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ON THE COVER Photograph by Karim Sadli. Styled by Marie-Amélie Sauvé. Hair by Damien Boissinot. Makeup by Hannah Murray. 
Model: Jean Campbell. Céline dress, QR23,310, and boots, QR4,550. Bjorn Borg top, QR500, bjornborg.com.  
McQ Alexander McQueen dress (worn underneath), QR1,820, mcq.com. Diesel Black Gold belt, QR710. JA
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Features
74 The Craftmanship in Self-  
 Exploration
 Cai Guo-Qiang brings the work   
 of 15 Chinese contemporary   
 artists to Doha, and leaves the   
 central theme of the exhibition to  
 their creative  exploits. By Sindhu Nair

84  An Armor of One’s Own 
Dresses as skirts. Leopard  
prints with bold stripes.  
Sequins with florals.  
This spring, there are no rules. 
Photographs by Jamie Hawkesworth 
Styled by Marie-Amélie Sauvé

94  No Limit 
“Mad Max” meets motocross  
in the season’s most daring looks. 
Photographs by Karim Sadli 
Styled by Marie-Amélie Sauvé

Women’s Fashion
March - April, 2016

The model  
Iselin Steiro wears 
Nars Velvet Matte 
Skin Tint in Alaska, 
narscosmetics.com. 
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Quality
47  In Fashion 

Tailoring reconsidered  
in unexpected proportions. 

55  Another Thing 
A light fixture that evokes  
the splendor of cherry blossoms.

56  Home and Work 
The London flat and studio  
of the Italian furniture designer 
Martino Gamper.

Arena
59  On the Verge 

Bold, sculptural earrings, as worn  
by the rising stars of R&B and hip-hop. 

63  Art Matters 
The artist Heather Phillipson trades 
irony and sensationalism for  
candy colors and emotional sincerity.

66  Wanderlust 
Where to eat, sleep, shop and hear  
music in resurgent Porto, Portugal. 

10

Like the pantomime, Heather 
Phillipson’s work is dramatic, 
immersive and emotional
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Lookout
12  Sign of the Times 

Forget the gray suit — the new power 
dressing is whatever you want it to be. 

16  This and That 
Takashi Murakami on his personal art 
collection; a souk in Marrakesh;  
provocative fragrances; and more. 

26  Market Report 
Striped handbags. 

27  Market Report 
Ballet flats.

30  On Beauty 
The shag haircut hangs around. 

31  By the Numbers 
‘‘Valley of the Dolls’’ turns 50. 

32  Take Two 
Scarlett Johansson and Michèle Lamy  
try some new products. 

Hood by Air coat and 
skirt, hoodbyair.com. 
Yang Li choker, 
barneys.com. Rick 
Owens boots.
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21  The Exhibition
 The best and brightest from this year's 

Doha Jewellery and Watches Exhibition 
and the creative names behind them — 
from stylish sports watches to former 
crown jewelers for Britain's royal family.

24 This and That
 Jay Strongwater talks about his creative 

transition; Albahie Auction House hopes 
to establish a rich new tradition.

33 Market Report 
 Jewelry that is intricately ornate and less 

intuitive than its conventional 
counterparts, but worth the extra effort 
for the visual impact. 

28 Men's Wear 
 Pal Zileri captures the sense of casual 

nonchalance in wearing quality garment.

34 On Art
 Peter Zimmermann’s quest for the perfect 

medium takes him on a curious chemical-
digital-action painting adventure. 

38  On Cinema
 At Doha Film Institute’s annual industry 

event, Qumra, we caught the screening of 
Aleksandr Sokurov’s “Russian Ark”.

40  The Canvas
 A pop-up art installation on the topmost 

floor of the W — where the setting is a 
work of modern imagery.

44  On Watches
 In an industry that has lost its focus due 

to over-production, is a small watch 
company, whose suave CEO, Edouard 
Meylan, believes that limited editions in 
watch collections pave the way for 
sustained success. 

“Flash”by German 
contemporary artist Peter 
Zimmermann, whose work is 
currently being exhibited at 
Doha's Anima Gallery.
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Arena Qatar
68  On Design
 With Danish design enjoying a 

resurgence in popularity, the duo of 
Thomas Lykke and Anne-Marie 
Buemann, better known as OeO, has been 
taking its own special brand of 
Copenhagen creativity and innovation 
across the globe, thereby propelling 
Denmark into the limelight it so deserves 
once again.
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LOUD AND SHEER 
Clockwise from  
top: spring 2016  
looks from Gucci,  
Céline and Versace.

I HAVE A WORKING DEFINITION of power, which came to me in an 
anecdote about Prince. One night at the end of last summer, 
according to someone who was there, Prince, the elusive chanteur, 
went to a concert in New York. Twenty minutes into the show, he 
decided he wanted McDonald’s French fries. Fifteen minutes 
after that, McDonald’s French fries were served to him on a 
white china plate. He ate standing up. Power like that has no 
uniform.

In the late 1970s and 1980s, white-collar women began to 
dress for the power they wanted, not the power they had. Suits 
were gray, maybe navy. Collars were white. Jackets were 
double-breasted, the better to hide a pair of breasts. If 
uniformity was the object of ‘‘power dressing,’’ the prototype 

was Katharine Hepburn: a woman for whom pockets seemed 
invented; who embodied the whole idea of a tall order; whose 

tomboy élan and gun-moll humor, in combination with a number 
of custom suits, made her the ultimate midcentury working girl. As 

Hepburn once said of Humphrey Bogart, ‘‘He’s a real man, nothing 
feminine about him.’’ A powerful woman couldn’t have much feminine 
about her either. 

This spring, the codes have been switched. ‘‘Unisex’’ no longer means 
‘‘mannish,’’ but rather glamorously bisexual in a fin-de-siècle way. ‘‘Nine 
to five’’ means ‘‘nine a.m. to five a.m.,’’ which means daywear looks a lot 
like Saturday-night wear. I’m not sure ‘‘appropriate’’ means anything. 

Here’s a list I made of looks you should try right now (unless it’s actually a 
list of things Prince once wore that I love): Harley-ready leather, head-to-

toe polka dots, oversize white shirts with black thigh-high stockings, brassy 
or brocaded jackets over Elizabethan frills, silk suits in violet or orange. What 
Hepburn in the ’50s was to women at work in the ’80s, Prince in the ’80s 
— half-freaky, half-ladylike, and always a bit overdressed — is to us now. The 
new looks may be too loud to confer real authority, but with the right attitude, 
and if no one else at your office reads this article, you may just look so 
extraordinary as to seem irreplaceable. 

Gucci is leading the craze. Last January, a hitherto-unknown designer, the 

Sign of the Times

The New  
Power Dressing

BY SARAH NICOLE PRICKETT

IM
A

G
E

S
 C

O
U

R
T

E
S

Y
 G

U
C

C
I, 

C
E

LI
N

E
, V

E
R

S
A

C
E

.





16 T Qatar: The New York Times Style Magazine

Lookout

16

Lookout Sign of the Times

43-year-old Alessandro Michele, was promoted from inside the fashion house to 
become its creative director and the toast of the industry. His spring 2016 women’s 

wear show was, accordingly, a lesson in rapid advancement, as well in the 
charms of unexpectedness. Secretary dresses and skirts with matching 
blouses — pussy-bowed, preposterously colored, embroidered — got 
louder and sheerer as the show went on, proving that outfits can be as 
open-concept as offices. Trousers came purposefully, imperfectly creased, 
perhaps to remind us that if women on the make are no longer ironing 
men’s clothes, we’re also short of time to iron our own. 

In the mid 1990s, the Chicago Tribune’s ‘‘Women at Work’’ columnist, 
Carol Kleiman, proposed that a woman 
fed up with sexist style rules should 
dress for a casual Friday, ‘‘like a 
Mighty Morphin Power Ranger, 
preferably in a very bright color (I 
prefer shocking pink), with 

comfortable boots,’’ since in an 
outfit like this, ‘‘no one will dare 
mess with you by suggesting a 
list of dress-down clothes to wear 

to work.’’ Kleiman would have 
loved the opening look at Louis 

Vuitton: a pink leather moto on a pink-
haired model, paired with an embellished kilt 

and flatforms. If the ‘‘power suit’’ circa Tom 
Ford at Gucci was lean and mean and made a 

gal look like a neo-noir detective, the new or 
alternative suiting is versatile and mismatched, 
the look of a superhero halfway through a costume 
change: satin blazers with cargo pants in monochrome (Ford, at his namesake 

label), deconstructed tweeds with raw-edged leather and biker boots (Lanvin) 
or Converse and sequins (Marc Jacobs). I’m personally craving a navy 
pinstripe two-piece (Versace), the skirt knee-length and frayed with a careless 

high slit, the jacket left unzipped over a navel-baring Oxford in computer blue. If 
we’re always working as late as we say we are, we might as well dress for 
Friday like it’s Saturday night.

Or like it’s a lucky Sunday morning. For spring, lingerie was the rage at 
Balenciaga, where Alexander Wang showed nothing that wasn’t pure white; 
at Givenchy, where Riccardo Tisci maxed out the potential of black and 
white crepe-back satin and point-de-gaze lace; and even at Céline, where 
Phoebe Philo showed a few loose-cut slips. Call it bedroom-to-boardroom 

dressing, a fad so oddly romantic as to be totally uncool — though Prince, no 
stranger to lace, would likely say otherwise. To be cool, Prince told Rolling Stone 
in 1990, ‘‘all you have to ask yourself is, ‘Is there anybody I’m afraid of?’ If not, 
then you’re cool.’’ Maybe it’s enough to be fearless, redundant to be fearsome; 
men have tended, anyway, to be afraid of the women they don’t scare. Certainly 
— I’m not being facetious here — one way to suggest you have nothing to fear at 
work, on the subway or on the street is to dress every inch the soft target. 

A decade after ‘‘The Woman’s Dress for Success Book’’ (1977) by John T. Molloy, the 
best-selling guide to Hepburnesque professionalism at work, the author complained to 
The Los Angeles Times that businesswomen ‘‘fluff out’’ at the top. ‘‘They wear 
conservative clothing for 10 promotions,’’ he said, ‘‘then deny that they were tough as 
nails to get there and start dressing like Madame Bovary.’’ If Molloy meant to suggest 
that women who run with the wolves shouldn’t wear sheep’s clothes, he may have had a 
point, though I’d say the clothes he recommended — those ‘‘boring but powerful’’ 
separates in colorless cotton and wool — were considerably more sheepish than those 
he mocked, asking: ‘‘Can you imagine a man wearing an orange suit?’’ Luckily, today 
you can. Of course, Molloy did not consider the odds that a woman — in a matching 
tangelo pant and blazer from Altuzarra’s spring show, perhaps — has been denying 
herself risk or frivolity in her sartorial choices for years, and only now is no longer in 
denial; the probability that a woman whose success depends on being seen as ‘‘one of 
the guys’’ might, upon getting there, look around and say, Wait, I take it back.

What Hepburn  
in the ’50s was  

to women at work  
in the ’80s, Prince  

in the ’80s —  
half-freaky, half-

ladylike and always  
a bit overdressed —  

is to us now. 

DAY FOR NIGHT 
Looks from Lanvin and 
Versace at the spring 
2016 shows. IM
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This and That
A Cultural Compendium

ILLUSTRATIONS BY 
KONSTANTIN KAKANIAS

FEELING FOR

 

The Runway Raconteuse 
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A Designer Makes Her 
Name in Lights 

T: The New York Times Style Magazine

In fashion this spring, there are no rules. Perhaps no young 
designer explored this idea more than Natalia Alaverdian, with 
her label, A.W.A.K.E. Each collection is meant to tell a story, 
built around an animal mascot. This season, her most surprising 
and fantastical yet, is ‘‘very much about Africa,’’ says the 
34-year-old, who was born in Soviet Moscow, raised in Belgium 
and has also worked as a stylist, photographer and fashion 
director. ‘‘I had a vision of a zebra crossing her legs and 
smoking a cigarette,’’ an image she ended up putting in a 
slashed circle (so as not to promote smoking) and placing on a 
jacket sleeve, among other garments, to evoke the insignia of an 
African military general. Major stylists and fashion followers 
alike, including Kim and Kanye, have started requesting her 
clothes. Take note. a-w-a-k-e.com — HANNAH GOLDFIELD

A curvilinear steel-framed, wood-layered 
meditation pod from the popular 

mindfulness app Headspace, for zoning  
out in comfort and style. headspace.com

When the California Light and Space artists of the 
1960s made Minimalist sculptures out of neon tubes 
and cast acrylic, they were appropriating what was 
then cutting-edge industrial technology. More than 
half a century later, the 30-year-old Dutch designer 
Sabine Marcelis is using those materials for what she 
sees as their incomparable visceral impact. ‘‘Neon is 
such a magical medium,’’ she says. ‘‘There’s still no 
true alternative to its presence and light quality.’’ 
Marcelis, whose résumé includes work for Céline and 
Stella McCartney, made a splash in December at 
Design Miami with her neon and resin ‘‘Dawn’’ light 
sculptures for the Victor Hunt gallery. Prices start at 
QR40,000. victor-hunt.com — MONICA KHEMSUROV
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‘‘Since the bubble economy crashed, there has been a very low awareness of art 
collecting in Japanese society and even a certain resentment toward people 
who hold collections — a near campaign of negativity. Since I am an artist who 
also holds a reasonably sized collection, it seemed appropriate, as a cultural 
figure, for me to show how these collections can be used to explore the question, What is art?  
I don’t really have a strong desire for my collection to be understood. It’s more of a personal aim. But  
the collection has been hidden away in storage in many different places for a long time, so I’m looking 
forward to seeing it all in one venue and hoping that this will help me to organize my thoughts.

‘‘For me, what is important is to hold works of art in my possession, to make the actual purchase. 
This is a hands-on way for me to experiment and learn about the personal value that pieces hold to 
collectors, their value as works of art and the traits by which they can be evaluated. I’m really trying to 
explore the nature of art from both an economic perspective and from the emotional perspective of the 
collector.’’ ‘‘Takashi Murakami’s Superflat Collection: From Shohaku and Rosanjin to Anselm Kiefer,’’ 
was on view at the Yokohama Museum of Art in Japan till April 3, 2016. 

Takashi Murakami discusses the first public 
exhibition of his vast personal art collection.

Clockwise from left: Takashi 
Murakami among works from 
his collection; an 18th-century 
drawing by the Japanese  
Zen Buddhist Hakuin Ekaku; 
‘‘Sentimental Journey,’’ a 
photograph by Nobuyoshi 
Araki, 1971. 
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The perfume historian Barbara Herman insists she is ‘‘not a nostalgist.’’ Still, she found herself 
lamenting the fact that the more animalic, “almost pornographic” fragrances she prefers (she collects 
vintage perfumes, like Lanvin’s My Sin and Robert Piguet’s Baghari, from as far back as the turn of the 
20th century) went out of favor in the 1990s, for reasons of style and animal rights. (Some of the 
ingredients were invasively obtained.) And so she decided to bring them back. For the the first collection 
in her new line, Eris, she collaborated with the renowned French perfumer Antoine Lie. Each perfume  
in La Belle et La Bête, which uses only synthetics, is ‘‘a collision between the animal and the floral.’’  
Of the more provocative, funky notes, she says, ‘‘It’s not just shock value. It makes you rethink your 
sense of smell.’’ QR546 for 1.7 fluid oz., erisparfums.com — HANNAH GOLDFIELD  

Perversity in a Bottle

IN HIS WORDS

Lookout
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Clockwise from top: 
Circle bag in Black 
Toostripe, QR3,990; Flat 
clutch in Black Lanalux, 
QR3,990; Volume clutch 
in Cream Lanalux, 
QR3,990; Moon clutch in 
Mustard Lanalux, 
QR2,895. 

This and ThatLookout

The music industry may worship youth, but according to Bonnie Raitt, ‘‘in 
the fringe of the business, ageism isn’t as much of a thing.’’ Both Raitt, 66, 

who has a new record, ‘‘Dig in Deep,’’ out this month, and Lucinda 
Williams, 63, have remained prolific, to critical acclaim, since they rose to 

fame in the ’80s. That ‘‘shouldn’t be unusual,’’ says Williams, ‘‘but it is.’’ 
She fields a lot of questions about her continued success: ‘‘Basically, what 

they’re saying is, how come you haven’t fizzled out?’’ In fact, Williams 
feels like she’s in the prime of her career, a theory borne out by her  

12th studio album, ‘‘The Ghosts of Highway 20,’’ also out this month, on 
which her famously ragged voice is rougher and more compelling than 

ever. A major influence on both Raitt and Williams is Loretta Lynn, who at 
83 is releasing ‘‘Full Circle,’’ her first album since her 2004 collaboration 

with Jack White, in March. ‘‘As long as I’m on this earth,’’ she said 
recently, ‘‘I will try to be on top somewhere.’’ — MERRELL HAMBLETON

Rocking On, and On
Three long-reigning queens of American 

music continue to belt it out.

FR
O

M
 L

E
F

T:
 ©

S
A

A
D

 A
L

A
M

I/
E

L 
FE

N
N

; ©
JO

A
N

N
A

 V
E

S
T

E
Y/

E
L 

FE
N

N
; C

O
U

R
T

E
S

Y
 O

F 
M

A
N

S
U

R
 G

A
V

R
IE

L(
4

).
 IL

LU
S

T
R

A
T

IO
N

 B
Y

 K
O

N
S

TA
N

T
IN

 K
A

K
A

N
IA

S

The boutique hotel El Fenn has long been a favorite of the fashion crowd 
for its glittery rooftop bar with views of the medina, and its one-of-a-kind 
rooms, decorated with hand-woven kilim blankets and plush, modern 
Berber carpets from the renowned rug seller Soufiane Zarib. Now, with  
its new, lushly appointed gift shop, admirers can take these home — plus 
browse a carefully edited selection of other goods from Morocco  
and beyond, including unusual vintage jewelry, ethereal clothing by the  
French designer Thierry Colson and dramatic leather caftans and 
djellabas, embellished with snakeskin and ostrich, by the American artist 
Paul Rowland, who spearheaded the store. el-fenn.com — GISELA WILLIAMS

Shop This Super Souk

PERFECT PAIRING

WHEN IN MARRAKESH

A new collaboration from the cult-favorite  
bag label Mansur Gavriel and the textile  

empire Maharam comprises four geometric 
silhouettes in seven Mod prints.   
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Royal Patronage
Garrard, who served as crown jewelers to the British 

throne for over 160 years, revealed exclusive pieces at the 
Doha Jewelry and Watches Exhibition (DJWE) inspired 

by British history wedded to modern innovations.

