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Page 66 

ON THE COVER Brad Pitt in a Giorgio Armani 
sweater, QR6,200. Photograph by Craig 
McDean.Styled by Jason Rider. Hair by 
Natalia Bruschi. Grooming by Jean Black.

Features
58  Five or Six Things I Didn't Know About 

Brad Pitt

          A breezy afternoon with one of the biggest 
        — and the nicest –— stars on the planet.
          By Marlon James 
     Photographs by Craig McDean
 Styled by Jason Rider

66  Wild Eden 
Wandering in the romantic Long Island 
garden of the editor Anna Wintour,  
created by her longtime friend  
and frequent collaborator, the landscape 
designer Miranda Brooks. 
By Page Dickey 
Photographs by Ricardo Labougle

76  La Femme Chloé 
Clare Waight Keller, Chloé’s creative director, 
finds inspiration in the freewheeling life of 
the 1970s French motorcyclist Anne-France 
Dautheville. 
By Alexander Fury 
Photograph by Benoît Peverelli  
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Arena
41  Wanderlust 

Tbilisi, the inspiring Georgian capital. 

80  The Illustrated Interview 
Tavi Gevinson.
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Right: the Bridge of Peace in Tbilsi, which is 
illuminated at night by 1,208 LED lights, 
spans the Kura River from Rike Park to Old 
Tbilisi Top left: Versace coat, QR13,900. Top 
right: Nadia Morgenthaler earrings,  
FD Gallery.

Page 33

Page 43

Page 36

 

Lookout
14  Sign of the Times 

From fashion to work spaces, there’s a 
communal feeling of we before me. 

15  This and That 
Delicate bites in Hawaii; supple cashmere; 
JT LeRoy unearthed; metallic earrings; 
and more.

28  Market Report 
Graphic black-and-white bags.

30     The Piece
          Toggle coats

32  On Beauty 
Gothic lipstick returns.

Quality
33  Jewelry 

Introducing three high jewelers who are 
doing things their own way.

36  In Fashion 
A new military uniform joins the  
season’s ranks. 

39  The Thing 
A diamond capelet designed by Boucheron.
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Lookout Qatar
18  Market Report
 Wedding season in Arabia doesn't call for 

restraint. 
         By Debrina Aliyah

20  This and That 
 Raghavendra Rathore makes dashing  

designs; Rio’s floating hotels; limited-
edition timepieces by boutique brands.

22   Art Matters
       Japanese artist brings doom to Doha.
       By Ayswarya Murthy

24  On Design
 William Brand, owner of Dutch light 

sculptures Brand Van Egmond, has found 
a niche of clientele in Doha. 

         By Sindhu Nair

26  On Screen
 Stella Bruzzi, director of research for Film 

and Television Studies at Warwick 
University and a fellow of the British 
Academy, spends all her time decoding 
the meaning behind each costume. 

 By Roger Smith
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Arena Qatar
46  Design Matters
 British designer Ross Lovegrove’s 

organic language and commitment to 
technology, materials and form have 
led to creations displaying his sensitive 
approach to design. 

         By Nina Starr

50 On Art
 Bernar Venet talks about his first solo 

show in the Middle East.  
By Ayswarya Murthy

52  Musical Notes
 Eimear Noone, composer and 

conductor extraordinaire says that 
more people are listening to orchestral 
music today than ever in history, 
through a very unlikely medium — 
video games. 

         By Ayswarya Murthy
ERRATA
On Page 21 of the May-June 2016 
issue of T Qatar, the “Picnics can 
be posh” article incorrectly 
states the name of the hotel 
where the brunch is being 
offered. The Lagoon restaurant 
is located in Ritz-Carlton Doha. 
The error is deeply regretted. 
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Sign of the Times

The We Generation
BY IAN DALY

TWO MONTHS AGO, IN A PARIS department store during regular business 
hours, the French fashion label Vetements showed its spring/summer 
collection, in which it collaborated with 17 other brands, from Levi’s to Juicy 
Couture to Comme des Garçons. Vetements can hardly even be described as  
a label. Formed by Demna Gvasalia, his brother Guram and five creative 
friends, it bills itself instead as a ‘‘collective.’’ Despite — and probably because 
of — their commitment to being anonymous, we all know this collective’s  
name. It has managed to capture the attention of every jaded eye in the 
industry, in part by ceremoniously subverting conventions the industry 
thought it held dear, including that of the power of the individual genius. 
Instead Vetements has embraced a virtue we all learn in summer camp: 
Share the credit. Lose the ego. You don’t own it — you help build it.

The longstanding principles of individual success, taken for granted by  
an older generation, are moving out of fashion. With digitally enabled 
peer-to-peer everything, from riding to working to living, emerging artists 
and entrepreneurs are creating new paradigms for coexisting. 

Beyoncé celebrated this 21st-century collectivism with her all-female crew, 
both on the Super Bowl 50 stage and in her film ‘‘Lemonade.’’ Bernie 
Sanders’s campaign often felt more like a commune than an election bid. Even 
the anger and sadness that solidified into the Black Lives Matter movement 
managed to do so without a Martin Luther King Jr. or a Malcolm X. 

On the home front, the value of the cooperative space WeWork, where kids 
and their flat whites converge under neon signs urging them to ‘‘EMBRACE 
THE HUSTLE,’’ increased from $5 billion to $16 billion in two years and 

expanded the shared office concept to cohabitating. In Brooklyn, the startup 
Common has a renovated four-story brownstone in Crown Heights, where its 
community of members ‘‘live in beautifully curated spaces’’ and ‘‘plan 
gatherings like potluck dinners, film screenings, yoga, book clubs and all the 
fun things.’’ And in London, the Collective offers properties to a generation of 
connected, work-from-wherever tenants — a concept its 24-year-old C.O.O., 
James Scott, wants to extend around the world. ‘‘In the future,’’ Scott told an 
audience at the Tech Open Air festival this summer, ‘‘we will all be homeless.’’ 
(As bold and admirable as this new era can be, the proclamations of its prophets 
can sometimes border on the ridiculous.) Even my shampoo is on trend: R+Co, 
the manufacturer of Bel Air Smoothing Shampoo, describes itself as a 
‘‘collective’’ of hairstylists ‘‘in an industry not always known for collaboration.’’ 

As I recently applied this revolutionary cleansing experience to my scalp,  
I was listening to ‘‘Oldie’’ by Odd Future, the L.A.-based hip-hop collective 
that includes Tyler, the Creator; Earl Sweatshirt; Hodgy Beats; Domo 
Genesis; Mike G and Frank Ocean. In a genre often characterized by ego and 
braggadocio, Odd Future, like its East Coast equivalent ASAP Mob, 
champions creative fraternization. The first 20 seconds of ‘‘Oldie’’ are literally 
shout-outs to ‘‘errbody who worked on the album.’’ 

Seven years after Jay Z rapped ‘‘I made the Yankee hat more famous than  
a Yankee can,’’ the line is sounding out of step. And maybe that’s why the 
exceedingly humble Kendrick Lamar’s inclusive, ameliorative refrain that 
whips crowds into an ecstatic frenzy feels so right:

We gon’ be alright. We. 
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This and That
A Cultural Compendium

On the runways for fall, designers pushed 
the boundaries of artful destruction.   

A Master of Mistakes
Last year, Christopher Stuart, an ex-welder based in 

Indianapolis, captured the attention of the 
design world with a deceptively simple piece of 

furniture called the U Bench, made from four 
conjoined, smoky black sheets of steel. Earlier 

this year, he got his first show, ‘‘Constructs & 
Glitches,’’ at the Future Perfect, featuring a 
striking suite of furniture inspired by snags 

he encountered while using 3D modeling 
software. Rather than troubleshoot the bugs 

— which added surface anomalies and 
amusing protuberances to his renderings — 

Stuart incorporated them, challenging the 
bedrock design principle that form follows function. 

‘‘Function doesn’t always need to be utilitarian,’’  
he says. ‘‘Isn’t the way something makes you feel also a  

kind of function?’’ — STEPHEN HEYMAN

From far left:  
the designer 
Christopher 
Stuart; three 
pieces from his 
‘‘Constructs  
& Glitches’’ 
show at the 
Future Perfect. 

A Change in Tone

Glad Rags

Angel Olsen’s third full-length album, ‘‘My Woman,’’ 
out in September,v may raise the eyebrows of fans 

expecting the singer-songwriter’s trademark earthy, 
folky sound. In the video for ‘‘Intern,’’ the opening 

track, which Olsen directed herself, she wears  
a silver tinsel wig, her voice floating and trembling 
over a blazing synth line. ‘‘I like pushing myself,’’ 

says the 29-year-old. When she leaves her comfort 
zone in songwriting, she explains, ‘‘my voice does 
things other than it normally would. I hold back on 
something because it goes better with the song.’’ 

On the album, she explores the contradictions of a 
relationship and the process of breaking down 

ideals: ‘‘I dare you to understand / What makes 
me a woman.’’ — ALEXANDRA KLEEMAN
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ILLUSTRATIONS BY 
KONSTANTIN KAKANIAS
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Lookout

In the 1930s, the pioneering Czechoslovakian 
clothing label Nehera had more than 130 stores 
across Europe. World War II brought operations 
to a standstill — until 2014, when  
a new owner hired the French stylist Samuel Drira, 
who had worked with the Row and Christophe 
Lemaire, as creative director.  
Drira began with a beautiful white shirt, and he 
describes his designs since as ‘‘non-occasion’’: 
equally appropriate for day and night; chic yet 
impressively functional; bold, voluminous silhouettes 
cut from simple fabrics that are hard to muss, he says. 
‘‘Just roll them up and put them in a bag and they still 
look nice.’’ nehera.com — MERRELL HAMBLETON

In the 19th century, Londoners headed 80 miles east to Margate, 
Kent, for healing waters and holiday vibes; by the 1970s, the 
town had sunk into a sea of neglect. Now, five years after the 
opening of the David Chipperfield-designed Turner 
Contemporary gallery, Margate is seeing a second wave. 
Dreamland, one of the U.K.’s first amusement parks, reopened 
last summer with its 1920 roller coaster restored, plus a disco-
style roller rink. Sprouting up among the fish-and-chip shops that 
line the cobblestone streets are new restaurants like Xiringuito, 
offering curried soft-shell crab burgers and chili-chocolate ice 
cream tacos, and boutiques like Black Deep, carrying local 
clothing labels. Soon, the natural skincare line Haeckels, whose 
products are made from coastal botanicals, will unveil a 
Victorian-style bathing machine — a portable sauna that gets 
wheeled into the ocean, where you can have a steamy seaweed 
body wrap, then cool down in the surf. — CHRISTINE AJUDUA 

Skip Town for the Sea 

Revival of the Fittest 

ILLUSTRATIONS BY 
KONSTANTIN KAKANIAS

FASHION MEMO

WHEN IN LONDON

New drop  
earrings make magic 

out of metal. 
From far left: Eddie Borgo, QR637. Bally, QR2,275. 

Jennifer Fisher, QR1,001. Louis Vuitton, about 
QR2,948. Salvatore Ferragamo, QR2,620. Aurélie 

Bidermann, QR1,237.
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Below: the Senia chefs 
Chris Kajioka and Anthony 

Rush. Right: a salad of 
butternut squash, charred 

grapes and lily bulb. 

FEELING FOR

The ’90s-minimalist revival to end them all:  
a capsule collection of beautifully lightweight 

cashmere from Calvin Klein.

FOOD MATTERS

Redefining Hawaiian 
Fine Dining

Clockwise from top left: sweater, 
QR2,529, and pants, QR2,366; 
sweater, QR5,441, top, QR2,165, skirt, 
QR3,257, and shoes, QR2,893; 
sweater, QR6,169, scarf, QR3,621, and 
hat, QR746; sweater, QR5,441, dress, 
QR4,349, and shoes, QR2,893. All 
Calvin Klein Collection. 

The Real LeRoy

I meet a lot of young people and they’re shocked that it was an issue to even have an 
avatar. Because they’ve grown up where you have multiple fully formed avatars. It’s 

interesting that, at the time, nobody asked me how I identify gender-wise. I mean, right 
away, that was what I was attacked on. Here I was writing obsessively about this stuff, 
and nobody thought to ask me. Today, it’s such a blessing that people have the words 

‘‘gender-fluid,’’ or that gender isn’t this black-or-white thing. If I could have been a boy,  
I would have. If that had been available to me, I don’t think I would have had to do this.

In a new documentary, ‘Author: The JT LeRoy Story,’ 
Laura Albert, who posed as a teenage male-prostitute-

turned-novelist in the late ’90s, finally tells her side of the 
story. Here, she reflects on how times have changed. 

 

For decades, Hawaii’s high-end restaurants have been 
dominated by outsiders. At first glance, Senia, serving 
ambitious small plates in Honolulu’s still pleasantly seedy 
Chinatown, might seem like more of the same: It’s 
co-owned by the chef Anthony Rush, a Brit who arrived 
from London mere months ago. But Rush’s partner is  
Chris Kajioka, a Honolulu native with intimate knowledge 
of local ingredients. Together the chefs, who met working 
at Per Se, have created a menu that centers on the islands’ 
most elemental staples, re-envisioned as haute cuisine.  
Red snapper, which in Hawaii is often served simply  
with ginger and soy sauce, is baked in a sourdough crust  
and cracked tableside; backyard fruits like mountain 
apples and guavas are prepared with traditional French 
techniques; and lowly starches like taro, sweet potatoes 
and breadfruit are given center stage. ‘‘This is not  
meant to be intellectual food,’’ Kajioka says. ‘‘We really 
want to represent Hawaii — just in a different way.’’ 
restaurantsenia.com — HANYA YANAGIHARA
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Lookout Qatar

Market Report

Guest Stars 
The wedding season in Arabia certainly doesn't call 
for restraint. Instead, it is the finest hour for guests 
to divulge their closet’s best-kept secrets. Behind 
closed doors, the eclectic styles come out to play. 
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Jumpsuit, SHAIRA, QR2,300; Dress, HUDA AL NUAIMI, QR3,488; Kaftan, FATEMA FARDAN, QR6,264; 
Gown, RAZAN ALAZZOUNI, QR16,252; Gown, ASHI, QR20,172; Dress, HUSSEIN BAZAZA, QR8,070; 

Jumpsuit, ZUHAIR MURAD, QR29,130; Coat, BINT THANI, QR9,210. 
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TRADITIONAL menswear in India comes 
with inimitable ‘desi’ patterns; Bandhgala 
and Jodhpuri breeches are perfect examples 
of menswear gaining popularity not just 
within the country, but also outside of it. One 
such brand with a global presence is 
Raghavendra Rathore. A brand that not only 
portrays the opulence of the palaces in 
Rajasthan with its tailored cuts and the 
materials used, but also has a Rajput 
(someone from the clan of the ruling kings) 
behind its inception. 

The Raghavendra Rathore bespoke label, 
has a business plan to be India’s premier 
luxury brand in the menswear and 
accessories in the next five years, promises 
the man behind the brand. 

“The atelier is responsible to create 
collections for two labels, the Raghavendra 
Rathore luxury line and a versatile and 
price-conscious label called The Imperial 
India Company, both operating in two 
separate market spaces — one in an 
uber-luxury market and the other in the 
designer segment,” explains Rathore. 

The brand is also behind the popularity of 

Bandhgala and this, according to Rathore, 
has been an inspiration for the entire offering 
of products and a strategy the companythey 
will follow launching accessories.

