featuring 
looks built around a rising hemline and 
graphic illustrations by Julie Verhoeven. 

Key Looks: Camouflage-printed military 
jackets, slim cargo pants, a silver leather motor 
jacket with fox fur sleeves, belted hot pink 
suede trench, and rainbow- washed sequin 
coat with mink collar. Mini dresses in 
embroidered sheer lace, iridescent sequins 
and metallic zebra prints and ruffled miniskirts 
paired with embellished thigh-high socks. 

Details: Artist Julie Verhoeven’s graphic 
illustrations features modern iconography 
including hairdryers, electrical outlets, castles, 
frogs, lips, rainbow coloured teeth and a 
skyline of New York. Exaggerated platforms 
come in colourful patch-worked thigh highs, 
trompe l’oeil athletic-sock boots and velvet 
sandals with metallic embroidery detail.
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WHAT’S HOT?

J’ADIOR

The house’s new creative director Maria 
Grazia Chiuri pays homage to the late 

couturier Christian Dior in a play of his last 
name with the new theme J’aDior. Bringing 

her new vision of ‘playfulness meets 
heritage’, the slogan appears on bags, shoe 
straps, jewellery, sunglasses frames and as 
prints on tshirts. Expect J’aDior to be the 

lovemark signalling the designer’s new 
frontier for the brand.

THE KOOPLES
SPORT COLLECTION 

The Parisian brand introduces a whole new 
aesthetic this season in their sport collection 
featuring sophisticated and slightly oversized 

cuts, soft jersey and cashmere materials, 
whilst mixing in leathers. It is perfect for those 

who seek an effortless, yet put-together 
Californian-inspired style. The women’s 
collection styles sweatpants with floral 

blouses and heeled booties, merging active 
wear and high fashion into one. Keeping 

colours feminine but always channelling the 
brand’s rock ‘n’ roll flare, the collection brings 

athletic details to everyday wear.

FLY WITH KARL 

Karl Lagerfeld invites you to board his 
jet, with the designer starring as the 
pilot and his pet feline Choupette as 

cabin crew. The collection features key 
items that every traveller needs to jet 

off in style, including the iconic 
Weekender, a stylish travel trolley and a 
duffle bag alongside accessories such 
as passport holders, phone cases and 

luggage tags. Sweatshirts are 
embellished with aeroplane artwork 

and travel-themed patches, including 
artwork of Karl as a pilot and Choupette 

in the cockpit in a high-density print.
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GET
THE LOOK

Pop singer and actress Selena Gomez 
has been hitting all the right style notes 
recently with easily put together looks 

that are both effortlessly chic and classy. 
With the new Rogue bag from Coach as 
the anchor point, here’s how to ace her 

looks with some staple wardrobe pieces.

Bangle from Swarovski

Straight-cut jeans 
from Iris & Ink

Selena Gomez

French 
rose-rimmed 

glasses
from Sama 

Eyewear

Tuxedo blazer 
from Zadig & 

Voltaire

V-neck blouse 
from Iris & Ink

Sling back flower 
strass sandals 

from Roger Vivier

Colour-block Snake Rogue 
bag from Coach

Whipstitch Crocodile 
Rogue bag from Coach
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Little is known about the woman on whom is modelled 
the “Spirit of Ecstasy”, the iconic hood ornament that 
adorns all Rolls-Royce motor cars. But for a hundred 
years she has remained the symbol of a “mysterious 

harnessing of great energy and a beautiful living 
organism of superb grace.” 

Today, the woman who owns the Rolls-Royce motor car is an 
embodiment of this spirit. Not unlike the classic miniature, “she is a 
graceful little goddess who has selected road travel as her supreme 

delight”. In her elegance, in her understated power and in her nonchalant 
ability to turn heads and arrest attention, she is Rolls-Royce come alive.

Cars: Rolls-Royce Wraith, Rolls-Royce Ghost
Stylist: Johana Nasreen, Sakala A.Debrass and Denzita D.Souza

Model: Liliya Levaya
Makeup: Vee Situmorang Eggerstedt

Wardrobe: Blue Salon and Bin Yousef Retail
Location: Al Hazm Mall

Spirit ofThe
Ecstasy
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Cobalt Blue Rolls-Royce Ghost; 
Jumpsuit from Bin Yousef Retail 
and bag from Trifoglio



32 

Top: Twin-door Jubilee Silver Rolls-Royce Wraith with 
Consort Red interiors, blue print dress from Bin Yousef 
Retail, and bag from Trifoglio; Top right: mid-length dress 
made of floral circle & ethnic lace from Talbot Runhof, 
Lina Brax handbag, both from Blue Salon; Bottom right: 
jewellery from Alfardan against Rolls-Royce Ghost.
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Long silver evening dress 
from Talbot Runhof made of 
laminated polka dot plisée
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The star-studded roof of the 
Rolls-Royce Wraith; model wears 
two-piece evening dress from 
Narces with blue embroidered 
lace top and full-length tulle skirt.
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Whether she is off shopping 
with the girls or heading 
to that fundraising gala, 
whether it’s dawn or dusk, 
whether it’s business or 
pleasure, over her head the 
stars constantly shine. And 
while she may be physically 
ensconced in luxury that 
money alone can’t buy, in 
spirit she is “alight on the 
prow of the Rolls-Royce 
motor car to revel in the 
freshness of the air and 
the musical sound of her 
fluttering draperies”.
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THE
POWER OF
FASHION

BY AARTHI MOHAN

Clothes have the power to define a person and a 
position. Turkish designer Gulnur Gunes is changing 

perceptions with her elegant and chic style.
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B
orn in Ankara, Gulnur 
always believed that 
she was meant to be in 
fashion. She decided 
to make her interest a 
profession while studying 
at the Department of 
International Relations 

of Istanbul Bilgi University. After 
completing her education she decided 
to step into the world of fashion with her 
eponymous brand. A Gulnur Gunes design 
is all about the details and refinement. 
Beyond the patterns pictured in the 
mind, she believes in the  idea of finding 
your true identity, meaning that the 
design should describe itself without the 
need to be described. “My collection is 
inspired by the curvaceous, slim-waisted 
and independent woman silhouettes of 
the 1960s which reminds us of a sand 
glass. Dressing well is an art and is no 
longer confined in a pattern. It is an 
endless universe where you can express 
freely by creating something unique 
and extraordinary,” she says. Currently 
she is designing for serials, movies and 
costumes for famous names in Turkey. She 
is also actively involved in social projects. 
Gulnur Gunes speaks to Glam on her love 
for fashion, Design Project Istanbul and 
her future plans. 

