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FOREWORD
THERE COME BUT A FEW EPISODES IN THE HISTORY OF A NATION THAT SHAPE AND 
DEFINE IT FOR GENERATIONS TO COME; A MOMENT THAT BRINGS ITS PEOPLE TOGETHER 
AND BINDS THEM IN THE PURSUIT OF A COMMON DESTINY. FOR QATAR, THAT TIME HAS 
COME. 

It would seem that until now Qatar has existed in a blessed bubble – inside it time went 
faster and we were able to achieve concentrated progress within a few short decades 
where it normally take many centuries. But today the strain on the bubble is considerable. 
The country can no longer remain insulated from outside forces – plummeting oil prices, 
new conflicts and the fast-spreading plague of violent extremism. It’s a tumultuous 
welcome into the real world. 

But going by how Qatar’s leadership is reacting to these events, it is clear that they view 
it as an opportunity. The low oil price is a chance to re-examine our economic policies, 
a fresh impetus towards our commitment to diversification and a ready excuse to 
implement some painful, but necessary, changes. The growing unrest in the region is a 
chance for Qatar to step up and walk the talk, to demonstrate its dedication to peace 
beyond petty geopolitics and be a genuine force for good. Which is why, several decades 
from now, current events will come to be seen as seminal in the making of the new Qatar. 

Qatar has weathered the past year better than anyone expected. There were setbacks 
and celebrations. In the same year that our nascent experiment with social medicine 
came to a screeching halt, Qatar successfully performed the first stem cell transplant 
to treat cancer. While allegations of corruption and human rights abuses continue 
unabated, residents and citizens came together to cheer the national host team as 
they powered through the men’s handball championships. While we prepare to post 
the first budget deficit in several years, we also launched our first international tourism 
campaign. Subsidies are being cut and the fat is being trimmed but there is a collective 
solidarity that is inspiring and admirable. Some legacy projects have been shelved or put 
on hold but the leadership has not lost sight of what is important and, despite dramatic 
changes in the economic climate, remains loyal to the Qatar National Vision 2030. 

Sacrifices have been demanded, and made, for the sake of the greater good. In the face 
of whatever fate throws at us, Qatar stoically marches forward.
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“WE WILL NOT TOLERATE FINANCIAL AND ADMINISTRATIVE CORRUPTION OR ABUSE OF 
PUBLIC POSITIONS FOR PRIVATE PURPOSES, OR ABANDONING PROFESSIONAL STANDARDS 

FOR PERSONAL INTEREST.”

HH SHEIKH TAMIM BIN HAMAD AL THANI
THE EMIR

STATE OF QATAR
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ROBUST BUT 
CAUTIOUS 
GROWTH
DESPITE THE CHALLENGING ENVIRONMENT, CAUSED BY THE FALL-OUT FROM LOW OIL 
PRICES FOR MANY OIL-CENTRIC ECONOMIES IN THE MIDDLE EAST, QATAR CONTINUED 
ITS ECONOMIC GROWTH FOR MOST OF 2015, BUT THE YEAR-END TURNED OUT TO BE 
CRITICAL FOR OUR TINY GULF STATE.

With the Organisation of Petroleum 
Exporting Countries (OPEC) failing to reach 
an understanding to cut oil production 
at its meeting in Vienna on December 4, 
oil prices continued to slide and reached 

$36 per barrel on the last day of the year. When the US-led 
sanctions against Iran were finally lifted on January 16, 2016, 
the price went below $30 per barrel, sending the GCC equity 
markets into a tizzy.

Sensing these developments, The Emir HH Sheikh Tamim 
bin Hamad Al Thani said that tumbling oil prices should not 
send Qatar’s citizens into a panic, but instead motivated 
them to reject “self-delusion” and find a way to help secure 
the nation’s future.

In his customary address at the 44th session of the Adviso-
ry Council in November, he touched on themes from his past  

addresses and urged an end to wasteful government spend-
ing, corruption and bureaucracy that inhibit entrepreneur-
ship, according to QNA. “We will not tolerate financial and 
administrative corruption or abuse of public positions for 
private purposes, or abandoning professional standards for 
personal interest,” he said.

The Emir also suggested that plummeting oil prices could 
actually be a blessing in disguise, as the wealth brought in 
from natural gas and oil has caused many to become de-
pendent on the state “to provide for everything, which re-
duces the motivation of individuals to take initiatives and  
be progressive.”

He urged the youth to pursue more diverse career paths 
to better secure the nation’s future: “I would like to address 
the Qatari youth. Qatar’s economy cannot dispense with for-
eign expertise and labour, this is true, yet Qatar cannot be 
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economic growth in 2015, down to 3.7% from the 7.3% fore-
cast in June due to cheap oil prices.

Qatar has budgeted for revenues of QR156 billion and ex-
penditures of QR202.5 billion in 2016 compared with QR226 
billion and QR218.4 billion, respectively, in the previous bud-
get. Minister of Finance HE Ali Sharif Al Emadi said that the 
budget would sustain spending in key sectors like health, 
education, infrastructure and transport, with special focus on 
railways and other projects tied to Qatar’s hosting of the 2022 
World Cup.

Countries like Saudi Arabia and the UAE have been strug-
gling hard to sustain their economic growth rate and have re-
duced fuel subsidies, curbed state spending and tapped the 
local markets to mopup resources whereas Qatar ruled out 
any such proposals in view of its strong macroeconomic fun-
damentals, low levels of public debt and also accumulation 
of savings for many years, excluding the investments it has 
made through the sovereign fund.

Qatar’s foreign currency reserves are estimated to be 
around QR156.52 billion ($43 billion) and the country is sit-
ting pretty on foreign assets which are reportedly over QR1.1 
trillion ($300 billion). The Qatar Investment Authority has an-
nounced it would invest QR127.4 billion ($35 billion) in the 
U.S. and over QR36.4 billion ($10 billion) in Asia in the next  
five years.

Another aspect has been the continuous increase in the 
share of non-oil revenues to the country’s gross domestic 
product (GDP) largely due to the economic diversification 
programme taken up by the government for more than  
four years.

Qatar’s economic growth, in fact, accelerated in the second 
quarter of 2015 when real GDP grew by 4.8% year-on-year, ac-
cording to the latest data released by the Ministry of Develop-
ment Planning and Statistics (MDPS), compared with 4% for 

built without you. It cannot be built on a limited number of 
professions and specialties that are pursued by all. There are 
vital sectors of the state such as security, army and police, and 
even planning, management, engineering, medicine and sci-
entific research, where we need Qatari youth, and they must 
turn to all specialties and take their homeland into account 
when making decisions,” the Emir added.

IMPACT ON BUDGET
The plummeting oil prices were reflected in Qatar’s annual 
budget for 2016, which was announced in mid-December. Qa-
tar was expected to post a deficit of QR46.5 billion in 2016, its 
first in 15 years. The government also halved its forecasts for 

“Qatar will not scale back economic development projects 
or cut state subsidies for fuel and food in response to low 
oil and natural gas prices, because government finances 

remain strong.”

HE ALI SHARIF AL EMADI
MINISTER OF FINANCE

STATE OF QATAR
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the corresponding period in 2014. 
As in the past, the non-hydrocarbon sector was the main driv-

er of economic growth and expanded by 9.1% year-on-year in 
the second quarter. The largest contributors to real non-hydro-
carbon growth were financial services, construction and trade, 
hotels and restaurants. Construction activity grew by 19.7% 
year-on-year reflecting the ongoing infrastructure projects. 
These projects include the new QR145.6 billion ($40 billion) 
Doha metro, real estate projects such as Msheireb in the cen-
tre of Doha (QR20 billion ($5.5 billion) and Lusail to the north 
QR163.8 billion ($45 billion), as well as new roads, highways and 
further expansion of the new Hamad International Airport. 

The service sector too witnessed growth due to a spurt 
in population growth, mainly from the influx of expatriates, 
and as a result, financial services recorded a 10% over a year 
earlier; 12.5% for trade, restaurants and hotels and 6.3% for  
government services in Q2 2015.

The MDPS said that the country’s economic growth would 
be 7.3% in 2015 as against 7.7% projected earlier. “The robust 
growth in 2015 will taper off to 6.6% in 2016 and 6% in 2017,” 
the report said.

The report also said that the impact of lower oil prices was 
reflected in the nominal GDP estimates but Qatar would still 
have a fiscal surplus of 1.4% of GDP in 2015 while it would have 
a deficit of 4.9% in 2016 and 3.7% in 2017. The fiscal surplus was 
12.3% of GDP in 2014.

The fiscal deficits in 2016 and 2017 were estimated due to 
low oil prices but Qatar’s strong net asset position and good 
credit standing will enable these deficits to be plugged, the  
report said.

But for the delay in the commissioning of the $10.5 billion 
Barzan Gas Project in 2015, adding about 21% to pipeline gas 
production, the country’s economic growth rate would have 
been much higher. 

“The strong momentum in the non-oil and gas sector will 
be sustained by capital spending on infrastructure and by  
relatively strong population growth this year,” the report said.

The construction sector was projected to expand by 13.6% 
in 2015 and would continue expanding through 2016 and 
2017 but the pace of growth would slow, with the focus on  
completion of ongoing projects rather than taking up new ones.

SPENDING PLANS WILL CONTINUE
In his comments about the report, Minister of Development 
Planning and Statistics HE Dr Saleh Al Nabit said that the fall 
in oil prices that began in June 2014 was not anticipated, and 
the rally that has been staged since January 2015 has been 
associated with considerable volatility. “If they persist, lower 
oil prices will narrow the government’s fiscal cushion but 
our considerable financial reserves provide an ample buffer. 
Important capital spending plans will proceed.”

The Minister added that despite lower oil prices, the outlook 
expects the current account of the balance of payments to re-
turn surpluses, with estimated breakeven prices for the current 
account lower than the baseline forecast for oil prices.

“Lower oil prices and the prospect of continued volatility 
serve to underline the importance of implementing the initia-
tives in Qatar’s National Development Strategy. These will help 
to diversify the economy and to shield it from the vagaries of oil 
price movements,” Dr Saleh Al Nabit added.

NO SCALING BACK
HE Ali Sharif Al Emadi exuded confidence, saying that the low 
oil prices would not be a deterrent for the government in ex-
ecuting development projects. “Qatar will not scale back eco-
nomic development projects or cut state subsidies for fuel and 
food in response to low oil and natural gas prices, because  
government finances remain strong,” he said.

“Lower oil prices and the prospect of continued volatility serve 
to underline the importance of implementing the initiatives 
in Qatar’s National Development Strategy. These will help to 
diversify the economy and to shield it from the vagaries of oil 

price movements.” 

HE DR SALEH MOHAMMAD AL NABIT
MINISTER OF DEVELOPMENT PLANNING 

AND STATISTICS
STATE OF QATAR

ECONOMY
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“Our budget is still not that far in terms of deficit,” said the 
Minister adding that state finances would break even with 
an average oil price of $65 a barrel. Brent crude is currently 
around $49 as of November 2. “I still think the financial sit-
uation is very healthy and I don’t think we’ll take any extra  
measures for these things,” he said.

Though some projects have either been delayed or de-
ferred, it was aimed at avoiding waste and ensuring quality. 
“We are not going to scale back as most of our projects are 
already at the execution stage so we are going to contin-
ue with those – we have already submitted  a public plan of 
what we’re actually going to do for the next 10 years,” said the  
Finance Minister.

According to International Monetary Fund (IMF) figures, the 
government surplus has decreased by 30% to reach QR107.01 
billion ($29.4 billion) in the financial year 2014-2015, reversing 

ECONOMY

Sources: MDPS and QNB Economics

QATAR: CONTRIBUTIONS TO REAL 
NON-HYDROCARBON GROWTH (Q2 2015)

(Percentage point contributions)

Financial Services 2.7%

Construction 2.4%

Trade, Restaurants & Hotels 1.6%

Government Services 1.3%

Manufacturing 0.8%

Transport and 
Communications

0.4%

Social Services 0.2%

Others -0.2%

the trend registered in the last few years, of which an increase 
of 53% was recorded in 2013-2014. 

Following a rise of 22.1% in 2013-2014, revenues went 
down by 9.1% to QR351.62 billion ($96.6 billion) in 2014-2015. 
On the other hand, expenditures were QR244.97 billion ($67.3 
billion) in 2014-2015, up by 4.5% from the previous financial 
year during which they had risen by 8.1%. Gross government 
debt is estimated at 31.5% of GDP as of March 2015, the IMF 
data revealed.

PRIVATE SECTOR’S ROLE
As part of its strategy to achieve the desired economic growth, 
Qatar has been encouraging the private sector to play an im-
portant role in core sectors such as finance, insurance, real 
estate and business services, trade, hotels and restaurants. 

The Qatar Central Bank has already announced its decision 
to give new UK licences to the banks of the GCC region to kick-
start their operations while policies have been liberalised to 
woo private investments in the country. 

It may be recalled that the foreign ownership limit in the 
companies listed on Qatar Stock Exchange has been in-
creased from 25% to 49% by a new law issued in 2014 and 
the listed companies, including some banks, are planning to 
utilise the opportunity in attracting foreign investments.

Even Qatar Financial Centre (QFC) expects the private sec-
tor to continue its growth, thus contributing nearly half of  
Qatar’s GDP.

In its study, QFC has confirmed that many factors contrib-
ute to the promotion of the economic pace, especially the Na-
tional Vision 2030, the giant infrastructure projects and rapid 
population growth in the state (estimated at 10% in 2014).

“Qatar provides a competitive business environment em-
bodied by a legal and legislative environment that is consid-
ered an incentive for many companies to operate in various 
countries in the region,” the QFC study said 
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As much as 93% of M&A was by the GCC member-
states with Qatar’s overseas acquisitions 
accounting for 55% of this activity followed 
by Saudi Arabia (27%) and the UAE (11%), 
respectively.  Qatar had overtaken the UAE 

during the first quarter of 2015 and has capitalised on its 
advantages in order to amass an enormous share of outbound  
M&A activity.

Thomson Reuters’ quarterly investment banking analysis 
for the Middle East region said that domestic and inter-Mid-
dle Eastern M&A decreased 2% year-on-year to QR30.94 bil-
lion ($8.5 billion) while inbound activity increased by 154% to 
QR16.75 billion ($4.6 billion). 

Among all, energy and power was the most active sector, 
accounting for 31% of the Middle East involvement, and the 
largest deal during the third quarter of 2015 was the QR11.28 
billion ($3.1 billion) offer for the synthetic rubber business of 
Germany’s Lanxess AG by Aramco Overseas Co. BV.  Bank of 
America Merrill Lynch topped the deals in 2015 with QR28.4 
billion ($7.8 billion).  

Across the global spectrum, China, Germany and the UK 

were the most targeted nations in terms of M&A deals for 
the first nine months of the year. With 29%, China was the 
most targeted nation, followed by Germany and the UK, the  
analysis said.

Nadim Najjar, Managing Director, MENA Thomson Reuters, 
said: “The total value of announced M&A transactions with 
any Middle Eastern involvement reached QR122.67 billion 
($33.7 billion) during the first nine months of 2015, which is 
23% more than the value registered during the same period in 
2014 and marked the best annual start since 2010.” 

“Middle Eastern equity and equity-related issuance totaled 
QR9.46 billion ($2.6 billion) during the third quarter of 2015, 
a slight decline from the second quarter of this year. Middle 
Eastern debt issuance reached QR58.60 billion ($16.1 billion) 
during the third quarter of 2015, more than double the value 
raised during the previous quarter,” he added. 

M&A IN QATAR
Takeovers were relatively an unknown term in Qatar’s busi-
ness circles, the majority of them dominated by Family-owned 
Businesses (FoBs), but with a growing economy, a spurt 

MILES AHEAD 
IN M&A DEALS
POLITICAL UNREST IN PARTS OF THE REGION NOTWITHSTANDING, THE 
NUMBER OF OUTBOUND MERGERS AND ACQUISITIONS (M&A) IN THE FIRST 
THREE QUARTERS OF 2015 WERE THE HIGHEST FIRST NINE-MONTH TOTAL 
SINCE 2009 IN THE MIDDLE EAST REGION AND STOOD AT QR62.61 BILLION 
($17.2 BILLION); UP BY 57% FOR THE CORRESPONDING PERIOD IN 2014.

“The total value of announced M&A transactions with 
any Middle Eastern involvement reached QR122.67 
billion ($33.7 billion) during the first nine months of 
2015, which is 23% more than the value registered 

during the same period in 2014 and marked the best 
annual start since 2010.” 

NADIM NAJJAR
MANAGING DIRECTOR

THOMSON REUTERS MENA
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in domestic investment aided by economic diversification 
and limited exposure to the local market despite a growing 
population, the corporate sector, particularly banks, started 
expanding their global footprint by acquiring assets in other 
countries.

As the role of the private sector gained significance, the 
government brought in legislation allowing foreign investors 
to own up to 49% of the share capital in a Qatari company, 
with the remaining 51% of the share capital owned by at least 
one Qatari partner. 

This legislation, which paved the way for increased M&A ac-
tivities subsequently, also allowed foreign investors to own up 
to 100% of the share capital in certain exempted sectors such 
as healthcare, education, tourism, energy and industry.

The government also allowed other concessions like free-
dom to repatriate profits, collecting the lowest corporate tax 
and also agreeing to the investors bringing in workforce from 
other countries.

OIL PRICE SLUMP 
Though the dwindling oil prices since the middle of 2014 were 
expected to impact the activities, it did not happen.

KPMG’s Global Head of Deal Advisory Leif Zierz said that un-
certain conditions were nothing new for the region which has 
witnessed a financial downturn, a political crisis following the 
Arab Spring and oil price-related issues. While other countries 
in the region became cautious, It did not affect Qatar’s spend-
ing plans or in terms of investments going abroad.

“We don’t know whether the current events will change the 
situation dramatically. However, there is nothing to suggest 
that they will impact the spending plans or slow down infra-
structure projects, especially in areas where the governments 
want to focus, like outbound investments,” Zierz said.

“Qatar will continue to diversify its economy in line with the 
Qatar National Vision 2030 and this will have a positive impact 
on the M&A landscape,” he added.

Qatar led the GCC in terms of the growth rate of M&A deals 
as the number of completed inbound transactions increased 

by 63%, from 8 to 13, compared with 20% in Kuwait, a 7% de-
crease in UAE and a 23% decrease in Saudi Arabia from 2013 
to 2014. Qatar’s number of completed outbound transactions 
rose by 85% in 2014, from 14 to 26, compared with 38% in Sau-
di Arabia, 12% in UAE and an 18% drop in Kuwait. The total 
value of outbound acquisitions rose from QR5.24 billion ($1.44 
billion) in 2013 to QR14.49 billion ($3.98 billion). 

These investments were mostly in the commercial real 
estate, financial, hospitality and energy-related sectors and 
some of the trophy assets that Qatar has invested in the past 
where the government found more cash flow and yield-driven 
appetite rather than in green field or manufacturing industrial 
businesses.

“The increase in transactions in Qatar is representative of 
the rest of the world, where we can see the return of a deals 
market – and it’s safe to say that progress in Qatar has been 
significant. Although M&A spend in the energy sector is high, 
it’s clear that, as oil prices remain low, Qatar’s infrastructure 
spend will have a positive impact on ensuring that the frequen-
cy and value of transactions remain high,” Zierz added.

Obviously on the back of high oil prices and surplus reserves, 
Qatar has been acquiring strategic assets overseas, mainly in 
Europe through SWF, HNWIs and institutions.

KPMG Qatar’s Head of Deal Advisory, Venkatesh Krishnas-
wamy, said: “There are high expectations from the region, and 
more specifically Qatar, with regard to outward investments 
and it will be interesting to see whether lower oil prices will 
impact such plans in the coming years.”

Qatar’s revenues are mostly from LNG sales which should 
be invested in assets which give good returns. The government 
will continue to look for strategic trophy assets that meet its 
investment objectives as has occurred in the past. But given 
priorities in the local markets and in terms of infrastructure 
spend it will be more cautious in view of the lower oil prices. 

“This caution will extend to where and how much the gov-
ernment would invest as compared with when the oil price 
was $100. It will continue to look for good investment oppor-
tunities in markets it is familiar with,” Krishnaswamy added 

ECONOMY

“Qatar will continue to diversify its economy in line with 
the Qatar National Vision 2030 and this will have a positive 

impact on the M&A landscape.” 

LEIF ZIERZ  
GLOBAL HEAD OF DEAL ADVISORY 

KPMG
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When it comes to attracting foreign investors, 
Qatar has a lot more to offer them, 
and soon after Morgan Stanley Capital 
International (MSCI) upgraded Qatar’s 
status from frontier to emerging market, 

the government enacted legislation that increased foreign 
ownership limits from 25% to 49% in listed companies. 

However, the investment law allows foreign investors to 
own the totality of a company in certain sectors such as infor-
mation technology, counselling, culture, sports and distribu-
tion. Qatari laws, which regulate various economic activities 
in the country, are being updated and reviewed regularly to 
comply with international standards and global practices.

Corporate tax in Qatar is 10% on locally sourced business 
profits, which has been one of the lowest in the world. The 
only exception is in the energy sector where there is a 35% 
tax rate on all oil and gas operations, unless exempted by an 
Emiri Decree.

Despite these incentives, Qatar fell five places in the Doing 
Business 2015 classification by the World Bank. The country 
ranked 50 out of 189 countries and to regain its charm, Qa-
tar needs to give a big push to the privatisation programme, 
reduce the cost of living and also ensure that a skilled la-
bour force is available to lure more investors, especially to 

 complete the projects relating to the 2022 FIFA World Cup.
Foreign Direct Investment (FDI) in Qatar increased by QR806 

million in the second quarter of 2015. FDI in Qatar averaged 
QR477.47 million from 2011 until 2015, reaching an all-time 
high of QR3.7 billion in the third quarter of 2012 and a record 
low of QR1.74 billion in the fourth quarter of 2012.  

In 2014, FDI in Qatar was put at QR3.78 billion ($1.04 billion), 
constituting 4.8% of the FDI in the GCC region, which stood 
close to QR79 billion ($21.7 billion), according to the United 
Nations Conference on Trade and Development’s (UNCTAD) 
World Investment Report 2015.

The report said that there was a continued recession of 
FDIs in 2014, even in oil-rich GCC countries, a primary desti-
nation for FDIs in the Middle East region. Nevertheless, these 
countries have witnessed sturdy economic growth in recent 
years. In fact, according to UNCTAD’s Global FDI Index, GCC 
countries were receiving fewer investments than estimated, 
the report added.

According to the US State Department’s Qatar Investment 
Climate Statement 2015, Qatar’s investment liberalisation 
policies have been proceeding on a gradual basis based on 
a desire to protect local companies from rapid competition. 

Qatar gives preferential treatment to suppliers that use lo-
cal content in bids for government procurement, it said. 

A TRICKLE 
OF FUNDING
FOREIGN INVESTORS ALWAYS LOOK AT THE BENEFITS OF SETTING UP 
OPERATIONS, FOCUSING ON WHETHER THE COUNTRY’S POLICIES ARE 
BUSINESS-FRIENDLY, ON ITS TAXATION SYSTEMS, AND ON THE OPPORTUNITY 
TO HAVE 100% OWNERSHIP OF COMPANIES, AMONG OTHERS.

“The US is Qatar’s largest source destination of its 
imports of goods, which accounts for about 12% of 
the country’s total imports. As of now, some 59 US 

companies, fully owned by the Americans, are operating 
in Qatar.” 

HE SHEIKH AHMED BIN JASSIM AL THANI 
MINISTER OF ECONOMY AND COMMERCE

STATE OF QATAR
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FDIs IN THE GCC
The GCC countries have been attracting many foreign invest-
ments throughout the previous years, which resulted in sev-
eral success stories but the results, nevertheless, remained 
below ambitions, and the governments are looking to benefit 
from global experiences to build local capacities, acquire tech-
nical expertise, stimulate the economy and boost growth and 
development. 

Gulf Organization for Industrial Consulting (GOIC) Secretary 
General Abdulaziz bin Hamad Al Ageel said that many of these 
objectives can be achieved through the flow of foreign invest-
ments to the region. “The investment environment in the GCC, 
however, faces numerous economic, legal and legislative chal-
lenges hampering foreign investments in the region,” he said.

 “Foreign investments are necessary, not only for their fi-
nancial capital, but also because they bring in advanced tech-
nologies, research and development, knowledge industries, 
promotion, organisation and innovative administration in var-
ious production and services fields,” said Mohammed Fahad  
Al Ajmi, acting director-general of the Public Authority for  
Industry (PAI) in Kuwait. 

The ultimate objective is to back Gulf industries through 
state-of-the-art technologies to become reasonably compet-
itive and strengthen global networking in value and demand 
chains, he said.

QATAR’S CLARION CALL
During his visit to the United States, Minister of Economy and 
Commerce, HE Sheikh Ahmed bin Jassim Al Thani, called upon 
the business tycoons representing top companies in New York 
to invest in Qatar’s booming economy.

“The US is Qatar’s largest source destination of its imports 
of goods, which accounts for about 12% of the country’s to-
tal imports. As of now, some 59 US companies, fully owned 
by the Americans, are operating in Qatar,” he pointed out 
while discussing the important macroeconomic fundamen-
tals of the Qatari economy, highlighting its robust growth and  

 development. 
Qatar is investing heavily in developing infrastructure and 

opening up its doors to foreign investors to invest in Qatar’s 
promising sectors, such as industry, agriculture, petrochemi-
cals derivative industries, education, health, construction, real 
estate, and services sectors, including consultancy, IT, hotel, 
tourism and entertainment, he said.

During the meeting, the Minister explained that foreign 
investors can have a share of 49% of the invested capital in 
different economic activities, but the percentage of foreign 
shareholding can go up to 100% in certain areas of invest-
ment, such as agriculture, industry, health, education, tour-
ism, sports, culture, finding and developing energy, and  
mining businesses.

QFC’S REVISED LAW
Qatar Financial Centre (QFC) is coming out with new legisla-
tion further simplifying procedures for foreign investors and 
giving them more access to the local market so that Qatar 
can become a leader in terms of its business environment and 
foreign investment, which have witnessed rapid change in the 
last few years. 

The Centre’s Chief Executive Officer Yousuf Mohamed Al 
Jaida said that the Centre will pass a new law in 2016.

Al Jaida said that there were some issues which need to be 
addressed to attract more foreign entities to invest in Qatar. 
“If you want a better market and better stability within the 
market, FDIs would have to be comfortable in a friendly busi-
ness environment,” he said and added that revising the QFC 
law will also help expand QFC’s judicial environment, allowing  
international companies in Qatar to use the QFC courts.

Qatar has entered into bilateral investment agreements 
with 49 countries and has ratified 17 pacts so far. The 17 coun-
tries are: Belarus, Bosnia & Herzegovina, China, Egypt, Finland, 
France, Germany, India, Iran, Italy, Republic of Korea, Mace-
donia, Morocco, Romania, Russian Federation, Switzerland  
and Turkey 

ECONOMY

“Foreign investments are necessary, not only for their 
financial capital, but also because they bring in advanced 

technologies, research and development, knowledge 
industries, promotion, organisation and innovative 

administration in various production and services fields.” 

MOHAMMED FAHAD AL AJMI
ACTING DIRECTOR-GENERAL OF THE PUBLIC AUTHORITY 

FOR INDUSTRY (PAI)
KUWAIT
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With a per capita GDP that ranks amongst 
the highest in the world, Qatar provides a 
competitive business environment with 
a best-in-class legal, regulatory and tax 
platform which ensures all firms receive 

the springboard they require to launch their business in the 
region. Local and international firms alike can benefit from 
the many advantages that QFC offers, such as for example, but 
not limited to, 100% foreign ownership, unlimited repatriation 
of profits and a 10% corporate tax rate on locally sourced 
profits.

The centre was established by QFC Law No. 7 of 2005 and 
its legislative framework provides firms based in the QFC with 
a range of statutory guarantees, including their ability to re-

patriate profits, realise investments and be owned 100% by 
individuals or legal persons that are not nationals or resident 
in Qatar.

The centre is an onshore jurisdiction, which allows QFC 
firms to operate in Qatar and elsewhere, and listed more than 
60 firms in 2015, a 35% increase in the number of licensed 
firms compared with 2014.

The QFC Authority has also amended single family office 
(SFO) and special purpose company (SPC) regulations more 
than a year ago as part of its efforts to make the product suite 
more appealing with simplified procedures as well as allowing 
more flexibility to QFC firms’ operations.

An SFO is a private company dedicated exclusively to 
the investment, legacy and financial needs of one wealthy  

ON THE 
THRESHOLD OF 
SWEEPING CHANGE
IN THE DECADE SINCE ITS ESTABLISHMENT, QATAR FINANCIAL CENTRE HAS 
ALREADY EMERGED AS ONE OF THE BEST AND FASTEST-GROWING BUSINESS 
AND FINANCIAL CENTRES IN THE WORLD, WINNING SEVERAL ACCOLADES 
AND BEING THE HIGHEST-RANKED FINANCIAL CENTRE IN THE GCC ON THE 
GLOBAL FINANCIAL CENTRES INDEX. THE PROSPECTS FOR 2016 LOOK EVEN 
MORE ENTICING WITH LEGISLATION FORTHCOMING THAT WILL SEE SWEEPING 
REFORMS IN THE CENTRE.

 “As QFC celebrates its 10-year milestone we look at 
ways to improve our service provision to our firms, local 

and international, and the contribution we make to 
the wider business community in Qatar. This has, and 
always will be, an important part of QFC’s strategy to 

strengthen and facilitate the success of Qatar’s private 
sector, today and for the next 10 years and beyond.”

YOUSUF MOHAMED AL JAIDA 
CHIEF EXECUTIVE OFFICER 
QATAR FINANCIAL CENTRE
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family. The amendments to the SFO regulations contain a number 
of clarifications including, but not limited to, the definition of a sin-
gle family. They also set out the requirements for establishing an 
SFO and which can deal in the currency of their choice and have 
access to Qatar’s 50+ double tax treaties.

Not satisfied with the achievements, QFC’s Chief Executive Of-
ficer Yousuf Mohamed Al Jaida said that plans were underway to 
enact new legislation in the first quarter of next year which will en-
able investors to access the market. “The new law will help com-
panies to list shares in Qatar, give more access to bond issues and 
ease other financial transactions,” he said.

NON-FINANCIAL ENTITIES 
Aware that development of the private sector, which has contrib-
uted to approximately half of Qatar’s GDP in 2014 and is estimat-
ed to increase further in 2015, is a crucial component of Qatar’s 
strategy for future economic growth, QFC is looking at sectors like 
sports and information technology (IT) to attract foreign direct in-
vestments.

“In another two years, we will have to look at other sectors in 
Qatar that need further development and where we want to at-
tract further FDI and generate more jobs,” the QFC chief executive 
told delegates attending the Euromoney Conference Qatar 2015 a 
few days ago.

“We will continue to attract more foreign companies for diver-
sification of Qatar’s economy and develop an ecosystem around 
the financial services system,” he averred.

Such ongoing activities have resulted in an increase in the num-
ber of firms registering with the Centre from all over the world and 
they include Enterprise Ireland, Thomas Bell-Wright International 
Consultants, CSM Sports and Marketing, Allianz Worldwide Care, 
Bank J Safra Sarasin, RICS International Ltd, Barclays, Goldman 
Sachs and Citibank.

“Qatar’s strategy to diversify revenue beyond hydrocarbons has 
opened new opportunities for firms looking to expand in the Mid-
dle East,” said Rachel Kouyoumdjis, Market Adviser at Enterprise 
Ireland in Qatar. Enterprise Ireland is the Government of Ireland 
organisation that links Irish enterprises and overseas partners to 
build mutually profitable international business.

“By operating from QFC, we are able to utilise a growing plat-
form which allows us to better assist our client companies to 
thrive in Qatar and the Gulf region. We work closely with indige-
nous Irish companies to help them to start, develop and grow 
to optimal scale so that they can compete and win in global  
markets,” she said.

With major projects helping to propel growth, significant busi-
ness opportunities are being created for firms committed to 
succeeding in the Qatari market. “While Irish firms benefit from 
getting involved in these large schemes as well as smaller ones, 
Qatar’s local economy benefits from the Irish firms’ internation-

al expertise, so in reality, it’s a win-win situation for all parties,”  
she added.

ASEAN AND ASIAN FIRMS
Inclusion of Islamic financial firms from the untapped and promis-
ing markets in the Asia and ASEAN region would help the country’s 
economy accelerate further. 

A senior QFC official told a local English daily that they received 
an overwhelming response from attendees at the 11th World Is-
lamic Economic Forum (WIEF) held in Kuala Lumpur in the first 
week of November. “We are expanding our focus on South-South 
and this is part of our strategy to cover the untapped region,”  
Fahad Zainal, Chief Administration Officer at QFC, told Gulf Times.

According to him, they have seen more traction from the Amer-
icans and European markets in the last decade, but now found 
promising potential from Southeast Asia and the ASEAN region. 
“There is a lot of potential in emerging markets and we are hopeful 
of the prospects of increased engagement,” he said.

“We have received a lot of interest and numerous leads and 
people are very much interested in learning more about QFC as a 
platform to capitalise on the larger regional opportunities,” Zain-
al said, adding that prospective institutions have to go through a 
process to be licensed and it is being diligently done in order to 
ensure added value to the economy. 

QFC has seen strong interest by leading financial firms not only 
from Malaysia and Singapore but also from Eastern European 
countries such as Croatia, he added.

GOING GLOBAL
In order to reach the global business community, QFC has been ac-
tively attending and sponsoring various events across Europe and 
the world to highlight the growing opportunities in Qatar and also 
the ways for businesses to start their operations in the country. 
QFC has attended events like the Arab-German Business Forum in 
Berlin, International Bar Association annual conference in Vienna, 
and International Chamber of Commerce World Chambers Feder-
ation in Italy, and was part of the Gulf Tour to the UK organised 
by UK Trade & Investment to talk about the latest developments.

Officials of QFC said: “Part of our broadened strategy is to get 
out and address the market a lot more. We’ve been hosting, at-
tending and sponsoring an increasing number of events in both 
Qatar and abroad.”

By attending and speaking at events abroad, the QFC is able to 
provide interested parties with a clear picture of what Qatar offers, 
what they could be getting out of it and what Qatar’s economy as 
a whole could get out of it. “Since we started going global, we have 
been able to engage directly with a number of potential clients 
and explain how we can help them do business here, and learn 
more about their needs too. Many have now taken the next step 
and are QFC firms,” the officials remarked 

ECONOMY
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Among these UNHWs, at least 12 are said to be 
billionaires and Qatar has the third highest 
concentration of millionaires in the world after 
Singapore and Switzerland, with nearly 50,000 
households with private wealth of at least QR3.64 

million ($1 million). 
With so many rich households having abundant accumu-

lated wealth, asset managers have a good chance of captur-
ing the investment wealth and subsequently helping the in-
dustry grow in the country.

Wealth management by entities such as family offices, pri-
vate banks and independent brokerages is opaque in nature 
in the GCC region but there has been significant growth in per-
sonal wealth over the past few years. 

The McKinsey Global Wealth Management Survey estimates 

that personal financial wealth in the four GCC countries – Qa-
tar, Saudi Arabia, Kuwait and the UAE – was QR9.83 trillion 
($2.7 trillion) in 2015, up from QR5.82 trillion ($1.6 trillion) in 
2011. It could be close to QR10.92 trillion ($3 trillion), including 
wealth in Oman and Bahrain – similar to the level of total state 
wealth invested through sovereign wealth funds (SWFs) and 
several times the amount in pension funds. 

An interesting aspect is that portfolio managers have been 
making a beeline for Doha in the recent past in view of Qatar’s 
growing wealth, an attractive tax regime, regulatory environ-
ment on par with that of the UK, and a budding market. 

While Dubai has been the GCC’s financial hub for many 
years, Qatar, with the proliferation of various businesses in the 
country, has emerged as a competitor in attracting a host of 
financial services firms and professional asset managers from 

THE CITY OF 
THE WEALTHY
BACKED BY SURPLUS REVENUES GENERATED BY THE OIL AND GAS SECTOR 
OVER THE YEARS, QATAR HAS THE HIGHEST GDP PER CAPITA INCOME IN THE 
WORLD. HERE AN ESTIMATED 300 PEOPLE ARE SAID TO BE ULTRA-HIGH-NET 
WORTH INDIVIDUALS WORTH QR100 MILLION ($30 MILLION) OR MORE.

“On paper, Qatar offers the most attractive environment 
for wealth management. It has the highest GDP per capita 

and the highest proportion of millionaire households of 
any country in the world. Such an enormous pool of liquid 

assets is a wealth manager’s dream.”

AKBER KHAN
DIRECTOR OF ASSET MANAGEMENT GROUP 

AL RAYAN INVESTMENT

ECONOMY
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within the region and abroad. 
The shifting of offices by global asset management firms to 

the region is due to better performance of the GCC govern-
ments compared with more volatile emerging economies. 
Another factor that is luring them is the reclassification of the 
status of Qatar and the UAE from frontier to emerging markets 
by index compiler MSCI in June 2014. 

Reports suggest that there is an increasing base of local and 
foreign participants in the equity and bond markets. There are 
over 100 asset management companies managing 400 funds 
with a total corpus of nearly QR182 billion ($50 billion) in the 
region.

Furthermore, there is a private equity segment that sep-
arately manages over QR72.8 billion ($20 billion). The fund 
management industry has not only grown in size but also 
in terms of sophistication and risk controls. The aggregate 
market cap of the listed companies in the GCC has almost  
doubled from 2006. 

NASCENT STAGE
“On paper, Qatar offers the most attractive environment for 
wealth management. It has the highest GDP per capita and 
the highest proportion of millionaire households of any coun-
try in the world. Such an enormous pool of liquid assets is a 
wealth manager’s dream,” said Akber Khan, who is the Direc-
tor of Asset Management Group at the Doha-based Al Rayan 
Investment.

“The wealth management industry in the GCC region is 
growing rapidly but it still has a long way to go. Although 
progress in different countries varies greatly, the GCC’s wealth 
management industry would benefit from an enhancement 
in financial sophistication among the client base,” said Khan.

The list is long and includes a better appreciation of the 
relationship between risk and return, understanding the pos-
itives and negatives of diversification, knowing what consti-
tutes a professional fund manager and the value they bring to 
the table. “Historically, there has been significant home-mar-

ket bias within each country in the region; however, low oil 
prices have spurred some portfolio diversification,” he said. 

According to him, regulatory improvements are also re-
quired. Greater coordination amongst regional regulators 
would help wealth managers, in particular with the introduc-
tion of fund “passporting”. Regulation is currently a headache 
for product manufacturers across much of the region as new 
products can take months or even years to receive regulatory 
approval, he added.

FOCUS ON LONG-TERM EXPATS
A recent study entitled “Invesco Middle East Asset Manage-
ment Study 2015” by the Dubai-based fund house Invesco 
said that expatriates were the key client segment for GCC 
financial advisers and the broader retail wealth and asset  
management industries.

Expatriates are critical to the retail wealth management 
market given the weighting to expatriates in the GCC; it would 
be logical that the retail financial advisory market would  
develop propositions for expatriates as well as locals. 

However, local GCC nationals have significant welfare sup-
port, including an attractive final salary pension, reducing 
their need for retail savings or financial advice. Furthermore, 
GCC locals’ high propensity to invest in direct assets such as 
property is a further challenge for advisers selling investment 
products.