“Carefully designed accessories in the 
fashion space will be a strong part of our next 
big idea. Each of these accessories will add 
value to the ‘new look’ the brand will portray 
in the coming seasons. The traditional 
Jodhpuri breeches are already the label’s 
forte and we hope we will be able to do as 
much justice to it as we have to the 
Bandhgala,” he says. 

While the brand is popular internationally, 
it has yet to expand with stores outside of 
India, but that might change in the near 
future, according to Rathore. 

“London and the Middle East are part of 
our business plan expansion. I’m also aware 
that they are the least forgiving markets, 
with discerning customers who understand 
the value of luxury and expect nothing less of 
us, in comparison to other global brands. I 
believe we are ready to explore the response 
of the brand internationally,” he says. 
— SINDHU NAIR

Palatial Inspirations

DASHING AND DESI
The RaghavendraRathore label is 
also behind the popularity of 
Bandhgala and this according to 
Rathore has been an inspiration 
for the entire offering of products

The brand Raghavendra Rathore is built on the emotion
of a legacy, rather than the individual behind it. The lineageof 

its owner is hardly any less illustrious than the glorious palaces 
the label chooses to represent. 

Lookout Qatar This and That
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IN 1958, the International Geophysical Year, Jaeger-LeCoultre created a 
chronometer for scientists on mission. Capable of withstanding the 
magnetic fields of the North Pole while losing nothing of its formidable 
precision, this model is now being revived with modern era user 
friendliness and is known as the Geophysic True Second.

 The new Luminor 8 Days Set — available in only 500 units — contains 
two watches inspired by models created by Panerai in the pre-Vendôme era, 

that stage in the history of the brand when the first collections was made 
available to the public, and in 1997, when Panerai was acquired by Vendôme. 

Roger Dubuis expands on the saga of its Excalibur Spider Skeleton 
Flying Tourbillon collection with a new trilogy in which gemstones play a 
starring role. The signature characteristics are the large round case with 
its bezel and distinctive triple lugs, which play to the strength of the 
timepiece. — SINDHU NAIR

NORWEGIAN GETAWAY
The cruise ship will provide 2,000 
guestrooms throughout the 
Olympics.

Watch Out
The new collections of watches glorify past success stories of the watchmakers 

and highlight technological advancements.  All of these timepieces are 
available in limited quantities, making them even more lucrative.

While athletes were complaining about and tolerating the questionable 
living conditions in the Olympic Village, members of the Olympic 
committee, federation and corporate sponsors were staying aboard a 
Norwegian Cruise ship, which was transformed into a floating hotel that 
was anchored in Rio throughout the games. The project to bring the 
Norwegian Getaway to the Olympics began in 2007 and it will provide 
2,000 guest rooms throughout the Olympics, in addition to the industry's 
first open-air promenade, 25 dining options, a fitness center, rock 
climbing wall and one of the biggest casinos at sea. — SINDHU NAIR

Rio Did It
Qatar has long been toying with the idea of 

using cruise liners as temporary 
accommodation during the World Cup in 

2022. The Rio Olympics organizers might be 
able to give some pointers in this direction.
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§ ARTIST Masakatsu Sashie imagines a world that is difficult to look away 
from, the viewer experiencing something not unlike the macabre thrill of 
watching a slow-moving car crash. In his vision of a dystopian future world, 
giants orbs of almost god-like size but distinctly human design, float over a 
vast expanse of ruined civilization, the landfill lit only by the dying light of a 
discarded television set or a broken vending machine. Sashie’s orbs make 
frequent appearances both in his paintings and sculptures, and revolve around 
the belief that the coacervate — or assembling or clustering together —  is a 
universal model which creates a locally segregated environment, albeit with a 
boundary that allows selective absorption from its surroundings. And 
understandably so, as Sashie’s orbs are a congregation of neon advertising 
signs, Pachinko parlor entryways and multinational brands. 

“Although coacervates exist on a microscopic level, the function of 
assimilating surrounding matter extends into our world as well as the universe 
beyond. Selectively absorbing and processing our environment, whether 
conscious or subliminal, is part of our evolution and results in the composition 
of who we are, the world we live in, the systems we create and values that are 
prized,” he says. 

His gigantic orbs sculptures are created out of scraps of old constructions 
from the Showa period, known for enlightened peace and harmony. Despite 
the apocalyptic overtones, the artist has a great appreciation for man-made 
objects, finding beauty in their design even when they are discarded as waste, 
and recognizing them as an extension of mankind that might outlast their 
creators. Sashie’s Micro Invasion at Anima Gallery at The Pearl-Qatar was on 
show until mid-September.  

OVERCONSUMERS
Clockwise from top left: 
Masakatsu Sashie at the 

opening of his exhibition, 
Micro Invasion, in Doha's 

Anima Gallery; "The 
Respective Expectation"; 
"Great Battle"; "Initiative 

Star"; and other art works 
that are part of the 

exhibition.

Lookout Qatar
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Art Matters

Masakatsu Sashie’s unnerving depiction of a world 
of overconsumption and environmental dominance 

appeals to one’s sense of the morbid.

BY AYSWARYA MURTHY

Everybody Loves a 
Good Apocalypse
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STING LIKE A BEE
Clockwise from above:  The 

gloves  Ali was wearing when 
he beat Sonny Liston in 1964; 

poster of the 1977 movie 
"The Greatest" where Ali 

plays himself; the special 
edition Superman vs Ali 

comic book published in 
1978;  memobrabilia from Ali 

vs Foreman match  (or 
Rumble in the Jungle) in 

1974; Pictures from Ali's visit 
to Qatar in 1971.

CURATED BY Qatar’s 3-2-1 Olympic and Sports Museum, 
‘Muhammad Ali: Tribute to a Legend’ is a unique 
homage to the sportsman and activist and brings 
together a collection of 22 artefacts spanning the first 18 
years of Ali's professional boxing career. The temporary 
exhibition housed in the MIA’s Eastern Gallery is the first 
significant exhibition dedicated to Ali since his death, 
according to the Museum authorities. And it will find a 
permanent home when the redeveloped Khalifa 
International Stadium opens. The showcase includes 
photography from Ali’s outdoor exhibition bout at the 
Doha Stadium in 1971; memorabilia from his journey to 
the 1960 Rome Olympics where he won a gold medal; 

Ali’s two world title-winning bouts against Sonny Liston 
in 1964; the ‘Rumble in the Jungle’ fight in Kinshasa, 
Zaire in 1974, where Ali regained his heavyweight crown 
from George Foreman; and his final world title winning 
fight against Leon Spinks in New Orleans in 1978. 
Displayed prominently is also the history ‘draft 
exemption’ letter which is on loan and will be exhibited 
for the first time. 

Almost 50 years ago the 24-year-old Ali wrote to the US 
Selective Service Directorate refusing his draft call-up to 
the US armed forces to fight in Vietnam, a letter that 
went down in history.  
The exhibition shows at MIA till November 5. 
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The Greatest
The Museum of Islamic Art has curated an exhibition 
in tribute of the late Muhammad Ali where it offers a 

rare glimpse of the man behind the legend.

Museum Muse

BY AYSWARYA MURTHY
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WHILST VISITING QATAR on a ‘secret commission’, 
William Brand revealed that his association with the 
country began, in fact, years back when a Qatari client 
personally requested him to create a lighting sculpture for 
their London residence, which turned out to be filled with 
fine art. That initiated a regular business association with 
Qatar and Brand started visiting the region to work  
on commissions. 

“The clients had seen some of our work over the dinner 
table in a Dutch palace and contacted us.  It was some time 
after this project was completed that we were also 
requested to craft the lighting sculptures at their beautiful 
residence, right outside Doha,” says Brand who founded 
Brand Van Egmond, a Dutch lighting design with an 
intension to “create art without restraints”. 

Brand’s passion and ethos run deep and he aims to 
provide solutions for generations ahead. 

“My designs must have integrity, and an ‘eternal’ value. I 
do not design for specific commercial reasons, just as we 
are also not an organization primarily driven by marketing. 
Our objective is to satisfy clients through extraordinary and 
lasting designs, and we believe business will follow after. I 
do not just think of my current clients when crafting new 
collections, but also of their children,” says Brand.

Brand’s association with the region and its clientele has 
been longstanding. 

“We have done more projects in the region than there are 
days in a year,” says Brand. “For over a quarter of a century 
we have crafted our lighting sculptures, and the Gulf was 
one of the regions that embraced our designs quickly.”  

With an emphasis on drama, all of Brand Van Egmond’s 
lighting sculptures fit seamlessly in resplendent palaces and 
private grounds , as well as in public spaces like hotels and 
restaurants. 

“The W in Doha is for example a hospitality venue that 
selected our lighting sculptures for their suites.We see 
growth in demand for high-end design in all GCC countries, 
especially in Iran, where we just opened a new boutique 
with a local partner,” reveals Brand. 

Brand senses a change in perception in the design 
sensibilities of Middle East clientele. 

“The new generation of interior designers and their 
clients in these countries have different tastes when 
compared to their parents. They tend to be well-traveled, 
educated and live outside their home country. This brings 
new ideas and demands on esthetics.” 

Brand is impressed by some of the projects he gets to see 
in Qatar which have been intelligently designed and often 

In Design

William Brand, the owner of Dutch light sculptures 
Brand Van Egmond, has found a niche of clientele in 
Doha — a new generation of design conscious, well-

traveled Qataris with original ideas and esthetics.

BY SINDHU NAIR

The Light Shines Down

COMPOSITION OF LIGHT
Clockwise from left: 
William Brand at work in 
his atelier; Brand Van 
Egmond's design at The 
European Fine Art Fair; 
Inside a room at W Hotel 
Doha; Sultans of Swing 
Adagio hanging lamps.
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carry interesting mixes of elements from different 
worlds, while paying respect to the local culture.  

Brand is also fascinated by the regeneration 
projects the country has undertaken. While the 
renovations obliterate the history of that period in its 
original sense, these projects give them a new life 
while preserving some of the age-old traditions.

“For example, a project like Msheireb is 
fascinating to me; it is ambitious and builds bridges 
between the past and present. Regeneration and 
sustainability are keywords. I first ran into this 
particular project years ago, while being constantly 
in a traffic jam around the construction site. I took a 
photo of the information board, Googled the project 
when back in the hotel, and have been following it 
with keen interest ever since.”

In fact, Brand wishes that the other GCC 
countries could learn from Doha, and embrace the 
aspect of regeneration in their capitals more. 

“I say this partly because there is so much beauty 
in some of the traditional forms, architecture and 
aesthetics.  I am enchanted by some of the 
calligraphy in the region: both the traditional, as 
well as more contemporary work currently 
produced in Qatar by artists are beautiful.  But also 

because I think it’s good for local Khaleeji's to feel 
connected to their own city and traditions and 
design and architecture can play an important role 
in this.”

Brand goes back to the one reason he 
concentrated on lighting after graduating from a 
large school of learning like architecture. He says, 
“I did work on architectural projects. The designing 
and crafting of lighting sculptures however quickly 
demanded more time. There was apparently a real 
interest in sculptural lighting. I still do the occasional 
architectural project, as some clients ask for advice 
on more than the lighting.”

He has expanded his skills and worked on few 
furniture pieces as well, to complement the 
sculpture he is working on.

“This big sculpture for a skyscraper is over 
9 meters and in the form of a tree.  This won’t be 
raised to the ceiling, but will be situated on the 
ground. And although it’s dressed in light, it is not 
the primary focus. This piece is very demanding, 
both in terms of creativity as well as technical 
feasibility, but I love working on it with my team  
as it allows me to wander into a new world of 
artistic expression.”
 This intricate piece of work takes Brand back to the 

first light form designed by his 
team, the ‘Chandelier’. “It was quite 
some time ago, but I can still 
literally feel the curves of this piece 
in my hand.  It was picked up as a 
completely new idea on what 
lighting could mean for a space and 
the choice of material — rusted 
steel — was unheard of.  Also, it 
was immediately clear that many 

people wanted a tailor-made light that perfectly fit 
the specific space. This aspect of customization is 
still very much part of our atelier today.”

 Brand Van Egmond works only on made-to-order 
commissions with no mass production at the atelier. 
“A lot of our energy is focused on training our 
craftsmen. At the same time we are very good at 
translating the wishes of our clients into handcrafted 
reality; this means that within six weeks we are 
ready to ship,” shares Brand.

While Brand offers lighting solutions to some of 
the most renowned luxury brands in the world (like 
Louis Vuitton and Chopard), he has a few exclusive 
buyers who invite them to shine light on their 
intimate home spaces. 

“We actually have a very eclectic clientele, which 
includes people who actually save money to 
purchase one of our lighting sculptures,” he says. 

‘I think it’s good for local Khaleeji's to feel 
connected to their own city and traditions, 

and design and architecture can play an 
important role in this.’

LET THERE BE LIGHT
Clockwise from top left: Brand 
has done extensive work with 
Chopard, pictured here is their 
New York store; Hollywood 
chandelier at The Dorchester 
Hotel in London; Floating 
Candles chandelier; two more 
pieces from the Sultans of Swing 
Adagio collection; Another 
made-to-order light fixture at 
The Dorchester Hotel; Floating 
Candles chandelier, A lighting 
scupture at Chopard Kuwait.
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STELLA BRUZZI is hooked on the costume trail from the get-go. One of the 
foremost international scholars on costume and fashion in film, Bruzzi can’t 
help being lured in, scene after scene, by the sartorial predilections of the cast 
of characters.

“There have been moments, I suppose, when I’ve been so distracted by a 
costume detail that I’ve missed a crucial bit of dialogue or plotting,” Bruzzi says.

Recently in Qatar to deliver a master-class themed ‘Costume in Cinema’ at 
a Doha Film Institute (DFI) event, Bruzzi, however, usually doesn’t find 
watching movies to be hard, despite the potential distractions of the clothes. 
“One example of this might be a not terribly important scene in Michael 
Curtiz’s 1940's Joan Crawford film, Mildred Pierce. Mildred and her daughter 
are visiting a divorce lawyer and both are wearing incredibly distracting hats,” 
she says. “I don’t think I’ve ever fully listened to the dialogue, as I’m always 
intrigued by this decision to put them in such eye-catching headgear!”

As in her master-class in which she explored costume as a classic tool for 
drawing character and narrative and mapping the intricacies of class, context 
or identity, Bruzzi is deeply and perpetually fascinated by the distinctive and 
crucial role played by costume in cinema and how it is orchestrated to weave 
meaning into the narrative.

“What I’ve always stressed is costume’s narrative importance – how 
costumes change, drive or even disrupt a scene. I therefore don’t simply look 
at the costume itself — although this is always an essential part of any 
analysis — but what its function is in a scene and how it interacts with 
character and action,” she explains.

Good examples are always moments when a character wears somebody 
else’s clothes, of which there are many — such as the three Howard Hawks 

comedies in which Cary Grant is compelled to wear women’s clothes for a 
moment, Bruzzi says. “When I started working on costume in the mid-1990s, 
there was remarkably little about clothing on film to read, so what I did was a 
lot of reading up on fashion history and theory and on costume design — how 
costumes were made, the work of specific designers, etc. — and married this 
acquired knowledge to relevant aspects of film theory around such issues as 
gender and looking.”