How would you describe your design 
aesthetic? Where do you get your inspiration 
from?
My designs are elegant, romantic, 
feminine and haute couture. Strong 
women who make the concept of power 
elegant are my source of inspiration. 

Can you describe your design process?
First, I start by pencil sketching and later 
I add the details which come to my mind. 
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Then these drawings are coloured and 
fabrics are chosen. Colour tones are the 
critical detail for good design. Therefore 
I believe that quality and the right fabric 
bring the design forward. After the fabric 
choice, our workplace becomes active, 
moulds are prepared, rehearsals are 
started and the production stage of design 
is completed with small touches. 

What is your idea of a fashionably dressed 
woman?
A fashionable woman sparks everyone’s 
interest and applause. I like women who 
have a specific style and integrate fashion 
and trends with their own style.

A designer who has influenced your 
creations? And for which of his/her virtues?
Ulyana Sergeenko is one of my favourite 
designers. I can relate to her designs as 
they are inspired from the past but are 
carried into the future. 

What is the inspiration behind your latest 
collection? 
I have interpreted fashion with the 
concept of power in my previous 
collection. I combined it with a romantic 
feel and transferred it to my designs. 
This collection was all about the details 
and craftsmanship and featured private 
cuts and decolettes. Designs which 
are bejeweled with crystal stones are 
symbolized as a power indicator to the 
world of women!

How is the fashion scene in Turkey?
Fashion in Turkey sets a higher standard 
everyday and there are several long-
established brands and designers which 
are doing this. I think this is a good thing. 
People don’t want to appear in ordinary 
patterns, they want to show off with 

clothes specific to them and made by 
designers. I think that each and every 
designer has a different perspective 
and fashion is always in need of 
alternative perspectives.

Do you keep up with the changing trends 
in fashion? What is trending right now?
I do follow trends. I harmonize my 
collections with the season’s trends 
with inspiration from the past. In 
this season we will see soft colours 
in couture while pastel tones become 
prominent in ready-to-wear. Also 
florals are dominant in patterns and 
flounces will frequently appear.

What are your favourite materials/
fabrics to work with?
My favourite fabric is French lace with 
crystal stones. 

Your favourite go-to fashion accessory 
and clothing?
My favourite accessories are stylish and 
flashy earrings.

What are your thoughts on Design Project 
Istanbul? 
Design Project Istanbul will be the 
platform to meet with the fashion 
lovers in the Middle East. Interest and 
appreciation from the Middle East on 
Turkish designers is growing rapidly 
by virtue of the media. I believe that 
this project will turn into a very special 
partnership. As a fashion designer, I 
would love to be part of such initiatives.  

What are your future plans?
I want to widen the success that I have 
achieved in my country and abroad 
as well and also become one of the 
international fashion giants!
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CLUMSY CHIC STYLE NOTES
The award-winning blogger chronicles 
the latest happenings, trends, places 

and the most coveted items you need to 
know this month. Follow her as she 

shares her take on fashion, lifestyle and 
musings on motherhood. 

clumsyhic.com
Instagram: @clumsyandchic

Facebook: ClumsyChic

A MATTER OF STYLE

GIFT BRILLIANCE

Swarovski is honouring the most important 
women in our lives: our Mums. Celebrating 
mums as a source of inspiration, the jewellery 
brand launched a special Mother’s Day collection 
that captures her style and spirit. From the 
Sparkling Dance collection that features dancing 
Swarovski crystals to timeless watch pieces, show 
her how special she is and give a glittering gift to 
the most brilliant person in your life.

MUMMY AND DAUGHTER 
FASHION

These days, there s nothing I love 
more than shopping for baby clothes 
for Naomi, a.k.a. #BabyClumsyChic. 
Monsoon’s latest Spring collection 
is made for special mummy and 
daughter moments, just in time 
for Mother’s Day. Crafted using 
beautiful fabrics, the pieces are 
lightweight with an elegant feel, 
perfect for any special occasions or 
go-to choice for a relaxed weekend 
with the family.  Monsoon supports 
the livelihoods of craftspeople 
around the world by bringing in 
over 300,000 artisan pieces at an 
affordable price each year.



HOUSE OF NOMAD LANDS IN QATAR 

Known for their signature sports-luxe aesthetics, 
Dubai-based brand House of Nomad founded by 
Ahmed El-Sayed and Saleh Al-Banna landed in Qatar 
at Eqlipse Boutique. The brand s Spring/Summer 
2017 collection brought out a fresh new colour 
palette in pinks, powder blue, and emerald greens. 
Following the Spring trend of Slogan t-shirts and 
sweatshirts, House of Nomad’s  Nomad  sweatshirt 
in bright yellow is one to covet this season. Eqlipse 
Boutique is located at The-Pearl Qatar.

FASHION FORWARD SEASON 9

Fashion Forward Dubai (FFWD) is back for its 9th edition, March 23-25 
at d3. The jam-packed programme will feature over 30 regional ready-
to-wear, couture and accessory designers and will launch 13 new labels. 
Perhaps most exciting is the  See Now, Buy Now  collection, whereby 
catwalk pieces will be readily available in stores after the show. Headline 
d3 talks include “The Art of Digital Storytelling in Fashion “ where CEO 
of Nowness, Daniel Coutinhi, will share his perspective on how investing 
in the right visuals can help fashion brands reach new audiences.

MANGO SUSTAINABILITY COLLECTION

Mango has jumped on board the ethical fashion train and launched its 
first sustainable collection called  Committed . The clothes featured in 
this new collection are all made from environmentally friendly fabrics 
manufactured in Portugal, Turkey and Morocco. From exaggerated 
sleeves to linen skirts and soft blouses, Committed features a capsule 
of minimal garments defined by a cutting-edge shape for that modern 
and fashion-forward spin.  Going Green never looked this good.
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BERRY HYDRATED LIPS 

Dior launched a new berry shade 
of its cult-classic and my personal 

favourite, Addict Lip Glow.  The 
ultra-nourishing lip balm offers the 
same beneficial ingredients of wild 
mango and Luffe cylindrical and is 
formulated to enhance your natural 
lip colour, creating a special shade 
that lasts all day. This new shade 

leaves a sheer plum finish that you 
can apply alone as a lip balm or use 

as a primer.