A modern interpretation of the classic sports watch, Linde 
Werdelin’s latest collection is inspired by two universes — the 

mountains and the ocean. Founder Jorn Werdelin says he is 
very keen to ensure that their products are unique and 

exclusive. “We sell about 600 to 700 watches a year, no more. 
One of the problems with the luxury goods industry today is 

mass production in the pursuit of growth. Luxury is not about 
quantity!” he says.

The original idea, he says, was to have mechanical 
timepieces and then digital instruments one can attach on to 

the watches when skiing in the mountains or diving in the sea. 
Back in 2002, this was the first smartwatch the world had 

seen. Linde Werdelin were keen to not “ruin the integrity” of 
the mechanics by introducing digital elements, but still 

wanted the wearer to tell altitude/depth, inclination, direction, 
etc. on the watch. “We love the mechanical part. When you 

want a beautiful timepiece on your wrist, you’d go mechanical, 
for the craftsmanship, the movements, the tradition, for the 

idea of wearing an infinity machine. We can try and combine 
the two worlds — mechanical and digital — but each has its 
place.” Just as the watches are inspired by sports, they are 
also inspired by materials. Werdelin, a skiing enthusiast, 

knows the impact of material (of the skis) on the experience 
(of skiing). So they are constantly working with new materials 

and movements, he says, whether it be wood, carbon 
composites, ceramics, or skeletonising the case.  

— AYSWARYA MURTHY

Garrard’s long-standing ties with the 
British monarchy give them a unique 
legacy and an instant appeal. “We are 
not about fashion; we are about timeless 
style,” says Joanne Milner, the new CEO 
of Garrard. “Our customers trust us to 
find the right balance between the 
intrinsic value of stone and the design 
— whether it’s at an auction or in a 
store.” Garrard is the name behind 
many of crown jewels at the Tower of 
London, she says. And they continue to 
hold the royal warrant from Prince 
Charles. In fact, the ring the he used to 
propose to the late Princess Diana 
(which was later given to Kate 
Middleton, the Duchess of Cambridge, 
by Prince William) is a signature 
Garrard sapphire and diamond 
encrusted ring, similar to the one which 

was on display in Doha. It’s part of 
Garrard's Regal Cascade Collection, the 
main design element of which is 
inspired by Queen Elizabeth's 
Sovereign's Scepter. It's all about 
reintrepreting historic designs.

The brand’s Creative Director Sara 
Prentice, who heads the four-member 
design team, says, “For our Albemarle 
Collection, we refashioned the designs 
found on the tiara gifted to Queen Mary 
by her ladies in waiting in 1911, which 
was also incidentally made by us, and 
used them on ear cuffs, double finger 
rings and more,” she says. Garrad's 
recent high jewelry pieces, made 
specifically for Doha, were inspired and 
named after British garden flowers and 
inject a burst of spring colors into any 
private collection. —AYSWARYA MURTHY

Pride in Mechanics
While attempting to straddle the 

mechanical and digital worlds with their 
high-end sports watches, Linde Werdelin 
is clear about the fact that their watches 
are, first and foremost, beautifully hand-

crafted machines. 

THE ROYAL JEWELER
Clockwise from top: 
Joanne Milner, the 
new CEO of Garrard; 
exclusive pieces from 
the collection at the 
DJWE 2016; Creative 
Director Sara Prentice 
at Garrard. 

SPORTY AND 
SERIOUS

Founder Jorn 
Werdelin; the 

new collection 
by Linde 

Werdelin.

A
LL

 IM
A

G
E

S
 B

Y
 R

O
B

E
R

T 
A

.



24 T Qatar: The New York Times Style Magazine

The ExhibitionLookout Qatar

Gauging by the amount of time customers spent with Golanski at the Graff 
booth, it certainly looked like the year began well for Graff. “It is always about 
the right time in our industry,” says Golanski. “To be able to secure the right 
gem from Mother Nature, to mine them, cut them and produce them to fine 
pieces. As far as our selling is concerned, even that is about the right timing. 
Markets are determined and buyers are all influenced by the right time.”

Graff has to keep the customers’ interest and to do so they exhibit 
spectacular pieces very year. “We have to keep the wow factor. This year, we 
have come with the best of what is available at Graff. We bring around 50 
percent of what we have to the fair,” says Golanski. In 2015 Graff had bought a 
necklace that had two 100 carat diamonds on one necklace, the showstopper of 
that year's DJWE. Golanski confirms that the stunner of a diamond necklace 
has been sold. “So do all such special pieces. In fact they sell much earlier 
than any other necklaces," he says. “We know that whenever we have 
produced such a special piece, collectors with an affinity to such diamonds 
will surely have an eye for it and will buy it as soon as it is available. And 
many years later it might even be picked by Graff when it comes back to be 
sold on auction.”

This year, Graff has exhibited a special pair of earrings, with diamonds each 
weighing 100 carat apiece — so new, it hasn’t even been named yet by its 
makers. — SINDHU NAIR

   Rarest of the Rare
The Doha Jewelry and Watches Exhibition has 
always been profitable to Graff. And this year’s 
business was not any less than previous ones’, 

according to Clive Golanski, the senior executive at 
Graff Diamonds.

 

“The Hulchi Belluni customer is a happy customer who wears 
affordable, high-quality jewelry for daily wear,” says sales 

manager of the brand for Middle East, Lies Vervaele. “We have the 
vision of being represented by high-end customers who like 

commercial and fashionable pieces which are handcrafted for 
specific purposes in their lives. There’s a story behind every piece 
that we create, which is the essence of our passion for creating fine 

jewelry.” She admires the regional tradition of showcasing fine 
jewelry at special occasions. The Corsage Collection is her favorite, 

as it combines luxury, class and style.  The Bamboo Collection is 
fast selling, as its combination of simplicity and the love for 

diamonds is evident and appealing. Made mostly with gold and 
diamonds, the Lucky Eight Collection has a unique story of 

creation, that of keeping good luck locked in through the journey of 
life. — KEERTANA KODURU

It’s All in the Name
The inspiring story behind young, 

refreshing brand, Hulchi Belluni, begins 
with its name: Martine Hul (Hul) creates 
her designs with a positive energy (Chi) 
under the beautiful full moon (Belluni).

BEST BUYS
Clive Golanski, Senior 

Executive at Graff 
Diamonds with the 

collection exhibited at 
the DJWE 2016.

THE JOY OF BEAUTY 
Lies Vervaele with 

the Corsage 
Collection from 

Hulchi Belluni
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Precious Stones
Known in the world of jewelry for its 

uncanny selection of precious stones, 
Schreiner stands apart for its intricate 

designs and customer care.
Based in Germany, the brand began its journey in 1988 
and entered the Qatari market in 2001. Schreiner vice 
president Ulrike Kielbassa says, “We are glad to have 

loyal clients who come back to us every year because of 
their belief in our designs and luxury pieces. I love 

jewelry and so does every woman on this planet.” What’s 
new for Schreiner, is their focus on innovative designs 

with rare gems. Colored diamonds are their specialty. Her 
favorite piece is a necklace paired with earrings made 

with round and briolette diamonds with tanzanite 
dropped shaped cabochon. “Exceptionally intense colored 

sapphires, tanzanite and diamonds are made into true 
works of art. The deep, dark blue of the stones is very 

rare to find,” she says. —KEERTANA KODURU

“Vacheron is the most beautiful brand to work with, with 260 years of uninterrupted 
watchmaking. Our collection for younger clients in the Middle East focuses on 

sporty, sophisticated and elegant watches which will be launched in June especially 
for the Qatari Market,” says the new regional brand director for Vacheron 

Constantin, Alexander Schmiedt. One extraordinary piece selected for DJWE was 
the Heure Discrète from the Heures Créatives Collection. “Combining the precision 
of watchmaking with the beauty of fine jewelry has been an undying passion for the 
brand that stands as a testament to the maison’s superlative expertise in decorative 
crafts,” says Schmiedt. Inspired by the feather fan, Heure Discrète is a secret watch 

crafted in white gold, fashioned like guipure lace and then smothered with a 
crescendo of diamonds to emphasize its geometry. When pivoted, it reveals a small 

white mother-of-pearl window with finely textured stripes. Equipped with the 
hand-wound caliber 1055 that offers a 40-hour power reserve, this watch defines 

Vacheron Constantin’s long-standing love for fine watchmaking. —KEERTANA KODURU

    Mystery in Watchmaking

DESIGNS THAT 
WORK

Top: Schreiner, 
Vice President 

Ulrike Kielbassa; 
Kielbassa's 

favorite piece 
from the 

Schreiner 
collection.

A WRISTFUL OF 
BEAUTY 

New collections from 
Vacheron Constantin; 

Below: Alexander 
Schmiedt, Regional 

Brand Director.
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Moving To a Larger Canvas
From jewelry designs to home 

collections, Jay Strongwater’s transition 
has indeed been serendipitous.

Jay Strongwater has been a jewelry designer since 1981 and in 
1994 while working on a new collection, he laid out one of his 
crystal earrings and realized that he was working on the 
corner of a picture frame. He continued to extend it and 
created his first home design for a frame. The result was a 
jewel-encrusted, filigree picture frame — now known as the 
Patricia frame, named after his mother — which Jay sent as a 
holiday gift to friends, fashion editors and buyers, who 
immediately wanted more. As simple is the story of his 
transition, so successful is the rest of his story. By 1998, “Jay 
Strongwater Jewels for the Home” ousted his fashion 
business. “In essence, I’ve created my own niche, the jeweler 
turning his meticulous eye and art on a world beyond a 
woman’s wrist, neck, and ears. I’m fascinated by the idea of 
taking the everyday objects around us and turning them into 
jewels for the home,” he says. “Beauty shouldn’t be tucked in 
a drawer.” Instead, he’s put it on glorious display in his 
handcrafted creations. His background as a high-fashion 
jewelry designer is evident in the details of each piece he 
creates. 

“The canvas is growing and at the end of the day we want 
to make beautiful products that captivate everyone,” says this 
unpretentious designer who was in Doha at the home store 
Tanagra to launch his spring collection. He got along famously 
with the regular shoppers who were invited for tea at the 
store, and he described his best pieces to his enthralled 
audience — From a jeweled tiger to a beautiful camel with 
encrusted beads and jewels; a peacock-frame along with 
orchid-alight boxes; frames and trays in layers of creamy 
white enamel; and mouth-blown glass vases, bowls, and 
perfume bottles. Jay’s designs are about exclusivity and are 
sold in very select locations, and Strongwater tells us that 
Tanagra is the ideal location to sell his pieces for his growing 
Middle East customers.  — SINDHU NAIR

An Auction House 
Joins the Art Scene

Home to antique pieces of exemplary artwork and a 
collection to rival any other auction houses in the 

GCC, Albahie makes its mark as the first local 
auction house in Qatar. 

Adding to the booming art scene in Qatar, 
AlBahie Auction House in Katara Cultural 
Village is home to jewels, sculptures, 
swords and watches, with collectibles 
dating back to the 16th century.
Displayed on the walls of the auction 
house are oil and watercolor paintings 
from the 19th century from Italy, Sweden, 
France, Germany and India. Among the 
notable paintings are Pietro Parvesi’s 
“Tric-Trac Players”, Albert Aublet’s 
“Jeune Femme au Voile”, Charles Henri 
Gaston Dagnac-Rivière’s “La Port Blue 
Meknes Maroc” and Tony Binder’s “The 
Quranic Lesson in Luxor”. 

Launched under the patronage of the 
Chairperson of Qatar Museums,  
HE Sheikha Al Mayassa bint Hamad Al 
Thani, the auction house shows promise 
to art lovers. HE Sheikh Abdurrahman bin 
Hamad Al Thani says that the goal behind 
opening this auction house was to 
contribute to the revival of Islamic culture 
and support authentic Arab and Islamic 
heritage. 

AlBahie Auction House director, 
Corinne Lefebvre, says, “It has been an 
exciting journey sharing the love for 
auctions with the region's patrons and 
avid art collectors. Along with our 
partners, we look forward to also 
imparting a certain level of knowledge 
and expertise on what it means to buy in 
an auction.”  She is eager to point out 
some of the gems going under the 

hammer soon. Spreading warmth and 
light in the olden days are lanterns that 
showcase Islamic art from Syria. The 
Islamic Sarraf enameled 'Mina' copper 
lantern and the Islamic brass hanging 
lantern are priced at QR5,000 and 
QR13,000 approximately. Also present in 
the auction house are the 20th century 
mirrored console, encoignure cabinet, 
inlaid mother of pearl side table and 
Ottoman sofa from Syria, the Egyptian 
wood hexagonal jardiene stand, octagonal 
side table ‘gueridon’ and a Qajar Paravan 
(screen) from Iran. Auction houses 
around the world mostly cater to the 
high-income groups in the region. “There 
is sometimes a gap when catering to the 
Middle East. We have items that are 
worth $500 (QR2000) and also collectibles 
worth $150,000 (QR500,000), which is 
attributed to the rising demand from all 
sections of the society to add collectibles 
to their interior treasures. We have the 
opportunity to cater to the mid-market 
segment now with the price range that is 
offered,” says Lefebvre. 

 “We hope to start the trend of auctions 
here in Qatar where anyone can enter the 
market. We invite people to bid by phone 
or on real time,” says Lefebvre. 

With specialist auctions like Oriental 
Carpets and Rugs upcoming in May this 
year, AlBahie will be a significant new 
venue in the international auctioneering 
world. — KEERTANA KUDURU
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Market Report

Striped Bags
Formally ladylike shapes  

get a burst of energy from  
the sportiest of patterns. 

PHOTOGRAPHS BY LEONARD GRECO

Clockwise from top left: 
Prada, QR73,900. Salvatore 

Ferragamo, QR9,100. 
Guess, QR430. Stella 

McCartney, QR1,545. Anya 
Hindmarch, QR2,075. 

Tod’s, QR6,430.  
Dolce & Gabbana,  

QR10,540. Fendi, QR11,470. 
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Market Report

Ballet Flats
Modern interpretations  

of the classical slipper, with 
ankle laces and pointed toes.

PHOTOGRAPHS BY LEONARD GRECO

Clockwise from top left: Gucci, 
QR9,470. Dior, QR3,790. Salvatore 

Ferragamo, QR4,915.  
3.1 Phillip Lim, QR1,440.  

Miu Miu, QR2,260. Jimmy Choo, 
QR2,170. Etro, QR4,060. Stuart 

Weitzman. QR1,450. 
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IT WAS AN UNUSUAL PROPOSITION, 
celebrities slipping in unannounced as 

they quietly took front row seats 
at a fashion show. Their 

demeanor was as casual 
as their ease in 

dressing; Daniel 
Brühl cozied up in a 
knitted cap, 
despite the 
formality of a 
suit, while Xavier 
Samuel’s tuxedo 
jacket got a 
rebellious twist 

paired with 
leather pants. And 

when the models 
marched down the 

runway of Pal Zileri’s 
Fall 2016 show, the message 

was driven home. Classic solid 
tailoring finds its urban ease in utility 

boots, messenger bags, and the humble 
knitted beanie. The new man, was one, 
who understands the nuances of being 
formal without taking himself too 
seriously. 

Subtlety is hardly the road taken 
these days by brands that are 
relaunching themselves — after all, we 
now live in an attention-seeking age 
where boundaries are often pushed for 
the shock factor. But Pal Zileri’s classy 
and subversive initiatives three seasons 
in, have found an appreciative audience 
who are signaling a favorable future for 
the brand. Its collections, versatile and 
easily understood, have been quickly 
picked up by buyers and are amassing 
the previously dusty name, a 

rejuvenated fashion following. 
In lieu of its high-handed sartorial 

legacy, it is the vision of moving forward 
and relevancy that has validated Mauro 
Ravizza Krieger’s creative directorship 
at the brand. When Pal Zileri’s revival 
began early last year, the team had 
clearly committed to the future and what 
they could offer for the modern man, 
rather than selling the story of the 
traditional suit. It was a bold strategy, 
but the consistency in the collections 
thus far has led to commercial success. 
Krieger’s vision in connecting the 
runway shows to what clients actually 
see in the stores has made for a big 
impact of communicating the new 
dream. Menswear, though still a 
conservative realm, is evolving, and a 
sense of stylish practicality is taking 
over. “Everybody wants to wear a 
tuxedo,” says Krieger, “but not everyone 
gets an occasion to wear the tuxedo. We 
are not James Bond.” 

In Krieger’s interpretation, like the 
runway shows, the tuxedo jackets are 
worn with turtlenecks that are 
sometimes glittery, t-shirts, and track 
pants. On an exceptionally cold winter’s 
night, they do not even look out of place 
with a woolen hat. “We have to stay 
relevant, we have to be practical and we 
have to respond to the actual need of real 
men,” Krieger states. But none of these 
discount Pal Zileri’s core strength in 
crafting the finest and most tasteful 
tuxedo jackets and coats with fabrics 
that are developed specifically for the 
collections in Biella, Italy’s renowned, 
but quaint little wool city. In fact, it 
captures precisely a moment in 

Lookout Qatar

Men's Wear

Taking the Black Tie out of the Tuxedo 
Pal Zileri captures the sense of casual 

nonchalance in wearing quality garments.

BY DEBRINA ALIYAH

CALLING THE SHOTS 
The model Xavier 
Samuel behind and in 
front of the camera 
during the commercial 
shots for Pal Zileri's Fall 
2016 campaign. 
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contemporary menswear, the sense of casual 
nonchalance in wearing quality garments. “We are 

translating the brand’s history in a 
modern language of aesthetics, 

fabrics and construction. It is not 
too bold but yet modern, like in 

the case of our jackets. You 
don’t see the details from afar 

but when you look up close, you 
will recognize that it something else,” 

Krieger says. For this season, that 
something else is optical art, an 
aesthetic inspiration translated 
into jacquards and prints. 

With an appeal to drive fashion 
to individual style, the brand has 

also eschewed the route of 
attaching just a face or name to their 

campaign. Rather, in collaborative 
efforts with personalities like Xavier, the 

idea is a two-way process in seeing how real 
people would wear Pal Zileri’s collections. The 
current season’s campaign covers the big picture of 

the collection’s main op-art story arc, shot in 
the movement’s home base Fondation 
Vasarely, with Xavier cutting a sharp figure in 
colorful print shirts that are cheerful and 
pleasantly dizzying at the same time. 

Pal Zileri’s forward-looking mindset, 
coupled with the fresh young vibrancy of the 
Australian actor, makes for interesting 
anecdotes, like the time when Xavier 
demonstrated the functionality of a pair of 

leather trousers by doing lunges while waiting for a 
cab at midnight in Milan. “Naturally it is exciting 
for me to move into unchartered territory and be 
involved in something memorable like this. My 
immediate impression with the brand, or family, is 

how passionate everybody is, and their vigorous 
attention to details,” Xavier says. At the recent 
Sundance Festival, while promoting his new movie 
“Love and Friendship”, it was evident that he had 
his way with the collection. “I didn’t have to be 
formal, and I was able to play with the pieces to 
reflect my own comfort and style. I wear a lot of the 
trousers, especially the tailored gym pant 
silhouettes, and definitely jackets with t-shirts,” 
Xavier says. 