Director of Research for Film and Television Studies at Warwick University 
and a Fellow of the British Academy, majority of Bruzzi's research is focused 
in the areas of documentary film and television; costume, fashion and film; 
masculinity and cinema; fathers in film.

Since costumes don’t always convey meaning in the most straightforward 
or obvious ways, decoding the endless implications and impacts of costume in 
cinema is a many-faced puzzle Bruzzi never gets tired of cracking.

“As a child born in the early 1960s I was naturally obsessed with Kubrick’s 
2001: A Space Odyssey; I dreamt about becoming an astronaut and stuffed my 
swimming hat with cotton wool to emulate the stewardesses on the space ship. 
It is now better known than it was at the time of the film’s release in 1968, that 
it was the man behind the British queen’s clothes from 1952 onwards, Hardy 
Amies, who designed the film’s costumes. Rather than opting for more 
definitively ‘space age’ designers such as Pierre Cardin or André Courregès, 
the maverick director’s choice of Amies was intriguing. Amies brought a 
seductively minimalist conventionalism to 2001’s image of the future, 
exemplified by the stewardesses’ puffball hats and pink ensembles, but also 
by Leonard Rossiter’s unremarkable brown suit and shirt, costumes that 
made the future seem attainable — an extension of the present,” she says. A IM
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Lookout Qatar

On Screen

For most of us watching films, costumes might serve a seemingly limited 
purpose. Stella Bruzzi, Director of Research for Film and Television 
Studies at Warwick University and a Fellow of the British Academy, 

spends all her time decoding the meaning behind each costume.

 BY ROGER SMITH

The Class Act of Costumes

THE SECRET LANGUAGE 
OF FILM COSTUMES

Clockwise from top left: 
Stella Bruzzi, Director of 

Research for Film and 
Television Studies at 

Warwick University;  James 
Bond (Daniel Craig) 

following Marco Sciarra 
through the Dia de los 
Muertos procession in 

Spectre.



29September-October 2016

PROVIDING SUBTEXT
Clockwise from left: Alain Delon in Le Samouraï, directed by Jean-Pierre Melville; A still from 2001 - A Space 
Odyssey. "Hardy Amies brought a seductively minimalist conventionalism to 2001’s image of the future, 
exemplified by the stewardesses’ puffball hats and pink ensembles but also by Leonard Rossiter’s unremarkable 
brown suit and shirt, costumes that made the future seem attainable – an extension of the present".

quite different example might be the overly symbolic attachment that the 
gangster — from Hollywood, to Britain, to France in the 1960s — has to his felt 
hat usually, but not always, a trilby. The gangster’s hat in many movies 
becomes an extension of his identity, Bruzzi explains.

“Nowhere is this clearer than in the chic and chilling films of French 
director Jean-Pierre Melville. Alain Delon as the hit man in Le Samouraï 
checks his image in the mirror before leaving his apartment and runs his 
fingers and thumb along the rim of his trilby before exiting. When, in the final 
scene, he arrives at the nightclub on a job without his hat, we sense that his 
death is imminent,” she says. “In Le Doulos, Jean-Paul Belmondo again looks 
at himself in the mirror and adjusts a very similar hat before slumping to the 
ground and dying. The gangster often doesn’t quite know who he is, but his 
hat makes him feel secure.”

Over the years, costume and fashion have walked hand in hand with the 
spectacular evolution of cinema. “While there have been previous golden eras, 
such as the pre-war years (up to 1945) when, as the couturier Elsa Schiaparelli 
declared, what Hollywood does today, fashion will do tomorrow, it’s interesting 

to note that we’re currently inhabiting an era when costumes seem to be 
especially important,” Bruzzi says.

The amount of press dedicated to film and television costumes, for instance, 
could be testament to this — such as the many articles and reviews that took 
issue with Daniel Craig’s apparently ill-fitting suits in the James Bond movie, 
Spectre, explains Bruzzi. “I think the reason for this is not just the costumes 
themselves but the arrival of HD and a much sharper digital image — if a 
costume is inauthentic or poorly made, it will be noticed straight away.”

Routine interviews with the costume designers of successful series such as 
Downton Abbey highlight the extensive research that goes into designing 
costumes now — the need to use authentic fastenings (buttons and ties rather 
than concealed zips) — and the apparently inauthentic use of lavender in one 
costume in the recent BBC adaptation of War and Peace was noted in some 
reviews, Bruzzi points out. “Audiences are also far more knowledgeable now 
about costume and fashion it seems to me,” she says.

This only empowers the costume designers and filmmakers to experiment 
with costume conventions and subtle clothing tropes. To Bruzzi’s mind, the 
most obvious costume convention is probably the creation of “spectacular and 

outrageous costumes”, such as Jean-Paul Gaultier’s for Luc Besson’s The Fifth 
Element or earlier for Peter Greenaway’s The Cook, The Thief, His Wife and 
Her Lover, in which a character’s costumes change within a single scene.

“These are costumes that stand out, announce their presence and make 
audiences look at them. Equally, there are many far subtler, but equally 
intricately designed, uses of costume. The films of Alfred Hitchcock provide 
many such examples. In a film such as To Catch a Thief, Grace Kelly and Cary 
Grant are always perfectly, though unobtrusively, coordinated: when she’s 
wearing dusky pink, Grant is wearing a pale grey suit — the pink drawing out 
the grey fabric’s violet tinge. The issue behind this synchrony really — I’m 
thinking of the picnic scene, when the two of them drive around the French 
Riviera for the day — is the overall composition and esthetic appeal of the 
scene,” says Bruzzi.

Apart from stringing an assortment of subtleties to aid the story, costumes 
have remained a highly effective means of telling the story. This is 
understandably more apparent in period films, where clothes are more 
obvious objects of spectacle than in contemporary dress movies, Bruzzi points 

out. “British designer Sandy Powell has specialized in extravagant period 
designs for films such as Scorsese’s The Gangs of New York and The 
Aviator, or for Todd Haynes’ lush homage to the 1950's Hollywood 
melodramas of Douglas Sirk, Far From Heaven.”

One might wonder what it is about costume or fashion that drove 
Bruzzi to pursue such an extensive examination of their role in films. It 
was a Jane Campion film in particular that set her off down this road. 
“The Piano (1993) was clearly using costumes — designed by Janet 
Patterson — in an evocative, emotional and symbolic way. The more 
general motivations for embarking on a study of costume and fashion in 

film were to do with, firstly, an abiding interest of mine in clothes — their 
performative value, what they say about people, the sometimes arbitrary 
fluctuations of fashion — and, secondly, the 'bridesmaid' status afforded 
costume and design within the academic study of film, which I wanted to 
redress,” Bruzzi says.

What struck Bruzzi were not so much the repressive 19th century women’s 
clothes of Ada (Holly Hunter), but George Baines’ (Harvey Keitel) vividly 
dyed blue tops and native Maori markings. “Keitel’s character is at one with 
himself and his environment; he feels comfortable in his skin, which is 
reflected in his more flamboyant and idiosyncratic costumes,” says Bruzzi.

In the same vein, Bruzzi offers the instance of another scene; this, too, from 
a period costume film — Martin Scorsese’s The Age of Innocence in which 
Newland Archer (Daniel Day-Lewis) and the Countess Olenska (Michelle 
Pfeiffer) are traveling back to New York by carriage. “They are in love, but 
both are married,” says Bruzzi. “This snatched moment of passion is 
represented by Newland delicately unbuttoning the pearl buttons of the 
Countess’s gloves and kissing her wrist. Sensuously edited and scored — by 
Elmer Bernstein — the intensity of this furtive interlude is highly charged.” 

‘Over the years, costume and fashion have walked 
hand in hand with the spectacular evolution of 

cinema.’
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Market Report

Black and 
White Bags
Strong graphic patterns in 

classic shapes — thoroughly 
Mod, thoroughly modern. 

PHOTOGRAPHS BY MARI MAEDA AND YUJI OBOSHI

Clockwise from top left: 
Delvaux, QR57,876. Milly, 

QR1,448. Salvatore 
Ferragamo, QR8,190. 

Michino, QR4,550. Gucci, 
QR8,699. Valextra, QR9,464. 

Chanel, QR10,920. Pierre 
Hardy, QR4,349. 
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Market Watch

Messenger Bags
The ultimate carryall gets 

serious with supple leathers and 
fine stitching, cementing its 

status as the sportier briefcase. 

PHOTOGRAPHS BY MARI MAEDA AND YUJI OBOSHI

Clockwise from top left: 
Michael Kors, QR2,000. 

Bottega Veneta, QR12,775. 
Burberry, QR2,830. Loewe, 
QR7,260. Prada, QR12,600. 

Coach, QR2,550. Tod’s, 
QR7,900. Louis Vuitton, 

QR10,620.
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Above left: Paul Stuart coat, QR3,600, paulstuart.com. MHL by Margaret Howell sweater, QR950, margarethowell.co.
uk. Above right: Salvatore Ferragamo coat, QR33,500, ferragamo.com. Boglioli turtleneck,QR3,260, boglioli.it. 
Margaret Howell pants, QR2,260. PS by Paul Smith sneakers (worn throughout), QR930, paulsmith.co.uk. Falke socks, 
QR105, sockhopny.com.

The Piece

Dyed in the Wool
Classic American brands and 

runway designers alike prove the 
time-honored duffle coat  
needs little improvement. 

PHOTOGRAPHS BY JAMES ROBJANT     
STYLED BY JASON RIDER



33September-October 2016

LookoutThe Piece

Above: Burberry coat, QR9,475, us.burberry.com. Golden Goose Deluxe Brand sweater, QR1,075, 
goldengoosedeluxebrand.com. Prada pants. Right: Dries Van Noten coat, QR7,575 barneys.com. Topman 

Design jacket, QR1,095, and pants, QR655, topman.com. Golden Goose Deluxe Brand sweater. 
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Speak,’’ Gwen Stefani wore Urban Decay’s Gash, a color like dried blood on 
lace. Marilyn Manson became obsessed with Diva, a similar shade by MAC, 
which he mixed with black eyeliner. 

Whatever badness may have lain in these colors has been lost in fashion’s 
current ’90s revival, which seems to be lasting longer than the actual ’90s. We’re 
insensitive to red again, yet the new iterations of ‘‘gothic’’ lipstick, more velvety 
than matte, are named not for sins but for indulgences, and seem intended for 
hiding nothing worse than a third glass of pinot. Models at the fall 2016 Rodarte 
show wore a Nars shade of aubergine called Train Bleu, as in the Belle Époque 
train that went up the French Riviera, now the name of a restaurant at Gare de 
Lyon. A gorgeous new bullet from Bite Beauty that on me looks like shades of a 
sex bruise is called Nori, as in Japanese seaweed, and another that looks like a 
vial of venous blood is called Liquorice. A Lipstick Queen shade named Bête 
Noire promises, per the press release, a ‘‘warm, blackberry tone’’ with ‘‘no hint 
of goth.’’ The closest you can get to the suggestion of bad taste is Bruised Plum, a 
$52 lipstick by the absolute king of ’em, Tom Ford. 

But I can still go to Walgreens and pay $1.79 for Vamp It Up, an old-school 
tube of Wet ‘n’ Wild, worn by the goth girls of my youth. It’s the color of 
purple velvet in a black-walled nightclub and goes on like an oil pastel, and I 
rub it a little outside my lip line so my mouth doesn’t look too hard. I go to a 
downtown pizzeria wearing a black slip — not a slip dress, but a slip sans 
dress — and silver stilettos, which I take off to walk catlike along the curb of 

the sidewalk, pretending to be Maggie Cheung in ‘‘Irma Vep.’’ I 
ask a man at the bar what he thinks of my lipstick. He hadn’t 
thought anything, he claims. His insensitivities must be very 
developed. I appeal to the waiter, also a man, who says: ‘‘It looks 
really, really red.’’ It’s not red. Then again, he’s not wrong. 

‘‘INSENSITIVE TO RED,’’ A HEARTBREAKING PHRASE, is technically a 
description of early black-and-white film, which converted the colors of blood 
and red lipstick to black. Elsa Lanchester’s lips were painted redder than her 
auburn hair for 1935’s ‘‘The Bride of Frankenstein’’; the makeup artist on the 
film based her look on a 3,300-year-old bust of Nefertiti, who announced her 
power by blackening her eyes, reddening her lips and dyeing her nails with 
dark henna. But when Lanchester appeared on screen as the Bride — ‘‘She’s 
alive!’’ — her overdrawn mouth looked dark as hell: Et voilà, the modern 
gothic lip was born. Robert Smith of the Cure, whose lipstick emphasized not 
the Cupid’s bow but the corners of his mouth, giving him the moue of a 
dissatisfied cannibal, was said to inspire the almost-black ‘‘goth lip’’ of the 
1990s; he only, in fact, wore the ’60s designer Mary Quant’s Crimson Scorcher. 
But what are facts when it comes to what we see? Color depends on 
perception, and our perception, so dependent on lighting, changes over the 
years the way light does over the course of a day. Sometimes we’re 
desensitized to red, and so to get a look as fresh as red lipstick used to give, 
we turn to shades that look more like ink.

In 1994, the most iconic nail and then lip color of the decade, Chanel’s Vamp, 
was created from scratch: Cosmetics director Dominique Moncourtois layered 
black magic marker over models’ red nails and sealed it with gloss, apparently 
to make the polish pop in black-and-white photos (where red looks dark or 
dull, a blackened red looks bright). Editors loved it so much that Chanel made 
it a product, then a trend. ‘‘[S]ensing that women may use lipstick 
to evoke outlaw images that their workaday world won’t abide,’’ 
explained Elizabeth Wurtzel in her 1998 manifesto, ‘‘Bitch,’’ the 
beauty business took to naming shades after old ideas of the bad 
girl: Vixen; Wicked; Racy. In the 1995 video for No Doubt’s ‘‘Don’t 

DEEP PURPLE A model 
at Christian Dior’s fall 
ready-to-wear show, 

wearing a Dior lipstick in 
a shade called Poison.   

On Beauty

Kiss of Darkness
The latest iteration of the gothic lip is more nostalgic indulgence  

than rebellious statement. But it still has a defiant power. 

BY SARAH NICOLE PRICKETT 
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Jewelry

Into Temptation
For three little-known high jewelry designers, rare stones, exquisite craftsmanship 

and one-of-a-kind settings make for strong statements that are deeply personal. 

PHOTOGRAPHS BY ANTHONY COTSIFAS    STYLED BY HAIDEE FINDLAY-LEVIN

From left: brooch, 
QR10,200, earrings 

QR1,60,200, and brooch, 
QR12,750, Bergdorf 

Goodman. 

Luz Camino
‘‘The cosmos, the deep sea, the forest, an  

orchard, even roadside shrubs’’ inspire the 
Madrid-based Camino, who is in her early 70s. 

Her limited-edition pieces amplify the biological, 
recreating a bundle of rosebuds adorned  

with pink sapphires, a bubble brooch of glass  
and diamonds or a rockrose sprig in resin and 

garnets with a patinated bronze stem.
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JewelryQuality

All pieces price 
on request, 

suzannesyz.ch.

Suzanne Syz
During the 1980s in New York, Syz’s circle included  
Andy Warhol, Jean-Michel Basquiat and Francesco 

Clemente. Now in her early 60s and based in Geneva, she 
produces a mere 75 pieces a year, inflected with whimsical 

Pop. She often chooses titanium for her armatures  
because it’s lighter than silver or gold, and uses a cascade 

of stones, including orange sapphires and diamonds  
that she slices roughly, ‘‘like Parmesan cheese.’’ 
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All pieces price on 
request, Fred Leighton.

