




ON THE COVER Isabelle Huppert 
photographed by Craig McDean. Styled 
by Marie-Amélie Sauvé. Hair by Didier 
Malige. Makeup by Peter Philips. Bally 
jacket, QR9,445, bally.com. Joseph 
sweater, QR2,350, joseph-fashion.com. 
Dior Contour Lip Liner in #532 Jungle 
Brown, QR115, and Diorblush in #943 My 
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48  Light in the Dark 

Emboldened by the rush of losing herself 
in a morally murky role, the French 
actress Isabelle Huppert makes her most 
fearless leap yet.  
By Rachel Donadio 
Photographs by Craig McDean 
Styled by Marie-Amélie Suavé

58  World of Wonder 
When he’s not creating elegant spaces for 
his clients, the architect Brian Sawyer is 
transforming his own New York home into 
a walk-in cabinet of curiosities. 
By Stephen Heyman 
Photographs by David Leventi
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Lookout Qatar
14  This and That 
 Glimpses of Qatar through the eyes of 

those who make it what it is; Bachir 
Mohamad brings to life some forgotten 
and lesser-known traditions of the Qatari 
community; a stop motion workshop 
unleashes a creative tide in unsuspecting 
participants; the new Ferragamo bag and 
Mouawad's initiative to help support 
underprivileged children in Qatar.

16  The Show
 A preview of all that is on offer at the 

Doha Jewellery and Watches Exhibition. 
         By Sindhu Nair
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 Ruffles of all proportions add flounce to 

your spring wardrobe. 
 By Debrina Aliyah

20  On Art
 Immersed in the art of bringing real life to 

art, British artist Marc Quinn resorts to 
larger-than-life installations, his way of 
“delving deeper into the visual duality”. 

 By Roger Smith

Quality Qatar
30  The Thing
 A young Qatari designer has her jewelry 

in focus along with others talented local 
designers at the DJWE 2017. 

         By Lindsey Knepshield
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Sign of the Times

The Year of  
Magical Thinking

BY EMILY WITT    
PHOTOGRAPH BY MARI MAEDA 

AND YUJI OBOSHI

PALO SANTO, which means ‘‘holy stick’’ in Spanish, is a tree 
indigenous to the Caribbean and South America. When burned, it 
emits a fragrance of pine and citrus. Lighting a  
stick of palo santo, like burning a bundle of sage or sweetgrass, is 
believed to chase away misfortune. Amazonian shamans use  
it in ayahuasca ceremonies to cleanse a ceremonial space of bad 
spirits. Given its mystical connotations, it’s not a scent associated 
with the secular world, but lately I have noticed its distinctive 
smoke wafting over more earthly settings, from Brooklyn dive 
bars to blue-chip art openings.

Palo santo smells just fine, but it’s not being burned as a low-
budget replacement for a Diptyque candle. Its sudden popularity 
speaks to a greater change in mood: a longing for ritual and 
ceremony in everyday life, a belief in our power to dispel negative 
forces with a simple gesture. What could better counter the 

alienation of a high-technology environment than 
a reminder of the ancient, primal scent of smoke? 
It’s one step removed from waving a wand, and 
just as irrational — but now there’s a sudden 
appeal to believing in magic. 

You may have noticed it at work. Perhaps your 
co-worker has ornamented her cubicle with rose 
quartz crystals? Has a friend uploaded an I Ching 
app onto his phone? Or maybe your boyfriend 
blamed his failure to respond to your text 
messages on Mercury being in retrograde? 

If it hasn’t appeared among your friends, there 
is plenty of evidence in the culture: It is no longer 
taboo to toss aside skepticism and trust the 
unverifiable. Millennials have come up with an 
astrological explanation for the challenge of 
turning 30, blaming their existential angst on 
Saturn having completed an orbit around the sun. 
Victoria Beckham and Gwyneth Paltrow count 
bags of crystals among their accessories. 
Mystical outposts like the Tarot Society Gallery 
& Reading Room in Brooklyn offer public lectures 
such as ‘‘Witches, Sluts, Feminists: Conjuring the 
Sex Positive’’ and popular social gatherings 
including New Age & Chill, where visitors are 
invited to ‘‘collectively embrace our Indigo Child 
and float up on a cloud of sage smoke’’ while 
listening to music by Enya. 

Why magic, and why now? The lack of 
religious faith so prevalent in our age is an 

anomaly in history. Magic, which usually does not demand faith in a 
particular deity, or the sometimes exclusionary imperatives of 
organized religion, allows people to access a sense of the 
miraculous on the level of the quotidian. The desire to submit to 
the cosmos, to believe in phenomenal occurrences and to blame a 
late subway on the trajectories of stars across the firmament comes 
from a deep-rooted, perhaps inherent human interest in 
surrendering to destiny. There is also the appeal of intimate 
counsel: Going to a fortuneteller for relationship advice costs only a 
fraction of taking such questions to a therapist, and does not demand 
a rehash of childhood memories. 

There is relief to be found in simply accepting a higher order,  
in letting go, but what of appeals to reason? Is it not important to 
disbelieve things that aren’t real? Might faith in the healing 
powers of a vibratory sound bath lead the next day to outlandish 
conspiracy theories? 

Perhaps the holidays put magic in a less complicated light,  
and offer proof that we can have it in our life without losing 
common sense. Once a year, our culture repeats a long series of 
rituals: putting up trees, lighting candles, hanging ornaments.  
The passing of the new year may be accompanied by superstitious 
rites, by an inquiry into the greater philosophies driving our lives 
and choices — or maybe just by more parties than one usually  
goes to in a given month. All the better to partake in these rituals 
informed by a deep faith in the existence of miracles. 
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THE SCENE

Two beloved New York 
restaurants hit the beach.

This and That
A Cultural Compendium

ILLUSTRATIONS BY KONSTANTIN KAKANIAS

Florida is upping its chic quotient with the 
importing of two New York City institutions. 
Sant Ambroeus, the Italian restaurant that  
has outposts on the Upper East Side as  
well as in SoHo, the West Village and 
Southampton, has arrived in Palm Beach  
with executive chef Marco Barbisotti in tow. 
He’ll cook up menu mainstays such as veal  
in a tuna and caper sauce and saffron-flavored 
risotto, while also taking advantage of the 
town’s proximity to the sea. Meanwhile, the 
team behind the Smile has joined forces with 
the nightlife impresario David Grutman and 
Design Miami’s Craig Robins to open OTL  
in the booming Design District. Sleeker than 
the Smile’s rustic Manhattan locations, it’s a 
sprawling two-story restaurant and cafe that 
will host events and showcase local designers 
— for those, Robins says, ‘‘who want a bit  
of culture with their coffee.’’ — LAURA NEILSON

WHEN IN LONDON

BEST IN SHOW 
Clockwise from 
left: works from 

‘‘Fear and Love,’’ 
including 
Christien 
Meindertsma’s 

‘‘Fibre Market,’’ 
Hussein 
Chalayan’s ‘‘The 
Room Tone’’ and 
Ma Ke’s ‘‘The 
Earth.’’ Far left: an 
interior view of 
the new space.
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It’s been a busy year for London’s 
design world. Fall marked the  
city’s inaugural Design Biennale, and 
now the Design Museum  
is entering an ambitious era in  
its new home on Kensington  
High Street. The interior of the 
former Commonwealth Institute 
building was reimagined  
by John Pawson and will 
triple the museum’s 
exhibition space — ample 
room for the permanent 
collection, as well as for the 
upcoming ‘‘Fear and Love,’’ 
which presents 11 
installations by creatives 
ranging from Hussein 
Chalayan to OMA 
architects. — JOHN WOGAN

Modern English
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Lookout This and That

Antoinette Poisson, the Parisian purveyor of spectacular 
handmade wallpaper, got its start when conservationists Julie 
Stordiau, Vincent Farelly and Jean-Baptiste Martin were 

renovating an 18th-century house in Auvergne 
and stumbled upon domino papers, or poster-
size swatches that can be pieced together on 
the wall. With the goal of bringing back this 
largely forgotten process, the three friends 
opened for business in 2012, in a bare-bones 
studio in Paris’s 11th Arrondissement. 
They’ve since moved to a larger atelier just 
down the block and have expanded from 
wallpaper prints to journals and bespoke 
textiles, such as the pale blue tablecloths 
with spiraling lilies and roses they made 
for a recent Dior event at Versailles. 
Last month, they printed 
chrysanthemums on the flyleaf of a 
new Gallimard edition of Marcel Proust’s ‘‘Swann’s 
Way.’’ And, for the holidays, they’ve done elegant gift 
boxes for both Darphin and Diptyque, bringing, as 
ever, a youthful spin to a rococo craft. — ROSALIND PARRY 

Charming Prints

Clockwise from top left: Céline, QR4,915. Hermès, 
QR30,400. Akris, QR6,155. Balenciaga, QR5,080.

Hermès for the Holidays
In December, Petit h, which gives new life to reams  

of raw silk, strips of crocodile skin and other  
extras from the Hermès ateliers, hosted a pop-up  

at the brand’s Manhattan boutiques, complete with 
craft tables for guests. — MERRELL HAMBLETON

BOX CLEVER
A miniature 
jewelry chest, 
made of 
crocodile and 
calfskin, designed 
by Christian 
Astuguevielle  
for Petit h. 

Color-block bags  
that pack a punch.
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Market Report

Magazine Racks
Modern solutions for a delightfully 

old-fashioned problem. 

PHOTOGRAPHS BY MARI MAEDA AND YUJI OBOSHI

Clockwise from top left: Chen Chen and 
Kai Williams for Good Thing, QR550. 

Carl Auböck, QR4,550. Fruitsuper, 
QR365. Egg Collective, QR21,190. 

Mitchell Gold + Bob Williams, QR2,000. 
Room & Board, QR360. Cyan Design, 

QR400. Ferm Living, QR455.
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Lookout
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Market Report

Jeweled 
Sandals

Dress up and stay comfy  
with gilded flats and low heels. 

PHOTOGRAPHS BY MARI MAEDA AND YUJI OBOSHI

Clockwise from top left: 
Chanel, QR3,370. Roger Vivier, 

QR5,825. Fendi, QR2,915. 
Frances Valentine, QR2,165. 

Giuseppe Zanotti Design, 
QR3,622. Balenciaga, QR4,825. 

Oscar de la Renta, QR4,330. 
Nicholas Kirkwood, QR2,730.  
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IN THE MADE WORLD, white is plumbing fixtures and hospital 
wards, sterile and incorruptible; it is the chalk and paper and 
correction fluid of school, plain objects of pure utility. In the  
Bible, Christ’s hair, in a vision, is described as “like white wool,  
like snow,” but human hair, no matter how aged the person, tends 
to be called gray. The implication: Truly white hair is not quite 
human or of this world. 

The difference between white and blond is one of tone. White is 
cold; blond warm. ‘‘Ice blond’’ is truly white; ‘‘white blond’’ or 
‘‘platinum blond,’’ the palest yellow. Blond is sun-bleached, living 
warmth; white is lunar, the chill of polar night. 

Until recently, white hair meant two different things for the 
sexes, at least in the Western world. For men, it added a layer of 
nobility, even virility; for women it meant senescence, the end of 
fertility and thus usefulness — there could be beauty, but with a 
note of poignancy: Oh, she must have been lovely when she was 
young! Equally, white hair could imply menace, the season of the 
witch (see Cruella De Vil). There were exceptions: Jessica Tandy, 
forever girlish with her ponytail bound in black velvet, or the 
sophisticated spun-sugar bouffant of Carmen Dell’Orefice, one of 
the world’s oldest professional models. More often, though, it was 
not something a celebrity aspired to or embraced, unless, like Andy 
Warhol, you used it as a sort of performance aid. Warhol began 
wearing his signature wigs when he was in his 20s, with a baby face 
and early male-pattern baldness. First it made his young face 
appear even younger. And then it made him ageless. 

But slowly, the attitude toward white hair began to change. The 
glorious Emmylou Harris and the ever-sultry Helen Mirren 
embraced their natural color. Until then, the rule had been that if 
you chose to go there, if you intentionally let your hair go white, it 
was a fashion accessory; otherwise it was just giving up. The idea 
that they could still be called sexy — that was a perception changer. 

Then, remarkably, the color, or lack thereof, was cropping up  
on heads of women on the other side of 30, with vixens fictional 
(HBO’s Dragon Queen Daenerys Targaryen) and real (movie queen 
Jennifer Lawrence) achieving heat with ice. White hair interrupted 
a sea of tonal manes on several 2017 runways. It streamed long  
and spectral at Alexander Wang and Self-Portrait; it appeared as 
rock-star mop at Proenza Schouler; it shone doll-like, center-parted 
and pulled back at Tibi; it flashed in a blinding, close-cut ’fro  
at Eckhaus Latta. In some of these current incarnations, brows  
are kept darker, stating, with utter confidence, that artificial white  
is itself the act, per the slightly indecent old saying, ‘‘There may be 
snow on the mountaintop . . .’’