“Historically, lower length of stay has been viewed as a po-
tential challenge by wealth managers because highly mobile 
expatriates are less likely to commit to long-term savings and 
investments. However, with target clients planning to stay 
in the region for the longer term, wealth managers see in-
creased demand for wealth management services,” said Nick  
Tolchard, Head of Invesco Middle East.

Some wealth managers said that increasing length of stay 
also increased their interest in local property investments. In 
the future, advisers may be competing more with long-term 
investment in property and less with short-term money in 

“The health and wealth of a nation can be measured in 
many different ways and, while factors such as GDP or 
employment have great value, a prosperous society is 

underpinned by a well-developed environment that meets 
the needs of its people and economy.” 

ALAN RICHELL
HEAD OF BUSINESS ADVISORY 

ARCADIS, MIDDLE EAST

ECONOMY
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bank accounts.
The study showed that the Non-Resident Indians (NRIs) stay 

in the region the longest. Many of the younger generation of 
NRIs have been born in the region and consider the GCC their 
home market. The use of “sponsorship” and non-executive 
roles is common for NRI business owners to ensure the older 
generation can retire in the region. In fact, respondents expect 
a small percentage of expatriates to retire within the GCC. 
In all, there is a strong consensus that the number of GCC-
based retirees would increase from all expatriate segments 
if the GCC governments changed the immigration rules and  
encouraged retirees.

QATAR’S DISTINCTION
Replacing Singapore, Qatar has emerged as the world’s rich-
est country per capita measured by the value of its built en-
vironment according to the Global Built Asset Wealth Index 
published by Arcadis. Qatar is now the most asset-rich country 
per capita, with built assets of QR720,720 ($198,000) for every 
citizen.

The index, which was compiled for Arcadis by the Centre 
for Economics and Business Research (CEBR), calculates the 
value of all the buildings and infrastructure that contribute 
to economic productivity in 32 countries, which collectively 
make up 87% of global GDP.

Total built asset wealth globally now stands at an esti-
mated QR793.52 trillion ($218 trillion), which is equivalent to 
QR111,748 ($30,700) per person alive today. The stock of built 
assets is closely correlated with a nation’s economic output. 

On average, countries analysed have a built asset stock 
worth 2.9 times GDP. China now has a built asset wealth of 
QR173.26 trillion ($47.6 trillion), overtaking the U.S. which 
comes in second place with a wealth of QR133.95 trillion 
($36.8 trillion). 

In the GCC, Saudi Arabia has a built asset wealth of QR11.46 
trillion ($3.15 trillion) followed by the UAE and Qatar at 

QR4.84 trillion ($1.33 trillion) and QR1.64 trillion ($0.45 trillion)  
respectively.

“The health and wealth of a nation can be measured in 
many different ways and, while factors such as GDP or em-
ployment have great value, a prosperous society is under-
pinned by a well-developed built environment that meets the 
needs of its people and economy,” said Alan Richell, Head of 
Business Advisory in the Middle East at Arcadis. 

“Today, Qatar has the fastest-growing construction indus-
try in the GCC, rapidly expanding at an annual rate of 18%, and 
this is expected to continue for the next decade. This growth 
will be underpinned by a number of large investments in  
infrastructure programmes,” Richell said.

PENSION FUNDS
Pension funds are part of the strategy of wealth management 
and the GCC countries have been investing heavily in profit-
able segments making good returns. 

The size of GCC’s public pension funds are said to be QR1.45 
trillion ($397 billion), representing nearly a quarter of the GDP 
and QR54,600 ($15,000) per national, according to Ernst & 
Young’s GCC Wealth and Asset Management 2015 report en-
titled “Fast growth, divergent paths,” which was published 
recently.

Qatar’s pension assets are sizeable relative to the popula-
tion, following a capital injection from the Ministry of Finance 
in 2012. Since then, Qatar’s General Retirement and Social In-
surance Authority appears to have focused heavily on invest-
ment in local equities, including stakes in major companies 
such as Industries Qatar (16%) and Ooredoo (13%).

In 2012, a report by Qatar’s General Retirement and Social 
Insurance Authority noted that 47% was invested in local eq-
uities, but the level now appears to be as much as 70%, with 
most of the rest in local bonds. The GCC governments are also 
relooking at existing models of both public and international 
pension funds to ensure they are sustainable 

Historically, lower length of stay has been viewed as a 
potential challenge by wealth managers because highly 
mobile expatriates are less likely to commit to long-term 

savings and investments. However, with target clients 
planning to stay in the region for the longer term, 

wealth managers see increased demand for wealth 
management services.” 

NICK TOLCHARD
HEAD, INVESCO MIDDLE EAST

ECONOMY
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Qatar’s Ministry of Development Planning and 
Statistics said that the non-hydrocarbon 
sector will continue to account for most of 
the economy’s expansion. Non-hydrocarbons 
contributed 62% of the real gross domestic 

product (GDP) in 2014, while the remaining 
38% was from the hydrocarbon sector. The 

non-hydrocarbon sector is expected to grow faster than the 
hydrocarbons during the review period, the report said.

With 14 insurers operating in Qatar and 17 insurers and rein-
surers operating in the offshore-domiciled Qatar Financial Cen-
tre (QFC), Qatar’s insurance market is highly competitive and 
continues to flourish due to an increase in disposable income, 
influx of expatriates, and the introduction of compulsory medi-
cal insurance schemes for the citizens as well as expatriates, as 
per the Emiri decree issued in 2013. 

Though major infrastructure projects coupled with recently 
introduced mandatory schemes have given the insurance sec-
tor a needed boost, still the current level of insurance penetra-
tion in Qatar is around 1% of GDP (gross domestic product),  

a rate that is significantly below that of most advanced econ-
omies, and the insurance density (which implies the per capi-
ta $ spend on insurance) is $979 (exhibit 16). This implies that 
there is room for significant further growth within the Qatari  
insurance market.

Most Qatari project risks are underwritten by national oper-
ators resulting in large local groups; the top six insurers (Qatar 
Insurance Co (QIC), Qatar General Insurance & Reinsurance Co., 
Doha Insurance Co., Al Khaleej Takaful Group, Damaan Islamic 
Insurance Co. (Beema) and Qatar Islamic Insurance Co., enjoy 
significant market positions, collectively accounting for close 
to 45% of the Qatari insurance market (exhibit 17).

Some of the large Qatari insurers are looking to expand out-
side Qatar either via external acquisitions, for example in the 
case of QIC’s acquisition of Antares Holdings Limited (which 
has a Lloyd’s Syndicate), or by growing organically by setting 
up operations abroad, for example in the case of QIC, which 
has established a fully-owned Malta-based EU subsidiary, QIC 
Europe Limited (QEL), to expand in the European Union and 
other non-EU European jurisdictions.

LONG WAY TO GO
ECONOMIC HEADWINDS DUE TO LOW OIL PRICES AND INTENSE COMPETITION 
MAY HAVE IMPACTED THE INSURANCE SECTOR IN THE LARGER MIDDLE EAST 
REGION BUT IT THE GCC, THE SECTOR REMAINED UNSCATHED DUE TO ITS LOW 
PENETRATION LEVELS.

“The insurance sector has experienced rapid changes, 
be it local, regional or international, and the sector 

regulations are in line with the International Accounting 
Standards as far as governance and prudential limits are 

concerned.” 

HE SHEIKH ABDULLAH BIN SAOUD AL THANI
GOVERNOR

QATAR CENTRAL BANK

ECONOMY
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According to BMI Research, the local insurers are focused 
overwhelmingly on non-life lines. The development of medi-
cal insurance is being driven by the imminent introduction of  
compulsory cover for expatriate workers. 

“Retention ratios are low as the insurers lay off a lot of the 
risks underwritten with the global reinsurance industry. At 
times in the past, there have been strong rises in claims. Life 
insurance is small and is dominated by the distribution of long-
term savings solutions to wealthier expatriates by international 
life companies that have a presence across the region. Takaful 
insurance accounts for a small minority of activity and is clearly 
not growing,” the BMI Research report said. 

MORE OPPORTUNITIES
Qatar Central Bank Governor HE Sheikh Abdullah bin Saoud 
Al Thani said that low insurance penetration in Qatar provid-
ed great opportunities for the insurance companies. “This very 
small percentage can be seen as a revealing factor of great op-
portunities,” he said whle addressing the Multaqa Qatar sum-
mit held in Qatar early this year.

Total premium collections in Qatar amounted to QR7.28 
billion ($2 billion) in 2013 and the five listed insurers – Qa-
tar Insurance, Qatar General Insurance and Reinsurance, 
Al Khaleej Takaful, Doha Insurance and Qatar Islam-
ic Insurance – together account for 90% of the market. 
Asserting that Qatar was keen to reduce its reliance on hydro-
carbon revenues, the QCB Governor said that the country’s in-
surance sector has been undergoing significant evolution and 
was in the process of establishing a committee for supervision 
of risk management.

“The insurance sector has experienced rapid changes, be 
it local, regional or international, and the sector regulations 
are in line with the International Accounting Standards as far 
as governance and prudential limits are concerned,” he said. 
Highlighting the need for strengthening the solvency regime 
in the insurance sector, he said it will have a positive impact 
on the economy of Qatar.In the GCC region, the insurance pen-
etration stood at 1.4% in 2014 and is expected to increase to 

3.3% in 2020. Even the insurance density is expected to more 
than double and Saudi Arabia, which is the most populous 
country in the region, is likely to overtake the UAE as the larg-
est insurance market and drive the industry’s growth in the re-
gion between 2015 and 2020. Qatar is one of the fastest-grow-
ing markets and is likely to remain in third position after the 
UAE and Saudi Arabia, with a market share forecast of around 
10.0% between 2015 and 2020.

Qatar’s insurance industry saw some crucial developments 
wherein the General Directorate of Traffic opened two new 
offices at Qatar Insurance Company and Bima Insurance to 
investigate accidents in July this year. The move is aimed at 
saving vehicle owners’ time by eliminating the need to visit 
the investigation department of the Directorate or any other  
traffic departments. 

Another development has been the announcement made 
by a London-based insurer in selecting Qatar and the UAE as 
its pilot markets. The announcement is part of the compa-
ny’s ten-year international expansion strategy in Asia and the  
Middle East by 2025.  

The Qatari regulators also announced plans to introduce a 
major reform – the establishment of a deposit insurance frame-
work that will include a Sharia-compliant scheme, which is  
expected to be implemented by 2016.

STEADY GROWTH
In its GCC Insurance Industry Report, Alpen Capital said that 
the sector was set for steady growth in the GCC region which 
is expected to reach QR226 billion ($62.1 billion) by 2020, reg-
istering compound annual growth rate (CAGR) of 18.7% for the 
period 2014-2020.  

Alpen Capital (ME) Managing Director Sameena Ahmad said 
that the GCC insurance industry continues to grow at a dou-
ble-digit CAGR despite a challenging 2014, backed by increased 
awareness and favourable regulatory changes in most of the 
GCC countries. 

“The industry is thus expected to continue to grow in the 
upcoming period, driven by government spending on infra-

ECONOMY

“The industry is thus expected to continue to grow in 
the upcoming period, driven by government spending 
on infrastructure and a gradual increase in insurance 

penetration level in the region.”

SAMEENA AHMAD
MANAGING DIRECTOR

ALPEN CAPITAL (ME) LIMITED
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structure and a gradual increase in insurance penetration level 
in the region,” she said. Continued volatility in oil prices is ex-
pected to reduce the growth rate of the oil economies in the 
GCC region, causing some countries to restrict their spending, 
mainly towards the infrastructure sector. This could impact the 
insurance industry in the short to medium term.

“The persistent sluggishness in oil prices might put pressure 
on the GDP in the near term, creating challenges for its growth. 
In light of all these facts, the outlook for the GCC insurance 
industry is cautiously positive in the near to medium term,”  
Sameena Ahmad said.

The other challenge for the industry is the low awareness 
about the benefits of insurance, especially among the locals 
and the small and medium businesses. The importance of in-
surance as an effective means of wealth protection, savings, 
and security is yet to become widely known among the locals, 
the Alpen Capital’s report said.

EXPOSED TO RISKS 
Qatar’s insurance market will, however, experience significant 
growth over the coming years given its low insurance pen-
etration level in the region, Moody’s Investors Service said in 
its report entitled “Growing Economy Will Drive Further Market 
Growth Over Next Two Years.”

The largest local insurers are the most profitable, but are 
often exposed to high underwriting risk associated with the 
engineering and energy lines. “These two main lines have ex-
perienced rapid growth and also carry the highest underwriting 
risk, particularly in terms of loss severity, as indicated by the 
volatile claims ratios of the larger national insurers that domi-
nate these lines,” the report said.

Qatar is the fastest-growing insurance market in the GCC, 
with a compound annual growth rate of 22.4% between 2006 
and 2013 and recorded premiums of QR7.28 billion ($2 billion) 
in 2013, equating to approximately 10% of the premiums writ-
ten in the GCC, making it the third largest insurance market 

in the GCC. In 2015, reports indicate that the growth in total  
premiums is likely to be around 25%.

“The growth of Qatar’s insurance market results from the 
nation’s rapid economic progress, as shown by a GDP that has 
more than tripled since 2006, a strong focus on infrastructure 
development and an increasing population which has dou-
bled over the past decade. To a lesser extent, the growth is also 
spurred by third-party motor insurance and health insurance 
becoming compulsory,” said Mohammed Ali Londe, an analyst 
at Moody’s. 

The remaining insurers compete more actively in motor in-
surance, as third-party motor insurance is compulsory in Qa-
tar, and medical insurance, as a result of the in-progress tiered 
implementation of compulsory medical cover for nationals, 
expatriates and visitors. 

Low retention levels in energy and infrastructure insur-
ance show a high reliance on reinsurers, indicating limited 
risk-bearing capacity, although motor, health and other wealth 
management-related products are generally retained by the  
insurers, the Moody’s report said. 

NO IMPACT
According to Qatar Financial Centre (QFC), the slowdown in 
the economy has not affected the MENA insurers whose premi-
ums are expected to outgrow the region’s economic growth.  
Releasing the MENA Insurance Barometer findings on 
the eve of Multaqa Qatar 2015, the QFC said that insur-
ance regulation in the region, however, was found to 
be inadequate for lack of solvency margins, insufficient 
minimum capital requirements and a general lack of co-
hesion, transparency, consultation and implementa-
tion. The dearth of local talent also remains a challenge. 
Nevertheless, over the next 12 months, medical insurance is 
expected to be the fastest-growing line of business in the re-
gion, followed by motor and engineering, whose rankings were 
unchanged from the previous year’s barometer, the QFC said 

ECONOMY

KEY INDICATORS 2006 2007 2008 2009 2010 2011 2012 2013 2014

GDP ($ billions)  60.9  79.7  115.3  97.8  125.1  169.8  190.3  203.2  211.8 

Real GDP (% change)  26.2 18.0 17.7 12.0 16.7  13.0 6.0 6.3 6.2

GDP per Capita (PPP) ($) 118,205 120,210 106,972 114,904 135,294 149,642 150,191 145,539 143,427

Population (millions) 1.0 1.2 1.6 1.6 1.6 1.7 1.8 2.0 2.2

Population between 15 and 64 (%) 78.9 81.6 83.5 84.7 85.4 84.9 84.5 84.0 83.6

Insurance Premiums ($ billions) 0.5 0.7 0.8 0.9 1.0 1.2 1.5 2.0 2.2

Insurance Penetration (%) 0.9 0.9 1.0 0.8 0.7 0.6 0.6 0.7 1.0

Insurance Density ($) 596.8 640.2 788.0 548.6 614.7 579.1 695.9 697.0 979.0

Total Assets - Insurance ($ billions)* 1.7 2.6 3.1 3.4 4.0 4.2 4.5 4.9 5.5

QATAR KEY INDICATORS
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With no Initial Public Offerings (IPOs) 
announced in 2015 (the last one being from 
Mesaieed Petrochemical Holding Company 
in January 2014 which raised over QR3.2 
billion), the number of listed companies 

remained static at 43. 
But the financial results of the 42 QSE-listed companies for 

the first nine months ending September 2015 showed that 
their combined net profit rose to QR35.1 billion, compared with 
QR32.9 billion for the corresponding period in 2014, an increase 
of 6.43%.

This would have been much higher as had China’s market 
crash and devaluation of its currency and also low oil prices 
during the year not impacted QSE and other bourses in the 
GCC region. Though the effect has been minimal on QSE com-
pared with its regional peers in the UAE and Saudi Arabia, it 
lost 1.9% while Saudi Arabia’s exchange dropped 17.6% and 
Dubai lost 11.6%. According to Samba Financial Group, QSE 
witnessed significant volatility, stemming from FIFA revela-
tions and the swings in the oil prices. “The most recent fall, 
which has dragged the index down 6.9% as of September 8, 
largely reflects the latter, coupled with a global equity sell-
off driven by concerns over the health of the global economy 
and more particularly, China. Continued volatility is to be  

expected given uncertain global growth and oil price prospects, 
as well the risk of a cancellation of the World Cup in 2022,”  
the report said.  

Although the index has suffered in 2015, earnings growth has 
been surprisingly resilient, the report said. 

“Qatar is the only GCC bourse to post positive earnings growth 
in H1 2015 compared to H1 2014, up 13%. The real estate and 
banking sectors have been the star performers in the region, 
registering growth of 221% and 10% respectively. However, the 
former does reflect a one-off sale of land to the government by 
Barwa Real Estate bringing in QR5.35 billion ($1.47 billion). In 
contrast, conglomerates, commodities and telecommunica-
tions witnessed falls in earnings growth by 15%, 24%, and 40% 
respectively,” the report added.

QSE Chief Executive Rashid bin Ali Al Mansoori allayed fears 
among the worried investors, saying that, like other bourses in 
the world, QSE also suffered on account of the oil price slump 
but QSE was able to maintain some liquidity in the market.

“The investors should not be worried as Qatar’s economy is 
stable and is growing and China’s developments will not impact 
QSE’s prospects,” he said.

Another aspect that helped restore confidence among the 
investors was the assurance given by Qatar’s Minister of Fi-
nance HE Ali Shereef Al Emadi that there will be no delays in the  

ECONOMY

LIMITED GAINS
POLITICAL INSTABILITY IN THE REGION AND ECONOMIC CRISES ELSEWHERE 
MADE PROSPECTIVE INVESTORS AND LISTED COMPANIES ON THE QATAR STOCK 
EXCHANGE (QSE) LESS ENTHUSIASTIC DURING 2015. STILL, ALL HOPES WERE 
NOT LOST AS THE GOVERNMENT-INITIATED TECHNICAL REFORMS BECAME 
PRODUCTIVE DURING THE 2015, ALBEIT IN A LIMITED MANNER.

“The investors should not be worried as Qatar’s 
economy is stable and is growing and China’s 

developments will not impact QSE’s prospects.”

RASHID BIN ALI AL MANSOORI
CHIEF EXECUTIVE

QATAR STOCK EXCHANGE
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implementation of infrastructure projects, especially those related to 
hosting the 2022 FIFA World Cup. “The Minister’s statement is very im-
portant to QSE and also to the investors,” Al Mansoori said. “What we 
would like to see in the market is more listing of companies and that 
investors should not panic.”

MORALE BOOSTER
The bourse received a shot in the arm after its status was upgraded 
from frontier to emerging market since 2014 by MSCI, S&P, and FTSE. 

“It is to be noted that the upgrade of Qatar’s status reflects 
the fact it meets the qualitative requirements for inclusion in 
the Emerging Markets category, especially the degree of open-
ness of the market to the international investment community 
and an established and well-tested operational framework,” said  
Al Mansoori.

The recent upgrade does not by itself ensure increased visibility of 
existing listed companies before foreign financial powerhouses. There 
has been an increase in account opening at the exchange by foreign 
institutions.The FTSE Russell, which tracks major companies with a 
market capitalisation of over QR10.37 trillion ($2.85 trillion), said that 
Qatar’s inclusion as a “secondary emerging market” would be com-
pleted in two tranches. The first one will be implemented in Septem-
ber 2016 and the second in the March 2017 semi-annual review. 

It is estimated that Qatar will account for 1.19% of FTSE emerging 
markets and could see inflows of around QR4 billion ($1.1 billion) from 
FTSE trackers. 

Al Mansoori said that the upgrade by various global index compilers 
has not only added value to Qatar’s market but would also help further 
enhance the investment climate in the country.

He said that QSE played a significant role in consolidating the in-
vestment climate in Qatar and the index compilers’ decisions have 
provided an opportunity to the domestic as well as global investment 
community to invest their funds in the country. The QSE’s efforts to 
get its listed companies included in the MSCI Emerging Markets Index 
and increase the weight of the existing companies in them proved  
successful.

“Post-MSCI upgrade, the average daily turnover had increased 160% 
during 2014 compared to that in 2013. The average daily trading vol-
ume jumped from QR300 million a decade ago to QR900 million during 
2014,” he said.

In fact, Bloomberg has ranked Qatar, after South Korea, as the  
second most promising emerging market in 2015.

FOREIGN OWNERSHIP LIMIT
It may be recalled that the government decided to allow increase in 
the foreign-ownership limit of listed companies from 25% to 49% fol-
lowing QSE’s upgrade to emerging market status in June 2014 and 
many companies started applying for changes to their shareholding.

According to Qatar Central Securities Depository (QCSD), many 
companies including four in the financial services sector – Qatar Gen-

eral Insurance & Reinsurance Company, Qatar Insurance Company, 
Commercial Bank of Qatar and Doha Bank – besides non-financial 
firms like Qatar Gas Transport Company (Nakilat), Qatar Navigation, 
real estate major Ezdan Holding and Aamal, which is engaged in trad-
ing, property and other sectors, have been allowed to increase their 
foreign capital ratio.

Al Mansoori said that the upgrade has attracted QR7.28 bil-
lion ($2 billion) of foreign funds to the bourse till July 2015 and  
foreigners represented about 40% of daily trading activities.

PIONEERING PLAN
Reiterating the government’s commitment to its economic diversifica-
tion programme, Minister of Economy and Commerce and QSE Chair-
man HE Sheikh Ahmed bin Jassim bin Mohammed Al Thani said: “The 
government has embarked on an ambitious and pioneering plan to 
diversify sources of income and avoid the over-reliance on oil and gas 
revenues. This has clearly impacted on Qatar’s GDP in 2014, with pri-
vate sector revenues accounting for nearly half of the national GDP.”

He also explained to the delegates attending the 55th Annual Meet-
ing of the World Federation of Exchanges, held in Doha, that significant 
efforts were made by the Qatari government to support local econom-
ic and financial institutions in order to strengthen the national econ-
omy. These efforts include issuing and enacting laws and regulations 
that stimulate this vital sector to attract foreign investment, regionally 
and internationally, to do business in the country.

“Qatar attaches particular importance to the stability of economic 
policies, and is keen in its fiscal and monetary policy to regulate the 
costs of doing business, as well as continuing to spend on areas im-
portant for the growth of the private sector,” he said. 

WORLD’S LARGEST SHARIA-COMPLIANT ETF PLANNED
Al Mansoori also mentioned that they were working towards launch-
ing a number of ETFs which will provide access to Emerging Market 
debt and equities. “We are also planning the introduction of ETFs that 
will allow investors to invest in all of the components of the QSE 20 
index with a single trade. Sharia-compliant products are also part of 
our product diversification strategy. We are currently working with 
a local asset manager to launch the largest Sharia-compliant ETF in 
the world. In addition to ETFs, we are also working with the regulators 
to list real estate investment funds (REITs) as we recognize that real 
estate is an integral part of many investment portfolios in the region. 
These products will significantly add to the size of the market and al-
low us to attract new investors, further enhancing liquidity,” he said.

SMEs AND FOBs
Like other economies in the GCC region, Qatar’s economy is dominated 
by Family-owned Businesses but small and medium-sized enterprises 
(SMEs) are yet to establish themselves in the country. QSE has been 
encouraging the FoBs as well as SMEs to get listed in its stock markets 
and help the nation in its economic diversification programme.

ECONOMY
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As many as 40,000 companies are registered with the Qatar Chamber 
and the QSE is offering $100,000 to encourage SMEs to list in the QE Venture  
Market, which is viewed as a platform to develop the SMEs.

“With the addition of the QE Venture Market to our listing opportunities, 
we are providing young and entrepreneurial companies a customized route 
to market to ensure they have access to the necessary funds to contribute 
to Qatar’s economy. The characteristics of the market reflect the objectives 
of allowing SMEs to list and raise capital more easily and cheaply and with 
less stringent requirements than would be the case on the Main Market,” said  
Al Mansoori.

INVESTOR RELATIONS
Investor relations is another key area for QSE and the officials conduct pro-
grammes to create awareness among the investors, business houses and gen-
eral public alike about the benefits of getting listed on the bourse.

Through this programme, QSE also aims at educating its listed companies 
on the importance of sound investor relations practices covering various top-
ics such as the latest trends and best practices when talking and writing about 
annual reports; analyst days and earnings calls; usage of digital media in IR; 
governance from an investor relations perspective; and advancing investor 
relations to the next level. 

This is also in line with the increasing growth and significance of the QE as 
an international capital market and the growing importance of regional and 
international investors to Qatari companies. 

Since transparency and disclosure are crucial for the development of a 
shareholding company listed on QSE, the officials strive to deliver the neces-
sary tools and the know-how in setting up the company’s investor relations’ 
strategies so that they can communicate better with the global investors 

ECONOMY

THE INDEX OF THE QATAR EXCHANGE LOST 1,856.42 POINTS 
(15.11%) TO CLOSE AT 10,429.36 POINTS DURING THE YEAR.
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Iran too is waiting to increase its LNG production after 
international sanctions are lifted by the Western 
powers following the nuclear deal between both sides  
in July 2015. But Qatar is expected to maintain its 
dominant role in the global hydrocarbon sector as the 

global demand for clean energy is expected to continue rising.
The demand for gas has been growing on par with oil 

each year as it is known as the clean fuel and helps countries 
throughout the world in reducing greenhouse gas emissions. 
There is enough space for other LNG producers to export their 
gas due to the growing demand and the entry of new players 
in the market does not necessarily mean that they will eat into 
Qatar’s global market share.

Qatar’s proven gas reserves of 885 trillion cubic feet are ex-
pected to last for 138 years at current production rates and 
the country has been the world’s largest LNG exporter since 
2006. The exports stood at 77 Million Tonnes (MTs) constitut-
ing 31% of the total exports in the world in 2014. 

The switch to a cleaner source of energy as well as strong 

economic growth have made the Asia Pacific region the larg-
est market for Qatar’s LNG exports, accounting for 72% of its 
LNG exports in 2014. Qatar’s largest customers are Japan, 
South Korea and India.

Qatar has also expanded into new markets in Europe and 
the Americas and now covers some 23 countries across the 
globe. Reports, however, suggest that Australia is catching 
up fast and is expected to replace Qatar as the largest LNG  
exporter by exporting 85 MTs within five years.

IGNORING FACTS
What these analysts are overlooking is the fact that gas pric-
es are indexed to oil prices and have come down since June 
2014. In fact, the spot prices of LNG, which were around $20 
per BTU in early 2014, came down to below $7 at present due 
to the slump in oil prices. 

The question is whether oil and gas companies, which have 
been investing heavily in new and upcoming LNG projects – 
offshore or onshore or floating LNG – continue to do so as 

THE LNG 
DYNAMICS
DISCUSSIONS ARE TAKING PLACE ABOUT THE FUTURE OF QATAR’S LNG 
INDUSTRY DUE TO THE ADVENT OF US SHALE GAS IN WORLD GAS MARKETS 
AND ALSO INVESTMENTS WORTH BILLIONS OF DOLLARS BY COUNTRIES 
LIKE AUSTRALIA, PAPUA NEW GUINEA, NIGERIA AND INDONESIA EITHER 
TO UPGRADE THEIR LNG PRODUCTION FACILITIES OR LAUNCH NEW LNG 
PROJECTS IN THE NEXT FIVE TO SEVEN YEARS.

“China’s rising pollution is one factor which will mandate 
a switch from coal to cleaner energy sources, particularly 
LNG and pipeline gas. As the largest exporter in the world, 
Qatar is likely to benefit from higher LNG prices, resulting 

in large current account surpluses for years to come.”

HE ABDULLAH BIN HAMAD AL ATTIYAH 
FOUNDER 

THE ABDULLAH BIN HAMAD AL ATTIYAH 
FOUNDATION FOR ENERGY AND SUSTAINABLE 

DEVELOPMENT

ECONOMY
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these ventures become uneconomical over the medium and 
long-term if oil prices do not recover in the near future. 

According to a report from Qatar National Bank, some of 
the major global projects that have recently been completed 
have faced some difficulties. The 8.5 MTPA Queensland Curtis 
LNG project in Australia was completed in 2015 after consider-
able delays. A 4.7 MTPA Algerian facility completed in 2014 is 
only producing at 50% of capacity due to a lack of feedstock. 
A new 6.9 MTPA facility in Papua New Guinea was complet-
ed in 2014 and a new 2 MTPA facility started production in  
Indonesia in 2015.

There are currently 16 major LNG projects already under 
construction, which should add around 12 MTPA in 2016 and 
33 MTPA in 2017. Australia and the US are adding the largest 
amount of capacity. While Australia invested heavily in LNG – 
$180 billion of LNG projects are currently under construction 
with total capacity of 60MTPA – the U.S. is currently building 50 
MTPA. Some additional LNG capacity is also expected from Ma-
laysia (4.8 MTPA in 2015-16) and Russia (16.5 MTPA in 2017-19).

The QNB report also says that in addition to under construc-
tion projects, there are numerous projects being considered, 
including around 600 MTPA of proposed projects, around 260 
MTPA of which are in the initial engineering and design phase. 

However, in the current environment, very few of this mas-
sive volume of projects are likely to be considered viable for a  
number of reasons. 

First, the break-even oil prices on these projects are estimat-
ed at around $70-80, well above current market levels.

Second, China is expected to be the main source of future de-
mand growth for LNG and concerns about its economy slowing 
down may undermine the global LNG demand outlook. 

Third, construction costs more than doubled in 2007-13 com-
pared with 2000-06, with higher labour costs being a particular 
issue in the US oil and gas sector. 

Fourth, the large amount of new capacity that is already un-
der construction seems to point to a likely oversupplied market 
until at least 2020, discouraging the approval of projects that 

are currently under consideration. 
Fifth, buyers are reluctant to enter into long-term contracts 

in the current market environment as spot LNG prices are low 
and falling. Without long-term gas sales contracts in place, 
large-scale LNG projects are highly unlikely to be able to put 
the financing in place, making it hard to get these projects off  
the ground.

The report also said that some companies have already can-
celled projects. Royal Dutch Shell cancelled the $20 billion Ar-
row project in Australia at the beginning of 2015 and Woodside 
has pushed back a decision on its Browse floating LNG project 
in Australia from 2014 to 2016 at least. 

“To summarise, LNG capacity is expected to increase sharply 
up to around 2020 leading to a glut in supply, depressing pric-
es. Qatar is in a strong position versus new producers thanks 
to its competitive pricing power and the long-term contracts it 
already has in place”, the report added.

In view of this, Qatar is pretty confident about the future of its 
LNG industry as it has already three new markets – Egypt, Jor-
dan and Pakistan – close to home while negotiations are going 
on with other countries in Europe where new LNG terminals are 
being built. 

MILES AHEAD
Former Energy Minister of Qatar and founder of The Abdullah 
bin Hamad Al Attiyah Foundation for Energy and Sustainable 
Development HE Abdullah bin Hamad Al Attiyah said that no 
newcomers can compete with Qatar as it has been in the mar-
ket for over 15 years and the gas-producing companies cover 
the whole cost of production and shipping.

“We are not worried about Australia. We have our market 
share, and we know the world needs more gas. Regarding pric-
es, we have already committed to long-term contracts. At the 
same time, the Middle East lacks gas. Kuwait is building a new 
terminal, as are other countries in the region such as Pakistan 
and Jordan. We have the biggest LNG fleet in the world and also 
infrastructure. We have accumulated a lot of experience over 

“Biomass, nuclear, hydro and renewables are gaining 
share but natural gas will benefit the most, ensuring the 

convergence towards global GHG emissions commitments.” 

DR SEYED MOHAMMAD HOSSEIN ADELI 
SECRETARY GENERAL 

GAS EXPORTING COUNTRIES FORUM (GECF)

ECONOMY
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the years and we can react quickly to spikes in demand from  
individual countries,” he said.

According to him, two factors are likely to make global demand 
continue to outpace global supply. While energy demand in Asia 
is expected to remain robust, even after taking into account a 
slowdown in Chinese growth, global LNG exports are unlikely to 
meet the growing global demand, leading to higher LNG prices. 

Additional exports are unlikely to materialise before then. In 
particular, the so-called US shale gas revolution is not expected 
to lead to additional LNG exports before 2020. Countries like Chi-
na, India, Indonesia, Malaysia, Pakistan and Thailand have just 
started to rely on LNG supplies for their energy needs, and this 
trend is likely to grow over the next few years. 

“China’s rising pollution is the other factor which will mandate 
a switch from coal to cleaner energy sources, particularly LNG 
and pipeline gas. As the largest exporter in the world, Qatar is 
likely to benefit from higher LNG prices, resulting in large current 
account surpluses for years to come,” he said.

SPURT IN DEMAND 
Secretary General of the Doha-based Gas Exporting Countries 
Forum (GECF) Dr Seyed Mohammad Hossein Adeli too says that 
the global energy demand would continue to rise, particularly 
for clean and environmentally friendly sources and the natu-
ral gas market is destined to keep expanding with the blue fuel  
penetrating into more sectors of the economy. 

“The role of natural gas in the battle against greenhouse gas 
emissions is gaining momentum, especially with COP 21, a cru-
cial and decisive event if we want to leave our world a suitable 
place for future generations,” Dr Adeli said. 

In terms of energy perspectives to 2040, the GECF project that 
primary energy demand will continue to increase, while the mar-
ket shares of oil and coal are expected to decline. Biomass, nucle-
ar, hydro and renewables are gaining share but natural gas will 
benefit the most, ensuring the convergence towards global GHG 
emissions commitments, Dr Adeli added.

BRIGHT FUNDAMENTALS
In a paper entitled “Changing Global Gas Dynamics” focused on 
the recent changes affecting the global gas and LNG markets, 
which was presented at the Gastech 2015 Conference in Singa-
pore recently, Qatargas Chief Operating Officer (Commercial and 
Shipping) Alaa Abujbara said that the long-term fundamentals for 
natural gas and LNG were bright.

“The global gas demand would grow by about 2% per 
year over the next five years, which is slightly lower than pre-
vious forecasts. The slower growth is attributed to lower 
electricity demand growth in Asia, and lower oil prices lead-
ing to less infrastructure development in the Middle East. 
However, we believe that a strong political will for clean air 
policies is expected to spur gas demand,” Abujbara said. 
 The changes are expected to be seen over the medium 
to long term, he said, adding that the global energy sec-
tor was going through a fundamental re-balancing process, 
characterised by new market dynamics and price volatility. 
“We believe that economic growth, urbanisation, environ-
mental policies and the application of new technologies all 
support the long-term future of our industry,” Abujbara said. 
Abujbara added that in the LNG sector, the global market has 
been adjusting this year to a number of factors including the low-
er oil price, lack of short-term demand from the traditional Far 
East markets, new markets appearing in the Middle East and am-
ple supply from existing and new producers, all of which have led 
to an uneven market where each region is attempting to balance 
local supply and demand. Global LNG trade, he added, current-
ly stands at around 250 MTPA but is expected to reach over 400 
MTPA by 2025. 

Abujbara said that the LNG industry is capable of devel-
oping the supply base required to meet future demand. With 
the right set of fundamentals in place, the industry will fulfil its 
promise of delivering available, affordable and acceptable LNG.  
“We must remain vigilant in advocating for the future of our  
industry,” he added 

“We believe that economic growth, urbanisation, 
environmental policies and the application of new 

technologies all support the long-term future of our 
LNG industry.”

ALAA ABUJBARAARA 
CHIEF OPERATING OFFICER 

(COMMERCIAL AND SHIPPING) 
QATARGAS
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Qatar has one of the strongest banking sectors 
in the GCC region and its banks are among 
the most profitable in the GCC, reflecting their 
rapid credit expansion and robust operating 
conditions. 

The banks’ asset quality is among the 
strongest in the GCC region, as indicated by non-performing 
loans of around 1.6% of total loans as of December 2014, and 
though deposits growth in the recent quarters have slowed 
down, positive loan growth momentum has been continuing. 
The total fixed asset investment undertaken by all banks to-
gether has gone up substantially and the assets of Qatari banks 
has crossed QR1.027 trillion in the second quarter of the year. 
The government’s efforts in sustaining economic growth were 
possible due to an increase in Qatari banks’ capital expendi-

ture and this, in turn, helped the growth of allied industries.  
Qatari banks also have an active portfolio of financial in-
struments issued by the entities in other countries. These 
investments, though they do not have the multiplier ef-
fect typically associated with domestic investments, 
have contributed to the dilution of risks emanating from 
a concentration of domestic assets in banks’ portfolios.  
Financial soundness indicators continue to be robust, with 
a liquidity ratio of 23.1% of total deposits, a non-performing 
loan ratio of 1.7% of total loans, a capital adequacy ratio of 
16.3% and ROAA of 2.1% and ROAE of 16.5%.

NEW BANKS
With the country’s banking sector in the pink of health and 
Qatar Central Bank (QCB) deciding to permit the GCC-based 

THE PRESSURE 
IS CATCHING UP
THE COMBINATION OF STEADY GROWTH OF NON-HYDROCARBON REVENUES, 
AN EXTENDED BUDGET BASED ON A BREAK-EVEN OIL PRICE AND GROWTH IN 
GOVERNMENT SPENDING ENSURED THAT THE COUNTRY’S BANKING SECTOR 
WITHSTOOD THE SHOCKS EMANATING FROM THE VOLATILITY IN OIL PRICES 
DURING 2015.

“The financial soundness of the Qatari banking sector can 
be gauged from the fact that the banks are well capitalised 
and the loans-to-assets quality has been improving, which 

is in line with the growth objectives of the country.”

HE SHEIKH ABDULLA BIN SAOUD AL THANI 
GOVERNOR 

QATAR CENTRAL BANK
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banks to operate in Qatar, as many as ten GCC banks are said to 
have applied for licences to open their branches in the country. 
They include the UAE’s First Gulf Bank and Oman’s Bank Mus-
cat. The QCB is expected to make a decision on these applica-
tions soon and those given licences are likely to launch their  
operations in the first quarter of next year. 

This in turn will enable the Qatari banks, which are looking at 
new markets, to open new branches in those countries. Howev-
er, the local market is already saturated as the 18 banks includ-
ing seven domestic banks have already established themselves 
in Qatar.

The five largest domestic banks – Qatar National Bank, Com-
mercial Bank of Qatar, Qatar Islamic Bank, Doha Bank, and 
Masraf Al Rayan – between them accounted for 76.7% of the 
country’s outstanding banking assets at the beginning of this 
year. Qatar’s eleven foreign banks account for 4% of outstand-
ing banking assets, and operate 16 branches between them. The 
domestic banks operate 184 branches, according to QCB data. 