Lauren Adriana
Inspired by individual gems, Adriana, 30, builds  

a design around one in her head, and then, in her London 
studio, makes meticulous drawings and maquettes of 
each piece. In her bold, futuristic imagination, green 

tourmalines meet sapphires and diamonds in palm-frond 
earrings that evoke an artifact from an otherworldly 

culture, and rubellite and pink sapphires become what 
she dubs a ‘‘big raspberry swirl — a dollop of pink.’’ 
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At Attention
Rigid lines, tight corners and neat rows of buttons  

define the best of fall’s military-inspired wear.  

PHOTOGRAPHS BY MARK PECKMEZIAN    STYLED BY JASON RIDER

In Fashion

Hilfiger Collection 
coat, QR3,603, Boss 
sweater, QR1801, 
hugoboss.com. 
Versace skirt.

Quality
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Marni coat, QR9,464, 
marni.com. Pringle of 
Scotland sweater, 
QR2,002, brand.
pringlescotland.com. 
Versace skirt,  
us.versace.com. 
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In FashionQuality

Michael Kors 
Collection coat, 
QR14,541, and Michael 
Kors belt, QR283, 
michaelkors.com. 
Trademark sweater, 
QR1,084, trade-mark.
com. 
Opposite: Versace 
coat, QR13,813, and 
skirt. Golden Goose  
Deluxe Brand sweater,  
QR2,693, goldengoose 
deluxebrand.com. M
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The Thing
Part cloak, part exquisite body armor, this 

Boucheron capelet woven from 18-karat gold 
drapes around the shoulders like a jewel 
version of haute couture. The Art Deco-

inspired pattern, which took over 900 hours to 
hand-fabricate, is embroidered with more than 
800 round diamonds and clasped by a dangling 
pear-shaped citrine of 82 carats. Engineered to 

move with the body, this hybrid masterpiece 
conjures the bold glamour of the 1930s screen 

sirens and the technical wizardry of today. 
Price on request, boucheron.com. — NANCY HASS

PHOTOGRAPH BY SOPHIE TAJAN

Quality
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Wanderlust

In addition to an ancient wine culture, thermal baths and  
excellent food, Tbilisi, the capital of this former Soviet republic, 

is also an unlikely electronic music hub. Party on. 

BY GISELA WILLIAMS    PHOTOGRAPHS BY NATA ABASHIDZE-ROMANOVSKAYA

Georgia on My Mind

BACK WHEN GEORGIA — a country bordered by the Black 
Sea and the Caucasus Mountains — was behind the Iron 
Curtain, it was fancied the California of the U.S.S.R. Slight-
ly smaller in size than South Carolina, but with impres-
sively diverse terrain, this fertile country had a reputation 
for producing exceptional fruits and vegetables, superb 
wines and talented filmmakers. ‘‘When I was studying in 

Leningrad in the ’70s,’’ says Ambassador Ian C. Kelly, cur-
rently stationed in Georgia, ‘‘a group of us were taken to 
Tbilisi. Arriving there was like arriving in Oz — suddenly 
everything went from black and white to color.’’

The Georgia-born designer Demna Gvasalia lent a 
glamourized cool to the country last year when he was ap-
pointed the director of Balenciaga, but what’s increasingly 

A RIVER RUNS THROUGH 
IT Clockwise from top left: 
the Bridge of Peace, which 

is illuminated at night by 
1,208 LED lights, spans the 
Kura River from Rike Park 

to Old Tbilisi; Rooms Hotel, 
an artfully renovated 

publishing house; Cafe 
Littera’s trout carpaccio. 
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Arena Wanderlust

attracting visitors is Georgia’s gutsy little capital. Having survived 
civil war in the early ’90s, then a peaceful, pro-Western revolution in 
the aughts, Tbilisi has rebounded mightily, and newfound ambition is 
visible everywhere. You can see it on the leafy, Paris-style boulevards 
that parallel the Kura River, now spanned by Michele De Lucchi’s 
bow-shaped showpiece, the Bridge of Peace; in the proliferation of 
new restaurants featuring the country’s Persian- and Asian-inspired 
dishes; and in an electronic music scene that some say rivals Berlin’s. 
(Homophobia remains a serious issue, but the flood of young, interna-
tional tourists is increasing open-mindedness.) 

According to legend, Tbilisi was founded in the fifth century on 
thermal springs, and its cobbled streets are still scented by sulfur, 
though only a handful of the traditional bathhouses remain in the an-
cient neighborhood of Old Town. The city is a fanciful, often romantic 
hodgepodge of architectural influences that offers a brick-by-brick 
timeline of occupiers: Persians, Byzantines, Ottomans, Russians and 
Soviets. A medieval fortress looks out over Art Nouveau mansions, 
Brutalist monuments and the modern villas of billionaires, some 
floating above the city like U.F.O.s. 

The roots of the local cuisine stretch back almost as far, to the sixth 
century, when Tbilisi was a trade stop on the Silk Road. You can taste 

REST STOPS Clockwise 
from top: the lobby  

of the Writer’s House, home  
to Cafe Littera; the cafe’s 

elegant courtyard; peaceful 
Cafe Gallery, an unlikely 

late-night hub for the city’s 
techno scene; the work  

of the local contemporary 
artist Levan Chelidze. 
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the world in the local dishes; the more traditional flatbread is baked in 
clay ovens, similar to a tandoor, and khinkali, broth-filled dumplings, 
rival Hong Kong’s. Georgia’s grapes are even older — the oldest 
known location of cultivated vines is in the South Caucasus — and sev-
eral winemakers are bringing back and refining the 8,000-year-old 
kvevri method of production, which involves storing wine, often under-
ground, in clay vessels. The amber-hued wines in particular, made 
from fermenting white grapes with their skins, are gaining attention 
from international connoisseurs.  

You will not drink alone. Georgians have, it seems, a congenital 
need to party and all are welcome, particularly the robust. On a 
balmy Saturday afternoon, at the newly opened Khasheria, a restau-
rant across from the domes of the Royal Bath, Georgian socialites 
and artists, including the award-winning director Levan Koguashvi-
li, were sharing wine and chikhirtma, a ramen-like broth made with 
chicken, eggs, lime and mint. ‘‘Georgian cuisine is essentially refined 
hangover food,’’ says the chef and owner, Tekuna Gachechiladze. 
‘‘Most of this crowd will be back again tomorrow, drinking, singing 
and telling stories.’’  

SCENE STEALERS Clockwise from top 
left: a portrait of King Erekle II at 

Kakhelebi restaurant; St. Nicholas 
Church sits above Old Tbilisi, within the 

ruins of the fourth-century Narikala 
fortress; international labels on display 

at Chaos Concept Store; Vino 
Underground’s atmospheric arches; 

dilapidated charm in the neighborhood 
of Avlabari; the skateboard ramp at 

Chaos Concept Store.

STAY
Rooms Hotel Tbilisi’s first and only contemporary boutique 
property is located in the atmospheric neighborhood of Vera. 
A former publishing house reinvented as a 137-room hotel  
in 2014, Rooms’s eclectic public spaces are reminiscent of 
Soho House, from the cozy main lounge (velvet couches,  
fireplace) to the wooden tables and pine green walls of the 
airy, open-kitchen restaurant. Suites include  subway-tiled 
bathrooms and vintage telephones. The  ambitious Adjara 
Group, the team behind Rooms, has multiple projects in the 
works, including Fabrika, a soon-to-open, next-generation 
youth hostel that will include an art-residency program. 
roomshotels.com

EAT
Kakhelebi For a taste of authentic Georgian cuisine (includ-
ing khachapuri, the addictive eye-shaped cheese bread) you 
can’t do better than this celebrated family-owned restaurant, 
which grows its own produce in its garden. It isn’t far from the 
airport, which means that you can make it your first meal and 
your last. kakhelebi.ge

Cafe Littera American-trained chef Tekuna Gachechiladze 
opened this spot a year ago, with a menu that offers modern 
takes on classic Georgian dishes. Set in a walled garden be-
hind a majestic Art Deco mansion, there is no lovelier place 
for dining in Tbilisi — particularly at night, when the dozen or 
so tables, scattered among beds of crawling ivy, are lit by 
candles. 995-577-41-31-34 

Vino Underground Opened by eight of Georgia’s leading 
natural winemakers, tiny Vino Underground, with just a 
half-dozen tables, is always packed. (Seated at one table on 
a recent afternoon: the award-winning cookbook author 
Olia Hercules, researching Georgian wine regions.) The sub-
terranean bar and shop, with its low, arched stone ceilings, 
serves and sells a wide range of labels including artisanal cel-
lars unknown outside of Georgia. vinounderground.ge

SEE
Chaos Concept Store Around the corner from Rooms, this 
store offers fashion stylist Nini Nebieridze’s playful, curated 
mix of Georgian and international street style (printed 
bombers from GCDS, colorful trousers from House of Hol-
land, stylish shoes from Maryam Nassir Zadeh). Designed to 
feel more living room than retail space, there’s even a new 
cafe, the better to fuel your spree. chaosconceptstore.com 

Dry Bridge Flea Market Anyone can set up a blanket at this 
market, so the pickings are hit or miss. But when the goods 
are good, they’re very good. Depending on your definition of 
treasure, you are likely to find Soviet maps and posters, old 
coins, toy soldiers, amber necklaces, fur hats, vintage chil-
dren’s books and antique silverware. Open from sunrise to 
sunset every day, unless it rains. Dedaena Park.

Cafe Gallery International techno stars tend to play cavern-
ous clubs such as Bassiani. Homegrown talent, like Gogi Dzo-
dzuashvili of Post Industrial Boys and Tomma Chaladze, pre-
fer the more alternative vibe of this cozy cafe. The space 
turns into a bohemian, gay-friendly, 24-hour nightclub on 
weekends after midnight, with the night owls heading home 
just as the late morning crowd arrives. facebook.com/Cafe 
 Gallery- 114478562028184

Popiashvili Gvaberidze Window Project Tbilisi’s many 
grand historical institutions and museums are impressive 
and well maintained, but there are few platforms for con-
temporary art. This gallery, run by art instigators Irena Pop-
iashvili and Tamuna Gvaberidze, features the best of a small 
but thriving scene that includes photographer Marika 
 Asatiani and the sculptor Giorgi Khaniasvili. facebook.com/
Popiashvili-Gvaberidze-Window-Project-680290771999363

Culinary Backstreets The American expat journalist Paul Rim-
ple takes small groups on these lively, well-priced full-day 
tours exploring the city’s food stalls and markets. culinary 
backstreets.com/culinary-walks/tbilisi 
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For the past three decades, accomplished designer Ross 
Lovegrove’s organic language and commitment to technology, 

materials and form have led to creations displaying his instinctive 
and fearless, yet human and sensitive approach to design. 

BY NINA STARR     IMAGES COURTESY OF LOVEGROVE STUDIO

Sculptor of Technology

WELSH INDUSTRIAL DESIGNER Ross Lovegrove abhors super-
fluous designs and is a true advocate of an esthetic that combines 
depth and thoughtfulness while merging technologies and new 
materials. Dubbed “Captain Organic”, his human- and earth-centric 
works are inspired by the logic and beauty of nature and are in-
formed by a social and environmental consciousness, prominent 
examples being the Sony Walkman, Apple computers, the Liquid 
bench and table collection, KEF Muon loudspeaker, Narciso Rodri-
guez Essence perfume bottle, Zanotta Brasilia lounger and foot-

stool, leather luggage for Louis Vuitton, Ty Nant water bottle, Luce-
plan Solar Bud garden lamp and Swarovski Crystal Aerospace 
concept solar car. He participated in the Atelier de Nimes alongside 
Philippe Starck and Jean Nouvel, consulting for Cacharel, Louis 
Vuitton and Hermès, which he calls “a lovely time because I was 
the only one in Paris bridging the gap between luxury, ideas and 
art”, and his work has been exhibited in world-famous center for art 
and design, including the Museum of Modern Art in New York City, 
Center Pompidou in Paris and the Design Museum in London.

WHEN TECH MET TECHNIQUE
Welsh industrial designer Ross 
Lovegrove is a true advocate of 
an esthetic that combines depth 
and thoughtfulness while 
merging technologies and new 
materials. Here he is at his 
London studio.

Design Matters

Arena Qatar
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Lovegrove melds the best of the high-tech universe with 
the natural world and its principles of evolution and micro-
biology to create timeless forms that touch people’s souls. 
He says that design “must move you with a sense of 
uniqueness and otherworldliness. It must instantly touch 
your senses”. Pioneering the concept of organic essential-
ism, an instinctive approach to form creation where mass 
and material are reduced, he calls himself an “evolution-
ary designer who places his work in a sequence of pro-
gressive improvement and contemporary innovation”. His 
talent lies in his ability to see the bigger picture, contem-
plating the pressing issues of life and humanity while fo-
cusing on the intelligent use of resources and concepts of 
growth and lightness, to build refreshing designs that are 
a reflection of the times, yet serve as a link between past 
and future - essentially using minimal resources for maxi-
mum impact. His aim is to always be of the moment and to 
stay relevant, and everything he has designed could only 
have existed at the time it was made, not before. Over the 
years, the evolution of his purity of form has become in-
creasingly complex, facilitated by advancements in the 
digital realm.

He says, “Because I’m older and experienced, I offer a 
kind of wisdom. I’m good at assessing the bigger situation. 
I come in to companies and help them do things that they 
can’t do. A lot of people who work within organizations 
have jobs that they want to maintain, so it’s very difficult 
for them to push further than they can because it destabi-
lizes their own position, whereas 
I’m outside, so I work more as a 
sculptor of technology. I love the 
artistic dimension of life. When I 
start any new project, I have like 
a flash vision inside me and then 
I spend all my time trying to 
make that happen into reality, which can be quite frustrat-
ing because I’ve seen it in the first minute, but I have to 
wait a couple of years until that thing becomes real. As a 
designer, one can be open to pretty much designing any-
thing. I like the biodiversity that design gives me. I don’t 
see the difference really between redesigning a cham-
pagne bottle or designing the new Tesla because they’re 
both modern objects.”

When we meet, Lovegrove is in the midst of moving out 
of his Notting Hill studio in London where he has lived and 
worked for decades, and mentions possibilities of working 
in Los Angeles in high technology, Elon Musk, SpaceX and 
the Hyperloop, as well as in Asia, while keeping a base in 
London. “There’s a conflict because if you want to do busi-

‘I often feel frustrated by the 
impermanence of products and 

their disposability.’