Every few years I try to let my white hair grow in, then give up 
after about an inch. I keep saying I’ll do it when there’s more, when 
it might look like a choice rather than inevitability. But the collateral 
benefit to the new trend among the young is that older women are 
now freer to discover what might be a natural asset hiding under a 
veil of dye. Some women discover they look better with white hair 
— who would have thought?

My inclination is to jump right in, as you would a cold lake.  
On YouTube, dozens of young women eagerly show me how to 
achieve a head of ‘‘manga white’’ or ‘‘granny white,’’ which would 
allow my hair to grow in without root shame. (In fact, you will 
likely get a punky two-tone effect, also known as ombre, that some 
people pay good money for.) The trick is to lighten with powdered 
bleach to the point of near colorlessness, then use a toner to 
manipulate the remaining color to neutral. Do it in stages: dark to 
honey to flaxen to platinum; don’t use a 40-volume developer in  
one go and expect to have any hair left. And then it’s all about 
maintenance. You’ll need to retone every two to eight weeks to 
keep the color maximally cool, or it can tend toward yellow.  
After conditioning, a cold water rinse helps the cuticle seal in the 
emollients. Think of it as freezing the hair even whiter. 

Granny Hair 
Fashion’s fixation with frosty manes  

has made white locks desirable — even 
for those old enough to own them.

On Beauty

BY SARAH MANGUSO     
PHOTOGRAPH BY MARI MAEDA AND YUJI OBOSHI
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Lookout Qatar This and That

Frame by Frame
At a unique stop motion animation workshop, 
we discover unadulterated fun — despite our 
amateur projects being brought down by our 

own lofty ambitions.

ONLY A FEW months into its opening, Msheireb Museums is still 
finding its feet. Attracting footfall can be hard; one can hardly be 
expected to reflect on abstract concepts whilst standing amidst the 
din of construction. But a range of public programs that are tied in 
with their exhibitions is proving to do the trick. One such initiative 
was a public workshop on stop motion animation led by Hadeer Omar, 
an artist and student whose work is on display as part of “Strange 
Wonders”, an exhibition by students, teachers and alumni 
of the Virginia Commonwealth University in Qatar that was hosted by 
Msheireb Museums. T Qatar attended the last of six workshops that 
had been conducted over the course of the exhibition and it was way 
more fun than we expected. Hadeer, who has plenty of experience 
conducting such workshops, is accustomed to dealing with gleeful 
adults who get bizarrely more excited at these things than kids. The 
amazing results from first-time animators of her previous workshop 
got our small audience of over-30s all fired up and soon we were lost 
to the world, engrossed in trying to realize some conceptually 
complex ideas which, frankly, were a little unrealistic for the first day 
of school. So, a profound statement about aloof detachment eventually 
ended by being reduced to a story about an alien attack on Doha. 
Not to say that it wasn’t exciting. — AYSWARYA MURTHY

Qatar, My Home 
A crowd-sourced film initiative by Doha Film 

Institute and Qatar Tourism Authority presents 
a visual narrative of the nation — entirely 
through the eyes of the people of Qatar.

OVER SEVERAL MONTHS, the Qatari public were invited to narrate 
their stories with short videos of life in the country. The public were 

encouraged to film on practically any aspect of life in the country with 
submissions that talked of their hopes, loves, fears, dreams and 

everyday realities. As a result, #DariQatar received an overwhelming 
10,000 plus submissions from over 200 enthusiasts, representing 22 

nationalities, covering broad themes of joy, adventure, family, 
traditions, friendship and aspects that are uniquely Qatar. The work 

celebrates a year in the life of Qatar, highlighting aspects of the nation 
including the National Day celebrations, key national events, sports, 
business centers including oil and gas facilities, the modern airport, 

education, and practically every field that documents life in Qatar. The 
final cut of #DariQatar, curated from video footage of over 250 hours, 
has been shown around the city at special events since its premier in 

December. — AYSWARYA MURTHY

AMATEUR ART
Hadeer Omar gets 
workshop 
participants 
started on their 
first stop motion 
projects

QUINTESSENTIALLY QATAR
The film, curated by Qatari 
director Ahmad Al Sharif, 
was launched during the 
Ajyal Film Festival
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Wooden Memories
At Tafaseel 02, Bachir Mohamad exhibits 13 
limited-edition designs of furniture 
archetypes and prototypes reflecting details 
of the local architecture and lifestyle, as well 
as different aspects of Arabic calligraphy.
STEEPED IN TRADITION, Bachir Mohamad’s designer 
furniture brings to life some forgotten and lesser-known traditions 
of the Qatari community. Two of the pieces are inspired by Sadu, 
also known as Bedouin weaving, a traditional decorative craft of 
hand-spinning and weaving which is still practiced in the desert 
communities. These complex pieces were made by bringing 
together five different types of wood in perfect harmony. Another 
highlight is the Peacock Mirror Cabinet that is conceived from the 
traditional peacock mirror, an important part of Qatari trousseau 
since the early twentieth century. It was collected by the bride, as 
part of the marriage belongings, to be used in her new bedroom. 
Standout pieces from the collection include four pieces designed 
and conceptualized in collaboration with artist Sabah Arbilli, 
inspired by the artist’s “laughing out aloud” series. The exhibition 
is also dedicated to the memory of Qatari artist Jassim Mohamed 
Zaini and features one piece under the title of “Jassim, the 
chivalrous”. “I have known his family for some time and wanted 
to do something special in his memory,” says Bachir. “His 
artworks reflect his love for the Arabian horse and ‘Jassim , the 
chivalrous’ was inspired by his work.” — AYSWARYA MURTHY

CARVING TRADITIONS
Bachir Mohamad 

introduces visitors to 
various pieces that are 
part of the collection.

Mouawad's Hand in Hand  Initiative 
MOUAWAD launches the initiative in collaboration with Qatar Charity to 
support underprivileged children in Qatar through the sale of specially-

made bracelets. Part of the proceeds of each bracelet are donated to Qatar 
Charity, with the sole focus of advancing children's education and 

upbringing. “Mouawad is committed to making a lasting contribution to the 
communities where it operates, and we are pleased to have this initiative 

launched in Qatar. The bracelets designed for the  Hand in Hand  initiative 
are made with the intention of taking action on behalf of children in need, 

while highlighting the spirit of goodwill. We are more than honored to offer 
assistance and comfort to those who need it,” says Pascal Mouawad. 

Featuring a simple yet contemporary design, the bracelets are crafted with 
18-karat rose gold and leather, and are presently available for sale at the 

Mouawad boutique in Lagoona Mall, Doha. — DEBRINA ALIYAH

The Soft Sofia 
SALVATORE FERRAGAMO’S latest reinterpretation of its signature bag, 

the Sofia, exudes an entirely new attitude and is made in saddle soft leather 
that gives suppleness and softness to the bag’s shape. The leather is 

treated with an ultra-natural washing and tanning technique that has been 
used for the past 50 years. The brand’s logo is intricately knit-stitched to 
the bag's profile by hand, and the Gancio is featured as both a fastening 

and a decorative motif. The bag will first be available in four classic colors 
of tobacco, navy blue, anthracite black and nude, while crocodile versions 

will be released by the end of the season. — DEBRINA ALIYAH
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Lookout Qatar

BIRD'S EYE VIEW
Clockwise from top left: the interiors of the DJWE always takes the shape 
of a set format, one that spells luxury and class; Qatar Tourism Authority, 
Director of Exhibitions, Ahmad Al Obaidli; another view of the exhibition. 

IF YOU HAVE visited the Doha Jewellery and Watches Exhibition (DJWE) at 
least once in the 13 years since the show was initiated, you are pretty much aware 
of how it looks every year. While opulence and luxury are the key words to 
describe the exhibition, creativity is not one of the virtues that ring in when you 
describe the setting. That does not mean that the settings were not beautiful; 
magnificent in their display, there is a general whiff of luxury that permeates the 
air that flows through the exhibition hall. But after 13 years, you come to the 
conclusion that the show was repetitive in its presentation.

Now in its 14th edition, the show promises to be different from earlier ones in 
format and delivery and the organizers have promised that it will “be a tale of art 
and elegance that takes visitors on a glamorous journey of exclusivity, legacy 
and unique craftsmanship”.  Held from February 20-25, this year’s DJWE uses an 
inspiring theme of “Once upon a time… Luxury” and offers a series of innovative 
visitor experiences that will be unveiled throughout the exhibition, page by page, 
to tell a series of new, unforgettable stories, according to the organizers.

DJWE organizers have announced that the world-renowned clock-specialists 
Objectif Horlogerie will join the exhibition this year, offering a unique, interactive 
workshop to attendees. In Qatar for the first time, Objectif Horlogerie will 
showcase the art of their master craftsmanship to watch connoisseurs, and give 
them the rare opportunity to become a “watchmaker-for-a-day”. Workshop 
attendees will observe and participate in the master watchmaker’s rituals, and at 
the end of the session, each participant will be awarded an accredited diploma.

Visitors will also be given the unique opportunity to enjoy a glimpse of the 
glamor of the past through historical black and white photography. The Harcourt 
Studio, which has told the story of Hollywood’s biggest stars since the ’40s, will 
give visitors the opportunity to have their portraits taken in the privacy of their 
studio, recreated out of Paris for the first time at DJWE, creating an elegant 
exhibition memento and their own piece of history. 

More alluring than all these features is how this year the DJWE will present 
local talent with an opportunity to showcase their handiwork side by side with 
international brands. The Young Qatari Designers, an initiative launched for the 
first time, will allow emerging young Qatari designers to shine in a dedicated 
exhibition space. The local talents include: Fajr Al Attiya (Trifoglio); Ghada Al 
Bouanain (Ghada Al Bouanain); Nada Al Sulaiti (Hairaat); Noor Al Fardan 
(Noudar); Nouf Al Meer (Nouf Jewellery); and Sarah Al Hammadi (Sarah’s  
& Co). 

Qatar Tourism Authority is also using the DJWE brand to build on its popularity 
and to increase the flow of tourists to the country. According to the QTA Director 
of Exhibitions Ahmad Al Obaidli, “Now in its 14th year, DJWE is well established 
as a notable event on the global calendar. Held under the Patronage of the Prime 
Minister and Minister of Interior, HE Sheikh Abdullah bin Nasser bin Khalifa Al 
Thani, it is one of Qatar’s longest-running exhibitions, and has built a profile that 
has genuine regional reach. The upcoming edition will attract over 400 brands 
that will be showcased by 40 exhibitors from around the world, in addition to 
thousands of visitors from Qatar and the region.

The Show

The Fairytale Show
A peek into what is on offer at the 14th Doha 

Jewellery and Watches Exhibition. 

BY SINDHU NAIR
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Jahshan feels that the exhibition always attracts foreign customers from 
neighboring countries which will boost the tourism economy with more than 2000 
participants using facilities like hotels, transportation, restaurants, for over a week, 
all of which will eventually boost the sagging economy. 

“Many local contractors are also very busy because they are in charge of 
building stands, build-up or dismantling, along with other installation requests 
needed during the show,” he says. Jahshan is also of the opinion that local 
customers appreciate new products and are good spenders when compared to 
other markets.

According to Chairman and CEO of Blue Salon, Ashraf Abu Issa, “We are 
preparing distinctive and unique collections of special watches and jewelry for 
the exhibition in coordination with international companies. Those masterpieces 
are of limited editions and intricately and exclusively made. Some of the brands 
are Breitling, Zenith, Jacob & Co, Buffy Bovet, MB & F, Ressence, Maurice 
Lacroix and Korloff. For jewelry, Digo and Ozonian will showcase unique, 
attractive and beautiful collections, some of whose birthplace will be DJWE, and 
that will present our stand in a new way.”

Al Muftah, another of the big jewelry names in Qatar with brands like Century, 
Charriol and Chronoswiss under their aegis, feels that it is a local exhibition 
which covers customers from Qatar and GCC countries and that the “cash and 
carry” feature offered by the exhibition is the most attractive characteristic. 
“DJWE is good opportunity to present our new collections to the public. New 
collections and new models in DJWE will re-activate the market and pushes to a 
higher level of trading and economy,” according to the chairman of the group, 
Abdulrehman Muftah Almuftah.

Ghada Al Buainain, owner of Ghada Albuainain Jewellery, one of the lucky few 
selected for the young talent segment, is excited about the opportunity. “I have 
always loved working with unconventional materials; things from the garage to 
transform into beautiful things. I said to myself, what’s better than making fine 
jewelry that can be passed through generations?" she says. 

“QTA in the lead-up to this exhibition has launched a large-scale regional 
campaign — the largest in DJWE’s history,” according to Al Obaidli, “to promote 
this edition and attract visitors to the event from around the Gulf, the source 
market for more than 60 percent of Qatar’s visitors. This campaign is receiving 
strong support from QTA and its partners, led by Qatar Airways, which is 
providing, in its capacity as the official DJWE Airline Sponsor, attractive 
discounts to travelers who visit Qatar from the region during the exhibition.” 

Considering the fact that DJWE is held ahead of any other luxury event, brands 
use this occasion as a medium to bring new releases to garner the attention of the 
Middle East buyer. 