Doha Bank Group CEO Dr R Seetharaman said that Qatar’s 
banking sector was already very competitive and more banks 
will create more competition, which will see further erosion of 
margins. “While Qatar is still set to deliver a robust growth tra-
jectory, many banks may not be able to fully share in this growth 
given the crowded banking landscape. The least cost-efficient 
banks may be forced out of the market. But, ultimately, more 
competition is good for the Qatar economy and the end con-
sumer,” Dr Seetharaman said, according to a media report.

Moody’s Investors Service, in a report, said that the govern-
ment spending was expected to translate into 10.7% growth in 
the non-hydrocarbon sector, offsetting weakened liquefied nat-
ural gas output and fostering domestic loan growth to the tune 
of 10%-15% in 2015. 

The government’s policy to reduce its dependence on hy-
drocarbon revenues started yielding desired results as lend-
ing to the private sector, particularly services, increased  
compared with the public sector.

Moody’s Assistant Vice President Nitish Bhojnagarwala said 

that Qatari banks will maintain robust financial metrics till the 
end of 2016, including strong earnings and capital buffers, as 
well as low levels of non-performing loans (NPLs). 

Bhojnagarwala, who authored a report entitled “Banking Sys-
tem Outlook: Qatar,” said that these strengths are moderated by 
deposit pressures owing to lower government-related balances 
stemming from low oil prices, the banks’ increasing dependence 
on market funding and loan book concentrations reflecting the 
undiversified economy. 

He also said that Qatari banks’ asset quality will continue to 
be supported by the strong operating environment evolving in 
prudential regulation and the sizeable proportion of high-qual-
ity government-related loans. We expect that system NPLs will 
remain at around 1.5%-2% of gross loans over the next 12-18 
months, he said.

“Despite currently low oil prices, we expect that Qatar’s real 
GDP will expand by 7% in 2015, as a combination of sizable gov-
ernment resources and a relatively low fiscal break-even level 
allows elevated public spending and hence continued economic 
expansion,” Bhojnagarwala added.

DEPOSIT PRESSURES
In an interview with Qatar Today a few months ago, Dr Seetha-
raman said that the local banks were likely to face deposit pres-
sures as lower oil prices reduce the flow of funds from the gov-
ernment and government-related entities which are the largest 
depositors in the system. 

Qatari banks’ customer deposits grew by 4.9% in the first five 
months of 2015 but it was growing by 6.8% during the corre-
sponding period in 2014. “Though oil prices may have recovered 
a bit since the end of the first quarter of 2015, pressure still re-
mains on them. Hence liquidity will pose a challenge for Qatari 
banks in mopping up deposits and thereby cause a surge in bor-
rowing costs,” he pointed out. 

However, he said that the retail and contracting sectors will 
be the key contributors to Qatari banks’ loan growth in the com-
ing years. While Qatar’s economy continues to pursue its non- 

ECONOMY

“Though oil prices may have recovered a bit since the 
end of the first quarter of 2015, pressure still remains on 

them. Hence liquidity will pose a challenge for Qatari 
banks in mopping up deposits and thereby cause a 

surge in borrowing costs.”

DR R SEETHARAMAN 
GROUP CEO
DOHA BANK
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hydrocarbon diversification strategy, which will support growth in 
the contracting sector, the growing population in the country will 
contribute to the increase in consumption and thereby to growth 
in the retail sector.

The SME sector is also expected to witness significant activity. 
However, it should also be noted that any steep and persistent fall 
in oil prices can impact growth in the above sectors as well and 
thereby curtail lending in such sectors, Dr Seetharaman said.

QCB MEASURES
Qatar Central Bank Governor HE Sheikh Abdulla bin Saoud Al 
Thani said that the actual capital adequacy stood at 15.2% in the 
second quarter of 2015 as against the required 12.5% and this was 
possible after the QCB implemented the micro-prudential tools as 
part of the Basel III implementation in 2014.

“The financial soundness of the Qatari banking sector can be 
gauged from the fact that the banks are well capitalised and the 
loans-to-assets quality has been improving, which is in line with 
the growth objectives of the country,” he said while participating 
in a lecture series organised by Carnegie Mellon University Qatar 
a few weeks ago.

The banks have had to maintain the minimum Tier 1 capital ra-
tio at 8% of the risk weighted assets (RWA) and the total capital ra-
tio at 10% since January 2014. In addition banks are also required 

to maintain the capital conservation buffer at 2.5% of RWA. On 
the liquidity coverage ratio (LCR), which stood at 60% in 2014, the 
QCB Governor said that it has to be increased by 10% every year to 
reach 100% in 2018.

The LCR aims at ensuring that banks maintain adequate levels 
of unencumbered high-quality liquid assets that can be easily con-
verted into cash to meet their liquidity needs for a stressed period 
of 30 days. It is determined by dividing the stock of high-quality 
liquid assets by total net cash outflows. The net stable funding ra-
tio (NSFR) stood at 70% as of March 2015 and it will also have to be 
increased by 10% every year to reach 100% by 2018, he said.

The QCB Governor also said that a sustainable funding structure 
was being planned to reduce the likelihood of disruptions to a 
bank’s regular funding sources, thus eroding its liquidity and in-
creasing the risk of failure to potentially lead to broader systemic 
stress.

Highlighting that non-performing loans have fallen to less than 
1.5% as of June 2015, Sheikh Abdulla said the quality of loans 
to assets was improving. “The QCB has also implemented mac-
ro-prudential tools, with the loans-to-deposit ratio having been 
set at 100% and the banks given three years to comply,” he said.

The real estate exposure limit has been set at 150% of capital 
and reserves with the single borrower limit at 20%, he said and 
added that for real estate finance the loans-to-value ratio (LVR) 
limit was in the range of 60% to 70% of the value of mortgaged 
properties. LVR restrictions are one of the macro-prudential tools 
the QCB can use to help reduce risks that can develop in the finan-
cial system during boom-bust  financial cycles.

ACQUISITIONS ABROAD
With Qatar’s population at around 2.2 million, the local banks have 
been expanding their global operations in order to reduce their re-
liance on the domestic market for some time.

Qatar National Bank, which is operating in more than 25 coun-
tries, has submitted final bids for Kuwait Finance House Malay-
sia operations. It has spent QR10.92 billion ($3 billion) to acquire 
stakes in foreign banks since 2012.

Kuwait Finance House’s Malaysian unit had a book value of 1.7 
billion ringgit and total assets of 10.5 billion ringgit at the end of 
December.

Likewise, Doha Bank has taken over the business operations of 
HSBC Bank Oman in India. The India business of HSBC Bank Oman 
has gross assets of about QR200 million as of March 31, 2014, with 
total deposits of about QR64 million.

Doha Bank has also opened its first branch in Mumbai in India 
after securing a licence from the Indian Central Bank. It also has 
another branch in Kochi.

The UAE-based National Bank of Dubai (Emirates NBD) has 
joined Qatar’s Masraf Al Rayan and Dubai Islamic Bank, either to 
start or acquire an existing Islamic bank, in Indonesia 

ECONOMY

“Despite current low oil prices, we expect that Qatar’s real 
GDP will expand by 7% in 2015, as a combination of sizable 

government resources and a relatively low fiscal break-
even level that allows elevated public spending and hence, 

continued economic expansion.” 

NITISH BHOJNAGARWALA
ASSISTANT VICE PRESIDENT

MOODY’S INVESTORS SERVICE
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“OUR BIG AMBITION AS CITIZENS IS TO SERVE THIS COUNTRY AND CORRECT ANY MISTAKES, 
WHEREAS THOSE WHO ARE CARRYING OUT PROJECTS ANYWHERE IN THE COUNTRY 

SHOULD RESPECT PEOPLE AND AVOID CAUSING HARM.”

HE SHEIKH ABDUL RAHMAN BIN KHALIFA BIN ABDUL AZIZ AL THANI
MINISTER OF MUNICIPALITY AND URBAN PLANNING 

STATE OF QATAR
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The Qatar General Electricity and Water 
Corporation (KAHRAMAA) estimates that daily 
demand will rise to 482 Million Imperial Gallons 
per Day (MIGD) by that year, up from the present 
level of 308 MIGD. The surge in usage will also fuel 

demand for electricity, with the increase in water requirements 
to be met through desalination.

The demand for electricity in Qatar, whose installed capac-
ity is more than 8.6 GW with a surplus of 1.84 GW in 2014, is ex-
pected to be around 11 GW by June 2018. Qatar needs 22,220 
MW of power and 1,110 MIGD of water if the demand grows by 
8% and 30,326 MW of electricity and 1,516 MIGD of water if it 
grows at the rate of 10% by 2030.

With abundant availability of natural gas, all the power 
generation facilities in the country are gas fired, and this will 
remain the main source of electricity for at least the next 10 
years. The government is also developing solar energy by  

constructing several solar projects and the first one is com-
ing up at Duhail early next year. This will also help Qatar to 
contribute to the global energy transition and to reduce its  
environmental footprint.

The state’s per capita water usage is already among the 
highest in the world due to a growing population and an ex-
panding industrial base. Its population rose by 8.7% year-on- 
year in April to reach 2.3 million, an increase of 187,000 over 
the last 12 months, according to a report from Qatar National 
Bank. 

To meet the spurt in demand for water and electricity, KAH-
RAMAA has taken several initiatives like commissioning new 
projects and upgrading distribution networks to reduce losses 
during supply and transmission.

One of KAHRAMAA’s major initiatives has been the launch 
of the Water Security Mega Reservoirs Project, which will 
be among the biggest water schemes in the GCC region, to  

EXPONENTIAL 
GROWTH IN 
WATER AND 
POWER DEMAND
IN VIEW OF THE GROWING POPULATION AND INFLUX OF EXPATRIATES INTO 
THE COUNTRY, QATAR’S WATER AND POWER DEMAND IS EXPECTED TO SHOOT 
UP BY MORE THAN 50% BY 2022.
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enhance the country’s water security. 
As part of the first phase of the project, which aims at in-

creasing the country’s strategic storage of water till 2026, the 
government will construct five mega reservoirs to hold 2,300 
MIGD in 24 concrete reservoirs. The designs for the second 
phase of the project have been developed to meet the grow-
ing demand for potable water up to 2036. As many as 40 con-
crete reservoirs would be constructed to supply 3,800 MIGD 
and each reservoir will have a total storage capacity of nearly 
100 MIG.

The foundation stone of the QR17 billion ($4.7 billion) Mega 
Reservoirs Project was laid by HE the Prime Minister and Min-
ister of Interior Sheikh Abdulla bin Nasser bin Khalifa Al Thani 
at Al Mazrouah in May this year.

The reservoirs will be constructed in five locations includ-
ing Um Baraka, Um Salal, Rawdat Rashid, Abu Nakhla, and  
Al Thumama. The first phase also covers the installation of  
650 km-pipelines with large diameters. The space of each  
reservoir location is one sq km.

“The mega reservoir project will increase potable water 
storage capacity to about 3.5 billion imperial gallons per day, 
ensuring seven days of unrestricted water supply. This can be 
extended to up to four weeks with controlled consumption. It 
will also help to ensure water supply reliability as well as se-
curity,” Essa bin Hilal Al Kuwari, president of Kahramaa, told 
Oxford Business Group.

NEW PROJECTS
A new water desalination plant, Ras Abu Fontas A2 (RAF A2), 
costing around QR1.83 billion ($504 million), was inaugurated 
and the foundation laid for the QR1.82 billion ($500 million) 
RAF A3 by the Minister of Energy and Industry and Chairman of 

Qatar Electricity and Water Company (QEWC) Dr Mohammed 
bin Saleh Al Sada a few months ago. 

With the commissioning of the new plant, which operates 
by the multi-stage flash distillation method, the desalination 
capacity in Qatar has gone up by 36 MIGD. “The completion 
of RAF A2 and laying the foundation for RAF A3 confirm the 
company’s keenness to achieve water security in Qatar and 
keep up with the march of comprehensive development. The 
two plants are products of co-operation between Kahramaa 
and QEWC and part of Qatar’s strategic plan regarding water 
and electricity supplies,” the Minister said.

The RAF A3 desalination plant, which will be the first of 
its kind in Qatar to use the energy-efficient reverse osmosis 
method, will add another 36 MIGD after its completion. The 
reverse osmosis technology, proven over three decades, costs 
40% less than thermal desalination stations. The water re-
turned to the sea has no thermal impact on the sea water and 
such a plant can be operated without using a gas turbine.

In order to upgrade its existing gas-fired capacity, Kahra-
maa has completed the tendering process for the QR11.65 
billion ($3.2 billion) Facility D, which is a power generation 
and desalination plant. The plant, which is located at Umm 
Al Houl between Al Wakrah and Mesaieed, is expected to be 
ready by 2018 and will generate 2,400 MW and produce 130 
MIGD of water.

NEW LAW
To prevent wastage of water and one word of electricity, the 
Emir H H Sheikh Tamim bin Hamad Al Thani issued amend-
ments to the law on rationalisation of water and electricity 
consumption. The new law complements KAHRAMAA’s ongo-
ing campaign — Tarsheed — to encourage rationalisation of 

“The completion of RAF A2 and laying the foundation 
for RAF A3 confirm KAHRAMAA’s keenness to achieve 

water security in Qatar and keep up with the march of 
comprehensive development. The two plants are products 
of co-operation between Kahramaa and QEWC and are part 

of Qatar’s strategic plan regarding water and electricity 
supplies.” 

HE MOHAMMED BIN SALEH AL SADA 
Minister for Energy and Industry 

State of Qatar



48

PROGRESS 2015-2016
INFRASTRUCTURE

water and electricity and hefty fines will be imposed on those 
who violate the law.  

The prime objective of Tarsheed is to reduce per capita 
water and electricity consumption in Qatar by 35% and 20%, 
respectively, until 2017. The per capita consumption of water 
and electricity in Qatar is double the global average and the 
country is wasting QR2.3 billion every year.

In fact, KAHRAMAA has discovered almost 2,800 cases of the 
violation of the new law between January and August 2015. 
The number of violations for electricity misuse was 1,506 and 
the figure for water wastage was 1,279.

A spokesperson for KAHRAMAA said that the company will 
ensure the implementation of the added clauses of the law 
on rationalisation of water and electricity consumption, in ac-
cordance with the newly amended provisions in Law No. 26 of 
2008, promulgated through Law No. 20 of 2015.

The spokesperson also said that the officials of Tarsheed 
are taking all measures to stop the over-exploitation of the 
country’s vital resources of electricity and water, ensuring  
Qatar’s resources are protected for future generations.

SMART METER PROJECT
Utilising information technology, another initiative to ensure 
proper and remote readings of electricity and water con-
sumption was launched by Prime Minister and Minister of In-
terior HE Sheikh Abdullah bin Nasser bin Khalifa Al Thani early 
this year.

The Prime Minister had underlined the importance of pro-
viding the best services to citizens and residents as well as the 
need for keeping infrastructure projects in a state of readiness. 

Installing smart meters will provide real-time informa-
tion on the energy, water or natural gas consumption of a  

building. This will benefit consumers and energy providers in 
more ways than one and would be completed in 2016.

It will also keep a tab on power distribution, monitor con-
sumer usage and communicate revenue units of energy data 
in real-time between any two distribution points. 

One of the most advanced in the world, Qatar’s smart me-
ter system is based on a remote reading system that sends 
electronic readings to the energy supplier automatically. It 
is equipped with consumption data recording modules for 
electricity and water as well as GPS modules for localising  
individual metering points.  

According to a report, the smart metering market will reach 
16.1 million units by 2022 and 86% of homes and businesses 
in the Gulf countries are expected to have smart meters by the 
same year.

MEETING DEMAND
With day temperatures rising alarmingly this year, the demand 
for electricity has shot up to 7,070 MW compared to 6,740 MW 
around the same time in 2014. However, Kahramaa man-
aged to meet the increased demand for electricity, especially 
during the holy month of Ramadan and Eid al-Fitr, through 
the National Control Centre.

The peak demand was recorded on August 22, marking an 
increase of about 5% over the level registered last year. In fact, 
last year’s maximum system demand was crossed twice – on 
June 6 (6,890 MW) and again on July 29 (6,985 MW) this year.

The corporation said its operations were in line with the 
high-quality performance indicators for the electricity network 
and it managed to reduce faults in the June-August period. 
These efforts are part of its endeavour to provide high-quality 
services to customers, KAHRAMAA said 

“The mega reservoir project will increase potable water 
storage capacity to about 3.5 billion imperial gallons 

per day, ensuring seven days of unrestricted water 
supply. This can be extended to up to four weeks with 

controlled consumption. It will also help to ensure 
water supply reliability as well as security.”

ENG ESSA BIN HILAL AL KUWARI
President

KAHRAMAA
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Qatar Fuel (WOQOD) has been fueling the 
needs of the country since its formation in 
2002 as downstream oil storage, distribution 
and marketing company listed on Qatar 
Exchange. 

All the fuel that is distributed by the com-
pany has been supplied to the Doha Depot by a multiprod-
uct pipeline from Qatar Petroleum’s refinery at Mesaieed. 

WOQOD is exclusively responsible for the distribution of fuel 
needs within Qatar. This includes diesel and gasoline for 
vehicles, boats and industry, and aviation fuel, for Hamad 
International Airport; all to be served through a fleet of more 
than 600 road tankers. The company also trades in bunker 
fuels, ship-to-ship bunkering within Qatari waters, bitumen 
importation and distribution for building new roads, LPG 
for cooking and other uses, and own-branded lubricants. In 
addition, it builds modern branded service stations across 
Qatar.

WOQOD has five subsidiaries: Qatar Jet Fuel Company 
(QJet), WOQOD Vehicles Inspection Services (FAHES), WO-
QOD Marine Services, WOQOD International and Al Khaleej 
Real Estate.

WOQOD’s share growth has been progressive and im-
pressive since its establishment; it is both profitable and the 
first Qatari company to pay a dividend in its first financial 
year, according to officials. “Our performance is shared by a 
strong Qatari shareholder base and positively influenced by 
our largest shareholder, Qatar Petroleum. In 2010, WOQOD 
ranked No.1 among all listed companies on Qatar Exchange 
in terms of higher EPS,” they said.

Recently WOQOD introduced a revolutionary new fuel 
payment system, the first of its kind in Qatar, designed to 
enhance convenience and increase control for customers 
through the cashless payment called WOQODe.

Through a simple chip installed in vehicles, WOQODe  will 
instantly recognise your unique account number whenev-

TECHNOLOGY 
POWERS 
WOQOD
WOQOD EMPLOYS THE BEST OF AVAILABLE TECHNOLOGY TO FUEL THE NEEDS 
OF THE COUNTRY THROUGH A SIMPLE AND EASY CASHLESS FORMAT  DESIGNED 
TO ENHANCE CONVENIENCE AND INCREASE CONTROL FOR CUSTOMERS.

ENG. IBRAHIM JAHAM AL KUWARI
Chief Executive officer
WOQOD
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er the vehicle is refuelled. Information such as fuel quanti-
ty and cost is then transmitted online, to be conveniently 
stored on the dedicated portal. The data in users’ person-
al accounts allows private car users and fleet directors to 
have real-time access to fuel consumption patterns and 
more, empowering you with greater control and enabling a 
more informed approach to fuel management. Additionally, 
WOQODe’s cashless payment system sends monthly state-
ments directly to your online account for a more convenient 
billing process.  

With WOQODe, you have complete control over fuel con-
sumption – whether you’re monitoring your own car or man-
aging a fleet. With every vehicle connected to the automat-
ed WOQODe system through its unique identification chip, 
every fuel transaction is recorded in realtime with complete 
accuracy. There’s no need to handle on-site payments, and 
the risk of unauthorised or unlawful fuelling is prevented. 

WOQODe simplifies the refuelling process by providing a 
postpaid wallet account, from which all fuel payments are 
deducted. Instead of paying cash at the pump, simply refill 
your pre-paid wallet at your own convenience. 

For fleet managers, WOQODe removes the need for the 

time-consuming collation of fuel receipts from all drivers, by 
having all costs inputted automatically into one convenient 
online account. With all refuelling data easily accessible, 
WOQODe empowers fleet managers with the capability to 
implement optimum fuel management schemes to reduce 
operating costs. 

According to officials, WOQODe is powered by Radio Fre-
quency Identification Technology, otherwise known as RFID. 
This technology comprises an electronic chip and rounded 
antenna that are quickly and simply installed around the 
fuel inlet of a vehicle’s fuel tank.  Each chip is associated with 
a unique account number, and is securely encoded with rel-
evant vehicle data to ensure against tampering and usage 
by another vehicle. 

When a WOQODe fuel nozzle comes into contact with the 
chip during the refuelling process, the system automatically 
communicates with the main system to identify the vehicle. 
It will then seek verification for the refuelling transaction, 
it will confirm compliance with the terms of service, and 
then will dispense the fuel. Fuelling stops once the nozzle 
is removed, and the transaction ends.  All data is then trans-
ferred to your main account, which can be viewed online 

INFRASTRUCTURE
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The key highlight in 2015 for UDC was 
its strategic decision to focus on the 
company’s core business of urban 
development and management. 
This was enabled by successfully 

transforming the operating model to emphasize 
the right functional activities and optimise the 
others. 

On the commercial front, the company suc-
cessfully accelerated the retail occupancy of Me-
dina Centrale in addition to readying the residen-
tial units for lease in 2016. It also saw the signed 
retailers accelerate in Qanat Quartier as part of 
its plan to make it the most unique retail desti-
nation in Doha. The plan includes the launch of a 
fashion outlet which will be ready for 2016. 

From the start UDC has worked with many 
international partners, whether they be contrac-
tors, consultants or suppliers, and as such has 
contributed to the development of Qatar and the 
region by targeting investment and joint venture 
opportunities. These include infrastructure, real 
estate, energy-intensive industries, hydrocarbon 
downstream manufacturing, maritime and envi-
ronment-related businesses, utilities, hospitality, 
retail and fashion, property management and 
other services, all consistent with the national 
vision of a prosperous growing nation. 

As an organisation playing a key role in the  

development of Qatar, UDC’s business practices 
are closely aligned with the wider goals of sustain-
able economic and social development in Qatar 
as part of the wider National Vision 2030. UDC has 
been involved in numerous CSR activities in 2015, 
such as hosting the Harley-Davidson Bike Riders 
for Breast Cancer Awareness campaign, organis-
ing Hospitality Development Company’s “Chari-
ty Fridays” where QR1 from each bill at all HDC  

outlets on Fridays is donated on a monthly basis 
to Qatar Charity. Other charitable ventures in-
clude events designed to highlight environmen-
tal issues and initiatives such as “The Earth Hour” 
and tree planting initiatives, all campaigns which 
highlight the impact and use of natural resources 
through efficiency, innovation and performance 
monitoring. The company will continue in 2016 
to further enhance this CSR awareness through-
out its entities, and further develop its com-
mitment whilst taking into account other CSR  
aspects. 

Beyond corporate financing advantages, being 
listed on the Qatar Stock Exchange has helped 
expansion activities by way of reassuring its part-
ners and suppliers that UDC is committed to deliv-
ering on its agreements and future growth plans. 
UDC is a performance-driven company and con-
ducts its  business in line with international and 
QSE standards which reassures its investors and  
shareholders.

And finally, UDC removed roadblocks in its 
path to introduce Abraj Quartier to the TPQ 
portfolio. The iconic Abraj Quarter towers will 
feature new commercial office units and will be 
launched in 2016 

CREATING VALUE

| Advertorial |

PROGRESS 2015-2016
INFRASTRUCTURE

CONTRIBUTING TO QATAR’S 
GROWTH AND PROVIDING 
GOOD SHAREHOLDER 
VALUE, UNITED 
DEVELOPMENT COMPANY 
AIMS AT FOCUSING ON 
COMPLETING ITS WORK 
AT THE PEARL-QATAR AND 
SPREADING ITS WINGS 
OUTSIDE. PROGRESS GETS 
A NEAR VIEW OF UDC’S FAR-
SIGHTED GOALS.
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During the first few days after Hamad 
International Airport was thrown 
open, when the press and other 
important dignitaries took a tour 
through the premises, there was 

a general consensus: that no other airport in the 
world had this volume of green space around 
it. That, along with the fact that the project was 
handled with utmost care from the managers 
made Hamad International Airport a revolutionary 
project and now a hub for travellers around 
the world. Catering to millions and offering the 
best brands in dedicated retail spaces, cleverly 
designed and spaced out, with exceptional art 
pieces gracing the corners of the large space, this 
is one airport that wows travellers on many levels.

Progress speaks to Engr. Badr Al Meer, who was 
appointed as the Chief Operating Officer (COO) in 
June 2014. As the COO of HIA, Engr. Al Meer takes 
care of the operational running of one of the 
world’s latest state-of-the-art airport hubs. He has 
been instrumental in achieving HIA’s ambition to 
redefine the passenger travel experience.

HAMAD INTERNATIONAL AIRPORT IS BEING 
LAUDED AS ONE OF THE BEST AIRPORTS 
IN THE WORLD. WHAT ACCORDING TO YOU 
IS ONE OF THE MAIN REASONS FOR THIS  
ACCOLADE?
Hamad International Airport is one of the world’s 
newest airports and as such has been designed, 
developed, and built with the very latest technol-
ogy, user-experience research and functional de-
sign approach. This combination means that HIA 
redefines the experience for all passengers and 
sets new benchmarks in airport design.

Hamad International Airport is not just a travel 
hub but offers an overall travel experience with our 
core focus being on passenger engagement. We 
redefine the passenger travel experience with high 
levels of investment having been made in passen-
ger facilities and services. This helps us redefine 
the role of a modern airport.

HIA takes a unique and refreshing view on  

airport hospitality. The airport’s award-winning 
Duty Free emporium with more than 70 retail 
shops and more than 30 restaurants is comple-
mented by the 100-room Airport Hotel and the 
Vitality Spa, a well-being and fitness centre which 
features two squash courts, a 25-metre swimming 
pool, gym and spa.

All these services and facilities are a part of the 
unique passenger experience that HIA offers and 
makes us a world-class airport and provides us 
with an edge in the air travel industry. 

CAN YOU UPDATE US WITH THE STATISTICS 
OF THE AIRPORT? NUMBER OF PASSENGERS 
HANDLED, AIRCRAFT MOVEMENTS, ETC. 
HIA has served a record 8.4 million passengers 
during the third quarter of 2015, representing a 
23% increase from the number of passengers who 
travelled through the terminal during the same pe-
riod in 2014. 

HIA has also seen a significant increase in air-
craft movements in the third quarter of 2015 with 

55,186 movements, which represents a 19% in-
crease in aircraft take-offs and landings compared 
to 46,405 movements during the same period last 
year.

Specifically in the month of August 2015, a re-
cord 3,025,641 passengers and 18,660 aircraft 
movements were recorded at HIA which is an un-
surpassed figure for a single month, both at HIA 
and its previous hub at Doha International Airport. 

WHAT NEXT FOR HIA? WHAT ARE THE ADDI-
TIONS THAT WE WILL BE INTRODUCED TO IN 
2016?
Our future development strategy is dictated by 
passenger forecasts, aircraft growth figures and 
KPIs relating to service levels. We have also cre-
ated processes and management structures to 
manage and deliver our multi-million dollar future 
investment programmes strategically. We also 
expect to see continued growth in passenger fig-
ures, cargo handling and aircraft movements, as 
well as additional facilities and services within our  
passenger terminal. 

HIA ALSO HAS THE PRIVILEGE OF BEING THE 
ONLY TERMINAL WITH A MUSEUM WITHIN ITS 
DOORS. TELL US MORE ABOUT THE ACQUI-
SITIONS WITHIN HIA AND HOW QATARI ART-
ISTS ARE BEING EXPOSED TO THE OUTSIDE 
WORLD?
HIA prides itself on being an innovative exhibition 
space, having been designed to house permanent 
and temporary exhibitions. The integral presence 
of art in our terminal also helps counter the tran-
sitory feeling of most airports. Passengers are ex-
posed to a diverse set of artistic media including 
paintings, sculpture, electronic and interactive 
installations. These creations at HIA are by local, 
regional and international artists.

Airport terminals are public spaces that see mil-
lions of people every year and are therefore ide-
al, although unexpected, places to interact with 
art. The exposure that such a venue gives artists,  
especially budding Qatari artists, is exceptional 

PROGRESS SPEAKS TO ENG. BADR AL MEER ABOUT HAMAD 
INTERNATIONAL AIRPORT’S PLAN FOR 2016.

THE GATEWAY TO QATAR
INFRASTRUCTURE

ENG. BADR AL MEER
Chief Operating Officer
Hamad International Airport

| Advertorial |
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As of November 2015, the Doha Metro project 
has completed 61 km of tunnels, 37 stations are 
under construction and the project has more 
than a workforce of 27,000 on site. Tunnelling 
for the Lusail light rail system is also 100% 

completed.
Among next year’s more notable milestones is the comple-

tion of all tunnelling on the Metro and overall project comple-
tion hitting 50%. Full scale mock-ups of the new Doha Metro 
train and Lusail tram will also arrive in the city for the first time, 
according to officials.  

TRANSFORMATION STRATEGY
Opening the town hall meeting in November, Eng. Abdulla 
Abdulaziz Al Subaie, Managing Director and Chairman of the 
Executive Committee of Qatar Rail, stressed the role that the 
company’s values play in the delivery of its objectives:

“Accountability, teamwork and transparency are the values 
that guide Qatar Rail’s consistent growth. A strong work eth-
ic has been the backbone of our transformation with world-
class efficiency and effectiveness”. He added: “This year, our 
company’s second annual all-staff town hall meeting coin-
cides with the day of HH the Emir’s speech at the 44th ordi-
nary session of the Advisory Council, charting a clear vision 
for comprehensive national development. Qatar Rail is keen 
to contribute to this national endeavour derived from Qa-
tar’s National Vision 2030, ushering in a sustainable business 

model with economically viable operations and solidifying a 
customer-centric approach that delivers safe, efficient and 
reliable services”.

In June, Qatar Rail – the state agency charged with devel-
oping the country’s railway network – announced it would 
be issuing tenders for the initial stage of construction on the 
long-distance rail network before the end of this year, with 
construction set to begin in 2016.

MEASURING PROGRESS
When fully completed in 2030, the planned four phases of the 
network will cover a distance of 400 km with links to Bahrain 
and Saudi Arabia, as well as freight and passenger lines to Qa-
tar’s main population and economic centres, including Ras 
Laffan Industrial City, Dukhan and Al Shamal.

The initial phase of development will connect Doha to the 
industrial and logistics hub of Mesaieed and the new Hamad 
Port container terminal, before continuing on to the Saudi 
Arabian border, with 151 km of track and infrastructure to be 
built. Upon completion, the railway will be able to accom-
modate passenger train speeds of 200 km per hour (kph) and 
freight speeds of 120 kph.

LRT MOVING AHEAD
Other crucial transport projects in the country also remain 
on track. Work on the 38.5-km Lusail light rail transit system 
(LRT) is steadily progressing with the tunneling completed. 

ON THE 
FAST TRACK
THE QATAR RAIL PROJECT, A SUSTAINABLE TRANSPORTATION SYSTEM FOR THE 
COUNTRY, IS CHUGGING AHEAD.
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The system will link Doha with the new satellite city of Lusail, 
north of the capital, in addition to transporting passengers 
within Lusail.

The final award for the completion of the LRT was granted 
to a QDVC-Alstom joint venture in June 2014. “Phase 2C2 of 
the LRT, the southern portion, is expected to be completed 
and operational in February 2019, while Phase 2C, the north-
ern portion, is set to be completed in February 2020,” Yan-
ick Garillon, CEO of QDVC, the Qatar-based contracting and 
construction company leading the consortium for the Doha 
Metro Red Line-South, told OBG.

METRO ON TRACK
Meanwhile, plans for Qatar’s metro system are also moving 
ahead, with phase 1 of the Doha Metro project to include the 
three lines currently under construction, as well as 37 sta-
tions and supporting infrastructure.

Despite the project’s massive scale, it is running on sched-
ule, according to Marc Krouse, Financial Managing Director 
of PORR Bau (Doha branch), PORR Bau, a member of the 
consortium that also includes Saudi Binladin Group and HBK 
Contracting, is responsible for constructing Doha Metro’s 32-
km Green Line Underground, starting in Msheireb in the east 
of the city, running through Education City and continuing 
west to Doha West International.

“This is the largest metro project of its kind ever undertak-
en in the world,” said Krouse. “There are 21 tunnel-boring 

machines (TBMs) running at one time in the country, so the 
logistics of the entire operation are very complicated and 
require careful planning to ensure everything is completed 
on time.”

Qatar Rail officially announced that all TBMs were on track 
to complete the tunnelling phase by 2017, and that around 
50% of the underground tunnels had been completed. 

COSTS TO CONSIDER
The Doha Metro project has not been without challenges. 
Flooding has been an obstacle and has caused delays in 
some areas. Rising water tables caused by leaks from older 
infrastructure and seawater intrusion have slowed tunnel-
ling and damaged some construction equipment. Though 
officials have said the flooding will not delay completion, de-
ploying dewatering technology and repairing the TBMs will 
likely add to project costs.

Greater demand for building materials – most of which 
have to be imported – and skilled workers, exacerbated 
by growing infrastructure development and construction  
activity across the region, could also raise costs. 

Materials inflation is expected to reach 3% this year, Nick 
Smith, a partner at engineering consultancy Arcadis, told lo-
cal press. This could rise further in the coming years as con-
struction activity on major projects, including the long-dis-
tance railway and infrastructure related to the 2022 FIFA 
World Cup, ramps up. 

INFRASTRUCTURE

Qatar Rail signs contract 
with Qatar Cool to  provide 
district cooling to Doha Metro 
stations. Eng. Saad Ahmed 
Al Muhannadi, CEO of Qatar 
Rail, with Yasser Salah Al 
Jaidah, CEO of Qatar Cool. 
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IN 2005, JABR BIN SULTAN BIN TAWAR AL KUWARI HAD A VISION; A VISION TO CREATE A MALL THAT 
EXCEEDS THE STANDARDS OF QATAR IN COMMERCE, ELEGANCE, ENTERTAINMENT AND DESIGN. 
SINCE HIS PASSING IN 2015, HIS SON, JASSIM JABR AL KUWARI, HAS BEEN SPEARHEADING THE 
MISSION TO DEVELOP A GROUNDBREAKING SHOPPING DESTINATION IN ORDER TO MAKE HIS 
FATHER’S DREAM COME TRUE.

TAWAR MALL
A LEGACY

| Advertorial |

Under his guidance, and with the 
expertise of the General Manager 
Pedro Ribeiro, Tawar Mall will 
represent a new era for retail, and its 
diverse mix of clientele and tenants 

will embody a cosmopolitan status, symbolising 
the nation’s path to modernity.  We will offer a wide 
range of services and premium outlets to best serve 
both our local and international guests, providing 
an extraordinary one-stop shopping experience 
for all. Qatar provides a home to millions of expats 
who have found work in this hub of opportunity, 
whilst thousands of visitors worldwide connect 
via Doha each day. The years to come are a 
prestigious evolution in Qatar’s history, and Tawar 
Mall, with its unique, dynamic and all-inclusive 
shopping experience, will symbolise this country’s 
modern global status. With its spectacular design, 
Tawar Mall will also pay homage to Qatar’s noble 
heritage. A beautifully crafted blend of both old 
and new, Tawar’s architecture encompasses 
the preservation of Qatar’s past in traditional 
semblances and its fascinating future in 
contemporary and progressive design. The most 

breathtaking panoramic views over the city are 
accompanied by remarkable, astonishing features 
such as an open-air gallery and a musical water 
fountain that conjure the mall’s distinct aura of 
an oasis at its serene location beside Dahl Al 
Hammam Park. 

Tawar Mall consists of a staggering gross area of 
300,958 sq. m. and four floors and two basements. 
With a vast range of 312 strategic tenant mix, in-
cluding an awe-inspiring hypermarket, we will 
satisfy each and every need of today’s demanding 
customer, as well as offer a few surprises along the 
way! Tawar Mall invites the world’s biggest and 
brightest brands, with all the latest releases from 
the foremost international names in fashion, sport 
and leisure, gadgets and more. 

In its pledge to be an all-encompassing shopping 
experience, Tawar Mall dedicates a large area to en-
tertainment which will bring together a kids zone, 
cinemas, food court and dining. The youngsters 
can truly revel in Tawar Mall’s commitment to a 
unique shopping experience with a wealth of excit-
ing activities. The mall will also unveil a spectacular 
12-screen cinema; which emphasises Tawar Mall’s 

unbeatable status for premier entertainment. 
Our dining experiences are guaranteed to delight 

all taste buds with an excellent range of cuisines 
and great atmosphere. A sumptuous variety of fast-
food chains will also be available at the food court, 
providing a delicious, fun and social experience to 
all. 

Should visitors wish to extend their stay, the 
mall features a four-star boutique hotel, featur-
ing 122 rooms, a pool and services spread across 
four levels. Here guests can retire to a haven of 
pure elegance, and complete their full and unique  
experience with Tawar Mall. 

This project is expected to raise a footfall of 
250,000 per week, and you can find Tawar Mall 
conveniently located on the corner of Al Markhiya 
Street and Arab League Street. Tawar Mall will cele-
brate its grand opening by the end of 2016. Join us 
in celebrating the modern, dynamic and bespoke 
shopping experience milestone in Qatar’s history. 

Connect with Tawar Mall at www.tawarmall.qa and 
stay in touch with all the latest news 

INFRASTRUCTURE
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For the highway projects, Ashghal has already 
awarded more than 43 contracts while another 
three dozen contracts were in various stages of 
finalisation. 

Ashghal also launched a QR573.48 million cen-
tral market project in Doha’s Al Sailiya suburb, north of Salwa 
Road, to be carried out by Qatar Building Company. 

The area houses Barwa Housing Complex, Masaken Al Saili-
ya and other residential units, schools, and a number of ware-
houses and labour accommodations but lacks basic ameni-
ties such as street lights and proper electricity and drainage 
networks, despite its high population density.

COMPLETED PROJECTS
Ashghal also completed 22 schools and 11 kindergartens 
(KGs) in Doha and surrounding areas and delivered them to 
the Supreme Education Council (SEC) in preparation for the 
2015-16 academic year.

Eng. Nasser Ali Al Mawlawi visited the new Omar Bin Al Khat-
tab Independent School for Boys, one of the schools handed 
over to the SEC. “ “We are proud that the Ashghal is annually 
handing over educational facilities before the start of every 
academic year. It handed over 21 schools and KGs to the SEC 
at the beginning of the 2014-15 and 20 educational facilities 
at the beginning of the 2013-14 academic year in addition to 
schools handed over in previous years,” he said.

“The delivery of educational facilities in accordance with 
schedules and specifications is a testament to the efforts, co-
operation and coordination between Ashghal and the SEC to 
provide educational infrastructure and contribute to the de-
velopment of the sector to serve citizens and residents,” he 
added. 

CONCERNS
However, Ashghal drew flak after heavy rains in Doha caused 
flooding on several newly constructed highways, especially 

PAVING THE 
WAY FOR THE 
FUTURE
TASKED WITH IMPLEMENTING OVER QR40 BILLION WORTH OF PROJECTS FOR 
HIGHWAYS, INVOLVING 1,000 KM OF NEW OR UPGRADED ROADS, 240 MAJOR 
INTERCHANGES, 360 BRIDGES AND CONSTRUCTION OF PUBLIC UTILITIES 
INCLUDING SCHOOLS, PEDESTRIAN BRIDGES AND HOSPITALS, THE PUBLIC 
WORKS AUTHORITY (ASHGHAL) HAD MUCH TO REPORT DURING 2015.