FRESH PERSPECTIVES
Clockwise from top: 
DNA staircase at The 
Lovegrove Studio; Eye 
digital camera; Ridon 
carbon-fibre motocycle 
as seen from two 
different angles; the 
DNA Staircase as seen 
from the side; and as 
seen from the top.

ness, London is really heavyweight, really powerful,” he 
notes. “I could go out for a drink with the president of 
Sony one night, just give him a call and say, ‘Are you 
free?’ And if you look at everybody from Anish Kapoor to 
Norman Foster in the creative realm, they could live and 
work anywhere in the world, but they choose London be-
cause it’s difficult, and because it’s difficult, you raise your 
level. If you can survive in London, you can survive any-
where. I don’t do any work in Britain. I’m a chef in a 
restaurant that doesn’t have a kitchen because London 
doesn’t make anything; it basically manipulates money, 
it’s financial services. Do you go to the kitchen to cook or 
does the kitchen try and find you? So I work globally and I 
always have. I’m not going to give up London. I’m just 
going to restructure how I am there. Then I need some-

thing somewhere else, but it’s 
all dependent on what I want 
to be connected to, and I’m 
always somebody who wants 
to stay relevant to the times 
in which I live, and what op-
portunities come my way, so 

I’m very good at the business of design.”
Stemming from humble beginnings, Lovegrove speaks 

fondly of his naval officer father whom he qualifies as in-
telligent, dignified, highly decorated and blessed with the 
gift of life. “I grew up in an environment where I wasn’t 
given money, but I was given love,” he recalls. “I think 
there’s a connection between your name and your status. 
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THE SWEET LIFE 
Clockwise from top right:   

Moroso Supernatural Chair; KEF 
Muon Speakers; UFO atwork at 

Lille train station in 2012; Alpine 
Capsule; Cetacea chaise lounge.

graduated with a master’s degree in design 
from the Royal College of Art in London in 
1983. He went on to work for Frog Design in 
West Germany, then moved to Paris as a con-
sultant to Knoll International, creating the 
hugely successful Alessandri Office System. 
Returning to London in 1986, he has since 
masterminded projects for Airbus Industries, 
Kartell, Cappellini, Moroso, Artemide, Driade, 
Vitra, Herman Miller, Alias, Issey Miyake, 
Motorola, Biomega, TAG Heuer, Renault, 
Japan Airlines and Toyo Ito Architects.

An admirer of artists such as Jackson Pol-
lock, Henry Moore and Anish Kapoor, this 
three-dimensional thinker has a passion for 
sculpture and views himself as a sculptor and 
his works as pieces of art. He reveals, “I often 
feel frustrated by the impermanence of prod-
ucts and their disposability. I see everything 
that I do through the eyes of an artist or sculp-
tor whose commitment is total in creating 
forms, which change our state of being and 
awareness of space. Deep down, I am truly a 
sculptor at heart, but I see great value in shar-
ing this in the realm of industry and manufac-
ture – almost a form of accessible art that can 
be experienced by enlightened consumers.”

Friends with the late Pritzker Prize-win-
ning British architect Zaha Hadid, Lovegrove 
states, “It’s an incredible loss for the world 
because she had a way of driving through 
things. I’m an organic designer; Zaha was an 
organic architect. There was a deep affinity, 
and now that she’s passed, sadly that baton 
has passed a little bit towards me to try and 
push forward with form, but I don’t use gratu-
itous form. You can’t in industrial production 
because anything that you don’t need, which 
is extraneous, costs you money and actually 
creates problems. When you see an amazing 
product like an Apple phone, it has gone 
through certain levels of enquiry to find excel-
lence. There are probably only five or six in-
dustrial designers in the whole world who are 
at a level capable of going into that depth of 
refinement, so it’s a great time. It’s the time to 
be recognized finally as an industrial  
designer.”

Following his design of a limited-edition 
contemporary champagne sabre reviving a 
19th-century social ritual, Lovegrove’s second 
collaboration with Maison Mumm led to a 
revolutionary, disruptive and instantly-recog-
nisable new champagne bottle, the Mumm 
Grand Cordon, launched last April during the 
Paris edition of the Formula E all-electric 
racing series promoting clean energy and 
sustainability, of which Mumm is the Official 
Champagne Partner. Making over an icon of 
French luxury, he redefined its silhouette, 
while dramatically reducing the price of bottle 
production, as he believes it’s his job to in-
crease a company’s profitability as well. Pro-
posing an avant-garde design, the bottle has 
an unusually slender neck and its front label 

It’s a form of destiny. You’re chosen for your role. I grew up 
near the coast in Wales and I had a pretty lonely childhood be-
cause I felt different, I looked different, I thought differently and 
I spent all my time on my own walking by the sea, in nature. I 
was fascinated because you could pick up incredible pebbles 
and fossils from millions of years ago in the mud. So I’m always 
in this dialogue between the deep primordial human anthropo-
logical past and the spirit of the future and complete invention. I 
actually join those two. I used to think, 'why does a pebble al-
ways fit my hand?' It’s because it doesn’t fit me, I fit it. So I 
learnt that, just through quietude, science and thought. I need 
to be able to have a dialogue with myself before I ever have a 
dialogue with anybody else. It’s output, not input. All of the 
great discoveries of humanity were done pretty much sitting 
alone - that’s from Darwin to Newton and Einstein.” 

Born in Cardiff in 1958, Lovegrove studied cooking for six 
years with dreams of becoming a chef. When that didn’t work 
out, he put his reverence for materials and the manner in which 
objects and items are created and presented into design and 

Arena Qatar Design Matters
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has been replaced by the G.H. Mumm signature and eagle 
emblem silkscreened in gold directly on the glass. Further 
breaking with tradition, the signature red sash - the brain-
child of Mumm founder Georges Hermann Mumm in 1876, 
who had the idea of decorating selected champagnes with 
the red ribbon of the Légion d’Honneur, France’s highest 
civilian award - now appears in vermilion red lacquer 
wrapped around and scooped in the glass, perfectly embrac-
ing the bottle’s curve, in a true technological exploit.

“When I started to work on the design, I didn't disagree 
with it. But I fundamentally cannot understand why we glue 
a piece of paper onto a piece of glass,” he explains. “That’s 
not to say it’s wrong because Mumm has done that so 
beautifully, so it’s still relevant, but in my heart of hearts, 
I would prefer to find a new way to deal with that, a way 
of 'less is more'. How do you reduce the information on 
the bottle to give more to the client, to make it more 
recognizable? This is a visual thing, but I’m also interest-
ed in how you touch things, the tactility of everyday ob-
jects. When we first printed the bottles, it was without 
the date on, without this shape, and every time I picked 
it up, I wanted to put my thumb onto the red sash.” Up 
next is a second bottle for Mumm, which will benefit from 100 
grams of weight savings and use 80 percent recycled glass, 
as Lovegrove's embedding a new value system of sustain-
ability and ecology into an icon of luxury. He hopes it will 
serve as inspiration for other luxury groups. 

Lovegrove speaks about his work, “It’s incredible to grow 
up riding a bicycle and then end up designing a spaceship. 
Mine is the only profession you can do that because you get 
more relevant. You don’t retire, you get better. It’s the wis-
dom. I like the position of being a pollinator, so at any one 
time I can relate things. That’s the way you will grow these 
kinds of industries, by bringing in a mind that knows about 
other things. It’s not about that industry. It’s about how you 
make things and that’s why industrial design is becoming 
much more important because it knows about resources and 
materials, and that can go into architecture, cars or wherev-
er it needs to go.” 

The Centre Pompidou will honor him with a prestigious 
three-month-long solo exhibition in April 2017, and a whole 
world of possibilities awaits him. Whatever sphere it is, ev-
eryone wants him to be the first to design for them: he’s 
working with Facebook on its first product, with Lars Ras-
mussen who invented Google Maps on a start-up project out 
of London, on the next three years of cosmetics for Kiko, and 
is currently in talks with Aston Martin.

Showing off his entrepreneurial side, he’s in the process of 
launching a brand-new company dealing with sustainability 
and luxury, as well as looking at new ways of making objects 
in the 21st century. He elaborates, “What I’d like to do is I’d 
like to understand what means 'something special' to hu-
manity. Why do we focus in on certain objects? What is it 
that I can work on that deals with the beauty of objects, sus-
tainability, naturalness and how can I help companies rein-
vent themselves?”

       He says, “You can change the world through good 
values. It’s a chance for people to make an investment in 
something that’s meaningful.” 

KEY DESIGNS

Moroso Supernatural Chair - Formed from a single 
shell in polypropylene, the chair’s sinuous lines 
stretch out into space in a play of solids and voids. 
Similar to a perforated screen, the holes create cap-
tivating games of light and shade, like sunlight 
streaming through tree leaves. Versatile, light and 
durable, it can be stacked up to eight high.

KEF Muon Speaker - The two-meter tall curvaceous 
KEF Muon loudspeaker, made of super-formed alu-
minum, was inspired by the shape of sound waves 
and the abstract sculptures of Barbara Hepworth 
and Henry Moore, while boasting state-of-the-art 
audio technology for a flawless example of 21st-cen-
tury speaker design.

DNA Staircase - Bridging product design and archi-
tecture, the minimalist staircase displays the con-
vergence of beauty and logic, as inspired by natural 
forms. Made from fiberglass and unidirectional car-
bon through the high-tech process of bladder 
molding, it resembles a beautiful twisting skeleton 
structure.

TAG Heuer Professional Golf Watch - The super-slim 
and lightweight watch designed together with Tiger 
Woods provides absolute comfort with an ultra-flex-
ible, slide-proof rubber strap and a crown moved to 
nine o’clock, while its anti-shock design is able to 
absorb shocks 45 times greater than that received 
during a golf swing.

Swarovski Crystal Aerospace Concept Car - Fasci-
nated by the shape of cars developed from the 
Trans Australia Solar Car Race, Lovegrove’s concept 
car combines the intelligence of solar innovation 
with the optical, scientific arm of Swarovski to study 
the potential of using crystal to amplify light in a 
world where nature and technology unite with 
man’s search for ultimate performance and a sus-
tainable future.

Alpine Capsule - A prototype for 21st-century off-
grid living, the idea behind this sanctuary that’s half 
spaceship and half water droplet, is “open space/
open mind”, where being away from cities and in 
harmony with nature – but super-connected to cul-
tural portals and the information age – can offer 
health, tranquillity and imagination to people in a 
very sensual way.

Louisa Guinness Foliates Jewelery - Digitally de-
signed and manufactured using advanced 3D print-
ing technology, the limited-edition 18-carat gold 
rings were inspired by leaves and leaf structures 
with their highly-evolved shapes that exist to cap-
ture sunlight and rain. It appears as if the leaves of a 
tree or plant are unfolding in one’s hand, highlight-
ing the relationship between finger and leaf.

Liquid Collection - The Liquid Aluminum series has 
been created metaphorically, by stretching out a 
block of liquid aluminum to discover a trinity be-
tween material, mass and volume.

‘It’s incredible to grow up riding a 
bicycle and then end up 
designing a spaceship.’

FORM AND FUNCTION
Counter clockwise from top: Barrisol 

pavilion composed of honeycomb-shaped 
tiles at the Biennale Interieur 2014 in 

Belgium; Lovegrove with the sculptural 
case dedicated to the G H Mumm sabre; 

Renault Twin'z car; Biomega Bamboo 
bicycle; Issey Miyake Hu watch
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IN HIS GRIB series of sculptures, French conceptual artist 
Bernar Venet bends steel to suit his short-lived whims. The tough 
metal melts and molds itself along his feverish scribbles; 
however his artistic voice is one that defies staying inside a line. 
His brand of concrete art ruthlessly subverts the natural world 
and creates a new lexicon. In an earlier interview Venet once 
said, “The world is intrinsically devoid of meaning, foundation 
and finality, so how could it be any different for art?” 

“No one can define what art is and what its goals are,” Venet 
tells us now. “The concept of art is an open one. We have to 
constantly be prepared for new creations, new entities which will 
contribute to extending this category called aesthetics. The 
paradox is that in order to make art one must each time move 
beyond the domain of art.” 

It is in this pursuit that he turned to the rigid language of 
mathematics to flesh out more intangible concepts. “I don’t use 
mathematics as a substitute for other artistic models. I use it 

Arena Qatar

because in addition to the particularities attributed to it, it is a 
way of enriching the artistic sphere with a different approach to 
the world and possible mental phenomena.” 

In the New York of the late 1960s, in the throes of what Venet 
calls his “so-called ‘conceptual’ period”, he sought to take the 
position of monosemic symbols of mathematics to extremes. 
Even today, he says, with his sculptures he draws upon the 
extension of that basic concept. “My objective is to limit the 
interpretational possibilities to ensure that my work is perceived 
in its actual physical reality,” he says; a “real object in a real 
world”. So much so that his sculptures all have their dimensions 
engraved on the material in order to explain more precisely the 
very nature of the work being presented to the viewer. 

At the entrance to Custot Gallery Dubai, where Venet’s solo 
exhibition has just concluded, a monumental Corten steel, 6.45 
meter-high Arc sculpture was installed. It was to be a foretaste of 
his new and recent steel sculptures from the Arc, Indeterminate 

On Art

Bernar Venet talks about some of the work 
featured in his first solo show in the Middle East, 

an exercise of opening the artistic field to new 
visually and conceptually original statements.

 BY AYSWARYA MURTHY

Fluid Steel

STEELY MEANING
French conceptual 
artist Bernar Venet; 
right: a sculpture 
from the Angles 
series IM
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line, GRIB and Angle series. Within the correct context, however, 
the Arc takes on new meaning. The Arcs (85.8˚ Arc x 16) that 
were exhibited on the Place d’Armes in Versailles in 2011 were 
much bigger and measured 22 meters high. Size and location 
were boiled down to a science. “These works looked down on the 
statue of Louis XIV on 
horseback. Jean-Jacques 
Aillagon, who invited me to 
exhibit at Versailles, 
suggested the Place d’Armes 
just at the entrance to the 
chateau. In this position, the 
work has two possible 
readings: from the town, the 
sixteen conceptual curves 
enclose Louis XIV’s view 
and participate in the general perspective of the chateau; from 
the castle gates, they hold Versailles in their embrace,” he says. 

Venet is considered one of the pioneers of the conceptual art 
movement. When he arrived in New York in the 1960s, he “wasn’t 
totally unknown” but it was difficult for a French artist to make a 
name for themselves over there, he says. New York, however, 
delivered in full, both a muse and an artistic clique. Inspired by 
the thin aluminium bars which he purchased in New York’s Canal 
Street, steel became his material of choice, replacing wood reliefs 
which were “beginning to take ever larger dimensions and leave 
the wall behind”.

Steel, Venet found, was the ideal material for creating his 
sculptures. The corten steel he uses, when rolled, picks up a 
certain amount of chromium, zinc and copper, which gives it a 
distinctive reddish appearance. “Rusted steel evinces the 
weathering effects of its surroundings while keeping all the 
nobility of the material. The color of rust is a beautiful one that 
makes for a perfect contrast in a natural environment,” Venet 
claims. 

In New York he forged lifelong friendships with fellow artists, 
who, like him, were experimenting with minimalism. Collectively, 
their first tentative forms of expression in this space created a 
new wave of aesthetics that went on to transform art and design. 

“I had the opportunity to meet Sol LeWitt, Dan Flavin, Leo 
Castelli and then, bit by bit, I became part of that community. I 
must say that results came very quickly,” he says. From 1968, he 
began to be invited to participate in exhibitions — with Paula 
Cooper, Leo Castelli and Virginia Dwan — and had his work 
exhibited internationally in Dusseldorf at “Prospect”. In 1971, he 
had a retrospective exhibition in New York. “My notoriety in 
France and Germany came as a result of my reputation in the 
United States,” he says. “It would be wrong to say that I am 
better known in the United States than in France, but my market 
is much stronger in the US. However I haven’t done anything to 
develop it in France; for example, I don’t exhibit in galleries 
there.”