KAN I  HAVE IT? 

Fendi’s new Kan I  bag is already a Spring/Summer 
must-have spotted on the arms of Kendall Jenner and 
Chiara Ferragni. Presented for the first time during 
the Fendi SS17 catwalk, the structured and compact 
design of the bag is juxtaposed with feminine frills 
and scalloped edges. The bag is for every woman, 
with a number of iterations from a classic design right 
down to laminated leather and scalloped edges, and 
embroidered for the ultra-feminine lady. The  Kan I  
bag is the perfect size that never feels too big or too 
small, becoming the best companion for all-day wear. 

SKIP THE SHAMPOO WITH BATISTE 

Dry Shampoo is the number one beauty weapon for the busy 
women. It works wonders adding volume to your hair and 

instantly refreshes your mane without a wash. The problem was, 
up until now, you couldn t get dry shampoo in Qatar but number 

one dry shampoo brand Batiste has officially launched its 
product line across the Middle East. Dry shampoo is formulated 
to instantly fix and revitalize greasy, dull and lifeless hair; add 
volume to thin, fly-away hair and add texture and body to hair. 
Batiste Dry Shampoo range will be available in all major retail 

outlets such as Carrefour, Doha Drug Store, Lulu, Family Centre 
and Monoprix across Qatar. 



Photos by Rob Altamirano
Hair and Makeup by Blanca Montenegro
Agency: Trinity Talent Qatar
Location: Intercontinental Doha the City

All about me 
My name is Luca Gulyas, I am from 
Hungary. I’m 22 years old and came to 
Qatar to work as a model.
 
Why did you start modelling?
I have always loved everything that 
requires creativity, like photography. I 
think modeling is all about expression. 
The use of makeup, hair, the dresses 
and the lights create something special 
every time.

Describe your personal style
My favourite look is simple and elegant 
since this is what I feel the most 
confident in. I don’t often wear 
jewellery or heavy makeup. The natural 
look never goes out of style. I prefer 
simple dresses with some playful 
details, like cutouts on the back or side.
 
Who are your favourite models and 
designers?
My taste always changes with time, but 
if I had to mention a designer I would 
say two– Prada and Balmain. My 
all-time favourite supermodel is Gigi 
Hadid, because of her attitude, class 
and beautiful face.
 
Tell us about your first modelling 
experience
My first photo shoot was a test shoot 
when I was 14 years old. All members 
of the staff were friendly and helpful, 
therefore I had no reason to feel 
uncomfortable, I absolutely enjoyed 
that day. We had to shoot four looks 
and we finished in two hours.
 
Do you have any advice for girls who 
aspire to become a model?
Always be confident and never 
compare yourself to others. We are all 
beautiful in our own way. Being 
determined and respectful is the most 
essential part for progress. Remember 
it’s full of challenges out there!

MODEL
OF
THE 
MONTH

LUCA GULYAS



AL ANEEQ
WHEN THE BIG BOYS COME OUT TO PLAY

COACH 1941 SPRING 2017

This season Coach brings a collection with 
original artwork and pop culture classics — the 
Hawaiian shirt, rodeos, smiley faces and fuzzy 
dice. Fascinated by the purity and timelessness 
of work wear, the counter-cultural charms of 
James Dean and New York punk and hip-hop 
Vevers teamed with artist Gary Baseman to give 
some American classics an arty, rebel’s spin.
Baseman drew and painted on bomber, biker, 
varsity and shearling jackets as well as T-shirts 
and trousers– conjuring dinosaurs here and 
smiley faces there. He worked cowboy hats, 
bucking broncos, hibiscus flowers and distorted 
skulls onto them via patches, embroidery or 
printed motifs for silk fabrics. Silhouettes, too, 
had a Fifties feel, from narrow trousers — some 
with zips at the ankle — or wider, low-slung 
ones. Embellishment came in the form of long, 
lush fringes, leopard print patches on jackets or 
dangling leather dinosaur skeletons on a 
multitude of bags.
 His colour palette came straight from 
“American Graffiti” with a focus on red, 
burgundy, mustard and olive hues, and he also 
worked plaids into the collection — via boxer 
shorts that peeked from under waistbands and 
a crosshatch pattern on trousers and shirts.

SPORTY AND CASUAL FROM FENDI

The New Momento Fendi Chronograph for Men 
plays with shapes and materials combined in a 
subtle and unexpected way. Sporty and elegant, 
the new watch features a new masculine look, 
yet incorporates the unique craftsmanship of 
the iconic Momento Fendi. It features a 
three-counter chronograph in a 46 mm case 
and a polished and satin-brushed metal 
bracelet. The black dial contrasts with the 
white tachymeter track and the yellow FENDI 
signature minute track, shaping it as an 
authentically high-end sporty watch. Two 
versions are available, one in total black and 
the other in stainless steel, both celebrating the 
Roman Maison‘s unique savoir-faire.
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SIGNATURE SCENT 
FOR THE NEW CERRUTI MAN

Channeling inherent elegance and natural 
charisma with a decidedly masculine edge, 

“Cerruti 1881 Signature” is a new fragrance to 
embody the luxury ready-to-wear label’s new take on 

masculine style. The brand celebrates its 50th 
anniversary this year.  This spicy, coppery and oriental 
scent was developed in collaboration with perfumer 

Nadège Le Garlantezec, who selected ingredients full of 
character, sometimes heady– almost intoxicating–and 

sometimes bringing a touch of sensuality. The fragrance 
opens with top notes of pepper, nutmeg, cypress and 

grapefruit, followed by middle notes of labdanum and 
cardamom. Base notes reveal three enveloping 
aromas: vetiver, amber and patchouli. Finished 

entirely in black, the fragrance bottle has 
cleaner, more graphic lines, with new 

“1881” etching, as if written by 
hand.