The design vision, the collaborations and the 
new concept-driven stores, are just artful 
semantics that are quietly permeating the direction 
of the brand. Though still budding, Pal Zileri has 
really come into its own with clothes that are highly 
relevant, by a team that obviously lives and 
understands men at this moment in time. 

Xavier demonstrated the functionality of a pair of 
leather trousers by doing lunges while waiting for a cab 

at midnight in Milan.

PATTERNS ARE IN 
The forward looking mindset coupled with the 
fresh vibrancy of the new face of the brand 
sets the tone for an interesting combination.
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‘‘HAIR HAD RULED me for many years,’’ Jane Fonda wrote in her 
autobiography, ‘‘My Life So Far.’’ The men in her life had historically 
preferred her hair long, blond and becomingly combed, but she grew restless. 
Fonda presented herself to the hairstylist Paul McGregor, instructed him to 
‘‘Do something’’ and emerged a short time later with her honeyed shoulder-
length curtain darkened and frayed into the cut that ‘‘Klute’’ made famous. 

Would Fonda’s subsequent mug shot (Cleveland, 1970, fist raised) have 
been nearly as iconic without the frayed bangs and imperfect layers 

accompanying her defiant expression? The smart money is  
on nope. ‘‘As soon as you cut a long bang and put some layers 

around the face, a girl becomes more assertive — she 
becomes more herself,’’ says the master stylist Guido 

Palau, who was responsible for the look this season  
at Alexander Wang. At Kenzo and Givenchy, there 

were girls with moody Mick Jagger circa 1972  
shags and shimmering Carly Simon circa 1977 
shags. There were riot grrrl shags at Louis 
Vuitton (baby bangs, mosh-pit frizz) and Dee 
Dee Ramone shags at Chanel (schoolboy in the 
front, juvenile delinquent in the back). 

It’s the first definable haircut to gain  
traction after years of stridently drab long hair. 
And yet it would be a mistake to trumpet the  
return of the shag, because the shag has 
remained the official style of tough girls all 
these years: Think of Joan Jett in her Runaways 
adolescence, or of Chrissie Hynde, Debbie  

Harry, PJ Harvey, Freja Beha Erichsen. Nothing 
looks better pasted to an opalescent, sweaty 

forehead above a churning sea of fans. Nothing 
looks better with tight jeans. 
As with other signifiers of punkish cool — septum 

piercings, knuckle tattoos — the style’s power is rooted 
less in how good it looks than in a wearer’s ability to  

pull it off. It works with most hair textures, face shapes and  
with bangs of all lengths and thicknesses, and yet, Palau 

acknowledges, ‘‘you need guts to go there.’’ You can’t comb a shag 
into a tidy chignon for a gala or smooth it into a nondescript face-framing 

accessory for a job interview at a hedge fund. You can’t demurely tuck those 
rebellious strands behind your ears. 

But the permanently dismantled aesthetic has practical benefits. If you 
wear a plain button-up shirt with jeans and a ponytail, you are a soccer mom. 
If you wear the same outfit with a shag, you are Patti Smith.  

Lookout

MESSING AROUND The model Edie Campbell at Versace’s spring show. 
Products, clockwise from right: for body and texture, spray wet hair with 
Bumble and Bumble Surf Infusion, QR105, bumbleandbumble.com, and let it 
air dry; for defined, piecey ends, finish dried hair with Aveda Light Elements 
Defining Whip, QR87, aveda.com; for extra volume and control, spray roots 
with Kevin Murphy Doo Over, QR102, kevinmurphy.com.au. 

On Beauty

Shag On
The everlasting power of the 

bad girl haircut.

BY MOLLY YOUNG

C
LO

C
K

W
IS

E 
FR

O
M

 T
O

P
: S

T
E

V
E

N
 D

E
W

A
LL

/R
E

D
FE

R
N

S
/G

E
T

T
Y

 IM
A

G
E

S
; L

A
U

R
A

 L
E

V
IN

E
/C

O
R

B
IS

; D
A

V
ID

 G
A

H
R

/G
E

T
T

Y
 IM

A
G

E
S

; 
S

C
H

O
H

A
JA

; M
A

R
K

O
 M

E
T

Z
IN

G
E

R
 (4

);
 B

R
A

D
 E

LT
E

R
M

A
N

; E
V

E
R

E
T

T 
C

O
LL

EC
T

IO
N



33

31 million 
Books sold to date

(Peak sales volume: 100,000 per day)2
Ms. magazine editors involved in 

the book’s launch
(Letty Cottin Pogrebin, its publicist, and 
Gloria Steinem, who wrote in a review 
that it was ‘‘for the reader who has put 

away comic books but isn’t yet ready for 
editorials in The Daily News’’)

By the Numbers

Valley of the Dolls
When the actress Jacqueline Susann was diagnosed with breast cancer in 1962, she made a 
deal with God: She would settle for 10 more years of life. . . if she could become the world’s 

most popular writer. In the 12 years that followed, she became just that: the first novelist to 
achieve three consecutive New York Times No. 1 best sellers, and one of the richest 

self-made women in America. Her first novel, ‘‘Valley of the Dolls,’’ remains a pop-culture 
touchstone: a gleefully salacious story of friendship, sex, backstabbing and pills  

(or ‘‘dolls’’) that won famous fans and detractors alike. (Susann, who died in 1974, made 
hundreds of appearances to support the novel and is credited with inventing the modern 

book tour.) Now celebrating its 50th anniversary, the tawdry tale of Anne Welles, Jennifer 
North and Neely O’Hara hasn’t lost its punch. Here, a look at the vital stats behind one of 

the most talked-about books of all time. — ALEXANDRIA SYMONDS
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65
Weeks on the  

New York Times  
best-seller list

(1966-67) 

3,000+ 
Hours it took Susann  

to write the book 
(She wore a Van Cleef & Arpels  
poodle brooch for much of it.)

30
Foreign editions

Rumored character inspirations:
Dean Martin: Tony Polar

Marilyn Monroe and Carole Landis: Jennifer North
Judy Garland, Betty Hutton and Frances Farmer: Neely O’Hara

Ethel Merman: Helen Lawson

1921
BIRTH YEAR ON  
URN HOLDING  

HER ASHES

1918
BIRTH YEAR  

ON PASSPORT

Susann on fiction:
‘‘I don’t think any novelist 

should be concerned 
with literature.’’

54
Times the word  
‘‘doll’’ appears

(a term Susann coined  
to describe uppers  

and downers)

5
Drafts Susann 
went through

(each on different colored paper)

white
yellow 
pink 
blue
white 

first
second 

third
fourth

fifth

0
Elements in ‘‘Beyond the Valley of the 

Dolls,’’ Roger Ebert and Russ Meyer’s 1970 
movie parody, that Susann approved

Foie gras, 
Bloody Marys 

and coffee
Treats Susann fed her 

poodle, Josephine3
Number of fingers 

Susann used to type

250
STOPS ON HER  

BOOK TOUR  
(including Genoa, Italy, the Canary 

Islands and Paramus, N.J.)

Products inspired by the book:
Clutch by Olympia Le-Tan
Pill jar by Jonathan Adler 

Purse by Christian Louboutin
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Michèle Lamy
Gold-toothed and gregarious polymath — 
fashion muse, stylist, boxer, restaurateur, 

rapper, onetime aspiring defense attorney 
— who lives and works in Paris with her 

husband, the designer Rick Owens.

These could be useful for walking alone in 
the woods at night. But lights on this  

kind of beach sandal, with all those colors,  
I don’t understand at all. 

It reminds me of the Dead Sea,  
only this smells good. Personally, 
I’m into anything that’s muddy.  

And when it’s black, I love it. 

 If you’re dying, you might as well 
look stylish doing it. I thought all 

the products in it were super-great. 
It has everything you need, 

including a little flask for alcohol.

Even with caffeine, it won’t do 
anything for me. I don’t actually drink 

coffee. I just have a couple of 
cigarettes for breakfast and that 

keeps me going.

It would be funny for a movie set in Palm 
Beach, but otherwise, no way. I wouldn’t even 

give it to my concierge.

Who has the money to buy a Chanel 
shoe that lights up like a 7-year-old’s 
sneakers? Maybe a rich club kid. I 

wonder what Coco would have thought. 

I have to say that even though it has 
a totally insane price point, it made 
my skin really smooth. So I guess 

there is a price to pay for beauty. And 
apparently that price is $340. 

If somebody is that concerned with the 
look of their disaster kit then they’re not 

going to survive the apocalypse. The 
zombies are coming for that guy, because 

he probably tastes like Kobe beef. 

I was afraid to try it, so I gave it to my 
trainer. I figured if someone was going to go 

into toxic shock, I’d rather it be him. He  
said there was some kind of sediment in it 

that he found disturbing.

Can you imagine if your kid came to you at 
Thanksgiving and was like, ‘‘I’m taking 

Grandpa’s money and I’m investing it in my 
coaster cactus’’? My daughter tried to eat it. 

Re-Nutriv Ultimate 
Diamond Revitalizing 
Mask Noir, with black 

truffle extract and 
charcoal (QR1,240).

Velcro-fastened, LED-embedded sandals by 
Chanel (QR8,740).

Take Two
A dual review of what’s new

Tabletop protectors that 
stack like succulents 
(about QR145, cliveroddy.
co.uk).

Monogrammed 
emergency bag including 
tech gear and Earl Grey 
tea (QR1,365).

Peanut butter with  
the caffeine of two cups of 

coffee (QR22, steempb.
com).
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Scarlett Johansson
BAFTA-winning movie star, Tom Waits-loving 
singer and twice-anointed Sexiest Woman 

Alive who appears in the Coen Brothers’ ‘‘Hail, 
Caesar!’’ and will next play an Indian rock 

python in ‘‘The Jungle Book.’’

Light-Up Shoes

Stylish Survival Kit

Cactus Coasters

Buzzy Breakfast

Fancy Facial
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Market Report

For Ornamental Sake
Jewelry that is intricately ornate and less 

intuitive than its conventional 
counterparts, but worth the extra 

effort for the visual impact. 

BY DEBRINA ALIYAH

Clockwise from top left: Tahitian pearl ring, QR18,000, Leyla 
Abdollahi. Hinge ring, QR5,965, Myriam Sos. Meem pendant, 
QR1,605, Juman Pearls. Oud necklace with perfume bottle, 
QR11,590, I-dia. Floral ring, QR13,055, Falamank.  Ear cuff, 
QR11,400, Nayla Arida. Umbrella bracelet, QR5,005, L’or 

Jewelery. Chandelier ring, QR6,705.
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INSIDE THE IMMACULATE Anima Gallery at The Pearl, a 
chromatic fantasy sits still with its wings outstretched. The large 
white walls appear awash with the freeze-framed aftermath of a 
kaleidoscopic explosion. As if some digital imagination beckons 
from the other side.

In a quiet corner, the man who unleashed these fluid bursts of 
spots, blobs, patches, and waves of pop colors in visual glory, 
regards the radiance of the room from his chair. 

Moments before his solo exhibition, Diffusion, goes live in 
Doha, Peter Zimmermann weighs in on his curious abstractions. 
“It all started because I wanted my art to look like an exact 
print-out of a computer screen,” he says.

Located somewhere in the recesses of the physical and the 

digital, Zimmermann’s paintings are an artistic appropriation of 
how a mash of bright colors looks on screen. “It was sometime in 
1999 that I started making these paintings using epoxy resin. Back 
then, I was very much interested in accomplishing a shiny, 
lustrous surface,” he recalls.

That passionate quest for sheen led the mild-mannered 
German contemporary abstract artist to his now signature “blob 
paintings”, or as he prefers to call them, simply, “epoxy paintings.” 

Sifting through film stills, diagrams, or photographs on his 
computer, Zimmermann would pick images that caught his fancy. 
“Over endless hours, I would play around with thousands of 
images before choosing one,” he says. Next, he would transform 
the image in unusual ways by running it through Photoshop filters 

On Art

Modifications of Truth
Peter Zimmermann’s quest for the perfect 
medium takes him on a curious chemical-

digital-action painting adventure. 

BY ROGER SMITH

THE ARTIST 
German contemporary 
abstract artist Peter 
Zimmermann has a 
new fascination for 
epoxy resin.

Lookout Qatar
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to the point of reducing the visual to a striking, 
amoeba-like blob of colors and rendering the 
source image unintelligible. 

“I would eventually settle for an interesting 
formation or abstraction,” Zimmermann says. “It 
was while putting the image through several digital 
modifications that I knew I had to find a precise, 
physical representation of what I saw on the 
screen, and put that on the wall.”

Zimmermann’s mind had been consumed by the 
intensity of colors on the screen, but his hands, far 
removed from the digital environs, longed to 
replicate it in all its depth and glory. Turning an 
artist’s studio into a makeshift chemistry lab, 
Zimmermann temporarily slipped into 'mad 
scientist' mode, devising the cleverest of 
concoctions until the answer emerged in the 
embers of epoxy resin.

“I then put intense powdered colors into the 
epoxy resin, mixed them until I got shiny colors 
and the desired smooth luster on the surface — 
just the look I had wanted all along,” he says.

This fortuitous discovery of pouring or painting 
layers upon layers of epoxy resin mixed with 
pigments on canvases carrying the digital 
templates of his airbrushed abstractions, spawned 
Zimmermann’s now-famous blob works.  
Evaluating the ingredients of this chemical-digital-
action painting adventure, the Cologne-based artist 
reveals, “Unfortunately, the epoxy resin isn’t very 
healthy. I need to use full-scale protection on my 
skin when working with it. The same goes for the 
intense color pigments. However, I haven’t yet 
found less-dangerous materials that possess the 
same qualities and deliver the same effect.”

That inimitable outcome of overlapping layers, 
transparent and seemingly trapping light is what 
heightens Zimmermann’s digital art. “At times, I 
am technically unable to produce the image I want. 
Sometimes, after years, I stumble upon an image I 
had left some day and decide to turn it into a 
painting,” he says.

Part retrospective, part present-day foray, 
Diffusion — open until April 18 — features a 
sweeping range of Zimmermann’s repertoire. The 
grandest of all is titled “particles”.  An open-ended, 
hyper-hued riot, its solid shades of resin jut out 
above the surface, lending it an instant tactile 
impression; little wonder it was sold for a stately 
sum within two hours of the exhibition’s opening. 
Elsewhere, bearing cryptic names such as “flash”, 
“delta 1”, “drop 18”, “shine”, and “split”, the 

mellifluous masses of resin are hard to take the 
eyes from.

Having exhibited at museums and galleries 
across the world since the late 80s, Zimmermann’s 
art and its evolution have long been a subject of 
interest for art experts and curators. Many have 
remarked how his style of gestural painting doffs a 
hat to artists such as Andy Warhol, Gerhard 
Richter, Peter Halley, and David Reed, and yet 
remains as free-flowing as the epoxy in his frames.

In his piece on Zimmermann’s exhibition in 
Paris, for Artforum magazine’s April 2007 edition, 
Jian-Xing Too observed that the artist’s resin 
escapades appear to “turn base picture files into 
painter’s gold” and that its true ingenuity “lies in 
providing a tangible equivalent for the way 
computer programs simulate materiality”.

Prof. Dr Stephan Berg, Intendant at 
Kunstmuseum Bonn or Bonn Museum of Modern 
Art, believes Zimmermann engages in the process 
of a paradoxical treatment of the visual work, one 
which operates with the simultaneity of cooling and 
energizing. Dr Berg explains, “Behind the 
appearance of the spontaneous-expressive 
procedure, evoked by the flowing of the poured 
resin, there in fact lies hidden a complex, precisely 
controlled process of transfer, which investigates 
the question of the relationship between original 
and copy, between surface and content, as well as 
the inherent media-involved identity of the 
images.”

That point takes us to Zimmermann’s motives, 
which expectedly extend far beyond the bounds of 
aesthetic considerations. “Today, almost 
everything we know about the world is represented 
on screens — television screens, computer screens, 
phone screens. That’s how we are consuming the 
world around us,” Zimmermann reasons. “So if you 

want to say anything about the world, you must 
admit that it is beamed at us through these 
mediums. I wanted to make that fact visible by 
using such forms and algorithms that are part of 
the language of these screens. These paintings also 
point out that any kind of image we take in is 
modified. The visual is not the truth, it’s a 
modification.”

Ever since Zimmermann bought his first 
computer in 1993, he has allowed the dictates of 
millions of pixels to instruct his art. “I’m a huge fan 
of browsing through photos on Instagram and 
other social media platforms. I like to be visually 
inspired by colors and forms. It keeps my mind 
racing,” he says of embracing  avenues for  
new ideas. 

In fact, Zimmermann has been exploring the 
potential of painting ever since the mid-80s. 
Towards the end of that decade, he rang in his art 
scene presence with a series of paintings that 

‘Behind the appearance of the spontaneous-
expressive procedure, there in fact lies hidden a 
complex, controlled process of transfer, which 

investigates the question of the relationship 
between original and copy.’

THE ABSTRACTIONS 
Clockwise from left: 

j"delta 1"; the white 
interiors of Anima 

Gallery provide the 
perfect canvas for the 

mash of colors that  
form Zimmermann's 

paintings; "flash".
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On Art

captured book covers of classic art and cultural 
theory texts. Zimmermann followed this up by 
creating faux advertising posters, and soon, 
plunged head-first into the world of epoxy resins.

Dr Christine Litz, Director of Museum für Neue 
Kunst in Freiburg, feels that Zimmermann’s work 
is informed, both, by a highly theoretical basis and 
an immense visual power. “He has an extremely 
individual, pioneering position in painting in the 
digital age,” Litz says.

Sensing a need to challenge the status quo of his 
creativity, about two-and-a-half years ago, 
Zimmermann made the tough switch from blob 
paintings to oil paintings, his current muse. “I 

wanted to achieve another surface; one that is 
smooth but not shiny,” he says, glancing at an 
impressive oil-on-canvas spectacle titled “ring”. 
“But a painting is probably one of the most difficult 
things one can create. It’s like handwriting or 
calligraphy, where every mistake you make is 
visible.”

The approach again largely remains the same 
– choose a source image, deconstruct it, use a 
mobile app that transforms the visual into brush 
strokes, settle for a desirable pattern, and proceed 
to paint it. Like its other new oil-on-canvas 
companions, “ring” divides the visitors into those 
who might see it as an assemblage of feathers, 
fishes, or just fins. However, almost everybody 
would likely agree on its ability to convey a vibrant 
sense of motion, like a faux Van Gogh-style 
painting.