However, it was on French soil that he chose to lovingly create 
a project spanning 25 years and dozens of iconic artists. Opened 
in the summer of 2014, the four-hectare estate was once the site of 
an abandoned factory and 15th-century watermill and is now the 
Venet Foundation, which includes a sculpture park and galleries 
housing Venet’s historical and recent creations, in addition to his 
personal collection. 

Soon steel became his material of 
choice, replacing wood reliefs which 
were “beginning to take ever larger 

dimensions and leave the wall behind”.

METALLIC PLAY
Below: Bernar Venet, 79.5° Arc x 9, 2009; right: 
Bernar Venet, Disorder - Acute Angles, 2016 
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The painting Homage to Al-Khawarizmi n02 
is part of the Saturation series that was 
exhibited at the Venice Biennale in 2013 and 
it made a reappearance in Dubai. Through 
Al-Khawarizmi, Venet pays tribute to Arabic 
culture, and its influence on science, partic-
ularly in mathematics and medicine. Born in 
783, Al-Khawarizmi was one of the most 
famous Arab-speaking mathematicians of 
his day and of Arab-Islamic civilization in 
general. Al-Khawarizmi wrote many works, 
including a short text around 820 on arith-
metic in which he explained the use of the 
new Indian numerals and positional nota-
tion, perfectly understanding and advanc-
ing the use of zero. The name of this famous 
scholar was translated into Latin and even-
tually gave us the term, 'algorithm'.  

‘ I’m looking rather to convey knowledge, that is, to 
convey ideas that are partly my own but which are also 

the ideas of artists of my generation, a form of thinking I 
belong to and in which I am looking to show my 

differences and the specific originality of my work.’

FRAMING THE SCENE
Right: The Venet Foundation in 
Le Muy; below: the Arcs (85.8˚ 
Arc x 16) exhibited on the Place 
d’Armes in Versailles in 2011
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It includes a 100-piece collection of conceptual and 
minimal art spanning half a decade and by 80 artists, 
including works by Roy Lichtenstein, Man Ray, 
Marcel Duchamp, Richard Serra, François Morellet, 
Carl Andre, Andy Warhol, Richard Prince, Jeff 
Koons and Damien Hirst. The site was developed 
under the influence of the minimalist artist Donald 
Judd and features a chapel designed by Frank Stella. 
Venet’s own numerous large pieces sit in the 
company of works by fellow post-war and 
contemporary art giants such as Sol LeWitt, Carl 
Andre, Jean Tinguely, On Kawara, Ellsworth Kelly, 
Arman, Robert Indiana and Dan Flavin. “The 
collection is an extremely personal one,” he says, “as 
I was often trading my own works for those on view 
after moving to New York in 1967 and falling in with 
this group of artists who shaped conceptual art 
practice. Artists like Judd and LeWitt, whose works 
now fetch hundreds of thousands of dollars at 
auction, were little known at the time, and we were 
simply friends. Our works had no commercial value. 
We produced more than we sold.”
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The Venet Foundation is only open from June 
through September, by appointment, twice a 
week, when visitors can view works on the prop-
erty and a temporary show in one of the two large 
exhibition spaces on the grounds. This summer’s 
showcase is “James Turrell - Inspire the light”, 
which unveiled two new permanent installations 
by this master of light and land art. The first one, 
“Skyspace” — Elliptic, Eclipatic (2016) — is a long-
term artwork which, as with Turrell’s other “Skys-
paces”, manages to somehow harness the beauty 
of the sky. The second, Prana (2016) is a light 
work inside a hermetically sealed space with no 
exterior light but for a red rectangle.

The GRIB series is an extension of the Indeterminate Lines, which Venet began 
displaying as reliefs between 1979 and 1983. The 1.5-inch steel plates are torch-
cut, a technique that adds to the unpredictable nature of “scribbles” and gives 
these works a rougher character that is less elegant and accessible than their 
relief predecessors. The GRIBs act as living drawings that are physically trans-
ferred from 2D drawings to 3D steel structures, which are then mounted on the 
wall. “The movement of the hand in their creation is vital, as the shape is entirely 
dictated by the short time in which I randomly put pen to paper, acknowledging 
the power of gesture itself as meaningful.”

“My personal collection is composed of 
custom pieces that recall memories of 
friendships between struggling artists. For 
example, François Morellet created a neon 
work from the letters of my name. César 
compressed my old car into a sculpture. 
Arman created a personalized translucent 
trashcan filled with non-perishables.”

And it is this chorus of talent that 
accompanies Venet in spirit wherever he 
goes. His Dubai adventure is not aimed at 
conquering new markets, he says. “Every 
artist wants to see their works shown in 
different countries and to an ever-larger 
audience. But I’m looking rather to convey 
knowledge, that is, to convey ideas that are 
partly my own but which are also the ideas of 
artists of my generation, a form of thinking I 
belong to and in which I am looking to show 
my differences and the specific originality of 
my work.” To be represented in Dubai, which 
in its formidable dynamism has been able to 
develop an innovative architecture that is 
exceptional in terms of quality, is an 
immense privilege and a challenge he’d love 
to tackle. 

Bernar Venet's show exhibition is on at the 
Custot Gallery Dubai until November 30. 
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YOU HOLD ALOFT the broad sword and, in the flicker of the 
dungeon’s torch light, it gleams with the promise of a glorious 
battle. Dead ahead lies the greatest enemy you will ever face. The 
fell beast has plagued the realm for too long; and with blood and 
fire, you will bring deliverance. 

The 'epicness' of this moment is consolidated by a background 
stimulus that barely registers (you are, after all, in the throes of 
'battle rage') — the music. And more often than not, says Eimear 
Noone, this is orchestra music. We somehow tend to think of 
video game music as brand new. But Eimear has been composing 
video game music for close to two decades now (her first game 
was Metal Gear Solid in 1998) and Video Games Live (VGL), the 
touring symphonic show that she conducts, has been on the road 
for over 14 years. Created by noted video game composer and 
musician Tommy Tallarico, VGL consists of some of the most 
memorable video game music, from such titles as Legend of 

Zelda, Halo, Final Fantasy, World of Warcraft, Reaper of Souls, 
Diablo, God of War and more, and is performed by a live 
orchestra and with video footage, synchronized lighting, effects 
and interactive elements. It’s more of a rock concert than 
anything else, Eimear says.

“When I am at a great performance of Brahms Symphony, I 
want to stand up, hoot and holler and go crazy. But I feel like I 
can’t, and so I don’t.” But at VGL, the experience is entirely 
different. “The sense of elitism associated with symphonic music 
is going away because of shows like VGL where a young audience 
comes out to listen. They are allowed to shout their approval, 
even become part of the show. Fans show up in cosplay, in 
T-shirts, in three-piece suits with Triforce cufflinks and night 
elf-inspired ball gowns.” 

The video game fan is a unique, passionate breed. And in this 
world, Eimear is treated like a rockstar. For many of the fans, 

Musical Notes

Many orchestras around the world are struggling, says Eimear 
Noone, composer and conductor extraordinaire. But more 
people are listening to orchestral music today, than ever in 

history, through a very unlikely medium — video games.

 BY AYSWARYA MURTHY

Sonic Architect 

CONNECTING WITH 
THE CLASSICS
"Orchestra music is 
fun" - that's the 
message of this new 
movement. Eimear 
Noone recently 
swapped the 
conductor’s black 
jacket for a new 
look, one that’s 
never been seen on 
the podium, 
resplendent in 
leather, layers and 
ruffles.
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watching a ‘behind-the-scenes’ performance of the music that 
they love, is a new and eye-opening experience and it has a 
powerful psychological effect in breaking preconceptions about 
classical music. 

“Often at these events, gamers end up meeting people they 
have known for a long time online.  A lot of minority groups have 
found ‘their people’ inside of video games and many fans who 
aren’t able-bodied are able to escape into these worlds where 
they have the same abilities as everyone else. I have had a lot of 
people come up to us and tell us they were in tears when we 
played something from Kingdom Hearts, for example”. 

Like Zelda Williams, who is famously named after the video 
game that her dad, Robin Williams, loved so much.  “After a show, 
Zelda told me how her dad played the game with her mom when 
she was pregnant and when Zelda grew up, she and her father 
used to play together all the time. This is her story and I have 
heard that story hundreds of times. Often people playing these 

games might be 
trying to escape 
difficult times and so 
the music has such 
an emotional effect 
on them. Music is, 
after all, very 
powerful in 
conjuring up 
memories.” 

Not only for the 
audience but for those on stage as well. “There is a piece I 
composed for Warlords of Draenor that is very meaningful to me. 
We will be performing it here in Doha. It’s called ‘Malach, Angel 
Messenger’. Malach is an angel who can bring a message directly 
to the ears of God and I wrote it for my first son, who we lost two 
weeks before he was born. As a privileged artist, I think it’s also 
my job to let my fans know that if they are going through 
something devastating, they are not alone.” 
“Orchestra music is fun!” says Eimear. “When Mozart was 
writing his opera buffa (or the buffoon’s opera), he was having 

fun. And now we 
hold it in such 
reverence — as it 
should because it’s 
genius. I have 
always felt this way 
about classical 
music. The classics 
were never meant to 
be staid, dull and 
boring.”

 That is the larger 
goal of this 
‘movement’. To tell 
listeners to not be 
afraid. And it begins 
with people like 
Eimear who, when 
on stage, 

demonstrate their passion for the music but at the same time 
don’t take themselves too seriously. She recently swapped the 
conductor’s black jacket for a new look, one that’s never been 
seen on the podium, she says. “I can’t be the maestro with the big 
hair and the tails. I have to be myself. I am a stubborn Irish 
woman, and can’t be anything else.” 

And so she stands in the middle of the stage, clad in ruffles and 
leather, layers and red, and with every fervent wave of her baton, 
she gives the audience the license to be themselves, to not be 
self-conscious. 

“My own personal philosophy is to take away the elitism. 
There is no room for the maestro myth. It turns people off. 
Whether I am conducting the classics like Mozart or Stravinsky 
or even my own scores, I want people to be part of it, not just 
observe from outside. That’s why Tommy often attaches a GoPro 
camera to my music stand. The audience doesn’t necessarily 
understand conducting but they can see the music in my hands. 

‘My own personal philosophy is to 
take away the elitism. There is no 

room for the maestro myth. It turns 
people off.’

ENRICHING VIRTUAL WORLDS
Clockwise from below: Eimear Noone in Doha for 
Video Games Live, performed by the Qatar 
Philharmonic Orchestra; A fan art with Noone 
standing beside Link, the hero of Legend of Zelda; 
screenshots from Warlords of Draenor, Metal Gear 
Solid and Legend of Zelda, for all of which Noone 
has created stunning compositions.
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They can be part of the communication between me and the 
orchestra, the secret language of eye contact and baton twirls.” 

VGL tours extensively — Eimear has come to Doha from Kuala 
Lumpur, before which she was touring with VGL in Mexico and the 
United States. She will go on to China, Germany, the UK, Austria, 
Switzerland and more. In each city, they work with a local orchestra. 
Many are unaware of the rich orchestral music that is created for 
video games, and still think in terms of 8-bit sound designs.  
In Doha, VGL collaborated with the Qatar Philharmonic Orchestra. 
And Eimear is very excited to work with the musicians. 

“Our world is small and friends from San Francisco and Paris have 
told me how I will love the orchestra. Normally I get only one or two 
days to rehearse with the orchestra before the show. This time we have 
four days and, I hear, an amazing new orchestra recording studio.”

This type of local outsourcing to orchestras has given Eimear the 
opportunity to conduct some amazing orchestras like the Royal 
Philharmonic Orchestra, Philadelphia Orchestra, National Symphony 
Orchestra, to perform at prestigious venues like Madison Square 
Garden, Sydney Opera House, Kennedy Center and record at studios 
like Capitol Records, Abbey Road and even Skywalker Ranch. Such 
collaborations have introduced a whole new audience to the music: 

“Parents who couldn’t believe their kids asked to be taken to this 
concert; season ticket holders who have never played a video game in 
their life and came along because they had the night off. They’d have 
no idea what was in store for them but they invariably end up loving 
the show. And why not? It’s entertaining, gripping and the audio-
visual experience is stunning.” 

The tour has been insightful for Eimear as well. “We have traveled 
so much and have learnt that a musician’s heart in every city in the 
world is the same. We don’t have cultural boundaries when we are 
together. Our motivation is always to seek truth through music.” And 
funnily enough, she says they also have the same types of 
personalities — brass players, woodwind players, string players, 
percussionists. I am not going to tell you what those traits are. They 
know!” she laughs. “So it doesn’t matter if the orchestra is from Qatar 
or Ireland or China — a brass section is a brass section. It’s its own 
biosphere.” 

Eimear’s first game score came by accident. “My friends and I were 
brought in to sing and help arrange some choir parts. I didn’t even 
know what I was working on. You know how notoriously secretive the 
gaming industry is.  But it was fun and we got paid 60 pounds. Months 
later my brother calls me and says he is sitting with his friends 
playing MGS and my name was in the credits. That’s the first I had 
heard of it.” 

Today, Eimear says she is very spoiled at Blizzard Entertainment. 
“The people I work with are like family. We have really high 

standards and are constantly challenging each other. It’s serious work 
but we have so much fun doing it. Russell Brower, the audio director 
at Blizzard, is the kind of guy every composer dreams of having as 
their mentor,” she says. “Russell always tells me, 'take me on a 
journey and tell me a story'. That’s the best direction you can possible 
be get. This is a collaborative medium, where we work with designers, 
developers, great visual storytellers.”

These artists create entire worlds for which they need a deep sonic 
identities and the orchestra, the most multi-faceted music machine is 
the best man for the job. “Ethnic instruments from every culture 
imaginable, solo vocals, chorus - I can ask for anything and if I feel 
that’s what I need to support the art, I will get it at Blizzard. We 
composers are like kids in a  
candy store.”

 “Sometimes the cinematics change so much that we are given a 
combination of fully rendered animation and sketches — that are 
almost like flipbooks — to work with. But we did something very 
interesting for Warlords of Draenor that is the envy of every 
composer I tell this to. Blizzard is great at fostering individual talent 
which somehow becomes cohesive. They do it all the time with their 
artists and Russell had the idea of  letting composers do some 
exploratory work. We were all given game art — fully colorized 
worlds, characters and lore — and told to create a soundscape on a 
visceral level. I surrounded myself with these gorgeous visuals and 
it’s so inspiring. You’d have to be dead inside as a composer for it to 
not bring something forth.” 

Video game music as an artform refuses to be ignored anymore. It 
is being nominated for and is winning awards. Instrumental groups 
who specialize in doing their own arrangements of famous themes are 
starting to cover video game music. The whole genre is finally being 
recognized because it has become too important. “

I’d hazard a guess that there is more orchestra music recorded for 
video games than anything else - be it classical music or films,” 
Eimear says. 

“This is program music for the era of classical and post-classical 
romanticism. This is absolutely commissioned for the specific scene 
and it tells you a complete story, even if you don’t have the visuals. 
This is true for movies as well but in films, you have to be careful 
about how the music treats the dialogue or the character; how much 
about the story you want to give away. In video games, we are 
describing whole worlds that our characters are traversing through. 
We get to be more expansive, thematic. Video game directors are not 
scared that a big musical theme will take away from the cinematics 
that set up the story of the game or game itself. And when you bring 
them to the stage, we find that these pieces of music can exist outside 
of the game and by themselves.” 