INFRASTRUCTURE
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the Labseer tunnel on the Al Shahaniya road in September 
this year.

In fact, one of the tunnel boring machines was reportedly 
damaged as the rain water forced suspension of work on one 
of the Doha Metro lines. The members of the Central Munici-
pal Council (CMC) flayed Ashghal “for not learning from past 
mistakes.” Ashghal has set up a committee to investigate the 
issue and suggest solutions. 

Last year too, there was a similar public outcry when Salwa 
road was flooded due to heavy rains and a high level inves-
tigation committee, which investigated the incident, put the 
onus on Ashghal and the Salwa road project management. 

The Minister of Municipality and Urban Planning HE Sheikh 
Abdulrahman bin Khalifa bin Abdulaziz Al Thani admitted that 
they have made the mistake and they had learned from it. 

The Minister also emphasised the need for transparency 
and said that though they faced rejection of some circles, it 
has to be overcome for the sake of the public and the govern-
ment would work to resolve all problems in the interest of the 
country. “Our big ambition as citizens is to serve this country 
and correct any mistakes, whereas those who are carrying out 
projects anywhere in the country should respect people and 
avoid causing harm,” he added.

CONTRACTS AWARDED
Ashghal also awarded 11 contracts for infrastructure projects 
under the Inner Doha Re-sewerage Implementation Strategy 
(IDRIS), and the Construction and Development of Infrastruc-
ture in Local Areas programme, in addition to contracts for 
the Roads Development Projects, costing QR6.58 billion in 
May 2015.

Three of the contracts pertained to the design and  

construction of the main trunk sewer under IDRIS. 
Under the Roads & Infrastructure Projects, construction 

and development of roads, safe pedestrian and cycle paths, 
traffic signals, street signage, street lighting, and landscaping 
will be taken up at a cost of QR286,949,071 in Al Wakra West. 
The project is expected to be completed in Q1 2017.

Works south of Al Wukair include land and roads settlement 
works as a preliminary phase for the roads and infrastructure 
project in the area at a cost of QR113,753,567. 

Another project in North of Al Wukair, costing around 
QR674,481,742 and expected to be completed in Q2 2017, 
comprises 768 land plots and includes the construction and 
development of the area’s road network and the provision of 
safe pedestrian and cycle paths, traffic signals, street signage, 
street lighting, and landscaping. 

The QR518,623,749 roads & infrastructure project in west of 
Al Meshafe comprises 1,239 land plots and includes the con-
struction and development of the area’s road network, provi-
sion of main accesses to roads and safe junctions to enhance 
traffic flow, in addition to the provision of safe pedestrian and 
cycle paths, street lighting, and landscaping. 

The Roads and Infrastructure in Al Sailiya – north of Salwa 
Road project costing QR573,482,352 serves 778 land plots and 
includes the construction and development of some 23 km of 
roads in the areas of Al Sailiya and north of Salwa Road and 
other works.

As part of the Roads Development Projects, three con-
tracts – one for the interim upgrade of E-Ring Road and Najma 
Street project, and two for the first and second phases of the 
development of Rawdat Rashed Village to Umm Garn Road,  
were awarded.

The first contract valued at QR234,710,000 includes the  

INFRASTRUCTURE

“Our big ambition as citizens is to serve this country 
and correct any mistakes, whereas those who are 

carrying out projects anywhere in the country should 
respect people and avoid causing harm.”

HE SHEIKH ABDUL RAHMAN BIN KHALIFA 
BIN ABDUL AZIZ AL THANI

EX-MINISTER OF MUNICIPALITY AND URBAN 
PLANNING 

STATE OF QATAR
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development of approximately 3 km of Najma Street, includ-
ing the realignment and widening of the street, and the con-
struction of two new signalised junctions at the junction of Al 
Hadara Street with Najma Street, and the junction of Oqba bin 
Nafie Street with Najma Street.

The project also includes the development of approximate-
ly 3.3 km of E-Ring Road, including the realignment and widen-
ing of the road, upgrading Al Thumama junction (the junction 
of E-Ring Road with Najma Street) to a signalised junction, 
and improving the existing signalised junction between the 
Airport Street and E-Ring Road to allow U-turn movements, 
in addition to providing safe pedestrian and cycle paths, and 
implementing landscaping works. The project is expected to 
be completed in Q4 2017.

The other contracts for the development of Rawdat Rashed 
Village to Umm Garn Road are worth QR390,420,515 and in-
clude providing a network of safe and developed roads to link 
Salwa Highway with Dukhan Highway, and accommodate the 
traffic flow of heavy vehicles that currently travel through the  
Rawdat Rashed residential area, thus serving citizens and res-
idents in this area. Both packages of the project commenced 
in Q1 2015, and the first package is expected to be complet-
ed in Q1 2016, while the second package is expected to be  
completed in Q2 2016.

WASTEWATER TREATMENT PROJECTS 
Ashghal is also planning to roll out massive wastewater treat-
ment projects in a bid to increase the production of high-qual-
ity treated water from 183 million cu m to 366 million cu m 
over the next five years.

Al Mawlawi said that during the last decade, Ashghal had 
increased its production of high-quality treated water from 
55 million cu m in 2005 to 183 million cu m. “In addition to 
the use of treated wastewater in restricted and non-restrict-
ed irrigation and green spaces, Qatar is moving to expand 
the use of treated wastewater for cooling and construction  
purposes,” he added.

HOSPITAL IN AL KHOR
Ashghal will take up construction of a new QR3.64 billion 500-
bed hospital with an emergency centre at Al Khor and works 
are expected to begin by mid-2017. 

The new hospital will feature various facilities including 
several operation theatres, an emergency unit and out-pa-
tient departments. The other new projects in Al Khor include a 
new QR230 million health centre and three new mosques with 
an an estimated cost of QR17 million. Construction on all four 
projects is expected to start during Q1 2016.

Ashghal has also announced the bidding process for con-
struction of a new building for National Centre for Cancer Care 
and Research at a cost of QR8.75 million. The new cancer hos-
pital on the HMC site will treat patients and conduct research.

MULTI-LEVEL INTERCHANGES
Ashghal will take up construction of 40 multi-level interchang-
es in the country’s western region in the next four years. These 
interchanges will be a part of the Orbital highway and Truck 
route (Phase 1 and 2); Dukhan Highway Central; Dukhan High-
way East; Al Rayyan road on the western side of New Rayyan 
town and lying east of Bani Hajer; AlRayyan road on the west-
ern side of the Olympic roundabout; Rawdat al Khail street 
and Al Jemailiya-Al Atouriya Al Shahaniya road. 

PEDESTRIAN BRIDGES
In order to prevent road mishaps involving pedestrians, who 
account for one-third of fatalities, Ashghal plans are underway 
to construct as many as 160 pedestrian bridges in different 
parts of Qatar. One such bridge is already at the East Indus-
trial Area and the design for another 30 bridges has already 
been prepared.

The mishaps claim around 220 lives while another 550 peo-
ple are seriously injured each year as a result of road accidents 
in the country. The National Road Safety Strategy aims at re-
ducing the annual number of road accident fatalities to 130 
and the annual number of serious injuries to 300 by 2022 

INFRASTRUCTURE

“The delivery of educational facilities in accordance 
with schedules and specifications is a testament to the 
efforts, cooperation and coordination between Ashghal 
and the SEC to provide educational infrastructure and 
contribute to the development of the sector to serve 

citizens and residents.”

ENG. NASSER BIN ALI AL MAWLAWI
PRESIDENT
ASHGHAL
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Taking the geographical advantage of being at 
the crossroads of the world linking the East and 
West, Qatar Airways today flies a modern fleet 
of 173 aircraft to 153 key business and leisure 
destinations across Europe, the Middle East, 

Africa, Asia Pacific, North America and South America. 
Qatar Airways added Durban in South Africa as the last and 

new destination on December 17 this year and plans are un-
derway to add seven more destinations – Los Angeles, Ras Al 
Khaimah, Sydney, Boston, Birmingham, Adelaide and Atlanta 
– between January 1 and June 1 in 2016. The airline launched 
its operations to 12 destinations each in 2012, 2013 and 2014.

In a highly competitive environment, Qatar Airways has 
achieved much with its phenomenal route expansion aver-
aging 30% growth year-on-year and flying one of the most 
modern fleets today.

All this change took place under the leadership of Akbar Al 
Baker, who has been Group Chief Executive of Qatar Airways 
over the last 18 years and has been instrumental in helping 

Qatar earn its place in the sun. When he took over in 1997, the 
airline was operating four aircrafts; today it has 170+ planes 
and this increase is a personal point of pride for the Qatari, 
who sees the airline as more than just a business. 

Akbar Al Baker thinks of the company as a symbol of Qa-
tar’s rise on the world stage. “As an airline, Qatar Airways is 
a true economic pillar of the Qatari society and a global em-
blem of the rise of our country and its many blossoming in-
dustries,” he told a Dubai-based magazine.

“There is no greater satisfaction than to see your nation’s 
flag flying to all corners of the globe. To me, my greatest in-
spiration has been the leadership of the nation – the state of 
Qatar,” he said.

The growth of Qatar Airways would have been much fast-
er but for the delay in the supply of aircraft like Boeing’s  
Dreamliner and A380s and A350s from Airbus. 

In fact, Qatar Airways became the first operator in the 
world to receive the wide-bodied A350 in December 2014 and 
launched its commercial service in January this year. Qatar 

SKY-HIGH 
AMBITIONS
FROM A HUMBLE AND MODEST BEGINNING, QATAR AIRWAYS, THE COUNTRY’S 
NATIONAL CARRIER, HAS METAMORPHOSED INTO ONE OF THE BEST AIRLINES 
IN THE WORLD AND BECOME A FORCE TO BE RECKONED WITH IN GLOBAL 
AVIATION IN LESS THAN TWO DECADES.

“There is no greater satisfaction than to see your 
nation’s flag flying to all corners of the globe. To me, 

my greatest inspiration has been the leadership of the 
State of Qatar.”

HE AKBAR AL BAKER
GROUP CHIEF EXECUTIVE

QATAR AIRWAYS

INFRASTRUCTURE
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Airways is not only the launch customer but also the largest 
single customer of the A350 so far, with placing orders for 80 
such aircrafts.

Qatar Airways has placed orders for more than 330 aircrafts 
valued around QR254.8 billion ($70 billion) and they include 
100 Boeing 777Xs, 80 Airbus A320 Neos, 76 A350s, 38 787s, 14 
777s, 13 A380s, 10 A330 freighters and three A320s.

“We are an airline that continues to rapidly expand. How-
ever, we have made a significant amount of orders in the past 
and we cannot simply purchase everything. We are now fo-
cused on optimising our route map with the most effective 
aircraft,” said A Baker.

He continued: “Our growth was impeded by aircraft delays 
more so than the hub opening. The delays in delivery of air-
crafts like the Dreamliner and A350s did impact our ability to 
grow our network. There were also delays to existing aircraft 
types which affected the schedule for new destinations to 
join our route map.”

CHARGES DENIED 
The rapid growth of Qatar Airways along with Emirates and 
Etihad has become an irritation to some of the U.S. and Euro-
pean carriers which complained of “unfair competition” and 
alleged that these three GCC airlines were receiving funds 
from their respective governments.

However,  Akbar Al Baker dismissed the charges that Qatar 
Airways received QR30.58 billion ($8.4 billion) in government 
loans and QR24.75 billion ($6.8 billion) in subsidies. 

He described the claims of US carriers as fictitious and 
even threatened to leave the oneworld alliance. 

The Arab Air Carriers Organisation (AACO) too did not take 
kindly to the charges levelled against the three GCC airlines.

Addressing the 48th AGM of AACO in November, its Secre-
tary General Abdul Wahab Teffaha said that they were unfor-
tunately witnessing the calls in Europe and the US insinuating 
protectionist views, disregarding the fact that it was they who 
pioneered liberalisation, market economics, and allowing 

the customer to be the judge in the product competition. 
The deterioration of the competitiveness of some airlines 

in Europe and the US and their airports is not due to the in-
creased competitiveness of other airlines locally or globally. 
It is, however, due to measures applied by the regions’ gov-
ernments, which consider airlines cash cows, they burden 
airlines and airports, unlike other transportation sectors, with 
heavy regulations which negatively affect them. 

“The main reason behind the deterioration of competi-
tiveness of some airlines and airports is mainly this unfair 
position towards this sector and the historical lack of de-
velopment in infrastructure both on airports and air traffic  
management levels,” added Teffaha.

NEW AIRPORT
Qatar’s Hamad International Airport (HIA), which was opened 
in May 2014, served a record 28 million passengers in its first 
year of operations, recording a 23.6% year-on-year increase 
from the number served in its previous hub at Doha Interna-
tional Airport (DIA).

The HIA saw 28,047,750 passengers arriving, departing and 
transferring through the airport. It is a significant increase 
from 22.6 million passengers who travelled through DIA.

The new airport also handled more than one million metric 
tonnes of cargo in its first year, demonstrating a 12% increase 
compared to the previous hub. Furthermore, HIA recorded an 
11.4% increase in the number of handled aircraft, which now 
stands at 193,173, accommodating 36 airlines.

“We owe our accomplishments to our focus on customer 
satisfaction. We put the customer at the heart of everything 
we do,” said Badr Mohammed Al Meer, CEO at HIA. 

“With this in mind, we have invested in a bespoke research 
programme to get to know our passengers and their needs. 
We not only offer passenger services, we also offer an over-
all passenger experience. Our future development strategy 
will focus on increased capacity and additional facilities,”  
added the CEO 

“The main reason behind the deterioration of 
competitiveness of some airlines and airports in the US 
is the unfair regulations imposed on this sector and the 
historical lack of development in infrastructure both on 

the airport and air traffic management levels.”

ABDUL WAHAB TEFFAHA
SECRETARY GENERAL

ARAB AIR CARRIERS ORGANISATION

INFRASTRUCTURE
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UNITED INTERNATIONAL COMPANY PRIDES ITSELF ON GROUND-BREAKING 
INNOVATIONS, SUPPLY OF TOP-CLASS BUILDING MATERIALS AND FINISHED 
PRODUCTS TO ITS PRIVILEGED LIST OF CLIENTELE. PROGRESS GETS AN 
INSIGHT INTO WHAT MAKES THIS GROUP SUCCESSFUL.

HOME-GROWN 
LUXURY

INFRASTRUCTURE

Ajab Al Qahtani is the Chief Executive Officer of Al Jazira 
Seashore Group, the parent company of United 
International Company (UIC). According to him, “Deep-
founded values of integrity, respect, teamwork and a 
passion for excellence is what we are about. The company 

relies heavily on its talented work force and customer service feedback 
to bring quality products to the market, in turn bringing growth to the  
firm as well.”    

Established in 2008, UIC excels in customer service, setting high 
standards in the fields of service, quality, after-sales service, mainte-
nance, safety and environmental requirements. Innovative products 
and techniques used in European countries are brought to Qatar 
to supply and build structures from cement and bricks into dream 
homes, restaurants, medical facilities, sports clubs and palaces. By 

providing environmentally friendly products and innovative build-
ing materials, UIC has emerged as one of the top three players in the  
market segment that caters to the construction industry. 

The product line involves a long list from formwork shuttering sys-
tems, H20 beams and ceramic tiles to sanitary ware, bath accessories, 
fittings and water mixers. “With a clear vision to be the number one re-
tailer of building materials encouraging a rich lifestyle with customers, 
we are all set to conquer the growing market of Qatar and contribute 
to the progress of the nation,” says David Nassar, Managing Director 
of UIC. 

“We started this company in 2008 with the goal of educating our 
customers on a broader base and bringing the best quality to the mar-
ket. We have grown slowly and have steadily captured the market. Our 
struggle is as common as anyone else’s but it is the effort and support 

“From 2011 to 2015 we have had big projects which gave 
us standing in the market. Some of our projects include 
Crowne Plaza, St. Regis, Al Meera, Toro Toro restaurant, 

DoubleTree by Hilton, Al Sadd Sports Club, Doha Festival 
City and more.”

AJAB AL QAHTANI 
CHIEF EXECUTIVE OFFICER 

AL JAZIRA SEASHORE GROUP
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from our management and our customers that have put us on the 
map since 2011.” 

The products are imported directly from the European pro-
ducers and suppliers, giving them an advantage over the rest. Ini-
tially, the company had been incorporated with the goal of sup-
pling building materials but later diversified itself to expand into  
interior decorating as well. 

“From 2011 to 2015 we have had big projects which gave 
us  standing in the market. We also provide special designs 
and total solutions with regards to interior decoration. Life-
style materials are our specialty,” says Al Qahtani.  Luxury takes 
on a whole other level with Swarovski-clad bath and interior  
accessories to reveal homes of class, stature and opulence. 

“Finding the right opportunity and making the most of it in Qa-
tar’s market has been our ambition. Our business depends mainly 
on the growth of real estate in the country. With the infrastructure 
sector picking up this current year we hope to grow as well. Qatar 
is a growing market and will surprise the world with its fast-paced 
development,” says Nassar. 

An ISO-certified company with all its procedures and manage-
ment systems in place, Al Jazira Seashore Group has over 310 em-
ployees and UIC over 30, coming from different parts of the world, 
who bring along their unique way of dealing with customers. 

“Replacing wood with greener materials, using recyclable tiles 
and water-saving materials for construction purposes is our way 
of educating customers and making them understand the differ-
ence between eco-friendly and non eco-friendly items for their 
projects,” says Nassar.

The company holds sole distribution rights for over 13 brands 
in the categories of sanitary ware, tiles, shower cabins, sauna 
and steam rooms, water mixers and fittings, adhesives, bath 
tubs, bath furniture and bath accessories. To name a few – Roca, 
Geberit, Steinberg, Schell, Bianchini and Capponi, Saime, Simas, 
Heritage Bathrooms, Bristan etc,. Nassar explains, “The compa-
ny has chosen to offer the best products of the European mar-
kets through the competent services of our highly experienced 
employees. Thus it was only natural, in order to ensure greater 
consistency, that our offered packages are of the same top tier 

of their brands, especially that our company is a one-stop sales 
point for many world-class brands including, inter alia, Revigres, 
Galatea, Simas and Evimetal.”

The clientele includes high-profile names such as Saudi Bin 
Laden Group, Ezdan Trading and Contracting, Classical Palace, 
Al Jaber Engineering, CDC, L&T, amongst others. Projects include 
Al Messila Palace, Al Fardan Palace, Al Kuwari Palace, Ras Gas 
Dukhan Villas, Crowne Plaza Hotel, St. Regis hotel, Al Meera Su-
permarkets, Toro Toro Restaurant, DoubleTree hotel by Hilton, Al 
Sadd Sports Club, TB Unit at Hamad Medical Centre , ISF Camp 
and Doha Festival City, to name a few. 

Speaking about the current market conditions, Al Qahtani says, 
“No doubt that any changes in the conditions of the market will 
have a direct impact on our operations. However, we are confi-
dent that the strength of the Qatari economy will minimise the 
effects of international variations. In addition, our risk manage-
ment teams ensure that our work plans are less susceptible to 
changes.” 

On expansion plans, Al Qahtani says, “Despite the fact that dis-
tribution and installation of building materials and sanitary ware 
is a basic component of our work, our business development de-
partment continues, through a number of marketing researches, to 
study the gaps in the Qatari market with a view to fill them up with 
quality services that meet the requirements of our clients.”

 “Our strategy is to support formwork sales operations, in addi-
tion to enhancing the sales of sanitary ware. We will also provide 
installation services within the contracting packages. Qatar Na-
tional Vision 2030 provides us with the required inspiration to plan 
all our operations. Turnkey projects in residential areas and mega 
projects in the infrastructure sector is where we are headed in the 
coming years,” says Nassar.

The company’s outlook for the near future is clear – to be the 
most preferred universal choice for its customers by the year 2017 
and operating three stores globally by 2018. Their new showroom 
in Barwa Commercial Avenue is spread over 1,200 sq.m. and will 
combine luxury and sophistication with necessity to support build-
ing homes and infrastructure facilities to achieve their vision with 
the motto of “Creating values through customer satisfaction” 

PROGRESS 2015-2016
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“Qatar National Vision 2030 provides us with the 
required inspiration to plan all our operations. Turnkey 

projects in residential areas and mega projects in the 
infrastructure sector are where we are headed in the 

coming years”

DAVID NASSAR
MANAGING DIRECTOR 

UNITED INTERNATIONAL COMPANY
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Launched by Qatar General Electricity 
and Water Corporation (KAHRAMAA) 
with a view to rationalise the use of 
electricity and water, upgrade the 
efficiency of their use and familiarise the 

public with the right methods and techniques with 
which to contribute to minimising waste, Tarsheed 
is close to achieving its objective of reducing the per 
capita consumption rate of electricity by 14% (to 
save about three gigabytes/hour of electricity and 
QR750,000 annually, and reduce carbon dioxide 
emissions by 1,600 tons annually), and its general 
objective of reducing the per capita consumption 
rate of water by 17%.  

KAHRAMAA is seeking to set viable examples in 
the field of conservation and environmental sus-
tainability throughout the country in the follow-
ing five years and to implement these examples 
in all sectors, particularly the highest-consuming 
among them, to achieve maximum effect through 
distinguished scientific and technical methods and 
practices alongside a number of projects including 
the project of raising the value of the power factor 
in all sectors starting with the industries and major 
consumers, and discontinuing the importation of 
highly incandescent bulbs and replacing them with  
power-saving bulbs. 

INTERNATIONAL AND LOCAL ACCOLADES
Tarsheed won several local and international acco-
lades, including the Best CSR and Social Values Man-
agement Award by Qatar Chamber of Commerce 
and Industry; the Best Government CSR Program – 
Qatar University; and the Best CSR Initiative Award 
in the Energy Sector by Qatar Central Bank. Eng. Ali 
Mohammed Al Ali was awarded the Personality of 
the Year in the Field of CSR by Qatar Green Building 
Council, and the Gold International MarCom Award 
for Advertising 2015 for “A drop of water” campaign 

to conserve water in Ramadan. The ISO 9001/2008 
certification for quality management was renewed 
for the programme.

REPORTS
The Tarsheed Department prepared and issued 
KAHRAMAA sustainability report for the second con-
secutive year, and gained the international accred-
itation GR14 of sustainability reports preparation in 
line with the United Nations standards. The depart-
ment also organised Qatar’s pavilion at the 2015 UN 
climate change conference in Paris.

COMPREHENSIVE CAMPAIGNS
The Department of Conservation and Energy Ef-
ficiency is spreading awareness among all the 
members of the society through its purposeful pro-
grammes. In the residential and general aspects it 

launched miscellaneous marketing and awareness 
campaigns through the most frequently visited 
shopping malls and major places of interest as well 
as on the main streets so that the campaign can 
reach all the sectors of the society. 

STRICT REGULATIONS
In order to make customers commit to rationing the 
use of electricity and water, KAHRAMAA issued Law 
No. 20 of 2015 on raising the values of fines for re-
peated non-observance of the requirements of con-
servation of electricity and water, and imposing the 
installation of the timer system for outdoor lighting. 
It enforced 5,100 fines in water and electricity waste 
cases, and sought to issue Ministerial Decision No. 
108 of 2015 to impose thermal insulation on build-
ings.

CARING FOR A GENERATION
KAHRAMAA does not ignore the importance of stu-
dents in implementing the national programme of 
conservation; it is aware that working with schools 
provides a remarkable platform to raise the aware-
ness of the society, particularly in the field of en-
ergy and water conservation and efficiency of use 
through teaching the students the best practices. 
Thus it included 40 new schools in its awareness 
campaigns, in collaboration with UNESCO, to raise 
the number of participating schools to 150 through-
out the country.

RENEWABLE ENERGY SOURCES
KAHRAMAA completed the formulation of Qatar’s 
renewable energy sources roadmap. In that context, 
it launched an experimental project to produce 100 
megawatts of electricity from solar energy in coop-
eration with the Legacy and Projects Committee, 
and presented 12 studies on energy and renewable 
energy sources 

LAST YEAR, IMPRESSIVE ACHIEVEMENTS WERE SEEN IN THE IMPLEMENTATION OF 
KAHRAMAA’S NATIONAL CAMPAIGN FOR CONSERVATION AND EFFICIENT USE OF WATER AND 
ELECTRICITY, KNOWN AS “TARSHEED”.

TARSHEED PROJECT 2022
PHASE ONE

ENG. ABDUL AZEEZ AHMED AL HAMMADI 
Manager
Conservation & Energy Efficiency Dept. (Tarsheed)

| Advertorial |

PROGRESS 2015-2016
INFRASTRUCTURE



ENVIRONMENT

“THE MINISTRY OF ENVIRONMENT, THROUGH THE INVOLVEMENT OF STAKEHOLDERS, WILL 
CONTINUE ITS EFFORTS IN IMPROVING THE ELEMENTS AND SAFETY STANDARDS IN THE 

BUILDING AND CONSTRUCTION SECTOR.”

HE AHMAD BIN AMER BIN MOHAMAD AL HUMAIDII
EX-MINISTER OF ENVIRONMENT

STATE OF QATAR



70

PROGRESS 2015-2016
ENVIRONMENT

TOWARDS A 
SUSTAINABLE 
FUTURE
SUSTAINABLE DEVELOPMENT HAS ALWAYS BEEN ACCORDED UTMOST PRIORITY 
BY THE GOVERNMENT AND INCLUDED IN THE QATAR NATIONAL DEVELOPMENT 
STRATEGY TO BALANCE ECONOMIC GROWTH AND SOCIAL DEVELOPMENT 
WHILE PREVENTING DEGRADATION OF THE ENVIRONMENT.

In tune with Qatar National Vision 2030, climate change 
issues are important for Qatar and the government 
always strives to work towards reduction of Green House 
Gas (GHG) emissions by taking up many initiatives to 
conserve nature. The government is also keen not to 

depend on fossil fuels and is committed to a cleaner and 
more energy-efficient environment to address the challenges 
arising due to climate change and to work for a green future.

Qatar Green Building Council (QGBC) Director Eng. Meshal 
Al Shamari, who attended the World Green Building Congress 
in Hong Kong in October 2015, explained the various sustain-
ability efforts made by the government as well as the private 
sector towards promoting sustainability and green buildings 
in the country. 

Eng. Al Shamari said that during the last decade, Qatar has 
considerably increased its efforts aimed at protecting the en-
vironment and fostering a culture of sustainability. 

“Continuing to play a significant role in the green sector, 
the government has established multiple campaigns focused 
on raising awareness about energy and water consumption 

and also towards the construction and waste management 
sectors,” he said. 

One of the major decisions taken by the Ministry of Envi-
ronment (MoE) was launching the Qatar Construction Spec-
ifications (QCS 2014), which will be a mandatory technical 
regulation for the construction sector along the lines of the 
American Society for Testing and Materials (ASTM) standards.

As Qatar is witnessing an unprecedented construction re-
naissance investing billions of dollars in construction of mega 
infrastructure projects, the government issued these specifi-
cations to ensure that these projects last at least for 100 years.

In addition to the environmental requirements of the in-
ternal atmosphere of the buildings, thermal insulation for 
roofs and walls of buildings and acoustic insulation, default 
and recommended ages for buildings and facilities, specifica-
tions of concrete admixtures and fittings and others are also  
covered by these specifications.

“The Ministry of Environment will continue its efforts 
through the involvement of stakeholders in improving the 
elements and safety standards of the buildings and construc-
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tion sector,” Minister of Environment HE Ahmad bin Amer bin 
Mohamad Al Humaidi said while issuing a decree to adopt  
QCS 2014 in February this year.

FLORA AND FAUNA
Underlining the importance of preserving the flora and fauna, 
the Minister of Environment said that the government was tak-
ing care of environmental protection in the country.

In his comments on the eve of World Environment Day in 
June 2015, he said that Qatar was one of the most important 
sites for migratory birds and the ministry was in touch with 
various international organisations to maintain biodiversity in 
the country.

Encouraged by the growth in trees, plants and shrubs after 
imposing a ban on grazing in 2011, the government has issued 
another decree in September extending the ban till August 23, 
2017. The ban, which has been extended once every two years 
since 2011, was imposed as Qatar’s lands and meadows are 
“fragile and sensitive” due to various environmental factors.

In an effort to protect Qatar’s marine habitat, the General 
Directorate of Natural Reserves Private Engineering Office 
(PEO) and ExxonMobil Research Qatar (EMRQ) have signed a 
Memorandum of Understanding (MoU) which provides a col-
lective framework for the research and resources needed to 
fulfill long-term goals of increasing knowledge about marine 
species like dugongs (marine mammals) in Qatar.

Under the agreement, EMRQ will support the establish-
ment of the Qatar Dugong Management Plan. The MoU also 
enables EMRQ to provide PEO with technical advice, scientific 
data and technology transfer, as well as training and capacity 

building opportunities, among others.
According to PEO officials, protecting Qatar’s dugong pop-

ulation and other marine species habitats in Qatar’s waters is 
a top priority for the government and it is with the support of 
research partners such as EMRQ that they can boost scientific 
understanding of these species and achieve their objectives.

Dugongs, which are large, long-living herbivorous marine 
mammals that consume sea grasses, can reach lengths of 
greater than three metres, weigh more than 400kg and live up 
to 60 years. 

Qatar is home to the largest population of dugongs outside 
of Australia, with two of the three most important regions in 
the Arabian Gulf. As mammals with a low reproductive output, 
dugongs are listed as “Vulnerable to Extinction” by the Inter-
national Union for the Conservation of Nature.  

Currently, dugongs in Qatar face challenges including inci-
dental fishing and habitat degradation.  The extreme marine 
and physical environment of the Arabian Gulf, as well as the 
northern limit of dugong distribution, likely means that their 
life history differs from populations in Australia.

ROLE OF PUBLIC AND PRIVATE SECTOR
On the other hand, public and private sectors, especially 
those in the oil and gas industry, have joined hands to sup-
port the government’s efforts for sustainable development 
and they include the state-owned QatarGas, ExxonMobil, 
QGBC, and other organisations who have all have been play-
ing a stellar role and contributing significantly to environment  
conservation.

One such major step was the QatarGas commissioning in 

ENVIRONMENT

“Continuing to play a significant role in the 
green sector, the government has established 

multiple campaigns focused on raising awareness 
about energy and water consumption and also 

towards the construction and waste management 
sectors.” 

ENG. MESHAL AL SHAMARI 
DIRECTOR

QATAR GREEN BUILDING COUNCIL
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April this year of the QR3.64 billion JBOG project at Ras Laffan 
industrial city which aims at reducing carbon emissions from 
the LNG industry. This project is the first of its kind and also 
one of the largest environmental investments in the world.

QGBC has teamed up with other institutions and undertook 
several programmes to create awareness about the environ-
ment in Qatar and the wider region. Some of the initiatives 
include Qatar’s first Passivhaus villa, No Paper Day and others.

Kahramaa (Qatar General Electricity & Water Corporation) 
has been promoting renewable energy projects and Qatar’s 
first solar power project, generating about 15 MW, is coming 
up at Duhail and will be commissioned early in 2016. 

Qatar Foundation (QF) for Education, Science and Commu-
nity Development is also engaged in producing solar power 
and has opened the region’s first Energy Monitoring Cen-
tre (EMC) to manage its smart grid and monitor solar power  
generation across all sites within Education City. 

The EMC is part of the recently completed Solar Smart Grid 
Project that added a total of 1.68 MW of new solar photovol-
taic (PV) systems at various facilities in Education City produc-
ing 5,180 MWh of clean energy annually, resulting in savings of 
around 2,590 tons of CO2 emissions every year.

Qatar Solar Energy (QSE) opened one of the largest verti-
cally integrated PV module production facilities in the Middle 
East and North Africa (MENA) region in 2014 and the 300 MW 
facility aims at reducing the country’s reliance on fossil fuels in 
favour of more renewable energy sources. 

GREEN PROGRAMME FOR SCHOOLS
As part of its corporate social responsibility, Qatar To-
day, the country’s premier news and business maga-
zine, launched the second edition of Green Programme 
for Schools (GPS) in which thousands of local students 
learned about environmentally sound practices in 2015. 

Sponsored by ExxonMobil Qatar, and endorsed by the 
Supreme Council for Education (SEC), GPS is the largest 
and most engaging green environmental initiative for stu-
dents aimed at reaching, inspiring and rewarding students 
and schools. The programme was designed to provide a 
basic understanding of green concepts in schools, with 
more than 25,000 students participating so far through the 
involvement of 30 of Qatar’s schools.

Attending on behalf of Khalifa Saad Al Derham, Director 
of the Independent Schools Office at SEC, Ahmed Salman  
Al Sheeb, Adviser at the SEC’s Education Institute, pre-
sented the Eco School of the Year award to Ali Bin Abi 
Taleb School for its active involvement in the GPS activ-
ities and for working on projects that are innovative and  
sustainable. 

Six other awards were presented by Khaled Al Suwaidi, 
Planning Analyst for ExxonMobil Qatar. These included the 
Most Innovative Eco Idea, presented to MES Indian School 
and Birla Public School, and the Most Active Eco Schools, 
awarded to Al Arqam Academy Girls, Doha Modern Indian 
School, Gulf English School, and the Cambridge School 

During the award 
ceremony to mark the 
second edition of the 
Green Programme for 
Schools, best performing 
schools and students are 
falicitated.

ENVIRONMENT
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True-spirited innovation commonly ushers in 
an ability to be unique. Amigoz aspires to be 
the leading service provider in the fields of 
sustainable and unique technology and business 
intelligence, thereby making a significant 

contribution towards the economy and business development 
in Qatar. Amigoz is run by Nasser Khalid Al Salmeen Al Suwaidi 
as its Business Partner, Sheikha Al Anoud Khalifa KH A Al Thani 
as its member of the Board of Directors, Vinod Koshy as its 
CEO and Ahamed Nabeel as the General Manager. 

THE FRAGILE EARTH DESERVES A VOICE. 
IT NEEDS SOLUTIONS! 
Over the years, the problems that arose out of environmen-
tal changes have drawn attention globally in various sectors. 
From natural disasters and water scarcity to changing weath-
er patterns and pollution, it’s time to spread awareness about 
the issues around us and to come up with solutions and form 
preventive methods to avoid a catastrophe in the future. 

The urgency with which environmental issues are 
now discussed comes from the fear of what increasingly  

MAKING WATER 
FROM THE AIR
LEADING INNOVATION AND CHANGE IN CREATING SUSTAINABLE TECHNOLOGIES, 
AMIGOZ GEARS UP TO UNVEIL A UNIQUE TECHNOLOGICAL GREEN INNOVATION.

| Advertorial |

“We have been acutely acknowledged in undertaking 
advancement of the primary objective to ‘provide 

superior solutions and services’ and being ‘the best 
business partners’ to our manufacturers, suppliers and 
consumers without compromising on serving humanity 

and the planet.” 

NASSER KHALID AL SALMEEN AL SUWAIDI
BUSINESS PARTNER

AMIGOZ

ENVIRONMENT
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unsustainable practices have done to natural resources in 
order to meet the growing needs of an urban population. 
These practices have resulted in soil, water and air pollution, 
increased emissions of greenhouse gases, deforestation and 
land use, and inadequate and poor planning with respect to 
the development of water and land resources to meet food 
and energy needs. The time is now to focus on smart growth 
and use of innovative green solutions. Being eco-friendly 
also brings the responsibility of being aware of these issues 
and conservation initiatives. Taking complete ownership of 
our role in helping save the planet, our slogan has become  
“Join the green side”.

WATER: A LIMITED RESOURCE 
Water scarcity is an abstract concept to many and a stark real-
ity for others. It is the result of myriad environmental, political, 
economic, and social forces. It’s now a global problem that no 
one is immune from. Fresh  water makes up a very small frac-
tion of all water on the planet. While nearly 70% of the world is 
covered by water, only 2.5% of it is fresh. The rest is saline and 
ocean-based. Even then, just 1% of our fresh water is easily 
accessible, with much of it trapped in glaciers and snowfields. 
In essence, only 0.007% of the planet’s water is available to 
fuel and feed its people. According to the survey, around 700 
million people in 43 countries suffer today from water scarcity. 
By 2025, 1.8 billion people will be living in countries or regions 
with absolute water scarcity, and two-thirds of the world’s 
population could be living under water-stressed conditions. 
The World Health Organization reports that 780 million peo-
ple don’t have access to clean water, and 3.4 million die every 
year due to waterborne diseases. Due to geography, climate, 
engineering, regulation, and competition for resources, some 
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SLUG NAME

VERTICAL GARDENS: THE LIVING WALL
A VERTICAL GARDEN IS PERFECT SOLUTION TO BRING THE SERENITY OF NATURE INTO ANY DECOR. 
WHILE MAN STRIVES TO CREATE NATURAL FINISHES NATURE HAS BEEN DOING IT PERFECTLY SINCE 
THE DAWN OF TIME. PLANTSCAPES BEAUTIFY A SPACE, LEND A SENSE OF CALM AND CLEAN THE AIR. 

FORTUNATELY, AMIGOZ HAS LEARNT TO BRING THE NATURE INSIDE. 
WITH GREEN VERTICAL GARDENS, WALLS OF WILDFLOWERS, LIVING LOGOS, ORGANIC PLANTING: 
THE POSSIBILITIES REALLY ARE ENDLESS. THE LIVING WALLS CAN BE PLANTED AND MAINTAINED 

FOR ANY STRUCTURE THAT COULD BE FROM MALLS, RETAIL SPACES, HIGH RISE OFFICES, HOTELS, 
SCHOOLS, UNIVERSITIES, MAJLIS, HOMES AND SO ON, WITH TAILOR-MADE DESIGNS ENHANCING 

THE ARCHITECTURAL BACKDROP. IT SAVES SPACE, EASY TO INSTALL & MAINTAINED BY A “STATE OF 
THE ART PATENTED TECHNOLOGY”. APART FROM BEING AESTHETICALLY PLEASING, IT ENRICHES 

INDOOR AIR QUALITY BY RELEASING OXYGEN AND ACTS AS A BIO FILTER, THEREBY IMPROVING 
HEALTH AND WELLNESS.

“One of the greatest challenges of our time is achieving 
economic development without harming the planet 

and local communities. ‘Ecopreneurs’ can play a 
critical role in solving this dilemma.”

AHAMED NABEEL
GENERAL MANAGER

AMIGOZ

ENVIRONMENT
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regions seem relatively flush with fresh water, while others face 
drought and debilitating pollution. In much of the developing 
world, clean water is either hard to come by or a commodity 
that requires laborious work or significant currency to obtain. 

The challenge we face now is how to effectively conserve, 
manage, and distribute the water we have. Worldwide, people 
use plastic bottled water, boiled water and sometimes desali-
nated water to drink. Key environmental issues with bottled wa-
ter are waste and uncertainty over the long-term health effects 
created by plastic. The main source of tap water in the Middle 
East generally is desalinated. Desalination is the process of re-
moving salt from seawater to produce drinking water. The sea-
water used in desalination plants has high amounts of boron 
and bromide, and the process can also remove essential min-
erals like calcium. The process uses a large amount of energy to 
produce pure water from the salt water source. Salt water is fed 
into the process, and the result is an output stream of pure wa-
ter and another stream of water with a high salt concentration. 
Essentially what we’re putting back is this warm, excessively 
salty brine (water). When this hot salty water is released, the 
area around that release is called the plume. So, whatever is in 
that region is going to be adversely affected and results in de-
teriorating marine ecosystems. Increasing populations and de-
salination are contaminating seawater with toxins and bacteria. 
These bacteria have the potential to accumulate in our bodies, 
thereby posing risks of gallstones, kidney stones and many oth-
er health issues. Quality water is quickly becoming a scarce re-
source and unless we realise the perils of inaction today, it may 
be too late to recover. Already the impact of water shortages 
and lack of clean pure water has been felt in many parts of the 
world. So, technology development has a key role in reversing  
unsustainable trends. 