“Held in the early half of the year, DJWE is the first on the calendar of jewelry 
and watch exhibitions in the region, making it the ideal platform to launch new 
collections into the GCC market,” says Al Obaidli. “As the saying goes ‘old is gold’, 
so we are excited to feature a unique display of vintage pieces in this year’s  
edition alongside a special exhibition showcasing young Qatari designers’ works.”

The central exhibition has been specially curated to reveal exceptional, 
privately-owned jewelry and timepieces that have never been shown in Doha 
before. This year’s edition will witness local and international exhibitors 
participating for the first time: from Qatar, Sarah’s & Co, Paris Jewellery, 
Marbella, Al Darwish. As for international brands, the exhibition will host: 
Davidor from France, Bellina collections from Italy, Voyageur from Lebanon, 
Baheti from India, Karun Jewellery from Turkey, Anan Anjamani from Thailand 
and Amber by Mazukna from Lithuania.

Nabil Jahshan, COO of AlFardan, one of the big houses that owns the rights to 
market and sell many of the luxury brands like Chopard, believes that the timing 
of the exhibition makes it the most coveted of shows around the world, “The 
special aspect of the DJWE for this year and the years before that comes from 
the fact that it is the first show in the area, before Baselworld which gives us a 
competitive advantage to display and exhibit to the public the most up-to-date 
products. It enables us good sales and return on investment.”

ART AND COMMERCE
Clockwise from top left: DJWE 2017 will have clock-
specialists Objectif Horlogerie joining the exhibition, 
offering a unique, interactive workshop to attendees;
the opening of last year's exhibition by the big names
in the luxury business; the watch-making room that is 
to be set up at the exhibition; a few of the watches 
and jewelry that will be on display at DJWE 2017. 
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Lookout Qatar
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Market Report

All in the Ruffle 
Ruffles of all proportions add flounce 

to your spring wardrobe.

BY DEBRINA ALIYAH
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Facing page, clockwise from top left: Floral Off-Shoulder Top, QR3,371, Razan Alazzouni; Multi Bow A-line Dress, 
QR9,612, Rabih Kayrouz; Indi Satin Layered Top, QR1,897, Noon By Noor; Tala Dress, QR985, Zayan the Label; Poplin 

Midi Dress, QR2,840, Paskal; Clockwise from top left: Simono Dress, QR795, Made By Sauce; Sunglasses Printed 
Midi Dress, QR2,363, Dina Khalife; Crepe-Chiffon Paneled Midi Dress, QR5,126, Madiyah Al Sharqi. 
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SPRAWLED BESIDE A BIG, white wall, a somewhat 
unsettling, yet alluring giant black painted bronze 
sculpture of an orchid head commands attention. At once, 
it invokes the dread of Demogorgon, the monster from 
“Stranger Things”, and the splendor of nature.
For Marc Quinn, such magnified contemplations are as 
much a means to delve deeper into the visual duality of 
an orchid as it is to understand some of his beloved 
explorations such as life and beauty. “It’s a natural 
beautiful thing enlarged to a scale that would make it 
look like it’s an insect or something,” says the 
50-something British artist, togged in casuals and a cap, 
seated at Anima Gallery, The Pearl, the venue of his 
first solo exhibition in the region, which was on until 
February 13.

Moreover, it’s doused in car paint, Quinn continues. 
“So you take this beautiful flower and you cover it in 
industrial, toxic material. In a way, it’s something to do 
with our relation with nature; we take things, then pump 
into them what we want, and turn them into these hybrid 
monsters. But they are also kind of beautiful, strange 
monsters,” he says of the piece titled “Stealth Desire 
(Etymology), 2013”.

Playing with size sits well with Quinn’s penchant for 

seeking digital 
intervention. Having 
used 3D scanning for, 
among other works, two of 
his most striking sculptures on 
display in Doha — “The Frozen 
Wave”, exhibited outside the Museum of 
Islamic Art (MIA), and “The Origin of the 
World”, mounted in front of Anima Gallery — Quinn 
believes it is a game-changer for sculpture in the same 
way as the invention of photography revolutionized 
painting hundred years ago. “While a lot of rubbish will 
be made, digital processes enable the artist to make 
things he could never make before,” Quinn says.

Beyond the glass wall behind him, “The Origin of the 
World”, a shiny, three-meter-high realistic shell cast in 
bronze, sits regally by the sea, indulging the curiosities of 
many a passerby. Inviting the viewer to perceive the shell 
sculpture, to gaze closer and deeper into a spectacular yet 
seemingly casual creation of nature.

“If that had been modeled by hand in clay, it would look 
like a stage prop or something equally kitschy,” he says. 
“But because it’s real, and it’s exactly in the shape and 
texture of an actual shell, there’s something uncanny 

On Art

Immersed in bringing real life to art, British artist Marc 
Quinn resorts to larger than life installations — his 

way of “delving deeper into the visual duality”. 

BY  ROGER SMITH

Digital Intervention

THE REALIST
Baroque artist 
Marc Quinn, "We 
Share Our 
Chemistry with 
the Stars", the Iris 
Paintings series.

Lookout Qatar
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about it — it feels real in a way but unreal at 
the same time.”

Just as Quinn 3D scanned a real 
seashell, enlarged it and polished it in 
bronze to produce this work, he meted out 
a similar treatment to the conch shells he 
found on the beach to create “The Frozen 
Wave” sculptures — minimal arcs in 
stainless steel, including the one 
measuring a whopping 7.5 meters that’s on 
display at the MIA.

“These are the last bits before they get 
turned into sand and nothing else. The shells 
always take a shape that’s a bit like a wave,” 

Quinn explains. “It was interesting to think that 
this shape was made by the endless action of the 
actual waves. So it’s almost like a self-portrait of 
the forces of nature. I took these little things and 
made them really huge, thereby taking them back 
to being the scale of the wave. Changing scale is 
like looking deeper because when you take 
something six inches long, you just see a surface. 
When you run it through a laser scanner and make 
it seven meters long, you see holes and patterns 
that you wouldn’t have seen before.”

The idea of bringing real life into art is an endless 
pursuit that Quinn has shared with other Young 
British Artists, or YBAs, since he began seizing the 
spotlight in London’s contemporary art scene in the 
early ’90s and the group collectively “redefined 
what it was to make and experience contemporary 
art”. As the short biography on his website says, 
Quinn makes art about what it is to be a person 
living in the world – whether it concerns man’s 
relationship with nature and how that is mediated 
by human desire; or what identity and beauty mean 
and why people are compelled to transform theirs; 
or representing current, social history in his work. 
“His work also connects frequently and 
meaningfully with art history, from modern masters 
right back to antiquity,” it points out.

Long before the advent of selfies, Quinn 

produced “Self, 1991”. A cast of Quinn’s head, 
immersed in frozen silicone, it was created 
from ten pints of his own blood, and placed in 
a refrigeration unit at minus 18 degrees 
Celsius. This modern-day revisiting of 
Rembrandt’s young-to-old self-portraits has 
seen Quinn produce these portraits, or “blood 
heads”, once every five years, fostering an 
elaborate self-portrait over a 15-year period. 

That’s because Quinn believes the purest 
form of sculpture is to sculpt your own body, 

from your own body. “It’s about life and death 
— how much can we exist in an animated form, as 
a person? Why is blood when it’s in my body, alive, 
and when it’s not, not alive? What is the difference 
between you and a table? Why is one alive and 
why is the other not? That is one of the great 
questions in the world. So it’s pretty universal. I’m 
just trying to find out what being alive is,” Quinn 
says. “You create something that’s close to being 
the actual person — it looks like and it’s made of 
them — but the closer you get to that, the less alive 
it actually is. So it’s about the mystery of life.”

However, Quinn has grown increasingly more 
interested in other people over time. “I have kind 
of moved out and away from myself into the world. 
I have worked with disabled people and modeled 
sculptures of them,” he says, referring to works 
such as the much-debated marble sculpture of 
disabled artist Alison Lapper. “The Complete 
Marbles”, which were 11 life-size, visibly 
neoclassical, portrait sculptures of men and 
women born with physical disabilities or who have 
had limbs amputated due to accidents or illnesses, 
questioned our ideas of perfection and 
wholesomeness. Quinn says, “It was all about 
celebrating a different kind of beauty and bodily 
diversity in a material that’s used to celebrate 
classical beauty.”

Art history student Quinn is “a very baroque 
artist”, as art historian Kate Bryan has said: 
“Quinn’s work is very dramatic. Sometimes, it’s 

His work also connects frequently 
and meaningfully with art history, 

from modern masters right back to 
antiquity.

CELEBRATING NATURE
Clockwise from top: Quinn with Hussein Al 
Fardan at Anima Gallery at the opening of his 
exhibition, "Stealth Desire"; “The Iris 
Collection”; “The Labyrinth Collection”.
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completely over the top — so much so that it slightly repels us 
when we first see it. But it’s seductive and you remember it. It 
has a physical relationship with you. You don’t just see one of 
his works and walk past it. It’s not minimalism. It’s not pure 
conceptualism. It’s quite grabby.”

Some of Quinn’s frequent thematic haunts comprise identity, 
beauty, sexuality, and the fragility of existence. To actualize his 
musings, all sorts of materials — from blood to feces — are par 
for the course.

“I tend to find things in the world and look at them in a new 
way. So instead of painting a person completely, I make a 
painting of only the iris of the eye,” Quinn says, again extracting 
the virtue of universality from an idea. Titled “We Share our 
Chemistry with the Stars”, the Iris Paintings series explores 
how the eye, a mirror of the soul, is also “a kind of microscopic 
map of an individual’s identity”. 

Since each person’s iris is unique, no two are the same, Quinn 
points out, “It’s this idea that within the quite narrow characters 
of the iris and the number of colors that people have in their 

GROUND REALITY 
Clockwise from top: 
"Frozen Wave" displayed 
at the MIA park; at the 
opening at Anima 
Gallery; and Quinn at 
the opening of the  
"Frozen Wave" on the 
MIA park grounds.

Lookout Qatar

‘When you are an artist, you make 
things that are for the people who 
are around now, but also for the 

people in the future.’

eyes, you still have an infinite number of variations. The 
title is a double pun as it’s an allusion to the fact that we 
are made from dust, and also how everyone, from the 
most famous to the most poor, is all the same,” he says.

The Doha exhibition is a combination of Quinn’s 
varied series. Much like the Iris Paintings, there’s the 
“Fingerprint Paintings” in the way of the “Labyrinth 
Series”, voicing the concerns of a super-surveillance 
culture where individual identity is reduced to a 
fingerprint. “I find it interesting that an image that 

appears abstract, in fact, is actually a totally unique 
signifier of someone’s actual identity,” Quinn says. “I like 
to play on the edges of different terms; between abstract 
and figurative, real and unreal.”

As for Quinn’s own artistic imprints, he harbors high 
ambitions for his work to be appreciated, studied, and 
discussed, well beyond our time on Earth. “When you 
are an artist, you make things that are for the people 
who are around now, but also for the people in the 
future,” he says. 

“When I go to the British Museum or the Museum of 
Islamic Art, I look at artworks that have been made by 
people thousands of years ago. And there’s a direct 
communication. Art, in a way, is an emotional time 
machine. It enables you to communicate over the eons. 
It’s about our ancestors, about the human spirit over 
millennia,” Quinn says. “Creating art is a way of trying to 
understand the world, to think about the world. And I 
intend to keep creating.” 

On Art
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Rolex Oyster 
Perpetual 
Datejust 41, 
Rolesor steel and 
18-karat yellow 
gold, QR46,240, 
rolex.com.

Objects

Wrist Party
In steel, platinum and gold, the latest bracelet  

watches are something to celebrate.

PHOTOGRAPHS BY ANTHONY COTSIFAS    STYLED BY AMY HENRY
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Quality Objects

Patek Philippe  
Ref. 5711/1P,  

40th anniversary  
limited edition 

Nautilus, platinum, 
QR412,910,  
patek.com.
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Vacheron 
Constantin 

Overseas Ultra-Thin, 
18-karat white  

gold, QR202,815,  
www.vacheron- 

constantin.com.
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Objects

Audemars Piguet 
Royal Oak 
Selfwinding, 18-karat 
yellow gold, 
QR160,575, 
audemarspiguet.com. R
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The Thing
David Webb helped define the audacious edge of 

mid-20th-century jewelry design. In an atelier  
above the glamorous Manhattan shop he opened  

in 1948, the genteel Southerner fashioned extravagant 
bejeweled creations — often in the shape of exotic 
animals — that were coveted by Elizabeth Taylor, 

Lana Turner and Barbra Streisand. Diana Vreeland 
often wore Webb’s zebra bangle with ruby eyes. 

Thanks to the 40,000 sketches left behind after his  
death in 1975, his iconic designs have continued to live  
on — including this recently reissued modernist gold 

and black enamel cuff. Designed by Webb in 1971,  
it juxtaposes opaque and translucent gems in a bold 

geometric composition of carved coral and diamonds 
surrounding a massive 58-carat Brazilian citrine. 

QR418,600 davidwebb.com. — NANCY HASS

PHOTOGRAPH BY ZANE ZHOU    STYLED BY TING TING QIAN
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YOU MAY HAVE NOTICED them at the register of your local 
bookseller — very small, handsome paperback books of irregular 
trim, with plain covers in bold colors. Often stopping short at a 
breezy 150 pages, they make a point of being concise, and are 
meant to be dispatched in one or two sittings. As soon as you have 
finished beginning, you begin ending. 