Zimmermann confides that it felt unusual for 
him to actually paint what he knew he wanted. “I 
was naive,” he says, shrugging his shoulders. “I 
would start with an idea and would tell myself 
that’s how the painting should look like. But while 
creating the painting, it would become what it 
wanted to be, and I had to accept that what I had 
wanted was not important. In the end, I think I 
managed to work my way around all of that.”

Referring to “the newness of the relatively 
young series of oil paintings” by Zimmermann, that 
he has painted especially for his upcoming major 
solo exhibition in Museum für Neue Kunst (in 
which the floor becomes a canvas and the 
exhibition ground turns into a massive spatial 
painting), Litz says, “The in situ production of an 
overarching, contextual epoxy painting and the 
combination of both ought to be read in the sense of  
‘not having been there before’ or ‘different from 
before’. The development of this technique derives 
from artistic necessity, that is to say, from the 
continual self-engagement of painting with 
continually shifting perspectives in the digital era.”

What keeps Zimmermann’s creatively 
painstaking pursuits refreshing is “the game of 
playing around with the same kind of images and 
still managing to find a new solution”. It’s also why 
he jumped over to oil paintings, he says. “That 
really put me in a difficult spot because I had to 
face a lot of technical obstacles and problems with 
gestures, proportions and colors. But I have always 
believed that with every occasion, I can find even 

better solutions,” he says.
Although Zimmermann has 

figured out his chemistry and 
symmetry down to a tee, he has 
never bothered himself with 
generating a visual in his head. “I 
let myself be surprised,” he says 
with a chuckle. “Perhaps the only 
strategy I have is to look at the 
visual on the screen over and over 
again, so that I can become more 

and more certain, compare it with other options, 
and eventually pick the strongest one to work on. I 
wait for that moment to come to me.”

The irony remains that Zimmermann’s heavily 
deconstructed blobs on screen — the whole process 
of recreating, which being a laborious ode to its 
resplendence — appear rather ordinary, and yet 
when fished out from the virtual and reproduced in 
the real, draw awe and command attention. As 
Didem Yazici, Curatorial Research Assistant at 
Museum für Neue Kunst says, “Zimmermann’s 
artistic practice is contributing not only to the field 
of conceptual painting, but also to the 
transformation of the medium itself.” 

Zimmermann’s works seem to have a grip on 
our senses. Possibly because of how they bear a 
delicious resemblance to jelly or candy, 
Zimmermann’s blob paintings have elicited some 
extreme reactions. “Often, people have asked me 
whether they can lick it,” Zimmermann says and 
laughs. “That inspired me to do a series of blob 
paintings out of sugar. Unfortunately, sugar is a 
very unstable element as it melts due to humidity. 
But I still made it, just so people could actually take 
a lick at the paintings.”

And did they? “Oh yes,” he says. “They liked 
what they tasted!” 

‘A painting is probably one of the most 
difficult things one can create. It’s like 

handwriting or calligraphy, where every 
mistake you make is visible.’

THE SHOW 
Clockwise from right: 

"ring" is an oil-on-canvas 
painting; Zimmermann 
takes HE Dr Hamad bin 

Abdulaziz Al Kuwari, 
Minister of Culture, Arts & 

Heritage, and other 
dignitaries through a tour 

of his works.
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THERE IS ONLY one hero in “Russian Ark”. And it’s not the 
nameless, faceless protagonist, through whose point of view, the 
story unfolds. It is, in fact, time. Because in the end, time 
overwhelms everything else. It makes its presence felt in every 
frame. You are distinctly aware of every second of the one hour 
and thirty-six minutes ticking by as the camera rolls non-stop, 
gliding through and circling the cavernous and breathtakingly 
beautiful halls of St Petersburg’s Hermitage Museum. Not one 
second of the movie has been spliced, stitched together or edited 
in any way, and you move in real time with the camera as it rolls 
from room to hall to corridor and courtyard. But we use “real 
time” loosely. Inside the Hermitage, or the “Russian Ark”, there is 
no concept of time. Histories unfold in every corner, the past 

follows the present, and the ghosts of Peter the Great and Pushkin 
roam together. It’s hard to imagine a more perfect marriage of 
technique and subject matter. It is almost as if Sokurov wrecks 
beautiful havoc on chronology to avenge the pain that he and his 
crew had to go through to get that 96-minute-long shot. Sokurov 
thanks the audience at the end of screening saying, “You have 
paid for this with not just money but also 90 minutes of your life. 
That is the price of cinema.”

“It’s difficult to make a movie with no montages,” he says, 
during the interactive session. “It had always been my dream 
— one shared by a generation of cinematographers.” Though 
today “Russian Ark” is critically acclaimed, 15 years ago the 
critics in Russia were unkind, Sokurov says. “The idea was 

On Cinema

Suspended in Time
At Doha Film Institute’s annual industry event, Qumra, we 

caught the screening of Aleksandr Sokurov’s “Russian Ark” 
and heard the man himself talk about the technical challenges 
he faced in creating this masterpiece of independent cinema.

BY AYSWARYA MURTHY 

THE GRANDEUR OF IMAGES 
A still from "Russian Ark"
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deemed too radical, too revolutionary. It needed a 
whole new language but it also opened up so many 
possibilities.” He concedes the movie isn’t perfect 
and that Steadicam posed several technical 
challenges that today’s digital cameras seem to 
solve easily. “And yet not many others have tried to 
make use of this technique,” Sokurov voices his 
surprise. “It’s an experience — both to film and to 
watch.”

“Russian Ark” certainly is that. An experience. 
During the first few minutes of the film you are 
completely aware of the continuous shot as it 
climbs the spiral staircases and peeks into open 
windows. Eventually your subconscious starts 
sinking into the film, into the spectacular grandeur 
of the museum, of the Russian empire and its 
voracious appetite for art — all captured in 
intimate detail. An artistic homage to the pomp and 
ceremony of old Russia. The last few minutes alone 
are worth the price of the ticket. The roaringly-fun 
ball has just come to an end and hundreds of guests 
are filing down the grand staircase en masse. You 
drift along with them, intensely aware of the 
shuffling feet, faces peering from the banisters, and 
the murmur of indistinct conversation. Over here a 
man stops to call out to someone, over there 
another subtlety breaks the fourth wall (a rather 
well-done staple of “Russian Ark”), but you don’t 
stop, you can’t. The wave of people pushes you 
forward and on and on you go. The whole scene has 
a majestically dreamlike quality to it. It’s definitely 
one of the more memorable pieces of cinema ever 
shot.

Obviously, the film, shot over the course of just a 
few hours, took several months to set up. One cold 
January night, the crew was asked to assemble at 
the Hermitage by 11.30 pm. “At 2 am we rehearsed 
in their social halls. At 5 am we truly understood 
how difficult it was going to be. We had another 
rehearsal at 10 am. At 12 noon we switched on the 
camera,” Sokurov remembers. Outside, in the 
biting cold, where the movie begins, the camera 
froze and shut down. “Only the Soviet-made 

equipment worked that day,” Sokurov laughs. “On 
the day of the shoot, we brought in every makeup 
artist and costume fitter we could find in  
St Petersburg and then some more.” 

They needed every soul, in order to attend to 
the 2,000 actors. According to Sokurov, even that 
wasn’t enough and some of the actors took on 
multiple roles, under the supervision of 36 
assistant directors. “It demanded a lot of focus; 
a new approach on the set,” he says. 

“Lighting up such huge spaces was a problem. 
We had to use massive lights from outside and  
large glowing balloons inside that would cast a 
shadow. On top of that we had to work very hard 
to not get them into the shots,” he points out. 
By the end of it, his German cameraman was at 
the critical end of exhaustion. “It was physically 
very challenging work for him. 

“I wouldn’t call it an experiment. I wouldn’t 
have tried it if I didn’t think it were possible. It 
was a huge responsibility,” says Sokurov.

 Not only were they undertaking a massive 
endeavor, but they were doing it at one of the 
world's most prestigious museums, that houses 
priceless art collected over hundreds of years. “I 
gave the director of the museum my word that I 
could do it. He closed the museum and shut off the 
alarms for that day. No other museum director 
would do that,” he says. Never before, nor ever 
since, would you see waves of actors and crew 
dashing across a museum, past the works of 
masters, in various states of undress trying to 
complete a film in under 100 minutes. 

MAGIC OF MOVIES 
Clockwise from top: Director 
Aleksandr Sokurov talks to the 
audience during the interactive 
session; DFI officials with HE 
Sheikha Mayassa and Sokurov; stills 
from the film.
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The Canvas

The Art Amalgamation
A pop-up art installation on the topmost floor 
of the W Hotel — where the setting by itself is 

a work of modern imagery.

BY SINDHU NAIR

THERE COULDN'T have been a better space than this for 
the pop-up installations. The 29th floor of The W Hotel, 
with its rugged, concrete pillars and the glass walls that 
provides a seamless view of the tall towers crowding the 
cityscape, set the stage for mind-provoking series of 
installations from a bold group of artists. The Art Lab, a 
pop-up art installation in conjunction with the Art for 
Tomorrow conference focused on eight artists who have 
created an oeuvre of work with the promise of delivering 
more. The set of three photographs with accompanying 
audio; a silhouette of two Qatari nationals, and a beautiful 
canvas that turns out to be a photograph of a soiled cotton 
swab; each fit into the non-confining layout of W’s terrace 
space, a preview of technology and art meeting in the 
near vista.

The first artist, HRH Prince Nikolaos of Greece, has 
photographed his native landscape for over 10 years. He 
has a particular lens through which he continuously 
explores scenery. The installations that he has put up at 
the Art Lab is almost symbolic of how excellence in art is 
all about capturing a specific moment.  His installation, 

the “H2Orizons” triptych, consists of three separate 
photographs. 

“The first one in the centre, the original H2Orizon, was 
taken in the middle of the day between the islands of Arki 
and Lipsi, in the South-Eastern Aegean, Greece, on 
November 30, 2014, following a short rainstorm when the 
sun shone through, shedding a stunning silver light on the 
water. The time was 1:37 PM,” says Prince Nikolaos. 
“This image was then printed on aluminum and left 
outside when it rained. The third photograph is taken 
when the sun shone on the water droplets, making it 
seem like pearls. I then took the three and made a 
collaboration with a company in the US which puts a 
technology behind the aluminum and converts the 
technology into music. So the music you hear is the 
reverberation converted as music.”

“This is a second attempt in this kind of art,” says the 
prince. “The collector who takes this home is not confined 
to just this piece of work or music, he can add his own 
interpretation.”

The best endorsement for the work was when Prince 

THE VARIANTS
Clockwise from right: 
Work of artist Pia 
Myrvold; HRH Prince 
Nikolaos against his 
three landscapes; the 
Google Culture App; 
Androulla Michael and 
her "Selfies".
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Nikolaos came across a group of teenagers sitting 
in this space listening to the music completely 
relaxed. “They seemed to have found tranquility 
here,” he says.

The next space was a complete different take on 
life. There is no ‘body’ on display in Androulla 
Michael’s self-portraits, nor is there a face — just 
the cosmetic remains of her day on a small circular 
cotton pad; an ongoing visual selfie diary of her 
life through the removal and recording of her daily 
cosmetics. Each swab is photographed in large 
format to create an oversized detailed print, 
evoking a transformative visual landscape of the 
face on whose contours the makeup once resided. 
This metaphorical cleansing reveals much more 
than the pigments on the surface of the swab or 
photo paper they would eventually adorn. It is an 
image that speaks of all the frills outside, giving a 
glimpse of what’s skin deep. This representation 
makes one look deep within and contemplate on 

things that matter — is art only about the 
individual or are we limiting ourselves as we  
look out?

Omar Khalifa’s art is much more three-
dimensional than the rest of the art on display; 
here two unevenly angular human forms in stark 
colors take us through the country’s realization of 
success at the stake of social interactions. Or is it 
about representation of modernity and innovation 
in an increasingly digital era? These figures are in 
a state of contemplation in a modern, physical, 
digital, visual interpretation of the human form 
and a society in transition. At the end of these very 
diverse works, sits Google’s Cultural Institute and 
its partners putting the world’s cultural treasures 
at the fingertips of anyone with access to the web. 

The Art Lab is a curious amalgamation of 
technology and art that sets the viewers mind at 
work, trying to decipher the associations of one 
over the other 

THE STAGE IS SET
Clockwise from top: Omar 

Khalifa and his three 
dimensional work; 

Launrence Winram's 
work;Giorgina Abeltino from 

Google; and more of 
Michael's work.
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IN SPORTS, father-son duos are uncommon and father-son 
duos that are contemporaries are practically unheard of. But 
the motorsport arena in the Middle East has borne witness to 
this rarity with Team Frijns’ continued participation in the 
Porsche GT3 Cup Challenge Middle East. Between the two of 
them, they are representative of divergent learning curves — 
Rob Frijns started racing in 2000 when he was 39 years old and 
Charlie, who grew up watching his father on the racetrack, 
drove in his first race on his 17th birthday, one that his dad was 
also competing in. The Dutch Supercar Challenge was a 
dramatic four-hour race, Charlie remembers. “This has to be 
my fondest memory; my father and I drove together in this 
race. It rained heavily throughout, and of course I was very 
nervous with it being my first race and also with the terrible 

conditions. We finished third in the race and this was a great 
opening race for my career,” Charlie says. 

“At first it was such a big thing, and everyone was talking 
about it on and off the track,” Charlie says when asked about 
how people react to this interesting partnership. “People I 
raced with on the track always said I was so lucky to race with 
my father and they wished they could do the same. Even off the 
track my family and friends thought it was very cool and 
always used to ask when “we” would be racing again, so we 
were very much spoken about as a team from the start.”

None of this was about to change when the family relocated 
to Doha. Not even the car that brought them victory in their 
first race together — the Porsche 911 continued to be their steed 
of choice. After deciding that Qatar was where he wanted to 

On Track

A Legacy of Speed
Team Frijns from Qatar raced in the Porsche GT3 Cup Challenge Middle East for 
the fourth consecutive time this year. But there is something that sets this racing 

duo apart. At the end of each race, they hang up their helmets together. This father 
and son team tells us what it means to share a passion with your family.

BY AYSWARYA MURTHY 

Lookout Qatar

FOLLOWING HIS 
FATHER'S TYRE 

TRACKS  
Charlie Frijns (left) and 
his father Rob Frijns, of 

the Frijns Structural 
Steel Middle East team, 
celebrate at the end of 

another leg of the 
Porsche GT3 Cup 

Challenge Middle East. 
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establish the regional wing of his business — the 
Frijns Structural Steel Middle East — Rob was on a 
hunt to feed his racing addiction locally. “I was 
introduced to the Porsche GT3 Cup Challenge 
Middle East and I said to Charlie, we have won the 
championship in Holland, let’s try and do the same 
here in the Middle East,” he says. And thus started 
a family tradition. Every winter, the Frijns duo 
pack their bags for the annual racing season that 
takes them around the Gulf to some of the 
region’s most prestigious racing circuits 
— Dubai Autodrome, Yas Marina Circuit, 
Bahrain International Circuit, Losail 
International Circuit, and more. And each 
year they get a little closer to the cup, 
particularly Charlie, who has had a great 
season with podium finishes and pole 
positions in the qualifying sessions. 

The duo transitioned from endurance 
races to sprint races with relative ease, 
although Charlie says he still misses racing in 
Europe. “I have had to stop competing in Europe 
for the time being as work is extremely busy for us 
here in Qatar and traveling back and forth to race 
is not something I have the time to do. Also racing 
in Europe is very expensive. As a company, we 
sponsor ourselves to race in the Porsche GT3 Cup 
Challenge Middle East, but for me as a driver 
wanting to further my career in Europe, I’d have to 
look for sponsors and an exciting brand to be 
associated with. But I follow the results and the 
races there and I always wish I was there to take 
part.” He continues to test his endurance skills in 
races like the Dubai 24 Hour.

But just because the circuits are familiar and the 
cars are similar in the Porsche GT3 Cup Challenge 
Middle East (a one-make series where all the cars 
are the same. The engines can’t be changed at all 
and only minor modifications are allowed), doesn’t 
mean the championship surprise every year. 
“Many people think that all circuits are just a track, 
they are made of tarmac and they are all the same,” 
says Charlie. “This isn’t the case, each track is 

completely different and the conditions of where 
the track is situated play a big part. Some of the 
tracks are very dusty, some are very windy, and 
you have to be able to adapt and control the car in 
different situations.”

And in races like these, the drivers’ skills count 
more than anywhere else. “If you look at the 
Formula One, the cars are all different and the cars 
that have the more powerful engines will always 
win because they have the faster cars. In this series 
the race is won or lost purely on the driver’s ability, 
which I think is great for motorsport fans,” says 
Rob. “I am what they call a gentleman driver — an 
amateur that is getting more and more professional 

with the time I am spending on the track and with 
the Lechner racing team. I have always said that 
when my times and performances stop improving, 
I will give up racing. This hasn’t happened yet and 
so I am not ready to retire just yet!” 

For Rob, getting behind the wheel is the perfect 
opportunity to escape from work and clear his 
head. “When I get into that Porsche GT3 Cup car I 
am another person, as soon as I fire up the engine 

and put the car into gear nothing else 
matters and I forget everything 
outside the car and off the track, as 
soon as I get back out the car and the 
phone rings again, I am back to being 
a businessman. Also being able to race 
in the championship with my son is 
really rewarding, and something that 
you wouldn’t be able to do in many 
other sports at my age,” he says. More 
special still is being able to race cars 

branded with the Frijns family business. 
For Charlie it’s like racing with his coach and 

biggest fan. “It has been a great learning curve for 
me to follow in my father’s footsteps. I have 
watched him drive for many years and the advice 
and the tips he can pass down to me are very 
valuable.” 

“I am a very strict and critical father when it 
comes to Charlie’s racing as I always think he could 
do more,” says Rob. “I know he has the talent and 
the speed but I think with a little bit more 
experience he will start to win more races and hold 
positions. He is a great driver, and soon I won’t be 
able to catch up with him anymore!” 

 ‘I am what they call a gentleman driver – an 
amateur that is getting more professional’

NEED FOR SPEED 
Clockwise from top 
left: The racing duo 
pose with their 
trophies along with 
with Rob's father 
Frans Frijns; Rob 
overtakes a 
competitor; the 
father and son pose 
for promotional 
photos prior to a 
race; Charlie fights to 
maintain his lead. 
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Lookout Qatar

JUST WHEN YOU THOUGHT you understood the 
reasoning behind the smart marketing of H. Moser 
& Cie, a fairly new, family-owned brand from 
MELB, Edouard Meylan, the CEO of the brand, 
proves that our perception is way off the mark. The 
conclusion was drawn from observing the smart 
Apple look-alike watch from Moser and its video, 
which uses the same theatrics (or just the lack 
thereof) that Tim Cook, brings in when he 
announces a new Apple product. 