Many modern methods of purifying water seem easy, but 
never produce water fit for drinking. Rather, they can cre-
ate more health scares than we signed up for. The quality of  
drinking water is a powerful environmental determinant of 

health and a foundation for the prevention and control of  
waterborne diseases. 

Here arises the question people have been asking each other 
for a long time now – What is the safest solution to all these 
problems? 

 
A SAFE, ECO-FRIENDLY INNOVATIVE 
SOLUTION BY AMIGOZ 
Denying the opportunities present before us is not a wise 
move if you are guided by innovation. The time has come to 
become smarter citizens by adopting smarter living ideas. 
Amigoz has come up with “GO-GREEN innovation” and is set 
to launch “Atmospheric Water Generation Technology” for  
extracting water from the air. 

An Atmospheric Water Generator (AWG) is a device that 
extracts moisture from the humid ambient air in the atmo-
sphere using a technologically advanced system that relies 
on the natural process of condensation which transforms 
air into water. Air enters the AWG where it is dehumidified; 
the water is extracted from the available humidity in the air 
and collected in a collection tank inside the unit. From there 
the water is passed through an extensive water filtration 
system which cleans it from possible chemical and micro-
biological contamination. The clean water is stored in an 
internal water tank which is kept continuously preserved 
to maintain at high quality over time. The quality of water is 
tested and approved by various labs. The system process-
es 3,000-10,000 liters of potable water a day depending on  
temperature and humidity conditions. 

Capturing atmospheric humidity isn’t a groundbreaking 
invention in itself? As the countdown to the launch of the 
Atmospheric Water Generator has already begun, the oth-
er successful projects in the range of green innovations the 
company has introduced are “Vertical Gardens: The Living 
Wall”, “Green Branding for a Sustainable Future” among others  
waiting to be unveiled 

“We believe that every business, and every portfolio of businesses, 
can be made more valuable and that none should become 

valueless, regardless of the circumstances. Amigoz proprietary 
platform is built on the assurance that pairing deep domain 

expertise with human values provides superior results.”

SHEIKHA AL ANOUD KHALIFA 
KH A AL THANI

MEMBER OF BOARD OF DIRECTORS
AMIGOZ
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QATAR AND THE WORLD

“THE STATE OF QATAR IS IN NO WAY FALLING SHORT IN ITS RESPONSIBILITIES WHEN IT 
COMES TO THE SYRIAN CRISIS. JUST LOOK AT THE RECORD AND THE VARIOUS INITIATIVES 

– HUMANITARIAN, ECONOMIC, DIPLOMATIC AND OTHERS – SUPPORTED OR DIRECTLY 
LAUNCHED BY QATAR. I WOULD ALSO URGE EVERYONE TO LOOK AT THE TIMING OF OUR 

SUPPORT. WE RECOGNISED THE POTENTIAL FOR CHAOS IN SYRIA AND THE REGION EARLY 
ON, AND URGED ACTION BY THE INTERNATIONAL COMMUNITY.”

HE KHALED BIN MOHAMMED AL ATTIYAH 
EX-MINISTER OF FOREIGN AFFAIRS

STATE OF QATAR
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The country joined the US-led coalition forces to 
fight against Islamic State in Iraq and Syria; and 
along with countries like the UAE and Saudi 
Arabia in the war in Yemen where Houthi rebels 
have been trying to destabilise the government. 

Referring to the Syrian crisis, Qatar made it clear that there 
was no place for terrorism (read repression of people) and it 
has been part of global efforts to find a political solution to the 
crisis on the basis of the Geneva Declaration.

Though many countries questioned Qatar about its rela-
tionship with Hamas, the government defended the decision 
saying that it was not in favour of one party or the other as 
Qatar always wishes for Palestinian unity, and believes that 

the Hamas movement is an essential part of Palestine’s  
social fabric. 

Qatar is also keen that the unity, territorial integrity and 
sovereignty of Yemen be protected and extended support to 
the completion of the political process in accordance with the 
Gulf Initiative, which was declared in January 2014, the Decla-
ration of Riyadh in May 2015, and the relevant Security Council 
resolutions, particularly Resolution No. 2216. 

RELATIONS WITH THE US
For the first time after taking over the reign, His Highness the 
Emir Sheikh Tamim bin Hamad Al Thani led high-level dele-
gations to several countries including the US, India, Pakistan 

A BALANCING ACT
NOTWITHSTANDING OPPOSITION FROM SOME OF THE REGIONAL POWERS, 
QATAR CONTINUED TO PURSUE ITS ACTIVIST FOREIGN POLICY ON VARIOUS 
ISSUES IN THE MIDDLE EAST, SUCH AS THE IRAN NUCLEAR DEAL AND THE 
CRISES IN YEMEN, PALESTINE AND SYRIA, BY COMMITTING ITSELF TO 
EXTEND SUPPORT TO PEOPLE’S MOVEMENTS AND OFFERING HUMANITARIAN 
ASSISTANCE TO THOSE IN NEED ACROSS THE WORLD.

“The Syrian crisis, with its current and future dimensions 
and repercussions, is generating catastrophic 

consequences for the Middle East region and the world in 
light of the continuation of the atrocities and horrendous 

crimes committed by the regime against the Syrian 
people and creating a breeding ground for intensifying 

the phenomenon of extremism and terrorism under false 
religious, sectarian and ethnic banners that will threaten 
humans, communities and the cultural heritage in Syria 

and the region.”

HIS HIGHNESS SHEIKH TAMIM BIN HAMAD  
AL THANI

THE EMIR
STATE OF QATAR
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and Bangladesh, besides the UK, France and Germany, to give 
a boost to bilateral ties and also for mutual cooperation in 
various areas.

Qatar always enjoyed cordial relations with the US as the 
role it plays in the Middle East has been received well by the 
U.S. leadership. Both countries share many issues of mutual 
interest where they can cooperate closely and they include 
Iran, Afghanistan, the training of the Syrian opposition and the 
war against Islamic State.

The Department of State has recognised Qatar’s crucial 
role in securing a ceasefire between Israel and Hamas follow-
ing the Israeli assault on the Gaza Strip during the summer 
of 2014 and also in securing the release of a US soldier from 
captivity by the Taliban in Afghanistan as well as the release 
of an American journalist held hostage by militant groups in 
Syria in 2014.

After the Emir’s historic summit with US President Barack 

Obama in February 2015, a spokesperson for the White 
House said that like all partnerships, especially in this re-
gion of the world, the US need not necessarily agree with 
Qatar on every issue, but it has the kind of relationship that 
allows it to be frank and open about where it disagrees and 
why. “But the bottom line is that our interests with Qatar con-
verge somewhat more often than they actually diverge,” the  
spokesperson added.

SYRIA
Addressing the 70th United Nations General Assembly in Sep-
tember 2015, the Emir said that the Syrian regime has ma-
nipulated the concept of terrorism by depicting the peace-
ful demonstrations as terrorism while it has been practising  
actual acts of terrorism. 

“The Syrian crisis with its current and future dimensions 
and repercussions is generating catastrophic consequences 
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for the Middle East region and the world in light of the con-
tinuation of the atrocities and horrendous crimes committed 
by the regime against the Syrian people and creating a breed-
ing ground environment for intensifying the phenomenon of 
extremism and terrorism under false religious, sectarian and 
ethnic banners that will threaten humans, communities and  
their cultural heritage in Syria and the region,” he said.

The Emir has called for cooperation in order to impose a 
political solution in Syria that would end the reign of tyranny 
and replace it with a pluralistic regime based on equal citizen-
ship for all Syrians, defeat radicalism and terrorism and insu-
late Syria from them, repatriate the displaced to their homes, 
and allow the reconstruction of Syria. The question is not 
whether this is possible but whether it can be achieved by the 
will among certain countries, he said.  

PALESTINE
The Emir has also pointed out that the just and lasting solu-
tion of the Palestinian cause, which remains an issue of peo-
ple displaced from their land and who are still under the yoke 
of occupation, cannot be transferred to the next generation.

“The achievement of a just and lasting settlement that al-
lows an end to the Israeli occupation of Palestinian lands and 
establishing a Palestinian State requires an Israeli partner for 
peace. For the time being, there is neither an Israeli partner for 
a just peace, nor even for a settlement. In these circumstances 
there is an international obligation towards the last de fac-
to colonial issue in modern history that cannot be evaded,”  
he averred. 

IRAN
 Qatar was among the first countries in the region that wel-
comed the nuclear deal reached between Iran and the West in 
July 2015 as it prevents Iran from obtaining nuclear weapons.

While Saudi Arabia has been critical about the agreement, 
fearing that the lifting of sanctions against Iran would help in 
the latter’s plans to expand its influence in the region, Oman, 
Qatar and the Emirate of Dubai have praised the deal on the 
g rounds that Iran being a neighbour should be dealt with  

diplomatically. The three Gulf nations want Iran to be integrat-
ed into regional economic, energy and security initiatives for 
the GCC’s long-term benefit.

T he Emir, while addressing the United Nations, said that 
Iran was a major regional player and expressed Qatar’s readi-
ness for shaping the talks. The Emir said: “Now it’s time to hold 
purposeful talks among the countries that will remain neigh-
bours forever. We do not need anyone to mediate among us 
as we are prepared in Qatar to hold such talks.” 

Qatar also wants improved relations between Saudi Arabia 
and Iran and it has always maintained healthy ties with both 
countries. Qatar’s hand of friendship to Iran is also in its own 
national interests as both countries share the world’s biggest 
natural gas field and both can cooperate to get the maximum 
benefit by exploring the gas reserves.

Qatar’s Foreign Minister HE Khaled bin Mohammed Al Atti-
yah also welcomed the Emir’s statement and said that there 
were no differences between Qatar and Iran. “We don’t see the 
dispute with Iran in the region as a Sunni-Shia thing… What 
w e are seeing and what we fear is an Arab-Persian conflict 
which we want to avoid,” he said.

He even urged Iran to “calm down the language... to help 
facilitate” dialogue between the two sides. The Minister also 
p raised the nuclear deal, asserting that it will make the “re-
gion safer and more stable though it might give Iran the con-
fidence that there is no conspiracy theory and will make Iran 
have a better and positive approach toward our region.” 

“We don’t see the dispute with Iran in the region as a 
Sunni-Shia thing… What we are seeing and what we fear 

is an Arab-Persian conflict which we want to avoid.” 

HE KHALED BIN MOHAMMED AL ATTIYAH
EX-MINISTER OF FOREIGN AFFAIRS

STATE OF QATAR

QATAR AND THE WORLD
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The Ambassador, who indicated, that the average 
trade size between the two countries reached 
2.5 billion Euros last year, hoped that Germany 
would organise a Qatari-German cultural year in 
collaboration with the Qatari partners. About the 

economic relations between Qatar and Germany, HE Muzel 
said that many major German companies work in various 
fields in Qatar, especially in the field of science, development 
research and energy, in addition to the cooperation between 
universities that contribute to enhancing the educational 
and cultural relations between the two countries. He also 
confirmed that Qatar Airways is one of the largest Qatari 
companies that have exceptional ties with German companies 

in the field of aviation and related technologies.
He went on to say that it is normal to have some difficul-

ties in international relations due to what is happening now in 
Syria and the Islamic world, where more and more people are 
displaced from their homes. The European Union, he says, is 
intensely worried about that and calls for all of it members to 
place being part of the solution and not the problem at the top 
of their agenda. He emphasized that all parties including Qa-
tar, Germany and the member states of the European Union 
should exert more efforts for the sake of achieving peace. Qa-
tar and Germany, he said, are already doing their best to find 
suitable political solutions to these problems.

HE Muzel added that both countries are working hard to 

THE GERMAN 
PROJECT
HE HANS-UDO MUZEL, GERMAN AMBASSADOR TO QATAR, CONFIRMED THAT 
THE QATARI-GERMAN RELATIONS ARE DISTINGUISHED AND STRONG, AND 
POINTED OUT THAT THERE ARE MANY AREAS OF COOPERATION BETWEEN THE 
TWO COUNTRIES, ESPECIALLY IN THE FIELDS OF SCIENCE AND CULTURE.

“Many German companies, in collaboration with Qatari 
institutions such as Qatar Foundation, are conducting 
new research in which we are trying out cutting-edge 

technologies in the field of construction, sanitation and 
drainage water treatment.”

HIS EXCELLENCY HANS-UDO MUZEL
AMBASSADOR OF GERMANY TO QATAR
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develop and upgrade their bilateral relations. Many German 
companies, in collaboration with Qatari institutions such as 
Qatar Foundation, are conducting research on the Qatari des-
ert involving new projects in which they are trying out new 
technologies in fields such as construction, sanitation and 
drainage water treatment, where there is a wide-ranging co-
operation between concerned institutions in both countries. 
Qatar Airways is one of the major clients of Airbus and the 
first to fly the new A350XWB. Many technological innovations 
are being made between the engineering division of Qatar  
Airways and its counterpart at Airbus. 

He said emphatically, “We are not here just to sell products. 
We are here to establish cooperation ties with clients and 
consumers. We consider each large project a new challenge 
for us. This is why we are seeking to initiate distinguished  
relations and provide what is best to satisfy our clients.” 

Regarding the losses sustained by Qatar Investment Fund 
as a result of the Volkswagen scandal, the German ambassa-
dor explained, “We are addressing this problem and will not 
shirk our responsibility by blaming others. Instead, we say 
that what has happened should not have happened, and we 
should ensure that it doesn’t recur. Practical solutions for this 
problem are being negotiated with all the victims whether 
they are governments, companies or any other entities. I can 
assure you that we in Germany are all working hard to find 
solutions with our partners here in Qatar and hoping that 
the trust between us will remain intact. We are also working 
closely with a number of bodies such as Qatar Investment  

Authority, banks, the Ministry of Finance and other specialised 
entities so that our relations can be built on a solid foundation 
of mutual trust”.

On Qatari investments in Germany he indicated that every 
sector has its own services and technologies it can offer to en-
courage investors. “It is true,” HE Muzel went on, “that we may 
be more expensive sometimes, but that is because we exert 
more efforts to continue offering the best quality services and 
safest products, which adds to the cost and makes our prices 
higher. Nevertheless, we are still successful. The German econ-
omy has a wide-ranging network of small and medium-scale 
businesses that are pioneering in their fields of specialty. 
When you look at the figures of commercial exchanges and 
economic cooperation between Germany and the countries 
of the world, you will find out that there is an exceptional thing 
behind what I call ‘the German project’ or ‘the German ideas’, 
which I consider a strong impetus for many foreign investors 
to start trade and investment operations in Germany.”

About the German delegations that visit Doha, the German 
ambassador said that these delegations specialising in vari-
ous fields visit Doha to increase coordination and cooperation 
with their Qatari counterparts in all fields, and indicated that 
there are over 1,800 German nationals who are living in Qatar 
and working in Qatari and Qatari-German companies and uni-
versities and in the fields of teaching, economy and culture.

Speaking about Qatar’s organisation of the FIFA 2022 World 
Cup, HE Muzel stressed that his country is looking forward to 
participating in this landmark event 

QATAR AND THE WORLD

The German Ambassador 
meets with Qatari 
dignitaries on the 
occasion of the German 
national day.
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HE Tsuda says that from the beginning the 
relationship between Japan and Qatar 
was based on a solid foundation of energy 
and trade interests. Japan imports sizable 
amounts of liquefied natural gas and crude 

oil from Qatar. In the 1970s, Japanese companies started to 
work in the oil and steel sectors in Qatar. However, Japan did 
not launch its first liquefied natural gas project in Qatar until 
the 1980s despite the fact that the future of liquefied natural 
gas was yet to be solidly confirmed. Within that project Chubu 
Electric Power Co. concluded a long-term contract with Qatar 
to buy and sell liquefied natural gas. In addition, the Japanese 
public and private sectors also participated in the project 

through investment, finance, construction and shipping 
activities. This is how Japan became one of the foremost 
countries to participate in the development of liquefied 
natural gas industry in Qatar and, since then, Qatar’s largest 
trading partner. 

The devastating earthquake and tsunami that hit japan in 
March 2011 was a turning point in the bilateral relations be-
tween the two countries. In the aftermath of the disaster Qatar 
pledged to supply Japan with an additional 4 billion tons of 
liquefied natural gas to meet the increased demand for en-
ergy in Japan, in addition to offering $100 million worth of 
reconstruction assistance through the Qatar Friendship Fund. 

The following year, in collaboration with Qatar Museums 

FROM THE LAND 
OF THE RISING 
SUN
HE THE AMBASSADOR OF JAPAN TO QATAR SHINGO TSUDA SPEAKS ABOUT THE 
HISTORIC TIES BETWEEN THE TWO COUNTRIES AND AN ENERGTIC PARTNERSHIP 
SINCE THE ESTABLISHMENT OF DIPLOMATIC RELATIONS IN 1972.

“We think that the FIFA 2022 World Cup will provide 
a good chance to consolidate cooperation between 

Qatar and Japan in the preparatory stage of the event, 
especially since Tokyo will host the Olympics in 2020. 

These two events are monumental and historical and of 
eminent international importance, and they can provide 

another driving force for both countries to upgrade 
cooperation and expertise and knowledge exchanges 
between them to ensure their success in hosting these 

two events.”

HIS EXCELLENCY SHINGO TSUDA
AMBASSADOR OF JAPAN TO QATAR
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Authority, the Ministry of Culture, Arts and Heritage and Katara 
Cultural Village, Japan lauched the cultural initiative “Qatar 
Japan Year of Culture 2012” to show “our gratitute and appre-
ciation of the generous Qatari assistance and to mark the 40th 
anniversary of the start of our era of mutual respect and trust”. 

“In 2013 our prime minister Shinzo Abe visited Qatar. A joint 
statement issued at the end of the visit called for the estab-
lishment of a comprehensive partnership between the two 
countries aiming at achieving prosperity and stability in both 
countries and consolidating our bilateral relations by upgrad-
ing the level of our cooperation in the fields of culture, educa-
tion, health, science and technology. To honour the commit-
ments made in this statement HH Sheikha Moza visited Japan 
in April 2014 to emphasize the importance of diversifying the 
relations between the two countries. HH Sheikh Tamim bin 
Hamad Al Thani paid a state visit to Japan in February 2015, 
the first for him to this country in his capacity as Emir of the 
State of Qatar, to deepen the bilateral relations between the 
two countries. In the same context, our foreign minister Fumio 
Kishida visited Qatar in October in the same year to confirm 
the strength of our bilateral relations,” says HE Tsuda. 

These exchanges contributed effectively in transform-
ing the already strong bilateral relations into a close friend-
ship that has considerably improved the educational  
opportunities, trade relations and cultural exchanges.

Regarding trade exchanges between Qatar and Japan, HE 
Tsuda said that “in spite of the large geographical distance 
separating our two countries, they were able to build a real 
partnership based on mutual respect and trust, especially in 
the field of energy and trade. Qatar is a major source of ener-
gy for Japan. It is, respectively, the second and third largest 
supplier of liquefied natural gas and crude oil to Japan. Ja-
pan imports about 16 million tons from the 75 million tons 
of liquefied natural gas produced annually by Qatar. In 2014 
the total value of trade exchanges between the two countries 
reached $35 billion (Japan imports liquefied natural gas and 
crude oil from Qatar, and exports vehicles and elecrical ap-
pliances.” 

The Japanese community in Qatar totals about 1,000 who 
mainly work for the Japanese companies operating in Doha. 

Living in a Muslim country brings them in direct contact with 
a lifestyle totally different from what they used to have at 
home, and gives them the chance to know more about a dif-
ferent religion, culture and traditions, which plays an effec-
tive role in bolstering the relations between the two peoples 
through daily interaction.

There is a spiraling increase in the number of Qataris who 
have recently applied for entry visas to Japan either for plea-
sure or business. According to the statistics, the number of 
Qataris who recieved entry visas to Japan was about 1,500 till 
November 2015, increasing by 20% compared to their num-
ber in the previous year. “We can feel this surge in the number 
of Qataris visiting Japan every year and we whole-heartedly 
welcome that, and encourage Qataris to come and enjoy the 
beauty of Japan,” says HE Tsuda.

The close relations between Qatar and Japan continue 
to develop in the energy sector through the participation of 
Japanese companies, whose number has recently increased 
in Doha to over 40. This number is expected to multiply due 
to the fast pace of development in Qatar in all sectors includ-
ing the infrastructure and the preparatrions for the FIFA 2022 
World Cup. Japanese companies contributed to the building 
of the State of Qatar through several projects including Ha-
mad International Airport, Doha Metro, Es’hail 2 satellite, Ras 
Abu Fontas desalination plant among others. 

HE Tsuda thinks that the FIFA 2022 world cup finals will 
provide a good chance to consolidate cooperation between 
Qatar and Japan in the preparatory stage of the event, espe-
cially since Tokyo will host the Olympics in 2020. These two 
events are monumental and historical and of eminent inter-
national importance, and they can provide another driving 
force for both countries to upgrade cooperation and exper-
tise and knowledge exchange between them to ensure their 
success in hosting these two events.

“Qatar now is witnessing massive development and it is ex-
pected to play a much larger international role in all spheres 
under the wise leadership of HH Sheikh Tamim bin Hamad Al 
Thani. We, as a lifelong friend of Qatar, will continue to work 
incessantly to enhance cooperation and bilateral relations 
with it in all fields,” HE Tsuda says 

QATAR AND THE WORLD
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“The commercial and economic relations 
between the two countries are also very strong 
and continually developing, thanks to the 
directives of the wise political leadership of 
both countries who urge for more cooperation 

and coordination on the economic front and through the ongoing 
visits of UAE delegations to Qatar to participate in various functions 
held in Doha,” HE Al Aamri said.

About the size of trade exchanges between the two countries, 
HE Al Aamri confirmed that “the UAE comes first as a major trade 
partner of Qatar among the member states of the GCC. Qatar’s 
exports and imports to and from UAE accounted for QR21.1 and 
QR7.2 billion, respectively, in 2013. The UAE is the third largest 
country from which Qatar imports various products and raw  
materials”.

Speaking about major joint projects between the two countries, 
he said: “Dolphin Energy, which was established in 1999, is the 
largest and only strategic cross-border project. It was launched at 
the directives of the late Sheikh Zayid bin Sultan Al Nahayan, the 
former president of UAE, and Sheikh Hamad bin Khalifa Al Thani, 
the then Emir of Qatar. The project, which involves a subsea pipe-
line extending from Ras Laffan to Abu Dhabi, extends strategic ser-
vices to the two countries and the Sultanate of Oman. Other part-
nerships exist between the two countries in the real estate field in 
The Pearl-Qatar development and Lusail city projects and other 
areas. Moreover, Qataris invest extensively in the real estate sector 
in the Emirates of Dubai, Abu Dhabi and Sharjah and are looking 

forward to increase these investments due to the prosperity of this 
sector in the current period, especially in Dubai.”

HE Al Aamri thinks that the development of the relations be-
tween the two countries is progressing due to the continued ef-
forts exerted by both brotherly countries to upgrade cooperation, 
trade exchanges, partnerships and tourism, and to benefit from 
the experiences of each other and increase the value and size of 
the economic activities between them.

Commenting on the future of the economic and trade relations 
between the two countries, he said that it is well known that there 
are intense long-standing commercial relations between the Qa-
tari and Emirati traders and businesspeople. Success in this field, 
he went on, is attributed to the strong relations between the two 
countries at the level of the leadership and the people, which has 
encouraged the UAE to invite the Qatari companies to share their 
expertise with the Emirati companies, and the Emirati companies 
to come to Qatar to benefit from its strong economic expansion 
that involves major projects as part of the country’s preparation 
to host the FIFA 2022 World Cup. HE Al Aamri said: “I also call upon 
the Emirati companies with enough expertise and capabilities to 
seek partnerships and close work relations with Qatari business-
people in order to participate in achieving the goals of Qatar Na-
tional Vision 2030 and common interests of both countries, and 
establish long-standing joint economic relations internally and 
abroad which will be most beneficial for both parties especially 
against the background of the existing integration between the 
two countries.” 

BOUND TOGETHER
HE THE AMBASSADOR OF THE UAE TO THE STATE OF QATAR, SALEH MOHAMMED 
BIN NASRAH AL SHARIFI AL AAMRI, TALKS POSITIVELY ABOUT THE RELATIONS 
BETWEEN THE TWO COUNTRIES AND SHEDS LIGHT ON THEIR STRONG, LONG-
STANDING TIES.

“The development of the relations between the two 
countries is progressing due to the continued efforts 

exerted by both brotherly countries to upgrade 
cooperation, trade exchanges, partnerships and tourism, 
and to benefit from each other’s experience and increase 
the value and size of the economic activities between us.”

HIS EXCELLENCY SALEH MOHAMMED BIN 
NASRAH AL SHARIFI AL AAMRI
AMBASSADOR OF THE UAE TO QATAR



SOCIAL DEVELOPMENT

“THERE IS A VIGOUROUS AND SUSTAINED EFFORT BY THE STATE OF QATAR TO IMPROVE 
THE EDUCATIONAL SYSTEM IN THE COUNTRY THROUGH A SYSTEMATIC AND WELL-STUDIED 
PLANS THAT KEEP PACE WITH THE REQUIREMENTS OF CURRENT ERA AND MAINTAIN AT THE 
SAME TIME OUR ISLAMIC VALUES OF TOLERANCE, WHILE PRESERVING OUR HERITAGE AND 

TAKING INTO ACCOUNT OUR CUSTOMS AND TRADITIONS.”

HE MOHAMMED ABDUL WAHED ALI AL HAMMADI
MINISTER OF EDUCATION AND HIGHER EDUCATION

STATE OF QATAR
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His Excellency the Minister of Finance indicated 
that these funds were aimed at ensuring the 
implementation of the strategic plan for the 
sector. It includes new expansions in Qatar 
Foundation for Education, Science and 

Community Development and Qatar University, including 
a new hostel, students’ affairs building and campuses for 
the faculties of engineering, education, law, medicine and 
medical sciences, in addition to a laboratory for the Faculty 
of Sciences.

Other education projects include the establishment of 18 
new schools and six kindergartens planned during 2016. The 
Public Works Authority (Ashghal) completed the delivery of 
22 schools and 11 kindergartens in August 2015 and the sur-
rounding areas to the Supreme Education Council (SEC) in 

preparation for the 2015-2016 academic year. The total cost 
of the new batch of schools exceeded QR1.6 billion. 

All this is in line with the motto of the State: “The state shall 
ensure, foster and endeavour to spread [education].” 

IN LINE WITH THE VISION
Qatar’s National Vision 2030 (QNV 2030) and the National De-
velopment Strategy 2011-16 outline the country’s long-term 
social and economic goals and identify education as a criti-
cal vehicle for meeting these targets. The government has 
invested in reforming the sector and in developing new edu-
cation initiatives, programmes and projects over the past two  
decades.

In seeking to achieve the QNV 2030 goals, the NDS 2011-
2016 aims at improving the lives of all citizens and people 

SOCIAL DEVELOPMENT

EVEN WHILE THE SHADOW OF DIPPING OIL PRICES FALLS ON THE COUNTRY, 
THE IMPORTANCE GIVEN TO THE EDUCATION SECTOR IS NOT DISCOUNTED 
BY THE GOVERNING BODY WITH ALLOCATIONS FOR HEALTH, EDUCATION AND 
INFRASTRUCTURE AT QR 90.9 BILLION, REPRESENTING 45.4% OF THE TOTAL 
EXPENDITURE IN THE 2016 BUDGET AND REFLECTING THE GOVERNMENT’S 
CONTINUED COMMITMENT TO THESE SECTORS. QATAR IS CONTINUING TO 
ENHANCE SPENDING ON EDUCATION, INCREASING FUNDS ALLOCATED TO THE 
SECTOR TO QR 20.4 BILLION.

OVERALL 
DEVELOPMENT 
IN FOCUS
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living in Qatar through legislative changes, policy reforms 
and ambitious programmes that will sustain economic pros-
perity and promote social development. By ensuring that 
policies and programmes are inclusive and that they take into  
account the rights of all subpopulation groups, including the 
marginalised, vulnerable and disadvantaged, as envisaged 
in QNV 2030, and that implementation and enforcement 
mechanisms are in place, Qatar can achieve the Right to  
Development (RtD) for all. 

Progress on gender equality is fundamental to realizing 
human rights for all, creating and sustaining peaceful soci-
eties, and to socially inclusive and sustainable development. 
Qatar’s accession to and monitoring of the United Nations 
Convention on the Elimination of All Forms of Discrimination 
against Women (CEDAW) emphasises the state’s commitment 
to fulfil its obligations in realizing women’s rights to develop-
ment. Qatar submitted its first Universal Periodic Review on 
its human rights obligations to the United Nation’s Human 
Rights Council in February 2014. The Council made several 
observations and recommendations which need to be fol-
lowed up. Following the review of Qatar’s report to CEDAW in 
early 2014, the council recommended that the country estab-
lish a centralised government agency with a strong mandate 
and adequate human and financial resources to coordinate 
the national machinery for realising QNV 2030 and the right 
to development women’s empowerment, with a view to en-
suring the systematic implementation of the provisions of the 
convention in the state. This recommendation is of height-
ened importance given that women’s issues addressed by the 
Supreme Council for Family Affairs were absorbed into the 
MoLSA in early 2014.

UNIVERSITY EDUCATION
Tertiary university-level education is also rapidly developing 
in Qatar. The country’s first national institution for higher edu-
cation, Qatar University (QU), is a key player in this sector. The 

university’s focus on raising academic standards, introducing 
new disciplines and fostering a research culture has resulted 
in a rapid increase in enrolments over the last decade. Qatar 
Foundation (QF) has also played a significant role in helping 
develop a competitive tertiary education sector by establish-
ing Education City, which houses the branch campuses of a 
number of international colleges and universities and the 
newly established Hamad Bin Khalifa University (HBKU). QF 
has also invested in developing more cutting-edge research 
and development (R&D) facilities that are designed to support 
the country’s economic transition.

The pace of growth within the education sector has created 
its own challenges. The government’s Education and Training 
Sector Strategy for 2011-16 identifies a number of factors that 
are affecting the demand for and supply of quality education. 
For example, the number of new schools has led to a shortage 
of skilled teachers in both public and private facilities.

The rapidly expanding education sector also makes it diffi-
cult to ensure minimum standards, particularly within private 
schools that cater to a different syllabus and curriculum. The 
sector strategy also highlights the lack of alignment between 
the qualifications of graduates and the needs within the la-
bour market. However, the Qatari government is actively tack-
ling these challenges with policy and regulatory reforms, as 
well as focusing on major investments.

According to the Finance Minister, HE Al Emadi, the educa-
tion sector would have an increased outlay of QR20.4 billion in 
the 2016 State Budget.

The strategic plan for the sector includes new expansion 
projects in Qatar Foundation for Education, Science and  
Community Development and Qatar University.

QATAR UNIVERSITY’S COLLEGE OF MEDICINE
The College of Medicine is the eighth college of Qatar Universi-
ty and was founded in October 2014, admitting its first cohort 
of students in Fall 2015.

“CMED’s philosophy is focused on offering a medical 
education of international standards and levels 

designed specifically to service the national priorities 
and needs.”

DR EGON TOFT 
VICE PRESIDENT FOR MEDICAL EDUCATION

FOUNDING DEAN, COLLEGE OF MEDICINE
QATAR UNIVERSITY

SOCIAL DEVELOPMENT
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Vice-Chair of QU Board of Regents HE Sheikh Dr Abdullah 
bin Ali Al Thani, and the Minister of Public Health HE Abdul-
la Al Qahtani attended the inauguration ceremony held on  
November 9.

In his opening remarks HE Al Qahtani applauded the large 
number of Qatari youth who enrolled in the College of Medi-
cine, and highlighted the high-quality education the College 
offers and which is aligned with the highest international 
standards and best practices. “Qatar University is a key part-
ner in driving forward the healthcare sector by providing the 
wider community with highly qualified professionals who will 
contribute to support the country’s healthcare sector and 
increasing need for healthcare providers. Building a global 
health system contributes to offering integrated health ser-
vices which require well-qualified human resources who are 
equipped with the necessary skills, knowledge and capacities 
to shape a cadre of national professionals who will provide 
high-quality health services, in line with the goals of Qatar Vi-
sion 2030. There is no doubt that Qatar University, which is Qa-
tar’s national university, plays a core role in achieving national 
strategies in healthcare and education,” His Excellency said.

 A BIT OF HISTORY
Qatar’s first education programme dates back to 1952, when 
the government built the first primary school for boys that 
had 240 students and six teachers. The Ministry of Education, 
which was established in 1957, helped focus more attention 
on the education sector. In 1973, Qatar established its first 
higher education institution, the College of Education, which 
in 1977 became QU. At that time, QU registered 173 students: 
93 women and 57 men. The university has since experienced 
rapid growth and today stands at the centre of Qatar’s educa-
tion reform strategy, with a student population of over 20,000. 
Noting the need to expand the higher education offerings in 
Qatar and to invest more in innovative R&D, the Emir of Qatar 
established the QF. QF’s mandate was strengthened under 
QNV 2030 to serve as a driving force in the development of Qa-
tar’s citizens, with the aim of unlocking human potential. QF’s 
flagship Education City has since become a major focal point 
in the country’s education sector.

In 2002 the government embarked on a major reform pro-
cess to address weaknesses and to redesign the school sys-
tem from kindergarten to grade 12. Evaluations of schools 
outcomes found that the K-12 system was not preparing stu-
dents adequately for post-secondary education or for the job 
market. An outdated and rigid curriculum, a poor institutional 
structure and inadequate teacher training were some of the 
major issues that were identified through the assessments. 

The reforms adopted an independent management of pub-
lic schools to reduce inefficiencies and to enable a more agile 
management structure. The government-run school system 
was gradually phased out.

The SEC was created at the same time with the mandate 
of setting and implementing national education policy in line 
with broader national development objectives. 

A NATIONAL VISION FOR EDUCATION
The reforms and investment in the education sector are 
aligned with the goals of QNV 2030, which seeks to transform 
Qatar into “an advanced society capable of sustaining its de-
velopment and providing a high standard of living for all of its 
people”. 

The Qatar National Development Strategy 2011-16, which 
was launched in 2011, defines priority national initiatives 
and investments that are geared towards achieving the goals 
outlined in QNV 2030. The broad strategy integrates 14 sec-
tor-specific strategies that are all aligned to QNV 2030.

The Education and Training Sector Strategy 2011-16, which 
is nearing its final year of implementation, outlined 21 desired 
outcomes supported by 31 projects that would be established 
during the five-year implementation period. The scope of the 
education strategy is vast as it tackles the sector holistically, 
covering all phases of learning, including schools, universities, 
vocational training, and R&D.

THE LEARNING TOOLS 
Qatar leads the Middle East and North Africa region at 14th 
position in the Global Competitive Ranking Review. The World 
Economic Forum’s “Global Competitiveness Report” 2015-
1016, for example, ranks the country 28th out of 144 countries 
for the quality of primary education and third for the quality 
of higher education system. The report also highlights some 
areas of weakness. The availability of specialised research and 
training services for the workforce, for example, is ranked rel-
atively low at 17 out of 144 countries. The quantity of tertiary 
education measured in terms of enrolment rates is low, with 
a ranking of 103.

Qatar’s performance in the Programme for International 
Assessment (PISA) also highlights real results with significant 
improvements in the average test score over the last decade. 
PISA is a standardised test conducted every three years and 
is designed to support policy makers by benchmarking out-
comes in the education sector. While Qatar’s outcomes have 
been below the OECD average, the country made the largest 
improvement among the 57 participating countries between 
2006 and 2009. The results of the 2012 test again show steady 
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improvements in the overall performance of students in 
mathematics, reading and science.

THE SYSTEM
The landscape of Qatar’s primary and secondary system is 
centred on independent publicly financed schools supple-
mented by a thriving industry of privately owned and oper-
ated schools. Qatar’s education reforms shifted the manage-
ment structure of the country’s public schools in a bid to give 
administrations more autonomy and authority to manage 
their programmes while holding them accountable to the 
SEC’s broader targets for education outcomes.

The education chapter shows that the total number of stu-
dents in government and private schools reached 245,000 for 
the school year 2013/2014, a total increase of 5.6% vis-à-vis 
the previous year. Students at private schools made up 59% 
of total students, and female students accounted for 49% of 
total students in government and private education. The stu-
dents’ average per class at the three education levels, exclud-
ing kindergartens, reached 23 students per class. On average, 
the ratio of students to teachers is 10:1. 

The education chapter indicates that the number of stu-
dents at government and private universities and colleges 
amounted to 25,000 for the school year 2013/2014. Students 
enrolled at government universities made up 73% of total 
students, whereas female students attained 64% of total stu-
dents enrolled at government and private universities. These 
figures are from the Ministry of Development Planning and 
Statistics’ Qatar Education Statistics Report. 

EDUCATION CITY
Construction at Education City is ongoing. Signature archi-
tects are intent on glorifying the Education city’s design ethos.

Qatar National Library (QNL) is a non-profit organization 
under the umbrella of QF. QNL is supporting Qatar in its 
journey from carbon-based economy to knowledge-based 
economy by providing resources to students, researchers, 
and the community in Qatar. It was announced in November 
2012 by Her Highness Sheikha Moza bint Nasser, Chairperson 
of Qatar Foundation for Education, Science and Community  
Development. 

QNL is currently offering free online access to a vast col-
lection of online resources, including the latest bestsellers, 
classical works, concerts, top academic journals and docu-
mentaries.

According to Claudia Lux, project director at QNL, “QNL will 
serve as the national library, which will act to collect every-

thing produced in the country, everything produced about 
the country outside and everything produced outside of Qatar 
with Qatari funding. The second function of the QNL is to op-
erate as a university and research library, which will primarily 
aim at supporting Master’s and PhD programmes in the coun-
try. The third function of the facility is to serve as the metropol-
itan public library for the city of Doha.”

The Qatar Faculty for Islamic Studies (QFIS) officially 
opened its new building on March 23 by holding its first Friday 
Prayer at the Education City Mosque which was led by Sheikh 
Saleh Al Maghamsy. As a college of HBKU, which is a mem-
ber of Qatar Foundation, QFIS was established in 2007 and 
the opening of the new building demonstrates QFIS’s strong 
commitment to its philosophies of originality, plurality, and 
contemporaneity. 

UNIVERSITIES & COLLEGES 
Tertiary education is evolving as the country develops its 
broader education strategy. Enrolment rates have been grow-
ing across the country, increasing from 4.5% of population in 
1976 to 12.1% in 2012, according to Alpen Capital’s GCC Edu-
cation Report. The landscape of universities and colleges in 
Qatar is dominated by QU and a number of branch campus-
es of foreign universities established in partnership with QF 
at Education City. QU was established in 1977, and remains 
the state’s oldest and largest higher education facility. Uni-
versity-wide strategic plans for 2010-13 and 2013-2016 placed 
research at the heart of QU, with a commitment to fielding  
community-driven issues in line with QNV 2030.