This short-book renaissance comes at the height of our Age of  
the Essay. Everyone is reading them, and even more people are 
writing them. The books’ modesty of scale appears like a rebellion 

against importance, but they are insistent, even a little pedantic — self-
conscious intellectual sallies that bring a dignified brevity to nonfiction. They 
take themselves seriously, much like a very short man. Their titles announce 
a quarry, or query: ‘‘Men Explain Things to Me’’ (Rebecca Solnit), ‘‘The 
Selfishness of Others: An Essay on the Fear of Narcissism’’ (Kristin 
Dombek), ‘‘The Hatred of Poetry’’ (Ben Lerner), ‘‘Little Labors’’ (Rivka 
Galchen), ‘‘Pretentiousness: Why It Matters’’ (Dan Fox), ‘‘Nicotine’’ (Gregor 
Hens), ‘‘The Art of Death’’ (Edwidge Danticat). Those steroidal Goliaths of 
nonfiction, magazine articles bloated to hardcover size that stalk the catalogs 

On The Verge

Easy Reading
The latest wave of new books are short on words but long on big ideas, 

providing us with time-efficient high-mindedness — and great pleasure.

BY CHRISTINE SMALLWOOD    ILLUSTRATIONS BY KONSTANTIN KAKANIAS
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of the major presses — who reads them? The very short 
book topples them with a single stone. 

True to its essence, the very short book does not 
pretend to have more to say than it does. This is as 
charming as encountering the rare person who knows 
when to speak and when to be silent. As a form, the very 
short book is far preferable to the ‘‘essay collection,’’ 
whereby a writer’s previously published output is lazily 
sutured together into a Frankenstein’s monster that 
promises but rarely delivers more than its parts. Still, 
there are short books that could try a little harder. Only 
once has an idea from a very short book really caught fire 
— Solnit’s notion of ‘‘mansplaining.’’ Most of them aspire 
less to cultural diagnosis than to self-help; reading one can 
be a little like having a talk with an intelligent friend 
urging you to be your best self. Some, like ‘‘Little Labors’’ 

or ‘‘Nicotine,’’ combine elements of memoir with the insouciance of thinking 
out loud. Others, like ‘‘The Hatred of Poetry’’ and ‘‘The Selfishness of 
Others,’’ advance something as old-fashioned as an argument.

They quote philosophy and theory, presenting themselves as a kind of 
cheat sheet: We do the homework so you don’t have to. They are not, like 
Oxford’s Very Short Introductions, primers on useful topics such as human 
anatomy, banking or Rastafari. Nor are they, like the Penguin Great Ideas 
series, abbreviated snippets from the canon — pieces of 
the infinite night sky chopped up and glimpsed through the 
bound aperture of a telescope. They come already 
compressed, born rather than cut short. You will learn 
something, for sure, but not more than you can handle. 

Ours is a busy world, and there are many television 
programs to watch. Very short books are an easy way to 
increase the total number of books you have read — a 
worthy goal in itself. Plus, photographs of short books, 
either on their own or in a stack, can be posted to one’s 
social media account to communicate taste and 
substance. Since short books are short, the odds are 
greater that the poster will actually read the books she 
advertises herself by. In this way, very short books 
contribute to a greater harmony, whereby people are 
more like the people they pretend to be. 

The short book does not pretend to have 
more to say than it does. This is as charming 
as encountering the rare person who knows 

when to speak and when to be silent.
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Another Thing
Sarah Al Hammadi, the designer behind Sarah’s & Co, 

had a wealth of inspiration for her classic diamond 
and emerald necklace set in 18-karat white gold. A 

regal old tree with fruit-studded branches caught Al 
Hammadi’s eye one day, persuading her to 

immortalize it in her jewelry. She echoed its bowed 
branches and heavy fruits with round, marquise and 
pear-shaped diamonds that link the larger Zambian 

emeralds to the rest of the necklace. 
Sarah’s & Co is one of the Young Qatari Designers,  a 

new initiative that focuses on local jewellery 
designers at the Doha Jewellery and Watches 

Exhibition 2017. — LINDSEY KNEPSHIELD
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IF IT IS POSSIBLE for one person’s career to embody the trajectory of 
this country’s cutting-edge design, you could argue for David Alhadeff.

Growing up in a Seattle suburb in the 1980s, he was the kind of 
kid who hungrily flipped through architecture books and designed 
shoebox houses for his Smurfs. After college, his proto-Gen X re-
sume included wandering through Southeast Asia and starting an 
e-commerce site. He landed in New York City in 2000, and three 
years later, at 29, he had scraped together the cash to open the gal-
lery-cum-design store the Future Perfect. Set in the hipster heart of 
Williamsburg, it made a name for such local artisans as Lindsey 
Adelman, Jason Miller and the duo called Fort Standard. That 
group, with Alhadeff’s fierce encouragement, began to produce in-
creasingly sophisticated work. As the rest of the design world re-

mained obsessed with midcentury masters, he argued for the new 
wave, gleefully attacking the notion that only Milan and the Neth-
erlands could produce groundbreaking work, and that, as he puts it, 
‘‘American design was crap.’’

The self-described outsider was soon the fulcrum of a witty, rus-
tic brand of industrial-tinged modernism now known worldwide 
simply as ‘‘Brooklyn.’’

His loft in a former warehouse near his store was a perfect reflec-
tion of his taste and time: One midnight, he recruited friends to paint 
his bedroom walls Baker-Miller pink, a shade used to calm aggres-
sive prison inmates. There, amid exposed wiring and heating ducts, 
his playful nerd side (Donkey Kong Jr. arcade game) flourished amid  
works from his artisans (Miller’s I Was Here table, plaster trees by

Home and Work

Resident Expert 
Inside the apartment of New York’s foremost  

champion of contemporary American design.  

BY NANCY HASS    PHOTOGRAPHS BY EMILIANO GRANADO

SHAPE OF THINGS
From left: David 
Alhadeff’s living 
room includes a 
sculpture by Stan 
Bitters, a ceramic 
stool by Reinaldo 
Sanguino, vintage 
chairs by Achille 
Castiglioni and a 
Chinese Art Deco rug 
bought at auction; 
Alhadeff at his 
gallery-cum-store 
the Future Perfect. 
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David Wiseman) and iconic pieces by trendsetters of international design (a 
Moooi sofa and a Timorous Beasties carpet adorned with giant iguanas). ‘‘It 
was real and it was good, you know? It was me,’’ he says.

But just as Brooklyn grew up, Alhadeff did, too. In 2009, feeling that retail 
spaces like American Apparel stores had conquered Williamsburg and the 
Future Perfect no longer fit into the neighborhood, he moved the store to 
Great Jones Street in NoHo (he added an outpost in the Pacific Heights neigh-
borhood of San Francisco in 2013). No longer simply a modish place to find 
high design by local makers, the Future Perfect now has a hushed, theatrical 
gravitas. Though Brooklyn still represents (among his newer brands is Work-
stead, started by a couple of former Rhode Island School of Design grads), the 
front of the space is reserved for elaborate revolving installations and focuses 
on major pieces by artisans that Alhadeff searches the world for, including 
Piet Hein Eek, who uses reclaimed lumber in his Netherlands studio; Chris-
topher Stuart, a former welder from Indianapolis; and Rooms, a female duo 
working in Tbilisi, Georgia. His website is an encyclopedia of the avant-garde. 

Alhadeff is both fanboy and mentor. While he’s still the self-effacing mo-
tormouth who rides his bike everywhere, it can take him years to cultivate 
relationships with those whose work he shows and to be confident that the 
work will intrigue his core buyers, the architects and decorators whose rar-
efied clients long for the shock of the new. ‘‘We brainstorm, push and pull 
each other, talk constantly,’’ he says. ‘‘I’m sure I drive people a little crazy.’’ 

Lately, Alhadeff has embraced a more decorative, embellished style that 
combines elemental shapes with painterly textures, such as straight-edged, 
low-back sofas from the Milan-based Dimore Studio, upholstered in hand-em-
broidered fabrics with a baroque appeal.

With his increasingly expansive vision came a change in residence as well, 
in June, to Manhattan. Instead of opting for one of the many amenity-rich new 
developments, Alhadeff and his partner, Jason Duzansky, who is the art direc-
tor at the studio of the photographer Steven Meisel, gut-renovated a 
1,300- square foot co-op on the Lower East Side. The architecturally undistin-
guished complex was built in the 1950s, financed partly by the International 
Ladies’ Garment Workers’ Union, as a middle-class cooperative, and although 
it’s now spruced up, like much of lower Manhattan, the buildings are still home 
to plenty of original tenants, now elderly, whose design ethos is more bric-a-

His furniture tracks the history of 
how America came to be taken 

seriously in 21st-century high design.

FORMAL FUNCTION 
Clockwise from 
right: a Lindsey 

Adelman Ambrosia 
vessel from the 
current Future 

Perfect show; in the 
master bedroom, a 
photo by Massimo 

Vitali over a Piet 
Hein Eek Waste Bed; 

the entryway, with 
Dimore Studio 

wallpaper, includes  
more of the Future 
Perfect’s offerings 

over the years, 
including a Gunnar 
Nylund hedgehog 
vase and an Esque 

Studio Gummy Bear 
on a Rooms console. 

Home and Work
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brac than Bauhaus. ‘‘As always,’’ says Alhadeff, ‘‘it’s about the mix.’’ 
Gone are the pink walls of Williamsburg, replaced by various 

shades of green, some silvery, some mossy and deep. There are vin-
tage pieces he bought at auction, including Pierre Cardin suede 
sling chairs at the dining table and a Chinese Deco rug, but many of 
the objects in his home track the Future Perfect’s evolution, and 
thus both the birth of Brooklyn style and the history of how Ameri-
ca came to be taken seriously in 21st-century high design. He still 
has the I Was There table and Matt Gagnon’s 2005 acrylic lamp 
made from hardboard. Above a sofa hangs the limited-edition Meis-
sen baboon mask that once held a place of honor near the giant ex-
posed fuse box in his Williamsburg living room. In the entryway, an 
iconic Cherry Bomb chandelier by Lindsey Adelman (still among 
his closest friends) illuminates a black-stained timber Rooms con-
sole from a recent collection. It is placed against a stretch of vividly 
impressionistic wall covering from Dimore.

Alhadeff may have left Brooklyn as it outgrew its bohemian ethos, 
but you can never quite squeeze the borough out of the boy, it seems. 
In addition to finding a Manhattan apartment as close to Brooklyn as 
you can get without actually living there — right on the East River, 
with 180-degree views from the wraparound terrace — he can’t quite 
let go of the Williamsburg loft. There it sits, largely unoccupied, a 
bubblegum-hued monument to a bygone era. ‘‘I just like to know it’s 
there,’’ he says. ‘‘It’s cheap, remember, like Brooklyn was. And so 
much happened there. Just thinking of all that makes me happy.’’ 

BRIGHT IDEAS 
Clockwise from  
top left: a Ryosuke 
Yazaki sculpture at 
the Future Perfect; 
the dining room, 
painted in a Farrow 
& Ball silvery green, 
with an Eric 
Roinestad pendant 
and 1970s chairs  
by Pierre Cardin  
for Maison Jansen 
around Christopher 
Stuart’s Glitch 
dining table; a 
Vincent Collin  
Zorzi floor lamp. 
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A Proustian Impulse 
Across Doha, Arabic restaurants have become 

an homage to home. 

BY LINDSEY KNEPSHIELD   PHOTOGRAPHS BY ROBERT ALTAMIRANO

CULTURAL assimilation is inevitable in 
Doha, as it is impossible to adhere to just 
one’s own ethnic group. Non-Arab men wear 
the thobe and ghutra, western women adorn 
themselves in henna, and almost everyone 
has at least one pair of American sneakers. 

In the restaurant world, it is no less tempt-
ing to reach outside a country’s borders, to add 
pumpkin to moutabal and pears and cashew to 
kofta. The impulse to seek out new flavors is, 
perversely, not at all new — in the 17th century, 
the European demand for nutmeg was so 
great it became more valuable than gold — but 
warring with that impulse is one of self-preser-
vation, a desire to keep your country’s cuisine 
unaltered. And for those who are unable to re-

turn, who cannot 
taste their grand-
mother’s bread 
within the con-
fines of home, the 
need to preserve 
is strong. 

A FEAST TO REMEMBER 
Top: At Layali restaurant, 
traditional Lebanese flavors 
are given new twists; Left: 
Visitors wander around the 
Souq Waqif outside 
Damasca One.
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AT THE Ard Canaan restaurant in Katara Village, musakhan, considered 
to be Palestine’s unofficial national dish, is made traditionally. Roasted 
chicken is served over taboon bread and topped with onions, pine nuts, 
olive oil, and sumac. The chicken is fresh, not frozen. The bread is home-
made at a nearby bakery “by the old women who know how to make it,” 
according to Food and Beverage Manager Sherif Saleh. The onions and 
pine nuts are fresh. The olive oil and sumac both come from Palestine, and 
the olive oil is made the old way: pressed by rocks. The hummus, made 
here with boiled and mashed chickpeas, tahini, basil, lemon juice, garlic 
and that famous Palestinian olive oil, stands out due to Ard Canaan’s me-
ticulous care and attention to quality.