ORGANIC MODERNISM FROM 
SANTONI 

The Spring/Summer 2017 collection from Santoni 
draws a picture of a light-hearted gourmand who only 

enjoys the best, in every field, and likes to play and have 
fun with it. The collection is a subtle fable of impalpable 

sophistication. Shapes are simple and elongated, colours are 
light. The iconic Santoni double buckle appears as a sign– as a 

mask on boots, as a clip for fringes on slender shoes, 
embossed as a ghostly impression on slippers. Hand-sewn 

soles give a new presence to the lace ups, while the two-tone 
styles exude traditional refinement. The unlined sneakers 
have day-glo details like dynamic graphic elements. From 

brown to blue and black, with touches of bright green, 
bright blue and red, the chromatic notes are as 

masculine as they are unexpected. Materials used 
are brushed calfskin, crocodile, kangaroo 

and patina calf with glossy finishes. 
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B E A U T Y
Our curated box for all
your beauty solutions.

A JUICY AFFAIR! 
The addictive lip oil with a 
super-soft cushion applicator, Juicy 
Shaker’s bi-phase technology blends 
five nourishing oils and delivers the 
perfect amount of non-sticky shine 
and a sheer tint of colour to your 
lips. Shake the bottle like a cocktail 
shaker to emulsify them together. 

BLUSHING IN PINK 
A fresh and lively fragrance, the 
Signorina In Fiorre by Salvatore 
Ferragamo joyfully blends 
delicate floral notes with juicy 
fruity shades.

04 05
BETTER TOGETHER 
Get two bestsellers in one collaborative 
set. The Better Together collection 
featuring the mascara by Too Faced and 
liquid liner from Kat Von D delivers 
voluptuous volume with 
collagen-fueled formula and 
hourglass- shaped brush. 

HIGH-TECH BLEND 
Featuring 30 full-coverage matte 
shades, the Lock-It tattoo foundation 
from Kat Von D’s best-selling 
foundation collection has you covered 
for high-pigment full-coverage in 
matte finish and 24-hour wear.

02
PRETTY AS A PEACH
You can now create endless looks with 18 shades of 
peachy pinks, corals, bronzes, and pops of purples. 
The sweet peach eye shadow from Too Faced 
infuses juicy scents and antioxidant-rich essence of 
peach and leaves eyes looking fresh all year long.



THE POWER OF COLOUR
OPI in collaboration with 
actress Kerry Washington 
has developed 12 permanent 
and three limited-edition 
shades, which are all 
available in both Nail 
Lacquer and GelColour 
formulas. The Washington 
DC palette delivers a 
dramatic, sophisticated spin 
on classic fall hues.

B O O T Y
GOLDEN HOUR
Zesty and aromatic at first, the signature fragrance 
Terre de Lumiére from L’Occitane en Provence 
contrasts between masculine freshness and delicious 
feminine softness. An innovative scent and the first 
gourmand aromatic fragrance from L’OCCITANE

MAGIC OF MUSK
The latest addition to the Malaki Collection from 
Chopard, Musk Malaki is powerful, classy and 
masculine. Enriched with a precious cedarwood 
heart and spicy touches of black pepper, the 
fragrance highlights the clean facet of the musk.

GLOW ON THE GO
The Tarteist PRO Glow to Go Highlight & Contour 
Palette delivers the perfect glow with three 
pigments designed to enhance all skin tones. 
The matte contour powder sculpts a gorgeous 
look, while two intense highlighting powders 
deliver buildable shimmer for a strobing effect. 
Each fade-free shade can be layered or worn 
alone for a radiant, long-wear finish.

08

10 11
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HYDRATING GLOW
Create the perfect 
canvas for your makeup 
application with this 
refreshing primer stick. 
Aqua Glow Perfecting 
Primer is packed with 
cooling ingredients that 
leave skin looking silky, 
even, and pore-perfected 
while hydrating and 
soothing the skin.

06

THE BUBBLE SPONGE
Capturing the effervescence 
of pink champagne, beauty 
blender’s bubble has an 
open-cell structure that 
ensures the sponge is not 
absorbing your makeup, 
which in turn allows for even 
coverage.

07
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CHANNEL YOUR 
INNER ROCKSTAR!

Edgy and dramatic, being Rocker Chic is all about expressing your own 
individuality and wearing a confident attitude. Ever wondered how to achieve 

this look? Glam gives you a five-step approach to create one effortlessly.

MODEL: ELENA RYZHAKOVA 
MUA: VEE EGGERSTEDT  

HAIR: BLANCA MONTENEGRO 
PHOTOGRAPHER: ROB ALTAMIRANO 

LOCATION: INTERCONTINENTAL DOHA THE CITY
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HAIR AND MAKEUP ARTIST : 
VEE EGGERSTEDT

HAIR AND MAKEUP ARTIST : 
BLANCA MONTENEGRO

For her lips, I wanted to keep 
it nude and subtle. So the 
Xtreme Resist 505 Never Let 
Me Go from L’Oréal Paris 
seemed to seal the deal.

I have prepped the 
skin with primer to 
make sure the 
makeup lasts longer. 
I have used Laura 
Mercier Primer for 
combination skin as 
Elena’s skin is 
combination.

Then on to the foundation, 
I have applied Stila 
Iluminating Foundation 
together with Kett 
Cosmetics as a concealer 
to create flawless skin.

For the eyes, I wanted the 
final look to not be overly 
done. It’s similar to a smoky 
look but a little messy. First, 
as a base I have chosen NYX 
Jumbo eye pencil in 623A 
Purple Velvet, then set it with 
Creep from Naked Urban 
Decay Eyeshadow Palette. I 
topped it off with Diamond 
Shadow no. 305 from Make 
Up For Ever Professional 
Paris. I have also lined Elena’s 
eyes with Exaggerate 
Waterproof eye definer in 
261 Noir from Rimmel 
London and smudged it 
softly to get the messy effect.