QF has helped draw an international presence in Qatar’s 
higher education sector. Education City has brought together 
eight strategically selected universities to Qatar. Each univer-
sity addresses specific gaps in the education sector in Qatar. 
They include: Virginia Commonwealth University in Qatar, 
Weill Cornell Medical College in Qatar, Texas A&M University 
at Qatar, Georgetown University School of Foreign Service in 
Qatar, Carnegie Mellon University in Qatar, Northwestern Uni-
versity in Qatar, HEC Paris in Qatar and UCL Qatar. Education 
City now includes its first home-grown Qatari university. HBKU 
works closely in partnership with the branch campuses in Ed-
ucation City to bring a renewed focus on R&D with an array 
of master’s and doctoral programmes delivered via interdis-
ciplinary graduate colleges. These include the College of Sci-
ence, Engineering and Technology; the College of Humanities 
and Social Sciences; the College of Law and Public Policy; 
the College of Public Health; the College of Business; and the  
Qatar Faculty of Islamic Studies 
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The much-awaited and hyped up revision to the existing 
labour law was revealed at the end of the last year after 
several rounds of consultations between and within 
the Advisory (Shura) Council and the Qatar Chamber 
of Commerce and Industry. Some of the highlights of 

the new law which significantly differ from its previous iteration are 
as follows. 

 The Expatriates’ Law now provides that in order to change em-
ployers in Qatar, an employer’s provision of a No Objection Cer-
tificate (NOC) is no longer required for employees on fixed-term 
employment contracts when such contract reaches completion 
of the stated term. The employee now only requires the approval 
from the Ministry of Interior and the Ministry of Labour and Social 
Affairs. However, disposition refers only to fixed-term contracts. 

 For open-ended contracts, the law provides that an NOC from 
an outgoing employer and consent from the Ministry is required 
unless the employee has completed a minimum five years’ em-
ployment with the employer.

  An expatriate worker can apply for an exit permit by providing 
at least three days’ prior notice to the employer. In emergency 
cases, the Expatriates’ Exit Grievances Committee established by 
the Ministry of Interior, based on an expatriate’s request to leave 
Qatar, must make a decision within three working days.

 Residency permits of expatriates must be renewed within 90 
days of expiry. The employer cannot keep his worker’s passport 
or travel document except with written permission from him (the 
worker). Within 30 days of arrival of an expatriate here, his RP 
should be processed.

 The law is to be implemented one year after the date of its pub-
lication in the Official Gazette and will come into force around 
November 2016.

HH THE EMIR SHEIKH TAMIM BIN HAMAD AL THANI ISSUED LAW NO. 21 OF 2015 
REGULATING THE ENTRY AND EXIT OF EXPATRIATES AND THEIR RESIDENCY, 
WHICH REPLACES THE PREVIOUS LAW NO. 4 OF 2009.

LAW OF THE LAND
May 14, 2014

After several months of bad press 
and consequent pressure from 
international labour organisations 
and NGOs, officials from the Ministry 
of Interior and Ministry of Labor and 
Social Affairs promise “wide-ranging 
labour market reforms” at a highly 
charged press conference.

Ministry of Interior higher-ups 
tell local media that the changes 
may not take place until 2015. 
No timeline is set.

HE Dr Al Khulaifi is quoted as 
saying that he is “90% hopeful” 
that the changes will be brought 
in before the end of the year.

HH the Emir signs Law No. 21 of 
2015 (the “Expatriates’ Law”)

Shura Council convenes for the 
second time to review the law. 
Further amendments are made 
and the draft is sent back to the 
committee.

The council signs off on 
changes to the law and submits 
recommendations that are to be 
considered before the final version of 
the new law is produced.

Minister for Labor and Social Affairs 
HE Dr Abdullah bin Saleh Al Khulaifi 
promises reforms “as quickly as 
possible” in a statement released by 
the ministry.

Local newspaper quoted Qatar 
Chamber of Commerce and Industry  
official saying the private sector 
business community backs the 
proposed changes to the kafala system.

A draft law which amends existing 
legislation is presented to the Shura 
Council. After review, the draft is 
referred to a committee for further 
study.

The law is expected to come into force 
a year after it has been published in the 
Official Gazette.

An official media statement by the Chief 
of the Government Communications 
Office, Saif Al Thani, outlines the 
legislative process to counter media 
reports that the reform process had 
stalled. The statement said that the 
Council of Ministers will prepare the final 
draft of the kafala reform legislation, 
which is expected to be completed 
before the end of 2015.

August 2014

May 2015

October 27, 2015

June 22, 2015

July 7, 2015

July 2014

October 2014

June 8, 2015

December 14, 2016

June 29, 2015
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In 2004, Carnegie Mellon University entered 
into a partnership with Qatar Foundation 
to offer highly-ranked undergraduate 
programmes in Education City. With just 41 
students in its first incoming class, today 

CMU-Q is home to over 400 students and offers five 
undergraduate degree programmes: Biological 
Sciences, Business Administration, Computational 
Biology, Computer Science and Information 
Systems.

The university’s graduates are highly sought-af-
ter by regional and international organisations, 
and the vast majority are in graduate programmes 
or employed in top organizations like Google,  

Microsoft, Qatar Petroleum, Shell and Commercial 
Bank of Qatar. One hundred and four students 
graduated from our top-ranked programmes in 
May 2015, bringing the total number of alumni to 
481. Students enjoy a low faculty-to-student ratio 
of 1:7, which helps to foster each student’s abilities 
and talents.

CUTTING-EDGE RESEARCH
CMU-Q in Qatar fosters an innovative research en-
vironment, encouraging a collaborative approach. 
Faculty researchers often work with Carnegie Mel-
lon in Pittsburgh, as well as institutions within Ed-
ucation City and major centres around the world. 
Research is an important part of the undergrad-
uate educational experience at CMU-Q, with stu-
dents engaging in independent studies, senior and 
honours theses, summer internships and funded 
projects as junior researchers.

Faculty members contribute to the CMU-Q body 
of work through studies funded by Qatar Nation-
al Research Fund (QNRF) and internal seed re-
search funds. Funded projects fall within the core 
disciplines of Biological Sciences, Business Ad-
ministration, Computational Biology, Computer 
Science and Information Systems, as well as com-
plementary areas like mathematics, languages,  
environmental science and social sciences. 

Current projects relate to cloud computing, 
education, robotics, bacteriophages, business 
process design and engineering, innovation-driv-
en entrepreneurship, next-generation wireless  
networks, cyber security and air quality.

COLLABORATIONS WITH INDUSTRY 
CMU-Q has strong ties with government and in-
dustry through partnerships that provide intern-
ships and job opportunities to students. In re-
turn, we provide our partners with executive and  

professional education training; during the past 
year, we have worked with nearly 800 profession-
als from government agencies and corporations in 
Qatar.

IDEAS THAT SHAPE YOUR WORLD START HERE
As a global leader in education, Carnegie Mellon 
University is known for its creativity, collaboration 
across disciplines, and top programmes in busi-
ness, technology and the arts. The university has 
been home to some of the world’s most influential 
thinkers, among them 19 Nobel Laureates and 12 
Turing Award winners.

Carnegie Mellon University ranked 23rd in the 
best national universities category in US News & 
World Report’s 2016 list, and 22nd in the Times 
Higher Education world university rankings. 

Carnegie Mellon University in Qatar – like all 
Carnegie Mellon campuses globally – is founded 
on the firm belief that by encouraging scientific 
inquiry and promoting practical preparedness, 
the university is providing a generation of thinkers, 
business leaders, researchers and scientists that 
will change the world. Core values of innovation, 
creativity, collaboration and problem solving pro-
vide the foundation for everything the university 
does. Carnegie Mellon has more than 13,000 stu-
dents, 100,000 alumni and 5,000 faculty and staff 
globally. In Qatar, students from 37 countries en-
roll at our world-class facilities in Education City, 
affording them a truly unique and multi-cultural 
experience 

CARNEGIE MELLON OFFERS A UNIQUE APPROACH TO SCHOLARSHIP AND RESEARCH

CMU-Q
INSPIRING INNOVATION IN 
EDUCATION CITY

Follow CMU-Q: 
Twitter: @CarnegieMellonQ 

Instagram: @carnegiemellonq 

Facebook: CarnegieMellonQ 

YouTube: www.youtube.com/CarnegieMellonQatar

To learn more, visit www.qatar.cmu.edu
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The organisation recently realised a 
number of achievements in university 
rankings. It is ranked among the 
top universities in the Times Higher 
Education (THE) ranking which 

includes 4% of the international universities. It is 
also placed among the top 500 universities in the 
world in the recent QS (Quacquarelli Symonds) 
World University Rankings 2015/16.

With more than 17,000 students in its ranks, the 
university is today a beacon of higher education 
and academic and research excellence. It is 
committed to providing high-quality education 
and research in areas of national priority. 
Underpinning this commitment is the goal to align 
its colleges, programmes and courses – which 
count 65 at the undergraduate and graduate 
levels – with established international standards 
and best practices. As a result, the university has 
been successful in its accreditation initiatives, 
earning the endorsement of numerous leading 
international accrediting bodies.

STRATEGIC PLAN
The establishment of an overall institutional 
strategic plan is one of QU’s most significant 
achievements, aiming at harnessing the 
university’s vision and mission and translating it 
into targeted academic and research quality and 
excellence. It includes four areas of focus: well-
equipped graduate professionals to meet the 
needs of the labour market, conduct high-quality 

research to tackle timely challenges, promote 
the university’s societal ties and contribution to 
supporting socio-economic and cultural growth, 
and ensure an optimal learning environment and 
campus facilities and resources.

NEW COLLEGES
During the last decade, QU has achieved significant 
development in terms of the establishment of new 
colleges and new academic programmes in line 
with the ambitions of the society and the needs 
of the labour market. The College of Arts and 
Sciences (CAS) was established in the academic 
year 2004/2005 by merging two colleges: the 
College of Humanities and Social Sciences and 
the College of Sciences. In 2006, the College of Law 
(LAWC) was established in line with the country’s 
needs for highly-qualified legal nationals. After the 
institution’s development process, the College of 
Pharmacy (CPH) was launched, graduating in 2012 
the first batch of pharmacists to join the healthcare 
sector. Last but not least, QU established the 
College of Medicine (CMED) based on a directive 
from His Highness the Emir Sheikh Tamim bin 
Hamad Al Thani. The college welcomed the first 
batch of students in the current academic year.

GRADUATE PROGRAMMES
The organisation has developed an impressive 
portfolio of 35 graduate programmes: 26 Masters, 
four Diplomas, four Doctoral programmes, and one 
PharmD. 

ACCREDITATION
The organisation continues to build on its mission 
towards achieving the highest international 
standard of education and best practices for 
the benefit of its students and in line with 
the aspirations of the state’s fast-developing 
society. In this regard, QU has sought and gained 
accreditation and international recognition for a 
number of its programmes at several colleges, such 
as the colleges of Engineering (CENG), Business 
and Economics (CBE), Education (CED), Pharmacy 
(CPH), as well as a number of programmes at the 
College of Arts and Sciences (CAS).

RESEARCH
The university considers research as a priority 
area for the benefit of its students, the university 
as a whole and the Qatari community in general. 
QU’s research objectives include three essential 
pillars: build research capabilities, ensure the 
quality of its research projects, and contribute to 
the country’s stated ambitions in developing a 
knowledge-based economy. QU has incorporated 
research in every aspect of the academic 
experience. The organisation won 415 research 
grants in eight consecutive cycles of the National 
Priorities Research Program (NPRP) under the 
Qatar National Research Fund (QNRF). In the 
Undergraduate Research Experience Program’s 
15 cycles (UREP), QU won 484 grants, achieving 
top results in comparison to other academic 
institutions 

SINCE ITS INCEPTION IN 1973, QATAR UNIVERSITY (QU) HAS SERVED AS QATAR’S PRIMARY 
INSTITUTION OF HIGHER EDUCATION. THE ORGANISATION OFFERS SUPPORT, GUIDANCE AND 
EXPERTISE TO QATARI SOCIETY, AND CONTINUES TO BE A KEY ENGINE OF QATAR’S ECONOMIC 
SECTOR. THIS IS REFLECTED THROUGH ITS CORE ROLE IN PROVIDING THE LABOUR MARKET WITH 
THOUSANDS OF HIGHLY-QUALIFIED NATIONAL GRADUATES WHO CONTRIBUTE TO FULFILLING A 
KNOWLEDGE-BASED ECONOMY AND THE GOALS OF QATAR NATIONAL VISION 2030, WHICH PUTS 
HUMAN DEVELOPMENT, QATARI CITIZENS, AND RESEARCH AT THE TOP OF ITS PRIORITIES.

QATAR UNIVERSITY
A DECADE OF CONTINUOUS 
ACHIEVEMENT
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When the history Qatar’s healthcare system is 
written, 2015 would be a year of crests and 
troughs. With one of the world’s highest 
population growth rates, Qatar’s  health 
sector activity reached almost 38 million 

encounters in 2014, rising by 5% over the previous year. There 
had been a 16% increase in the health workforce during 2014, 
with the public sector employing over 30,000 healthcare 
professionals and 73 new private healthcare facilities in the 
pipeline at the end of 2014. The Supreme Council of Health 
(SCH) had to keep up with this growing demand, while also 
rolling out universal healthcare in the form of Seha, the 
national health insurance scheme, and boosting cutting-edge 
medical research in genomics and oncology. Understandably, 
there were many successes and some failures. In 2015 the 
National Health Scheme took on 35 projects, six of which 
were completed and closed. Two new projects were added - 
Diabetes and Oral Health. Overall an average of 61% of output 
was completed across all projects. 

POLICY SUCCESSES 
The National Cancer Programme has been brought with-
in the scope of NHS implementation. Additionally, the SCH 
launched the Qatar National Cancer Registry which aims at 
providing integrated national data on all cancer cases that 
are diagnosed each year, from information sourced from all 
public and private health entities. Through a new data report-
ing programme, the registration of cancer cases will be carried 
out electronically by hospitals, in addition to laboratories and 
private diagnostic centres. The information will then be scien-
tifically checked and reviewed. The Assistant Secretary Gener-
al for Policy Affairs at the Supreme Council of Health Dr Faleh 
Mohamed Hussain Ali has highly commended the establish-
ment of the Qatar National Cancer Registry, emphasising that 
it will provide comprehensive information about cancer cas-
es in the State, which can be used for the purposes of health 
planning and development and scientific research. It is also 
worth mentioning that Qatar is among only a few countries 
in the region whose cancer data has been accepted by the 

THE HEALTH SECTOR IN THE PAST YEAR HAS SEEN BOTH VIGOROUS ACTIVITY 
AND TUMULTUOUS JOLTS. WHILE MEDICAL RESEARCH AND CUTTING-
EDGE TREATMENTS ARE BECOMING THE NORM, THE COUNTRY’S NASCENT 
EXPERIMENT WITH SOCIAL MEDICINE ALSO CAME TO AN ABRUPT HALT. AS WE 
PRESENT THE 2015 HIGHLIGHTS IN THE HEALTH SECTOR, WE GO INTO A NEW 
YEAR WITH RENEWED PRIDE AND HEIGHTENED CAUTION. 

CASTING A WIDE 
SAFETY BLANKET

“The growth of the organ transplant registry is 
unprecedented in the region. Qatar is one of the 

few countries in the region offering integrated 
organ transplantation services and on the basis of 

a single unified national waiting list.”

HE DR HANAN AL KUWARI
MINISTER OF PUBLIC HEALTH

STATE OF QATAR

SOCIAL DEVELOPMENT
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World Health Organization, which reflects the high quality of 
data collected on health issues in Qatar.

The team of Health Promotion and Non-Communicable 
Diseases at the SCH has prepared a study on growth charts for 
students aged from 5 to 19 years old. The study shows some 
health issues among the students such as obesity and weight 
gain from 16% to 22% of school students in the primary to sec-
ondary stages due to lack of awareness and knowledge about 
good lifestyle habits such as healthy diet and physical activity. 
Consequently, SCH announced the National Healthy School 
Program, which was launched in the second term of the aca-
demic year. The programme focuses on acquiring knowledge, 
developing skills and promoting health habits among school 
communities as well as motivating the students to participate 
effectively in the activities of school health promotion. SCH 
also announced the launch of the second phase of its “Our 
Future lies in Our Health” campaign, which aims at encour-
aging all segments of society to lead a healthy lifestyle and 
abandon harmful daily habits among individuals and society 
as a whole. 

This year also saw the launch of the National Diabetes Strat-
egy to address a disease that is endemic in the the country. 
The seven-year campaign will work on tackling the high prev-
alence of diabetes among the population and its various con-
sequences, aiming at preventing the further spread of the dis-
ease, and at achieving a significant improvement in the lives 
of people who suffer from diabetes on the basis of the plan 
laid down in this framework and the commitment to develop 
the right tools and effective solutions to what has become a 
national issue. In the coming year a special programme for 
the awareness and prevention of diabetes and a scientific re-
search agenda will be implemented.This will be followed by 
developing and providing continuous education for diabetes 
healthcare personnel by 2017, which will mark a cornerstone 
to support the strategy’s implementation over the following 
years that will include the launching of a national screening 

and early detection programme for all adults in Qatar by 2018.
Qatar took a giant leap to promote organ donation in the 

country with the passing of Law No. 15 that allows organ 
donation for transplant by people who are not related to re-
cipients. The only condition the legislation specifies for such 
donations is that the transplant must be urgent and without 
which the recipient cannot be treated or his life cannot be 
saved. Moreover, an ethics committee at the hospital where 
the transplant is to take place must approve the donation. Any 
kind of trade in human organs is not allowed and their sale or 
purchase is an offence punishable with imprisonment of up to 
10 years and a fine of up to a million riyals or both. No trans-
plant of genitals or tissues or cells from genitals is allowed if it 
could lead to confusion over lineage. During a campaign run 
by Hamad Medical Corporation (HMC) during Ramadan, 4,400 
individuals registered as organ donors during the first 10 days. 
Qatar’s Organ Donor Registry marked a major milestone with 
more than 100,000 registered donors in the country, more 
than doubling from 43,000 in the same year. 

FLU SCARE
After the news that three girls from the same family have been 
diagnosed with influenza A (H1N1), the SCH did an admira-
ble job to ensure that the health system was equipped and 
there was optimal coordination to fight the flu while guarding 
against public panic. This involved assuring  the public online 
and through media channels that the H1N1 virus  did not pose 
any epidemic threat and debunking exaggerated reports be-
ing circulated on social media about the shortage of vaccines 
against the virus. The SCH, in collaboration with other entities 
concerned, has set up a task force to spread awareness about 
seasonal flu and take preventive measures, with a focus on 
schools.

HMC’S OUTSTANDING YEAR
Hamad Medical Corporation announced that a highly  

“The State of Qatar is witnessing speedy and continuous 
increase in population concurrently with persistent 

development in the health system unmistakably noticed in 
the huge achievements realised in the health sector. The 
work on integration is ongoing and running concurrently 
while the size and scale of the NHS programme continues 
to increase. The addition of three new projects to the NHS 
is in the pipeline and almost all PHCC physicians have now 

been trained on providing the necessary support for mental 
health patients whereas new health centres are opened 

every year.”

HE ABDULLAH BIN KHALID AL QAHTANI
EX-MINISTER OF PUBLIC HEALTH

STATE OF QATAR
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specialized team of clinicians at the National Center for Cancer 
Care and Research has successfully performed the first stem cell 
transplants in the country in a significant development for Qatar 
in treating blood cancers.The procedure was carried out on two 
expatriates who have an aggressive form of blood cancer, called 
myeloma. Up until now, patients who would benefit from this 
type of advanced treatment would have to have been treated 
abroad. This increased their risk of infection, due to the travel in-
volved, and meant the recovery time was longer. It was a tremen-
dous step forward for HMC as an academic healthcare provider. 

HMC also officially opened a new 40-bed patient recovery 
centre located within Hamad bin Khalifa Medical City to assist 
with the convalescence of patients who have received treatment 
and no longer require acute medical intervention,  but still need 
continuity of care and additional recovery time before being fully 
discharged.  Among other notable developments this year was 
the inauguration of the Qatar Neonatal Transport Program at 
Women’s Hospital in Doha. A nationwide emergency transpor-
tation service, it facilitates bringing high-risk neonates from all 
public and private hospitals across Qatar where babies born in 
their facilities are deemed at-risk to Women’s Hospital Neonatal 
Intensive Care Unit (NICU) for specialist tertiary treatment. Nota-
bly, Al Wakra Hospital (AWH), a member of HMC, opened the first-
of-its-kind specialized dental clinic for people with special needs, 
established after it was found that about 30% of all children seek-
ing dental care were special needs children. This is the first time 
in the Middle East that such a clinic, which caters to both children 
and adults, has been established. This specially designed facility 
provides a more accessible and accommodating service that is 
intended to be less stressful for patients and provides an ideal 
alternative to regular dental clinics.

BEFORE SIDRA
The beleaguered multi-million riyal hospital which has faced 
a spate of delays, accidents and management mishaps might 
finally be turning a corner. Peter Morris, the former CEO of 
Barts Health NHS Trust in the United Kingdom, was appointed 
as Sidra’s new Chief Executive Officer at the end of 2015 and is 
expected to start work in January 2016. The hospital hopes to 
open its outpatient maternity and pediatric services in 2016. 
Meanwhile, the research centre has been very active through 
several public outreach programmes. Sidra piloted a Mini Med 
School at the American School of Doha, an eight week inter-
active programme that was developed to stoke the interests 
of senior students in health science careers, and to relate their 
science studies to the world of medicine. The emphasis on 
genomic research continued in 2015 with Sidra hosting a se-
ries of genomic-focused events featuring leading experts from 
around the globe. Sidra also introduced its first group of Qatari 
health promoters last year. The six promoters recently joined 
Sidra’s Health Promotion team after having completed their  

Postgraduate Diplomas in Healthcare Promotion from the 
College of the North Atlantic-Qatar. They will contribute to the 
planning, development, delivery and evaluation of community 
health and well-being programmes in the country.

A SHARP U-TURN
Perhaps the most dramatic development in the healthcare sec-
tor in 2015 was the sudden suspension of Seha, the national 
health insurance scheme run by the National Health Insurance 
Company. Announced in 2013, the scheme was meant to cover 
all citizens, residents and tourists in Qatar for a range of medical 
treatments at more than 190 privately-run hospitals, clinics and 
health centres. While the initial roll-out that included Qatari girls 
and women went smoothly, problems started to emerge when 
the coverage was extended to all citizens, such as overcrowding 
and long waiting times to see doctors. Added to these woes were 
the cases of fraud by individuals and private clinics that were 
beginning to come to light. HE the Minister said two residents 
had recently been arrested for using citizens’ identity cards for 
treatment in private hospitals under the health insurance sys-
tem, and a clinic was suspended from providing services after 
it was found that it submitted false invoices and QR5 million 
had been recovered from it. Among the unethical practices 
by service providers were unjustified repeated visits and the  
unnecessary assignment to other disciplines. 

As recently as November, it was announced that the third and 
last phase of Seha, which will include all residents comprising 
employees, workers, domestic helpers and visitors, will start in 
2016, with the addition of workers to the third phase to coincide 
with the opening of new hospitals planned for single workers. 
However, in mid-December, the SCH announced that its insur-
ance scheme for nationals would be suspended by year end 
and eventually handled by private insurers. At the end-of-year 
cabinet meeting Seha was formally annulled, and amendments 
were made allowing private insurance companies to provide 
insurance coverage services of all kinds to citizens and others. 
Soon after, the SCH said in an update that it would begin the 
tender process for private insurance companies to bid to join 
the new system in February. Assessment of bids, selection of the 
company or companies and signing contracts will be done in 
May, and the Cabinet will set up a special committee to oversee 
the work.

The coverage for Qatari patients is meant to resume on June 
1, 2016. It’s unclear what coverage, if any, will be provided in 
the meantime. In the 15 months since the scheme began, Seha 
had paid out nearly QR1.285 billion up to October 31, 2015 for 
patient care, and rejected QR317 million in claims from pri-
vate providers. Under Seha, there had been close to 1 million 
visits from patients, which equated to an average of three visits 
per citizen, for each of whom the government spent QR11,700  
on premium 
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Qatar once again found itself under a harsh 
spotlight with international media and labour 
and rights organisations intensifying their call 
to better protect the country’s large blue-collar 
migrant workforce. Amnesty International, 

International Labor Organization, International 
Trade Union Conferderation, Human Rights Watch, Builders 
and Wood Worker’s International, etc., have all been closely 
following the situation in Qatar, particularly the news 
around the revamped labour law, and continually releasing 
statements on the same. All of them have unequivocally 
asserted that the Kafala (sponsorship system) is at the core 
of all the labour abuses in the country – from forced labour, 
delayed or non-payment of wages, arbitrary restrictions on 
changing jobs and the right to leave the country. 

“Under the kafala system it is all too easy for an unscrupu-
lous employer to get away with the late payment of salaries, 
housing workers in squalid and cramped housing, or threaten-
ing workers who complain about their conditions. That is why 
kafala requires a major overhaul, not just tinkering at the edg-
es,” Mustafa Qadri, Gulf migrant rights researcher at Amnesty 
International, wrote in one of their reports. “Migrant workers 

continue to face impediments and delays in accessing the jus-
tice system, and are not allowed to form or join unions. Many 
thousands still struggle to obtain adequate health and other 
basic services, face delays in obtaining their resident permits, 
or live and work in intolerable conditions.” Many organiza-
tions have also come down hard on FIFA for not exerting more 
pressure on Qatar to enact effective labour reforms. 

Qatar also came under fierce criticism for the arrest of Ger-
man journalist Florian Bauer and his colleagues for trying to 
film inside a labour camp in Industrial Area and talking to 
workers without appropriate permissions. According to local 
news reports, Bauer (who had been to Qatar on several report-
ing trips earlier) and his television crew were following up on a 
press conference in 2014 at which Qatari authorities outlined 
how they intend to improve the living and working conditions 
of hundreds of thousands of migrant workers. 

WAGE PROTECTION SYSTEM
On August 18, Qatar’s new Wage Protection System (WPS) 
came into effect and all companies were given time until 
November 2 to ensure they comply with the new rules. The 
WPS  makes it mandatory for employers to transfer salaries to  

FOR MORE REASONS THAN ONE, QATAR FOUND ITSELF AT THE CENTRE OF THE 
HUMAN RIGHTS DEBATE LAST YEAR. WE REVISIT SOME OF THE CONTROVERSIES 
AND UNDERREPORTED ACTIONS FROM 2015 THAT PROMISE TO LEAVE A LASTING 
IMPACT ON THE EVOLUTION OF HUMAN RIGHTS IN THE COUNTRY.

THE RIGHT TO 
DIGNITY AND 
SAFETY
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workers’ accounts in one of the financial institutions in Qa-
tar. Company owners not transferring workers’ wages elec-
tronically by the seventh day of every month will be liable to 
imprisonment not exceeding a month or a fine of QR2,000 to 
QR6,000 or both. The law suggests that not only wages but all 
types of payments, including allowances and perks, must be 
paid to workers electronically. The Minister of Labor and So-
cial Affairs said that WPS will allow it to create a national da-
tabase that would record wage payments in the private sector 
and guarantee timely and full payment to workers.

FREE SPEECH UNDER FIRE
In February of last year, an appeal court reduced to 15 years 
the life imprisonment sentence imposed on Qatari poet Mo-
hammed Ibn Al Dheeb Al Ajami. Earlier, the court convicted 
him of incitement to overthrow the regime after he recited 
poems critical of the Father Emir HH Sheikh Hamad bin Khal-
ifa Al Thani. Meanwhile, the effects of the controversial cyber-
crime law were slowly starting to trickle in this year with some 
shocking arrests like that of a lady who insulted her landlord 
on Whatsapp, a man who uploaded the video of a vehicular 
accident and another who filmed and uploaded an incident of 
a driver deliberately ramming into a Rolls Royce at Sheraton 
Doha. 

REFUGEES NOT WELCOME HERE
Qatar and its Gulf neighbours also came under fire, with the 
intensifying refugee crisis in Europe, for not opening their bor-
ders to beleaguered Syrians fleeing war and persecution. The 
Foreign Minister HE Khalid Al Attiyah, speaking to an interna-
tional newspaper, said that the state of Qatar was in no way 
falling short of its responsibilities when it comes to the Syrian 
crisis. “Just look at the record and the various initiatives – hu-
manitarian, economic, diplomatic and others – supported or 
directly launched by Qatar. I would also urge everyone to look 
at the timing of our support. We recognised the potential for 
chaos in Syria and the region early on, and urged action by 
the international community,” he said. He also pointed out 
that Qatar’s contribution to the Syrian crisis alone totals over 
$1.6 billion. “This is in addition to the billions of dollars of hu-
manitarian aid we have provided to the people of Gaza, Ye-
men, Iraq, Libya, Nepal and other countries around the world. 
Qatar is a generous provider of humanitarian assistance and 
our aid for the Syrian refugees is a case in point.” While men-
tioning that Qatar has eased visa restrictions on Syrians, he 
reminded everyone that the population demographic of the 

Gulf states, that an influx of refugees would overwhelm the 
nationals in the respective countries. 

THE FACE OF HUMAN RIGHTS IN QATAR
Last year, the National Human Rights Committee (NHRC) an-
nounced that it will be hosting the regional conference on 
the Role of the Office of the High Commissioner for Human 
Rights in Promoting and Protecting Human Rights in the Arab 
Region in January 2016, in cooperation with the Office of the 
High Commissioner for Human Rights and the League of Arab 
States. The main aim of the conference is to highlight appro-
priate and necessary approaches of the United Nations human 
rights system and protect human rights in the current context 
of the Arab region. The conference will serve as a forum for 
an interactive dialogue on roles, achievements, progress, best 
practices and expectation of the various stakeholders in pro-
moting and protecting human rights in the Arab region. The 
conference will bring together representatives and experts 
from government institutions, human rights institutions, civil 
society, regional organisations, Special Rapporteurs, and all 
representatives of the OHCHR offices in the Arab region. 

Last year, Dr Ali bin Smaikh Al Marri was reelected as the 
chairman of the NHRC and Dr Mohammed Yusuf Obaidan 
Fakhro was elected as the Deputy Chairman. The committee 
concluded several training courses such as the one orga-
nized in collaboration with the Human Rights Institute of the 
University of Lyon on “international mechanisms to protect 
migrant workers” and another organised for the benefit of 
mosque leaders and preachers who have a strong influence 
in the community and are very useful in the deployment and 
establishment of the human rights culture. The NHRC also or-
ganised the third Arab-American-Iberian dialogue of national 
human rights institutions on combating hate speech and ex-
tremism which was attended by more than 400 participants 
from international, regional and local institutions. Another 
highlight of 2015 was the announcement that the Asia Pacific 
Forum, one of four regional networks of national human rights 
institutions, had chosen Qatar to host a regional sub-office, 
which is currently being set up and is to begin its operations 
in 2016. A delegation from NHRC, headed by Dr Ali bin Al Marri, 
also participated in monitoring the elections of the Moroc-
can Council of associations and authorities at the invitation 
of the National Human Rights Council of Morocco. Dr Al Marri 
said that the NHRC has broad experience in election monitor-
ing at the local, regional and international levels, from local  
municipal council elections to the Georgian election in 2012 
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In the ever-evolving worlds of marketing 
and communications, Avantgarde 
Communications Qatar is at the forefront 
of the latest developments: a creative 
agency with a focus on building emotional 

connections between brands and their consumers 
– regardless of individual channels and disciplines. 
Among its Qatari clients are Abdullah Abdulghani 
Bros. (AAB), Siemens, Qatar Airways, Ezdan 
Holding, QDB, Tawar Mall and QAFAC. They trust the 
agency in creating interactive scenarios that draw 
consumers into the world of a brand complete with 
its values and propositions. 

Avantgarde Communications Qatar was created 
in 2011 and is part of the international Avantgarde 
network, a group of agencies founded in Munich-
Germany in 1985. While the company started as a 
fashion show that broke with the cliquey and con-
servative attitudes of the fashion industry at the 
time, it soon developed into a marketing agency 
with a knack for creating campaigns that went far 
beyond traditional above-the-line marketing. 

Avantgarde concentrates on developing cre-
ative brand experiences which are more than just a 
passing fad in today’s marketing. In an increasingly 
connected world, people’s relationship with brands 
has changed for good. Memorable and shareable 
personal experiences with a brand have attained 
unprecedented popularity over advertising and 
other forms of marketing. Research like the 2015 
EventTrack study shows that brand experiences 
provide a massive boost in brand perception and 
ultimately drive purchases.

From the start, the agency focused on creating in-
novative campaigns and projects that put the con-
sumer at the centre of all activities. Last year, Avant-
garde and Toyota created Qatar’s record-breaking 
achievement, ‘The World’s Largest Desert Convoy of 
Off-Road Vehicles’. Internationally, the agency has 
produced award-winning concepts like “The Sound 
of Porsche”, an interactive brand pop-up in New 

York, London, Shanghai, Moscow and Tokyo; the 
“Auto-mat”, a giant car-vending machine for Mer-
cedes-Benz; or “The Living Medal Count”, the Volk-
swagen brand pavilion at the 2014 Winter Olympics 
in Sochi. 

Today, Avantgarde has over 500 employees and  
operates out of 13 offices around the world. It has 
specialised teams covering everything from brand 
strategy to event execution. With its expertise and 
size Avantgarde is capable of communicating effec-
tively and on a worldwide scale. Markus Hofmeister, 
Managing Director of Avantgarde Qatar, explains: 
“Avantgarde offers a diverse portfolio and has a tru-
ly international nature. Whatever the client’s brief, 
we can draw from the expertise of our internation-
al specialists in digital, architecture, design, and 
strategy and add our unique understanding of the  
local market.”

In each of its projects, the agency combines 
events and brand architecture with interactive 

elements, cutting-edge customer engagement, 
and creative and unique stories that consumers 
are happy to share. Not surprisingly, Avantgarde 
was awarded “Most Creative Team” in this year’s 
British FMBE Awards, and tops the ranking of Ger-
many’s largest brand experience agencies. Increas-
ingly, the agency works across individual offices 
and countries to cater to the global character of 
contemporary marketing and the particularities 
of regional markets. Avantgarde’s  brand promise 
– ‘Creating Fans’ – is the essence of the agency. It 
considers each briefing a challenge to develop en-
gaging brand experiences that turn consumers into 
fans. In a recent relaunch of its corporate identity, 
the agency has added a number of guiding princi-
ples, the most prominent being “We believe in one 
touch point: life”. Martin Schnaack, founder and 
CEO of Avantgarde, explains: “We have entered the 
age of brand experiences. Only brands that create 
an enduring and involving brand story across all 
touch points will be successful.”

To stay at the forefront of marketing, Avant-
garde constantly monitors trends in consumer be-
haviour and marketing. Its own trend forecasting 
unit “Trendbüro” does quantitative and qualitative 
consumer research and regularly compiles the lat-
est consumer insights and trends. Frequently, they 
become the foundation of Avantgarde’s strategic 
work for clients from all industries. On its website, 
the agency runs a blog that covers not only the 
agency’s latest client projects but tracks the most 
innovative ideas and projects in the world of con-
sumer engagements and brand experiences.

Over the years, Avantgarde has expanded its 
business and also offers recruiting services under 
the Avantgarde Experts brand and athlete mar-
keting under the subsidiary Avantgarde Experts. 
Apart from its Doha office the agency operates of-
fices in Munich, Berlin, Dresden and Cologne as 
well as Dubai, London, Moscow, Paris, São Paulo,  
Shanghai, Vienna and Zurich 

AVANTGARDE CREATES SOLUTIONS BEYOND INDIVIDUAL CHANNELS OR DISCIPLINES.

CREATIVE BRAND EXPERIENCES: 
THE FUTURE OF MARKETING

MARTIN SCHNAACK
Founder and CEO
Avantgarde

| Advertorial |
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“THE POST, TELECOMMUNICATIONS AND INFORMATION TECHNOLOGY SECTORS HAVE 
BECOME NOT ONLY ONE OF THE STRONGEST ENGINES OF THE ECONOMY, BUT PERHAPS 

ALSO THE MOST INFLUENTIAL SECTORS IN THE GCC.”

HE DR HESSA AL JABBER
EX-MINISTER OF INFORMATION AND COMMUNICATIONS TECHNOLOGY
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Some of greatest progress seen in Qatar’s ICT 
sector was in implementing e-government 
practices. In 2015 alone, 331 government digital 
services were launched, bringing the total of 
online government services to 547, well on its 

way to meet the goal of 1,000 e-services by the end of 2016.  
Qatar is more than halfway toward its goal of making 100% 
of government services available online ahead of the 2020 
target date, ictQatar has said. Some of the new services 
include Hamad Medical Corporation’s health card renewal; 
find your doctor; vehicle exit permit; a health encyclopedia; 
road opening and closure permits; and many more. Qatar is 
also guiding other GCC members in bringing their government 
services online. ictQATAR hosted the 16th meeting of the 
GCC e-Government Executive Committee in October last year 

which tackled several topics such as the progress made on 
GCC e-government initiatives, including the joint initiatives as 
contained in the GCC Guidelines Strategy.

Mobile device users could also conveniently access and 
use the e-services and information provided at the Hukoomi 
portal by downloading and installing the new Hukoomi Mo-
bile App on their smartphones and tablets. The app is an extra 
interactive channel between Hukoomi and its users, targeting 
faster and easier e-services and information that need to be 
available and accessible anytime, anywhere, and is part of the 
continued improvement of the Hukoomi portal, ictQatar said 
in a statement. Now available for Apple, Android, Microsoft 
and BlackBerry devices, the app, spanning 4.4 million pages, 
offers users access to location maps and points of interest 
based on category preference such as business, government, 

DIGITAL 
AND BEYOND
THE MINISTRY OF INFORMATION AND COMMUNICATIONS TECHNOLOGY, 
ICTQATAR, HAD MUCH TO CELEBRATE IN 2015 – FROM VALIDATIONS IN 
THE FORM OF GLOBAL RANKINGS THAT PLACED QATAR AMONG THE MOST 
CONNECTED AND DIGITAL-READY COUNTRIES IN THE WORLD TO THE LAUNCH 
OF PROGRAMMES AT HOME THAT WORKED TO BRING DIGITALLY MARGINALISED 
GROUPS LIKE THE ELDERLY AND MIGRANT WORKERS ONLINE. 
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finance, health, education and much more. A directory search 
is also available, which allows users to access and contact 
government entities and public services. They can also view 
the government mobile applications store and download 
any app, access all information and services available on the 
Hukoomi portal through a unified search and submit their 
 feedback and suggestions for better services. 

ictQatar also launched several notable digital literacy pro-
grammes, notably Better Connections, a phased initiative de-
signed to include migrant workers with little to no ICT skills 
in Qatar’s digital society by ensuring they have access to ICTs 
and the Internet where they live. Phase 1 was launched in Jan-
uary 2015 when MoUs were signed with several institutions 
such as the Supreme Committee for Delivery & Legacy, Qatar 
Foundation, ROTA, RAF, Microsoft Qatar and CH2M. Phase 2 
was launched in June 2015 with MoUs signed with the Nation-
al Human Rights Committee, Qatar Rail, Ezdan Holding Group, 
Msheireb Properties, Qatar Fuel (WOQOD), QDVC and UCC. 