The phrase “Ard Canaan” is biblical in origin and denotes the promised 
Holy Land. According to the website, this includes Palestine, Lebanon, 
Syria, Jordan and parts of Sinai. The chef is Palestinian as is the owner, 
who had no previous restaurant experience but did have a passion for 
food and a desire to see more Palestinian restaurants in Doha. The nation-
alities of the staff are mixed but all are Arab, echoing the range of ethnici-
ties found in the Levant. 

Their clientele base is predominately other Arabs from mixed back-
grounds, though they have been receiving attention from locals and other 
expats. Their business hinges on highlighting their uniqueness: there are 
few, if any, other Palestinian restaurants in Qatar with the same attention 
to detail and strict adherence to tradition. 

This attitude extends to the décor. Each restaurant menu cover is made 
of wood from an olive tree, and the ceilings are arched high and carefully 
detailed as a tribute to Al-Aqsa Mosque. The stained glass windows are 
painted with calligraphy naming Palestinian cities and the villages sur-
rounding them. In the center of the massive dining hall gurgles a replica of 
Jerusalem’s El-Kas fountain. Finally, the first thing one sees walking into 
Ard Canaan is a rock. Not a stack of rocks, but one giant, limestone boul-
der, larger than the average reception desk but being used in place of one. 
The top middle section has been cut out and smoothed down for a comput-
er and some small potted plants to sit and recessed floor lighting shines 
upwards, highlighting grooves and casting shadows. The rock is from Pal-
estine, and it took an incredible number of men to bring it into the restau-
rant, but here it sits, a not-so-little piece of Palestinian land, front and cen-
ter where no one can dare to ignore it. Saleh emphasizes the restaurant’s 
desire to use these touches to transport its guests across the Arabian Pen-
insula to the Levant and, more tellingly, to Palestine.

WITH LOVE, FROM THE LEVANT  Clockwise from 
left: Ard Canaan highlights the dishes of the Levant 
while focusing on Palestinian influences like the 
unofficial dish of Palestine, chicken musakhan; the 
dining area is lit by stained glass windows and a 
giant chandelier; both the olive oil and the sumac 
used in the restaurant comes directly from 
Palestine; Ard Canaan's quality ingredients make 
even basic dishes like hummus outstanding.

Here it is, a not-so-little piece of 
Palestinian land, front and center where 

no one can dare to ignore it. 
A Rock From Palestine
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The Ambassadors of Syria

FURTHER SOUTH, Damasca One has 
transformed their space in Souq Waqif into 
Syria. They too have a fountain, but this 
one is on the terrace and inspired by tradi-
tional Syrian houses, as is the geometrical 
tiling. The walnut chairs are handcrafted 
from Syria; the plates are specially or-
dered to have painted details of blue and 
purple flowers on them, attempting to 
evoke the city of Damascus’ famous jas-
mine scent. Syrian singers croon songs 
live inside the restaurant.

Housed in the perennially bustling souq 
and having established itself as one of the 
best restaurants in the area, Damasca One sees more short-term visitors 
and tourists than Ard Canaan, though they also have their dedicated base 
of regulars. Restaurant Manager Bassel Alsakhni is Syrian, as is the chef 
and about 70% of the employees. Alsakhni emphasizes the usefulness of 
Syrian waiters, whose intimate knowledge of Syrian food makes them 
more able to explain the tastes to guests rather than just list off the ingre-
dients. Most of the menu is standard to those familiar with Middle Eastern 
cuisine, though there are several Syrian-specific plates, easily identifiable 
under the menu’s “Damascene Traditional Dishes” section. Alsakhni rec-
ommends frikeh; the nutty, smoky wheat grain is cooked slowly and then 
used as a pilaf with lamb meat on top. Another popular dish is vine leaves 
stuffed with rice and meat, and for the more adventurous, there is raw kib-
beh, literally raw meat mixed with spices, usually scooped up with bread. 

Alsakhni has a motto at Damasca One. In his mind, he and his staff are 
the ambassadors, not just of the food but also of the country. Many restau-
rants seem to feel this way, but there is an added level of significance to this 
at Damasca One, where guests who are unfamiliar with the Middle East 
— aside from international news reports — visit, and Damasca One must 
present a narrative of Syria that counters the one provided by the media.

DAMASCUS REIMAGINED Clockwise from bottom left: The 
ornate chandelier hanging from Damasca One's ceiling is 
circled by its spiral staircase; many Syrian singers and 
musicians are called to perform at the restaurant; the walnut 
chairs are made in Syria; popular offerings include stuffed vine 
leaves, sausage, moutabal, and mixed grill.

Damasca One must present
a narrative of Syria that 

counters the one provided 
by the media. 
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Lebanese Twist

If you hold onto your key,
you might one day be able to return 

to the door and open it. 

OLD MADE NEW Counter-clockwise from top right: At Layali, 
high-arched ceilings and bright colors create a vibrant, open 
space for diners; hawa al tabouleh is reimagined with a 
pineapple flair; the Arayes Layali can be found nowhere else 
outside of their two locations; the world's largest key stands 
directly outside Ard Canaan's front door.

BOTH RESTAURANTS balk at the idea of modern twists or assimilations, 
but others do not have that same fear. Layali, a highly regarded Lebanese 
restaurant now with two locations (one in West Bay and one in Souq Najd) 
touts its authenticity by advertising traditional shisha, live tareb music 
complete with old-fashioned Arabian instrumentation, and historical décor. 
The floors are beautiful mosaics and the wooden doors showcase custom-
ary Lebanese designs. The staff is 97% Arab, with the chef being Lebanese. 
But Mira Attieh, the Identity and Communications Manager for Adara 
Group, which owns Layali, places Layali’s menu items into two categories: 
'purely Lebanese' and 'authentic Lebanese with a twist.' In their hawa al 
tabouleh for example, they include pineapple. Their moutabal is made with 
pumpkin, and their Arayes Layali dish is unique to the restaurant.

The restaurants’ different attitude towards modernization could be par-
tially explained by time—Layali, which opened in 2002, has been around 
longer and thus has built up a credible reputation, giving them the oppor-
tunity to experiment more. It is difficult to say whether the Ard Canaan 
menu will be tweaked, considering they opened in 2016, but their staunch 
advocacy of traditional methods means that if changes to the menu or dish-
es do occur, it is unlikely that they will be as overt as Layali’s. Having 
opened in 2011, Damasca One has had time to shift things but their menu 
remains largely the same, still focused on traditional Middle Eastern and 
Syrian dishes. Therefore, the difference seems intentional rather than co-
incidental.

ON THE patio outside the Ard Canaan restaurant is the world’s largest key 
according to the Guinness Book of World Records. It is 7.76 meters long and 
2.8 meters tall, made entirely out of steel. The key was unveiled in 2016 and 
on Nakba Day, the day after Israel was established. When the sun is just 
right, the key casts a shadow over the Palestinian restaurant. It is a symbol 
of potential homecoming for displaced Arabs who had to leave their home 
countries, and a reminder that if you hold onto your key, you might one day 
be able to return to the door and open it.

Of course, when people leave home, they take something of home with 
them. It might be a family photo, or heirloom jewelry, or maybe a favorite 
sweater. There are also intangibles: a mental map of your neighborhood, 
memorized phone numbers, your grandmother’s recipes. The impulse to 
remember is a strong one, and though details might be muddied (Was our 
old house on this road or that one? This necklace is from my father’s 
mother — or was it mother’s mother?), the core remains steady, regard-
less of the passage of time. One of the best triggers to unearth buried 
memories is your sense of smell. This idea is called the Proust phenome-
non, named after the French writer who vividly described a character re-
calling childhood memories after smelling a tea-soaked cake. Restau-
rants, then, with the smells of home-cooked food hanging heavy in the air, 
are an ideal place to remember.
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Entertainment

The Auteurs
It’s been a banner year for 

directors who write  
their own films. Here are seven.

BY MARY KAYE SCHILLING    PHOTOGRAPHS BY GREGORY HALPERN

WHEN IT COMES TO inspiration, Mike Mills has had a steady supply thanks to his 
parents. His previous film, the screwball gem ‘‘Beginners,’’ was about his father 
coming out at 75 (earning Christopher Plummer an Oscar). With his upcoming film, 

‘‘20th Century Women,’’ he’s telling the story of his mother, as interpreted by Annette Bening, 
whom Mills describes as ‘‘gorgeously natural and intimidatingly genuine.’’ The witty, loosely struc-
tured script is set during the summer of 1979, when Bening’s character (a chain-smoking, free-spir-
ited single mom with control issues) enlists two young feminists (Greta Gerwig and Elle Fanning) 
to teach her teenage son how to be a man. Mills’s sweet paean to a lost, somewhat frayed America 
finds an unexpectedly powerful catalyst in then-President Jimmy Carter’s eerily prescient ‘‘crisis 
of confidence’’ speech. ‘‘My Depression-era, somewhat Socialist mother loved Carter — a peanut 
farmer who wore jeans in the White House!’’ Mills says. ‘‘Maybe I was seeing it through the lens of 
all these women when I was writing, but the way he showed his vulnerability and talked about his 
feelings and the feelings of the country — he was our first matriarchal president.’’

Mike Mills
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Damien Chazelle 
AUTHENTICITY is having a 
moment; a sense that slick 
artifice has buried what tru-
ly matters is on a lot of creative minds. And 
though it is deeply illogical to say that a movie in 
which people break into softshoe and song 
seems real, ‘‘La La Land,’’ out later this month, 
achieves just that, somehow conveying the lav-
ish sweep of old Hollywood with a rigorous lack 
of glamour. ‘‘We wanted the film to feel hand-
made and human at every step,’’ says the preco-
cious 31-year-old with distinctly oldfangled taste 
(his second film, 2015’s Oscar-nominated 
‘‘Whiplash,’’ concerned the not-so-blockbuster 
genre of jazz). Chazelle, who is abetted by his 
two winning stars, Emma Stone and Ryan Gos-
ling, as well as Justin Hurwitz’s original score of 
bittersweet loveliness, clearly references classic 
musicals. But as much as he reveres their spirit 
and unapologetic romanticism, he avoided 
their stop-and-start construction, ‘‘where 
someone snaps their fingers and the lighting 
changes completely and we’re doing a number, 
and then it ends and we’re back to real life,’’ he 
says. ‘‘I wanted everything to bleed, so that grit-
ty real life was magical and the magic was al-
ways a little gritty.’’ To wit, his audacious open-
ing number, set on a modern, car-jammed L.A. 
freeway. If not precisely authentic, in the hands 
of Chazelle it feels like plausible stardust.  

THE TYRANNY OF CLOSURE, the ubiquity of neatly 
packaged narratives, is relatively new. ‘‘ ‘Gone With 
the Wind’ had an unhappy ending, and it’s the biggest 

sentimental racist romance of all 
time,’’ Kenneth Lonergan says with a 
laugh. In that respect, his new film, 
‘‘Manchester by the Sea,’’ a portrait 

of a man’s inability to ‘‘magically bounce back’’ after a 
devastating tragedy, alludes to an era of cinema when 
characters walked off into the fog as opposed to the 
sunset. What makes ‘‘Manchester’’ entirely of the mo-
ment is the whip-smart, utterly unsentimental dialogue, 
ballast for outstanding performances by Casey Affleck, 
Lucas Hedges and Michelle Williams. Lonergan’s sig-
nature balance of tragedy and comedy — he is our bard 
of awkward emotion — was apparent from his first film, 
‘‘You Can Count on Me.’’ But with ‘‘Manchester’’ he 
finds revelation in the mundane, ‘‘the endless stuff that 
demands our attention, whether it’s our best day or our 
worst,’’ says Lonergan, whose inspiration here is sim-
ple yet profoundly told: ‘‘I’ve always found people mak-
ing an effort, taking care of each other in the face of what 
they’re carrying around, very dramatic and moving.’’

Kenneth Lonergan
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SOMETIMES THE POWER of a scene is a surprise even to the man who created 
it. Barry Jenkins’s lauded second feature film, ‘‘Moonlight,’’ based on Tarell Al-
vin McCraney’s play about growing up poor, black and gay in Miami, is divided 

into three chapters. The scene in question occurs in the first, when the 
youngest version of Chiron (newcomer Alex Hibbert) is being taught 
to swim by Juan, a surrogate father who also happens to be his moth-
er’s crack dealer. Jenkins, who grew up in the same housing project 

where the film is shot — the incongruously beautiful Liberty Square — and 
whose own mother was an addict, knew men like Juan growing up. As played by 
Mahershala Ali, Juan is certainly no hero, but he is capable of great tenderness 
and generosity, and, like each character in this radically cliché-free film, he is a 
man who ‘‘contains multitudes,’’ Jenkins says. Hibbert, as it turns out, could  
not swim either, and he learns as Chiron does, adding a layer of poignant veri-
similitude to a moment intended to impart a spiritual transference between  
man and boy. And so it does. But more than that, it accomplishes Jenkins’s own 
reaction as he watched it unfold, something the elegiac and heartbreaking 
‘‘Moonlight’’ achieves in nearly every frame: ‘‘It just took my breath away.’’