Since Elena has lovely 
eyelashes I have decided to 
coat her lashes with layers 
of mascara by Glam Eyes 
Day2Night from Rimmel 
London in Black 001, so it 
will give a finished and 
effortless look.
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TALK
GLAM / SHOP

NEW SENSE OF MODERNITY
Aigner is heading to its new season with a 
gentle and muted approach. Defined by 
influences of the past such as classical 
shapes and cuts, traditional craftsmanship, 
and natural materials such as wool or felt 
the collection juxtaposes forward elements 
such as advanced and recent techniques of 
craftsmanship, laser cuts, neoprene, 
bonded and recycled materials. It has a 
chic, stylish, military, strong and 
uncommitted appeal in both soft and dark 
shades with highlights in colour or material. 
Metallic, reflective fabrics or finishes give 
the collection a fancy twist and a link to 
luxury casual sportswear and loungewear. It 
also features dark and Neo Victorian 
details: high-necked, restrained in sensual 
shapes, classic silhouettes like valance and 
wrap dresses or even leather dresses with 
wrapping elements for a bondage 
inspiration. As far as colours are concerned 
natural shades such as taupe, cashmere 
beige and alabaster rose with spots of brick 
red, and darker shades such as olive green, 
deep blue and tough concrete grey, were 
also seen.

BEAUTY FIRST
 Ermanno Scervino’s Spring/Summer 

2017 collection for women is 
pushing objective beauty through 

attention to details in the 
construction of garments and choice 

of materials. The fashion house’s 
iconic trait of pleated lace is more 

modern and worked into a 
honeycomb with cutting-edge 

sartorial techniques. Vertical and 
horizontal lines are placed together 

to create new optical effects. 
Eco-leather jumpsuits and jackets 
trace the silhouette of tomorrow 
onto the body. Uniform-inspired 

outerwear is completely
de-constructed. Rope becomes a 

chic accessory and, for evening wear, 
Silk Organza creates dresses with an 

impalpable lightness, in delicate 
shades.
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KEEPING UP WITH THE BAKERS
The Spring/Summer 2017 collection from Ted Baker is full of 
laid-back menswear pieces with subtle sporting influences  
think striped trims and rubberised zip cords on bomber 
jackets  that will keep any would-be rivals on their toes. 
Neoprene and bonded jersey fabrics add a performance 
element to the range, while bungee-style pullers show you re 
ready to spring into action. Pared-back primary shades of 
cloudy petrol and dusky pink add a softer touch to the 
collection. Staples in charcoal, grey and navy are revived with 
rich reds and vivid blue accents on knitwear and tailoring. The 
womenswear causes a stir with brazen femininity and 
unabashed romanticism. Classic silhouettes boast pristine 
lines and architectural folds across pieces in which to see and 
be seen. Soft shades of silver grey, cream and pretty pink form 
a delicate palette, accented with audacious pops of shocking 
pink, canary yellow and cobalt blue to pique one s interest. 

PATTERNS AND PRINTS
Giving a fresh update to breezy bohemian silhouettes, BCBG Max Azaria’s 

latest collection features floral-print dresses detailed with draped ruffles on 
the sleeves and skirts for the ultimate statement finish. The A-line skirt, 
crafted from silk and detailed with vivid prints nails the hipster look. The 

poncho-style top is cut from fluid silk chiffon and finished with a split collar.
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THE OUTNET.COM’S GUIDE TO
ESSENTIAL STYLE 

Whether you’re all about bold colour play 
or partial to power dressing, THEOUTNET.
COM brings us the latest Spring/Summer 

2017 trends on what to wear for the season.

DON’T WORRY, BE HAPPY 
Cath Kidston’s new Health & Happiness 

range features all-new performance 
activewear, bags and accessories with a 

smart, sporty twist and clever containers 
to make food prep a breeze, all in their 
latest cool and colourful, modern floral 

Windflower Bunch. These practical pieces 
will help you start 2017 on a high note.
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COLE HAAN LAUNCHES STUDIØGRAND
Cole Haan, the iconic American lifestyle brand and retailer, launches 

StudiøGrand– a versatile lifestyle collection for women. It features 
understated, minimalist silhouettes made for women who make the most 
of every step, from studio to street and beyond. The footwear collection 

highlights the StudiøGrand Pack & Go Trainer with lightweight GRAND.
ØS Energy Foam which can also be seen in the Zerøgrand, Grandprø, 

2.Zerøgrand and many other styles within the GRAND.ØS family.

SIMAISMA RESORT TURNS ONE
Simaisma A Murwab resort celebrated its first anniversary since 
the 5-star hotel welcomed its first guests in February 2016. They 
celebrated the occasion with an event hosted by the resort’s 
General Manager, Mr Tarek Nour, where guests and members 
of the media had exclusive tours of the resort’s luxurious villas, 
and its myriad recreational facilities. The event continued with a 
lunch reception at the resort’s all-day dining restaurant.

NATURE’S BEAUTY 
French cosmetics company Yves 
Rocher, now open at Mall of Qatar, 
offers more than 500 products 
inspired by the plant world and which 
comprises skin and bodycare products, 
hygienic and sunscreen products, 
perfumes for women and men and 
decorative cosmetics. All products are 
hypoallergenic, dermatologically and 
ophthalmologically tested.
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COLOUR,
VARIETY, 

FUN
AND

VALUE

If there is one shop at the Ezdan Mall 
that you would have not missed, it 

is sure to be the Charming Charlie 
accessory shop that lures onlookers 

with its attractive outburst of 
colours. Charlie Chanaratsopon, the 
brainchild behind this colour festival, 
was here in Doha for the opening of 
another branch of the brand at the 

Mall of Qatar.

CHARMING CHARLIE’S FOUR- 
POINT TACTIC TO WIN THE 

ACCESSORY SHOPPERS IN DOHA.

BY SINDHU NAIR
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The story of Charlie Chanaratsopon who runs the 
$550 million (sales) accessories chain is fascinating. 
He founded the retail brand in 2004 as a side 
business to fill out Houston shopping malls he was 
developing. He now has 350 stores across the United 
States and other places are now spreading across the 
Middle East. Charlie is a first-generation immigrant, 
after his parents emigrated from Thailand in 
1974 and started a sterling silver jewellery import 
business that was sold to some department stores. 

Charlie’s entrepreneurial skills started early when 
he ended up in the elementary school principal’s 
office after charging first-grade classmates $1 a 
day to rent his Nintendo games. He tells us more 
about his story and the success path he has carved 
for his brand. “The GCC region loves to shop and 
they are very aware of the trends and we want to 
keep delivering on this need of the regional shopper 
and provide them with the best of the trends,” says 
Charlie. 