But Meylan debunks our reasoning about the 
new Swiss Alp Watch from Moser being an answer 
to one of the watch industry’s main gripes for 
falling profits, the onslaught of smartwatches in  
the industry.

With more than 6 million units sold in 2015, 
producing a turnover in excess of $6 billion, the 
smartwatch market exploded in the past 12 months, 
driven by the giants of the electronics industry. 
With R&D budgets of more than $8 billion dollars, a 
figure higher than the turnover of even the largest 
Swiss watchmaking group, the market leaders 
have barely begun, and they will once again 
revolutionize this market and change consumer 
behavior.

So why did Moser make a prototype that looked 
as minimal as a smartwatch and also an ad that 
was a spin-off from the Apple’s product launch and 
still say that the whole process was not addressed 
to the smartwatch industry rather it was a dig at 
the old watchmaking industry, many of whom were 
running amok with this market onslaught.

 “This is not a criticism at the smartphone 
industry; rather I wanted this to be a message to 
the Swiss watch brands,” says Meylan. “One that 
cautions the watch industry not to be swayed by 
the smartphone watches and recreate cheap and 
opportunistic watches that dilute what Swiss 
watchmaking is all about. It is to tell that, we have 
been in this great industry of watchmaking for 
decades and people value mechanical watches for 
what it is. Let’s continue to do beautiful mechanical 
watches because that’s what we are best at.”

Meylan doesn’t feel that the two industries, the 

On Watches

Less is More
In an industry that has lost its focus due to over-production, is a small 

watch company, whose suave CEO, Edouard Meylan, believes that limited 
editions in watch collections pave the way for sustained success. 

BY SINDHU NAIR

RARING TO GO
Edouard Meylan, CEO of  
H. Moser & Cie.
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new smartwatch industry and the old Swiss watch 
making industry compete with each other. “Rather 
they can live together, learn from each other 
without entering each other’s forte.”

While other brands tried to connect their 
watches with the smart watches, mostly making a 
mess of the efforts, Moser & Cie with the Swiss Alp 
Watch has tried and succeeded to disconnect it 
from the smatwatches. 

But while Meylan’s words rings true, what he did 
achieve through the marketing strategy and the 
look and feel of the watch, is instant recognition, 
some appreciation and a lot of curiosity. All of 
which has helped him and his brand a lot.

“Small brands like ours face two big challenges: 
access to distribution, that is to have good partners 
to work together and brand recognition. Marketing 

and advertising has become so expensive. Big brands have become so 
big that they have loads of money to spend in advertising strategies, and 
then it becomes even more difficult for us, small brands, to get visibility,” 
says Meylan.

And that’s when this marketing gimmick of Meylan’s worked. 
Suddenly people who were speaking of smartwatches started talking of 
this small watchmaker whose mechanical watch needed no upgrade, 
who believed in less is more, and which featured just the bare minimum 
to express the most important commodity of mankind, time.

“Now our name is mentioned along with the big watch brands. ‘Tag 
Heuer did this, Breitling is doing this, Patek is not going to do anything 
and then, look at what Moser did,” says Meylan, referring to the 
gimmicks and the product influenced by the smartwatch industry. “This 
is like punching above our weight, but we did get a lot of free publicity 
and it seems to have worked.”

But while all this is the marketing story behind the watch 
development, there is also a real story that is even more powerful. 
“During the beginning of our watchmaking, three years ago when we 
bought the company, we produced a square watch which was such a big 

‘Luxury is about being rare and 
this is what we strongly believe in.’

SIMPLE DESIGNS
Clockwise from top:
Swiss Alp Watch, a mechanical 
watch that is a take off from the 
coveted Apple Watch; 
perpetual calendar from Moser.
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Lookout Qatar On Watches

disappointment as it was not successful and had to 
be pulled out of the market. It was called Henry. I 
suddenly had 400 unused watch movements in the 
inventory which had no value and according to 
auditors, this would be a big loss to the company if 
we wrote it off,” says Meylan. “When I went to bed 
that night thinking what to do with this mechanism, 
I started playing with the idea of the smartwatch.  
We had worked with a perpetual calendar which 
had worked well last year. And we decided to 
expand on this idea.”

So thus was made the Swiss Alp Watch, “which 
was borne out of a financial need than any big 
marketing gimmick,” Meylan laughs.

He believes that the bad tiding the watch 
industry is experiencing now is its own making. 
“They just produced too many watches in too less a 
time that the watches have now flooded  
the market.”

And this is what Meylan wants to avoid in the 
case of Moser, and with a tagline of “very rare”, 
they have sent this message out to its admirers, 
loud and clear. 

“It is very frustrating,” agrees Meylan, when he 
has customers who have had to return with no 
Moser watchdue to lack of availability, but then he 
thinks long-term and feels that this is one strategy 
that he will have to stick to, if he wants to survive 
in the luxury industry. “I would rather have not 
enough than create too many,” he says.

Moser Watches even has an advertising 

campaign which does not feature a watch at all; 
carrying the tagline, “Moser Watches are so rare 
you cannot find them even in their ads,” a shocking 
strategy that Meylan believes has aided in the 
mystery surrounding the brand.

“It was a strong statement,” he agrees. “Luxury 
is about being rare and this is what we strongly 
believe in.”

In Geneva, during the SIHH, Moser received 
enquiries from around the world for the watch. 
“The 50 pieces that we had and wanted to sell was 
sold within two days into the event,” says Meylan.

The Swiss Alp Watch is quipped with an 18K 
white gold case measuring 38.2 mm x 44.0 mm with 
a thickness of 10.3 mm and tapered lugs, the 
appearance of the watch is quite vintage-inspired.

Though the stocks are still not available in Qatar, 

the local distributor agrees that they will have a 
tough time requesting customers to wait till the 
stocks arrive. And when they do, there might be 
only one or two of the Swiss Alps Watch for sale in 
Qatar, at the Fifty One East showroom. Dubai has 
already sold the two watches that were to be 
available only in April.

“I never experienced such adulation for our 
watches,” says Meylan. “Within an hour of the first 
article, 15 of the 50 watches were sold off in the US. 
And since then I had calls from around the world 
asking if they could book a watch, but I have to tell 
them that there is waiting period till April. We 
bring out three to five limited editions, with just 25 
to 50 pieces per edition, every year.”

This makes people yearn for the watch and that 
is good for us, he laughs. “We might do all these 
marketing stunts, but what we firmly believe is our 
product.”

Moser is a step ahead of other small Swiss 
watchmakers, because it is a family-owned 
business, and also as it makes its own movements. 
Of the 2000 watches in the mechanical watch 
segment, only 10 produce their own movements. 
“Most of our watches are hand wound, the 
mechanism is all hidden, our perpetual calendars 
are very sophisticated, yet simple to use and is the 
only calendar whose time can be changed 
manually,” he says. Fumi dials are also one of their 
key features. 

The owners of such indigenous watches are also 
different. They are the new-age entrepreneurs who 
value taste without making a great deal about it. 
Those who care less for brands and more for value 
of good techniques and understand the innovative 
streak of the watches produced by this small 
watchmaking company, Moser. 

‘They just produced too many watches in too less a 
time that the watches have now flooded the market.’

DESIGNS THAT WORK
Endeavor, another strong design 
statement from Moser which is 
growing in popularity for its 
simplicity in design. IM
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In Fashion

Construction Work
The latest in tailoring redefines 

the concept, upending clean, 
unfinished hemlines with 

slits and unexpected proportions. 

PHOTOGRAPHS BY BEN TOMS    
STYLED BY JASON RIDER

Calvin Klein 
Collection jacket, 

QR2,065, and 
pants, QR880. Dior 

top, QR11,655, 
similar styles.  

ALL RRICES ARE INDICATIVE
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Quality In Fashion

Proenza Schouler vest, 
QR11,835. Calvin Klein 
Collection camisole, QR3,095. 
Comme des Garçons Shirt shirt, 
QR3,260, newyork.doverstreet 
market.com. Paul Smith pants, 
QR3,530, paulsmith.co.uk. 

ALL RRICES ARE INDICATIVE
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Max Mara coat, 
QR11,835. Yang Li 

choker, price upon 
request, barneys.com.  

LaCrasia gloves, QR730, 
lacrasia.com. Rick 

Owens boots, QR6,505. 
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Quality In Fashion

Michael Kors 
Collection jacket, 
QR7,190, tank, 
QR1,640, and pants, 
QR3,625. Marni top 
(worn underneath), 
QR2,805, 
modaoperandi
.com. Lemaire bag, 
QR1,820, lemaire.fr.   M
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The Thing
Unveiled at the Doha Watches and Jewellery 

Exhibition, “Ya Noor El Ain” is a ring created by 
Dubai-based jewelry designer, Nadine Kanso, 

exclusively for Robert Wan. More than a piece of 
fine jewelry, “Ya Noor El Ain” is a work of art and 

a fitting homage by both brands to the region. 
The signature Bil Arabi Arabic letters, a 
signature line from Kanso said to be her 

exploration of Arab identity, are scattered to spell 
“Ya Noor El Ain”, which translates to “Light of the 
Eye”.  An exceptional 22 mm rare Tahitian black 

pearl from Robert Wan's private museum, 
symbolizing the pupil of an eye, takes center 

stage in this piece.  Crafted in 18-carat rose gold, 
enhanced by the rare black Tahitian pearl and 

encircled by dazzling blue sapphires and 
diamond baguettes, thir ring merges the 

timelessness and the history of pearls with the 
poetry and grace of the Middle East. -SINDHU NAIR
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Another Thing
Winter drapes the limbs of cherry trees 

with shimmery icicles, but by early  
spring, pale blooms will push forth. The 

American designer Lindsey Adelman 
evokes both these seasons in her latest 

lighting fixture, the Cherry Bomb Fringe, 
created for the design gallery Nilufar in 

Milan. The fixture’s tubular brass branches 
can climb walls (or a ceiling, if you wish) 
and can be customized in various sizes.  

Its graceful metal arms — punctuated by 
gold-leaf handblown glass globes — drip 

with hundreds of slender brass chains  
that sparkle in the reflected light like sun 
on ice, or as summer days grow long and 

languid, like links of Spanish moss 
tumbling over outstretched boughs. Price 

upon request, nilufar.com. — NANCY HASS

PHOTOGRAPH BY JOANNA MCCLURE
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SHARING 
ECONOMY Martino 
Gamper in the 
kitchen of the 
communal studio he 
shares with his wife, 
the artist Francis 
Upritchard, and 
three friends. The 
table of his own 
design is a graphic 
patchwork of 
salvaged desks from 
churches, offices 
and schools.

IT TAKES A VERY SPECIFIC perspective to appreciate the beauty of linoleum 
— especially in shades of pea green and dishwater brown. Where most would 
see cheap industrial material, Martino Gamper envisions endless possibilities. 
‘‘I never feel limited by materials, techniques or color in my practice,’’ says 
the Italian furniture designer, who faced the kitchen cabinets of the East 
London apartment he shares with his wife, the artist Francis Upritchard, with 
just such linoleum. The result is an elegant jigsaw puzzle of jewel tones 
accented with brass handles.

‘‘I like to use everyday materials in a different context to give them new 
life,’’ says the 44-year-old, who has made a name for himself over the last 
decade by repurposing humble materials and unwanted objects as well as 
reworking classic pieces by design icons like Gio Ponti and Carlo Mollino into 

his own wild, hybrid furniture. Take the turquoise-and-white swirl table that 
sits in Gamper and Upritchard’s kitchen. A few years ago, the Milan gallerist 
Nina Yashar came across several Gio Ponti-designed headboards and cabinet 
doors in an old hotel in Sorrento. Yashar wasn’t sure what do with them so  
she offered them to Gamper, who remade them into graphic dressers and 
tables that resemble giant mint candies. ‘‘I admired that they were Ponti, but  
I also just liked the pattern and material, not just that it had this prestigious 
pedigree,’’ he says.

There are examples of his improvisational design throughout the 
7,000-square-foot space, a former printing factory that Gamper and 
Upritchard have taken over in its entirety with a few friends and carved up 
into both living and working quarters. Gamper used pegboard in both his 

Home and Work

Better Than Before
The Italian designer Martino Gamper transforms unwanted objects 

into some of the most exciting furniture being made today. 

BY MAURA EGAN   PHOTOGRAPHS BY NICK BALLON  
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home and studio kitchen, where most 
days he and Upritchard make meals 
together for a rotating cast of assistants 
and colleagues. The massive puzzle-like 
table in the studio kitchen, which also 

serves as a communal work desk, is made 
up of smaller tables he salvaged from 
different schools, churches and offices.

The New Zealand-born Upritchard, like 
her husband, is drawn to weird, jolie laide 

color palettes like ’70s greens and neon 
oranges. Gamper tiled their bathroom in 

terra-cotta stone partly because it reminded him 
of his childhood in Italy but also because ‘‘white tile 

feels so cold.’’ And according to Upritchard, when her 
husband found a ‘‘vomit brown’’ sink online, she had 
to have it. They’ve added pops of other colors with art 
(there is no shortage of friends’ portraits of Gamper) 
as well as furniture from up-and-coming designers 
like Max Lamb and Bethan Laura Wood.
Gamper, who grew up in the Italian Alps, started out 

apprenticing with a cabinetmaker when he was 14 before 
enrolling in two art schools in Vienna where he studied both 

sculpture and design. Afterward, he returned to Italy to work for an architect 
but quickly found the world of industrial design too alienating. Besides, he 
explains, ‘‘Italy in the mid-’90s was dead. All the legendary design icons  
were gone.’’ Gamper was then drawn to London, which was buzzing with 
experimental types like Tom Dixon and Ron Arad.

Gamper’s arrival in London marked the beginning of an expansively 
creative period for the designer. There were landmark shows like ‘‘100 Chairs 

in 100 Days’’ in 2007, where he reconfigured 100 abandoned chairs he 
had rescued over a two-year period, and ‘‘In a State of Repair’’ in 2014 
in Milan, for which people were invited to bring their broken items 
— from bicycles to electronics — to be repaired by a group of artisans 
he had selected. Gamper has also played host with the Trattoria al 
Cappello project, a series of pop-up art dinners where, with the help of 
colleagues, he makes everything from the food to the furniture.

Since 2004, he has helped run a small publishing house called 
Dent-De-Leon that produces monographs for friends like Max Lamb, 
the fashion designer Peter Jensen and the artist Ryan Gander. ‘‘I 
never wanted to be an industrial designer because I don’t care about 
multiples,’’ Gamper says. Nonetheless, he works often with 
commercial clients. He’s done patchwork bags for Valextra, window 
installations for Prada and colorful chairs for the Italian company 
Moroso, to name just a few. One of his steadiest collaborators, though, 

HUMBLE 
BEGINNINGS 
Clockwise from 
above: linoleum 
kitchen cabinets 
behind a repurposed 
kaleidoscopic table  
by Gamper and  
one of Upritchard’s 
bronze dinosaur 
sculptures; a Barber 
Wilsons & Co. faucet 
on the pegboard 
backsplash; a series  
of Carlo Mollino 
chairs reworked  
by Gamper.   
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Quality Home and Work

is Upritchard, whose crafty, domestic sculptures — otherworldly clay figures, strange 
bonelike weapons, lamps with pinched faces embedded in them — share a handmade 
quirkiness with her husband’s designs. The couple met after Upritchard saw a poster  
for Gamper’s ‘‘Confronting the Chair’’ show at the Design Museum in London in 2006  
and decided to visit his studio. For their joint show at Anton Kern Gallery in New York, 
which runs until later this month, Gamper built linoleum tables to display her pieces 
and surrounded them with chairs from a shuttered ice cream parlor in Italy that he 
salvaged and reupholstered. ‘‘They’re just everyday things,’’ he says with a shrug. 

Gamper took several Gio 
Ponti-designed headboards 

and remade them into graphic 
dressers and tables that 

resemble giant mint candies.

BRIGHT IDEAS Clockwise from near 
right: a tote from Gamper’s 
collaboration with Valextra; a dresser 
Gamper reworked from Gio Ponti 
headboards in Gamper and 
Upritchard’s bedroom and a sconce by 
Bethan Laura Wood; the couple in their 
living room with a Luke Gottelier 
painting; Gamper’s 2007 ‘‘100 Chairs in 
100 Days’’ exhibition in London; in the 
living room, their own work alongside 
eclectic paintings by friends like Peter 
McDonald (left) and Caragh Thuring.
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ABRA
The singer-

songwriter and 
member of the 
Atlanta-based 

hip-hop collective 
Awful Records 

(who declines to 
give her age) wears 

Rosie Assoulin 
earrings, QR2,530, 

modaoperandi 
.com. Missoni top, 
QR3,515. Y/Project 

pants, QR1,585, 
openingceremony 

.us. Paige belt, 
QR835, paige.com.

On the Verge

Stop, Look and Listen
Four of the freshest voices  

in R&B and hip-hop wear the 
season’s most seismic earrings.

PHOTOGRAPHS BY JAMES ROBJANT
STYLED BY MALINA JOSEPH GILCHRIST 
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JEAN DEAUX
The 20-year-old 
Chicago-based 

singer and music 
video director, who 

will release her 
second album, 

“Soular System Vol. 
II”, this year, wears

Prada earrings, 
QR1,165. Courrèges 

top, QR765, 
courreges.com.

Arena On the Verge
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TINASHE 
The 23-year-old 

singer, dancer and 
actress, who will 

release her 
sophomore album, 

“Joyride” — featuring 
appearances by Dev 
Hynes, Young Thug 

and Chris Brown 
— this spring, wears 

Lemaire earrings, 
QR3,605, lemaire.fr.  

Dior sweater, 
QR4,370.
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SZA
The 25-year-old 

singer-songwriter, 
who will release 
the long-awaited 

final installment of  
her S-Z-A trilogy  
of EPs, “A”, early 
this year, wears 

Proenza Schouler 
earrings, QR2,000. 

Tod’s jacket, 
QR9,995, and 
blazer (worn 
underneath), 

QR4,170.  
Her own top. 

Arena On the Verge
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ENTERING THE CAFE adjoining London’s Hackney Empire theater, 
the artist and poet Heather Phillipson was briefly engulfed by a pack 
of schoolchildren. The preteens had emerged from a matinee perfor-
mance of the pantomime, a quintessentially British strain of musical 
theater mercifully confined to the holiday season. Having spent the 
afternoon bawling at a giant at the top of a beanstalk, they were now 

singing Harry Nilsson’s rendition of ‘‘Without You’’ — presumably 
the anthem of the pantomime dame. Phillipson, who is 37 and has au-
burn hair of the kind admired by pre-Raphaelite painters, picked her 
way delicately through the crowd.