Barry Jenkins
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Andrea Arnold 

IT’S FITTING THAT as she talks about her film 
‘‘American Honey,’’ the English writer-director 
Andrea Arnold stops the conversation to marvel 
at the beauty of a butterfly. The 
natural world is drawn out in 
each of her films — the first 
three, most notably ‘‘Fish 
Tank,’’ set in grim British landscapes. But with 
her new sun-drenched American road odyssey, 
it amounts to another character, one that offers 
moments of quiet rapture. ‘‘Nature has always 
been important to me,’’ says Arnold. ‘‘No matter 
what human drama is going on in your life, it 
soothes you.’’ A self-described roamer since 
childhood, Arnold was instantly drawn to the 
film’s subjects, the itinerant crews who sell mag-
azine subscriptions door-to-door across the 
Midwest. These young misfits live in vans and 
cheap motels, a self-made family communicat-
ing through pop music, weed and hormones. Ar-
nold found herself falling in love with the large 
cast (including Shia LaBeouf and Riley Ke-
ough), many of them, like breakout star Sasha 
Lane, making their acting debut; in an effort to 
illuminate each, she kept rewriting the script as 
the trip evolved. ‘‘I wanted the film to grow from 
everybody,’’ she says. The organic and sprawl-
ing result, like nature itself, offers beauty and 
hope where you’d least expect it.

CONSIDER WHAT ‘‘LOVING’’ could have been: a taut, 
manipulative courtroom procedural, a hyperbolic polem-
ic about race and Southern politics. Instead, when Martin 
Scorsese called Jeff Nichols to discuss the possibility of 
directing the story of Mildred and Richard Loving — the 
interracial couple whose quietly heroic determination 
struck down anti-miscegenation laws in 1967 — the 
37-year-old pitched it like this: ‘‘I want to make a film 
about marriage, about two people who really don’t talk 
much, with actors who aren’t big stars,’’ says Nichols, 
laughing at his temerity. ‘‘So, I want to make this com-
pletely unsuccessful film. Are you with me?’’ Scorsese 
was; a friend of the film’s producers, he knew what they 
were getting. Nichols’s acutely original vision had al-
ready played out in acclaimed indies such as ‘‘Take Shel-
ter’’ and ‘‘Mud,’’ each tussling with his particular fixa-
tions — commitment and parenting and the redemption 
of nature. This time, through actors Ruth Negga and Joel 

Edgerton, Nichols has produced an indelible evo-
cation of love, a word never spoken between the 
Lovings in the film yet powerfully conveyed, of-
ten through silence. He is a master of tension, and 

there are white-knuckle moments, but Nichols steadfast-
ly avoids predictable outbursts of brute force. ‘‘One thing 
that fascinated me about this story was that here was  
a white man in the ’60s living under a psychological 
threat that still continues for black people today,’’ Nichols 
says. ‘‘I wanted to get people to feel that. And maybe 
that’s more powerful than any violent act I could invent.’’ 

Jeff Nichols
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THERE ARE THREADS of Alfred Hitchcock and Stanley Kubrick in 
Tom Ford’s baroque noir tapestry ‘‘Nocturnal Animals,’’ and that in-
cludes a bygone sense of righteousness. ‘‘I’m old-fashioned. I like a 
moral to the story,’’ says the second-time director, whose debut, ‘‘A Sin-
gle Man,’’ netted Colin Firth an Oscar nomination. Ford adapted ‘‘Ani-
mals’’ from Austin Wright’s 1993 novel ‘‘Tony and Su-
san,’’ and what grabbed him, he says, was ‘‘this idea of 
throwing people away — the most important people in 
our lives. By extension — and this may surprise people coming from a 
fashion designer — I find our contemporary culture, where everything 
is disposable, deeply disturbing.’’ The film stars Amy Adams as Susan, 
an emotionally unfulfilled gallery owner in a notably dystopian L.A., 
one filled with art-world gorgons and pastiche. Out of the blue, she re-
ceives a manuscript for a thriller written by her ex-husband (Jake Gyl-
lenhaal), a man she brutally dumped; as she reads it, a second narra-
tive strand emerges. If the inner fictional story — a revenge tale soaked 
in blood — ultimately feels more vivid than Susan’s real life, says Ford, 
it’s because ‘‘it’s alive.’’ 

Tom Ford
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M
eg Ryan would answer only those questions that 
were focused on her new movie “Ithaca”. So we (a 
bunch of Doha journalists) were briefed by the press 
officials of the Doha Film Institute as we set out for 
the interview in a cramped minibus. But as it turned 
out, that was the first amongst other conditions laid 
down for the interview. No direct questions; no pic-
tures; queries modified by the PR team: the riders 

seemed to make the interview seem much more coveted than I 
had imagined. After all, she was 54 and had been away from the 
silver screen for over seven years. I try to reason with my heart 
(which seemed to skip a beat), reacting to what I had landed my-
self into. But then I take a moment to recount Meg’s movies 
—“French Kiss” and “Sleepless in Seattle” — and I am once again 
doused by excitement to see the actor who made the girl-next-
door image seem so cool in the 90s. Hence even with the protocol 
breathing down our necks, we wait for more than an hour at a ho-
tel room in Kempinski Doha, hoping that the questions we had jot-
ted down were the ones she would answer in the short time  
allotted to us.

Rewinding to the early morning movie “Ithaca”, shown exclu-
sively during the fourth Ajyal Youth Film Festival presented by the 
Doha Film Institute, around which the whole interview is to be 
based on, tells the story of this sleepy, almost deserted town, during 
the 40s. Inhabited primarily by children and a few elderly, this town 
seemed to live in fear of what the future would bring. The whole 
movie is in anticipation of imminent grief, and as the viewers wait, 
a picture of nostalgia is painted: childhood dreams, hope and loss of 
hope, love and innocence through the eyes of the protagonist, 
played by Alex Neustaedter. Neustaedter (or Homer in the movie), 
after his elder brother (played by Meg’s older son Jack Quaid) is 
drafted to fight in World War II finds himself as the man of the 
house. He decides to work at a telegraph office where his main task 
is to deliver cables, bringing to people in Ithaca love, pain and death. 

Based on William Saroyan’s novel “The Human Comedy,” this 
directorial debut by Meg is a tear-jerker and though quite obvious 
in its plot, takes us through the whole experience quite expertly. We 
come out of the theater in contemplation, questioning the obvious 
and the mysterious fate that seems to pursue melancholic families. 

Meg plays a frail, widowed mother of four in 1942, and with little 
dialogues she conveys the general theme of pain and ethereal 
helplessness.

Back to the cold hotel room were Ahmed Shouky, a film critic 
from Egypt is assigned to be the go-between person who asks the 
vetted questions. He avoids any direct contact with the journalists 
as we all wait together for Meg’s arrival. And when that happens, 
the disappointment and annoyance for the delay is wiped away by 
the uncanny, charming smile that Meg greets us with.

Meg touches on why directing “Ithaca” was a decision that she 
had to take. “I read the book when my son was about eight and 
Playtone, Tom Hank’s company, had a writer who also loved the 
story, even though the movie came to life more than 10 years later,” 
she says. The real reason why the story touched a chord was a more 
profound one. “As a mother, more than as someone in the movie 
business, I felt that I had to tell this story of the young boy, a moving 
little character, who wants this impossible thing; which is to make 
sure that everyone he loves never gets hurt. That was a simple, yet 

powerful message that I could associate with. Horrible and tragic 
things happen, and it’s impossible to keep the hurt away from the 
people you love. As a mom, I could really relate to the material that 
I read in the book and I never forgot that message.”

“I loved the era — America in the 40s,” she continues, “the ana-
log, the nature of it, and I also loved how imperfect the elders in the 
movie were. Life presents complicated questions and they have no 
answers for those questions.

“Ithaca in my eyes was children reacting to circumstances 
thrown at them through no choice of theirs, and how even with all 
the maturity that adults seem to have, they are helpless and child-
like in their reaction to life.”

Meg then touches on about how she manages her two different 
roles in the movie industry — that of an actor and the  
newly-attained one of a director.

“I discovered more about acting when I directed this movie,” 
says Meg. “I learned more about acting in the 23 days of the shoot-
ing of this movie than all the years that I spent in acting. I noticed 
that all actors work so differently. The real variable on a set, after 
the weather of course, is whether or not an actor can bring a mo-
ment to life in the movie. And the crew waits for this magical mo-
ment. You can provide as many things to the actor but at the end it 
is the delivery of this magical moment that makes the movie. I real-
ized the importance of this dynamism when I was behind the cam-
era, trying to capture the magic of the moment.

“The great joy of being an actor is that you have only one charac-
ter that you have to be responsible for,” she laughs, “while for the 
director the great joy is to navigate and conduct all of the different 
characters of the movie. You are in and around all the creative pro-
cess in the movie, from the sound of the movie to what Sam Shepard 
(who plays an elderly telegrapher and has an influence on the pro-
tagonist) infuses into the movie with his perspective, and then final-
ly to look at what I was doing in front of the camera and be objective 
about it while I was behind the camera. I found the proceedings 
very confusing.” And in her characteristic girl-next-door-innocence, 
Meg once again charms all of us saying, “I will direct again but I am 
not so sure I will direct myself.

“It was all so distracting, in the last scene of the movie when the 
news of the death of the elder son is being delivered to me, the moth-
er, all I could think was that the crane was moving very slowly in the 
periphery.”

Directing her son Jack in the movie didn’t require much effort. 
“He always works really hard, so I felt like he was another actor on 
the set rather than my son. And he had already acted in a movie by 
Martin Scorsese before he did Ithaca.”

Being in Qatar for the first time, Meg had already touched on 
some of the touristy spots the country has to offer, like the Museum 
of Islamic Art and the Banana Island Resort, all covered in a day, 
and if she had more time, she would “go to the souq, and the desert 
and maybe ride a camel.”

On a last note, Meg touches on the one final wise message deliv-
ered by the breezy telegraph company manager, who according to 
Meg, is in “perpetual adolescence” played to perfection by Hamish 
Linklater. It is to console Homer when he is inconsolable in his grief 
at the death of his brother, and shattered by his incapability to pro-
tect his dear ones from anguish. The message is: “Have faith in 
something. That will help you.” 
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The French actress 
Isabelle Huppert 
consistently chooses 
roles that are  
morally complex  
and sometimes hard  
to watch. And yet we 
can’t bring ourselves 
to look away.

BY RACHEL DONADIO     
PHOTOGRAPHS BY CRAIG MCDEAN  

STYLED BY MARIE-AMÉLIE SAUVÉ

Light in

the Dark

THERE ARE TWO UNEXPECTED orgasms in ‘‘Elle,’’ the 
latest film by Paul Verhoeven, and both are achieved by 
Michèle, played by the French actress Isabelle Huppert as 
only Isabelle Huppert could 
play her. Michèle is a suc-
cessful, no-nonsense video- 
game executive, daughter 
of a jailed serial-killer 
 father and a sex-obsessed 
cougar mother, ex-wife of a 
failed writer, mother to a 
useless son and, above all,  
a woman who gains mastery over her rapist by finding her 
own pleasure in the horrifying act. If there is another ac-
tress working today who could have pulled off this role, 
who could have dignified, deepened and brought humor to 
it, I can’t think of whom it might be. 

But first, let’s be clear: ‘‘Elle’’ does not glorify or justify 
rape. It does not send the message that victims shouldn’t 
call the police and should instead invite their rapists over 
for a family dinner, as Michèle does. The film, a fast-paced, 
genre-bending comeback for Verhoeven, the Dutch provo-
cateur behind ‘‘Basic Instinct’’ and ‘‘RoboCop,’’ is, above 
all, a vehicle for Huppert to deploy everything — every-
thing — in her formidable acting arsenal. Su-
san Sontag, who once called Huppert ‘‘a total 
artist,’’ said she had never met ‘‘an actor 
more intelligent, or a person more intelligent 
among actors.’’ When I saw ‘‘Elle,’’ I under-
stood what she meant.

There is something intrinsically European 
in the murky, morally complicated terrain of 
‘‘Elle.’’ Verhoeven had wanted to shoot it in 
Hollywood, but five or six American actresses 
turned down the role, probably, he thought, be-
cause the film doesn’t turn into a classic re-
venge narrative. That didn’t concern Huppert, 
an actress whose characters have dabbled in 
incest (‘‘Ma Mère’’) and sadomasochism, 
most notably in 2001 in Michael Haneke’s ‘‘The Piano 
Teacher.’’ (Huppert has been called France’s Meryl Streep 
for her technical skill, but for all her shape-shifting, Streep’s 
strongest women have never gone so dark.)