If there was one way to describe the jewellery 
and other accessories at Charming Charlie, you 
would be fumbling for that word as the brand does 
not conform to any one style or trend. If you love 
flashy jewellery, keep your eyes on subtle designs 
and love the understated love the colourful or opt 
for statement pieces or funky ones, then Charming 
Charlie is sure to have all of this. And that is the USP 
of Charming Charlie: One for everyone. 

“We do not go with one style, we want everyone to 
come to us and find the style they like,” says Charlie. 
“We stand for four things: colour, variety, fun and 
value for money.”

With a sourcing office in China and the US, 
Charming Charlie brings in and produces around 
38,000 products every season, adding to the 
resource with products that are trendy and seasonal. 

Charlie focused on the accessory business due to 
the influence of his parents who were focused on 
silver jewellery. “We don’t do silver jewellery but 
my parents were in the business for 35 years and I 
followed them around stores, sourcing points and 
learned a lot about the business.”

Not someone to forget the minute details that went 
into the formation of the brand, Charlie says, “The 
first Charming Charlie store opened in October 18, 
2004 in Houston, Texas. I used to be the cashier 
during the weekends and I loved being there at the 
stores, in touch with the people who come to buy. 
You understand the trends of the business, and then 
keep adjusting and tweaking the products, and when 
there were profits, we started expanding to other 
markets, more stores …”
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LUSH LIFE IN QATAR
Opening its second shop in Qatar, Lush is known for offering customers with 

fresh, handmade, 100% vegetarian products with ingredients that are ethically 
sourced. The company also has a strong stance against animal-free testing which 

began 21 years ago when the brand started. “The design of the shop is inspired 
by the largest store in the world on Oxford Street in London with a green fit-out 

including LED lighting, environmentally friendly floor tiles, and low flow taps to 
save water,” said Krishna from Lush Al Mana Group. The company has developed 
a strong presence with growing sales in the region. Lush is currently operating in 

UAE, Saudi Arabia, Oman, Bahrain, Qatar, Kuwait, and Lebanon.

BELGIAN CHOCOLATIER
COMES TO TOWN
Galler, the iconic Belgian chocolatier, has 
opened its first GCC boutique and tea 
room in Mall of Qatar. Inaugurated by His 
Excellency Christophe Payot, Ambassador 
of Belgium to Qatar, the brand founded by 
master confectioner Jean Galler in 1976 has 
emerged as a true pioneer of the globally 
renowned Belgian chocolate industry. 
With their renowned colourful pralines 
and chocolates on display, whether you are 
indulging in a little sweet treat or hand-
picking a lavish gift for someone special, the 
Galler Qatar boutique serves up an extensive 
range to cater for all tastes and preferences.

FEEL. LOOK. BE
Bringing together a high-class 
team of health and fitness experts, 
Ox Fitness Lab is an elite fitness 
facility in the heart of Doha. Their 
fitness offering covers a world- 
class range of specialisations in a 
five-star surrounding where each 
member receives a unique and 
personalised programme.

UBER LUXURY
A new concept for a comprehensive 
luxury show, Ultra Luxury Qatar 
brings a wide array of global 
luxury brands to consumers in 
Qatar and GCC. The show provides 
an ideal platform for global luxury 
brands to access the promising 
GCC markets. Debuting in Qatar 
from November 5-8, 2017 in Doha 
Exhibition and Convention Center, 
the show is organised by Venue 
Star and licensed by Qatar
Tourism Authority.













64                         GLAM INTERIORS + DESIGN

GID
      
  GRAPEVINE

GID
      
  GRAPEVINE

Given the extent to which buildings are affecting the 
environment, it is important for manufacturers to set an 
example  and continue producing more sustainable products 
and technologies. 

As part of the green living range, Hempel Paints has designed 
Topaz Zero to meet the needs by providing a premium quality 
luxury paint for interiors without jeopardising its commitment 
towards the environment. Topaz Zero emulsions are 100% pure 
acrylic waterborne topcoat designed to prevent growth of harmful 
bacteria and mould. The Topaz Zero range of products are also 
free from VOC, lead and other hazardous material like APEO 
and formaldehyde which makes them suitable for a safer, healthy 
and clean environment.  Exclusive to the Hempel Topaz Zero 
range, arre Historic and Classic colours which can be selected to 
replicate a specific historical style or to create a more unique and 
contemporary feel. According to A. T. Kearney’s latest report, 

“Global Cities of the Future, a GCC 
Perspective”, Doha is the region’s third-most 
global city, after Dubai and Abu Dhabi.

Political influence has continued to grow, 
with Doha hosting conferences such as the Arab 
League Summit in 2013 and the World Climate 
Summit in 2012. Hamad International Airport and 
Qatar Airways have also contributed to increasing 
the number of international travellers to Doha, 
earning it the second-busiest hub for Middle East 
travel. Antoine Nasr, partner with A.T. Kearney 
and co-author of the report, said, “Doha has 
grown rapidly over the past few years, and the 
city’s future continues to look bright, reinforced 
by the world’s highest GDP per capita. Through 
strategic investments and a focus on key socio-
economic development goals, the government is 
well on its way to achieving the Qatar National 
Vision 2030 to create harmony between human 
development, a global society, diversified 
economy and a sustainable environment. 
Internationally, the world’s most global cities 
remain New York, London and Paris, although 
the Brexit vote may change the attractiveness of 
London as a global hub. Also, Doha has developed 
a good reputation among leading international 
schools and universities, while undertaking 
ambitious infrastructure megaprojects to support 
future events such as the World Cup 2022.”

DOHA RANKS
THIRD IN

THE GLOBAL CITIES 
OF THE FUTURE

SAFE AND SOPHISTICATED 
COATING SOLUTIONS
FROM   HEMPEL
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Intended for collectors, interior 
designers and architects, the first 
edition of a NOMAD, travelling 
design showcase, will be held from 
April 27-30 at a historic villa located 
in La Vigie, Monaco. Perched upon 
a cliff, La Vigie is one of the oldest 
houses in Monaco.
Built in 1902 for the British publishing 
magnate Sir William Ingram, it was 
restored and inhabited by designer 
Karl Lagerfeld in the 1990s. Now an 
ensemble of international galleries will 
present designers and artists there, 
via solo shows, showcases of rare 
pieces, and selections of new work. 
The galleries span different territories, 
extending from contemporary design 
from the Middle East to Russian 
porcelain to Brazilian Modernism. 
As the name suggests, NOMAD will 
travel to different destinations of 
architectural significance that will 
further explore design and context.