As a conductor, it helps that Eimear 
knows many of the styles and musical 
personas of the video game composers 
so well. If the classical music community 
is niche, those in the subset involved in 
the gaming industry are practically on 
first-name terms. Over the course of 
working for Blizzard Entertainment, 
Eimear has clocked in hundreds of 
recording hours in the studio with her 
colleagues. “We have all stood in the 
wings and watched each other perform 
at Game Developers Conference, 
Gamescom, E3.” 
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 FiVe or  
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THiNgs  
i Didn’t

KNow
ABout

BRad
PiTt by

MArlon  
JAmes   

1. BRAD PITT IS A PLANT MURDERER. The worst kind, 
too. The kind who lets a plant starve to death. The evi-
dence, at two opposing corners of his office in Beverly 
Hills; skeletal remnants that long gave up hope of ever be-
ing watered. He’s been away for 10 months, he says. An ex-
planation, if not exactly an excuse. Regardless, I vow to 
expose his plant-murdering ways because the American 
public deserves to know, and besides, at 52 one should take 
whatever notoriety one can get.

I’m at Plan B, the film production company Pitt co-found-
ed in 2001 and now owns, and I’ve decided to impress him 
with my knowledge of architecture, something he learned 
about while helping to rebuild the Lower Ninth Ward in the 
aftermath of Hurricane Katrina. I figured I’d introduce him 
to Shigeru Ban, famous for his Cardboard Cathedral in 
Christchurch, New Zealand, and other disaster-relief proj-
ects around the world. But there, sitting on Pitt’s bookshelf, 
is an entire monograph of his work. 

Near his record player are Joe Strummer’s albums with 
the Mescaleros, not a surprise, but also rare books on 

fringe culture, including Danny Lyon’s ‘‘The Bikeriders,’’ 
which are. This is a revelation not because Pitt is a mega-
star, which can lead to a certain out-of-touchness, but be-
cause he’s a father, and the first thing that goes after hav-
ing kids is coolness. The first thing that comes are jorts. So 
when he gets up to shake my hand — dressed in a white 
T-shirt, white jeans and a white fedora — he seems more 
like the Dude than a dad.

2. BRAD PITT KNOWS MONEY CAN’T BUY HAPPINESS. 
‘‘War Machine,’’ one of his two new films out this fall, is 
based on ‘‘The Operators,’’ Michael Hasting’s blistering 
account of U.S. military command, their occasionally 
reckless maneuvers and the political blowback that hap-
pened when a certain decorated general — played by Pitt 
— let his guard way, way down. (The other movie is Rob-
ert Zemeckis’s romantic assassination thriller ‘‘Allied,’’ 
also based on actual events.) ‘‘It’s a satire on the decision 
makers who end up sending our young men and women to 
war,’’ he says. ‘‘It’s about the absurdity of the process, the 

PHOTOGRAPHS BY CRAIG MCDEAN   
STYLED BY JASON RIDER
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machinery itself, the self-interest involved — and it’s in-
sanely funny, until it’s not.’’

Discussing the thin line between tragedy and comedy 
leads us to talking about sadness and happiness in general, 
which then leads Pitt to an observation: During his frequent 
travels around the world he has encountered many people 
who seem to have no cause for happiness — and yet it’s 
those very people, those in the most dire circumstances, 
who somehow manage to appear the most content. It is 
why, he says, people like him — people with money and time 
— feel so compelled to change those circumstances. Which 
isn’t always a good thing, and he knows it. ‘‘I’ve gone into 
areas of third-world countries where people have suffered 
the most, but those people always seem to have the biggest 
laugh,’’ he says. As a Jamaican native who has witnessed 
quite a few third-world missions, I tell him that sometimes 
our biggest laugh is directed at foreign do-gooders who re-
ally have no idea how to fix our problems. ‘‘I’ve been one of 
those at times,’’ he admits. ‘‘But you’ve got to start some-
where. You start with your best intentions, understanding 
the world as you do. And then you get in and you see that it’s 
much more complicated than you could possibly imagine. 
Our failings in foreign policy have always been to think that 
we can place our ideas on another culture, while not really 
understanding the other culture.’’

3. BRAD PITT IS VERY AWARE OF YOUR OPINION OF CE-
LEBRITY OPINIONS. But one of the reasons I agreed to 
this interview was to do more than remind the world that, 
aw shucks, he’s just a regular guy. Such a thing would be 
ridiculous, anyway: A Google search of his name yields 
roughly 45 million results; nearly 10 million pop up for 
‘‘Brad Pit’’ alone. This is, after all, the guy who as a seduc-
tive thief in ‘‘Thelma & Louise’’ proved there’s no such 
thing as a small part. Someone once famously said that he 
is a character actor trapped in a leading man’s body, which 
is true, but he’s also the last real movie star to come out of 
Hollywood. I don’t ask him if he likes to puzzle over his 
kids’ homework.

Instead I ask him about Brexit. ‘‘Man, I never thought 
that would happen. Same way I can’t bring myself to think 
that Trump will be in charge. In the simplest terms, what 
brings us together is good, and what separates us is bad. 

We have this great line in ‘The Big Short,’ ’’ he says, refer-
ring to the Oscar-winning film about the global financial 
crisis of 2008, which he produced. ‘‘When things are going 
wrong and we can’t find the reason for it, we just start 
creating enemies.’’ I mention that when creating those 
enemies, we often look no further than what’s right in 
front of us. Gays, for example. ‘‘Or illegal immigrants,’’ he 
says. He keeps wondering aloud about this, not because 
he’s all that interested in extremism, bigotry, religiosity 
and fear as part of an actual pathology — or Trump sup-
porters and the religious right, for that matter — but be-
cause in another version of this story, where the movie 
star thing hadn’t clicked and he remained stuck in his 
home state, that could have been his fate. ‘‘Coming from 
Oklahoma, southern Missouri, which leans more toward a 
Trump voice, I try to understand it.’’

‘‘It seems that the people who suffer the most end up 
betting for the party that would hurt them,’’ he goes on. 
‘‘And so I try to understand where they’re coming from.’’ 
When I suggest that money has a lot to do with it — Bel-
gium supporting Tutsi control over the Hutus, and building 
resentment, prompted genocide — he agrees. But a recent 
conversation he had with a scholar from the Brookings In-
stitution, the Washington, D.C. think tank, sparked a differ-
ent view, one where the cause of strife can’t be explained 
by simple economics. ‘‘You gotta understand,’’ he says, 
‘‘that it’s also in our DNA. Most Americans don’t have time 
to watch CNN and Fox and Al Jazeera. They’re trying to 
make the rent, get the kids fed, they’re tired when they get 
home and they want to forget about everything. And so 
suddenly when this voice comes in — and it doesn’t have to 
be a voice of substance — saying he’s fed up with all of this, 
that’s the part that hooks into the DNA.’’ 

A fair point to consider, that our social behaviors, prej-
udices and even the mental process of who we choose to 
love or hate is rooted in biology, but how does this con-
vince people to actually buy what Trump is selling? 
‘‘What I’m most hopeful about is that we’re a global 
neighborhood now, and we start to understand each other 
more and more — and yet, you see this reactionary push 
for isolation and separation again.’’ Pitt shrugs, and says 
that he thinks a lot of people feel alone, and on a certain 
level, again because of his background, he knows what 

As a Jamaican  
native, I tell 

Pitt that sometimes 
our biggest laugh  

is directed at  
foreign do-gooders.  

‘I’ve been one of  
those at times,’ he 

admits. ‘But  
you’ve got to start 

somewhere.’
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that’s like. ‘‘A Trump supporter is fighting against just 
about everything,’’ he says. ‘‘What does he even mean, 
take our country back? Would someone please explain 
that to me?’’ Pitt looks at me, impish and totally serious at 
the same time. ‘‘Where’d it go?’’

4. BRAD PITT AND I AGREE ABOUT MEL GIBSON. Like 
his friend and ‘‘Inglourious Basterds’’ director Quentin 
Tarantino, Pitt’s scholarship in the craft of the medium has 
mostly been the medium itself. More than that, film was 
for him a window into the world. ‘‘Movies were a way out,’’ 
he says. ‘‘If you live in a vacuum and suddenly you’re ex-
posed to the world, you’re exposed to other cultures. And 
remember, this was pre-internet. This was the only lens 
that could show me how a kid in Brooklyn lived, a kid in 
Ireland, a kid in Africa.’’ 

On the topic of exotic worlds, he mentions a film he’d 
like to make about Pontius Pilate, mostly because the 
script, which focuses on a mediocre Roman official stuck 
in the middle of nowhere with difficult people he doesn’t 
like, makes him smile. Jesus doesn’t get much screen time. 
‘‘It certainly won’t be for the ‘Passion’ crowd,’’ he says, 
which reminds me that Mel Gibson’s torture-porn epic is 
one of the things that drove me out of the church. Pitt 
bursts into laughter. ‘‘I felt like I was just watching an L. 
Ron Hubbard propaganda film.’’

Xenu aside, Gibson movies typically do one thing really 
well: violence. ‘‘Oh, extremely well,’’ Pitt says. ‘‘ ‘Apoca-
lypto’ is a great film.’’

5. BRAD PITT’S ‘‘I’M GETTING OLD’’ JOKE IS BETTER 
THAN YOURS. It’s easy to forget that the man is 52 — if 
anything he’s too skinny — but his children’s interest in rel-
ics from the past regularly drives home the point. One of 
his daughters, for example, loves cassette tapes the way 

someone Pitt’s age might have a fondness for the gramo-
phone, or making his own daguerreotype. He’s also re-
minded of his age on set. ‘‘When I was making a World War 
II movie called ‘Fury,’ we did this boot camp for a week, 
and Logan Lerman, who was the youngest actor of the 
bunch — I think he was 21 — was given grunt detail. We 
gave him a watch and he had to keep track of how long it 
took us to eat and get in and out of our gear. One day he 
came to me and said the watch has stopped, and I said, 
‘You’ve just got to wind it.’ He came back literally 15 min-
utes later and said, ‘Wait, how do you wind it?’ ’’

6. MAYBE BRAD PITT IS A REGULAR GUY. The good thing 
about playing an interview slow and loose, especially when 
you’ve caught your subject on a free day, is that you can 
slide into the type of half-substantial, half-trivial conversa-
tion only possible with truly friendly people. Not to say that 
Pitt isn’t sometimes on his guard when it comes to discuss-
ing touchy subjects like income inequality and whitewash-
ing in Hollywood. But there’s a casual intimacy to the few 
hours we’ve spent together, shooting the breeze with a rap-
port so easy that I keep turning the recorder back on after I 
assume the interview is over; him talking about falling un-
der the spell of New Orleans, or being a ‘‘sucker for an un-
derdog story,’’ or how ‘‘Beasts of the Southern Wild’’ is an 
amazing film that broke his heart.

The bad thing about playing an interview slow and 
loose is that you’re never sure how to end it. So I keep 
hanging out at his office, touring the compound and over-
hearing him on the phone dealing with daddy business, 
when I realize I’m about to miss my flight. He orders me a 
car and walks me outside to the gate. It’s not until this mo-
ment, under the glare of the California sun, that I’m con-
fronted with the absurdity of standing next to Brad Pitt, on 
the side of the road, waiting for an Uber. 

I didn't do this 
interview to remind 
the world that he’s 
just a regular  
guy. Such a thing 
would be ridiculous, 
anyway: A Google 
search of his name 
yields roughly  
45 million results.
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Vintage shirt. Giorgio 
Armani pants. A.P.C. 
shoes, QR1,990, 
usonline.apc.fr. Hair by 
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Beauty & Grooming 
using cream pomade 
from Mess of Blues. 
Grooming by  
Jean Black. Set design  
by Piers Hanmer.
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NATURAL ORDER Opposite: Miranda Brooks in the garden she created for Anna Wintour on eastern Long Island. Above: near the house, 
clipped boxwood and a mown lawn meet one of many paths through long meadow grass, a signature of Brooks’s designs.  

Wild Eden
The most personal garden project of the English-born designer Miranda Brooks is the one she has 
been cultivating for the last 20 years for Anna Wintour, in which she honors nature by letting it in. 
BY PAGE DICKEY    PHOTOGRAPHS BY RICARDO LABOUGLE
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O
N THE WRONG SIDE of the high-
way to the Hamptons, in a mod-
est town unfashionably distant 
from the area’s white-sand 
beaches, a simple wooden farm 
gate gives onto a rough drive 
cobbled from dirt, sand and peb-
bles. It winds through wild cher-
ry trees in a meadow of high 
grass and ends in a small gravel 
court, walled in faded brick and 
covered in ramblers with soft 
pink muddled blooms. Peonies, 
which are often the last flowers 
to survive an abandoned gar-
den, and the self-sowing herb 
Angelica, grow haphazardly at 

the foot of the wall; weeds poke up through the stones on 
the ground. An old wood door cut into the wall is the only 
sign that you have arrived. 

‘‘The atmosphere starts here,’’ explains the highly 
sought-after garden designer Miranda Brooks, referring 
to the area beginning at the road and ending at this hum

THIS SIDE OF PARADISE From top: in the entry court, where guests park, Pheasant’s Eye narcissus blooms at the foot of the wall in spring, before the Cecile Brunner roses overhead  
come into flower; a twig gate amid boxwood clouds leads to the pool. Opposite: Francis E. Lester roses on rustic trellises flanking a path that meanders between the old and new house.
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ble mouse-house-shaped door, a scene that feels magical, 
almost inevitable, and hardly designed at all. It is not a 
scene that one might expect as the entry to the home of a 
client such as Anna Wintour, well-known for her rather 
controlled persona. 

But Anna Wintour at home on summer days is perhaps 
not the Anna Wintour of popular legend. And, regardless, 
she has admired and supported Brooks since first meeting 
her in New York nearly 25 years ago, and here allows her 
almost free reign. ‘‘My friendship with Miranda is one of 
the great joys of my life,’’ Wintour says. ‘‘She has given me 
and my family a very special world.’’

Like Wintour, Brooks is English-born with a love of na-
ture and the open countryside of her youth. Her childhood 
was spent on a farm in Hertfordshire, where she was given 
her first pony at the age of 4. She recalls the pleasures of 
riding cross-country, trying to sense what her pony sensed 
and to respond to the land through his eyes. When, as a 
teenager, she was forced to work in the garden as penance 
for wrecking the family car, Brooks found her calling. In 
the 1990s, she completed a degree in art history at the 
Courtauld Institute of Art, then a postgraduate degree in 
landscape architecture from the University of Birming-
ham, and apprenticed with the famously grand (and wide-
ly feared) designer Arabella Lennox-Boyd, a perfectionist 
who taught her how to be a plantsman. (‘‘Arabella’s gar-
dens were orgasmic. She would think that I barely gar-
den,’’ Brooks offers with a laugh.) Soon after, she followed 
her first husband, Christopher, to New York where he was 
studying, leaving behind a garden she loved. Her first 
commission came from Wintour, who asked her to make a 
garden at her home in the city as a gift to her husband at 
the time, David Shaffer. 