Huppert’s résumé is remarkable: more than 100 films 
since her debut in 1971, for many of cinema’s most auda-

cious visionaries, including Claude Chabrol, Claire Denis, 
Curtis Hanson, Hal Hartley and François Ozon. This fall, in 
addition to ‘‘Elle,’’ Huppert stars in ‘‘Things to Come,’’ a 
wistful, funny drama by the French director Mia Hansen- 
Love. She plays Nathalie, a Parisian philosophy teacher 
whose husband leaves her for a younger woman, whose 
mother dies, whose publisher won’t reissue her book — 
and yet, who finds unexpected freedom in all of these loss-
es. Nathalie heads toward the light and Michèle toward the 
dark, but both roles showcase Huppert’s great ability to 
derive power from vulnerability. 

I met Huppert in the lobby of a hotel in Lyon, where she 
was shooting ‘‘Madame Hyde,’’ a loose reinterpretation of 
‘‘Strange Case of Dr. Jekyll and Mr. Hyde’’ and her fifth 
film production this year. She was casually dressed, in 

jeans and a T-shirt, and 
very slight. To get to 
her room, we walked — 
or rather raced, at her 
rapid clip — up four 
flights of a wide stone 
staircase. In the room, 
she positioned herself 
on a blood-red divan; 

even sitting still she exuded energy, like loose electrons 
spinning around a solid core. We started talking about 
‘‘Elle,’’ and she told me her approach to playing Michèle. 
‘‘I had no understanding of the character as I was doing 
it,’’ she said, the movement of her hands releasing a cloud 
of Chanel No. 5. ‘‘But I think that’s the substance that she 
is made of.’’ It was by not fully comprehending the charac-
ter that she was able to avoid making her into a caricature. 
It worked, she said, because ‘‘I’m not sure Michèle de-
cides anything. It’s by instinct, intuition. It’s almost blind.’’

What directors love about Huppert — and she prides her-
self on being an auteur’s actor — is her ability to convey 
moral complexity in the most unique ways. After being 
raped, Michèle eventually unmasks her attacker. When she 
sees the man the next day, she looks neither agitated nor 
surprised; she is alert and on her guard, but also calm. As 
Michèle, and in many other roles, Huppert can transmit 

self-awareness. She gives the impres-
sion of observing herself at the same 
time that we, the audience, are observ-
ing her. ‘‘That’s the beauty of it. She’s 
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discovering it as she goes, and is not afraid to feel that,’’ Ver-
hoeven said when we spoke. ‘‘I think there is always a mys-
tery to her acting,’’ he added. ‘‘I have never seen an actor or 
actress add so much to the movie that 
was not in the script.’’ 

Verhoeven said the last scene they 
shot was one in which Michèle is ad-
monishing a roomful of her video- 
game company employees, almost all 
of them younger men. ‘‘The orgasmic 
convulsions,’’ she complains of a vio-
lent sex scene between a monster and 
a woman, ‘‘are way too timid.’’ As 
soon as the camera stopped rolling, 
Huppert collapsed to the floor, writhing as if she were shed-
ding the character like a cocoon. It shocked everyone on 
set. ‘‘I’ve never seen anything like that,’’ Verhoeven said. 
‘‘It was so clear that there was an exorcism.’’

Verhoeven described Huppert as a ‘‘pure Brechtian ac-
tor,’’ in that she puts distance between herself and the audi-
ence, without trying to seduce it or seek its sympathy. It’s a 
quality that European directors and audiences have em-
braced, but which can seem more foreign to Americans. 
Still, she has done some remarkable work in the United 
States, most notably in Michael Cimino’s now-cult-classic 
‘‘Heaven’s Gate’’ and in David O. Russell’s ‘‘I Heart Hucka-
bees,’’ which could be viewed as the comic answer to her 
tortured role in ‘‘The Piano Teacher.’’ In one scene, she 
thrusts Jason Schwartzman’s head into the mud, shortly af-
ter she’s told him: ‘‘It is inevitable that you are drawn back 
in to human drama, desire and suffering.’’ (He then shoves 
her head in the mud and they have sex on a fallen tree.)

Huppert loves American cinema, but she also knows 
her sensibility is distinctly French. ‘‘Sometimes I see 
American performances and I say to myself, They’re miss-
ing something, a point, just to dare to be nothing,’’ she 
said. ‘‘A sense of what it means to listen, what it means to 
have a blank face.’’

Or to react with ambiguity rather than with what is ex-
pected. She mentioned a scene in ‘‘Things to Come,’’ when 
her character catches a glimpse of her husband with his 
new girlfriend out the window of a Paris bus; Huppert, as 
Nathalie, lets out a surprised laugh. 

I asked Hansen-Love what she thought draws Huppert 
to the roles she chooses. ‘‘Isabelle has this addiction — it’s a 
form of addiction,’’ she said. It’s something ‘‘we share, and 

it’s essentially the relationship she has with acting — to 
throw herself into it completely, to get lost in roles in order 
to better feel herself alive.’’

Huppert is known for her privacy and reserve — she 
generally doesn’t talk to the press about anything other 
than her films — and if there’s a connection between her 
autobiography and the roles she chooses, that’s something 
that only she knows. She grew up in a wealthy suburb of 
Paris, the youngest of five children. Her mother encour-
aged her to act, and enrolled her in the conservatory when 
she was 14. Her father manufactured safes, an irony she 
acknowledged. ‘‘All families have their secrets,’’ she said. 
‘‘But, yeah, sometimes for Christmas we would get little 
safes. Like miniature.’’

She and her partner, the film producer and director 
Ronald Chammah, have three children. Their daughter, 
Lolita Chammah, is an actress now, and Huppert has per-
formed with her in two films. ‘‘Our relationship is much 

stronger than a fiction relationship,’’ 
she said.  The first time they acted to-
gether, ‘‘we had a hard time really be-
lieving in it. We were laughing. We 
couldn’t manage to behave like ac-
tresses. Then we settled down. We 
had to.’’ 

I asked Huppert what it was like to 
come home to her family while play-

ing Medea, the sorceress from Greek mythology who kills 
her children. She smiled, recalling how she took on the clas-
sic role in the Avignon Festival when her youngest son, An-
gelo, was a toddler, and he confused the term ‘‘aidez-moi’’ 
— ‘‘help me’’ in French — with ‘‘Médée,’’ the French word 
for Medea. ‘‘That’s rather Freudian,’’ she said. 

In our conversation, Huppert came most alive when 
talking about the characters she’s played, and, in particu-
lar, the ones that go to very dark places. Roles, she said, do 
not change her, but she feels them passionately. ‘‘I am an 
actress from the roots of my hair to the tips of my toes,’’ she 

said, lifting her fingers to her head, then leaning 
down to touch her toes in her sandals. ‘‘I know 
exactly what it means to suffer for a character, to 
hate a character, to love a character. Although as 
an actress it’s completely different. You don’t 
suffer the same way the spectator suffers. When 
you suffer as an actress, you don’t suffer, you 
have pleasure.’’ 
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As soon as the 
cameras stopped 
rolling, Huppert 
collapsed to the 
floor, writhing as if 
she were shedding 

the character like a cocoon. 
‘It was so clear that there was 

an exorcism,’ said the 
director Paul Verhoeven.
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NICK BRANDT’S 
MESSAGE ISN’T NEW. 
BUT HE CONTINUES 
TO FIND GUT-
WRENCHING AND 
DISTURBING WAYS 
TO DELIVER IT.
BY AYSWARYA MURTHY

PHOTOGRAPHY BY 
NICK BRANDT
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P
hotographer Nick Brandt’s latest and fourth series 
to be produced in East Africa, is one of those art-
works that demand to have their backstories told. 
As powerfully dystopic as the pictures are, tales 
about the ‘making of’ give viewers a new perspec-
tive that lends even more poignancy to consequent 
viewings. It’s like how “Hearts of Darkness” makes 
you appreciate “Apocalypse Now” even more, be-
cause what’s beyond the frame is often much worse. 

For nine years and three series of photographs, 
Brandt took viewers up close and personal with the largest, tall-
est, fastest and fiercest animals in the Serengeti. Known for an 
intimate portraiture style that is quite unusual in the realm of na-
ture photography, Brandt’s genius lies in making it seem as if 
these wild and magnificent beasts decided to one day wander into 
a studio in London and strike a pose for posterity —a proud and 
desperate attempt to immortalize themselves in film before they 
are wiped off the face of this earth. They aren’t just anonymous or 
stereotypical lions and chimps and giraffes anymore, but com-
plex, individualistic creatures with almost human personalities. 
Finally, we see them; finally, we understand them. Finally, we pity 
them, we fear for them, we share their silent panic.

“At the beginning, even though I knew this extraordinary nat-
ural world was disappearing, I photographed it as a kind of para-
dise, albeit tinged with a melancholy,” says Brandt. “In fairly 
short order, I saw the escalating speed of destruction, and wanted 
to address that more directly. It reached a point where it felt 
somehow irresponsible to take photographs that only showed 
beauty, and didn’t convey the significance and impact of the loss.” 
Between 2003 and 2012, Brandt clicked thousands of pictures, 

For nine years, Brandt took viewers 
up close and personal with the 

largest, tallest, fastest and fiercest 
animals in the Serengeti.

ALLEYWAY WITH 
CHIMPANZEE, 2014 
"The panel of the chimp is 
set by a semi-stagnant 
stream of fetid sewage. I 
had rejected the original 
portrait because I had 
hoped for more of a 
connection with the 
chimp. But here in the 
alleyway location, with his 
head bowed, he appears 
to be lamenting the loss of 
the world that he once 
knew, and the denuded 
world that is now there in 
its place.”
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some of which went on to be part of the three-part series — “On 
This Earth”, “A Shadow Falls”, and “Across the Ravaged Land” 
— telling a deeply personal tale of the disappearing natural world 
of East Africa. The rest were waiting in storage in for Brandt’s 
next inspiration. “Over prior years of photographing portraits of 
animals in East Africa, each of those featured in the panels was 
originally unused or unreleased, justified or unjustified. But por-
ing over ten years’ worth of contact sheets, I found in the case of 
many photos, now placed within the context of a very different 
setting, their original weakness was transformed into a  
strength,” he says.

For “Inherit the Dust”, Nick Brandt printed and enlarged his 
unreleased animal portraits to life-size, placing them in locations 
such as factories, underpasses and quarries — lands where ele-
phants, rhinoceroses, zebras, lions, apes used to once wander 
freely. Today they are merely ghosts in the landscape. And hu-
mans who have taken their place are poorer for it. “Most of us still 
think that the destruction in Africa is to do with poaching, feeding 
the insatiable demand for animal parts from the Far East. Actual-
ly, it’s much more complex and monumental than that. Mainly, it’s 
about us. Significantly, it’s about the terrifying number of us, and 
the impact of the very finite amount of space and resources for so 
many humans,” Brandt explains, talking about the collision of hu-
manity and Africa’s natural world that inspired this latest series. 
And it is not just the animals who are the victims of environmental 
devastation, but also the humans now inhabiting these land-
scapes. A distressing example is the dump site in Nakuru, Kenya 
where “garbage trucks would drive up and dump their contents 
onto the toxic, smoking pile of waste already there. Scores of peo-
ple who live on the periphery of the dumpsite appear from out of 
nowhere, and descend upon the trucks, scavenging alongside the 
pigs for scraps of rotting food that they eat right there,” he says. 
“It’s a cliché  but we must act urgently. If we continue to do noth-
ing, future generations will be inheriting the sad remnants of a 
once-vibrant living planet. They will be inheriting dust,” he says.

‘Poring over ten years’ 
worth of contact 
sheets, I found in the 
case of many photos, 
now placed within the 
context of a very 
different setting, their 
original weakness was 
transformed into a 
strength.’

QUARRY WITH GIRAFFE, 2014 
"I felt that with the original portrait of the 
giraffe looking over the plains, it was not 
quite powerful enough, because I had 
photographed him from behind. But here in 
the setting of the giant quarry, he appears to 
be looking out at his former home and seeing 
what has now become of it — a former 
paradise laid waste and stripped bare."
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The Making Of
Brandt is often asked if the images of the animals were photo-
shopped into these desolate landscapes and this offends him to no 
end. They weren’t, of course. The panels were painstaking con-
structed and assembled in each of the locations. Sometimes 
Brandt would have staked out the perfect landscape for a particu-
lar image, only to come back to it in a few weeks to find it had 
completely changed. He’d spend hours on site waiting for the lo-
cal people to grow accustomed to his crew and the panels being 
there, to symbolize how the people living within these landscapes 
now are oblivious to the presence of the animals that used to live 
there. Twelve days of the project were spent at the dumpsite, 
which Brandt describes as the most apocalyptic location of all 
where he photographed. After just two days, members of his crew 
experienced nosebleeds and bacterial and lung infections. But in 
the end, it all seems to have been worth it, several times over. 

“Shooting reality, in situ, with the physical life-size panels pres-
ent, was always going to produce far superior results, due to the 
countless unexpected incidents, both small and large, that occur 
throughout any shoot,” says Brandt. “But I didn’t realize this at 
the start. When we began, I assumed that I would need to ‘stage’ 
the action, and with my assistant director coordinating for select-
ed local people to move through frame on cue. However, within 
two days of starting shooting, I realized that this wasn’t working, 
leading to stiff, dull results. Waiting for something unexpected to 
happen was more likely to produce something much more inter-
esting.”