The architects have worked together since founding RCR Arquitectes in 1988. Tom 
Pritzker, Chairman of Hyatt Foundation, which sponsors the award, said of the 
winners, “Their works range from public and private spaces to cultural venues and 
educational institutions, and their ability to intensely relate the environment specific 
to each site is a testament to their process and deep integrity.”  We live in a globalised 
world where one must rely on international influences, trade, discussion, transactions, 
etc. But more and more people fear that, because of this international influence one 
will lose local values, art, and customs. These three architects have made it possible to 
have both. They help us to see, in a most beautiful and poetic way, that the answer to 
the question is not ‘either/or’ and that we can, at least in architecture, aspire to have 
both; our roots firmly in place and our arms outstretched to the rest of the world”.

NEW DESIGN FAIR 
TO   DEBUT IN 
HISTORIC 

MONACO VILLA
Internet-based education platform 
MasterClass has announced that 
the architect Frank Gehry is to join 
its list of online tutors.

From spring 2017, users will be able 
to sign up for design and architecture 
classes from one of the biggest names 
in the field. For his first ever Master 
class, the architect who designed 
the Guggenheim Museum in Bilbao, 
Spain, will share his unconventional 
philosophy of design and architecture. 
Frank Gehry will also share material 
from his previously unseen model 
archive to help students understand 
the architect’s creative process. Using 
case studies, sketches and models, 
Gehry will present the fundamentals 
of the discipline, learned over the 
course of his 50+ year career as an 
artist and architect. “I have tried 
to give the students insight into my 
process – how and why I did things. 
I hope this gives them the wings to 
explore and the courage to create 

their own language,” said Gehry. The 
architect will teach a total of 15 classes 
at a cost of $90. The classes are 
scheduled to start from spring 2017. 
Students can already pre-enrol at 
www.masterclass.com. This architect’s 
most famous works include the Walt 
Disney Concert Hall in Los Angeles, 
USA, the Guggenheim Museum 
in Bilbao, Spain, and the Dancing 
House in Prague, Czech Republic. He 
has been awarded several honours 
for his work, including the Pritzker 
Architecture Prize and, most recently, 
the Presidential Medal of Freedom.

MASTER CLASS 
WITH

FRANK GEHRY 

RCR ARCHITECTS 
WIN 2017 
PRITZKER PRIZE
Rafael Aranda, Carme Pigem and 
Ramon Vilalta, from Olot, Spain, have 
been named winners of the prestigious 
Pritzker Prize for architecture.
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“WELCOME LAMP” BY AMARIST STUDIO 
IS A PIECE WHICH SPARKS

  A CONVERSATION ABOUT 
BORDERS AND THE REFUGEE CRISIS.

THE
      
  THING

SCULPTURE WITH A

PURPOSE
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The refugee crisis, Brexit, future plans 
of the President of the United States to 
construct a wall along the Mexican 
border, and the ban on the entry of 
visitors coming from several Muslim 
countries: these are some of the events 
that have tensed the international 
political climate and also inspired 
designers Arán Lozano and Clara 
Campo from Amarist Studio to create 
“Welcome”, a resounding lamp which 
evokes the internal conflicts and 
moral dilemmas of the Western World.

The piece is composed of a large base 
of white Carrara marble. Its shape 
resembles the classic style of ancient 
Greece and Rome– the cradle of 
civilization and the foundation of 
intellectual Europe. On top of the base 
sits the lamp diffuser safeguarding the 
light source through a striking tangle of 
nº22 Razor Wire. They have used the 
same model of razor wire that was used 
on the borders of Serbia and Hungary to 
prevent Syrian refugees from entering 
Europe. The razor wire has 
been gold plated with 24K gold, 
conceptualising the economic borders 
which separate war-displaced 
people from a better future. When the 
light is on, the diffuser projects a 
bewildering group of shadows and a 
dance of dark and long blades. This 
structure may prevent the light from 
being turned off or also prevents the bulb 
from dying out. 

A representation of two worlds, this 
artistic creation as a whole along with the 
base and diffuser is a metaphor for the 
walls of the new border.
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10

F R O M  R U N W A Y S
T O  I N T E R I O R S

A CELEBRATION OF COLOUR, ART, PATTERNS 
AND TEXTURES. FROM A PAIR OF BEN HUR 

CHAIRS BY JEAN-PAUL GAULTIER TO A 
SELECTION OF STACKABLE STORAGE CUBES IN 

RED AND WHITE STRIPES BY CHRISTIAN 
LACROIX, IT’S ALL ABOUT DESIGN MIX AND 

MATCH. WITH AN ILLUSION SOFA TO STYLISH 
LIGHTING, THIS LIVING ARRANGEMENT FROM 
ROCHE BOBOIS IS AN ENVIABLE BALANCE OF 
TRANQUILITY AND DÉCOR DRAMA AT PLAY.

ALL PRODUCTS ARE FROM ROCHE BOBOIS
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1  ILLUSION SOFA  2  MISTER X BLUE GLASS TABLE  3  TRACE LIGHTING  4  BONHEUR RED TABLE
5  BIPOD OTTOMAN (FABRIC BY JEAN PAUL GAULTIER)  6  SFUMATTO BLUE RUG  7  SOFIA RED CHAIR (FABRIC BY 

JEAN-PAUL GAULTIER)  8  ECLATS DE ROSES NACRE BY CHRISTIAN LACROIX  9  CUBE MAISON LACROIX
10  MALMAISON-ARGILE BY CHRISTIAN LACROIX

3

9

7

4
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WHAT INSPIRES BRAZILIAN 
DESIGNER GUTO REQUENA IS 
MAN AND TECHNOLOGY. 

 REFLECTING MEMORIES, 
DIGITAL CULTURE AND POETIC 
NARRATIVES, HE IS REDEFINING 
BOTH THE PHYSICAL AND 
VIRTUAL SPACE. 