Like the pantomime, Phillipson’s work is dramatic, immersive and 
emotional. Her most recent project, in Frankfurt’s Schirn Kunsthalle, 

Art Matters

Yours Sincerely
With her cerebral and charmingly lo-fi installations and videos,  

the British artist and poet Heather Phillipson is leading  
the way toward a new emotional expressiveness in contemporary art.

BY BEN EASTHAM    PHOTOGRAPHS BY RORY VAN MILLINGEN

CROSSING 
BOUNDARIES  

Heather Phillipson in 
her East London studio, 

with pieces from  
past installations and 

works-in-progress.
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looked like an exploding props department. At the base of the museum’s rotun-
da stood an enormous, slowly rotating polystyrene foot. A host of hand-
drawn symbols dangling from the ceiling — heavily lashed eyeballs, 
wriggling spermatozoa, streaks of lightning — were joined in the firma-
ment by tennis balls and rackets, hot water bottles, umbrellas and an 
inflatable killer whale.

Quiet but ardent, with a tendency to speak in lists, Phillipson leans 
forward so intently as she talks that, by the end of our conversation, I was 
pinned in my seat, very gently, between the table and the wall. She wants 
her installations to make visitors feel as if they are not in a museum, she 
explained, but rather ‘‘walking through a poem, a landscape, a body, a swim-
ming pool, a screen, a search engine, a piece of music.’’ 

Growing up in London and then in rural Pembrokeshire, she was classically 
trained on the violin and the piano, and still applies the terms of music struc-
tures — counterpoint, texture, rhythm — to her work. As an art student, she 
began making experimental videos that combined musical composition, texts 
and images; in them, she found a medium that, as she puts it, ‘‘allowed me to be 
all the things I wanted to be.’’ 

Since enrolling in a creative writing course in her late 20s, she has also been 
a poet — and a much-heralded one. Encouraged by her tutor, she applied for the 

prestigious Eric Gregory Award for po-
ets under 30, and won; in 2009, she had 
her first collection published by Faber. 
‘‘You take something very familiar — 
your language — and you torture it until 
it becomes unfamiliar,’’ she told me 
about composing her poems, which are 
in fact less tortured than poignant and 
surreal. (‘‘On the concrete, a snail is a 
comma,’’ she writes in one, ‘‘or an apos-
trophe, depending on context.’’) 

Phillipson likens writing poetry to ed-
iting her art videos or creating her instal-
lations; in each, she uses the technique of 
montage — or ‘‘ramming objects, imag-
es, words, sounds together’’ — that is 
now her absurdist trademark. Her vid-
eos’ unlikely layers — a ’60s girl-group 
soundtrack with the image of a loaf of 
bread on top of a disquisition on Abstract 
Expressionism, for instance — create 
what she calls a ‘‘gap’’ in the viewer’s un-
derstanding. ‘‘And something has to 

come in to fill that gap,’’ she continued: ‘‘the imagination.’’ Indeed, Phillipson’s 
work can seem a kind of aesthetic shock treatment for the viewer’s own creativity.

And yet for all their Day-Glo color combinations and frenetic edits, her videos, 
especially, have a lyrical, even confessional side. ‘‘Splashy Phasings’’ (which was 
broadcast on television in Britain amid the adverts following the evening news) 
describes the experience of watching current affairs to a soundtrack of sobbing. 
‘‘Rebus’’ is a kind of multimedia breakup letter in which a 
voiceover names the images that appear in rapid succession 
onscreen — ‘‘Beak,’’ ‘‘Horse,’’ ‘‘There,’’ ‘‘Snow’’ ‘‘Udder,’’ 
‘‘Wafer,’’ ‘‘Meet,’’ ‘‘Oooo,’’ ‘‘X,’’ ‘‘Press,’’ ‘‘Sit’’ — spelling 
out in the process a new heartfelt message: ‘‘Because-
there’s-no-other-way-for-me-to-express-it.’’ ‘‘Serious Trac-
tion’’ relates a visit to the gynecologist in overlaid words, 
images and a skittering electronic beat.

THE ANARCHIC, LITERARY strangeness of Phillipson’s art 
has marked her not just as one of the most exciting of a new 
generation of artists — she has a solo show this spring at the 
Whitechapel Gallery in London, and will do a commission for 
Frieze Projects in New York in May — but also as a pioneer 
for poets and artists seeking inspiration from each other. Fol-
lowing decades in which the literary and art worlds have 
maintained a decorous distance, poetry is bridging the di-

vide, and readings have become a familiar part of many art fairs and biennials. For 
her part, Phillipson sees herself as belonging to a community of artists — including 
Mark Leckey, Cally Spooner and Ed Atkins, a close friend and collaborator — who 
use dense, poetic texts in their videos and performances.

One of the things Phillipson loves about the poet Frank O’Hara — who worked, 
incidentally, as a curator at MoMA in the 1950s and early 1960s — is the lightness 
of touch that belies his emotional depth; she likes a phrase of his, that the verbal 
elements of a poem are there ‘‘to keep the surface of the poem high and dry, not 
wet, reflective and self-conscious.’’ The D.I.Y. aesthetic of Phillipson’s art, and 
the fact that she makes not easily preserved objects but emotional experiences 
to be savored, might cast her as the embodiment of a new artistic idealism. From 
a studio in East London, where she works alone, she relies on the cooperation of 
curators and technicians to make her installations, particularly as she is not rep-
resented by a commercial gallery. As a consequence, she talks about artistic fel-
lowship and collaboration with a sincerity that, in the art world at least, seemed 
to have gone out of style. 

‘‘I still wonder if it’s unfashionable to think about emotion in art,’’ Phillipson 
mused, when I noted the difference between her tone and the irony and sensa-
tionalism people have come to associate with a previous generation of British 
artists. ‘‘My work runs in the opposite direction — you know, blood, sweat, 
tears, discharges, pleasure, vulnerability,’’ she said, adding, ‘‘I’ve never been 
very good at detachment.’’ 

CUT 
AND PASTE 

Above: Phillipson’s 
first poetry collection, 
published by Faber in 

2009. Right: on the wall 
of her studio, a blueprint 

for a recent installation 
at the Schirn Kunsthalle 
in Frankfurt and a detail 

from a piece shown at 
the Serpentine Pavilion in 

London, 2014.

BODIES OF WORK  
From far left: two 
installation views of  
the 2013 work ‘‘yes, 
surprising is existence 
in the post-vegetal 
cosmorama—,’’ which 
transformed a gallery 
in Gateshead, 
England, into a series 
of colorful 
environments evoking 
birthing and body 
parts. FO
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CUBIST PERIOD Clockwise from top: Baixa, Porto’s downtown district; a 
room at Rosa et al Townhouse, a boutique hotel housed in a 19th-century 
building; surf’s up at Matosinhos beach, about a 20-minute drive from 
Porto’s center; Rem Koolhaas’s Casa da Música concert hall.

IN PORTUGAL’S SECOND most populous city, medieval 
townhouses stack up beside the Douro River like Legos, 
and churches wear their blue-and-white azulejo tiles 
outside as well as in. Settled by the Romans, and famous 
for its port wines, which became a favored export to 
England via the 1703 Methuen Treaty, Porto was a lucky 
beneficiary of its country’s vast, centuries-spanning 
empire — look to the Baroque, blinding-gilt interior of the 
Church of São Francisco for evidence. Its riverside 
location made it an important industrial center in the 
1700s and 1800s. 

In recent years, however, the city has fallen on hard 
times. (Portugal was, along with Italy, Ireland, Greece 
and Spain, one of the European countries pummeled 
particularly hard by the global recession.) But these 
challenges have, ironically, helped preserve Porto’s 
narrow, colorful streets, which the city’s forward-thinking 
new mayor, Rui Moreira, is doing his best to protect from 
the global march of coffee shops and fast-food chains. The city has seen an 
explosion of small, innovative businesses appealing to an influx of visitors 
— significantly, architecture-obsessed tourists who come to marvel at Porto’s 
mosaic of medieval, Gothic, Baroque, Renaissance, neo-Classical and Brutalist 
architecture, all built on Roman foundations. Long a creative hub, Porto now 
has serious cultural centers such as Rem Koolhaas’s Casa da Música and the 
contemporary art museum Fundação de Serralves, as well as a flourishing 
design scene. The highly walkable city also has a new breed of hotels 
reinvigorating some of those medieval townhouses with minimalist décor, 
restaurants riffing on the country’s hearty cuisine and spirited bars. And 

despite the rise in tourism, the city still feels self-effacing, a 
reflection of the modest, slightly melancholic character of 
its denizens. Here, a few of our favorite places.

ROSA ET AL TOWNHOUSE
Ideally situated right in the middle of the arts district, Rosa et 
al Townhouse, located in a 19th-century building, is among 

the best of the city’s new breed of townhouse hotels. Here, seven bright, high-
ceilinged suites decorated with midcentury Danish furniture and claw-foot 
baths fan off a vertiginous winding staircase. (If you’re traveling à deux, be 
warned: The facilities are part of some bedrooms.) Downstairs, there’s a small 
store selling local wines, soaps and sardines, and a narrow, blowsy garden. 
rosaetal.pt

MISS’OPO
A raw concrete space with mismatched furniture and chalk scribbles on the 
walls, this lively cafe-bar-guesthouse-exhibition-space has an ever-changing 

Wanderlust

The Art of Empire
Porto was once one of Portugal’s richest towns, 

known for its artisanry. These days, it’s  
reemerging as a food and design hub, proving that 

austerity isn’t the death of creativity. 

BY KATE MAXWELL    PHOTOGRAPHS BY LUIS DÍAZ DÍAZ

Arena
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the cafe’s extensive collection of books on film, theater, photography and music, 
before things get livelier later on. cafecandelabro.com

A PÉROLA DO BOLHÃO
There’s a virtual encyclopedia of Portuguese produce behind the ornate Art 
Nouveau facade of this almost 100-year-old grocery store a few feet from the 
city’s main food market. Browse fruity wines from the nearby Douro Valley, salty 
cheeses, smoke-cured sausages and bacalhau, and don’t leave without a few 
cans of Porto’s best edible souvenir: beautifully packaged tins of locally caught 
sardines. 

Ó! GALERIA
It’s not high art, but for a fun, silly souvenir you can’t do better than picking up 
one of the whimsical illustrations — Pop Art-y portraits, beach scenes — that 
crowd the walls at this tiny space on the main drag of the Arts District, where 
galleries sit alongside vintage stores and speakeasy-style bars. ogaleria.com

CASA DA MÚSICA
You can take a turn around Rem Koolhaas’s magnificent, wonky cuboid concert 
hall beside the city’s busy Rotunda da Boavista roundabout even if you don’t take 
in a show: There are guided tours in English every day at 11 a.m. and 4 p.m. Don’t 
leave without checking out the views from the 1,300-seat Grand Auditorium, and 
the diamond-shaped bar gouged into the roof. At night, the space plays host to 
performances that range from concerts by the Casa’s own 94-member symphony 
orchestra to intimate jazz shows. casadamusica.com 

roster of shows spotlighting designers in different disciplines — such as an 
exhibition of work by the architect Gustavo Guimarães and another by the 
fashion designer Estelita Mendonça — and is in many ways the clubhouse for the 
city’s new generation of designers and artists. Have a late dinner at the restaurant/
bar, which serves a daily-changing menu of small plates (melon and ham soup, 
veal stuffed with dry fruit and fennel) before heading upstairs to one of the six 
minimalist studios, which have plywood beds, polished concrete floors and 
views of the higgledy-piggledy tiled houses outside. missopo.com

TRAÇA
Located in a 17th-century building at the top of Rue das Flores, where the city’s 
gold and jewelry dealers have clustered for the past few hundred years, Traça is 
a laid-back spot decorated with the international totems of hipsterdom — wall-
mounted antlers, hanging pendant lamps — that serves traditional comfort 
food. Go for lunch and order the excellent (and cheap) set menu, which might 
include the superb oven-roasted bacalhau, and don’t pass up the bread, which 
comes with a dish of deliciously salty spiced butter. restaurantetraca.com

CAFÉ CANDELABRO
A sneaker-wearing creative class congregates under the pendant lamps of this 
cornerside cafe-bookshop-bar for cortados, bruschetta and broa — dark 
Portuguese bread, served here with olive oil and prosciutto — during the day 
and drinks until 2 a.m. at night. Do as the locals and order a glass of Alvarinho, 
arguably from one of Portugal’s best terroirs, or a mixed drink such as almond 
liquor with freshly squeezed lemon juice or white port with tonic, and browse 

ART AND COMMERCE Clockwise from top left: the bookstore-
coffeehouse Café Candelabro is made for all-day lounging; 
whimsical prints at Ó! Galeria; any Portuguese culinary specialty 
imaginable, from tinned sardines to local cheeses, can be found 
at the century-old A Pérola do Bolhão; the cafe-bar-guesthouse-
gallery Miss’Opo; the inside of Casa da Música is lined with 
traditional azulejo tiles; grilled deer loin at Traça. 
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On Design

Danish Dynamism
With Danish design enjoying a resurgence in 

popularity, the duo of Thomas Lykke and Anne-
Marie Buemann, better known as OeO, has been 

taking its own special brand of Copenhagen 
creativity and innovation in various disciplines - from 

interior and product design, to packaging and 
branding — across the globe, thereby propelling 

Denmark into the limelight it so deserves once again.

BY NINA STARR    PHOTOGRAPHY COURTESY OF OEO STUDIO

Design Duo
Thomas Lykke and Anne-
Marie Buemann, better 
known as OeO; 
Opposite: Interiors of the 
Michelin-starred 
restaurant Kadeau in 
Copenhagen, designed 
not like a restaurant, but a 
home that feels like it’s 
been around for decades.

Arena Qatar
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ONE could easily walk past number 10B Wildersgade in the old Copenhagen district 
of Christianshavn without realizing what lies behind the beautiful blue wooden door. 
So discreet is the Michelin-starred restaurant Kadeau. The only indication you’ve 
arrived is a small plaque inscribed with the word “Kadeau” and an old-fashioned 
doorbell. Known only to insiders, there is no view of the restaurant's interiors from 
the street, since it’s not exactly a place where passersby just drop by unannounced 
and without a reservation, but one where they have to be expected. Dining at Kadeau 
is a destination, a place where you go to experience new things, even though its way 
of cooking is not new, based on traditions like food preservation that have survived 
throughout the ages, but served up here in a completely novel fashion with 
surprising flavors and textures, while paying tribute to head chef Nicolai 
Nørregaard’s love for the sea, beaches and woods of his native island of Bornholm in 
the Baltic Sea, and its incredible produce.

The moment you enter the 275-sqm restaurant (formerly a yoga studio) that 
element of surprise is evident. You are cut off from the outside world and lost in time, 

transported to 
Bornholm, with 
strawberries from its 
fields, mushrooms from 
its woods, fish from its 
sea and herbs from its 
beaches — all elegantly 
translated into the decor 
cleverly concocted by 
Copenhagen-based 

design studio, OeO. Added accents include the black oxide wall paint, Kolumba K43 
floor tiles by Peter Zumthor for Petersen Tegl and Flos IC C/W2 ceiling lights by 
Michael Anastassiades, handcrafted ceramic vases from Bornholm, Monotypi copper 
artworks by Christian Lemmerz (showing abstractions of nature from Bornholm) 
and a custom-made wall display of preserved foraged fruits, herbs and flowers, 
which was made by a local carpenter based on an OeO design out of oak provided by 
Dinesen, a 115-year-old Danish family business known for its trademark long and 
wide, solid wood planks.

Kadeau has been designed not like a restaurant, but a home that feels like it’s 
been around for decades. Filled with contradictions and with distinct touches of 
Bornholm, not everything matches, and there’s a personal quality reflecting the 
restaurant’s friendly, cosy, and casual yet sophisticated atmosphere — instead of 
being formal and pretentious like other Michelin-starred restaurants. Thomas 
Lykke, founder and creative director of OeO, explains, “What really makes a home is 
the mix of vintage, new, and inherited objects. It’s that mix and diversity, and also 
that it is not the perfect match. It has to be a little off to make it human, otherwise 
you feel like it’s a showroom. People should feel comfortable and embraced. The 

‘What really makes a home is the mix 
of vintage, new, and inherited objects 
that are not the perfect match. It has 

to be a little off to make it human.’
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choice of furniture was carefully 
picked out to create an 

environment with the Kadeau 
DNA, or it would look like a 
normal restaurant and that 
would be extremely boring. 
How do you differentiate 
and stand out? How can we 
be the creative tool for 
Nicolai to interpret what he 
does with the food and his 
values into the interiors? 
How do we take the local 
ingredients and nature from 

Bornholm, and adapt that 
into an interior setting? All 

these things are abstract and 
interpreted into the interiors 

through the colors, the texture of 
the bricks on the floor, the warmth 

of the wood, the softness of the curve 

on the tables. To us, it’s very 
important that it’s not our restaurant, 

but his.” 
Thus, rather than one single standard 

model, the intimate dining room, paved with 
herringbone-patterned Dinesen Douglas fir 
wood floors stained with anthracite grey oil, 
features a full range of seating: Theodor 
dining chairs from Brdr. Krüger designed by 

OeO exclusively for Kadeau, Kvadrat-
upholstered Holmquist Paradis sofas and 

Beetle stools from Gubi, black Thonet 209P 
chairs with anthracite leather seats, vintage CH24 
Wishbone chairs in oak, and antique black Windsor 
chairs in black lacquered wood. Everywhere you 
look, you find the eclectic nature of everyday 
homes. There’s something old and something new, 
mixed with mid-century modern and bespoke 
pieces. For example, a vintage writing desk from 
Bornholm, Azulej Bianco Diagonal wall tiles by 
Patricia Urquiola for Mutina and Glo-Ball Mini 
C/W ceiling lights by Jasper Morrison for Flos, rub 
shoulders with a Mayor sofa by Arne Jacobsen and 
OeO-designed, custom-built waiter stations, wine 
cabinet, tables and hanging room dividers. 

“Nicolai had a very clear idea of what he wanted 
and what he liked, which is a good indicator 
because it gives us an image of his style and taste,” 
notes Lykke. “But we also had to push a lot in some 
ways. It’s always like that when you do a project: 
it’s give and take. You have to push and then take a 
little step back because you should not push too 
much either. But it’s important that you do that 
little push to make something new.” For instance, 

although the dining area may be one large space, it 
offers privacy, partly thanks to the hanging screens 
and grid created by the technical lighting, and the 
Tracking Magnet spot system from Flos 
Architectural, which form an invisible wall so that 
when you sit at your table, you feel as though you 
are in your own room and not disturbed by the 
other tables. Lykke discloses, “It becomes very 
closed and intimate; you feel that it’s just you with 
your good friends. It’s these kinds of elements that 
work psychologically within a space, that we find 
fascinating.” 