For Brooks, who today has projects around the globe for 
some of the wealthiest people in the world, Wintour’s gar-
den is her most personal, the most like her own, as well as 
her longest-term project. 
‘‘It is the base, the back-
bone, of my American gar-
dens,’’ she says. While 
Brooks’s style is romantic, 
pastoral, on the edge of 
wild, almost haphazard — 
long grass meadows 
threaded with mown paths 
and patterned with fruit 
trees, vine-covered arbors, 
rustic gates and self-sown 
plants (those whose seeds 
land where they may, pro-
ducing offspring in unan-
ticipated places) — the 
garden has in fact been lov-
ingly tended and carefully 
considered for the past 20 
years. ‘‘Things have been 
worked out to be easy, 
deer-proof, but still with 
beautiful moments through 
the year,’’ Brooks says.

Wintour’s 40 acres once 

While Brooks’s 
signature is  
on the edge  
of wild — almost 
haphazard —  
the garden  
has been  
lovingly tended  
and carefully 
considered.



73

EARTHLY PLEASURES Seen from the living room, the butterfly garden, enclosed by a yew hedge, contains 
borders with Tuscany Superb roses, peonies, allium, baptisia, artemisia and Buxton’s Blue geranium. 
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While romantic gestures abound, so too 
does simplicity: the glory of single  

plants, rather than a great jumble, and an 
appreciation for the color green.

21

3

NEW HOUSE
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comprised two adjacent properties. When the land next 
door was under threat of development, she bought it  
and combined the two lots. The property, which also  
includes a cottage and outbuildings, is large but intimate, 
relaxed and unpretentious, with unpredictable plantings 
(no Hamptons hydrangeas or privet here), often chosen  
by Brooks because they are fragrant or edible. Through-
out, there are meadows, some sown by Brooks from 
seed, some enhanced with bulbs that deer don’t eat  
(narcissus, Camassia), and there are paths meandering 
in untamed woods or slicing through tall grass. ‘‘There 

are no views here in Anna’s garden, no change of 
grade,’’ Brooks explains, ‘‘so I made paths to 

create a bit of mystery.’’
Near the two houses, Brooks 

contrasts the wildness with 
more formal plantings, often 
clipped into shapes, such as 
hedges of boxwood, hornbeam 
and Ilex, or planted in lines, as 
with allées of pleached lin-
dens. Mounded boxwood (I 
counted nine balls of boxwood 
planted tightly so that, with 
age, they become cloudlike) is 
used to frame views, like 
those of crab apples in high 
grass. It’s what gives the gar-
den definition and one’s me

ON POINT Clockwise from center top: in what Brooks refers to as ‘‘the overgrown courtyard,’’ meadow grass and clover grow next  
to the old 19th-century farmhouse; a shadow garden is created with Green Velvet boxwood, Mount Everest allium and Malus  

ioensis (crab-apple trees); a watercolor plan of the property by Brooks; Pheasant’s Eye narcissus and a Siberian elm by the dock.

1. Pool
2. Shadow garden
3. Dock
4. Entrance gate
5. Meadow
6. Tennis court
7. Trellised path
8. Gravel court
9. Allée
10. Overgrown courtyard
11. Butterfly garden
12. Pool

4

8 10

11

12

97

5

6

OLD HOUSE

COTTAGE
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andering a sense of purpose. 
While romantic gestures 

abound, so too does simplici-
ty: the glory of single plants, 
rather than a great jumble, 
and an appreciation for the 
color green. The view from the 
guest house’s rose-covered 
porch is of black-currant bush-
es that frame a small ‘‘court-
yard’’ of high grass and clover, 
crisscrossed with narrow 
mown paths. Roses climb up 
and over the windows and 
doors of the former farm-
house, and a shaded wiste-
ria-clad pergola leads to a ter-
race lined with pots of yarrow, 
basil, dill and rosemary, offer-
ing an intimate spot for sitting 
and eating. ‘‘Women should 
touch the leaves of rosemary 
and black currant every day,’’ 
says Brooks opaquely, an 

entreaty as intriguing and filmy as her gardens. 
Mystery is a constant theme for Brooks. The door to the 

guest house is nearly invisible until you’re upon it, and 
once there, you see a great clump of tall Angelica throwing 
its shadows against the white walls. One comes upon twig 
gates leading to unseen areas like the pool or tennis court; 
another, nearly hidden in a hedge off to one side of the cr-
ab-apple meadow, reveals an unexpected flower garden, 
devoted to varieties favored by butterflies. It is a secret 
place, bold and luxurious in planting, with four square beds 
full of old shrub roses in pink and dark plum, accompanied 
by great billows of blue baptisia, globe thistles and Russian 
sage, as well as puddles of wine-red Achillea and Knautia 
buds. Even here, in this clearly designed space, nature 
rules, with flower beds edged with logs the color of drift-
wood and a fanciful bench painted the same pale blue-gray 
of the Artemisia ludoviciana Silver King in the borders. 
Brooks says she would have liked to simplify this garden as 
it is more colorful and traditional than the other areas. ‘‘But 
Anna loves it.’’

Meandering paths lead off into the woods from the new 
house, some wending their way back to the old house. On 
one such path, there is a large, sunlit, native meadow, not 
one planted by Brooks, but already existing, with old cedar 
trees at its center. ‘‘This is my favorite bit,’’ Brooks says of 
the meadow. ‘‘It feels like the still heart of it all. Apart from 
a mown path, the only thing I do is stop it from vanishing.’’ 

There is passion in Brooks’s feeling for the land, here or 
anywhere she makes a garden. England defines her sensi-
bility to some extent, particularly in her use of hornbeam 
and lindens, uncommon here, and her lavish, unusual 
treatment of boxwood. And yet, there also exists an easy 
interplay with the wild, a desire to let nature have its way, 
which seems very American. But Brooks’s gardens are 
each of their place, whether on Long Island, in Connecticut 
or in England, allowing the singular character of the set-
ting to be celebrated. ‘‘It is all emotional,’’ she says of her 
work. ‘‘It is all there to be spoken to.’’ 

‘There are no 
views here,  
no change of 
grade, so I  
made paths  
to create a  
bit of mystery.’
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ON THE ROAD Anne-France 
Dautheville, adventurer and 
author, biking in Brie, 
outside of Paris, in 1973, a 
blissful time in her life when 
she was ‘‘deadly broke’’ and 
would house-sit for friends 
in return for a place to stay. 
Opposite: Dautheville in 
northern Australia.
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La Femme Chloé
In the ’70s, 
Anne-France 
Dautheville 
became the 
first woman  
to ride a 
motorcycle 
around the 
world solo. 
Meet fashion’s 
latest 
freewheeling 
muse.

ANNE-FRANCE DAUTHEVILLE is 28 in 1972, astride a 
Moto Guzzi 750 motorcycle on the way to Tehran, 
traveling alone cross-continent. She’s flagged down by a 
car, and three children get out to ask Dautheville about 
herself, her life and her eye makeup. (‘‘I always made up 
my eyes,’’ she recalls.) ‘‘Then they start driving faster 
than me. Ten kilometers later, they stop on the side of the 
road, and they stop me again. I ask, ‘Is there something 
you forgot?’ And they say, ‘Well, we were wondering, are 
you a girl or are you a boy?’ ’’ Dautheville throws back 
her head and roars with laughter.

Even in an industry constantly  searching for untapped 
sources of inspiration, the now-72-year-old Dautheville is 
an unlikely muse for a fashion collection. Today she lives 
in a tiny village, La Ferté -sous-Jouarre, one hour  east of 
Paris, where she was raised in the aftermath of World War 
II. She writes on gardening. Her hair is steel gray and her 
clothes are simple: Fashion isn’t, she says, in a richly  
accented French, part of her world: ‘‘I live in the 
countryside. Luxury is not my way of life. Even if I were 
rich I don’t think I would live in luxury.’’

And yet, as Chloé creative director Clare Waight 
Keller began to jigsaw together the inspiration for her 
fall 2016 collection earlier this year, she stumbled upon 

images of a young Dautheville traversing the world on 
her motorbikes and was immediately drawn to the sense 
of freedom that Dautheville embodied — not to mention 
her easy good looks — which has long been a code of  
the French fashion house. ‘‘That sense of freedom is 
really what has given Chloé that anchor,’’ says Waight 
Keller of the brand’s identity through the decades. 
‘‘Anne -France is someone with a lot of depth, a lot of 
story, and also a sense of adventure and spontaneity to 
the way she lived her life.’’

Dautheville spent most of her younger years trying to 
escape her hometown of Paris, before finally succeeding 
at the age of 28. After an unfulfilling period working as a 
copywriter, she sat on a motorcycle and her life was 
transformed. From 1972 to 1981, she motored across the 
globe: First across the Orion Raid, a motorcycle tour 
from Paris to Isfahan, Iran; then to Afghanistan. In 1973, 
she became the first woman to ride across the world solo 
on a motorcycle: Astride a Kawasaki 125, she trekked 
three continents and covered 12,500 miles.

The ’70s were also a high point for Chloé. Under the 
leadership of Karl Lagerfeld, who served as the creative 
director from 1964 to 1984, the brand’s signature brazen 
femininity was firmly established. At the same time BY ALEXANDER FURY C
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‘There had 
always been 

traveling 
women but 

they had been 
exceptional 

women. I am  
a normal 

woman. I am 
not exceptional 

at all.’

WILD RIDE Left: 
Dautheville in 1973 on 
her bike, with extra fuel 
cans, tool bags and 
handlebars wrapped  
in plastic bags to  
keep out the cold.

Dautheville began exploring the world, Lagerfeld 
introduced fluid crepe de Chine and lacy tea dresses 
knotted with scarf belts. When Waight Keller joined in 
2011, times had changed, as had demands. To Chloé’s 
well-established formula of flou, she added tomboy 
tailoring, sportswear, slick coats and a litany of oddly 
desirable ponchos as unexpectedly practical outerwear. 
For fall, she wanted to convey a tougher attitude, which 
led her to vintage motocross imagery, mostly of guys on 
motorbikes. Women, literally, weren’t in the picture. Until 
she discovered Dautheville. 

For Waight Keller, Dautheville proved a revelation, 
tying Chloé’s ’70s silhouette — skinny torso, high waists, 
flares and platform shoes — to a new spirit of female 
independence, epitomized by her travels. ‘‘There had 

always been traveling women,  but they had been 
exceptional women,’’ Dautheville says. ‘‘I am a normal 
woman. I am not exceptional at all. I’m not especially 
courageous, I’m not especially strong . . . it was the first 
time an average person could do all these things.’’

Dautheville’s position as the first of anything is still one 
she finds humor in. In many of the countries she traveled, 
‘‘They didn’t see too many girls alone on a motorcycle. I 
was color TV for them.’’ Her stories flow freely: her 
engine breaking down 350 kilometers from Bombay after 
a faulty fix -up in Japan, slowing her round -the -world trip 
by three weeks; being given 40/60 odds of surviving a 
snowfall in Turkey. A freelance journalist, Dautheville 
both documented and paid for her travels by writing 
articles, which were subsequently spun into books. Many C
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A WOMAN, INTERPRETED Looks inspired by 
the motorcyclist, designed by Clare Waight 
Keller for Chloé’s fall 2016 collection.
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revolved around the novelty of her gender, such as ‘‘Girl 
on a Motorcycle’’ (1973) and ‘‘And I Followed the Wind’’ 
(1975). Still traveling at the time, she was unaware that 
her memoirs were causing a sensation back in Paris. She 
never chased fame and still doesn’t. ‘‘I’m not fascinated 
by myself,’’ she says. ‘‘By my life, maybe, but not by me. 
My belly button is not the center of my world.’’

Dautheville was therefore surprised to receive an email 
from Chloé in February, asking to use her quotes to 
introduce their upcoming runway collection. To her, 
fashion was a distant world. ‘‘I never wanted to work on 
beauty and fashion, because a world for women and only 
women doesn’t interest me,’’ she states today, bluntly. Still, 
over the past few months, the two have grown close: After 
her fall show, Waight Keller made a trip to Dautheville’s 
village, spending an afternoon poring over imagery from 
her trips. ‘‘We connected immediately, on so many levels,’’ 
says the designer. ‘‘She was so enthralled to have 
someone recognize what she had done, from so long ago.’’

After that visit, it became even clearer that 
Dautheville perfectly aligned with Chloé’s history of 
strong heroines: the women who have inspired the 
clothes which, as Waight Keller emphasizes, are shorn 
of any visible logo, as well as the previous designers 
behind them, from Martine Sitbon to Stella McCartney. 
Waight Keller cites ongoing inspirations, such as 
Charlotte Rampling or Jane Birkin,  ‘‘the obvious ones, 
who  if you asked people on the street who they’d say 
was a ‘Chloé Girl.’ ’’ Dautheville fits in perfectly, albeit 
with slightly less everyman recognition. 

Some riffs on Dautheville’s looks from the fall show 
included leather bib overalls and washed- in leather 
jackets: The elbows were intentionally baggy, an 
inspiration taken from those photographs of Dautheville’s 
clothes. The designer herself enthusiastically tries on 

vintage garments in her research process, excited not 
just by the look but by the feel, the reality of the person 
who wore them. ‘‘Having that sense of a person, that 
sense of a personality through their clothes, is part of 
what makes them desirable,’’ Waight Keller explains. She 
isn’t likely, she says, to look to, say, a Le Corbusier 
building for inspiration.

Following the victory of François Mitterrand and the 
Socialists in the May 1981 elections, an austerity program 
began in 1983, introducing laws restricting movement of 
currency abroad to just 2,000 francs, which made 
Dautheville’s kind of journeying impossible. She retired 
to La Ferté- sous-Jouarre, where she continues to write 
about her love of plants and animals. 
Ultimately, a life centered around the home 
gave her a different satisfaction. ‘‘It was 
another story, another trip, inside of me,’’ she 
says, with a smile.

That some may interpret Dautheville’s 
freewheeling wanderlust as feminist is limiting 
in her eyes. ‘‘I’m not an ism,’’ she says. ‘‘It 
was not my idée. It was to see the world. It was 
to see when it is different, and fascinating. The 
story of my life is sharing. When I write, I give 
the best and the deepest of me to people I 
wouldn’t have dinner with. This is the artistic 
dimension. When I traveled, it was, ‘What can 
we share?’ Maybe it’s a bit utopic. I don’t care. 
It’s what I felt, and what I did.’’ 

INSTANT FRIENDS 
Clockwise from left: Chloé 

designer Clare Waight 
Keller with Dautheville in 

Paris this summer; 
Dautheville, in new 

leathers, before embarking 
on a trip to Australia; she 

borrowed the white dress 
from her friend Kenzo 

Takada for a road trip and 
brought it back to him 

‘‘absolutely clean. You can 
call this a miracle.’’
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What do you fantasize about?
Being alone in a cottage and reading. 

(This is my view from the bed.)

The actress, writer and Rookie editor in chief, who appears this fall in a New York production of Anton Chekhov’s ‘‘The Cherry Orchard,’’  
sketched her answers at home with a blue Muji pen. 

What did you eat for breakfast today?
Froot Loops.

Please draw what you look like. What scares you?
The Cloud.

What makes you smile?
When Larry smiles while watching himself

on TV on ‘‘The Larry Sanders Show.’’

Which cartoon characters do you relate to?
Mr. Peanutbutter from ‘‘BoJack Horseman’’

and Nancy.

Who is your style icon?
Mary Lou on ‘‘The Larry Sanders Show.’’
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Tavi Gevinson

The Illustrated Interview

What makes you cry?
I am slowly crying a little bit at all times.

If you could change one thing about  
yourself, what would it be?

My perfectionism and self-criticism.