The elderly also will soon enjoy better access to use and 
benefit from information and communication technologies 
with the help of their children and younger relatives who will 
teach them how to use and perceive these technologies, ac-
cording to Wasla. Wasla, which translates as “link” in Arabic, 
is wrapped into a larger Digital Inclusion Strategy launched 
in 2014 May by ictQATAR. Over 60 teachers and coordina-
tors of various subjects from some 45 schools have attended 
training sessions at Wasla, the intergenerational ICT learning 
programme for the elderly. Exercises for the elderly include 
how to create and use an email, how to use mobile phones, 

the Internet, search engines, as well as some important por-
tals related to everyday life like Hukoomi and the Ministry of  
Interior’s website. 

ictQatar also launched SafeSpace, an easy, user-friend-
ly website with an attractive content display style that aims 
at raising awareness of Internet safety issues. It is also rich 
with information, resources and tips for children, teenagers, 
educators and parents on how to enjoy the internet safely. 
SafeSpace won the Best eGovernment Website award at the 
fourth GCC eGovernment Award, Conference and Exhibition, 
which took place in November in Bahrain. ictQatar also rolled 
out a phased programme, called “Haseen”, an Internet safety 
and security awareness program for students, which tackles 
up to 13 cybersafety topics and aims at empowering students 
in education stages from 1st to 12th grade to stay safe on-
line. Over 292 teachers and coordinators of different subjects 
from 155 independent and international schools were intro-
duced to and trained in the Haseen educational cybersafety  
programme at 17 interactive workshops throughout the year.

On the business front, ictQatar launched the ICT Observa-
tory, an online central repository of data and statistics relat-
ing to the country’s dynamic ICT landscape. It is accessible 
to businesses, entrepreneurs, researchers, policy makers, 
government entities and the general public. The ICT Observa-
tory is a trusted source of information from various sources 
including specialised surveys on ICT usage, data from licensed 
telecoms operators, and international reports and aggregat-
ed data from other government entities in Qatar. Users can 
view indicators, identify trends, review charts and tables 
and browse and download analytical reports from the ICT  
Observatory for further analysis and use.

Cybersecurity was also never far from everyone’s minds and 
the Qatar Computer Emergency Response Team (Q-CERT) at 
ictQATAR conducted its third annual National Cyber Securi-
ty Drill “Star-3” in collaboration with Qatar University. Cyber 
drills are exercises that measure the level of readiness against 
evolving cyber threats. Every year, Q-CERT conducts the drill in 
a different format for different purposes. Star-1 tested incident 
response and reporting capabilities; Star-2 tested cross-sector 
communication in times of crisis; and Star-3 was sector specif-
ic, focusing on building defence strategies with the objective 
of creating an opportunity for participant organizations to test 
and improve their internal procedures, understand cyber se-
curity holistically and assess sectorial maturity. Organizations 
from the sectors of energy, finance, government, telecom-
munications, healthcare, education, sports and transporta-
tion participated in Star-3, in addition to ICT providers and  
academia 
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 QATAR WAS RANKED FIRST WORLDWIDE ON THE 
INDICATOR MEASURING THE PERCENTAGE OF INDIVIDUALS 
USING THE INTERNET IN DEVELOPING COUNTRIES (91.5%) 

 FIRST AMONG ARAB COUNTRIES AND SECOND GLOBALLY 
ON THE INDICATOR MEASURING THE PERCENTAGE OF 
HOUSEHOLDS WITH INTERNET (98%)

 QATAR ALSO CAME FIRST AMONG ALL ARAB COUNTRIES 
AND 12TH WORLDWIDE ON THE INDICATOR THAT 
MEASURES THE PERCENTAGE OF INDIVIDUALS USING 
INTERNET IN 2014 (91.5%) 

 QATAR RANKED 15TH AT THE WORLD LEVEL ON THE 
INDICATOR THAT MEASURES THE ACTIVE MOBILE 
BROADBAND SUBSCRIPTIONS PER 100 INHABITANTS.

2015 EDITION OF THE STATE 
OF BROADBAND REPORT
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The first Qatar e-Commerce Forum was rare 
and refreshing, and unlike anything we have 
been to before. Not one bit like the “all talk, no 
action” affairs that you’d expect. There was a 
very honest introspection of what is impeding 

Qatar’s e-commerce push and the important initiatives that 
were announced at the event to counter these. Not a promise 
of something to come someday, but very concrete steps in 
the form of the Qatar National e-Commerce Roadmap, which 

gave real momentum to the discussions which took place 
there that day. 

At first glance, it is hard to imagine why e-commerce in 
Qatar isn’t doing as well as it should, considering the high 
disposable income of its citizens, the strong and secure ICT 
infrastructure and its highly connected society. According to 
ictQatar, while transactions worth QR3.67 billion ($1 billion) 
are conducted annually online in Qatar (which is poised to 
reach QR7.34 billion ($2 billion) by 2020), this accounts for 

THE E-COMM 
WAKE-UP CALL
THE SERENDIPITOUS COMING TOGETHER OF SEVERAL NATIONAL AND PRIVATE 
INITIATIVES MIGHT MARK THIS YEAR AS A TURNING POINT IN THE WAY THE 
COUNTRY TRANSACTS ONLINE.
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only 14% of the total retail spend of the population. However, 
online shoppers in the country are the highest spenders in the 
region ($3,453 per user per year), with an average single trans-
action valued at QR970 ($264). Numbers show that the issue 
is not exclusive to Qatar. Around the Gulf and the larger MENA 
region, e-commerce is struggling to pick up. In fact, Qatar is 
doing really well when compared to its neighbours, with in-
creased awareness especially among home-based businesses 
which are trading and marketing through social media chan-
nels and large retailers like Lulu and IKEA who are also going 
online. That’s why this is the perfect time for a concentrated 
push in the right direction to line-up all the components of 
the ecosystem and become a regional leader in this space. 
According to CEO of Payfort, launched in Qatar at the forum, 
Omar Soudodi, the four pillars of e-commerce have to come 
together to establish a thriving ecosystem. “Online marketing, 
i.e., how to get people to visit your site; then the content, how 
to get them to stay with the best price, selection and good 
merchandising; purchase, how to enable paying for the prod-
uct with minimum friction; and then the delivery mechanism.” 

THE LAST LEG
HE Dr Hessa Al Jaber, Minister of Information and Commu-
nications Technology, who spoke at the forum said that the 
Qatar National e-Commerce Roadmap, the result of in-depth 
analysis and consultations with different stakeholders, out-
lines the main strategies for moving forward. She said, “We 
need a comprehensive and integrated ecosystem unlike the 
one we have today where every party is responsible for a small 
part of the network. What should we do? We will liberate the 
postal market and open it to competition. QPost is undergo-
ing reforms and modernisation, and hopefully will be able to 
compete with the likes of Aramex and DHL, providing services 
we expect and deserve.” This was a milestone announcement 
made at the event. Delivery services may not be the weakest 
link in the country’s e-commerce chain, but it is the most ob-
vious one – highly visible and tangible. The addressing sys-

tem is a mess, the P.O. box concept wholly inadequate and 
delivery times are completely unacceptable. The huge reform 
in this space will send a clear signal to all the players about 
our readiness to grow and mature. And opening up this mar-
ket to international logistics companies is just one part of the  
equation.

QPost’s Chairman and Managing Director, Faleh Moham-
med Al Naemi, who also spoke at the forum gave some prom-
ising indications about the direction of postal services in the 
country. He spoke about the national addressing system – or 
INWANI; while adoption has been slow, it has been launched 
in Al Wakra and QPost is analysing the data from this pilot, 
he said. “We are investing in our fleet and hope to treble the 
number of transactions we do currently, i.e., 400,000 in the last 
three months, and capture 90% of the local market,” he said. 
He spoke also about innovative logistics solutions that QPost 
aims at piloting in Qatar – from e-lockers which provide cus-
tomers with secure and automated parcel lockers to offering 
customers alternative and convenient delivery locations such 
as malls, shopping centres, educational campuses, etc., and 
launching a virtual address for international shipments from 
America, Europe and Asia. 

THE PAYMENT PROBLEM
Among Qatar’s banking population, only 49% have debit 
cards and credit card proliferation is even less, at only 29%. 
This explains why cash on delivery remains a popular method 
of payment, although it is fraught with risks. One reason for 
this may be the fear and lack of trust when it comes to e-pay-
ments. HE Dr Al Jaber explained that with the implementation 
of the e-Commerce Transaction Law, the Consumer Pro-
tection Department will work to protect consumers on the  
Internet as well and create trust. 

Payfort facilitates merchants to accept payments through 
its four different services – online payment through cards or 
direct banking, cash on delivery, paying at designated points 
and installments. “We provide one or a combination of these 

“We need a comprehensive and integrated ecosystem, 
unlike the one we have today where every party is 

responsible for a small part of the network.”

HE DR HESSA AL JABER 
EX-MINISTER OF INFORMATION AND 

COMMUNICATIONS TECHNOLOGY
STATE OF QATAR
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services according to the specific market, after studying the 
behaviour of consumers. In Qatar, people use Visa/Mastercard 
or bank accounts, so our services are limited to this,” Soudodi 
says. Paypal, which is also relatively popular in Qatar, is anoth-
er payment method they offer. While 75% of the users in the 
country still primarily use cash, Payfort hasn’t rolledout of its 
pay@home, i.e., cash on delivery service here unlike in other 
markets like the UAE. But Soudodi says that even in the UAE, 
the service was provided only for large clients like airlines.

While cash on delivery is less than ideal, merchants and 
payment providers can’t turn a blind eye to it because of its 
prevalence in the region. Even at the cost of “encouraging” 
it. “I feel it’s more about mirroring the consumer, which is 
what we try to do. Yes, we have to motivate them to transact 
through other methods also but first we have to give them a 
trigger/an incentive,” he says. 

According to ictQatar, in the absence of services like Pay-
fort, merchants are subjected to a costly and complex process 
through national banks in order to set up e-payments, and 
this could be a huge deterrent, especially for start-ups and 
SMEs. On the consumer side, the buzzword is options. Giving 
them as many choices as possible so that they are empow-
ered to use the most comfortable mode of payment – even if it 
is the cumbersome cash on delivery or the outlandish Bitcoin. 

Another significant step in this direction was taken with the 
launch of the Mobile Money Payroll service by Qatar National 
Bank and Ooredoo. This electronic system for employee sala-
ry transfers was announced at the forum as well and is “a safer 
and more efficient way to deposit salaries directly in the em-
ployee’s mobile money wallet and will include a special deb-
it card which can be used at ATMs and other points of sale”, 
according to QNB. This is a big boost for the Wage Protection 
System that the government is so keen on. And more impor-
tantly, it’ll empower the often unbanked blue-collar popu-
lation, which has hitherto stayed clear of any e-commerce  
activities, and make it easier for them to transact online.

YOUR NEIGHBOURHOOD RETAILER
Despite the litany of problems plaguing e-commerce in the 
country, when we asked Soudodi to pick the one that needs to 
improve the fastest, he said without hesitation, “In Qatar, it’s 
about the supply. Most customers buy from overseas, but the 
idea is to increase supply by encouraging entrepreneurship 
and helping local companies and merchants to go online.” 
   Incidentally, some of Qatar’s newest and most innovative 
companies in the e-commerce space were at the forum – 
from eGrab who deliver groceries from your local supermar-
ket, to Pick and Drop who, as the name suggests, could be 
your personal errand man dropping off your dry cleaning or 
delivery from that favourite restaurant of yours that doesn’t 
do delivery. Rubbing shoulders with them were successful, 
veteran (relatively speaking) e-commerce ventures like Q 
Tickets. It was an interesting juxtaposition of their respective 
challenges; in fact, the start-ups were invited to speak about 
a few of them in a panel session – from funding to finding and 
retaining talent. It is worth noting that many of them – like 
Qatar Best Deals and Urban Point (both online marketplac-
es) – had been or are currently being incubated at the Digital  
Incubation Center at ictQatar. 

E-COMMERCE OF THE FUTURE
But just because there are a lot of unanswered questions for 
the present, doesn’t mean we can’t dream about the future. 
There was chatter about drones, 3D printing and robotics 
which will reduce cost of delivery, expand production and 
automate services, respectively. HE Dr Al Jaber hinted at the 
changes coming to e-commerce thanks to big data. “Big data 
gives us the opportunity to personalise the shopping experi-
ence, create trust and loyalty among customers and also fore-
cast needs and behaviours through predictive analytics,” she 
said while speaking about the government’s smart city initia-
tives which will collect big data on an open, smart-nation plat-
form and make it available for the public and private sectors 

ICT & TELECOMMUNICATIONS

“I feel it [cash on delivery] is more about mirroring the 
consumer, which is what we try to do. Yes, we have to 

motivate them to transact through other methods also 
but first we have to give them a trigger/an incentive.”

OMAR SOUDODI
CHIEF EXECUTIVE OFFICER

PAYFORT

PHOTOS COURTESY OF 
UMER SHABIB
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Building on a decade-long commitment 
to a buoyant telecommunications sector 
and a regulatory environment that fosters 
a knowledge economy, the independent 
Communications Regulatory Authority (CRA) 

continued its mandate to bring a broad range of innovative, 
high-quality, and reasonably priced communications 
services to individuals, businesses, and government.

CRA scored some notable achievements in 2015, using 
a range of regulatory and enforcement powers to ensure 
that competition in the communications sector thrived and 
consumer rights were protected.  Three themes emerged:  
continuation of a healthy and growing telecommunica-
tions market, enhanced protection of consumer rights, and 
a robust regulatory and legal framework that supports the  
development of the sector.

 
A HEALTHY AND GROWING SECTOR
Increased revenues and market size, new products, and sta-
ble net profits characterized the state of the telecommuni-
cations market.  Total market revenue in 2015 increased by 
over 10% for the third consecutive year. Total market reve-
nue is estimated to be QR9,958 million in 2015, with mobile 

revenue continuing to provide the greatest proportion of  
revenue and growth in the market.

Mobile and fixed-line subscriptions (including broadband) 
have steadily increased. From 2009 to 2015 total subscrip-
tions more than doubled and are projected to be more than 
5,000,000 by the end of 2015. Both service providers contin-
ued to invest significantly in their networks and fibre broad-
band connection speeds reached up to 100 Mbps. Qatar has 
one of the highest mobile SIM penetration rates in the world, 
and competition has brought significant uptake in mobile 
data services. 

PROTECTION OF CONSUMER RIGHTS
Consumers are benefiting from wide-ranging consumer 
protection efforts.   Along with the 2014 Consumer Protec-
tion Policy, a Code on Advertising, Marketing and Branding, 
released a little more than a year ago, is designed to protect 
consumers from misleading and unfair practices by tele-
communications service providers. CRA is actively involved 
in resolving complaints that consumers haven’t been able to 
resolve with their service provider. From June 2014 through 
December 2015, 90% (1,893complaints) have been re-
solved, and the rest are in progress.  In addition, a Consumer  

THE LAST WORD 
IN TELECOM
SINCE ITS INCEPTION, THE COMMUNICATIONS REGULATORY AUTHORITY 
HAS BEEN ENSURING A COMPETITIVE COMMUNICATIONS SECTOR AND THE 
PROTECTION OF CONSUMER RIGHTS IN QATAR.

ICT & TELECOMMUNICATIONS
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Satisfaction Survey conducted for CRA found that while a 
majority of telecommunications users in the country are 
generally satisfied with the quality of service provided by 
their service providers, pricing, rate plans, and complaint 
resolution were cited as key areas for improvement. While 
a great deal of progress has been made in the area of con-
sumer rights, CRA is continuing to strengthen the codes and 
frameworks that will protect consumers in the future.

A ROBUST REGULATORY AND LEGAL FRAMEWORK 
A recently developed Competition Policy Framework is 
aimed at creating a certain and stable environment in which 
market participants understand under what circumstances 
CRA will undertake investigations into anti-competitive be-
haviour targeted at segments that pose challenges in the 
delivery of effective competition and good outcomes for 
consumers. A quality-of-service (QoS) framework is being 
developed so that the performance obligations of networks 
and service providers are clear. Terms and conditions for ac-
cess to and/or sharing of civil infrastructure have been put 
in place. In addition, CRA is focusing on regulation in whole-
sale markets to decrease retail regulation, which is expect-
ed to benefit the fixed sector in particular, and to reproduce 
some of the steady growth in the mobile sector. In terms of 

enforcement mechanisms, CRA published the Dispute Res-
olution Procedures that establish a regulatory framework 
to fairly and efficiently investigate and resolve disputes  
between access providers and/or access seekers.  

LOOKING TOWARD THE FUTURE
The hallmarks of Qatar’s regulatory framework will remain 
predictability and clarity, ensuring that Qatar continual-
ly enhances its rich landscape of services. Because CRA’s 
mandate extends to regulating the postal sector as well 
as ensuring access to digital media, CRA will work close-
ly with the relevant ministries and government agencies 
to develop and put in place a new communications and 
postal law to ensure that CRA is able to fulfill its mandate 
and develop the regulatory framework that contributes to 
a smart, connected, and economically diverse nation.  In 
addition, CRA is well positioned to be a pioneer in relation 
to Internet services. Moving forward, CRA will assess sec-
tor dynamics and balance policies and regulations that 
consider the economic impacts of digital media on tele-
communications service providers, OTTs, platforms, or ap-
plications. To support this approach, CRA will coordinate 
and cooperate with other regulators in the region, thus  
fostering the development of a buoyant, smart economy 

ICT & TELECOMMUNICATIONS

OOREDOO AND VODAFONE ANNUAL REVENUES 
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Being a junior officer at a multi-
national bank back in the 80’s 
didn’t satisfy C V Rappai’s thirst for 
innovation; he instead focused on 
a start-up business in electronics. 

What started out as a small store in Msheireb 
with three employees has now expanded to over 
15 retail outlets and 1,000 employees in a span 
of 30 years. The journey has been exciting, tiring 
and extremely satisfying, he says. There have 
been countless challenges to bring as many as 
30 brands under one umbrella; but the passion 
for innovation prevailed. “We believe in offering 
personalised service and retaining customers,”  
he says. 

CUSTOMER SATISFACTION 
Innovation, service, growth and customer satis-
faction are the four important pillars of success, 
according to Rappai.  At a time when trade exhibi-
tions were the only way to communicate with oth-
er businesses, Jumbo Electronics made a name for 
itself in this niche market by being the only store to 
provide customised solutions to households and 
become a one-stop shop for Qataris and expats 
alike.  

The first brand to be retailed at its stores was 
the Italian brand Indesit. “Once you have a distrib-
utorship of a brand, it literally means ownership,” 
says Rappai. The store then included LG (goldstar 
at the time) to its portfolio in 1986; today the brand 
holds a major market share in consumer electron-
ics. Other major brands associated with the group 
as their sole distributors are JBL, Harman Kardon, 
Brother, Kenwood and Ariston.  

With the emphasis on making the store a  

destination for every household, it became even 
more important to retain a customer. “Once a cus-
tomer, always our customer,” is the motto of per-
sonalised shopping that all employees at Jumbo 
Electronics follow.

Showroom visits, home delivery, service calls, 
installations and retail outlets all add up to the 
2,000 customers who are served daily. When it 
comes to handling customer grievances, everyone 
from top-level management to the salespeople in 
the outlets is involved, according to Rappai. 

The group also owns warehouses and logistic 
facilities spread over 20,000 sqm with a fleet of 150 
vehicles for delivery, distribution and after-sales 
services. The estimated turnover for the year  

2014-15 was QR635 million and the projected turn-
over could rise up to QR750 million for the current 
year of 2015-16. “Our goal is to become a billion- 
riyal company by 2017-18,” he says.   

SHIFT TO ONLINE RETAIL
For a business to run in perfect harmony, growth 
and innovation go hand in hand. Retail is the life-
blood of the business, Rappai says. Talking about 
milestones for the previous year, he says the three 
major achievements for the electronics chain have 
been the online portal, the MEP wing and Spark 
Qatar. 

The online store gives shoppers the complete 
experience of purchasing and comparing their fa-
vourite brands while sitting in the comfort of their 
home. The website and social media platforms 
have been engaging customers to seek a solu-
tion-based response and ensure a smooth flow in 
their communication channels. 

With the culture of retail moving towards pro-
viding the younger generation with more variety, 
Spark Qatar is a concept store that includes all 
multinational brands under one roof. The test 
outlet that opened in Dar Al Salam Mall proved 
successful, giving Rappai the impetus to open a 
second branch in Barwa Village by the end of 2015. 
Jumbo Electronics and Spark Qatar differ in only 
one way – the brands on offer under each roof. The 
former has specific brands that cater to the needs 
of daily customers (LG, JBL, etc.) whereas the latter 
deals with other popular brands. The hypermarket 
trend is here to stay. 

“Because of all the construction and reduced 
parking spaces, people prefer personalised ser-
vices at their doorstep. If I can change even 10 

A GIANT IN 
ELECTRONIC RETAIL
PROGRESS TALKS TO JUMBO ELECTRONICS CEO AND CO-FOUNDER C V RAPPAI 
ON HOW A CLEAN SLATE AND INNOVATIVE VISION LED TO AN INSPIRED BUSINESS 
MODEL THAT TODAY DELIVERS SERVICES TO OVER 2,000 CUSTOMERS DAILY.

SAJED JASSIM MOHAMED SULAIMAN
Vice Chairman & Managing Director
Jumbo Electronics

| Advertorial |
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showroom-visiting customers into online shop-
pers, there will be a gradual shift towards this  
online retail business we have,” believes Rappai. 

Providing total solutions to the customer paved 
the way for the engineering wing to grow beyond 
barriers. Jumbo ElectroMech is the MEP line that 
has recently set its sights on turnkey projects. This 
line is involved in CCTV and security systems, au-
diovisual solutions, firefighting and fire alarm sys-
tems, plumbing contracts and also HVAC design, 
fabrication and installation works.

The Jumbo group of companies has also 
crossed the 1,000-projects milestone by providing 
their services to many sectors such as residential, 
corporate high-rise towers, hotels, resorts and 
schools. Their clients include some of the biggest 
names in the state such as Ooredoo, Al Fardan, 
Ezdan, Msheireb residences and many more.  

TECHNOLOGICAL INSIGHTS
Market stipulations and challenges from com-
petitors have been the biggest difficulty for Jum-
bo’s retail and distribution stores. Segregation 
of services, brands and products, and delivering 
in-depth knowledge of the products to custom-
ers have helped in the growth of this group of 
companies.  

The uncertainty in technology that comes with 
many products being merged into a few pos-
es a threat to the electronics community. Citing 
an example, Rappai says the digital camera has 
been substituted by the high-resolution camer-
as in Samsung smartphones and iPhones. But 
these constant innovations, seizing market share 

through technological and engineering advance-
ments, is also what brings out marketing innova-
tions in Jumbo’s line of business. 

“The fate of traditional retail stores is being mo-
nopolised by malls. With 25 malls in the coming 
years, customers will prefer to go to a mall where 
they can purchase other goods as well. It may 
look like progress for a business but with bustling 
activity in the stores, there will not be time or the 
element of personalised service for the customer 
which we are delighted to engage in and provide,” 
explains Rappai. Services such as doorstep deliv-
ery and customer care will then play an important 
role in uplifting the market situation in the future. 

INNOVATION IS DIVERSIFICATION
Innovation is redefined in terms of diversification 
at Jumbo Group with two verticals: creation of new 
verticals and modification of the existing services. 

In Qatar, LG has partnered with Video Home & 
Electronic Centre for more than 30 years to bring 
its products to the Qatar market. The past year 
has seen many innovative products launched by 
LG. These include advancements in TV to the next 
level of technology – an OLED screen, a brand 
new Super UHD TV line-up; in mobile commu-
nications it launched the second iteration of its 
curved screen phone, the G Flex2; then its flagship 
G4 smartphone which was later followed with the 
highly acclaimed V10. A 21:9 curved UltraWide® 

Monitor and a range of Minibeam projectors were 
also introduced. Several new home appliances 
and residential air conditioning solutions were 
also announced as well, including the Door-in-
Door refrigerators, big-capacity 6 Motion DD wash-
ing machines, the 58-degree C Titan split air condi-
tioners and the much awaited ‘Cord Zero’ vacuum 
cleaner.

Oscar, the company’s private brand that is mak-
ing its way into the market, consists of low-end 
and mid-range products and services that cater 
to the masses. Home appliances, kitchen utilities, 
portable air conditioners and water dispensers 
etc., form a big portion of this brand’s product  
offering.  

“A brand should innovate in a way that it be-
comes young every day. Presentation plays a huge 
role in visibility of quality products. Placing a prod-
uct on a stand-out counter in any hypermarket 
will attract more attention from consumers and in 
turn be beneficial to the product/business. We are 
constantly working on creative ways of promoting 
our brands and the quality of our products and 
services,” says Rappai. In comparison to their per-
sonalised and after-sales services for larger prod-
ucts, special offers and discounts play an equally 
important role. It’s not just about buying a brand 
or product from them, but also joining their family 
as an insider to avail their loyalty card incentives. 

Electronics is a complicated business at present, 
he says. Market dynamics are constantly changing 
with the presentation of the product and its visi-
bility in the market. For bigger household or elec-
tronics items, the traditional approach of touch 
and feel is still present amongst users, which will 
gradually transform into the modern techniques of 
show and tell through virtual reality.

Being in the race from the beginning is much 
better than entering it at a later stage when there 
is no market left to conquer, he says. With the Qa-
tari community slowly grasping the power of on-
line shopping, it will bridge the gap between busi-
nessmen and customers, reducing the former’s 
cost in terms of space utilised and maximising the  
customer’s convenience. 

Even after being in the business for 35 years, 
Rappai is still humbled by calls and visits from 
his regular customers and takes pride in using his 
green ink to give back something special to his 
community from time to time 

C V RAPPAI
Co-Founder
Jumbo Electronics

LG ELECTRONICS, INC. IS A GLOBAL LEADER 
AND TECHNOLOGY INNOVATOR IN CONSUMER 

ELECTRONICS, MOBILE COMMUNICATIONS 
AND HOME APPLIANCES, EMPLOYING OVER 

82,000 PEOPLE WORKING IN 119 LOCATIONS 
AROUND THE WORLD. WITH 2013 GLOBAL 
SALES OF USD 53.10 BILLION (KRW 58.14 

TRILLION), LG COMPRISES FIVE BUSINESS 
UNITS – HOME ENTERTAINMENT, MOBILE 
COMMUNICATIONS, HOME APPLIANCES, 

AIR CONDITIONING & ENERGY SOLUTIONS 
AND VEHICLE COMPONENTS – AND IS ONE 

OF THE WORLD’S LEADING PRODUCERS 
OF FLAT PANEL TVS, MOBILE DEVICES, AIR 
CONDITIONERS, WASHING MACHINES AND 

REFRIGERATORS. LG ELECTRONICS IS A 2014 
ENERGY STAR PARTNER OF THE YEAR. 

| Advertorial |



120

PROGRESS 2015-2016
ICT & TELECOMMUNICATIONS

 Ooredoo launched Supernet, touted as one of 
the most significant network evolutions in Qa-
tar’s history. As part of the upgrade, Ooredoo 
is introducing three-band carrier aggregation, 
combining 20+10 MHz bands on its 4G+ net-
work, enabling the company to reach higher 
maximum top speeds and offer customers  
faster on-average Internet speeds. 

 Ooredoo Qatar, Nokia Networks and China 
Mobile achieved a record-breaking speed of 
4.1 Gbps over TDD-FDD LTE, in an experiment 
to demonstrate future user demand. At this 
speed, even the most demanding mobile users 
would be able to download a full-length 5 GB 
high-definition movie in 11 seconds and simul-
taneously upload a five-minute 30 MB video clip 
from a concert in less than a second.

 Ooredoo Qatar and Nokia Networks announced 
the launch of LTE-Advanced (LTE-A) three-band 
carrier aggregation technology on the Ooredoo 
Supernet. Nokia technology enables the opera-
tor to provide higher data speeds of up to 375 
Mbps to its customers. The higher speeds are 
already available in several high-traffic areas 
of Doha, including West Bay, the Corniche and 
Katara Cultural Village.

 Ooredoo and Qatar Airways today signed a Mem-
orandum of Understanding (MoU) that will see 
Ooredoo sponsor Qatar Airways’ Onboard Wi-Fi 
service to enhance the customer experience on 
Qatar Airways flights and provide unmatched 
connectivity in the air.  The three-year agreement 
positions Ooredoo as the Exclusive Onboard  

Wi-Fi Sponsor for all Qatar Airways flights that are 
equipped with onboard Wi-Fi. With Ooredoo’s 
sponsorship, all passengers can enjoy the first 
fifteen minutes of Wi-Fi free of charge, enabling 
them to contact loved ones on the ground. After 
the no-charge period, customers will be able 
to continue using the Wi-Fi service by entering 
their credit card details when prompted. This 
agreement is the latest in a line of cutting-edge 
initiatives between Qatar Airways and Ooredoo, 
which include an initiative by the national airline 
to move both its primary and backup data to 
Ooredoo’s cloud-hosting platform, announced 
earlier this year. On-board Wi-Fi is part of Qatar 
Airways’ state-of-the-art communications sys-
tem available on all A380, A350, B787, A319, and 
select A320 and A330 aircrafts. 

 Ooredoo announced the completion of its spe-
cial project to roll out the Ooredoo Supernet 
across Qatar’s deserts to provide 4G and 4G+ 
coverage in time for camping season. The proj-
ect has been designed to deliver an intensive 
upgrade and expansion of the Ooredoo Super-
net in desert camping areas and has involved 
the addition of 12 new Mobile Shelters and the 
upgrade of 53 desert sites to 4G+ services.

 Ooredoo reached the milestone of three million 
mobile customers, as the company continues to 
offer a wide portfolio of services on its network.

 The Ooredoo Mobile Money service was ex-
panded to allow customers to purchase Data 
Recharges and Ooredoo Passports using the 
Mobile Wallet feature via the Ooredoo Money 
App.

 The company signed up with Careem to allow 
customers to top-up their “Careem Credit”  
accounts via their Hala or Shahry account.  

 The company’s new generation of Ooredoo 
Self-Service Machines (SSMs) are now able to 
sell pre-paid SIM cards and are enabled to do 
QID scanning.

 Ooredoo has today launched a new competi-
tion that invites all women in Qatar to submit a 
story about an inspirational woman who made 
a difference in their lives, as part of the compa-
ny’s annual celebration of women’s achieve-
ments. The theme of the contest and this year’s 
celebration is “Sheroes” – female heroes 

OOREDOO 
HIGHLIGHTS
THE INCUMBENT NATIONAL CARRIER HAD A BUSY YEAR WITH SEVERAL FRUITFUL 
PARTNERSHIPS AND CUTTING-EDGE TECH OFFERINGS. HERE IS A SHORT LIST OF SOME 
OF THE SIGNIFICANT ANNOUNCEMENTS FROM OOREDOO IN 2015.

SHEIKH ABDULLA BIN MOHAMMED BIN 
SAUD AL THANI
Chairman
Ooredoo
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VODAFONE
A YEAR OF CHANGE
WITH CHANGES IN EXECUTIVE MANAGEMENT AND DECLINING REVENUES, VODAFONE QATAR 
HAS HAD A TOUGH YEAR BUT CONTINUES TO SHOW ITS COMMITMENT TO THE PUBLIC OF QATAR 
THROUGH INNOVATIVE OFFERINGS AND COMMUNITY PROGRAMMES.

ICT & TELECOMMUNICATIONS

Near the close of the year Vodafone 
Qatar announced the appointment 
of Ian Gray as Chief Executive Officer 
with effect from December 1, 2015, 
taking over from Kyle Whitehill. Ian 

Gray joins Vodafone Qatar from Vodafone Egypt 
where he was Chairman, having served on its board 
for over 14 years, including time as CEO of the 
company. This momentous announcement came on 
the heels of a whole year of network modernisation, 
which strained the company’s revenues. Vodafone 
Qatar invested over QR650 million in upgrading all 
of its network sites with the installation of more than 
200 new outdoor and indoor sites resulting in 300% 
more data capacity, 300% more 4G coverage and 
30% more 3G coverage. A special focus has been on 
increasing the capacity in the most populated areas 
in Qatar, with Wakra and Shahaniya the latest areas 
to benefit from an additional 30% capacity boost. 
Moreover, just in time for the desert camping season 
21 sites were activated in the most popular camping 
areas including Sealine and Fuwairit. Vodafone also 
announced that it is the first telecom operator in 
Qatar and one of the first in the world to have the top 
speed of up to 375 Mbps live on its network. This was 
completed after it tested and rolled out 3 Band LTE 
Carrier Aggregation across its sites in Doha Corniche 
and the Qatar Science & Technology Park (QSTP) 
with other additional sites across Doha.

Vodafone Qatar also introduced innovative prod-
ucts and services last year. To celebrate World Tele-
communications Day, which falls annually on May 
17, Vodafone launched the Vodafone Smart first 6, 
the most affordable Android 4.0” smartphone at 
QR229. It unveiled special offerings like its first luxu-
ry telecoms plan – London Edition – in an exclusive 
event held at Harrods store in London, and attended 
by VIPs and both Vodafone Qatar and Vodafone UKs 

management. With London Edition, both Qatar and 
the UK are regarded as home countries, eliminating 
all roaming charges on the Qatari and UK London 
Edition SIMs for both destinations. The invite-only 
limited edition plan is easily managed through a 
dedicated account manager.

Vodafone Qatar launched a new Vodafone Falla 
Club and Falla plans exclusively for customers un-
der 24 years old.  Both are designed for the youth in 
Qatar and packed with data, local calling and dis-
counts on lifestyle benefits. Customers can opt-in 
free of charge and can enjoy member benefits like 
10 GB free data bonus, valid for the first month after 
joining; a buy-one get-one free cinema ticket and 
standard snack combo on every Vodafone Tuesday 
offer; and exclusive deals on food delivery through 
Qatar’s leading food delivery app, Foodonclick. Ad-
ditionally, Vodafone Falla Club members will get to 
enjoy their favourite tunes with a free membership 
to Anghami+. Along with the Vodafone Falla Club, 
Vodafone launched new Falla Prepaid and Postpaid 
plans that offer data and local calling bundles. 

Vodafone Qatar also declared itself to be a Sha-
ria-compliant company whose shares can be traded 
– bought and sold – without religious concerns or 
the need for money purification. Its half-year opera-
tional highlights for the six months ending Septem-
ber 30, 2015 include 1,486,000 mobile customers 
(an increase of 8% compared to September 2014); 
total revenue of QR 1,066 million (a 7% decline over 
the same period last year); mobile average revenue 
per user was QR111 (a 13% year-on-year drop, but 
stable compared to the previous quarter to 30 June 
2015); EBITDA achieved QR211 million for the period, 
29% lower year-on-year, and representing an EBIT-
DA margin of 20%; and a net loss of QR213 million for 
the period, while loss per share was QR0.25.

Vodafone Qatar was named among the top three 

Employers of the Year in MENA. At the 7th Annual 
MENA HR Excellence Awards 2015, which were held 
alongside the 10th Annual Human Assets Expansion 
Summit MENA, Vodafone came in second place for 
“Employer of the Year - Private Sector”. Vodafone 
announced that it will become one of the first or-
ganisations worldwide to introduce a mandatory 
minimum global maternity policy. By the end of 
2015, women working at all levels across Vodafone’s 
30 operating companies in Africa, the Middle East, 
the Asia-Pacific region, Europe and the US will be 
offered at least 16 weeks’ fully paid maternity leave, 
as well as full pay for a 30-hour week for the first six 
months after their return to work.

Vodafone Qatar launched the third edition of its 
annual literary competition, under the patronage of 
HE Dr Hamad bin Abdulaziz Al Kuwari, the Minister 
of Culture and Heritage, and was Knowledge Spon-
sor of Qatar University’s Innovation Day which was 
held on May 27. The company co-sponsored a trip 
to Indonesia for 24 ROTA volunteers from HBKU who 
were able to apply their educational and leadership 
skills at Al Bayat village where they attempted to  
enhance access to education for children there. 

In September, Vodafone Qatar launched its first 
GRI Sustainability Report covering the company’s 
activities during the 2014 calendar year and follow-
ing the Global Reporting Initiative (GRI) principles 
of sustainability context, stakeholder inclusiveness 
and materiality analysis. It was recognised with the 
Best CSR Initiative Award at the third Conference on 
Corporate Social Responsibility & Awards organised 
by Dar Al Sharq. Dana Haidan, Head of Corporate 
Social Responsibility & Sustainability at Vodafone 
Qatar, was also named among the “100 Most Tal-
ented CSR Leaders” by the World CSR Congress 
at an event which was held earlier in the year in  
Mumbai, India 
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WHERE DATA HAS 
A LUXURIOUS 
HOME
CHATTING TO PROGRESS AT ONE OF THEIR STATE-OF-THE-ART DATA CENTRES, MEEZA’S 
CHIEF EXECUTIVE OFFICER ENG. AHMAD MOHAMMED AL KUWARI HELPS US UNDERSTAND 
HOW THE COMPANY IS CONSIDERED THE BACKBONE OF QATAR’S ICT.

Deep within its massive 100,000 square feet facility at 
Umm Garn, air cooling systems buzz against the hot 
desert air, protecting vital operations data belonging to 
the Qatari government and some of the country’s most 
sensitive organisations. This is only one of three MEEZA 

data centres known as M-VAULTS, which are the only Design and Build 
Tier III data centres in Qatar. Here, the company operates to the most 
exacting international standards, enabling businesses to benefit from 
greater efficiencies and reduce risks. MEEZA’s offerings include Data 
Centre Services, Managed IT Services, IT Security Services and Cloud 
Services. The organisation has established a Centralised Command 
and Control centre (C3) that monitors and optimises its services for its 
clients. The LEED Platinum-certified Umm Garn facility (the first and 
only in the region) is so secure that entering the facility needs to go 
through multiple security checkpoints. 

The past year has been important for MEEZA, he says, which has 
been taking more initiatives relating to smart cities and the mega proj-
ects within the country. MEEZA is becoming a recognised systems inte-
grator and is rapidly establishing its expertise in the area of smart cities 
and the Internet of Things. In 2015, MEEZA was appointed the Master 
Service Integrator of Msheireb, one of the largest smart city implemen-
tations in Qatar. Another highlight, Al Kuwari notes, is the signing of an 
agreement with Maersk Oil which appoints MEEZA as a hosting facility 
for  primary and disaster recovery site. “This shows the trust we have 
among the private sector, especially the critical oil & gas industry,” he 
says. “As a managed services provider in the country, we are trying to 
reach out to all the big clients and support the vision and mission of 
MEEZA, which is to be the preferred IT and managed services provider 
in the Middle East and North Africa,” he says. “By providing an end-to-
end service, MEEZA has established itself as a one-stop shop for any  

“We at MEEZA are always aiming high. We want to 
show the country our potential and capabilities 

and are sparing no efforts to support government 
initiatives to give the country the best IT and 

managed services in Qatar.”

ENGR. AHMAD MOHAMMED AL KUWARI
CHIEF EXECUTIVE OFFICER

MEEZA

ICT & TELECOMMUNICATIONS
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corporate which wants to outsource its IT services to bring about ef-
fectiveness, value addition and security without any hassle.” Addi-
tionally, the company provides the Qatari people and others through-
out the region with opportunities to undertake fulfilling careers in the 
IT industry.