BY AARTHI MOHAN

A humanist by nature, Requena 
likes to shape memories through the 
experimental use of digital technology. 
Born in Sorocaba, Sao Paulo State, he 
graduated as an Architect and Urban 
Planner from the University of São 
Paulo.

For nine years he was a researcher 
at NOMADS.USP - Center for Interactive 
Living Studies of the University of São 
Paulo where he received his Master’s 
degree with the dissertation, “Hybrid 
Habitation: Interactivity and Experience 
in the Cyberculture Era”. Good design 
should tell a good story and he believes 
that the future with technology won’t 
be minimalistic and aseptic but instead 
full of imperfections, memory and scars. 
“We experiment as much as possible in 
our design approach. I’m obsessed with 
how to use new digital technologies as a 
way to talk about emotions. Technology 
should be a way of getting us closer, 
warmer and more human,” he says. This 
designer loves investigating on how to 
use digital interfaces and sensors in his 
projects. Explaining how he links design 
with the surrounding environment to 
create interactive installations, he says, 
“Man + machine can go further if they 
work together. We are the first cyborg 
generation so we must think about it 
when we design something. The world 
doesn’t need another chair anymore. 
The future of design is about interfaces. 
I believe in affective sustainability – 

HYBRID SPACES-

COMBINING
THE DIGITAL 

AND 
ANALOGIC
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which means creating design from deep 
emotions, personal stories for example. 
If we do that the result will have a longer 
life cycle. My love project is an example 
of my investigation on this concept.” 

For Requena, love is what matters more 
than form or function in design. The 
project should have meaning and express 
the time and moment we live in and 
allow people to be co-designers. He loves 
working with materials like electronic 
components, chips, micro controllers 
and all that come from nature. One of his 
favourite buildings is the SESC Pompéia 
in São Paulo designed by architect Lina 
Bo Bardi, São Paulo.

Treading on the path of interactivity, 
one of his most renowned works which 
was showcased at the Design Days Dubai 
is the “Love Project”. It was born from 
his previous experiences dealing with 
the ideas of “shaping memories”, from 
the “Once Upon a Time” Collection 
(where he shaped vases through the 

analysis of the narrative drama into 
his grandmother’s voice telling him 
fables from childhood) and “Noize 
Chair” (where he distorted an icon of 
Brazilian furniture by Lina Bo Bardi by 
mixing soundscapes he collected in the 
streets of São Paulo).  All of these are 
consequences of his 10 years, experience 
as a researcher where he investigated 
the impact of cyberculture on daily lives. 
The “Love Project” is a study in design, 
science and technology that captures the 
emotions people feel in relating personal 
love stories and transforms them into 
everyday objects. The project suggests a 
future in which unique products will bear 
personal histories in ways that encourage 
long life cycles, thus inherently 
combining deeply meaningful works with 
sustainable design.

“In this project we are talking about the 
most basic human sentiment: LOVE. We 
invite people to narrate the biggest love 
project of their life, we plug in sensors to 
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“I saw myself deeply 
emotional and excited. 

This is design for me.
I will keep developing 

new experiments from 
this project, hopefully 

more on the urban 
scale. Also, I want to 

keep doing my design 
shows for TV, web 

and cinema. For me, 
design is about solving 

problems and is for 
everybody.”
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collect the emotional data that the body 
produces and use this data as input in 
the interface we developed that shapes 
an object that is then 3D printed. I’ve 
seen many people crying in these last 
four years participating in the project. 
And it was amazing,” says the high-tech 
designer. 

Another favourite work for Requena 
is the “Dancing Pavilion”, a temporary 
architecture created for the Olympics 
in Rio. With the use of different 
sensors, the building literally dances 
according to people movements and 
dancing inside. He used almost 500 
motors and mirrors and developed an 
open clubbing experience to maximize 
the sunlight effects.

His latest obsession is Interactive 
Urban Art–how one can add poetic 
layers in public design (furniture, 
facades, squares, etc.) using interactive 
technologies. “Last December I 

created my new public art in São 
Paulo called ‘Can you tell me a secret’, 
installed in a very special square in the 
middle of Bom Retiro, an immigrant 
neighbourhood. People were invited 
to share their secrets in the public 
space, while urban furniture randomly 
revealed those secrets,” he says. 

When asked what would he love 
to design in the future, he said that 
it would be a set of interactive urban 
furniture interconnecting different 
cultures, different cities. “I follow art. 
I’m very inspired by the work of Stelarc, 
an Australian artist who investigates the 
limits of body and technology. Olafur 
Eliasson’s work is a big inspiration for 
me,” says this enthusiastic designer. 

His accolades are extensive and he 
has lectured and exhibited in several 
cities worldwide such as New York, 
Milan, Beirut, Paris, Istanbul, Moscow, 
Dubai, Mexico City, Santiago, Cape 

Town, Beijing, Bangkok, Miami 
and London. He was a professor at 
Panamericana - School of Arts and 
Design and at IED - Istituto Europeo 
di Design and has done 70 workshops 
all over the country for which he 
received the Young Brazilian Award. 
In 2012 Requena was selected by 
Google to develop the project for their 
Brazilian headquarters. He has also 
won the international “Building of the 
Year” from Archdaily in  the Interior 
Architecture category.

Today, he has generated his own Aura 
Pendant, through the Apple app.  He 
says, “I saw myself deeply emotional 
and excited. This is design for me. I 
will keep developing new experiments 
from this project, hopefully more on 
the urban scale. Also I want to keep 
doing my design shows for TV, web and 
cinema. For me, design is about solving 
problems and is for everybody.”
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Designed in a modernist style, the golden mosque 
at Katara is a sight to behold. 

Katara has been an exceptional project for human interaction through 
art and cultural exchange in Qatar. It has many remarkable structures, 

including the Golden Mosque. With its dome painted in gold and 
vibrant geometric designs, one cannot miss looking at this simple 

yet elegant mosque located in the heart of Katara. The exterior wall 
is decorated in mosaic-tile patterns made of pure gold which shines 

brightly in the night sky. The mosque’s spacious floor area is divided 
by low columns supporting the point arches, and the wide arched 

windows allow air to circulate freely around the mosque. The natural 
light fills the soft yellow walls and gleaming marble floors provide a 

mellow atmosphere suitable for prayer. 

THE GOLDEN GLOBE OF QATAR