All eight tables look out onto either the private 
courtyard through panoramic windows, or an 
open-plan kitchen where the magic occurs. The 
kitchen rightly takes pride of place, like in many 
homes. It features bespoke islands and units in 
Dinesen HeartOak built by cabinetmaker Garde 
Hvalsøe — known for its bespoke handcrafted 
kitchens — with a top in granite from Bornholm 
and a wood-fired oven in D29 bricks from Petersen 

Tegl. It’s also a 
showcase for 
appliances such as a 
blast chiller, 
combination oven, 
induction zone, sear 
hob and stand mixer 
by Electrolux Grand 
Cuisine, which brings 
professional cooking 

systems to the home for domestic chefs who wish 
to recreate restaurant-quality home-cooked meals.

Born in 1971 in Copenhagen, Lykke graduated 
with a bachelor’s degree in fashion design in 1999 
after studies at the San Francisco Academy of Art 
and Copenhagen Academy of Fashion Design, then 
worked as the interiors editor of Wallpaper* 
magazine from 2000 to 2003, before establishing his 
own design company, OeO Studio, in 2003, together 
with CEO Anne-Marie Buemann. Despite the fact 
that Lykke never worked as a fashion designer, 
perhaps it was only natural that he would turn to a 
career in design, as his grandfather and great-
grandfather before him were carpenters and 
cabinetmakers, and he spent almost all of his 
childhood in his grandfather’s workshop. Though 
he continues to have a passion for fashion, he’s not 
interested in following trends, saying, “You can 
find inspiration everywhere, but the minute it’s a 
trend, it’s boring, because that means it’s already 
over. It’s not sustainable. We are driven by making 
objects and interiors that have value for a long 
time, making something that is still beautiful 50 
years from now. Our reason for being is creating 
something that makes sense not only from a design 
perspective, but also from a social and financial 
perspective.” 

Today, the OeO studio, located at the center of 
Copenhagen harbor near the famous Little 
Mermaid attraction where canal tour boats make 
the rounds daily, houses a small woodworking 
room and has expanded to a team of eight staff who  
craft computer renderings, simple paper models, 
3-D scale models and prototypes of various 

‘All these abstract things like flavors are interpreted 
into the interiors through the colors, the texture of 

the bricks on the floor, the warmth of the wood, the 
softness of the curve on the tables.’

WHERE FOOD IS ART
Top to bottom: Head chef Nicolai 
Nørregaard's love for the local ingredients 
and nature from his hometown of 
Bornholm in the Baltic Sea, is reflected 
both in the food and the interiors. 

Arena Qatar On Design
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The pair established the Chinese brand Stellar 
Works from scratch, converting a factory with high-

quality craftsmanship into an internationally 
recognized brand, while remaining true to its roots.

designs. Buemann states, “Our approach is that a 
project is not about us as designers — it’s about the 
client and its brand, and we’re solving some 
challenges for them. It’s very collaboration-based 
and dialogue-based, as we are very open. Of 
course, in some areas we say, ‘No, this is what we 
believe is right for you.’ That ping-ponging makes 
the end result even better.” OeO has successfully 
masterminded innovative solutions for both small, 
independent craftsmen and big corporations alike, 

counting Georg Jensen, Dinesen, Japan 
Handmade, Stellar Works, Hosoo, Sony, 
Takashimaya, and Leica Japan as clients.

The design studio takes a holistic approach 
where the message is just as important as the 
product itself. Its very first client was Velux, a 
world leader of roof windows and skylights, when it 
had won the competition to create the concept and 
design of the International Velux Award, which 
instantly became an international sensation and is 
still successful 12 years later. One of the projects 
that best represents OeO is a 600-sqm showroom 

next to the Copenhagen lakes completed in 2014 for 
long-term collaborator, Dinesen. Lykke remarks, 
“We helped lift and elevate the brand from a 
floorboard company to a recognized global brand. 
We created an architectural and spatial experience 
that frames the core and soul of the brand in an 
inspirational and aspirational way.” Divided into 
two areas, one room resembles a private 
apartment complete with living room, dining area, 
library and custom-made kitchen and wine cellar, 

while the other is a 
gallery space presenting 
the Dinesen concept, 
featuring planks in 
various dimensions, 
hues and finishes, and 
showing off handcrafted 
wooden furniture and 
structures designed 
especially for Dinesen by 
OeO.

Experts in creating design strategies and 
defining a brand’s DNA, Lykke and Buemann excel 
in helping others find their own way. They 
understand a company’s strategic challenges and 
tap into the essence of the brand, facilitating its 
evolution. Lykke says, “In the beginning, we were 
more strategic, which gave us some years where 
we really focused on the backside of things, where 
big decisions are made, where normally it’s the 
CEO and the board. How do you implement that 
strategy into an organization, how do you get a big 
organization to follow your vision and give them 

creative tools on how they should work? I think 
we’re extremely good at creating that framework 
and taking something that is extremely abstract 
and condensing it into communication tools.” In 
2009, Georg Jensen hired the duo to revitalize the 
Danish design company which was in poor shape, 
tasking them with developing the design direction 
and creating internal design tools, like how to work 
with design and with which designers, resulting in 
them bringing in creatives such as Ilse Crawford, 
Scholten & Baijings and Alfredo Häberli and 
turning the firm’s fortunes around.

Two years later, the pair established the Chinese 
brand Stellar Works from scratch, converting a 
factory with high-quality craftsmanship into a 
respected design brand recognized outside of 
China, while remaining true to its roots. “You have 
to tell a story that makes sense and is interesting,” 
states Lykke. “What is it that we’re designing for? 
Why is Stellar Works different from any other 
brand? Where is it coming from? Why is it a good 
story? It’s about getting to the essential.” To craft 
Stellar Works’ design philosophy, OeO drew from 
the history of Shanghai, which comprised the 
Dutch, Russian, American, French and Japanese 
concessions, and devised collections inspired by 
craftsmanship and style traditions from around the 
globe. It also designed the Laval collection, SW 
collection and Kyoto lamp. 

“Shanghai was always influenced by other 
cultures meeting and blending because it was a 
trading port, so we thought, that’s it,” Lykke 
reveals. “Stellar Works can work with international 

ALONE IN A CROWD
Although the dining area may be one large space, it 
offers privacy, partly thanks to the hanging screens and 
grid created by the technical lighting, which forms an 
invisible wall so that when you sit at your table, you feel 
as though you are in your own room and not disturbed 
by the other tables.
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designers. It’s like how you make music: you take 
and sample things. I take Japanese simplicity and 
merge it with French opulence. It’s a design brand 
where opposites meet and it makes sense because 
you tap into the city’s history and that also gives it 
its reason for being. It is an authentic story. Stellar 
Works is about cross-cultural sampling and that 
became the platform for the design. It creates new 
typologies because when you merge opposites, out 
of that comes something new. We actually start 
with the end result and then work backwards. It 
makes the process much smoother, and because 
we already know what we’re making and what it’s 
going to look like, so from that, it’s more just about 
planning and organizing our time to get there. So 
you can say design comes in very late in the 
process.”

 One country in particular that OeO works 
closely with is Japan. Lykke elaborates, “Japan is 
an old love story. I’ve always been fascinated by 
Japan since childhood. We’ve been going there 
regularly for the last nine years, and now we go 
there almost every two months. Our two cultures 
have a lot of common values regarding how we live 
on a daily basis and that somehow transforms into 
a lot of shared aesthetics. It feels natural and easy 
for us to work with the Japanese.” After designing 
Nomu Café in Tokyo in concrete, wood, metal and 
marble with custom-made furniture for Danish 
celebrity florist Nicolai Bergmann (a blend of 
Japanese and Scandinavian styles), the duo is 
currently working on a café in Kyoto, as well as a 

private guesthouse owned by premium 
textile manufacturer Hosoo, its first 
Japanese client. “It’s not only about 
doing the interiors but also creating the 
whole experience that we find 
fascinating, even down to the service 
level,” Lykke divulges.

However, the project that OeO is possibly 
proudest of is Japan Handmade, a collective of six 
family-run crafts companies from Kyoto, which has 
become a success story in less than four years. It 
shaped the strategic and creative direction, 
including the design of new products, for each 
company forming part of this platform. Particularly 
for international growth that aims to bring 
Japanese design to the world by tapping into their 
unique traditions and skills and introducing 
compelling storytelling that communicated the 
values, emotions and qualities of textiles, ceramics, 
woodcraft, bamboo, metal knitting and tea ware. It 
essentially taught these companies how to evolve 
their brands, rather than staying stuck in the past 
and producing the same objects they’d been selling 
for centuries, instead opening up and adapting 
their products for global audiences that are in line 
with contemporary lifestyles. Convincing the six 
firms not to go to China, OeO stressed to them that 
customers can afford and are still willing to spend 
money on quality. 

As a result, they all subsequently became 
shining examples for new generations of 
craftsmen. Masataka Hosoo, 12th-generation 
member of the founding family and director of 
Hosoo — which OeO helped diversify from its 
traditional kimono business into a supplier for 
high-end fashion houses and contemporary 
interiors like Louis Vuitton, Chanel, Dior, Rick 
Owens, Four Seasons, Park Hyatt, Hyatt Regency 

and Peter Marino — carries on raising the profile 
of his coveted woven fabrics overseas. The wooden 
Ki-Oke stool, crafted by Nakagawa Mokkougei, is 
now part of the permanent collection of London’s 
Victoria and Albert Museum. Asahiyaki sold 50 
sets of his ceramic collection to the King of 
Morocco. Lykke notes, “Japan Handmade is a 
stellar example of how powerful design can be a 
communication tool and is also so much more than 
form and physical object. It has become a role 
model within the crafts industry of Japan as an 
example of evolution and spirit — it shows that the 
crafts have a future in an international context. 
This is so much bigger and more important than 
selling just ‘a vase’.”

Current OeO projects include designing an 
entire kitchen range for Garde Hvalsøe, new 
furniture for Danish manufacturer Gubi, a new 
screen concept and exhibition in Milan for Hosoo, a 
Copenhagen showroom for Italian lighting brand 
Flos, an 800-sqm photo studio in Copenhagen and a 
highly-confidential, large-scale project in Asia for 
an American company. Lykke concludes, “We’re 
not a big studio. 

Trust is very important for the people we work 
with, as they expect to get us. So we can’t have too 
many projects going on at once because then we 
could not be focused. 

“It can be difficult to oversee and be involved in 
everything.” Buemann adds, “But we have one or 
two big projects at a time, and then a lot of smaller 
things that are new or have to be maintained. It’s a 
good size. We also like to be hands-on with 
everything.” Through its passion for design and 
craft, OeO will continue to revitalize the design 
industry, bringing new perspectives and concepts, 
and helping brands achieve their full business 
potential.  

DESIGN UNLIMITED
Current OeO projects include designing an entire 
kitchen range for Garde Hvalsøe, new furniture for 
Danish manufacturer Gubi, a new screen concept and 
exhibition in Milan for Hosoo, a Copenhagen showroom 
for Italian lighting brand Flos, an 800-sqm photo studio 
in Copenhagen and a highly-confidential, large-scale 
project in Asia for an American company.

Arena Qatar On Design
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THE
ART AND THE ARTIST
The Sky Ladder, realized by Cai 
Guo-Qiang off Huiyu Island, 
Quanzhou, China in 2015. C
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CRAFTSMANSHIP

Cai Guo-Qiang 
brings the work of 15 
Chinese 
contemporary 
artists to Doha, and 
leaves the central 
theme of the 
exhibition to their 
creative exploits.
BY SINDHU NAIR

IN SELF-EXPLORATION
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I
f you admired Cai Guo-Qiang's firework explosion project 
in 2011 in Mathaf: Arab Museum of Modern Art, you will 
love his comeback as curator. His art has a curious 
earthiness, a raw quality, that makes up for its simplicity; 
the fierceness of passion that seems to empower his work. 
His play with gunpowder — the most abundant and also the 
most dangerous material in ancient China — shows how his 
work is central to the place he is from. And strangely, it is 
this love for his roots that takes him further away from his 
hometown, yet ties him down stronger to his origins. “Quite 

early on I realized that my personality was very similar to my 
father’s: overly cautious and rational; I knew this 
was an obstacle to becoming a great artist,” explains 
Guo-Qiang of his curious fascination for the 
destructive chemical.  “I also needed to break away 
from the oppressive social atmosphere in China at 
that time. While searching for a medium that would 
help free myself and bring destruction, I discovered 
gunpowder, which in my hometown accompanied 
every important occasion, be it celebratory or 
mournful. Because of its unpredictability and 
uncontrollability, gunpowder connects us to the 
cosmos, nature, the unseen world, and the transient 
quality of human life,” he says.

 Guo-Qiang’s fascination for this captivating 
substance grows as his understanding of it increases.

 “On June 15, 2015 at dawn, I realized the explosion 
event “Sky Ladder” in my hometown, Quanzhou, 
Fujian Province. Lined with gunpowder fuses and 
fireworks, the 500-meter long, 5.5-meter wide ladder 
was lifted by a balloon with 6200 cubic meters of 
helium,” says Guo-Qiang, recalling the latest of his 
explosion projects. “Behind “Sky Ladder” was a 

childhood dream of mine to dialogue with the 
universe from the earth. I attempted to realize this 
piece for 21 years and failed three times. Canceled in 
Bath in 1994 due to severe weather conditions, 
Shanghai in 2001 due to heightened security after 
9/11, and Los Angeles in 2012 where the permit 
revoked due to wildfire concerns. This time, I created 
it as a gift for my 100-year-old grandmother, my 
parents, family, and my hometown, which I left in 
1986 to go to Japan.”

 For Guo-Qiang, realizing Sky Ladder in Quanzhou 
not only meant a return, but also the start of a new 
journey.

Guo-Qiang was also exposed to the powerful 
world of social media through this project when a 
cell phone video leaked onto the internet and allowed 
tens of millions of people to see this art work in the 
making. 

“My other most-known work is “Footprints of 
History: Fireworks Project” for the Opening 
Ceremony of the 2008 Beijing Olympic Games, which 
was delivered to the audience with a joint effort of 
the Chinese national government, the International 
Olympic Committee, and major international media,” 
he says. 

In his return to Doha, he picks the threads of 
creativity from the artist community in China, 
curates the talent and brings them to the Middle 
East.

After his exhibition at the Guggenheim Museum 
in 2008, art critic Roberta Smith termed his 
gunpowder pieces “endearing as well as modest, 
though not very memorable, which art needs to be”. 

But in Doha, his pieces evoke memories. Guo-
Qiang is a favorite of the country’s art patron, HE 
Sheikha Mayassa Al Thani, the Chairperson of Qatar 
Museums Authority, who saw his interaction with 

‘I also needed
to break away 
from the 
oppressive 
social 
atmosphere 
in China at 
that time.’

THE MIX
Top to bottom: Journey, video 

game screenshot by Jenova Chen; 
work by Xu Bing, Background 

Story: Landscape painted on the 
Double. 
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‘Behind Sky 
Ladder was a 
childhood 
dream of mine to 
dialogue with the 
universe from 
the earth’ says 
Guo-Qiang.

FLOWER, WATER AND EARTH
Top to bottom: Xu Zhen's Under 
Heaven, oil on canvas; Freedom, 
by Sun Yuan and Peng Yu; artist Hu 
Zhijun working on the clay 
sculptures that represent his 
work,.
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the local community at his first event and invited him to do a special 
curation, five years later, for the Qatar-China Year of Culture.

“In 2011, I spent about 100 days in Doha producing my solo 
exhibition. It was during that time that I established a deep 
connection with Qatar Museums. Her Excellency Sheikha Mayassa 
invited me to create another project; our conversation led to her 
invitation for me to curate this exhibition 'What About the Art? 
Contemporary Art from China',” says the artist. “Over the past three 
years, I led my studio to work closely with her and the staff from 
Qatar Museums to curate this exhibition.”

A
t the opening of the exhibition, Guo-Qiang tells us how 
the title “What about the Art” came about. “When I 
traveled with my art, one question that would be asked 
after all the discussion on Chinese sociopolitics was 
about our art scenario. The world’s expectation of 
Chinese artists is to be 
the voice or even 
against a political 
agenda. In response to 
the lack of detailed 

consideration given to contemporary 
Chinese artists’ artistic value and 
originality, the exhibition confronts 
the contemporary art world by 
raising a question: what about the 
art itself?”

Guo-Qiang believes that art 
should discuss and pay attention to 
political issues but this discussion 
needs to originate from an individual 
creative voice. “Because as an artist, 
you ultimately need to express 
yourself using the language of art,” 
he points out. “I realized then that I 
needed the world to recognize that 
the creativity of art is not just a 
reflection of the sociopolitical 
issues,” emphasizes Guo-Qiang.  

Each of the 15 exhibits is unique in 
content and context, and Guo-Qiang 
has compared the artists to Western 
contemporaries, and contemplated 
each of their Chinese cultural 
backgrounds, which have affected 
their work. “But more importantly, I 
thought about the unique character 
of their artistic language, and their 
spirit of exploration. This exhibition 
of Chinese art is not about China. 
Instead it is focused on the art, the 
state of creativity, in terms of the 
individual attitudes, concepts, forms, methods, and methodologies 
that artists use to express themselves,” he says.

Take Jenova Chen, one of the 15 artists, as an example. The video 
game is hardly a new medium itself, but he is able to explore it using 
virtual reality as a means to tell deeper, universal, maybe eternal 
stories about existence. In one game, Journey, 2012, he designed, a 
single character goes on a lonely life-journey.

“He may encounter another character, and the sense of surprise, 
and the mutual understanding and support that might arise, are 
conveyed only through subtle movements,” says Guo-Qiang. 
“There’s no talking. In order to create these aesthetic and emotional 
qualities, the artist needs to turn to his own philosophy and his 
craftsmanship.”

Overall, this exhibition is not a retrospective of contemporary 

‘I realized  then 
that I needed the 

world to recognize 
that the creativity 
of art is not just a 

reflection of the 
socio-political 

issues of the 
country we live in.’

Chinese art, nor is it an overview of the related trends or phenomena, 
he clarifies.

“Further, it is definitely not an exhibition to demonstrate creativity 
with Chinese characteristics. Instead, it is a spotlight for the creative 
power of individual artists,” says Guo-Qiang.