IN THE CLOUD
MEEZA is one of the active proponents of advancing cloud technology 
in the country. The perception of most people is that cloud services 
are not secured. But what is not known is the fact that there are public 
cloud environments that are extremely well protected with the latest 
technology being managed by the best breed of experts. “MEEZA is at 
the forefront of this kind of environment,” Al Kuwari says. “We believe 
Cloud Services hold an array of opportunities. Most of the companies 
here and government organisations want to adopt cloud services for 
their cost-effectiveness and readiness of the technology. Our strength 
as a Qatari company that can host this inside the country gives us a 
great advantage and helps us add more value. As a popular part of 
our service portfolio, we can tell that a lot of companies in Qatar, irre-
spective of their size, are eager to capitalise on the Cloud.” SMEs are 
an important growth area for MEEZA. “Through our alliances with our 
banking clients, who act as our link to SMEs, we support them intel-
ligently, and also by launching new Cloud-based services that give 
them different options to go to market faster and spend less on build-
ing infrastructure,” he says. 

STEEL BUBBLE
MEEZA prides itself on having the first commercial Security Opera-
tions Centre (SOC) in Qatar which enables them to help their clients 
mitigate digital and cyber security threats with a network of intercon-
nected, highly resilient and geographically diverse continuity services. 
“Cyber attacks are a way of life in the IT world. The best way to resolve 
this is by having the right partners to give you support and advice be-
fore the attacks even happen. Without this, it can be very challenging. 
We at MEEZA are equipped with the latest technology when it comes 
to cybersecurity, developing tests and vulnerability assessment. We 

have a strong alliance with Q-CERT (Qatar Computer Emergency Re-
sponse Team) and hold regular engagements in order to collaborate 
with them when it comes to attacks and queries. They, meanwhile, 
work with us in increasing awareness and sharing critical security in-
formation. So today we are an important source for the government to 
help analyse and review the type of threats coming to Qatar, prepare 
for them and be proactive when it comes to protecting against both 
common threats and those that are targeted and specific to certain 
industries,” Al Kuwari says.  

MEEZA’s advanced security monitoring service provides alerts and 
notifications 24 hours a day, seven days a week for an organisation 
that requires constant security monitoring of its critical assets and in-
frastructure. The service delivers regular reports to track the progress 
of incidents and provides trending and historical analysis of all issues 
seen in the client’s critical assets. 

MEEZA’s vulnerability scanning and reporting services provide cli-
ents with a cost-effective solution to comprehensively assess the se-
curity posture of critical networks, servers and endpoint assets. They 
will support organisations in understanding the level of exposure they 
have from infrastructure to internal and external threats. The ser-
vices will help them stay compliant with regulatory requirements for 
vulnerability identification and resolutions. The key benefits of these 
services, coupled with comprehensive Disaster Recovery and Business 
Continuity Services, are the minimising negative impact on revenue, 
market share and overall customer attrition rate caused by unfore-
seen events; robust protection of complex IT environments; and the 
overall reputation of the organisation. Increased confidence ensures 
that your investment in Business Continuity provides the operational 
and availability assurance that clients expect. 

Even as we wrap up the meeting with the CEO, he is preparing to 
show an important prospective client around the facility. For MEEZA, 
the potential both inside and outside the country is virtually endless. 
“We at MEEZA are always aiming high. We want to show the country 
our potential and capabilities and are sparing no efforts to support 
government initiatives to give the country the best IT and managed 
services in Qatar,” Al Kuwari says 

ICT & TELECOMMUNICATIONS
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After a whirlwind 2014 when Qatar Science and 
Technology Park (QSTP) played host to some 
of the world’s best tech centres, it was time 
to refocus the attention inward. QSTP is now 
tapping the country’s small and medium-sized 

enterprises sector as part of its next development phase with a 
renewed interest in strengthening and promoting the Proof of 
Concept Fund (POCF). Though the tech hub houses big names 
in innovation like Boeing, Siemens, Cisco, Thales, Total and 
more, POCF is meant to be the main vehicle for helping the 
innovation-driven enterprises flourish by providing grants that 
can be used primarily for personnel, overhead, equipment, and 
patent costs. To take advantage of the fund, any submitted 
concept should be able to prove that it fills the gap between 
applied research and market exploitation in line with the four 
key themes supported by QSTP – Energy, Environment, Health 
Sciences and Information & Communication Technologies. 

In an earlier interview, Managing Director of Hamad Mo-
hammed Al Kuwari had said that hubs like QSTP play a  

critical role in sparking meaningful collaboration across sec-
tors, ensuring that historic investments in education and re-
search pay off in the form of skills, intellectual property and 
viable technology businesses. QSTP itself is still in expansion 
mode, says Al Kuwari in outlining the hub’s future plans. “We 
are at 95% occupancy and on track, having officially started 
design work on the next phase. The plan is to have two more 
buildings within the park and free zone – a technology build-
ing similar to Tech 1 and Tech 2, which incorporates feedback 
from our members, enhancing functionality and further sup-
porting their work; and Tech 4, which is going to be more of a 
workshop where tenants who require heavy-operation testing 
will be housed,” he said. 

Speaking about the draw of QSTP, he said, “Companies 
are attracted to QSTP’s model, notably because we offer 
world-class infrastructure that supports complex technology 
research projects. Additionally, we offer freedom operating 
as a free zone, meaning we can license companies that are 
100% foreign-owned, with no taxation on their income or on 

INNOVATION 
NATION
FOR SEVERAL YEARS NOW, QATAR SCIENCE AND TECHNOLOGY PARK HAS 
BEEN THE HUB OF INNOVATION IN THE COUNTRY, ITS GLEAMING CORRIDORS 
BRANCHING OFF INTO BUZZING CENTRES OF RESEARCH, WHERE BRILLIANT 
MINDS WORKED ON TOMORROW’S TECHNOLOGY. 

“QSTP is a state-of-the-art cluster designed to bring key 
players within the technology innovation ecosystem 

under one roof, but our mission is much bigger than this. 
We strive to inspire and nurture a culture of innovation 

in the country and the region. I believe the region thrives 
on local talent who can, with the right support, secure 
a spot for Qatar and the region on the world’s map of 

knowledge economies.”

HAMAD MOHAMMED AL KUWARI
MANAGING DIRECTOR

 QATAR SCIENCE AND TECHNOLOGY PARK

ICT & TELECOMMUNICATIONS
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imported goods used for technology development.” But he is 
equally proud of the non-tangible benefits of being a part of 
QSTP. “The culture and community we have defined at the 
park among staff, tenants and Qatar’s wider entrepreneurial 
ecosystem is excellent. We bring local and global industry fig-
ures in the health sciences, energy and ICT sectors to QSTP 
regularly for our TECHtalks series, which has grown into a 
sought-after knowledge forum. Increasingly, these are the 
types of programmes and services that add value for tenants 
and entrepreneurs while increasing the attractiveness of the 
cluster itself.”

This year entrepreneurs, start-ups and fledging businesses 
participated in a unique workshop to hone the skills they need 
to launch a successful company. Hosted by local start-up in-
cubator experts at QSTP, the workshop focused on ‘Innova-
tion Management’ and was held in collaboration with Qatar 
Development Bank (QDB).  The training programme aims at 
introducing entrepreneurs and small and medium enterprises 
to the combined services, support, facilities and expertise pro-
vided by both QSTP and QDB, in addition to providing assis-
tance and skills training that will help these fledging business-
es grow and compete successfully in the local and regional 
market.

Along the same theme, QSTP held its first ever Demo Day 
early in 2015, marking the completion of an intense three-
month Accelerator Programme to prepare paricipants for 
launching their ideas to market. Graduates of the Accelerator 
Programme were given their first taste of business as they 
presented to local investors and mentors at a unique evening 
designed to showcase the inventions they have developed. 
The graduates were the first cohort to pass through QSTP’s 
unique incubator process designed to nurture and coach lo-
cal entrepreneurs to develop their inventions to a level where 
they can successfully present their prototypes and strategies 
to commercialise them to potential angel investors. Several 
interesting entrepreneurial ideas were presented on that day 
including an advanced bimolecular kit that can assess the 
severity of cancer, a new light aircraft engine, education-en-
hancing video games, space-saving power storage, an ap-
plication for equestrian endurance racing and a solution for 
diabetic monitoring. 

Asserting that the creation of this regular biannual pro-
gramme further demonstrates QSTP’s dedication and com-
mitment to supporting the industry leaders of tomorrow, Al 
Kuwari said at the opening of the event, “QSTP is a state-of-
the-art cluster designed to bring key players within the tech-
nology innovation ecosystem under one roof, but our mission 
is much bigger than this. We strive to inspire and nurture a  

culture of innovation in the country and the region. I believe 
the region thrives on local talent who can, with the right sup-
port, secure a spot for Qatar and the region on the world’s map 
of knowledge economies.” Subsequently, QSTP launched the 
second round of the programme into which it welcomed 14 
local technology projects. Participants were accepted into the 
programme through a public application process and QSTP 
programme partners, including Qatar Computing Research 
Institute (QCRI) and the Supreme Committee for Delivery and 
Legacy’s Challenge 22 initiative, contributing three and five 
projects, respectively.

QSTP also signed two Memoranda of Understanding with 
key national technology development and promotion or-
ganisations in South Korea – the Korea Institute for Advance-
ment of Technology (KIAT) and INNOPOLIS Foundation – on 
the sidelines of HH Sheikha Moza’s visit to the country. The 
MOUs are expected to increase training opportunities and 
knowledge transfer to technology-focused entrepreneurs 
and SMEs in Qatar from South Korea. They also provide for 
Korean researchers and specialists to travel to Qatar to un-
dertake technology mentoring that helps local companies 
and research institutes in Qatar solve research problems; and 
to bring research to the market in the form of commercially- 
viable technologies 

ICT & TELECOMMUNICATIONS
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Qatar has been steadily removing obstacles that 
have been hindering new companies in kick-
starting their operations. The first step among 
them was increasing the foreign ownership 
limit (FOL) from 25% to 49% and then the 
New Commercial Companies Law, which will 

replace the legislation enacted in 2002. The new Companies 
Law or Law No. 11 of 2015 which was issued on June 16 and 
came into effect 30 days after its publication in the Official 
Gazette provides relief for those looking to start a business 

in Qatar, specifically the waiver of previous requirement for 
a limited liability company (LLC) to have a minimum paid-
up share capital of QR200,000. It is now left to the discretion 
of the shareholders who will decide about the capital of the 
company. This is easily the most-widely appreciated change 
in the law.

The new law also reflects government’s commitment to 
speed up the incorporation process for LLCs and there are al-
ready a number of government locations in Qatar which effec-
tively offer a “one-stop shop”, meaning that it is now possible 

SHIFTING 
ENTREPRENEURISM 
INTO HIGH GEAR
LAST YEAR A NUMBER OF IMPACTFUL MEASURES WERE ANNOUNCED AND ENACTED THAT 
AIM AT ENCOURAGING MORE NATIONALS ALONG THE ENTREPRENEURIAL PATH AND 
DEVELOP THE PRIVATE SECTOR. 

ICT & TELECOMMUNICATIONS
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to apply for an LLC’s Commercial Registration, membership of 
the Qatar Chamber of Commerce and the LLC’s Commercial 
and Signage Licences at the same place. In theory, this should 
mean it will be possible, subject to all documentation being in 
place and correct, to incorporate an LLC within three or four 
days of submitting an application. In any event, the Ministry 
of Economy and Commerce must now respond to an appli-
cation to register a company within 15 days of the application 
being presented. In case the registration is not done, the ag-
grieved party has the right to knock on the doors of justice and 
now the Ministry of Commerce and Economy will hear such 
cases and dispose of them within two weeks. 

Towards the end of the year HE Dr Hessa Sultan Al Jaber 
announced a national definition for Small and Medium Enter-
prises in Qatar. The new definition defines an SME as a com-
pany with a workforce that does not exceed 250 employees 
(except for the creative sector where employees wouldn’t 
exceed 100), and its annual revenue doesn’t exceed QR100 
million. It defines five main sectors, including Agriculture, 
Transformational Industries, Creative Industries, Construction 
and Trade in addition to the sector of different services. The 
national SME definition is part of the government’s continu-
ous support to the SME sector, which will enable all parties 
to work together and achieve success under unified criteria. It 
ensures equal support for all SMEs from all stakeholders and 
aims at improving the policies and efforts of the SME sector 
development based on a clear definition.

On the funding front, Qatar Development Bank (QDB) made 
several significant announcements that promised better 
funding opportunities for SMEs. QDB’s new line of direct in-
vestment, “Istithmar”, is designed to support Qatari SMEs and 
the first product under the new offering, “SME Equity Fund” 
worth QR365 million, was announced by Abdulaziz bin Nasser 
Al Khalifa, CEO of QDB. All Qatari-owned and managed com-
panies, except those in the energy and real estate sector, are 
eligible to apply for this fund, which gives QDB a stake of 

upto 50% in the company in exchange for capital, guidance, 
support and a seat on the board. The fund is activated over 
a 10-year period (maximum) after which QDB will divest its 
interests in the company according to the prior agreements 
– either through releasing the stocks over the long-expected 
venture capital market or selling it back to the entrepreneurs 
to relevant and responsible stakeholders.

QDB also expanded its Al Dhameen programme with the 
signing up of new banks, especially Qatar Islamic Bank with 
a QR100 million portfolio, and a new portfolio with Qatar Na-
tional Bank. Al Dhameen aims at facilitating and speeding up 
the approvals to guarantee the value of the funding provided 
by the partner bank to small and medium enterprises lacking 
sufficient guarantees. QDB has prepared a special portfolio 
guide that describes the terms, conditions, and highest inter-
national standards, due diligence, credit monitoring, appli-
cations and guidelines development, to help partner banks 
to make the necessary decisions without referring to QDB.  

ICT & TELECOMMUNICATIONS

Several new initiatives by entities 
like Qatar Development Bank 
are geared towards helping 
entrepreneurs with business 
fundamentals.Events like Al Fikra 
and QBIC Demo Day serve to 
validate their business models.
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Al Dhameen has contributed to an ever-evolving Qatari pri-
vate sector, with a record QR846 million in guarantees to over 
348 SMEs, since its initiation in 2010. Over QR569 million have 
been cashed already, according to QDB. 

QDB also hosted the International Trade Centre’s (ITC) 15th 
World Export Development Forum (WEDF) last year, making 
this the first time that an exchange forum at a global level was 
held in the Middle East and more importantly in Qatar under 
the theme of “Sustainable trade: Innovate, invest, interna-
tionalize”. The forum was attended by more than 600 ex-
perts from regions of Africa, Arab states, Asia Pacific, Europe 
and North America. Companies from the public and private 
sectors participated at the WEDF, in addition to academia,  
media and international organisations.

There has also been a lot of activity on the start-up front. 
ictQatar’s Digital Incubation Center continues to welcome 
entrepreneurs keen on working with technologies such as 
smart city solutions and applications; cloud computing; In-
ternet of Things; drones or robotics; Machine-to-Machines 
(M2M); big data and analytics; predictive analysis; cyber secu-
rity; mobility and wearable solutions; e-commerce; and tele-
communications services. Last year, DIC launched two tracks: 
the Launchpad, a six-month track that helps entrepreneurs 
nurture their ICT ideas and turn them into business oppor-
tunities; and the two-year Start-up track for early stage start-
ups and potential start-ups that need help in accelerating 
the development of their business. Services include access to 
space, business planning, education and training, mentors, 
and legal advice, among others throughout the phases of the 
start-up development. The DIC has accepted nine new peo-
ple into the 2015 class in its Launchpad track, and since its 

inception has supported more than 51 entrepreneurs.
Thirty-five technology veterans from some of the world’s 

leading technology businesses and organisations, such as 
IBM, Microsoft, and Vodafone, among many others, came to-
gether in May last year to reaffirm their commitment to men-
toring young entrepreneurs in DIC. ictQATAR also hosted a 
Web Presence workshop for SMEs in collaboration with Oore-
doo, Qatar Development Bank and Thomson Reuters. The 
workshop, attended by about 100 IT professionals from SMEs, 
aimed at providing SMEs with the appropriate know-how to 
successfully develop their online businesses. ictQATAR pre-
sented the ICT SME Toolkit webpage which assists SMEs in 
adopting technologies in Web Presence, e-Commerce, and 
Cloud Services. The SME Toolkit operates as the central por-
tal which gives SMEs the required knowledge and tools to 
adopt these technologies.

The Qatar Business Incubation Center (QBIC) has also 
been growing exponentially, having successfully concluded 
its fourth wave of the LeanStartup Program last year with en-
trepreneurs pitching to judges and investors during “Demo 
Day”. The Demo Day marks the end of the 10-week long 
LeanStartup Program for 27 entrepreneurs in Qatar with 16 
start-up business ideas. Throughout QBIC’s 4th Demo Day, 
entrepreneurs were, for the first time, able to pitch to be in-
cubated in a specialized incubator, QBIC Tourism, guided by 
Qatar Tourism Authority (QTA), which provides entrepreneurs 
with the tools they need to turn their business idea into a 
successful tourism product or service across various areas, 
including Business Events, Urban and Family Entertainment, 
Family Recreation and Sports Tourism, and Culture and  
Heritage Products.

Another specialised incubator launched within QBIC was 
“Digital and Beyond”, a 250 sq metre space supported by 
Ooredoo, which encourages the creation of a new range of 
start-ups and technology-focused businesses. Ooredoo will 
form a committee to evaluate and select “disruptive ideas” 
in the digital space, and provide seed-funding for the aspir-
ing entrepreneurs, a statement from the company said. The 
first wave of ideas to be assessed will include innovative 
digital ideas focusing on customer experience, healthcare, 
education, sport, smart living and other areas. The one-year 
agreement between Ooredoo and QBIC, which includes the 
option to renew every year, aims at supporting economic 
diversification, encouraging tech entrepreneurship and also 
reducing the time to market for new digital products and ser-
vices in Qatar, while opening new business opportunities for 
Ooredoo in adjacent markets. Following this announcement, 
Ooredoo and QBIC launched their first open competition for 
young entrepreneurs for compete for incubation services at 
Digital and Beyond 
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Qatar Development 
Bank’s  Chief Executive 
Officer Abdulaziz bin 
Nasser Al Khalifa signs 
Qatar Islamic Bank 
into the Al Dhameen 
programme.



TOURISM, CULTURE, 
RETAIL AND SPORTS

“WE ARE CHANGING OUR CULTURE FROM WITHIN, BUT AT THE SAME TIME WE 
ARE RECONNECTING WITH OUR TRADITIONS. IT IS IMPORTANT FOR US TO GROW 

ORGANICALLY.”

HE SHEIKHA AL MAYASSA BINT HAMAD BIN KHALIFA AL THANI
CHAIRPERSON

QATAR MUSEUMS
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The year ended on a high note with more culture 
coming to the streets. The giant sculpture 
“Smoke”, designed in 1967 by American artist 
Tony Smith, was unveiled at the Doha Exhibition 
and Convention Centre (DECC) by Qatar Museums 

(QM), as the latest addition to their public art collection. The 
two-tiered aluminium sculpture is painted black and stands 
24 feet tall. It is a combination of geometric components, 
including five tetrahedrons and 45 extended octahedrons 
and is based on the artist’s fascination with geometry and the 
morphology of organic shapes like crystals and honeycombs.

WHERE THERE IS SMOKE, THERE IS FIRE
The old civil defence building headquarters, unused for over 
three years and an iconic part of Doha, was renovated and 

taken over by QM. Named Doha Firestation, it is meant to set 
a new paradigm for heritage preservation and open avenues 
for their special Artists in Residence programme. The building 
is equipped to host 24 artists in total with 20 local and four 
visiting artists. The nine-month-long residency will create the 
need to diversify contemporary art in its own forms. In march 
last year the facility was officially launched with a nostalgic 
show featuring the work’s of some of Qatar’s finest artists like 
Dia Azzawi, Mahmoud Obaidi, Yousef Ahmad and Ibrahim El 
Salahi. A few weeks later QM released the names of the first 
batch of artists to be part of the programme, a diverse group 
from different nationalities and working in different media. 
Preference was given to budding local Qatari artists and GCC 
residents to learn from a few of the most prominent contribu-
tors to the art scene during the programme. 

A FLOURISHING 
ART SCENE
QATAR MUSEUMS HAD A BUSY YEAR WITH SEVERAL NEW PROJECTS COMING 
ONLINE. DOHA PLAYED HOST TO AN EXHIBITION BY LUC TUYMAN AND THE 
ARTIST’S RETROSPECTIVE WAS JUST ONE OF THE HIGHLIGHTS OF THE 
ARTISTICALLY AND CULTURALLY RICH YEAR.
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HISTORY PERSONIFIED
A collection of four historical buildings were revamped as Msheireb Museums 
and unveiled for the first time in October. The 100-year-old heritage homes – 
Bin Jelmood House, Company House, Mohamed Bin Jassim House and Rad-
wani House – together create a feeling of being lost in a different time zone be-
fore the modernisation of the country and were furnished with artefacts that 
gave them their distinct identities. The four houses shed light on the days and 
lives of residents of a young Qatar. Jassim House is home to the Echo Memo-
ry Art Project which features objects uncovered during the demolition of the 
site such as old radios, barber shop hoardings and abandoned electronics. 
Radwani House provides visitors an insight into how family life evolved in Qa-
tar. Bin Jelmood House showcases and pays tribute to human adversity and 
perseverance, celebrating the human spirit against all odds. Company House 
tells the story of the pioneering petroleum industry workers and their fam-
ilies who transformed Qatar into a modern society. The architectural land-
scape design within the walls of this museum space is a visual treat for visitors  
discovering the historical transformation of Qatar.  

HUNTERS OF OLD
The spotlight of this year’s exhibitions at the Museum of Islamic Art was The 
Hunt: Princely Pursuits in Islamic Lands. It highlighted the royal iconography 
throughout the Islamic world from Spain to China and focused on artefacts 
used for hunting purposes from the 12th century onwards. The portrayal of 
hunting scenes in Islamic art, over time, bears testament to the importance 
placed not only on the sport itself but also on the animals involved. The 
floor to ceiling portrait of a king and his cheetah on the hunt is a memora-
ble part of the exhibition. It is said that cheetahs were blindfolded till they 
reached their destination and were then let loose on their prey, their senses  

 LEADING CULTURE DESTINATION AWARDS RANKED MATHAF: 
ARAB MUSEUM OF MODERN ART AS THE NUMBER ONE “BEST 
EMERGING CULTURE DESTINATION OF 2015” ON A SHORTLIST 
THAT INCLUDED THE OMAN NATIONAL MUSEUM, THE DUBAI 
MOVING IMAGE MUSEUM AND THE DUBAI SALSALI PRIVATE 
MUSEUM. 

 FOCUS, A SERIES OF SOLO EXHIBITIONS FEATURING SOME OF 
THE PERMANENT WORKS OF THE MATHAF, ALSO SHOWCASED 
THE WORKS OF FIVE ARTISTS AND THEIR MULTIPLE ARTISTIC 
APPROACHES TOWARDS MAJOR TOPICS OF MODERNITY, 
INCLUDING IDENTITY, INVENTION AND EXPERIMENTATION 
IN ART. FARID BELKAHIA (MOROCCO), SALOUA RAOUDA 
CHOUCAIR (LEBANON), FARAJ DAHAM (QATAR), INJI 
EFFLATOUN (EGYPT) AND ABDELHALIM RADWI (SAUDI ARABIA) 
PROPOSED THAT VISITORS LOOK AT THEIR PRODUCTION 
THROUGH THE LENS OF CURATORIAL INTERPRETATIONS OF 
HISTORICAL CONTEXTS, MATERIALS AND AESTHETICS.  

 SHEIKHA AMNA BINT ABDULAZIZ BIN JASSIM AL THANI WAS 
APPOINTED AS THE DIRECTOR OF THE NATIONAL MUSEUM OF 
QATAR, WHICH WILL HOUSE SOME OF THE WORLD’S ECLECTIC 
CULTURAL DELIGHTS AND REPRESENT THE “PAST, PRESENT 
AND FUTURE OF QATAR”, ACCORDING TO QM. 

 QM PLANS TO OPEN A NEW MODERN AND CONTEMPORARY 
ART MUSEUM, CALLED THE ART MILL ON THE WATERFRONT 
IN DOHA. TO THEIR VARIED AND GROWING COLLECTIONS. 
THE REFURBISHED SPACE COMPRISES NEARLY ONE MILLION 
SQUARE FEET AND IS BEING TOUTED AS “ONE OF THE 
LARGEST AND MOST FORWARD-LOOKING ART GALLERIES” BY 
THE ARCHITECTURAL PRESS.

OTHER HIGHLIGHTS

PROGRESS 2015-2016
TOURISM, CULTURE, RETAIL AND SPORTS



135

PROGRESS 2015-2016

heightened due to the temporary blindness. Falconry, which 
was a popular sport and a status symbol among nobles 
and princes and continues to hold a special place in the re-
gion, was given an appropriate place of prominence in the  
exhibition. 

THE TURKISH CONNECTION
Celebrating its fourth international relations project through 
cultural partnerships, Qatar Museums tied up with Turkey 
this year to present a range of special events in both coun-
tries. At the launch, HE Sheikha Al Mayassa expressed pride 
and excitement to celebrate the rich heritage between Qa-
tar and Turkey during this cultural year, which will promote 
mutual understanding and strengthen relations between the 
two countries, and will also inspire the next generation of  
audiences and cultural ideas.  

In Qatar, the works of Qatari and Turkish photographers 
were featured in “Artistic Journeys: New Angles; New Perspec-
tives,” an exhibition launched in Katara showcasing the best 
works from Qatari and Turkish photographers Sara Al Obaidly, 
Saleh Al Marri, Ali Muhammet Bayraktariglu and Hasan Yelk-
en who captured picturesque locations of Qatari and Turkish 
landscapes and real people in their natural environments. 
Also exploring the fusion of local and international music this 
year was a concert by the famous Borusan Quartet and the 
talented piano soloist Ozgur Mert Esen, both presented at 
Katara.

The Qatar International Food Festival featuring Turkish 
food was held at the Museum of Islamic Art Park, which proved 
to be a culinary treat for food lovers. The Turkish Festival and 
Bazaar was also held at the MIA Park in the last week of 2015 
and featured music and dance, shadow puppet theatre and 
family workshops. 

In Turkey, events included a photography exhibition on  

Qatar by Sheikh Khalid Al Thani called ‘Language without 
Words’ and ‘Pearls: Jewels from the Sea’, which presented 
the history and legend, mythology and meaning of pearls and 
pearl jewellery from Qatar. The Pearls exhibition is one of Qa-
tar Museums’ flagship international projects and has been vis-
ited by people around the world, receiving widespread critical 
acclaim in countries where it has previously been exhibited 
including Japan, the United Kingdom and Brazil as part of the 
Years of Culture programme 

“Qatar Museums’ vision is to bring world-class art to Qatar 
and enrich the lives of all those who live in and visit our 

country. The work of Qatar Museums is all around you – in 
parks, at the DECC, at the airport, at hospitals, even in the 
desert – as well as in our museums. I hope that this major 
artwork will inspire local talent and will be something for 

everyone to enjoy.”

MANSOOR BIN EBRAHIM AL MAHMOUD 
ACTING CEO 

QATAR MUSEUMS
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According to the World Economic Forum’s Travel 
and Tourism Competitiveness Report 2015, 
which included a total of 141 countries to be 
compared and assessed based on various 
factors such as enabling environment, tourist 

service infrastructure, international openness, air transport 
infrastructure and environmental sustainability, amongst 
others, Qatar ranked no. 43 on the overall competitiveness 
index. With regards to providing a business environment, 
Qatar ranked no. 3 in the world, whereas in other categories 
such as safety and security, human resources and labour 
market and price competitiveness, it ranked 2, 14 and 19 
respectively. 

There is a growing consensus that opening up internation-

ally means adapting to different cultures whilst maintaiing  
one’s own traditions. Qatar is opening new avenues for every-
one with different preferences on how to truly make memo-
ries here. For art lovers, famous for its preservation techniques 
and curatorial approach, its network of museums has on dis-
play the rich cultural heritage of the region and the world. Na-
ture lovers come from around the world to sample the coun-
try’s picturesque landscapes that have captivated artists and 
visitors. In order to cashing in on tourism the country is fast 
developing world class facilities and services for visitors and 
residents. The rush to provide more family-oriented destina-
tions has been on the rise with more malls, kids’ zones, and 
parks opening up in the near future.  

The major achievement for the QTA was the unveiling of 

QATAR TOURISM AUTHORITY WON THE AWARD FOR “BEST ARAB GOVERNMENT 
TOURISM AUTHORITY” IN 2015 FROM THE ARAB CENTRE FOR TOURISM MEDIA 
FOR ITS CONTRIBUTION TO THE DEVELOPMENT OF THE ARAB TOURISM 
LANDSCAPE, A TESTAMENT TO ALL THE WORK BEING DONE BY THE ENTITY 
TO PROMOTE TOURISM IN QATAR AND GIVE THE COUNTRY ITS OWN DISTINCT 
IDENTITY.

TAKING QATAR 
TO THE WORLD

TOURISM, CULTURE, RETAIL AND SPORTS

“The unveiling of Qatar’s first destination brand marks 
the beginning of a new phase in our journey towards 

achieving the vision for Qatar, as outlined in the 
National Tourism Sector Strategy 2030: a world-class 
hub with deep cultural roots. In launching this brand, 
which is the first to represent Qatar as a destination, 

and by channeling multiple characteristics of the 
nation’s persona, hopes, actions and vision, our 

efforts to promote the country and pique interest from 
world travellers gains new strength and cohesion.”

HE ISSA BIN MOHAMMED AL MOHANNADI
CHAIRMAN 

QATAR TOURISM AUTHORITY
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the Qatar Destination Brand in front of global audiences at 
the World Travel Market in London, the world’s most highly at-
tended global expo for all things tourism, ensuring maximum 
exposure. “The unveiling of Qatar’s first destination brand 
marks the beginning of a new phase in our journey towards 
achieving the vision for Qatar, as outlined in the National 
Tourism Sector Strategy 2030: a world-class hub with deep 
cultural roots,” said HE Issa bin Mohammed Al Mohannadi, 
Chairman of QTA. “In launching this brand, which is the first 
to represent Qatar as a destination, and by channeling mul-
tiple characteristics of the nation’s persona, hopes, actions 
and vision, our efforts to promote the country and pique in-
terest from world travelers gains new strength and cohesion.” 
Comprising bespoke designed typography, rich colour pal-
ettes, a distinct visual language, signature photography and 
well-crafted videography, the brand provides a striking and 
highly distinctive visual identity that captivates audiences and 
strengthens Qatar’s position as a premium tourist destination. 
The Arabic word mark was designed by renowned Qatari cal-
ligrapher Ali Hassan, who sought to express his love for Qatar’s 
history and traditions juxtaposed with its dynamic vision and 
speed of development. 

Qatar envisions more than seven million tourists by 2030. 
The World Travel and Tourism Council expects Qatar’s tour-
ism sector to contribute QR66 billion to the economy by 2025, 
compared to its current level of QR42 billion. QTA’s strategy 
envisages investments of around $45 billion of public and 
private capital to achieve its target. This will raise tourism’s 
direct contribution to GDP to 3% by 2030, compared to 1% 
this year. These investments are already making waves. The 
capital Doha is currently the sixth busiest city in the world in 
terms of new hotel development, according to database Top 
Hotel Projects. The city has 37 projects under way featuring 
around 10,500 hotel rooms. Doha already boasts 74 hotel 
projects completed with 13,595 rooms. Despite the impres-
sive growth in hotel development, analysis by Deloitte sug-
gests the authorities would be challenged to reach a FIFA-set 
target of 60,000 rooms by 2022. Qatar has been building new 
projects at a rate of 11% each year for the past five years. 
But to achieve the FIFA target, the level of demand growth 
required is approximately 16% per annum between 2014 
and 2022. “Clearly, there is limited time to construct the high 
volume of hotel rooms required to meet the 2022 targets. To 
deliver 42,000 rooms, i.e., 210 new hotels over seven years 
at a rate of over 30 properties per year, will require focus in 
order to achieve delivery – particularly when compared to 
Qatar’s peak delivery rate of 12 hotels in 2012,” says Deloitte. 

Key events such as the FIFA World Cup in 2022, the UCI Road  
Cycling World Championships in 2016 and the FIG Artistic 
World Gymnastic Championships in 2018 should keep hotels 
busy. The expansion of high-flying Qatar Airways, which al-
ready connects 151 destinations via its 162 aircrafts also aims 
high for major events. In addition, authorities are expanding 
Hamad International Airport. The new airport which became 
operational in May 2014 with a capacity for 35 million passen-
gers will be able to support 55 million by 2020. One way to 
achieve this is the planned development of the airport city 
featuring a business district, aviation training facilities, a lo-
gistics district and a residential district capable of accommo-
dating 200,000 residents over an area of 10 square kilometres.

Regional and international visitor arrivals totaled 841,025, 
representing a strong 11% year-on-year increase. In compari-
son to Q1 2014, arrivals from the Americas grew by 17%, from 
Europe by 9%, and from other Asian countries by 7%. Arrivals 
from the GCC, Qatar’s largest source market, grew markedly 
in Q1 2015, increasing by 16% compared to the same quar-
ter of 2014. Arrivals from other Arab and other African nations  
remained roughly the same.

QTA opened its new office in Italy, the company’s fourth to 
open in Europe and sixth worldwide, joining an international 
network covering the UK, France, Germany, the GCC markets 
and South East Asia to promote tourism services and the 
country as a whole, making it a premier destination for trav-
elers interested in culture, heritage, sports and entertainment 
to ensure a prosperous and thriving future 

TOURISM, CULTURE, RETAIL AND SPORTS



138

PROGRESS 2015-2016

Generations ago, the sword was more than just 
an accessory; it was a tool of warfare, a symbol 
of pride, and a venue for showing artistic 
creativity and craftsmanship. Today, they are 
either housed in museums or kept well guarded 

by collectors. Hader Al Suwaidi is one such collector whose 
passion for old and antique swords drove him to establish 
the Al Bidaa Group in 2006. A museum of sorts, they initially 
started as specialists in sword manufacturing, but have now 
developed a line of culture-inspired items such as leather 
goods, luxury gifts and fragrances. 

Swords are one of the main things in the heritage of Qatar 
and GCC. Al Bidaa manufactures a wide range of rare pieces 
including weapons of personal use like the sword, the bow, 
the arrow, the spear, and the dagger.  As accessories, the more 
opulent the design of the sword, the more importance was giv-
en to the person who carried them.  Drenched with historical 
significance, there is a story behind every sword and dagger in 
the shop. There are varied types of swords for different occa-

sions. History states that people used to do the military dance 
called “Al Ardda” after their invasions and this form of dance 
necessitates the buying of swords, so now all Qatari men buy 
swords for weddings and national celebrations. There are also 
collectors of luxury special-edition swords. 

Albidaa is the only company in the sword domain to achieve 
ISO 9001 certification in 2015 coupled with OHSAS 18001 certi-
fication for health and safety. The certificate was given by Jose 
Alex, Manager of SGS. 

Hader Suwaidi, Chairman of Albidaa said, “We are happy to 
to get the ISO certification; it gives us a great push to develop 
our work for the coming phase, especially, that the country is 
booming and expanding. Moreover, ISO certification makes us 
more responsible towards our customers and the governmen-
tal institutions, to always offer the best quality of our prod-
ucts and services. ISO grants us the credibility to expand our 
activities outside Qatar, and here i would like to say that our 
success goes back to the encouragement and support of our 
wise government for the private sector.” 

Al Bidaa has a specialized group of craftsmen to manufac-
ture these swords, starting from the inner blade till the tip. 
They excel in carving patterns and inlaying gold, silver threads 
or precious stones. The handles and scabbards are also 
decorated using shells, bone, and ivory. They use only very 
good-quality raw materials for all the products.  This process 
varies according to the type of sword or dagger and it takes a 
minimum of three days and a maximum of three months to 
create a piece. 

The company also deals in headdresses for peregrine fal-
cons and other historic pieces and fragrances. The falcon-
ry hoods are all made from pure gazelle skin. With a devout 
clientele, they export their products outside of Qatar all year 
round.  “Our company’s greatest assets are our long-standing 
credibility with our customers and their satisfaction. We moti-
vate our skilled workers with annual awards and cash prizes”, 
says Al Suwaidi. 

With a vision to instill the importance of culture and her-
itage, Al Bidaa has managed to preserve some of the oldest 
and most valued legacies to ensure their continuance for gen-
erations to come 

INSPIRED BY THE RICH HISTORY OF QATAR AND INFUSING HERITAGE WITH BEAUTY TO CREATE FINELY 
CRAFTED TREASURES, AL BIDAA SWORDS AND GIFTS WAS AWARDED TWO ISO CERTIFICATIONS FOR 
QUALITY OF LUXURY GOODS IN 2015. 

CELEBRATING ART 
AND CULTURE

| Advertorial |
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A NATION CELEBRATES!
Glimpses of Qatar National Day 
celebrations from across the city.





QATAR TO HOST ATHLETICS WORLD CHAMPIONSHIPS 2019
The IAAF Council voted in favour of Doha following final 
presentations from all three cities in Monaco. The championships 
would be staged from September 28 to October 6 in 2019. 

BEST FOOT FORWARD
Luciana Diniz with her Longines Global Champions 
Tour Trophy at the Al Shaqab.

INSIDE THE RING
The AIBA Boxing Championships showcased the talent of youngsters, record 
holders and world champions in this sport. Between October 5 and 15, 260 
athletes from 74 countries arrived in Doha to fight for pride, gold medals 
and the ultimate prize of qualification for the Rio 2016 Olympic Games.

THROUGH DUSTY DOHA ROADS
The Katusha team leads the pack during the sixth and last stage of the 
2015 Tour of Qatar, between Sealine Beach Resort and Doha Corniche 
(113,5 kms).
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CELEBRATING HUMAN SPIRIT
Respect is the hardest medal to win. The largest parasport event 
ever to come to the Middle East saw the world’s most incredible 
athletes fight their battles to become world champions and 
secure their place at the Rio 2016 Paralympic Games.

XAVI COMES TO QATAR
It was the worst-kept secret in 
the history of football. With Xavi’s 
contract with Barcelona at an 
end, rumours were life about 
his future. Xavi was reportedly 
touring Doha with his family to 
check out the facilities earlier this 
year. In May, the announcement 
of Xavi’s transfer to Al Sadd 
was made official though the 
details of the transfer haven’t 
been made public. Media 
reports mentioned that the 
initial two-year deal might be 
worth 10 million Euros a day to 
Xavi, though there has been no 
confirmation regarding this.
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CHAMPION OF THE COURTS
Spanish tennis player David Ferrer poses with 
his trophy after winning the Qatar ExxonMobil 
Open in Doha.

AFP PHOTO / AL-WATAN DOHA / KARIM JAAFA

THE HOST HAS ARRIVED
Qatar, as host and participant, put 
up a stunning show during the Men’s 
Handball World Championship. The 
country’s progress into the final four 
played no small part in drumming up 
supporters for the game. The event was, 
for the most part, a success with France 
winning the finals against Qatar.
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