He speaks at length about “Underpass with Elephants, 2015” 
(Lean Back, Your Life is On Track), which illustrates his point 
beautifully. “I wanted just one person, probably a child, to see the 
animals in the panel, whilst all around, no-one else did. But I nev-
er imagined that this tiny boy on the right, a child of one of the 
many homeless people sleeping out on the land beneath this un-
derpass, would wander into frame, fascinated by these giant ele-
phants, and touch them with what appears to be a stick in his 
hand,” Brandt remembers.  

“I never imagined the cruelly juxtaposed billboard beyond, fea-
turing a well-to-do middle class African man leaning back in his 
garden chair, with the tag line beneath: Lean Back, Your Life is 
On Track. I never imagined that the elephants would look so 
trapped between the two gargantuan concrete pillars, the matri-
arch appearing to be looking almost sympathetically at the hu-
mans also rendered homeless. I never imagined that her trunk 

‘I never imagined that the elephants would look 
so trapped between the two gargantuan 
concrete pillars, the matriarch appearing to be 
looking almost sympathetically at the humans 
also rendered homeless.’

UNDERPASS WITH ELEPHANTS, 2015
Shot on medium format black and white film with a Mamiya 
RZ67 Pro II, the final panoramic image is constructed of 
several negatives to capture the wide field of vision, which 
were pieced together in photoshop.
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would appear to be practically resting on the ground in front of the 
panel, not confined to the panel itself. I never imagined all the 
homeless children sniffing glue. It’s hard to see clearly on a com-
puter screen, but all those kids, some as young as 6 or 7 years old, 
were high on glue from the bottles hanging from their faces.” 

More than 20 of the best images from Inherit the Dust are being 
shown at Custot Gallery Dubai until February 28, 2017. The exhibi-
tion travels in May to the Multimedia Museum of Art in Moscow. 

WORTH THE EFFORT
While photoshop might 

seem like the easy option, 
Brandt says that shooting 

with the life-size panels on 
site produced some 

amazing results which 
wouldn't have been 

achieved otherwise.
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OBJECT LESSONS
A Carrara marble fireplace 
is the focal point of  
the dining room, which 
includes a cordovan 
leather table designed by 
Sawyer, Kaare Klint chairs 
and an 18th-century Dutch 
still life. The paneled walls 
are painted in Benjamin 
Moore’s Witching Hour. 
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WORLD OF 
CONSIDER THE CABINET OF CURIOSITIES, where rare totems are 
bell-jarred, exotic insects pinned down and animals stuffed. It’s a 
trendy look, so often imitated these days in hotel lobbies and offbeat 
boutiques that it’s quickly becoming a decorating cliché. Or so I 
thought, until I stepped inside the West Village apartment of the ar-
chitect Brian Sawyer. 

A founding partner of the exclusive New York architecture firm 
Sawyer Berson, he spends his days restoring Federal-style Manhattan 
townhouses and decorating colonial revival mansions in East Hampton.

But his own apartment is another world — a dusky, naughty, arch-
ly Edwardian warren of rooms, the kind of place where you half-ex-
pect to hear the tinkling of absinthe glasses traveling up a dumbwait-
er. ‘‘My downtown friends love this apartment,’’ Sawyer says. ‘‘But 
it scares the hell out of uptown clients.’’

First, there’s the taxidermy, specifically the veritable aviary of 
stuffed birds assembled in Sawyer’s foyer: hummingbirds, songbirds, 
pheasants, canaries, a wood duck, a giant snowy owl and a young swan 
that is tucked in a deep display case, surrounded by cattails. 

Sawyer’s great-uncle was a grocer named George VanWyngarden 
who ran a taxidermy side business for hunters in Manson, Iowa. He 
was, like Sawyer, a bit of an obsessive, an amateur ornithologist who 
amassed in his time a collection of species to rival the one at Deyrolle 
in Paris. Sawyer still has many of VanWyngarden’s specimens, and 
he has collected others, including that gorgeous, glowering snowy 
owl, which he purchased in Britain and shipped into America by 
identifying it on his customs form as a ‘‘chicken.’’

Sawyer’s foyer functions as a kind of gallery and dining room. It’s 
really the heart of his three-bedroom apartment. Beyond the birds, 
the room is carefully layered with all manner of decorative doodad. A 
partial inventory: one bas-relief of Oscar Wilde’s face; three Delft 
17th-century flower bricks that Sawyer bought at the Bunny Mellon 
auction; dozens of ostrich feather dusters and Buddhist amulets; a 
miniature porcelain human skull; a small gilt-framed drawing of the 
Hôtel de Crillon by the French architect Ange-Jacques Gabriel; a lit-
tle bowl full of sulphuric pumice from a volcano that Sawyer climbed 
in Guatemala; an antique chest whose drawers overflow with chunks 
of jade, diaphanous seashells and sundry items looted from faraway 
souks and local flea markets.

THE WALLS HERE ARE THICK, paneled, slate gray — the color 
matching the veining in the original Carrara marble fireplace. That 
dark gray provides a perfect backdrop; the birds and other exotica 
stand out without making the space seem cluttered. The dining table, 
covered in cordovan leather, looks antique but was designed by Saw-
yer himself, a facsimile of a Jensen neo-Classical library table. A little 
wet bar is right off this room, so Sawyer can mix drinks for friends 
while staying close to the conversation. 

‘‘I love it here in the wintertime, in the firelight, when everyone 
sort of gets lost in the little nooks and crannies,’’ he says. ‘‘You can 
never get people to leave. Parties go on forever.’’

In lesser hands, such a strenuous display of esoterica might read 
as excessive, but Sawyer has been collecting and arranging fine 
things — or as he says, ‘‘hoarding junk’’ — since a very young age. A 
born naturalist, besotted with butterflies and seashells, he was ‘‘al

An avid collector’s 
West Village aerie, 

layered with treasures 
fine and feathered,  
is at once a genteel 

home and a  
gallery of rarities. 

BY STEPHEN HEYMAN     
PHOTOGRAPHS BY DAVID LEVENTI

WONDE�
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ways puttering around outside,’’ digging for treasure. It was serious 
business. He not only had a rock collection as a child but a ‘‘rock-pol-
ishing machine,’’ and would arrange his geodes, crystals and agates 
into little homemade exhibitions. He kept so many plants in his bed-
room and the basement of his family’s house in suburban Indianapo-
lis that Sawyer’s father had to build him his own greenhouse. ‘‘My 
parents, bless their hearts, thought I was absolutely nuts,’’ he says. 

Sawyer is inspired by polymath design legends like William Kent, 
and his own career has taken in all aspects of architecture: how to 
create a space, how to fill it and how it should interact with the land-
scape. Sawyer’s first job, after getting his master’s in landscape ar-
chitecture from the University of Virginia, took him to the Central 
Park Conservancy, where he worked on restoration projects, steep-
ing himself in Frederick Law Olmsted. ‘‘It was like rebuilding a mag-
nificent museum piece by piece,’’ Sawyer says. ‘‘You learned the 
park inside and out. I remember examining the original planting 
plans and heading down to the public records to look up Jacob Wrey 
Mould’s drawings for fountains and benches.’’ 

His next job was at Robert A. M. Stern Architects, where Sawyer 
spent seven years, rising from an associate to the head of the land-
scape architecture department, working with a team on large-scale 
projects all around the world. ‘‘I just love talking about all the mov-
ing parts of a design,’’ he says, ‘‘whether it was a house and a gar-
den, a hotel and a parking lot, or a ski resort and the contouring of ski 
runs and pathways through mountainscapes.’’

IN 1999, SAWYER AND another Stern veteran, John Berson, struck out 
on their own. Today, their Park Avenue firm is known for its soup-to-
nuts versatility — juggling styles from contemporary to classic, design-

A PLACE FOR EVERYTHING Above: the subway-tiled wet bar  
with a mahogany countertop. Right: the entry hall’s lacquered 

Chinese console sits below a 1960s mahogany mirror. Opposite:  
in the living room, a leather chair and ottoman from Laurin  

Copen Antiques, a Sawyer-designed coffee table and sofas, 
fabricated by Dune, and a Nepalese rug from ABC Carpet & Home.

ing a house’s bones, its interiors, even the plants and flowers in the gar-
den. But having such a wide range doesn’t mean anything goes. Sawyer 
sometimes gently pushes back against his clients if he thinks they’re 
making a mistake. Such was the case with the redesign of Brooke As-
tor’s Park Avenue apartment, purchased a few years ago by a younger 
couple. They wanted to redo the space — which houses Albert Hadley’s 
iconic red lacquer library — in a puffed-up Louis XVI style.

In theory, Sawyer loves this period, and he flew off to Paris to bone up 
on it, binging on boiserie at Féau and conducting research in the Lou-
vre’s design library. ‘‘Of course it’s all very seductive,’’ he says. ‘‘But it 
didn’t feel right. I told them, ‘You’re too young, you’re too cool, we don’t 
need to build a museum around you. As beautiful as that is, and as fasci-
nating as it can be, I think it should just stay in Paris.’ ’’ Sawyer decided 
instead to let Hadley’s library set the tone for the rest of the design, 
which still skewed French but nodded more to Deco elegance than 
neo-Classical gilt, and felt much more at home in Manhattan. 

Sawyer lives on West Ninth Street, near Washington Square Park, 
on the top floor of a red-brick Queen Anne-style building that dates to 
1883. He moved here 13 years ago, after getting a tip from his broker 
about an apartment in the building that had just been destroyed by 
fire. ‘‘They told me it was in terrible shape, and I was like, ‘Oh that’s 
perfect!’ ’’ he recalls. ‘‘I go in and it’s full of water, ripped plaster, 
hacked-up furniture. Exactly what I wanted: a wreck, a project.’’

The apartment has come together slowly, by design. ‘‘It’s been 
kind of a laboratory for me,’’ explains Sawyer. In 2009, he bought the 
neighboring unit, expanding his one-bedroom into three and adding 
a full-size kitchen and two more fireplaces. (He now has a total of  
four.) ‘‘All this for me and a dog,’’ he says. ‘‘It’s a little crazy.’’ 

Off Sawyer’s bird-lined gallery is an airy living room, illuminated
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by a skylight made of pale squares of colored glass. Light streams 
down in the different hues, spotlighting more of Sawyer’s collect-
ibles: a travertine obelisk, the reeflike ‘‘scholar’s rocks’’ that Chi-
nese scribes once meditated over and — on a little antique secretary 
desk — packets of handwritten letters on onionskin paper, which 
Sawyer purchased and never opened. All the furniture is antique, ex-
cept for the plush, earth-tone sofas and the blocky wood coffee table, 
which Sawyer designed himself. 

Other rooms contain more quirks and curios. The wallpaper in the 
guest bedroom is done up in what looks like an 18th-century chinoiserie 
pattern, until you look at it closely and realize that flying above the an-
cient Chinese villages are pictures of U.S. spy planes. Another guest 
room (which Sawyer calls, self mockingly, his ‘‘dressing room,’’ be-
cause it usually contains overflow racks of his clothes) is covered in 
dark brown Ultrasuede. ‘‘It’s a funny fabric but it goes with the fire-
place’’ — a speckled olive marble — ‘‘which is just so weird.’’ 

Before leaving, I ask Sawyer if there is any relationship between 
the Manhattan townhouses and sprawling weekend homes that he de-
signs for his clients and his own apartment. Obviously not in terms of 
style, he tells me, but in a broader sense the space is very consistent 
with his firm’s ethos: ‘‘It gets to the core of what we do: We don’t have 
a specific look, we’re interested in pulling out the character and per-
sonality of a client,’’ he says. ‘‘It’s just in this case, the client is me.’’  

BIRD’S-EYE VIEW  
This page, clockwise from 
far left: the porcelain-tiled 
master bath with Urban 
Archaeology washstand; 
in a second guest room, 
toile-style wallpaper by 
Jessica Smith for Studio 
Printworks includes U.S.  
spy planes; a taxidermied 
swan, surrounded  
by meadow rushes, from 
Sawyer’s great-uncle, a 
taxidermist. Opposite:  
the study, with Ultrasuede-
lined walls, an antique 
Chinese table and a 1960s 
leather chair from  
Laurin Copen Antiques. 

In the dusky, naughty, archly 
Edwardian rooms, you half expect 

to hear the tinkling of absinthe 
glasses traveling up a dumbwaiter.
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The Grammy Award-winning, melismatic-voiced music icon, whose new reality series, ‘‘Mariah’s World,’’  
airs on E!, sketched her answers with a Pilot fountain pen in her kitchen.

What are you never without?
Music.

What makes you smile?
Butterflies.

What scares you?
A broken heart.

Which cartoon character do you relate to?
Hello Kitty.

What was your favorite childhood toy?
My piano.

E
D

IT
O

R
: G

A
B

É 
D

O
P

P
E

LT

Mariah Carey

The Illustrated Interview

What does Mariah’s world look like?
My twins, Roc and Roe, are at the center.

Please draw what you look like. What don’t you eat?
Cake.

Which historical figure do you most admire?
Marilyn Monroe.