Contemplating the art scene in China, Guo-Qiang feels that it 
“might not be a such bad situation for contemporary Chinese art”, 
though he seems disillusioned by the loss of craftsmanship in art. 
“These days, artists often talk about how busy they are with 
commissions, and the fact that they are still finishing paintings 
commissioned years ago while the waitlist is getting longer. It’s a 
pity, really. They are so busy crafting art that they forget how 
important “craftsmanship” is to art,” he says.

 This might be the reason why Guo-Qiang is focusing on the 
craftsmanship, rather than a theme which could alter the thought 

SCULPTURE
Right: Wu Zei, 

installation by Huang 
Yong Ping. 
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‘They are so 
busy crafting art 
that they forget 
how important 
“craftsmanship” 
is to art.’

DIVERSITY IN ART
Top to bottom: Xu Bing's art work 
from the other side which shows 
the beautiful landscape 
Background Story; Liu Wei's Love 
It, Bite it No. 2, installation. 
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process and the creativity in a direction that may or may not bring 
out the best in an artist.

 He feels that the Chinese artistic community is up against an 
invisible conflict. Successful artists may appear to have it all, when 
in fact they have nothing, he says. They can sell paintings, make 
money, get into exhibitions, and receive prizes — but Guo-Qiang 
questions their diminishing craftsmanship, an exploration of what 
they wish to express from their deep separateness. While artist 
commissions do expose the artist to new vistas, it is what the artist 
wants to express without any settings, that is truly his real worth.

T
he 15 selected works are exhibited at Gallery Al 
Riwaq, their work spanning the mediums of painting, 
sculpture, installations, video, performance, and 
interactive video games, each in its 
independent bubble. 

“There is one artist, Hu Zhijun, 
who will be exhibiting for the first 
time. Previously working as a farmer, 
he started making clay sculptures out 
of an emotional impulse after his 

wife's passing a few years ago. The sculptures 
depicted moments of their life together in a vivid and 
expressive way. When I visited his studio, I was 
impressed by the imaginations behind these 
sculptures, so I asked him: would you feel 
comfortable narrating the story of contemporary 
Chinese art with your sculptures? I left him with a 
book of contemporary Chinese art history, filled with 
images of artworks. He had to use his imagination to 
portray three-dimensional forms from two-
dimensional images of paintings and sculptures, as 
well as stills from video and performance art. In this 
exhibition, over 500 clay sculptures of his will be 
installed as a mountainous landscape; together they 
narrate the story of contemporary Chinese art 
history,” explains Guo-Qiang.

Ultimately, what connects these artists in this 
exhibition is also the its curatorial subject: the 
artists’ individual pursuit of methodologies and 
artistic language.

Guo-Qiang goes back to the commercialization of 
art in China that seems to expose the slits in its art 
scene. “Recent critical reception of contemporary 
Chinese art has focused largely on sociopolitical 
issues and record market prices. Meanwhile, the 
world has focused on Chinese contemporary art on a 
long time. For a while no other country has attracted 
this kind of attention. No other country is building 
thousands and thousands of museums every year, 
like China is doing. And the auction results go from 
record to record. All these superficial phenomena 
reveal a lack of individual creativity, as everyone’s 
attention turns to auctions and sales,” he says.

Where do his fans see Guo-Qiang, the creator in 
this exhibition? Though this time acting as a curator, 
Guo-Qiang agrees that he is ultimately an artist. “In 
this case, what differentiates me from curators is 
that during the entire process — from conceptualizing 
the curatorial theme, to visiting artists’ studios, from 
inspecting artwork production to visualizing the exhibition layout 
— I am continuously trying to create an opportunity for the artists 
to come face-to-face with and present their creativity,” he explains.

“This effort also manifested itself in the research-based scholarly 
publication created for this exhibition, with which I hoped to 

provide a platform for the artists to express themselves freely. In 
the book, they discuss hardship in their creative practice, as well as 
their dissatisfaction with the current state of curatorial practice 
and criticism,” he says.

In interviewing the artists, he approached the conversations not 
as a curator, but as one artist discussing with another, topics close 
to their hearts. He says, “Conversations between artists are like 
between wild animals — raw, sensitive, and specific. According to 
my experience, the way curators and critics discuss art is somewhat 
different, perhaps more like zoologists.

“Ultimately, I hope artists can speak up about the difficulties 
they have in the formulation of their artistic language: not only 
about the initial concept or what’s already been realized, but also 

about their exploration process and how they are 
working toward what is hard to achieve.”

Guo-Qiang has a strange tryst with Qatar; the 
first country in the Middle East that he created an 
exhibition for.  “For my solo exhibition Cai Guo-
Qiang: Saraab in 2011, I spent nearly 100 days in 
Doha — 50 days of which were during installation. 
Never had I ever spent so much time in any other 
place creating exhibition. I needed to do so in Doha 
because I was so unfamiliar with the Arabian culture,” 
he says. He explains his deep awe of the country. 
“When I filmed my video art Al Shaqab, we brought 
the horses, which were so incredibly well cared for, 
out into the desert, only to find ourselves unable to 
control them! They all fled and we were so nervous 
looking for them everywhere. After a long time, we 
found some, and others were still missing. The local 
police told us not to worry too much, and that because 
these horses were very intelligent yet dependent, 
they would go close to the roads when they got 
hungry. The police were right: we eventually found 
them with a helicopter.”

So while creating this exhibition, Guo-Qiang was 
fortunate to see this country from a helicopter, and 
also from a sailboat. The locals taught him to write 
the word “fragile” in Arabic (Fragile, gunpowder on 
porcelain, 2011). The local shipbuilders also came to 
help him with the installation (Endless, installation 
with three wooden boats, pool of water, wave-making 
machine, and automatic fog machine, 2011). “When I 
created gunpowder drawings on site, every day 
there were a lot of elementary school children 
coming to help me. By the end they were all able to 
pronounce my name perfectly, calling me and 
waving at me: 'Cai! Cai!'” he remembers. 

While his love affair with gunpowder continues, 
Guo-Qiang thinks beyond and about his future 
projects. “For over two decades I worked with black 
gunpowder; I am now in the process of exploring 
painting with color gunpowder, which is the material 
I have been using to create daytime fireworks. This 
is a lonely and challenging journey, and in some 
ways I’m building a ladder to connect with masters 
in art history. In October this year, I will create an 
exhibition at the Bonnefanten Museum in the 
Netherlands, titled “Stories of Paintings”, which will 

be about my pursuit in painting, and my relationship with my 
family, which greatly impacts my paintings.” 

And to the fans who await Cai Guo-Qiang’s explosive art, he says, 
“There has been some discussion to invite me to create an explosion 
event for the opening of the National Museum of Qatar.” 

‘Conversations 
between artists 
are like between 
wild animals-
raw, sensitive, 
and specific. 
According to my 
experience, the 
way curators and 
critics discuss 
art is somewhat 
different, 
perhaps more 
like zoologists.’
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INSPIRATION
The work entitled “The Furthest Distance in a Paradise 
Interrupted” is inspired by my experience working on my 
installation opera that I conceived, designed and directed. It 
premiered globally in Spoleto Festival, USA in 2015 and will be 
featured during the Lincoln Center Festival this summer. Working 
on the theatrical stage is quite different from an installation work; 
I wanted to set up a visceral and aesthetic experience without the 
aid of live performers and narrative that can still plunge the viewer 
into the immersive world of drama and theater. 

The second inspiration comes from this work presented in 
Doha. The use of light and darkness in the installation bears an 
important connection to the natural and human landscape of Doha, 
where bright desert sunlight creates harsh shadows in the sand, 
and the men wearing all white, in contrast to the women dressed in 
black. Black and white colors and light are important vocabulary in 
my work. Here I wanted to heighten the contrast and further the 
concept: two voices — male and female, two colors — black and 
white, singing different parts of the same music, occupying 
different places in the same space; they are together, yet forever 
apart, and coming together would be disastrous: the clash of the 

glass vessels would mean destruction to both. This installation 
draws from the story of Eve after she has been ejected out of the 
Garden of Eden, and Chinese story of Du Liniang, who, after 
waking from a highly arousing dream where she meets her dream 
lover, cannot recover from the loss of the dream. 

The female voice in our installation has experienced utopian 
perfection, but has lost it — hence paradise is interrupted. She 
continues to search for her unattainable ideal. Male voices call to 
her, in different forms and voices, guiding or misguiding her. In the 
process what she seeks seems to elude her, drawing a deepening 
distance. 

DIFFERENT AND YET THE SAME
This is a simple and complex question. Simple, in that I see Chinese 
people and Middle Easterners are the same in the core, seeking 
love, to be loved, to lead a prosperous life for our families, and 
fulfillment for our personhood. Then it’s also very complex: I see 
our countries, cultures, histories, politics, religions, and 
governments to be quite different. If we maintain a deep respect 
and understanding of our universal core of humanity, we can 
benefit and be enriched from learning from each other so much!

PARADISE AND BACK
Jennifer Wen Ma is dressed to mirror 
the theme of her exhibit. In black and 
white, she appears to merge into the 

background, as if she sees 
  herself as part of the 

installation.

Jennifer Wen Ma
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THE THREE EXHIBITS
“I can talk about “Flower” as an example. I grew up in Shanghai, a 
city of concrete, and for the first 22 years of my life, I never traveled 
deep into nature. After arriving in California, one day I was driving 
on the Interstate and saw grass hills on the side of the road extended 
all the way to the horizon. It was an overwhelming sensation, like 
someone who had never seen the ocean went to the beach for the 
first time. I wanted to capture the feeling of being completely 
surrounded by nature and beauty, and share with the city dwellers. 
However, there were a lot of details that cannot be captured by a 
photograph or video: the smell of the field, the wind that blows 
through the grass. I couldn’t capture the atmosphere with an 
image, so I thought maybe I could use interactive media instead. As 
I worked on the project, I realized that if the piece had nature as the 
only element, it ended up becoming an alienating work, if there was 
no human in the natural landscape. It could actually be very 
discomforting. So in the end, the piece became a balance of wanting 

to escape the city for nature and remain in touch with humanity. In 
a way, it also came to represent the duality within myself. You can 
see my conflict and struggle in the game.”

INSPIRATION
I think Hayao Miyazaki is very influential in my artistic style. 
Growing up in China, the medium of the video game was mostly 
dominated by Western Europe and America, aside from Japan. I 
had very little common roots with these western cultures. What 
was surprising to me was that Miyazaki’s work, despite being very 
Japanese, was able to reach out to an audience worldwide and 
resonate with people, because his work always deals with subjects 
fundamental to human beings: war and peace, man against nature, 
dreams of flight, and the purity of childhood. These themes exist in 
all of our cultures, and his artworks are well-respected around the 
world. It gave me confidence that as a Chinese artist, I can create 
works that can speak to people internationally.

THE JOURNEY
Shy to the point of being silent in his responses, 

  Chen is an emerging video game 
developer and a brilliant one at that, 

  with many international  
awards for his work. 

Jenova Chen
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INSPIRATION
I chose the most common symbol associated with Islam: the 
crescent moon and star. I chose nine different locations around 
Qatar, eight to form a crescent moon and one as the star, which is 
Doha. This is a way I was inspired by a symbol, which in turn 
dictated more or less what I would paint here. 

I printed out a map of Qatar when I was in Beijing, and drew a 
crescent moon and star over the map of the country from north to 
south. Along this crescent moon, I marked down eight dots which I 
decided I would visit once in Qatar. 

At each location, I would take four photos facing north, south, 
east, and west, then paint what I saw from the photos. But once I 
got here to Qatar, I found out that some of the places I marked on 
the map were too difficult to get to or off limits, so naturally some of 
the locations weren’t exactly the same as I drew on my map in 
Beijing. 

I thought this was the best method to get a very objective 
glimpse of daily life and the landscape and scope of the country in a 
limited amount of time. 

ART AND SURROUNDINGS
I think my art reflects the relationship between what is happening 
within me and what is happening between the outer world and 
myself. I don’t think one can say that there is a pure unadulterated 
interior self or a purely exterior world; there is always a back-and-
forth between the self and what is around you. So I think my art is 
a representation of this process of mutual exchanges.

CHINA AND THE MIDDLE EAST
Both regions have key attributes or traditions which I cannot wrap 
my head around with aspects that are beyond my power of 
judgment. In China this would be its politics, in the Middle East it is 
religion. I paint as a means to try and understand and experience 
the nature of this complexity, in what is for me, the simplest means 
possible. Growing up without religion and coming to a region where 
religion plays such an omnipresent and profound role in society, I 
feel like I need to be much more cautious and wary because of the 
stark contrast in the role of religion between the two regions.

Liu Xiaodong

LOOKING THROUGH
Xiaodong wanted to enter a 

local traditional Qatari  
  setting, imbibe 

the spirit he perceived and 
recreate it in canvas.  
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Bottega Veneta sweater, QR4,005, leggings, QR4,370, and sweater (worn over shoulder), QR4,370. Sibling skirt, QR1,275, net-a-porter.
com. Vintage Manolo Blahnik shoes, Albright Fashion Library. Opposite: Coach sweater, QR1,800, and scarves, QR550 (worn around 
neck), and QR1,075 (worn underneath). Sibling skirt, QR1,970. Rauwolf clutch, QR8,850. Manolo Blahnik shoes, QR2,350.

A DESTABILIZING ENERGY IS DESCENDING 
ON FASHION, WHERE THE STANDARDS  
OF WHAT’S 
ACCEPTABLE 
—— OR EVEN 
ATTRACTIVE ––  
HAVE CHANGED. 
THE TIME HAS 
COME TO BUILD 
AN ARMOR OF 
ONE’S OWN.
PHOTOGRAPHS BY JAMIE HAWKESWORTH         
STYLED BY MARIE-AMÉLIE SAUVÉ
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Chloé jacket, QR5,810. Vintage top, Albright Downstairs. Opposite: Chanel top, QR16,750, and skirt, QR13,655. Aquilano.Rimondi 
bodysuit (worn underneath), QR7,650. 
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Maison Margiela sweater, QR2,880. Gucci shirt, QR7,210, and skirt, QR6,520. Falke tights, QR205, falke.com. Vintage Junya Watanabe 
for Comme des Garçons boots, Resurrection NY Archive. Following spread: Coach sweater, QR1,802, and scarves, QR550 (worn 
around neck), and QR1,075 (worn underneath). Rauwolf clutch, QR8,850. 
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Loewe top, price on request, similar styles at barneys.com. Opposite: Marc Jacobs sweater, QR7,650, cardigan (straps worn as 
harness), QR4,000, and skirt, QR11,650. Falke tights, QR205; Vintage Dolce & Gabbana shoes, Albright Downstairs. Models: Lineisy 
Montero/Next Models and Shelby Hayes/The Lions. Hair by Jimmy Paul for Bumble and Bumble. Makeup by Francelle. Casting by 
Piergiorgio Del Moro at Exposure NY.P
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Left: Louis Vuitton coat, about 
QR35,980, top, QR5,445, 
shorts, QR13,780, necklace, 
QR2,660, gloves, QR3,185, and 
shoes, QR4,935. Right: Louis 
Vuitton top, QR32,665, skirt, 
QR24,615, necklace, QR2,660, 
gloves, QR3,315, and shoes, 
QR4,935. Opposite: Anne 
Sofie Madsen dress, QR2,675, 
muse0.com. Alpinestars 
jersey, QR145, alpinestars.com. 
Bjorn Borg top (worn 
underneath), QR500, 
bjornborg.com. Céline shoes, 
QR4,550. Louis Vuitton gloves, 
about QR3,185.
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The look of futuristic, techno, 
motocross punk is a  

powerful agent of change.
PHOTOGRAPHS BY KARIM SADLI 

STYLED BY MARIE-AMÉLIE SAUVÉ
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Left: J. W. Anderson shorts, 
QR3,585, j-w-anderson.com. 
MM6 Maison Margiela shoes, 
QR2,475. Right: Devon Halfnight 
LeFlufy top, QR2,550, similar 
styles at vfiles.com. J. W.  
Anderson dress (worn 
underneath), QR3,670, and 
shorts, QR3,585. Louis Vuitton 
shoes, about QR4,935. Opposite: 
Prada vest, QR4,335, and top, 
QR4,115. Givenchy dress, 
QR8,300, givenchy.com. Diesel 
Black Gold belt (bottom), QR710, 
similar styles at dieselblackgold.
com. MM6 Maison Margiela 
shoes, QR2,475.
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Opposite: Anne Sofie Madsen 
dress, QR2,680. Alpinestars 

jersey, QR145. Bjorn Borg top  
(worn underneath), QR500.
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Ralph Lauren Collection shirt, 
QR2,150, and jumpsuit, 
QR10,890. Vintage Jean Paul 
Gaultier top, courtesy of Albright 
Fashion Library. Louis Vuitton 
necklace, about QR3,625, and 
gloves, QR3,315. Diesel Black 
Gold belt (bottom). MM6 Maison 
Margiela shoes. Opposite: Calvin 
Klein Collection top, QR58,250. 
Kenzo bodysuit, QR1,675, kenzo.
com. Vintage Comme des 
Garçons Junya Watanabe skirt, 
QR 2,000, resurrectionvintage.
com. MM6 Maison Margiela 
shoes.
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Marc Jacobs sweater, QR7650, 
marcjacobs.com. Opposite, left: 
Paco Rabanne top, QR15,260, 
barney.com. Thor MX pants, 
QR580, thormx.com. Louis 
Vuitton gloves, about QR3190, 
and shoes, QR4,935. Right: Paco 
Rabanne dress, QR36,380, and 
skirt,   QR2,075, barneys.com. 
Paco Rabanne leggings,  
QR2,075, fortyfiveten.com. Louis 
Vuitton gloves, QR3,190. Models: 
Jean Campbell/DNA Model 
Management New York, Lily 
Stewart/The Lions and Hannah 
Elyse/The Lions. Hair by Damien 
Boissinot at Jed Root. Makeup by 
Hannah Murray for Topshop 
Beauty.
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The actress, producer and writer sketched her answers from a trailer on the Universal Studios lot,  
where she’s currently filming the fourth season of ‘‘The Mindy Project’’ for Hulu.

What would you like your final meal to be?
French fries and Tabasco sauce.

What is your secret vice?
I have never turned down a shot.

What makes you smile?
When things have sunglasses that shouldn’t.

Who are your comedic heroes?
Nichols and May.

If you could change one thing about 
yourself, what would it be?

I would have thick curtains of hair.

Ben Affleck or Matt Damon?
Ben in ‘‘Shakespeare in Love.’’  

Matt in ‘‘The Martian.’’

What makes you cry?
When soldiers are reunited with their dogs.

What is your secret talent?
I’m kind of good at ice skating.
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Mindy Kaling

The Illustrated Interview

What did you want to be when you grew up?
Mysterious like Cleopatra and brave like  

Amelia Earhart.






